
VOLUME NO. 7 (2016), ISSUE NO. 07 (JULY)  ISSN 0976-2183 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., Google Scholar, 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],  
The American Economic Association's electronic bibliography, EconLit, U.S.A., 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 
Circulated all over the world & Google has verified that scholars of more than 5000 Cities  in 187 countries/territories  are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 



VOLUME NO. 7 (2016), ISSUE NO. 07 (JULY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTS 
 

Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. CUSTOMER PREFERENCE TOWARDS INTERNET BANKING AND THEIR LEVELS OF SATISFACTION: A 

STUDY AT PUNE 

BAHAREH SHEIKHI & DR. AISHA M SHERIFF 

1 

2. DETERMINANTS OF GROWTH AND CHALLENGES IN HOTEL INDUSTRY: A STUDY OF BUDGET AND 

LUXURY SEGMENTS OF HOTEL BUSINESS IN INDIA 

KULDEEP KUMAR 

6 

3. A COMPARATIVE ANALYSIS OF THE EFFECTIVENESS OF CASH MANAGEMENT PRACTICES BETWEEN 

COOPERATIVE AND PRIVATE MILK PROCESSING PLANTS 

RAVINDRA B. GAWALI & DR. PURANDAR D. NARE 

11 

4. CONTENT ANALYSIS OF CHILDREN BASED FOOD AND BEVERAGES ADVERTISEMENTS 

POOJA SEHGAL TABECK & SONALI P. BANERJEE 
14 

5. REVIEWING THE COMPONENTS OF WORKING CAPITAL: A STUDY ON SELECTED INDIAN CEMENT 

INDUSTRIES 

RANAPRATAP PAL 

21 

6. WHERE YOUR MONEY IS GOING? MENTAL ACCOUNTING AN EMPIRICAL APPROACH 

MANGAL CHHERING 
26 

7. FACTORS AFFECTING THE DEVELOPMENT OF INTERNATIONAL ACCOUNTING 

SIDHARTHA SHARMA 
29 

8. E-BANKING AND E-CRM INITIATIVES: A CASE STUDY OF PUNJAB & SIND BANK 

DEEPSHIKHA SHARMA 
32 

9. PERFORMANCE EVALUATION OF SELECTED EQUITY MUTUAL FUND SCHEMES 

DR. V. KANNAN & I.SHEEBA FATHIMA 
36 

10. WORKING CAPITAL MANAGEMENT AS A FINANCIAL STRATEGY TO IMPROVE PROFITABILITY AND 

GROWTH OF MICRO AND SMALL-SCALE ENTERPRISES (MSEs) OPERATING IN THE CENTRAL REGION OF 

GHANA 

BEN EBO ATTOM 

42 

11. A STUDY ON CUSTOMER DELIGHT IN INDIAN BANKING SECTOR 

LOURDU MARY. Y. 
51 

12. A STUDY ON THE BEST RECOMMENDATIONS FOR WOMEN EMPOWERMENT THROUGH SELF HELP 

GROUPS 

DR. RASHMI RANI AGNIHOTRI H.R & MAHESH URUKUNDAPPA 

53 

13. POVERTY IN INDIA: A CONTROVERSIAL APPROACH AND METHODOLOGY OF EXPERT GROUPS 

NISHA, DEEPIKA, RATISH KUMAR & LEKH RAJ 
56 

14. CONSUMER BEHAVIOR AND SATISFACTION IN E-COMMERCE: A COMPARATIVE STUDY BASED ON 

ONLINE SHOPPING OF SOME ELECTRONIC GADGETS 

MANISH KUMAR 

62 

15. TRADE BALANCE OF SERVICES PER CAPITA IN APEC REGION, 2005-2014 

ANTONIO FAVILA TELLO 
67 

16. SOCIO-ECONOMIC PROFILE AND EMPOWERMENT AMONG AGROPRENEURS IN KANNUR DISTRICT 

PRIYARAJ. P.M 
73 

17. PUBLIC INVESTMENT ON MAJOR AND MEDIUM IRRIGATION AND ITs REALIZATION 

AMIT KUMAR 
80 

18. AN ECONOMIC ANALYSIS OF STREET FOOD VENDORS WITH SPECIAL REFERENCE TO DURGIGUDI 

STREET, SHIVAMOGGA CITY 

SHARATH.A.M 

84 

19. INCLUSIVE GROWTH WITH INDIAN SCENARIO 

MOHD. AFFAN ANSARI 
90 

20. FINANCIAL INCLUSION: PMJDY 

CH. V. RAMA KRISHNA RAO, VENKATA RAKESH DIVVELA & PRAVALLIKA VURA 
93 

 REQUEST FOR FEEDBACK & DISCLAIMER 96 



VOLUME NO. 7 (2016), ISSUE NO. 07 (JULY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 

FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 

FORMER CO-ORDINATOR 
DR. S. GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 
 

ADVISORS 
PROF. M. S. SENAM RAJU 

Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

 

EDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

 

CO-EDITOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Engineering & Technology, Urjani 
 

EDITORIAL ADVISORY BOARD 
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 

 



VOLUME NO. 7 (2016), ISSUE NO. 07 (JULY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

 

ASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of I.T., Amity School of Engineering & Technology, Amity University, Noida 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

PROF. N. SUNDARAM      
VIT University, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 

DR. S. TABASSUM SULTANA 
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

DR. JASVEEN KAUR 
Asst. Professor, University Business School, Guru Nanak Dev University, Amritsar 

 

FORMER TECHNICAL ADVISOR 
AMITA 

Faculty, Government M. S., Mohali 

 

FINANCIAL ADVISORS 
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 

 



VOLUME NO. 7 (2016), ISSUE NO. 07 (JULY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-

puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics; 

Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-

ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice; 

Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics 

& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development 

Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; 

Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; 

Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-

ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-

duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-

tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-

tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer 

Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-

eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-

gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 

submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

 

THE EDITOR 

IJRCM 

 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                   . 

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please 

specify) 

 

DEAR SIR/MADAM 

Please find my submission of manuscript titled ‘___________________________________________’ for likely publication in one of 

your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language 

fully or partly, nor it is under review for publication elsewhere. 

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of 

their names as co-authors. 

Also, if my/our manuscript is accepted, I agree to comply with the formalities as given on the website of the journal. The Journal has 

discretion to publish our contribution in any of its journals. 

 

NAME OF CORRESPONDING AUTHOR     : 

Designation/Post*       : 

Institution/College/University with full address & Pin Code   : 

Residential address with Pin Code     : 

Mobile Number (s) with country ISD code    : 

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No) : 

Landline Number (s) with country ISD code    : 

E-mail Address       : 

Alternate E-mail Address      : 

Nationality        : 

* i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant 

Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-

sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of 

author is not acceptable for the purpose. 



VOLUME NO. 7 (2016), ISSUE NO. 07 (JULY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

 

NOTES: 

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf. 

version is liable to be rejected without any consideration. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/ 

Education/Psychology/Law/Math/other, please specify) 

c) There is no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message 

w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is expected to be below 1000 KB. 

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first 

instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of 

acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding 

author is required to demand for the same by sending a separate mail to the journal. 

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the 

cover page of the manuscript, in the manner as mentioned in the guidelines. 

 

2. MANUSCRIPT TITLE: The title of the paper should be typed in bold letters, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-

ternate email address should be given underneath the title. 

4. ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any. 

5. ABSTRACT: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-

dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full. 

6. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic 

order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except 

special words e.g. name of the Countries, abbreviations etc.  

7. JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-

web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory. 

8. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free 

from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end. 

9. HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading. 

10. SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.  

11. MAIN TEXT:  

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESIS (ES) 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS   

 CONCLUSIONS 

 LIMITATIONS 

 SCOPE FOR FURTHER RESEARCH 

 REFERENCES 

 APPENDIX/ANNEXURE 

The manuscript should preferably be in 2000 to 5000 WORDS, But the limits can vary depending on the nature of the manuscript. 



