
VOLUME NO. 8 (2017), ISSUE NO. 09 (SEPTEMBER)  ISSN 0976-2183 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  

Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., Google Scholar, 

Indian Citation Index (ICI), Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],  

The American Economic Association's electronic bibliography, EconLit, U.S.A., 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 (2012) & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 5656 Cities in 191 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 

 



VOLUME NO. 8 (2017), ISSUE NO. 09 (SEPTEMBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTS 
 
 

 

Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. TO EVALUATE THE IMPACT OF TRANSFORMATIONAL LEADERSHIP ON ORGANIZATIONAL LEARNING  
SAUD AHMED KHAN & WAN KHAIRUZZAMAN WAN ISMAIL 

1 

2. PROBLEMS AND PROSPECTS OF TOURISM INDUSTRY IN INDIA – WITH SPECIAL REFERENCE TO UTTAR 
PRADESH 
DR. CHANCHAL CHAWLA & DR. VIPIN JAIN 

7 

3. USING ANT LION ALGORITHM FOR PORTFOLIO OPTIMIZATION ON THE BASIS OF TIME PERIOD OF 
INVESTMENT 
KSHMA KAUSHAL & SUKHDEV SINGH 

10 

4. SAVINGS BEHAVIOR IN UNAKOTI DISTRICT OF TRIPURA: A CASE STUDY 
SUKHARANJAN DEBNATH & PRALLAD DEBNATH 

14 

5. MONEY AND OUTPUT: IMPACT ON PRICE LEVEL IN INDIA DURING 1970-71 TO 2012-13 
M. MANIKANDAN, DR. N. MANI & DR. P. KARTHIKEYAN 

19 

6. ROLE OF CUSTOMER RETENTION STRATEGIES IN RETAILING SECTOR 
DR. K.V.S.N. JAWAHAR BABU & S. KALESHA MASTHANVALI 

25 

7. GENDER DIVERSITY: WOMEN ON BOARD AND CORPORATE SOCIAL RESPONSIBILITY 
DR. D. RAJASEKAR 

27 

8. GLOCAL FASHION: IMPACT OF GLOBALIZATION ON INDIAN GARMENT AND TEXTILE SECTOR 
DR. MINAKSHI JAIN 

31 

9. SUCCESSFUL ATTRIBUTES OF FINANCIAL SERVICES TARGETED FOR WOMEN CUSTOMERS 
PREETI AGARWAL GARG, DR. MANISHA GOEL & DR. RINKU SANJEEV 

35 

10. PILGRIMAGE TOURISM IN THE REALM OF FOREIGN TRADE CONCERNING ENVIRONMENTAL FACTOR 
(A CASE STUDY OF KANGLA SHRINE) 
DR. N. TEJMANI SINGH & CHINGLEN PUKHRAMBAM 

39 

11. CORPORATE SOCIAL RESPONSIBILITY IN INDIA & THE LAW 
DR. FAIZANUR RAHMAN 

44 

12. A REVIEW OF HIGHER EDUCATION ISSUES, CHALLENGES AND RESPONSES IN INDIA 
DR. P. GURAVAIAH 

49 

13. WEST BENGAL FINANCIAL CORPORATION: THE REGIONAL LEADER IN FINANCING TO MICRO, SMALL 
AND MEDIUM ENTERPRISES (MSME): A CRITICAL EVALUATION 
SRI SUSANTA KANRAR 

54 

14. CUSTOMER SATISFACTION OR DISSATISFACTION SURVEY ON BANKING SECTOR AFTER INCREASE OF 
SERVICE CHARGES FROM 01-04-2017 
SUDIREDDY NARENDAR REDDY 

60 

15. ATTRITION IN GARMENT INDUSTRIES: A STUDY FROM HUMAN RESOURCE MANAGEMENT PARADIGM 
WASEEHA FIRDOSE 

66 

16. GROWTH AND CHALLENGES IN RETAILING: AN INDIAN EXPERIENCE 
S.R. NAKATE 

72 

17. LEADERSHIP STYLES ACROSS ORGANISATIONAL TYPES: A COMPARATIVE STUDY IN ADMINISTRATIVE 
AND FINANCIAL ORGANISATION 
MADHUSMITA SAHOO & BHAKTA BANDHU DASH 

