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ABSTRACT 
As long as one can remember, agriculture has been considered a backward sector. Hence it was not viewed as an attractive alternative to other work sectors such 

as manufacturing, private, and public sector employment. The primary purpose of this research is to identify the push and pull factors that influence youth decision 

of choosing farming as career. In this context, hundred youth in haryana, india was selected as respondents from the population of farmer’s in haryana. This study 

used quantitative method as the best way to address the issues of farming. Further, the open-ended question reveals other factors which influenced young people 

to choose farming as career optin are; family support, government support and promotion through carnivals and festivals. These findings provide insight to the 

government officials in the ministry of agriculture to resolve unemployment issues and achieve successful economic growth through the agriculture sector. 

  

KEYWORDS 
factors, youth, farming as career option. 

 

INTRODUCTION 
n developing countries, 75 percent of the poor people live in rural areas and most of them depend on agriculture for their livelihoods. Agriculture thus 

remains vital for sustainable development, poverty reduction and food security. Agriculture is a critical sector of the Indian economy. Though its contribution 

to the overall Gross Domestic Product (GDP) of the country has fallen from about 30 percent in 1990-91 to less than 15 percent in 2011-12, a trend that is 

expected in the development process of any economy, agriculture yet forms the backbone of development. The experience from BRICS countries indicates that a 

one percentage growth in agriculture is at least two to three times more effective in reducing poverty than the same growth emanating from non-agriculture 

sectors. Given that India is still home to the largest number of poor and malnourished people in the world, a higher priority to agriculture will achieve the goals of 

reducing poverty and malnutrition as well as of inclusive growth. Since agriculture forms the resource base for a number of agro-based industries and agro-services, 

it would be more meaningful to view agriculture not as farming alone but as a holistic value chain, which includes farming, wholesaling, warehousing (including 

logistics), processing, and retailing. Further, it may be noted that in the last two Five Year Plans, it is clearly mentioned that for the economy to grow at 9 per cent, 

it is important that agriculture should grow at least by 4 per cent perannum. At the same time, interest in agriculture in general is low among the young generation, 

as is their ambition in pursuing careers in the agricultural sciences. Also, young professionals largely seem to be missing in strategic and policy debates on 

agricultural research for development. Therefore, along with the recently-renewed international attention for agriculture as a driver of economic development, 

new impetus is also required for engaging young people in the future of agriculture.  

Attracting and retaining youth in agriculture is critical for Indian Agriculture. Most of the new innovations (both technical and institutional) require a skilled 

agricultural work force. For instance, promotion of high value agriculture, precision farming, organic cultivation, Hi-Tech horticulture, micro-propagation, 

Integrated Pest Disease & Nutrients Management, Post Harvest Management, development of backward and forward linkages etc, require well trained young 

farmers with enthusiasm and passion for farming and ability to take risks. The rural youth could be the ideal target for skill training in these new areas of agricultural 

growth and to do this effectively there is a need to mobilize young farmers. Organized groups of young farmers will be useful for introducing new production 

technologies and organizing effective input and output markets. 

This study aims to assess the present situation of youth engagement in farming and it examines some of the underlying factors. The study further sets out to assess 

current relevant youth initiatives, both within and outside of the strict realm of agriculture, and makes recommendations for possible actions. Special attention is 

given to Haryana, a state full of natures gift of fertilizers. This study is largely based on a survey of literature and on data from secondary sources. In addition, key 

informants have been interviewed about particular initiatives. The main objective of this study is to find the factors that influence the decision to choose farming 

as a career and also to find the factors influence to choose other occupation.  

 

LITERATURE REVIEW 
India is losing more than 2,000 farmers every single day and that since 1991, the overall number of farmers has dropped by 15 million (Sainath, 2013). This has 

several implications for the future of Indian agriculture and India’s food security. Young farmers can play an important role in ensuring food security if they are 

encouraged to involve in farming and the challenges they face are addressed. Over the past few years, rural youth have been shying away from agriculture and 

globally there is an increasing interest in finding ways of engaging youth in agriculture (IFAD, 2012; Paisley, 2013). 

