VoLUME No. 7 (2016), | ssue No. 02 (FEBRUARY) | SSN 0976-2183

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE & MANAGEMENT

£ 3

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U:S.A., Cabell's Directories of Publishing Opportunities, U.S:A!, Google Scholar,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)].
The American Economic Association's electronic bibliography, EconLit, U.S.A.,

Index Copernicus Publishers Panel, Poland [ilICIVAINEIONSI08 & number of libraries all around the world.

Circulated all over the world & Google has verified that scholars of more than 4767 Cities in 180 countries/territories ~ are visiting our journal on regular basis.

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 7 (2016), | ssue No. 02 (FEBRUARY) | SSN 0976-2183

CONTENTS
Sr. Page

TITLE & NAME OF THE AUTHOR (S)
No. No.

1. |MAPPING PROFITABILITY OF PUBLIC SECTOR ENTERPRISES WITH SPECIAL REFERENCE TO BHEL 1
DR. SATISH KUMAR & DR. MEGHA VIMAL GUPTA

2. |INFLUENCE OF JOB SATISFACTION ON LIFE SATISFACTION AMONG IT PROFESSIONALS: A STUDY 9
CONDUCTED IN FOUR CAPITAL CITIES OF SOUTH INDIA
PETER VARGHESE & DR. SUSAN CHIRAYATH

3. |HUMAN RESOURCE MANAGEMENT IN RETAIL INDUSTRY WITH REFERENCE TO TRAINING IN RETAIL IN 15
PMKVY AND UP GOVERNMENT SCHEME

VAISHALI CHOURASIA

4. |WORKING CAPITAL EFFICIENCY: A CASE STUDY OF ASSOCIATED CEMENT COMPANY LIMITED INDIA 21
DR. V. MOHANRAJ

5. |ASTUDY ON EMPLOYEES PERSPECTIVE TOWARDS TRAINING PROGRAM 24
RASHMI S.B & DR. A. M. KADAKOL

6. |GROWTH AND OPPORTUNITIES OF JUTE DIVERSIFIED PRODUCTS EXPORTS IN INDIA 26
DR. K. THIRIPURASUNDARI & P. RATHI

7. |BABIES ARE OUR BUSINESS: PESTER POWER-THE CHOICE OF TODAY’S MARKETER 31

ALPANA AGRAWAL & DR. S. K. GUPTA

8. |IMPACTS OF ORGANISED RETAILING ON UNORGANISED RETAILERS: A STUDY WITH REFERENCE TO 36
TAMILNADU
N. VIJAYALAKSHMI & DR. K. SALEEM KHAN

9. |SAVING AND INVESTMENT BEHAVIOUR OF INDIA AND CHINA: A COMPARATIVE STUDY 40
REKHA RANI, BALA DEVI & RAJESH GAHLAWAT

10. |MUSLIM WOMEN AND EMPOWERMENT 43
PALLABI GOGOI

11. |AN EVALUATIVE STUDY ON VARIOUS SERVICES OF GUWAHATI MUNICIPAL CORPORATION (GMC) 45
FROM ETHICAL POINT OF VIEW
DR. ARABINDA DEBNATH & BANAJEETA SHARMA

12. |ANALYSIS OF PERSONAL FACTORS INFLUENCING INVESTMENTS IN CAPITAL MARKET 52
K. CHITRADEVI

13. |THE IMPACT OF ECONOMIC TRANSFORMATION PROGRAM (ETP) TOWARDS YOUTH IN MALAYSIA: 54
GENERIC SKILLS

MOHAMMAD NOORIZZUDDIN NOOH, DR. SYADIYAH ABDUL SHUKOR, DR. KHAIRIL FAIZAL KHAIRI & DR.
NURADLI RIDZWAN SHAH MOHD DALI

14. |THE RELATIONSHIP BETWEEN PORTFOLIO PERFORMANCE AND ASSET ALLOCATION POLICY 57
MUKESH JINDAL

15. |ANALYSIS OF DEMOCRATIC MANAGEMENT BY COOPERATIVE SOCIETIES CASE OF COOPERATIVE 62
UNIONS IN EAST WOLLEGA ZONE, OROMIA, ETHIOPIA

