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UNDERSTANDING SEASONALITY AND ITS IMPACT ON DEMAND FORECASTING:
THE CASE OF INDIAN PAINT INDUSTRY

RAHUL GANDHI BURRA
RESEARCH SCHOLAR
FACULTY OF COMMERCE
RASHTRASANT TUKDOJI MAHARAJ NAGPUR UNIVERSITY
NAGPUR

DR. BHARAT MEGHE
DEAN
FACULTY OF COMMERCE
RASHTRASANT TUKDOJI MAHARAJ NAGPUR UNIVERSITY
NAGPUR

ABSTRACT

Demand forecasting is a preliminary and mandatory exercise for a company to strategically accomplish its planning and execution
route map at all levels and business functions. Forecasting becomes easier if the industry and the organization are operational for
a considerable amount of time as the historical data can be consumed to arrive at informed alternatives for decision making. One
of these techniques that help us in making better forecast is time series with seasonality. Traditionally Indian paint industry has
been driven by seasonality, which has been established by wide discussions and research. Off late, this trend is experiencing a
paradigm shift which has been identified by industry bigwigs but the empirical evidence has not yet been established in the avail-
able literature both at industry and organizational level. So, the objective of this paper is to understand the seasonality pattern
and latest demand trends in Indian paint industry, not only at industry level but also for each organized player in particular, thereby
paving the way for data driven demand forecasting & management and aggregate planning. The time series with seasonality
technique is being applied to understand the demand patterns in the Indian paint industry.
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AN EMPIRICAL INVESTIGATION IN THE ROLE OF MICRO-FINANCE
INSTITUTIONS FOSTERING FINANCIAL INCLUSION FOR WOMEN IN HARYANA

RAVI DUTT
RESEARCH SCHOLAR
DEPARTMENT OF MANAGEMENT
BANASTHALI VIDYAPITH
BANASTHALI

DR. R. K. SHARMA
DEAN & PROFESSOR
BHARATI VIDYAPEETH DEEMED UNIVERSITY INSTITUTE OF MANAGEMENT & RESEARCH
NEW DELHI

ABSTRACT

Microfinance started way back in the middle of 1800’s when the theorist Lysander Spooner was writing over the benefits of small
credits to entrepreneurs and farmers as a way of getting the people out of poverty. The paper attempts to analyse which factors
strengthen women empowerment the most and which factors strengthen women empowerment the least. And to compare the
effect of the various factors between women who have availed microfinance facility and women who are yet to avail microfinance
facility. For the same 250 respondents at random 190 respondents have fully responded. The method of ordinary least squares
(OLS) has been used to analyze the data. As mentioned earlier, the aim of this study is evaluate the impact of microcredit on women
empowerment. The researcher has found that there is a positive effect on women empowerment with microfinance scheme.
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DOMESTIC DEBT, EXTERNAL DEBT AND ECONOMIC GROWTH OF JORDAN

ALI MUSTAFA AL-QUDAH
ASSOCIATE PROFESSOR
DEPARTMENT OF FINANCE & BUSINESS ECONOMICS
FACULTY OF FINANCE & BUSINESS ADMINISTRATION
AL AL-BAYT UNIVERSITY
MAFRAQ-JORDAN

ABSTRACT
The present study explores the relationship between domestic debt, external debt and economic growth of Jordan measured by
real gross domestic product by using quarterly time series data for the period (2004 Qi to 2014 Q). The study used unit root test,
Cointegration test, causality test, VAR and VEC models, Impulse response function and variance decomposition function to examine
the study hypotheses. The study found that external debt has a positive and significant impact on economic growth of Jordan, while
domestic debt is mostly having a negative significant impact on economic growth. The Cointegration test shows that there is a long
run relationship between economic growth and domestic and external debt. While the causality test shows that there is a unidi-
rectional relationship running from external debt to economic growth, which means that external debt leads to economic growth.
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EVIDENCE AGAINST EXISTENCE OF SIZE EFFECT IN THE INDIAN CONTEXT