Generally youth are willing to adopt new ideas and technologies and therefore agricultural extension services should target youth to transform agriculture. The 

youth could be the ideal catalyst to change the poor image of persons involved in agriculture, especially in the rural communities given their greater possibility to 

adapt new ideas, concept and technology which are all important to changing the way agriculture is practiced and perceived. Agricultural extension services can 

effectively address these issues by encouraging and supporting youth participation in agriculture. Improving their capacities and increasing their involvement will 

also help in changing the negative perception about farmers as “uneducated and unskilled, physical laborers engaged in a glamour less vocation with extremely 

low economic returns”. The Government of India (GOI) officially defines youth as persons between the ages of 13 and 35 years and it also varies depending on the 

programme. For instance, the National Youth Policy of India considers age group 10 to 34 yrs as youth. The United Nations (UN) and the International Labour 

Organisation (ILO), however, defined the youth as persons between 15 and 24 years of age for cross country comparison and analysis. 

The population in the age-group of 15-34 in India increased from 353 million in 2001 to 430 million in 2011. More than half of India’s population is under the age 

of 25, with 65 percent of the population under 35. The rural population is about 70%, and the indications are that the migration of rural youth to cities is around 

45% in the country, which is quite alarming. The youth from low income families are disadvantaged due to poor telecommunication connectivity, poor quality of 

educational standards coupled with a high dropout rate beyond primary school stage is a major challenge. Such youth have very limited information about or 

access to various options in relevant skill training and are often also unable to pay the admission fees for such training. Having recognizing the importance of 

I 
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agriculture sector, The Government of India has formulated its youth policy (NYP-2012 draft) to respond effectively to the changing conditions of the young people 

in the 21st century. This national policy aims to put young people at the center of country’s growth and development by recognizing the problems of rural youth 

to be addressed through suitable interventions 

 

OBJECTIVES 
1. To find the push and pull factors selecting farming as a career. 

2. Taking suggestions from young generation to make farming more attractive career choice for others  

 

RESEARCH METHODOLGY 
QUANTITATIVE METHOD  

The quantitative methods allows researcher to deduce research questions a priori from established theory, allowing to test theories and examine relationships 

between cause and effects proven or tested empirically (Higgins, 2009). Percentage is used as the method of analysis. 

SAMPLING DESIGN 

Random sampling method is chosen because of it is convenience and economical (Higgins, 2009). As such large number respondents are able to response at a 

minimum cost. This study used a simple random sampling where 100 youths in the state of Haryana, were selected as the respondents. Based on literatures, the 

sample consisted of the youths who are between 18 to 40 years of age with various demographic backgrounds in terms area, race, religious, marital status, income 

and education.  

QUESTIONNAIRE DESIGN  

A survey is a questionnaire that is designed to capture information about attitudes, behaviors, and beliefs (Haggins, 2009). The literature review and feedback 

from the seniors provides inputs or indicators for the development of the questionnaire (Samah et al., 2010). The indicators or items from the questionnaire in 

the quantitative study are taken from past literatures This questionnaire is divided into two (2) sections. Section A attempted to examine the socio-demographic 

profiles of respondents.  

Section B explores the most and least affecting factors that influence youths to choose farming as a career. 5 point scale was used in this study. This scale is 

selected to ascertain data collected from the respondent is as accurate as possible. The last section which is section C is an open-ended question with the purpose 

to elicit other factors that will influence youth to choosing farming as a career.  

DATA COLLECTION  

The data collection begins with identifying the location and the target respondents to ensure accuracy of data. For the study, a total of 100 respondents were 

selected from state of haryana, . Data for this study was gathered using self-administered questionnaire survey. As an additional form to data collection, the 

researcher also resort door to door survey. 

DATA ANALYSIS 

Percentage is used to analyze the data. Because of the objectives, the main objective of the researcher in this paper is to find the most and least influencing factors 

to choose farming as a career. So, through percentage method researchers can find the most and least important factors. 

 

ANALYSIS 
Factors infuencing the decisions are given in the following table: 

TABLE 1 

 NOT SO 

IMPORTAT 

SOMEWHAT 

IMPORTANT 

NEITHER IMP. NOR 

UNIMP. 