ASFAW TEMESGEN BARI

16. |ASTUDY ON EMPLOYEE WELFARE MEASURES AT VST TILLERS TRACTORS LIMITED, BANGALORE 68
PUSHPA L

17. |A STUDY FOR THE JOB SATISFACTION OF THE EMPLOYEES OF DINJAN ARMY CANTT (ARMY 75
EMPLOYEES)

DR. NARENDRA KUMAR

18. |QUALITY OF BUSINESS ENVIRONMENT IN INDIA: A CROSS-COUNTRY INVESTIGATION INTO SOUTH 79
ASIAN ECONOMIES

ASIF KHAN

19. |CONSUMER ATTITUDE TOWARDS THE MARKETING-MIX OF THE GREEN PRODUCTS 86
ARIF ANWAR & SUMAIRA JAN

20. |E-COMMERCE: TRANSACTION SECURITY ISSUE AND CHALLENGES 91
GAUTAM KOHLI
REQUEST FOR FEEDBACK & DISCLAIMER 94

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 7 (2016), | ssue No. 02 (FEBRUARY) | SSN 0976-2183

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON

LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

FORMER.CO-ORDINATOR,
DR. S. GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS

PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, 1.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR,

PROF. R. K. SHARMA

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR.

DR. BHAVET
Faculty, Shree Ram Institute of Engineering & Technology, Urjani

EDITORIAL ADVISORY BOARD

DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 7 (2016), | ssue No. 02 (FEBRUARY) | SSN 0976-2183

DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P. J. L. N. Government College, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL
Head, Department of I.T., Amity School of Engineering & Technology, Amity University, Noida
PROF. V. SELVAM
SSL, VIT University, Vellore
PROF. N. SUNDARAM
VIT University, Vellore
DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak
DR. S. TABASSUM SULTANA
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad
DR. JASVEEN KAUR
Asst. Professor, University Business School, Guru Nanak Dev University, Amritsar

FORMER TECHNICAL ADVISOR,

AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS

DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA

Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 7 (2016), | ssue No. 02 (FEBRUARY) | SSN 0976-2183

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of Computer
Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics; Tourism
Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Governance;
Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice; Auditing;
Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; Financial
Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics & Trade;
International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development Studies;
Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; Political
Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; Management
Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care
Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Organizations;
Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development;
Production/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management;
Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality;
Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing;
Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information
Systems; Modeling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating
Systems; Programming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript gnytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:
DATED:

THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please
specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled * ’ for possible publication in one

of your journals.

| hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language
fully or partly, nor is it under review for publication elsewhere.

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to their inclusion
of names as co-authors.

Also, if my/our manuscript is accepted, | agree to comply with the formalities as given on the website of the journal. The Journal has
discretion to publish our contribution in any of its journals.

NAME OF CORRESPONDING AUTHOR

Designation

Institution/College/University with full address & Pin Code

Residential address with Pin Code

Mobile Number (s) with country ISD code

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No)
Landline Number (s) with country ISD code

E-mail Address

Alternate E-mail Address

Nationality

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 7 (2016), | ssue No. 02 (FEBRUARY) | SSN 0976-2183

10.
11.

NOTES:

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf.
version is liable to be rejected without any consideration.

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/
Education/Psychology/Law/Math/other, please specify)

c) Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t.
to the manuscript.

d) The total size of the file containing the manuscript is expected to be below 1000 KB.

e) Abstract alone will not be considered for review and the author is required to submit the complete manuscript in the first
instance.

f)  The journal gives acknowledgement w.r.t. the receipt of every email within twenty four hours and in case of non-receipt of
acknowledgment from the journal, w.r.t. the submission of manuscript, within two days of submission, the corresponding author
is required to demand for the same by sending a separate mail to the journal.

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except the covering letter and the
cover page of the manuscript, in the manner as mentioned in the guidelines.

MANUSCRIPT TITLE: The title of the paper should be bold typed, centered and fully capitalised.

AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and
email/alternate email address should be given underneath the title.

ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any.

ABSTRACT: Abstract should be in fully italicized text, ranging between 150 to 300 words. The abstract must be informative and explain
the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full.

KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic
order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except
special words e.g. name of the Countries, abbreviations.

JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at
www.aeaweb.org/econlit/jelCodes.php, however, mentioning JEL Code is not mandatory.

MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free
from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end.

HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading.
SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.
MAIN TEXT:

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE:

INTRODUCTION
REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES
HYPOTHESIS (ES)
RESEARCH METHODOLOGY
RESULTS & DISCUSSION
FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS
LIMITATIONS
SCOPE FOR FURTHER RESEARCH
REFERENCES
APPENDIX/ANNEXURE

The manuscript should preferably range from 2000 to 5000 WORDS.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT Vi

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 7 (2016), | ssue No. 02 (FEBRUARY) | SSN 0976-2183

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self explained, and titles must be above
the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred
to from the main text.

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, horizontally centered with equation/formulae
number placed at the right. The equation editor provided with standard versions of Microsoft Word should be utilised. If any other
equation editor is utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that
does not have the editor.

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined
on its first use in each section: Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections.

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised
references in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing. Also check to make sure
that everything that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the
references as per the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.

. Use (ed.) for one editor, and (ed.s) for multiple editors.

J When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending
order.

. Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

. The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters,

dissertations, reports, working papers, unpublished material, etc.
. For titles in a language other than English, provide an English translation in parenthesis.

. Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate
some specific point, which may be placed in number orders after the references.

BOOKS
. Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
. Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited
by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.

JOURNAL AND OTHER ARTICLES

. Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities,"
Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management
Association, New Delhi, India, 19-23

UNPUBLISHED DISSERTATIONS
. Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

. Always indicate the date that the source was accessed, as online resources are frequently updated or removed.
WEBSITES
. Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vii




VoLUME No. 7 (2016), | ssue No. 02 (FEBRUARY) | SSN 0976-2183
MUSLIM WOMEN AND EMPOWERMENT

PALLABI GOGOI
ASST. PROFESSOR
DEPARTMENT OF ECONOMICS
MOIRABARI COLLEGE
MORIGAON

ABSTRACT

Gender equality and women empowerment are the growing issues in these days. The 3rd goal of Millennium Development Goal is to promote gender equality and
empowerment. The basic indicators of status of empowerment of women are access to education, decision making power, employment etc. It is often the minority
community who were at disadvantage position in society. Women in the Muslim communities fare badly too. They are not just a minority, but the marginalised
majority. There are numbers of problems and grievances of Muslim women. The Muslim backwardness in the country can evidently see as they lack behind the
majority community both educationally and economically. This paper is an attempt to study the scenario of empowerment of the Muslim women in Hailakandi
district of Assam. It seeks to contribute with new insights into their social and economic life and suggest measures to bridge the gap between men and women in
Muslim communities.

KEYWORDS

empowerment, gender, minority, women.

INTRODUCTION
ssam is the second largest state in the north eastern part of India, with a geographical area of 78,438 sq km. It provides shelter to 2.57 percent of the
population of the country. The sex ratio of the state is 954 and the percentage share of the female population is 49 percent. Although the female population
constitute almost half of the population but they are not equally empowered as the other half population. The condition is more grim in case of minority
communities. Among them Muslims constitute the largest minority community. They are not only the largest minority community, but their presence is visible in
all the States and Union Territories.

TABLE 1

Name of Religion | Percentage to total population | Sex ratio
Hindus 80.5 931
Muslims 134 936
Christians 2.3 1009
Sikhs 1.9 893
Buddhists 0.8 953
Jains 0.4 940
Other Religions 0.6 992
India 100 933