75 

18. EMPLOYEE ENGAGEMENT, CUSTOMER ENGAGEMENT AND FINANCIAL PERFORMANCE 
ARUNA ADARSH & ROOPESH KUMAR B 

83 

19. INFLUENCE OF VARIOUS ASPECTS ON THE CHOICE OF INVESTMENT INSTRUMENTS BY THE 
HOUSEHOLDS 
NC RAGHAVI CHAKRAVARTHY 

88 

20. THE ROLE OF SFCs IN THE INDUSTRIAL GROWTH OF THE STATES WITH SPECIAL REFERENCE OF DELHI 
FINANCIAL CORPORATION 
LACHHMAN SINGH RAWAT 

94 

 REQUEST FOR FEEDBACK & DISCLAIMER 98 



VOLUME NO. 8 (2017), ISSUE NO. 09 (SEPTEMBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

CHIEF PATRON 
Prof. (Dr.) K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 
 

FOUNDER PATRON 
Late Sh. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 
 

FORMER CO-ORDINATOR 
Dr. S. GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 
 

ADVISOR 
Prof. S. L. MAHANDRU 

Principal (Retd.), Maharaja Agrasen College, Jagadhri 
 

EDITOR 
Dr. R. K. SHARMA 

Professor & Dean, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 
 

CO-EDITOR 
Dr. BHAVET 

Faculty, Shree Ram Institute of Engineering & Technology, Urjani 
 

EDITORIAL ADVISORY BOARD 
Dr. CHRISTIAN EHIOBUCHE 

Professor of Global Business/Management, Larry L Luing School of Business, Berkeley College, USA 

Dr. JOSÉ G. VARGAS-HERNÁNDEZ 

Research Professor, University Center for Economic & Managerial Sciences, University of Guadalajara, Gua-

dalajara, Mexico 

Dr. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

Dr. TEGUH WIDODO 

Dean, Faculty of Applied Science, Telkom University, Bandung Technoplex, Jl. Telekomunikasi, Indonesia 

Dr. M. S. SENAM RAJU 
Professor, School of Management Studies, I.G.N.O.U., New Delhi 

Dr. KAUP MOHAMED 

Dean & Managing Director, London American City College/ICBEST, United Arab Emirates 

Dr. D. S. CHAUBEY 
Professor & Dean, Research & Studies, Uttaranchal University, Dehradun 

 



VOLUME NO. 8 (2017), ISSUE NO. 09 (SEPTEMBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

Dr. ANIL K. SAINI 
Professor, Guru Gobind Singh Indraprastha University, Delhi 

Dr. ARAMIDE OLUFEMI KUNLE 

Dean, Department of General Studies, The Polytechnic, Ibadan, Nigeria 

Dr. SYED TABASSUM SULTANA 

Principal, Matrusri Institute of Post Graduate Studies, Hyderabad 

Dr. MIKE AMUHAYA IRAVO 

Principal, Jomo Kenyatta University of Agriculture & Tech., Westlands Campus, Nairobi-Kenya 

Dr. NEPOMUCENO TIU 

Chief Librarian & Professor, Lyceum of the Philippines University, Laguna, Philippines 

Dr. BOYINA RUPINI 
Director, School of ITS, Indira Gandhi National Open University, New Delhi 

Dr. ANA ŠTAMBUK 

Head of Department of Statistics, Faculty of Economics, University of Rijeka, Rijeka, Croatia 

Dr. FERIT ÖLÇER 
Professor & Head of Division of Management & Organization, Department of Business Administration, Fac-

ulty of Economics & Business Administration Sciences, Mustafa Kemal University, Turkey 

Dr. SANJIV MITTAL 
Professor & Dean, University School of Management Studies, GGS Indraprastha University, Delhi 

Dr. SHIB SHANKAR ROY 

Professor, Department of Marketing, University of Rajshahi, Rajshahi, Bangladesh 

Dr. NAWAB ALI KHAN 
Professor & Dean, Faculty of Commerce, Aligarh Muslim University, Aligarh, U.P. 