DR. G. RAGHURAM
ASSOCIATE PROFESSOR
SYMBIOSIS INSTITUTE OF BUSINESS MANAGEMENT
SYMBIOSIS INTERNATIONAL UNIVERSITY
PUNE

ABSTRACT

This paper presents evidence against the size effect in the Indian context. The size effect is the phenomenon of small cap stocks
generating higher returns than large cap stocks. The size effect can also be stated as the phenomenon of small cap stocks gener-
ating returns more than is predicted by their beta (beta of Capital Asset Pricing Model). The study considers the BSE SmallCap index
to represent the small cap segment in India. The Jensen's alpha (Jensen, 1968) is found to be statistically insignificant for the BSE
SmallCap index. This confirms that the BSE SmallCap index generates returns in conformity with that estimated by the CAPM and
is an evidence against the size effect in the Indian context. The Jensen's alpha for the BSE MidCap index (a representative index of
the midcap segment in India) is also computed to compare the results with that obtained for BSE SmallCap. The results are same
as that for the BSE SmallCap, that is, the Jensen's alpha for the BSE MidCap index too is statistically insignificant. The betas of both
these indices, that is, the BSE SmallCap and the BSE MidCap are statistically significant and greater than one implying that their
systematic risk is greater than that of the market. And of the small cap and the midcap indices, the beta of the former is greater
than that of the latter. The period of the study is April 2003 till March 2015.
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DETERMINANTS OF MOST INFLUENCING REFERENCE GROUP IN BUYING
DECISION OF RURAL CONSUMER

SHWETA
RESEARCH SCHOLAR
SCHOOL OF COMMERCE
HNB GARHWAL UNIVERSITY
SRINAGAR

DR. ATUL DHYANI
ASSOCIATE PROFESSOR
SCHOOL OF COMMERCE

HNB GARHWAL UNIVERSITY
SRINAGAR

ABSTRACT

The consumer purchase decision process refers to actions and mental conjecture done by consumers when empower by the pre-
requisite or aspiration of purchase. The consumer buying preferences are rapidly changing and moving towards high-end latest
technology products with acculturation. Buying decision in general is a complex process and in case of rural consumers it becomes
more complex hence, has to be treated distinctly. Since the reference group is the most important influencing factor in the buying
decision of every individual, the present study is an attempt to determine the most influencing reference group in buying decision
of rural consumer. The analysis of the study reveals that spouses is most influencing reference group with the highest mean value
of 3.12 and have a significant relation with income, education and occupation.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 5

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 7 (2016), | ssue No. 04 (APRIL) I SSN 0976-2183

DECISION SUPPORT SYSTEM IN SUPPLY CHAIN NETWORKS: A CRITICAL REVIEW

ARTI KRISHNAWAT
RESEARCH SCHOLAR
PACIFIC ACADEMY OF HIGHER EDUCATION & RESEARCH
UDAIPUR

DR. SHANKAR CHAUDHARY
ASSOCIATE PROFESSOR
PACIFIC INSTITUTE OF MANAGEMENT
PACIFIC ACADEMY OF HIGHER EDUCATION & RESEARCH
UDAIPUR

ABSTRACT

This article is a review of work published in various journals/books/conference proceedings/news on the topics of Decision Support
System and Supply Chain Networks between June 2003 and March 2015. A total of 73 articles from 49 journals/books are reviewed.
The article intends to serve three goals. First the article will help researchers in understanding various questions addressed, models
proposed in the area of DSS and SCN with major emphasis on agriculture and food processing industry. Second, the article will be
a useful resource for searching for research topics related to DSS in SCN of agriculture and food processing industry. Third, it will
serve as a comprehensive bibliography of the articles published during the period. The literature is analyzed under 4 major themes
and nine sub-themes.
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CONSUMER AWARENESS AND FEEDBACK TOWARDS PURCHASE INTENTION
OF CSR RELATED PRODUCTS USING SEM