Source: Census of India, 2011
Socio-economic condition is an important indicator to know the status of empowerment of any community. It is often the minority community who were at
disadvantage position in society. In India it is evident that most of the communal riots occurred between the majority and minority groups. Muslims are the most
vulnerable minority group in India. It is found that the status of muslim women in a country, particularly those from the disadvantaged sections of the society, is
unfavourable. A girl child suffers from discrimination even before birth and also after birth in the allocation of household resources such as food, education, access
to health care and at puberty, coerced into early marriage. Most women in the rural areas suffer from double burden of carrying out less visible work like cooking,
fetching water, sending children to school, agricultural labour, feeding cattle, milking cows etc., while the men folk perform visible activities like selling milk and
grains produced by the household.
Some issues need to be given more attention than they have been so far, namely-
- Women'’s access to and control over natural resources like land, water and forests. Much more concrete action needs to be taken at the level of policies and
programmes to give women access and control over these resources.
- Sharing of household work by men and boys. (Bhasin 2003)
Women in the muslim communities fare badly too. They are not just a minority, but the marginalised majority and are sidelined in decision making in the family,
and usually cut-off from a full involvement in the workings of the society and from an equal share in the society’s rewards. Equality between men and women is
essential for building just and peaceful relationships within families and communities. Women and men everywhere have to join hands to achieve gender equality,
and to create a world which is just and peaceful for all. Mainly Poverty, early marriage, malnutrition and lack of health care during pregnancy are the major reasons
for both maternal and infant mortality especially among them. In rural India almost 60 per cent of girls are married before they are 18. Nearly 60 per cent of
married girls bear children before they are 19. Aimost one third of all babies are born with low birth weight. Social restrictions on women's mobility also contribute
to lesser healthcare for women.
There are numbers of problems and grievances of minorities in general and Muslims in particular, some delicate and some complex, some real and some
perceptible. The Muslim backwardness in the country can evidently see as they lack behind the majority community both educationally and economically. A major
reason for the subordination, lack of autonomy and ill-health among women is the extreme burden of household work. More recently, many people have been
working towards increasing women’s participation in governance at all levels. Yet most working class women are already on the verge of the collapse due to
overwork. Women'’s roles as housewives and mothers force them into subordinate position in paid employment. If we want women managers, politicians and civil
society leaders then we need more men to be mothers, care-takers, nurses and cooks.
There are two commonly prevalent explanations regarding educational backwardness among Muslim women in contemporary society. One explanation is that
they have been slow to take advantage of governmental liberal policy regarding education since the independence due to their particular attitude towards cultural
ethos. There has been a slow tendency of the Muslims to respond positively modern technical and professional education. Presently Muslims in comparison to
other communities are almost proportionately equal in the pursuit of modern education but still they lack behind in terms of the acquisition of professional and
technical education.
Another major problem facing the minorities specially women are the communal riots from time to time. Regardless of which sites starts the riot, the women
generally suffers a lot in terms of lives lost and property destroyed. Nowadays, racial tensions, communal violence and ethnic clashes make headlines almost daily
which have put a major obstacle in the way of economic development of the country. The Indian Muslims today find it extremely difficult to come out of economic
backwardness and lack of modernization backwardness syndrome.
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OBJECTIVES OF THE STUDY

The proposed study is primarily concerned with an assessment of the socio-economic condition of the minority women in Assam to know their empowerment
status. It seeks to contribute with new insights into their social and economic life. The main objectives of the study are:

. To study the present scenario of socio-economic status of the Muslim women.

. To know the basic needs of Muslim women at local level.

. To suggest measures to bridge the gap between men and women in Muslim communities.

MATERIALS AND METHODOLOGY

The proposed study is based on both primary and secondary data. For the collection of primary data structured questionnaires are used. This study aims to
highlight the socio economic conditions of muslim women to know their empowerment status. But due to time constraint we cover only the Muslim community
in Hailakandi District of Assam.

DISCUSSION AND ANALYSIS

In this paper, to know the empowerment status of muslim women, we used the socio-economic indicators such as income, education, employment, better health
etc. At the same time women must have a share in the decision making process in the family and also in the society.

Education is a critical input in the process of development. Education is essential in case of both social and economic perspective. It is regarded as an important
tool to reducing the gender gap in the society and yet the education of women did not receive the adequate attention for various historical and social reasons and
stands out as a major problem in the all round development of society. During the last decades education has changed radically the lives of woman. But still
gender differences in education are found which affects the lives of women in a negative manner. The condition is more grim in case of muslim women. In our
study, among 50 samples, 17% women are found to be illiterate. Most of them are studied up to M.E level (29%) and 26% are studied up to primary level. 17%of
women are studied up to 9" standard whereas only 11 % are found to study up to H.S.L.C. and H.S. level. As a whole 83 % of women are literate, this shows a
positive picture of the status of minority women. But the percentage of highly educated women is quite low which is a major drawback in case of educational
attainment. Moreover it has been seen that girl children are not encourage to go to school and remain uneducated. Their space is limited to household activities
only.