Dr. SRINIVAS MADISHETTI 
Professor, School of Business, Mzumbe University, Tanzania 

Dr. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engg. & Tech., Amity University, Noida 

Dr. KEVIN LOW LOCK TENG 

Associate Professor, Deputy Dean, Universiti Tunku Abdul Rahman, Kampar, Perak, Malaysia 

Dr. OKAN VELI ŞAFAKLI 
Associate Professor, European University of Lefke, Lefke, Cyprus 

Dr. V. SELVAM 
Associate Professor, SSL, VIT University, Vellore 

Dr. BORIS MILOVIC 

Associate Professor, Faculty of Sport, Union Nikola Tesla University, Belgrade, Serbia 

Dr. N. SUNDARAM 
Associate Professor, VIT University, Vellore 

Dr. IQBAL THONSE HAWALDAR 

Associate Professor, College of Business Administration, Kingdom University, Bahrain 

Dr. MOHENDER KUMAR GUPTA 
Associate Professor, Government College, Hodal 

Dr. ALEXANDER MOSESOV 

Associate Professor, Kazakh-British Technical University (KBTU), Almaty, Kazakhstan 

RODRECK CHIRAU 

Associate Professor, Botho University, Francistown, Botswana 

Dr. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 

Dr. DEEPANJANA VARSHNEY 

Associate Professor, Department of Business Administration, King Abdulaziz University, Saudi Arabia 

  



VOLUME NO. 8 (2017), ISSUE NO. 09 (SEPTEMBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

Dr. BIEMBA MALITI 
Associate Professor, School of Business, The Copperbelt University, Main Campus, Zambia 

Dr. KIARASH JAHANPOUR 

Research Adviser, Farabi Institute of Higher Education, Mehrshahr, Karaj, Alborz Province, Iran 

Dr. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

YU-BING WANG 

Faculty, department of Marketing, Feng Chia University, Taichung, Taiwan 

Dr. MELAKE TEWOLDE TECLEGHIORGIS 

Faculty, College of Business & Economics, Department of Economics, Asmara, Eritrea 

Dr. SHIVAKUMAR DEENE 
Faculty, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

Dr. THAMPOE MANAGALESWARAN 

Faculty, Vavuniya Campus, University of Jaffna, Sri Lanka 

Dr. JASVEEN KAUR 

Head of the Department/Chairperson, University Business School, Guru Nanak Dev University, Amritsar 

SURAJ GAUDEL 

BBA Program Coordinator, LA GRANDEE International College, Simalchaur - 8, Pokhara, Nepal 

Dr. RAJESH MODI 
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

 

FORMER TECHNICAL ADVISOR 
AMITA 

 

FINANCIAL ADVISORS 
DICKEN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 

 

  



VOLUME NO. 8 (2017), ISSUE NO. 09 (SEPTEMBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-

puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics; 

Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-

ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice; 

Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics 

& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development 

Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; 

Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; 

Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-

ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-

duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-

tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-

tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer 

Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-

eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-

gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

 

THE EDITOR 

IJRCM 

 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF______________________________________________________________. 

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please 

specify) 

 

DEAR SIR/MADAM 

Please find my submission of manuscript titled ‘___________________________________________’ for likely publication in one of 

your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language 

fully or partly, nor it is under review for publication elsewhere. 

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of 

their names as co-authors. 

Also, if my/our manuscript is accepted, I agree to comply with the formalities as given on the website of the journal. The Journal has 

discretion to publish our contribution in any of its journals. 

 

NAME OF CORRESPONDING AUTHOR     : 

Designation/Post*       : 

Institution/College/University with full address & Pin Code   : 

Residential address with Pin Code     : 

Mobile Number (s) with country ISD code    : 

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No) : 

Landline Number (s) with country ISD code    : 

E-mail Address       : 

Alternate E-mail Address      : 

Nationality        : 

* i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant 

Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-

sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of 

author is not acceptable for the purpose. 
 

NOTES: 



VOLUME NO. 8 (2017), ISSUE NO. 09 (SEPTEMBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vii

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf. 

version is liable to be rejected without any consideration. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/ 

Education/Psychology/Law/Math/other, please specify) 

c) There is no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message 

w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is expected to be below 1000 KB. 