R. MANIMALAR
RESEARCH SCHOLAR
VELS UNIVERSITY
CHENNAI

DR. S. SUDHA
ASSOCIATE PROFESSOR
VELS UNIVERSITY
CHENNAI

ABSTRACT

Purpose: Corporate Social Responsibility (CSR) has presumed a new meaning in today’s competitive world. CSR has extended the
boundaries of the firms into the society. This article investigates the consumer’s awareness and feedback towards purchase inten-
tion of CSR related products using primary data. Design: This is done by testing the hypothesis using the Structured equation mod-
eling (SEM). In this study CSR awareness, Consumer Feedback, Purchase intention, CSR benefit are the latent variables. In each
latent variable there are three or four statements (observed variables) that measures the latent variable. In this study CSR aware-
ness and Consumer feedbacks are the Exogenous latent variable. Purchase intention and CSR benefits are the Endogenous latent
variables that are influenced by the model directly or indirectly. Findings: As a result of the research analysis, it has been observed
that established model has acceptable fit indices. Positive consumer feedback, more awareness on CSR initiatives will lead to Ethical
Purchase intention that would benefit the Society and the Organisation.There is a slight difference among male and female con-
sumers with regard to CSR awareness. There is a huge difference among age groups with respect to CSR awareness. Managerial
Implications: This research would be an insight for managers who facilitate and allocate resources as well as manpower for CSR
initiatives. The general view is that the consumers are still not aware about the CSR initiatives taken by the organization. Managers
need to identify different modes of communicating their CSR actions to the consumers and emphasis on the consequence that
would occur if not done. Original/value: This paper examines the awareness and feedback of Consumers towards CSR initiatives
that makes them purchase the products associated with CSR. This study also emphasis on the benefits of the CSR initiatives by the
MNCs.
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EFFECTS OF IRREGULAR SHIFT WORK ON THE MARITAL LIFE AND PARENTING
DIFFICULTIES
(A STRUCTURAL EQUATION MODELING)

FABIAN ANDREW JAMES
RESEARCH SCHOLAR
VELS UNIVERSITY
PALLAVARAM

DR. S. SUDHA
ASSOCIATE PROFESSOR
VELS UNIVERSITY
PALLAVARAM

ABSTRACT

Purpose: The researcher uses SEM modeling to find the relationship between Irregular shift work and the marital satisfaction as
well as Parenting Difficulties. Simple Linear Regression and Pearson’s correlation is used to justify that there is a significant rela-
tionship between Irregular shift work and the marital satisfaction as well as Parenting Difficulties. The workers from logistic Indus-
try with children were the respondents. Methodology: Sample size of 297 was taken and the SEM modeling was run to find whether
the model is fit. The model was found to be fit between the exogenous variable and the endogenous variable. Simple Linear Re-
gression showcased that there is a strong relationship between Irregular shift work and the marital satisfaction as well as parenting
difficulties. Pearson’s correlation test was also done between the Irregular shift work and marital satisfaction as well as between
Irregular shift work and Parenting Difficulties. Findings: The SEM was found to be fit. The simple linear regression and Pearson’s
correlation test found a strong relationship between Irregular shift work and marital satisfaction of the employees as well as the
relationship between Irregular shift work and the Parenting Difficulties. These tests have also confirmed that the couples working
in Irregular shift work suffer when it comes to fulfilling their marital obligations as well as the growth of their children. Manage-
ment Implications: These days it is very important to understand the problems of employees working in Irregular shift work. Here
the data was collected from logistics industry as it works round the clock. This paper would be an eye opener for the employers of
logistics industry to know the problems of the employees who work in night or rotational shifts.
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MEASURING CORRELATION OF SELECTED DISTRICT CENTRAL CO-OPERATIVE
BANK OF GUJARAT STATE

