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WOMEN EMPOWERED OR DISEMPOWERED: SCENARIO IN PUNJAB 
 

SANGEETA SINGH NAGAICH 
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ABSTRACT 
The present paper is introspection into the fact as to how far women in Punjab have been able to to empower themselves. Empowerment here has been analyised 
by taking into account the key indicators such as sex ratio, education, Employment including Panchayat level employment etc. The three critical components, 
namely the educational, economic and political empowerment of women have all been discussed in details.  
 

KEYWORDS 
Employment, Sex Ratio, Women Empowerment. 

 

INTRODUCTION 
he term empowerment today is one of those appealing but slippery terms that lend themselves to multiple, sometimes contradictory meanings. 

Empowerment requires the full participation of people in the formulation implementation and evaluation of decision determining the functioning and 

the well-being of society. In the context of women, being empowered, in essence, means able to help themselves and breaking down of social, economic, 

educational, cultural and psychological barriers to upgrade their status from being passive recipients of government programs to active participants and 

managers of their own affairs. 

The present day scenario on women’s empowerment basically focuses on four types of perspectives. The most crucial being the “radical gender perspective”, 

which emphatically asserts that it is the gender which defines and determines the disadvantageous position of women vis-à-vis men. The other perspective is 

the “enablement perspective”, often called the “capability perspective”, This perspective has three critical components, namely the educational, economic and 

political empowerment of women. The presupposition here is that with the empowerment of the above three, many of the problems of women would 

automatically disappear. However, nominal progress of women in educational, political and economic fields does not mean that women have arrived as equal to 

men. The matter of fact is that the male mindset has not yet changed much. The continuing disempowerment of women is still a fact of life for an overwhelming 

majority of women all over the globe. The educational empowerment of women holds the key to their economic and political empowerment. Thirdly, the “legal 

entitlement perspective” on women’s empowerment relies heavily on the constitutional measures and other specific provisions that prohibit inequality and 

forms of discrimination against them. The fourth and the final armour in the women’s empowerment strategy is the “social change perspective”, calling for wide 

gamut of attitudinal and institutional changes that are gender-neutral and pro-women. 

Punjab state located in the north-west of India covers an area of 50,362 sq km which constitutes 1.53 percent of country’s total area and 2.29 percent (Census 

2011) of India’s population. Its population stands at 27,704,236 comprising 14,634,819 males and 13,069,417 females.  

Its density of population which is an important indicator of population concentration, measured as the number of persons per square kilometer is 550 persons 

per sq km. which is higher than the density of 382 in the country. 

 

OBJECTIVES 
Women’s empowerments being a global issue, their rights are at the forefront of many formal and informal campaigns world-wide. Empowerment being an 

active and multi-dimensional process enables women to realize their full identity and power in all spheres of life. This power has to be acquired and once 

acquired, needs to be exercised, sustained and preserved. Women’s empowerment can be viewed as a continuum of several interrelated and mutually 

reinforcing components. Since empowerment is a necessary part of any intervention to enhance women’s income, it is essential to understand some of the 

critical tends of empowerment. It is in the light of these facts that an attempt has been made to view the status of women in terms of their health, nutrition, 

participation both in economic activity and PRI institutions and education and find how far the development efforts of the government have reached them.  

 

METHODOLOGY 
The data has been collected from secondary sources like Census of India, Punjab, Statistical Abstract, Director, Health Services etc and simple percentages have 

been made use of.  

 

SEX RATIO 
Sex composition is one of the basic characteristics vital for any meaningful demographic analysis. Sex ratio is defined as the number of females per 1000 males. 

According to the census of India 2011, the Sex ratio of Punjab stands at 893. This is an improvement over 2001, which had recorded 876 females for every 1000 

males.  

TABLE 1: TRENDS IN SEX RATIO IN PUNJAB 

Year 1901 1911 1921 1931 1941 1951 1961 1971 1981 1991 2001 2011 

Sex Ratio 832 780 799 815 836 844 854 865 879 882 876 893 

Source: Provisional population Totals, Punjab 2011. 

The Sex Ratio in Punjab has remained unfavorable to females. It declined from 832 in 1901 to 780 in 1911. Ever since 1991 sex Ratio consistently improved till 

1991 and reached 882. During 1991-2001 there was a dip in the Sex Ratio by 6 points. As per 2011 census, Punjab has a sex Ratio of 893 which is 17 points higher 

than that of 2001 census. This increase has not only reversed the decline registered in 2001 but also is higher than previous decades. Sex ratio in Hoshiarpur 

(962) and Shahid Bhagat Singh Nagar (954) is even higher than the over all Sex Ratio in India (940). Jalandhar and Rupnagar districts (913 each) and Kapurthala 

(912) too have a high Sex Ratio. Only six districts have a Sex Ratio below state average. 