VOLUME NO. 7 (2016), ISSUE NO. 07 (JULY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vii

 

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be 

above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are 

referred to from the main text.  

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed 

at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is 

utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the 

editor. 

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined 

on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections. 

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised 

references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything 

that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per 

the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending 

order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters, 

dissertations, reports, working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parenthesis. 

• Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate 

some specific point, which may be placed in number orders before the references. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited 

by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Jour-

nal of Urban Economics, Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-

ciation, New Delhi, India, 19–23 

UNPUBLISHED DISSERTATIONS  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES 

• Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp



VOLUME NO. 7 (2016), ISSUE NO. 07 (JULY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

26

WHERE YOUR MONEY IS GOING? MENTAL ACCOUNTING AN EMPIRICAL APPROACH 
 

MANGAL CHHERING 

ASST. PROFESSOR 

COLLEGE OF VOCATIONAL STUDIES 

UNIVERSITY OF DELHI 

DELHI 

 

ABSTRACT 
Where your money is going? Mental Accounting an Empirical Approach is the research conducted to evaluate mental accounts of investor. The research objective 

for the study was to ascertain the major infungible mental accounts and possible explanations and recommendations with the help of utility theory. The experiment 

is framed asking questions spending behaviour of various incomes. The result of this experiment is presented in the results section as follows finding of these two 

different sources of income is not the same, people used to consume different incomes in different ways the income got unexpectedly the spending is also an 

expected where is the planned earning spent in well plan activities That means people have different mental accounts for different incomes and these accounts are 

infungible whereas utility of unit amount remains the same irrespective of income 

 

KEYWORDS 
mental accounting, infungible. 

 

INTRODUCTION 
here Your Money Is Going? Mental Accounting an Empirical Approach Is the research conducted to evaluate mental accounts of investor. This research 

paper starts with explaining definition of mental accounting in the first section and definition given by various scholars. In the next section it explains 

about the research objective laid explain as follows objective for the study were to ascertain the major infungible mental accounts and possible 

explanations and recommendations with the help of utility theory. The next section is review of various literatures during the research. 

The experiment is framed asking questions. The first question was how will you spend one thousand rupees just got from your uncle (relatives) and the next 

question was how will you spend the same amount that is one thousand rupees from salary.  

The result of this experiment is presented in the results section as follows finding of these two different sources of income is not the same. Unexpected incomes 

are spending in unplanned manner while on well planned income stand in vital activities. The paper ends with concluding remarks, implication for investor, some 

limitations and direction for future research. 

 

MENTAL ACCOUNTING 
Mental accounting refers to the coding, categorization, and evaluation of financial decisions. The easiest way to define it is to compare it with financial and 

managerial accounting as practised by organizations. As stated by my word reference accounting may be 'the system of recording and summarizing business and 

financial transactions in books, and analyzing, verifying, and reporting the results. People and families likewise requirement should record, summarize, analyze, 

also report the outcomes about transactions furthermore other financial transactions. They do so for reasons similar to those which motivate organizations to use 

managerial accounting: to keep trace of where their money is going, and to keep spending under control.  

Mental accounting may be a depiction of the way of doing things. How would a family perform mental accounting operations? General accounting comprises 

about various guidelines Also assemblies that bring been arranged again those quite some time. People can look general account in reading material text books 

or learn from different source. Unfortunately, mental accounting has no equal well support material or written evidences. We could research them main by 

watching conduct and inferring the standards. It can only be known by practically observing people’s behaviours during different frames.  

Three components of mental accounting receive the major consideration here. The first captures how outcomes are perceived and experienced, and how decisions 

are made and subsequently evaluated. The accounting system provides the inputs to do both ex ante and ex post cost-benefit analyses. This component is illus-

trated by the report above involving the purchase of the consumer goods.  

A second component of mental accounting involves the assignment of activities to specific accounts. Both the sources and uses of funds need aid named over 

genuine account and additionally in mental account frameworks. Uses would keep under classifications (housing, food, and so on.) What's more investing may be 

now and again compelled eventually tom's perusing understood alternately express plans. Funds to spend are also labelled, both as flows (regular income versus 

windfalls) and as stocks (cash on hand, home equity, pension wealth, etc.) The third component concerns the frequency with which accounts are evaluated and 

what Read. Accounts can be balanced daily, weekly, yearly, and so on, and can be defined narrowly or broadly. 