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first 

instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of 

acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding 

author is required to demand for the same by sending a separate mail to the journal. 

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the 

cover page of the manuscript, in the manner as mentioned in the guidelines. 

 

2. MANUSCRIPT TITLE: The title of the paper should be typed in bold letters, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-

ternate email address should be given underneath the title. 

4. ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any. 

5. ABSTRACT: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-

dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full. 

6. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic 

order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except 

special words e.g. name of the Countries, abbreviations etc.  

7. JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-

web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory. 

8. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free 

from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end. 

9. HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading. 

10. SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.  

11. MAIN TEXT:  

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESIS (ES) 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS  

 CONCLUSIONS 

 LIMITATIONS 

 SCOPE FOR FURTHER RESEARCH 

 REFERENCES 

 APPENDIX/ANNEXURE 

The manuscript should preferably be in 2000 to 5000 WORDS, But the limits can vary depending on the nature of the manuscript. 

 



VOLUME NO. 8 (2017), ISSUE NO. 09 (SEPTEMBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

viii

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be 

above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are 

referred to from the main text.  

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed 

at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is 

utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the 

editor. 

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined 

on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections. 

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised 

references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything 

that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per 

the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending 

order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters, 

dissertations, reports, working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parenthesis. 

• Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate 

some specific point, which may be placed in number orders before the references. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited 

by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Jour-

nal of Urban Economics, Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-

ciation, New Delhi, India, 19–23 

UNPUBLISHED DISSERTATIONS  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES 

• Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp



VOLUME NO. 8 (2017), ISSUE NO. 09 (SEPTEMBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

7
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ABSTRACT 

The tourism/excursion industry has developed as brace of the largest and quickest developing financial segments universally. It’s commitment to the worldwide 

GDP and business has expanded altogether. The excursion/tourism industry in India has developed as twosome of essential drivers of development along with the 

service industry in India. Excursion/Tourism in India is a sunrise enterprise, an occupation originator, a noteworthy wellspring of remote trade for the nation and a 

pecuniary endeavour that helps neighbourhood and legion corporations. Increased salary tiers and evolving methods of life, development on differing tourism/ex-

cursion offerings and arrangement or pecuniary aid through the legislature are holding a quintessential portion in shaping the journey and tourism/excursion zone 

within India. In any case, the division is confronting difficulties, for example, absence of good quality tourism foundation; worldwide concerns in regards to wellbeing 

and security of travellers, unique traveller impose structures crosswise over different states and setback of sufficiently prepared and talented labor. Coordinated 

endeavours by all partners, for example, the central and the regimen governments, non-public area and the communities elsewhere are appropriate for feasible 

advancement and support of the excursion/tourism division in the nation. The current study has been an undertaking to highlight the precept possibilities and 

problems of tourism in Uttar Pradesh. The advancement of tourism within the regimen amid the globalization period has additionally been broken down on the 

basis of a few optional facts. The results shows the prospects that are mostly liked for excursion/tourism in Uttar Pradesh. 

 

KEYWORDS 
transportation, excursion/tourism, traveller, problems and prospects. 

 

INTRODUCTION 
nspite of the fact that the whole northern place of India has gigantic excursion/tourism angle, the excursion/tourism commercial enterprise inside the vicinity 

continues to be miles to visit misuse the best possible possibilities. This is because of reviling of character and absence about appropriate consideration of 

the crucial authorities. The state and furthermore the entire northern territory of India have been subjected to century long dismissal. In reality, still, after 

passing of subsequent years of country's autonomy, a similar kind of central indifference of interest is being preceded to the region. 

The Indian excursion/tourism and inure enterprise has risen as twosome of essential driver development amid the economic areas in our nation. It gives a few 

financial advantages and subsequently holds a vital significance in Indian economy. Considering the rich social and chronicled legacy, assortment in environment, 

territories and spots or regular excellence spread over the nation, this division is an immense group puller and has seen a consistent development before decade. 

An extensive business generator, the travel and tourism industry is a major wellspring of remote trade era for the nation. 