RAJESH R. DESAI
ASST. PROFESSOR
AMBABA COMMERCE COLLEGE
SABARGAM

DR. CHETAN C. PATEL
ASST. PROFESSOR
AMBABA COMMERCE COLLEGE
SABARGAM

ABSTRACT

District Central Co-operative Banks have played vital role in making available short and long term financing in both rural and urban
India, yet their performance in the last few decades has been questionable in terms of profitability and liquidity. Considering these
facts, it becomes crucial to analyze the financial position of these banks as per current phenomenon. Out of total 372 District
Central Co-operative Banks in India, 18 District Central Co-operative Banks have been operating under four divisions in Gujarat
state. This paper tries to measure correlation between profitability and liquidity of the District Central Co-operative Banks of Guja-
rat state. Non-Parametric correlation model has been applied, based on Kendall's tau and Spearman’s rho. Authors finally found
that there is high degree of negative correlation between profitability and liquidity ratio of selected District Central Co-operative
Banks. But, on the basis of Non parametric correlations Kendall's tau b found that there are high degrees of positive correlation
between profitability and liquidity ratio of selected District Central Co-operative Banks, and Spearman's rho found that there is
positive correlation between profitability and liquidity ratio of selected District Central Co-operative Banks.
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INDIAN A STUDY ON ADVERTISING RECALLING ABILITY OF CHILDREN

D. RENUKA DEVI
ASST. PROFESSOR
DEPARTMENT OF COMMERCE
SANKARA COLLEGE OF SCIENCE & COMMERCE
COIMBATORE

DR. P. KANCHANA DEVI
ASST. PROFESSOR
DEPARTMENT OF COMMERCE
GOVERNMENT ARTS COLLEGE
COIMBATORE

ABSTRACT

This paper studies recalling ability of child that motivates children to recall advertisements. A quantitative approach was used to
collect data from over 150 respondents. The respondents were selected on the basis of school students under the age of 3-10. The
results reveals that advertisements are a very effective tool in motivating in recalling advertisements. This paper also examines
slogan recall among elementary school children within the context of memory development. Results indicate that slogan recall is
positively related to age and to media exposure. The study aims at focusing on the recall effectiveness of television advertisements
of children in Coimbatore city. Over a decade, most of the advertisements are directed towards children and they directly/indirectly
influence their buying behavior. Children usually do not make brand choices at the time of advertising exposure rather it is the
Memory of the advertising messages that influence children. Recall importance stems from the fact that recall measures some
aspect of this memory of the advertising. Advertisements provide more information about a product that can be set into memory
if the child is familiar with the attention values used in the advertisement because this allows the child to generate any cue from
memory to recall the advertisements. The results of this study reveal that TV advertisements attract the attention of the children
and the recall effectiveness is significant.
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RETAIL CUSTOMER EXPERIENCE: A RESEARCH AGENDA

DR. SHILPA BAGDARE
ASST. PROFESSOR
INTERNATIONAL INSTITUTE OF PROFESSIONAL STUDIES
DEVI AHILYA UNIVERSITY
INDORE

ABSTRACT

New format retail stores are designing their retail spaces to provide a better experience to their customers. The purpose of this
study is to understand retail customer experience and to propose issues for future research and practice. The paper reviews relevant
studies, both empirical and conceptual, dealing with theories, processes, related variables and dimensions of customer experience
and retail experience. The review clearly establishes the emergence and relevance of retail customer experience in an era of new
age retailing to attract, delight and retain customers. It is primarily determined by the use of cognitive and emotional clues used
in the retail environment, moderated by customer and contextual characteristics, resulting into a pleasurable experience leading
to desirable retail performance. Review of literature suggests use of appropriate combination of cognitive and emotional clues in
the retail for creating positive customer experience to improve retail performance. Based on a critical review of important studies,
the present paper proposes important determinants and dimensions to understand and design retail experience. The study presents
some relevant propositions, and research issues for retail customer experience.
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SUPPLY CHAIN MANAGEMENT IN THE GOVERNMENT SECTOR