IMPORTANT VERY 

IMPORTANT 

Love of farming 2 3 14 26 55 

Attract by Quality of Life  2 3 20 31 44 

Could be my own boss 4 4 17 34 41 

Desire to stay close to home 10 10 24 29 27 

Desire to carry on family tradition 12 11 23 21 33 

My family was able to help me get 

started 

23 9 20 24 24 

Family expectations to farm 36 20 22 14 8 

Less stressful than other occupations 23 25 32 14 6 

Spouse wanted to farm 47 17 17 11 8 

Better income than other options 17 27 39 11 6 

Lack of other options 41 20 25 9 5 

The motivation that received the highest rating was love of farming, with 80 percent of farmers indicating that it was either important or very important in decisions 

to become farmers (Table 1). Following in importance were quality of life considerations and could be my own boss. Seventy-five percent of farmers rated these 

factors as having been important or very important criteria in their decisions to farm. Desire to stay close to home(56), desire to carry on family tradition(54), and 

family ability to help get them started (48) were also rated as important or very important by a majority of respondents answer. Along with these factors several 

others factors like family expectations to farm (24), farming is less stressful than other occupations (20) etc. which affect the decision to choose farming as a career 

but not as much important factors as others. 

FACTORS INFLUENCING TO CHOOSE ANOTHER CAREER OPTION 

TABLE 2 

 NOT SO 

IMPORTAT 

SOMEWHAT 

IMPORTANT 

NEITHER IMP. NOR 

UNIMP. 

IMPORTANT VERY 

IMPORTANT 

Other occupations provided better income 8 4 14 24 50 

Could not afford to buy the necessary equipment, 

land, crop inputs etc. 

20 10 18 16 36 

Not interested in farming 24 10 16 20 30 

There is too much risk in farming 20 12 24 20 24 

Rental and was not available 26 10 18 16 30 

Farm profits are too low 22 10 26 16 26 

Their spouse was not interested in farming  34 10 16 14 26 

Family expectations to find another occupations 32 18 24 14 12 

Not interested in living in the country 44 16 18 12 10 

Farming requires too much manual labor 40 22 18 10 10 
 

Having examined some of the reasons that influenced decision to farm, we now turn to those who decided not to farm. participants who had not entered farming 

were asked to rate the importance of factors that may have motivated them to select another occupation over farming. 
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In contrast to the factors influencing the decision to farm, most of the reasons that were rated as most important in the choice of a non-farm career were economic. 

The dominant reason, by far, was that other occupations provided better income. Seventy-four percent indicated that this reason had been play either important 

or very important role in their decisions to go into a field other than farming. Following in importance were inability to afford the necessary equipment, land, 

livestock and other factors of production (52), high land rents (50), high risk (44), and low farm profits (42).along with these factors some other factors like: their 

spouse was not interested in farming (40), family expectations to find another occupations(26) etc. but these are not as much important or very important as 

others are. 

 

SUGESTIONS FROM YOUNG GENERATION 
1. Improved access to training and capacity development. 

2. Improved and easier access to resources such as 

• Land 

• Capital 

• Technology and information 

3. Facilitating market opportunities. 

4. Providing motivation and improving the image of agriculture. 

5. Facilitating networking among youth. 

 

LIMITATIONS OF THE STUDY  
One of the limitation of this study is that the sample taken only from one of the district in Haryana which restricted in terms of representativeness. There should 

be an attempt to cover the other states and district in India. The other limitation is the selected respondents were those aged between 18-40 and only male. Some 

respondent genuine feedbacks are that young people typically do not give an honest and accurately answers. Thus, precise information required was difficult to 

acquire. 

 

CONCLUSION AND RECOMMENDATIONS 
This study has identified factors that influence the youth to choose farming a career: love to farming, quality of life etc. Besides, it has also investigated the factors 

which affect their decisions to choose other occupation as a career, and economic is biggest indicator for this. The study also identified other significant factors 

such as family support, government support and promotion through of festivals and carnivals.  

From the findings, it was concluded that India is not on the right tract to attract more youth to enter in farming. To expedite the process though, more effort needs 

to be done. It is apparent that youth is a catalyst for the success of a country. Therefore, they should be alerted to the opportunities for self-advancement and 

that of their families and should not be overly selective in their selection of jobs. Self-employment might be the avenue for them to a better and brighter future. 

It is hoped that this research can act as a guideline or will explore new ideas for future researcher to conduct studies in similar issue. The findings will also help to 

enlighten the related authorities in their effort to have more youth in agriculture field. All in all, agriculture based businesses is the future to a more self-reliance 

nation like India. 
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