Those essential purposes behind concentrating on mental accounting are upgrading our understanding of the psychology for decision. For general, Comprehension 

mental accounting forms serves us see decision on mental accounting guidelines would not unbiased. That is, accounting choices for example, on which classifica-

tion on relegate a purchase, if to consolidate a result with others in that category, what's more entryway regularly to equalization those 'books' might influence 

the discerned allure for decisions. 

Mental accounting violates the economic notion of fungibility. Money in one mental account is not a perfect substitute for money in another account. Because of 

violations of fungibility, mental accounting matters. The goal of this paper is to illustrate how mental accounting matters.  

 

RESEARCH OBJECTIVE 
Research objective for the study were to ascertain the major infungible mental accounts and possible explanations and recommendations with the help of utility 

theory. 

 

REVIEW OF LITERATURE 
Richard Thaler First coined the term mental accounting. It is describes as people’s tendency to code, categorize, and evaluate economic outcomes by grouping 

their assets into any number of nonfungible (noninterchangeable) mental accounts. A rational investor would never give in to this sort of psychological process 

because mental accounting causes subjects to take the irrational step of treating various sums of money differently based on where these sums are mentally 

categorized. 

Mental accounting refers to the coding, categorization, and evaluation of financial decisions. Mental accounting can be interpreted in different ways, two of which 

are reviewed; the first interpretation stems from Shefrin and Thaler’s behavioral life-cycle theory, people mentally allocate wealth over three classifications: (1) 

current income, (2) current assets, and (3) future income. The propensity to consume is greatest from the current income account, while sums designated as future 

income are treated more conservatively. (Pompian Michael, 1963–Behavioral finance and wealth management: building optimal portfolios that account for inves-

tor biases)  

W
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Kahneman and Tversky conducted a study in which a majority of subjects declined to pay for a new theatre ticket, which they were told would replace an identically 

priced ticket previously bought and lost. However, when the premise was altered and the subjects were told to imagine that they had not mislaid a previous ticket 

but, rather, an equivalent sum of cash and so were contemplating the ticket purchase itself for the first time—a majority did decide to pay.  

Kahneman and Tversky concluded that subjects tended to evaluate the loss of a ticket and the purchase price of a new ticket in the same mental account; losing 

a ticket and shelling out for a new one would represent two losses incurred successively, debited from the same cluster of assets. The loss of actual cash, however, 

and the purchase of a ticket were debits evaluated separately. Therefore, the same aggregate loss felt less drastic when disbursed over two different accounts. 

Tversky and Kahneman (1981, p. 456) define a mental account 'an outcome frame which specifies (i) the set of elementary outcomes that are evaluated jointly 

and the manner in which they are combined and (ii) a reference outcome that is considered neutral or normal', (Typically, the reference point is the status quo.)  

Kahneman and Tversky (1984, p. 347), propose three ways that outcomes might be framed: in terms of a minimal account, a topical account, or a comprehensive 

account.  

Comparing two options using the minimal account entails examining only the differences between the two options, disregarding all their common features. A 

topical account relates the consequences of possible choices to a reference level that is determined by the context within which the decision arises. A compre-

hensive account incorporates all other factors including current wealth, future earnings, possible outcomes of other probabilistic holdings, and so on. People make 

decisions using the comprehensive account. 

 

EXPERIMENT DESIGN 
The research has been conducted on students and colleague of the author. It is interesting to know that people have different mental account as described earlier, 

and those accounts are infungible. The experiment is based upon the income and spending behaviour of the people. People have placed their income into different 

mental account and their behaviour to those incomes completely different, peoples is incapable of distinguishing their income due to this mantel account. This 

has been analyzed by observing different response for same amount of money by different means.  

It is human tendency that every income has to spend on different means as economy says. Depending on personal capability and capacity every person spends 

their money into different outcomes different utilities.  