 

TABLE 2: PLACE OF SEX RATIO BY PLACE OF RESIDENCE 

Year Total Rural Urban 

1981 879 884 865 

1991 888 895 870 

2001 876 890 849 

T
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Rural-urban differentials exist in the sex ratio in the state, with the former having more females per 1000 males. The rural sex ratio has improved marginally 

during the year 1981-2001 from 884 to 890, but the urban ratio has deteriorated considerably over the period of time. In 2001, only nine districts – Gurdaspur, 

Kapurthala, Jalandhar, Nawanshar, Hoshiarpur, Firozpur, Faridkot, Muktsar, Moga- have favouable sex ratios. 

 

LIFE EXPECTING AT BIRTH 
The life expectancy has improved over the period of time in India as well as in the state of Punjab. The female life expectancy in the state stands at 71.6 which 

are much more as compared to India at 68.1 and at a very modest level compared to the level of 78, of advanced countries. 

 

TABLE 3: EXPECTATION OF LIFE AT BIRTH BY SEX 

Year Punjab India 

Males Females Males Females 

0 1 2 3 4 

1976-1980 56.2 55.1 52.6 51.5 

1981-1986 62.8 62.7 55.6 56.4 

1986-1991 65.6 65.3 58.1 59.1 

1991-1996 66.6 66.6 60.6 61.1 

1996-2001 68.4 71.4 62.4 63.4 

2001-2006 69.8 72.0 64.1 65.4 

2006-2010 (P) 68.7 71.6 65.8 68.1 

Source: Director, Health services Punjab 

Life expectancy at birth differs if we consider gender and spatial factors. In 2006-2010 male life expectancy at birth was 68.7 years, while that of females was 

71.6 years. While women on an average live 2.9 years more than men, this difference actually does not mean better quality of women’s health, as biologically 

healthier and sturdier females normally outlive men on an average by six years longer than men in the advanced nations. 

 

TABLE 4: LIFE EXPECTANCY BY SEX AND PLACE OF RESIDENCE (1992-96) 

 All Male Female 

Total 67.4 66.4 68.6 

Rural 66.7 65.9 67.5 

Urban 70.4 67.6 71.5 

The gap between urban and rural Punjabi is however much sharper. The urban Punjabi for example has a life expectancy of 70.4 years, which is higher than the 

life expectancy of rural Punjabi which stands at 66.7 years. 

 

LITERACY LEVEL 
Literacy and Education are two important indicators of development in a society. The literacy rate in Punjab has more than doubled during 1971-2011 and the 

state is heading towards universal literacy. As per the 1971 census, one out of every three persons (34.12%) was literate and this has increased to 76.70 percent 

in 2011. The increase in female literacy during this period is almost three times, from 24.65 percent in 1971 to 71.30 percent in 2011. 

 

TABLE 5: LITERACY RATE 1971-2011 

Year Persons Males Females 

1 2 3 4 

1971 34.12 42.23 24.65 

1981 43.37 51.23 34.35 

1991 58.51 65.66 50.41 

2001 69.70 75.20 63.40 

2011 76.70 81.50 71.30 

Source: Provisional Population Totals, Punjab 2011. 

Ten districts each fall above and below the state average literacy rate of 76.70 percent. Hoshiarpur (85.4%) is the most literate and is closely followed by 

Sahibzada Ajit Singh Nagar district (84.9%), Rupnagar (83.3%), Ludhiana (82.5%), Jalandhar (82.4%), Gurdaspur (81.1%), Shahid Bhagat Singh nagar and 

Fatehgarh Sahib both (80.3%) and kapurthala (80.29%) are the districts having a literacy rate of more than 80 percent. In Mansa district nearly two-thirds 

(62.8%) of its population is literate in 2011 compared to 52.4 percent in 2011. All the districts recorded a significant improvement in their literacy rates. During 

2001-2011, male literacy has increased from 75.2 to 81.5 % (6.3 percentage points), while females literacy has increased by 7.9 percentage points (from 63.4% to 

71.3%). Male-female literacy patterns at districts level, by and large, are in conformity with the trends in overall literacy rate. Likewise the total literacy rate, 

Hoshiarpur (89.9%) and Mansa (68.4%) occupy the top and bottom position, respectively in male literacy. Female literacy too is the highest in Hoshiarpur 

(80.8%), followed by Sahibzada Ajit Singh Nagar (80.0%), Jalandhar (78.3%), Ludhiana (78.2%), Rupnagar (77.2%) and Gurdaspur (75.7%) are the other districts 

where at least three out of every four females are literate. The male-female gap differential account for 10.2 percentage points with the minimum gap being 

accounted or by Jalanadhar (7.8 points) and the maximum by Firozpur (14.5 points). These differentials in literacy rates are comparatively more pronounced in 

the districts falling in the Malwa belt. 