DR. SOPNAMAYEE ACHARYA
ASST. PROFESSOR
INSTITUTE OF BUSINESS MANAGEMENT AND RESEARCH
IPS ACADEMY
INDORE

ABSTRACT

The Supply Chain Management (SCM) is now not only a problem of integrated logistics (as a process) but also demands that the
supply chain management (SCM) must look into the ramifications of these arrangements on the cost of transportation (including
tariffs or duties) of products within a trade zone and outside it, besides, developing logistics strategies. The field has thus developed
in the last few years for bridging the gap between demand and supply vis-a-vis efficiency and cost trade-offs. The SCM now not
only involves the “management of logistic function”, as was done in the past (to achieve internal efficiency of operations) but,
includes the management and co-ordination of activities, upstream and downstream linkage(s) in the supply chain. The supply
chain management, in particular include: Planning and Managing supply and demand; Warehouse Management; Optimal Inven-
tory control; Transportation and Distribution, Delivery and customer’s delight following the basic principles of supply chain man-
agement viz. working together; Enhancing revenue; Cost control; Assets utilization besides, customer’s satisfaction. The last two
decades has seen the rise of a few terms always used in conjunction with production, operational management and control. To
name a few JIT (Just-In-Time); TQM (Total-Quality-Management); ZI (Zero-Inventory); ECR (Efficient Consumer Response); VMI
(Vendor Managed Inventory). All these have now been integrated within the domain of Supply Chain Management Process.
Though, the SCM have found the versatility of applications, more so in the private sector enterprises (business environment) for
cost cutting and for having a competitive advantage. In the government set-up though the basic objective, is not maximization of
profit, but the social-economic development of people. Even, if the objectives of these two mutually exclusive categories of enter-
prises are different, they share some features:
e Satisfying the end-consumer(s) by providing the right product, in right condition at the right time to fulfill the social obligation
towards society.
e The optimum allocation of limited resources.
Thus, the SCM has many applications in the government environment too. The paper highlights some of the typical applications in
the government sector of the SCM paradigm.
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ROLE OF LEADERSHIP STYLE ON ORGANIZATIONAL PERFORMANCE

DR. ASHA NAGENDRA
PROFESSOR
SYMBIOSIS INTERNATIONAL UNIVERSITY
PUNE

DR. SAFIA FAROOQUI
ASST. PROFESSOR
SURYADATTA GROUP OF INSTITUTES
PUNE

ABSTRACT

Existence and survival of an organization and its progress requires a concept and measurement of performance as a measuring
tool for the achievement of organizational performance. Organizational performance is a pointer of the level of accomplishment
that can be achieved and emulate the success of the leadership, so that the performance of the organization reflects the dynamics
of organizational life cycle. The study examines the role of leadership style on organizational performance in a selected Banks in
Pune. Effective leadership behaviors can facilitate the improvement of performance when organizations face new challenges. Lead-
ership refers to the behavior of a leader to collect and direct the individuals towards any objectives. Leadership is a communication
process of leader and individuals. So the effectiveness of an organization depends upon the effective leader and effective leader is
that person who has an effective leadership style. Leadership is a very important factor for any organization or group. The present
study attempts to investigate the most preferred leadership behaviors among the transformational and democratic leadership
styles and its impact on Employees' and organizational performance in bank of Pune. Findings show that there is a correlation
between leadership style and organizational performance. The study concludes that transformational and democratic leadership
style should be employed by the Banks’ management in order to grow stronger in a global competitive environment.
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A STUDY ON EMPLOYEE RETENTION MEASURES AND ITS IMPACT ON
EMPLOYEE MOTIVATION

DR. MAHESHA KEMPEGOWDA
ASST. PROFESSOR
DEPARTMENT OF M.B.A.
BANGALORE INSTITUTE OF TECHNOLOGY
BANGALORE

PURUSHOTHAM.C.J
ASST. PROFESSOR & RESEARCH SCHOLAR
DEPARTMENT OF M.B.A.
VISVESVARAYA TECHNOLOGICAL UNIVERSITY
MUDDENAHALLI