We have classified Income buy salary or gift from a relative in our two different mental accounts, the consumption behaviour of these two incomes not the same.  

I have asked my students and colleagues what you do if you are related gift you one thousand rupees. This was my first question how will you spend one thousand 

rupees just got from your relative as a gift. My second question was how you will spend one thousand rupees you have received as salary. 

The both these question were open ended and respondent was free to share their Real past experiences and future behaviour. 

The first Question: what will you do if you got one thousand rupees’ gift or how you spend one thousand rupees just have from your uncle (relatives) and second 

question is: what you will do if you got one thousand rupees’ salary money or how will you spend your one thousand salary income. 

 

RESULTS 
The following result has been observed; More than 90% of people spend their unexpected income into unexpected easy spending. The first question was how will 

you spend one thousand rupees received as a gift, most of people sad we will spend this amount in shopping that we have never plant, or in modern language say 

party etc.  

Most of the people like to party with gift amount or amount that gain unexpectedly, as given in the example in our question the gift amount, this is the income 

which is never planned and unexpectedly received, People will spend this income into a planed activity.  

On the other hand, second question how will you spend your salary income of one thousand rupees all people said we will save it our savings or spend these 

amount into activities that I really needed for leaving our life say daily activities etc.  

Explanation for this is that people have two different mental accounts first is for gift or unexpected income, and second is salaried account, and these two accounts 

are infungible the amount received as a gift is not put into amount received in salary.  

This is the best explanation for mental account; also answer for my paper title Where Your Money Is Going. People have different mental accounts and those 

accounts are infungible in it, but utility of one bug remains the same. One thousand rupees is simply say one thousand rupees irrespective of how you have earned 

this whether you have earned this amount as a gift or borrowed from somewhere you got by travelling in the way by chance or you have earned putting effort. 

A bugs is a bugs its value is what it is actually means one rupee’s value is one rupees This is due to your mental account you have put those amount into two 

different categories first thing is gift second thing is salary as explained above this is a genuine by people overlooked, and cannot understand the value of unit 

rupees always remain the unit rupees a respective of earning. 

 

CONCLUSIONS 
From the research following conclusion has been drawn People have different mental accounts, these accounts are in fungible in itself amount in one mental 

account is not the perfect substitution for other account. This is the common human behaviour that your income spent differently. Mental accounting as the set 

of cognitive operations used by individuals and household to organize evaluate and keep track of financial activities. People think about their transactions and sort 

them in their mind depending on the type of Expenditure. 

Where Your Money Is Going? Mental Accounting an Empirical Approach a research conducted keeping in mind only one dimension that is income, this article 

explains about human common mental accounts had created a different behaviour for a single constrain.  

Result of the research has been presented as follows people used to consume different incomes in different ways the income got unexpectedly the spending is 

also an expected where is the planned earning spent in well plan activities That means people have different mental accounts for different incomes and these 

accounts are infungible whereas utility of unit amount remains the same irrespective of income 

 

IMPLICATIONS FOR INVESTORS 
This paper explains simple investor implications, investor need to close that mental account which is irrelevant for the decision making, this mental accounts bias 

needed to be identified and solved appropriately. Investor can understand the utility of one-unit currency remains always the same. Investor can make their 

mental account fungible. 

 

LIMITATIONS AND DIRECTION FOR FUTURE RESEARCH 
The sample size itself was relatively small. To accurately Generalize a larger sample size is desirable. Other limitations were statistical methods used. The interpre-

tation based upon ability of the researcher. 

Future research needs to focus on a larger cross section of investors and employ more diversified random samples to verify the findings of the current study. 

 

REFERENCES 
1. Arkes, H. R. and Blumer, C. 'The psychology of sunk cost', Organizational Behavior and Human Decision Processes, 35(1) (1985), 124-140. 

2. Benartzi, S. and Thaler, R. H. 'Myopic loss-aversion and the equity premium puzzle', Quarterly Journal of Economics, CX (1995), 75-92. 