To know one’s economic status, employment is the basic indicator. The economic empowerment increases one’s capability and ability to make own decisions in
different spheres of life. Financial autonomy of women is one of the crucial dimensions towards women empowerment. It transfers the real economic power in
the hands of women and thus it tends to reduce women’s dependence. In our survey, we found that 25% women are working lady and the rest are housewives.
Only 3 women are working in Govt. sector. However, it is found that most of the women are a member of a Self Help Group. So, we came to know that Self Help
Groups play a very important role in improving socio-economic status of minority women. As women are vulnerable to credit constraints, the SHGs play as a
medium in mobilization and allocation of micro-credit. Though 25% of women are working, but only 10% of these women have bank accounts.

Effective participation of women in politics is an important step in engendering women empowerment. It is an important means to overcome social maladies.
Women are marginalized in the political process by suppression, socialisation and sabotage. In case of political participation, it is found that 80% of women cast
their vote. So from the political point of view, they are very active. But casting vote doesn’t mean that they are independent of their political choice. Decision
making power is another important indicator of women’s status in the society. In our study, 22% of them have their own household decision making power. But
it’s found that their role in decision making is always secondary. Women’s confidence and self-esteem increase when they have greater knowledge, economic
assets and income-earning capacity, and they are more likely to participate in both private and public decision-making.

Again in case of awareness regarding government schemes, we found most of them are ignorant. 69% of women do not know about the availability of various
government schemes. Also among the rest 31 %, maximum do not know the exact formalities and procedures of the government schemes. Only 29% of women
have 1 to 2 children, 34% have 3 to 5 children and 23% have more than 5 children and the rest have no child. It is found that most of them i.e. 57% have above 3
children which shows their religious attitude towards children. In a country like India, discrimination against girl child is an issue of concern. In case of minority the
problem is quite acute. Since we took the rural Muslim women for our study, it is found that they are superstitious too. There are many reasons like our customs
and traditions which make the women superstitious.

If we come to conclude the empowerment status of muslim women in terms of the above indicators, then we may come to the conclusion that empowerment
status of muslim women is good. As per 2011 census, female literacy rate in Assam is 67.27 which is less than our result of the survey. Again, the workforce
participation rate for the urban female is 16.1 and for rural female is 13.8 in Assam for the period of 1999-2000 as per socio-economic statistics, India(2001). But
the reality may be different. Empowerment of women needs quality education and at the same time enrolment in higher education matters a lot. In our survey,
the workforce participation rate of muslim women is also satisfactory. But as their rate of enrolment to higher education is very low, they are not in a high ranked
job. Therefore an assessment of their empowerment in terms of the socio-economic indicators may not provide an adequate picture

CONCLUSION AND POLICY SUGGESTION

In the conclusion it should say that gender equally is very much essential in every community. It is now widely recognised that for developing a nation, women
should be empowered. Gender equality is required not only in case of social, economic and political point of view; but also in terms of decision making. Women
must be subjects, not objects or just beneficiaries of development policies and programmes. Women are not only the home-makers, they have their own likes and
dislikes. Thus gender equality is very much essential concept which means not only understanding but also challenging patriarchy and other inter- connected
hierarchies like those of caste, class, race etc. For that the age-old ideas and superstitions needs to be changed. Minorities are the most neglected section of the
society and so are the minority women. The Government should formulate and implement effective policy for improving this disadvantaged section of the society.
The benefits of the programmes or policies should also needs to be be decentralized. For these the Government should scrutinize the implementing machineries
at the grass root level.

LIMITATION
In this study we took only 50 samples from Three Development Block of Hailakandi District of Assam. Apart from this we only study the socio-economic status of
Muslim women. So, this study may not represent the original scenario of empowerment status of Muslim Women in Assam.
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