ABSTRACT

Purpose- The purpose of this paper is to identify the factors that effects worker motivation and investigate the affiliation between
organizational efficiency and employee drive. Approach- A model was designed based on the literature, linking factors of member
motivation with employee motivation and organizational efficiency. Findings- The literature and various studies concluded that
factors: enablement and acknowledgment have optimistic effect on employee motivation. More the enablement and recognition
of employees in an organization is improved, more will their motivation to work will enhance. Also there exists a positive relation-
ship between employee motivation and organizational effectiveness. The more the employees are motive to tasks achievement
higher will the organizational performance and success. Future Effects- The work focuses on the repetition and compliance of the
two central factors, Motivation and employee retention for improving employee inspiration which leads to organizational effec-
tiveness. The organizations should design their rules, policies and organizational structures that give space to the employee to work
well and gain them on their tasks self-actualization and achievements.
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A STUDY ON JOB SATISFACTION AMONG UNDERGRADUATE FACULTIES WITH
SPECIAL REFERENCE TO SELF FINANCED INSTITUTIONS, BANGALORE

USHA SHREE.V
JUNIOR ASSISTANT PROFESSOR
NEW HORIZON COLLEGE
KASTURINAGAR, BANGALORE

ABSTRACT

This research work has been done to measure the job satisfaction level of employees with special reference to Self-financed insti-
tutions, Bangalore. Today to sustain in such a competitive market it’s very important to retain good employees, who contribute
towards the attainment of Organizational goal and customer satisfaction as well. Job satisfaction implies doing a job one enjoys,
doing it well and being rewarded for their efforts. Job satisfaction further implies enthusiasm and happiness with work. This study
focused on three factors namely Behavioral, organizational and environmental factors. The report focused on all of these factors
and attempted to find the relation between these factors and employee job satisfaction. It was found that all the three factors
have a positive impact on job satisfaction. The study concluded that organizational factors are the most important aspect for job
satisfaction of the employees in a company i.e. if the employees are treated equally, fairly and properly supervised, their level of
satisfaction can be increased towards their job. It was also found that a few important factors such as welfare measures, role
clarity, freedom of decision making and recognition at work that normally contributes to the job satisfaction, didn’t have much
influence. The innovativeness and creativeness of employees also took a back seat as far as satisfaction level was concerned.
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AN EMPIRICAL ANALYSIS ON DEMOGRAPHIC TRANSITION AND SAVINGS IN
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LECTURER
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PALEMBANG

NURLINA TARMIZI
LECTURER
FACULTY OF ECONOMICS
SRIWIJAYA UNIVERSITY
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LECTURER
FACULTY OF ECONOMICS
SRIWIJAYA UNIVERSITY
PALEMBANG

AZWARDI
LECTURER
FACULTY OF ECONOMICS
SRIWIJAYA UNIVERSITY
PALEMBANG

ABSTRACT
The influence of demographic variables to the economic variable shows positive, negative, or neutral results. This study aims to
demonstrate empirically the influence of demographic variables which were measured by the demographic transition as measured
by the crude birth rate and the ratio of productivity and life expectancy to the economic variables measured by savings. Using the
data for the period 1985-2014 and the technique of ordinary least squares analysis, this study supports the theory that demo-
graphic variables do not affect either positively or negatively or neutral to the economic variables.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 16

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 7 (2016), | ssue No. 04 (APRIL) I SSN 0976-2183