3. Burgstahler, D. and Dichev, I. 'Earnings management to avoid earnings decreases and losses', Journal of Accounting and Economics, 24(December) (1997), 

99-126. 

4. Degeorge, F., Patel, J. and Zeckhauser, R. J. 'Earnings management to exceed thresholds', Journal of Business.Engen, E. M., Gale, W. G. and Scholz, J. K. 'The 

illusory effects of saving incentive programs', Journal of Economics Perspectives, 10(Fall) (1996), 113-138. 



VOLUME NO. 7 (2016), ISSUE NO. 07 (JULY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

28

5. Fishburn, P. and Luce, D. 'Joint receipt and Thaler's hedonic editing rule', Mathematical Social Science, 29 (1995), 33- 76. 

6. Friedman, M. A Theory of Consumption Function, Princeton, NJ: Princeton University Press, 1957.Gertner, R. 'Game shows and economic behavior: risk taking 

on "card sharks" " Quarterly Journal of Economics, CVI (1993), 507-521. 

7. Gourville, J. T. and Soman, D. 'Payment depreciation: the effects of temporally separating payments from consumption " Journal of Consumer Research 

(1998). 

8. Kahneman, D. and Tversky, A. 'Choices, values, and frames', The American Psychologist, 39 (1984), 341-350.Keren, G. ' Additional tests of utility theory under 

unique and repeated conditions', Journal of Behavioral DecisionMaking, 4 (1991), 297-304. 

9. Kahneman, D. and Tversky, A. 'Prospect theory: an analysis of decision under risk', Econometrica, 47 (1979), 263-291. 

10. O'Curry, S. 'Income source effects', Unpublished working paper, DePaul University, (1997). 

11. Odean, T. 'Are investors reluctant to realize their losses', Journal of Finance, (October 1998). 

12. Savage, L. J. The Foundations of Statistics, New York: John Wiley, 1954. 

13. Thaler, R. H. 'Mental accounting and consumer choice', Marketing Science, 4 (1985), 199-214. 

14. Tversky, A. and Kahneman, D. 'The framing of decisions and the rationality of choice', Science, 211 (1981),453-458. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



VOLUME NO. 7 (2016), ISSUE NO. 07 (JULY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

29

REQUEST FOR FEEDBACK 
 

Dear Readers 

 

 

At the very outset, International Journal of Research in Commerce & Management (IJRCM) acknowledges & 

appreciates your efforts in showing interest in our present issue under your kind perusal. 

 

I would like to request you to supply your critical comments and suggestions about the material published 

in this issue, as well as on the journal as a whole, on our e-mail infoijrcm@gmail.com for further improve-

ments in the interest of research. 

 

If you have any queries, please feel free to contact us on our e-mail infoijrcm@gmail.com. 

 

I am sure that your feedback and deliberations would make future issues better – a result of our joint effort. 

 

Looking forward to an appropriate consideration. 

 

With sincere regards 

 

Thanking you profoundly 

 

Academically yours 

 

Sd/- 

Co-ordinator 
 

 

 

DISCLAIMER 
The information and opinions presented in the Journal reflect the views of the authors and not of the Journal 

or its Editorial Board or the Publishers/Editors. Publication does not constitute endorsement by the journal. 

Neither the Journal nor its publishers/Editors/Editorial Board nor anyone else involved in creating, producing 

or delivering the journal or the materials contained therein, assumes any liability or responsibility for the 

accuracy, completeness, or usefulness of any information provided in the journal, nor shall they be liable for 

any direct, indirect, incidental, special, consequential or punitive damages arising out of the use of infor-

mation/material contained in the journal. The journal, neither its publishers/Editors/ Editorial Board, nor any 

other party involved in the preparation of material contained in the journal represents or warrants that the 

information contained herein is in every respect accurate or complete, and they are not responsible for any 

errors or omissions or for the results obtained from the use of such material. Readers are encouraged to 

confirm the information contained herein with other sources. The responsibility of the contents and the 

opinions expressed in this journal are exclusively of the author (s) concerned. 



VOLUME NO. 7 (2016), ISSUE NO. 07 (JULY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

I
  