Uttar Pradesh, the heartland of India, rules the nation in culture, religion, dialect and legislative issues. Arranged in the incomprehensible hot plain of the Ganges, 

it brags of a history that is especially the historical backdrop of India, and its sanctuaries and landmarks – Buddhist, Hindu and Muslim – are among the most great 

in the nation. The state, abutting Delhi has dependably been near India’s energy focus. 

 

LITERATURE REVIEW 
P C Sinha (2002) in his book titled "Tourism Transport and Travel Administration" concentrates on different significant issues with respect to current worldwide 

tourism. It examines the issues identifying with transportation of voyagers. It considers different issues identifying with request and inspiration or tourism travel 

administration. The book examined in detail the different methods of transport like rail, street, water and air transport and their issues. Jolt reaction model of 

purchaser conducts connected in this review to examine the elements impacting the individual enthusiasm of voyagers. The socio-cultural variables which impact 

the visitor conduct are studies in detail. Essential and optional information are utilized as a part of this review. Factual strategies like the relationship, relapse, and 

so on are connected for examining the information. Talk with cum poll calendar is utilized for gathering essential information. 

The work of Krishan K Kamra and Mohinder Chand (2004) titled "Basics of Tourism Theory, Operation and Practice" shows the various entomb – related meas-

urements of the tourism business. The tourism business has relentlessly obtained an undeniably huge part in the worldwide economy. The book likewise covers 

the different qualities required for the tourism items and builds up another way to deal with the tourism business. It examinations the request and supply of 

tourism items in the changing worldwide market. Essential and optional information are utilized as a part of the review. Factual apparatuses like change, relapse, 

and drift examination and so on are utilized for investigating the information. 

The book titled "International Tourism – Issues and Challenges" altered by D S Bhardwaj, Manjula Chaudhary, S Boora, R H Taxak, Krishnan K Kamra, Ravi Bhushan 
Kumar and Mohinder Chand (2006) attempt to investigate the issues and issues in the administration of tourism industry, especially in accommodation. In his 

review, the creators assess the business probability of the neighbourliness business in India. It ought to be noticed that in the worldwide economy, tourism is 

required to be the main employment maker in the following decade and India would need to take genuine activities to profit it. The buy of Indian products and 

handiworks by visitors expanded valuation for our specialty and culture advantages to the general population and the country. The execution of the lodging 

business is firmly connected to the condition of the economy and the inflow of vacationers into the nation. The review infers that the principal issue confronted 

by tourism industry is consumer loyalty. Now and again, nourishment quality, administration, and settlement offices are not attractive in Indian inns. So it is 

important to enhance the administrations in the tourism business in the nation. 

The review titled "Visitor Behavior - Themes and Conceptual Schemes" by Philip L Pearce (2006) investigations the different issues in the administration of traveller 

conduct. This book is an expert approach in the field of visitor conduct. This work gives a far-reaching perspective of the social contacts and connections that 

sightseers may involvement. It likewise checked on how voyagers manage other individuals while voyaging. The correspondence among the sightseers, their 

companions, and contacts was seen as the center component for understanding oneself and has been accomplished in happiness, fulfilment, learning and expertise 

advancement. The work, for the most part, relies on upon the optional information. 

I 
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Motiram (2007) in his review on "Globalization: Potentials and Prospects of Mass Tourism in India" has depicted the effect of globalization on mass tourism in 

India that is, Beach Tourism, Mountain Tourism, and Religious Tourism. The review highlights that because of globalization, the tourism business has created 

greater work and more outside trade profit. Promote, it encouraged framework improvement in the nation. The scientist has called attention to that India is the 

third quickest developing travel and tourism economy on the planet after Montenegro and China. The creator has proposed that India must create tourism foun-

dation to pull in worldwide travelers in huge numbers. 

Manish Srivastava (2009) in his article on "Surveying International Heritage Tourist Satisfaction in India" has expressed that India is presently progressively ob-

served as a colorful goal offering a blend of culture, history, and condition of workmanship luxuries to the worldwide explorer. As per him, legacy tourism is a rich 

ground for practicing innovative abilities, encouraging extraordinary sorts of relations between the guests and the host of the populace and between the voyagers 

and nature. While the worldwide visitors are more happy with sustenance, in and individuals of India, a profound feeling of disappointment can be seen as to 

framework. There is a disappointment as for terrible street conditions, over the top deferrals at movement counters, awful air terminal offices, and nonappearance 

of sign sheets, unlawful aides and poor support of legacy spots. Be that as it may, the sightseers are particularly happy with aides endorsed by the administration. 