METHODOLOGY OF AUDITING PROCESS: THE ALARM TO MALPRACTICES

KRISHNA A KAPADIA
LECTURER
NARMADA COLLEGE OF MANAGEMENT
ZADESHWAR

ABSTRACT

The present study finds that the real process of audit is to warn, alarm the concerned sectors and further to strengthen financial
morality, social accountability, honesty and legitimate profit making economic activity and relevant financial transactions and
thereby to safeguard the interest of the owners as well as the customers. Now it is high time to have this sort of audit commission
to run the academic and training institutes of national level in different ports of India to train up the talented and qualified youth
to be the genuine auditor in the true sense of the term. This is what my humble suggestion to herald a financial revolution in this
country which can make this country once again true cultured, true ‘Aryavad’ and true ‘Jagat Guru’ to lead the entire world and
humanity. Only the institute of Chartered Accountants and its modus operandi with which it is working and provide so called Char-
tered Accountants is nothing but an impotent activity and academic hallucination. This is very urgently needed to be close down
and replaced by the competent commission which can only vacant the entire systems of auditing process and the class of auditors.
If multifaceted corruption from our country is to be rooted out merciless and major operation as such is to be constitutionally
conducted, executed and effectively operated without wasting anytime in visionless indecisiveness.
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GUEST SATISFACTION IN HOTELS OF KASHMIR: THE PERCEPTION OF FOREIGN
TOURISTS

ANJUM ARA
RESEARCH SCHOLAR
DEPARTMENT OF BUSINESS & FINANCIAL STUDIES
UNIVERSITY OF KASHMIR
SRINAGAR

ABSTRACT

Customer satisfaction is an important measurement that has to be taken on a regularly basis in every tourism facility in the country.
Customer satisfaction is exceedingly personal estimation that is deeply influenced by the customer expectations regarding the
services. The most dynamic verb in the lexis of customer satisfaction is ‘to improve’. Hence the hotel industry like other industries
is realizing the significance of customer centered philosophies with the overall goal in terms of customer satisfaction is to stay as
close to their customers as possible. 10 point likert scales was worn to gauge the responses. Based on data gathered, with the help
of a self-developed and statistically-tested research instrument, from one hundred forty-eight (148) respondents representing sev-
enty-six hotels (76) showed that an improvement in empathy and reliability dimension are needed to augment the over-all guest
satisfaction in hotels.
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ADVERTISING ETHICS AND SURROGATE ADVERTISING PRACTICES: AN
EMPIRICAL STUDY
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ABSTRACT

Advertising increases awareness about products as well as also enhances the choices for taking rational decisions for consumers.
It leads to all sorts of healthy and unhealthy practices by distributors and marketers. Marketers use surrogate advertisements and
brand extensions for propagating the banned products like alcohol and tobacco. Ethics in advertising means a set of well-defined
principles which govern the ways of communication taking place between the seller and the buyer. The survey was conducted to
gauge the extent of damage done through surrogate advertising. The study helps in exploring the minds of consumers, their atti-
tudes about this kind of advertising and their response to it. Hence with this inspection the required data was collected from 82
respondents using a questionnaire method undergoing a judgmental sampling. To test the objectivity of the data collected Karl
Pearson’s Chi Squared test was used to arrive at possible suggestions required for the study. The collected data were analyzed
using Statistical Package for Social Sciences Research (SPSS). It has been observed that the consumers those are highly educated
are aware with the concept and pros and cons of surrogate advertisements. Hence there is a strong association between the edu-
cation and awareness of the impact of surrogate ads. Almost the respondents think that the surrogate ads are unethical.
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IMPACT OF PROMOTIONAL MIX ELEMENTS ON TOURIST’S SATISFACTION: A
CASE STUDY OF MUSSOORIE

MOHAMMAD SHOAIB KHAN
RESEARCH SCHOLAR
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ALIGARH MUSLIM UNIVERSITY
ALIGARH

ABSTRACT

The main objective of the study is to investigate the impact of the different promotional mix elements on the satisfaction of the
tourist visited the Mussoorie hill station of Dehradun district in Uttarakhand State. Mussoorie, queen of hills, is one of the major
summer tourist’s destination of India The data was collected by using a survey questionnaire which was distributed among 200
respondents at the main exit points of the Mussoorie hill station. Data has been analyzed by using Statistical Package for Social
Research-17 by using descriptive statistics and simple linear regression technique. The findings of the study reflected that apart
from the direct marketing, the other elements of promotional mix, i.e. advertising, sales promotion and publicity were having
significant impact on tourist’s satisfaction and were responsible in creating awareness in the potential tourists. Also it was found
that certain satisfaction attributes were not up to the mark so some recommendations have been given.
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