Edmund Goh (2010) in his article titled, "Understanding the Heritage Tourist Market Segment" has demonstrated that sightseers are inspired diversely in choosing 

to visit legacy locales. Besides, practical, typical, experiential affiliations and general brand states of mind are distinguished as key brand picture relationship 

towards legacy goals. 

KR. Diganta Mudoi (2011) in his article entitled, "Tourism Sector in North East Region of India" has proposed that it is more vital to make a quiet air with the goal 

that voyagers can make the most of their stay in a visitor range. The review has additionally expressed that keeping in perspective of the inadequacies of tourism 

development and the improvement possibilities of this industry in work era; ample opportunity has already passed to make dire moves to the administration of 

each state to help the tourism division in their district. 

Archana Bhatia (2013) in her article entitled, "SWOT Analysis of Indian Tourism Industry" has examined that tourism today is a recreation movement of the masses. 

Along these lines, an endeavor is made in this exploration paper to examine the qualities, shortcomings, openings and dangers of Indian tourism industry so that 

the same can be used to build its remote footfalls. India which is blessed with a fortune of excellence spots normal and man-made can't gloat of a solid inflow of 

remote sightseers. Tourism industry holds an extraordinary potential to thrive in India gave its social and recorded heritage is legitimately dealt with. Along these 

lines, the service of tourism can examine the qualities and shortcomings of Indian tourism industry and furthermore investigate the positive open doors coming 

to its direction and limit the impacts of the dangers postured so that Indian tourism industry can be profited from it. As the UNWTO highlights have likewise 

uncovered in their review that there will be a move in the worldwide pattern of remote traveler landing from cutting edge economies to developing economies 

and India being a piece of the last ought to, along these lines, be sufficiently prepared to get the products of this open door coming its direction. 

Ravi Bhushan Kumar (2014) in his article entitled, "Journey Tourism in Kurukshetra (Haryana): A Sustainable Development Approach" has said that tourism is one 

of the greatest and quickest developing monetary divisions in the worldwide economy and has huge ecological, social, social, and financial impacts, both positive 

and negative. Journey tourism is one of the pre-essentials of accomplishing maintainable improvement, which can be taken as a solution for overseeing tourism 

impacts. This paper concentrates on the practical advancement of journey tourism in Kurukshetra arranged in the condition of Haryana. Kurukshetra has been a 

rising traveler spot because of its radiantly assorted religious visitor potential and rich social legacy. The primary targets of the review are the arrangement of 

vacationer ranges, to highlight the variables making obstructions in the practical advancement of tourism and recommend appropriate measures for feasible 

improvement of journey tourism in Kurukshetra. A field based orderly study was completed at chosen tourism spots in the review region. The consequence of the 

review brings possible proposals and suggestions for further improvement of tourism in this district. 

 

METHODOLOGY 
The nature of the study is exploratory in nature as it identifies the problems and prospects of tourism in Uttar Pradesh. The study was concise to find out which 

places are prospects for tourism in Uttar Pradesh the problems faced during tour by the people. Convenient sampling method was used for the study and sampling 

consisted of visitors of the places. The most liked places and problems were the main findings of the study. 

 

FINDINGS 
PROSPECTS OF TOURISM IN UTTAR PRADESH 
Uttar Pradesh is gifted with a different range of excursion/tourism contributions. These are spread through from marvel of the universe “Taj Mahal – Agra” to 

special artistic and sacred places of unrest such as – “Mathura, Vrindavan, Goverdhan, Awadh, Ayodhya,” etc. The regimen is well-known for: 

� Uttar Pradesh, the regimen which is homesteads twosome of marvel of the universe “TAJ MAHAL” and a centre of attraction as well for love couples and 

newly married couples. 

� Uttar Pradesh is home to some critical Hindu explorer focuses of India viz. Krishna Janambhoomi in Mathura, Ram Janambhoomi in Ayodhya, Maa Vin-

dhyavasani in Vindyanchal range and so on many others. 

� Uttar Pradesh is also fond of vital destinations identified with the life of “Lord Buddha viz. Kapilvastu, Sarnath Temple, Shravasti, Kaushambi, Sankisa and 

Kushinagar”. 

� Uttar Pradesh has aplenty of remarkable natural life particularly in the “Terai” area of “Dudhwa National Park and Pilibhit Tiger Reserve”, that is blessed by 

means of special botanical and distinguished animals. 

� “Dudhwa National Park” regarding Uttar Pradesh is the predominant secured region where people can see “one horned rhinoceros” alongside country wide 

brute tiger. It is additionally the primary vicinity in the nation where people visit to have a look on five types of deers viz., “Sambhar Deer, Swamp Deer, 

Spotted Deer, Barking Deer and Hog Deer”. 

� Uttar Pradesh has some extremely intriguing and probable sightseeing trails, for example, The City of Nawabs, Lucknow – Bara imambara, Chota imambara, 

hazaratgunj, Museum, etc.; Religious Capital, Varanasi – River Ganges, KashiVishwnath Temple, Chunar Fort, Banaras Ghats etc.; Ancient City also known as 

Prayag, Allahabad – Treveni Sangam, Khusro Bagh, Allahabad Fort, Patalpuri Temple, etc.; Manchester of the nation, Kanpur – the biggest city in the regimen 

– Biidha Bargad, Jajmau, Jain Glass Temple, Mecca Masjid, etc.; Budhist pilgrim center – Kushinagar – Sun Temple, Ramabhar Stupa, Wat Thai Temple, etc.; 

Rhino – Tiger pilgrim center – Dudhwa National Park, and so on. 

� The cooking of Uttar Pradesh is likewise as diverse as its natural features. The ruling kind of Uttar Pradesh is Awadhi, celebrated far and wide around the 

globe for its Dumpukht (sustenance cooked on direct fire). 

PROBLEMS OF UTTAR PRADESH TOURISM 
� Lacking bolster framework at vacationer goals 

� Deficient street, rail and air availability to different visitor places 

� Deficient accessibility of inn rooms 

� Deficient accessibility of talented work 

� Constrained accessibility of sterile and quality sustenance outlets, eateries 

� Inadequate cleanliness at visitant places and surroundings together with absence of fresh open bogs 

� Poor visitor organization at the site, especially at religious spots. 

� Absence of protection of Heritage sites 

� Constrained accessibility of affirmed visitor guides 

� Badgering of visitors from lowlifes and infamous components 

� Wellbeing of visitors 
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CONCLUSION 
The tourism/excursion industry has developed as brace of the largest and quickest developing financial segments universally. It’s commitment to the worldwide 

GDP and business has expanded altogether. The excursion/tourism industry in India has developed as twosome of essential drivers of development along with the 

service industry in India. Tourism in India is a crackdown enterprise, an occupation originator, a noteworthy wellspring of external trade for the nation and a 

pecuniary endeavour that helps nearby and swarm assembly. India is a tourism item who is absolute of its excellence, distinctiveness, prosperous lifestyle and 

chronicle has been forcefully seeking after the advancement of excursion/tourism mutually universally and in addition to the household advertises. With expanding 

visitor inflows in the course of recent lifetime, it is a critical supporter of Indian pecuniary endeavour also. Increasing pay scales and evolving ways of life, advance-

ment of assorted excursion/tourism assistance and strategy and administrative shore up by the legislature are assuming an urgent part in forming the travel and 

tourism area in India. Be that as it may, the segment is confronting difficulties, for example, absence of good quality tourism foundation, worldwide concerns with 

respect to wellbeing and security of sightseers, different traveller assess structures crosswise over different states and deficiency of satisfactorily prepared and 

gifted labor. While a few arranges and projects have as of now been conceived for handling these difficulties, fruitful usage would be basic to quicken development. 

Purposeful endeavours by all partners, for example, the central and regimen governments, non-public sector and the assembly everywhere are correlated for 

practical advancement and unkeep of the excursion/tourism segment within the nation. 
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