The female literacy level is on the rise in the state over the decades, though it is still low at 63.4 (2001) compared to the male literacy of 75.2. Regional 

imbalances also exist in the state with the rural literacy levels lagging behind urban, a reflection of the concentration level of educational efforts in the latter. 

 

TABLE 6: LITERACY RATE BY RESIDENCE 

Year Rural Urban Total 

Male Female Total Male Female Total Male Female Total 

1991 60.71 43.85 52.77 77.26 66.12 72.08 65.66 50.41 58.51 

2001 71.0 57.7 64.7 83.0 74.5 79.1 75.2 63.4 69.7 

Source: Director, Census Operation, Punjab 

EDUCATION 
Women’s education is advocated chiefly to achieve greater productivity in society whether it is as better informed wives and mothers or whether it is as 

effective participants in keeping down the birth and mortality rates. Women’s education, as an effective tool for empowerment has been advocated for decades, 

but was finally given International legitimacy at the Beijing World Conference on Women (1995). Earlier, the emphasis on education was designed to create 

better informed wives and mothers. However, at Beijing, the definition of Women’s education was given a revolutionary new meaning and education for women 
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was advocated in order to enable them to have increased choices, take their own decisions and make improvements in their lives, all of which would lead to 

empowerment. 

TABLE 7: COMPARISON OF ENROLLMENT BY SEX 

Levels of Education 1990 2000 2007 

Boys  Girls  Boys  Girls  Boys  Girls  

Primary School 53.84 46.16 52.44 47.56 53.19 46.81 

High School 56.45 43.55 52.95 47.05 54.74 45.26 

Higher Secondary School 59.84 40.16 55.20 44.80 55.84 44.16 

UG Courses 47.89 52.11 46.73 53.27 41.50 58.50 

PG Courses 41.81 58.19 29.75 70.25 25.91 74.09 

Research Studies 50 50 37.5 62.5 42.34 57.66 

Engineering 92.04 7.96 81.53 18.47 77.62 22.38 

M.B.B.S. 56.99 43.01 52.81 47.19 49.21 50.79 

B. Ed. 30.98 69.02 29.42 70.58 25.86 74.14 

Source: Various Issues of Statistical Abstracts of Punjab. 

A comparison between the enrolment levels of boys and girls shows that for primary, high and secondary school levels, there were more boys enrolled as 

compared to girls, though the percentage of boys enrolled declined whereas the girls enrolled increased marginally. At the Under-graduate, Post-graduate, 

research and B. Ed. level more of girls were enrolled as compared to boys and the percentage of enrolment for girls showed an increase while for boys it showed 

a decline. In Engineering and Medical streams more of boys were enrolled as compared to girls. 

 

TABLE 8: ENROLLMENT BY LEVELS OF EDUCATION 

Levels of Education 1990 2000 2007 

Boys Girls Boys Girls Boys Girls 

Primary Schools 48.10 51.48 43.38 44.57 38.03 39.06 

High Schools 27.66 26.65 20.11 20.24 19.55 18.86 

Higher Secondary Schools 15.72 13.17 24.76 22.77 30.23 27.91 

UG Courses 1.81 2.46 3.35 4.33 3.40 5.59 

PG Courses 0.13 0.23 0.22 0.58 0.26 0.87 

Research Studies 0.004 0.004 0.005 0.01 0.01 0.02 

Engineering 0.093 0.010 0.48 0.12 1.07 0.36 

M.B.B.S. 0.063 0.06 0.06 0.06 0.06 00.07 

B. Ed. 0.048 0.134 0.05 0.13 0.07 0.24 

Sources: Various Issues of Statistical Abstract, Punjab 

The highest enrollment was at the level of primary schools and secondary schools through there was a decline in the percentage of enrolled during the period of 

study for both the sexes. In all other courses at the higher level the enrollment was just marginal although more of girls were enrolled than boys. 

 

TABLE 9: COMPARISON OF TEACHERS BY SEX 

Levels of Education 1990 2000 2007 

Men Women Men Women Men Women 

Primary Schools 45.72 54.28 35.61 64.39 36.97 63.03 

High Schools 55.78 44.22 47.64 52.36 43.52 56.48 

Senior Secondary Schools 51.51 48.49 43.63 56.37 42.90 57.10 

Colleges 56.18 43.82 47.35 52.65 37.37 62.63 

Universities 81.51 18.49 73.06 26.94 61.83 38.17 

Engineering 94.03 5.97 80.63 19.37 60.92 39.08 

MBBS 76.76 23.24 63.93 36.07 61.80 38.20 

B. Ed. 49.02 50.98 27.41 72.59 28.77 71.23 

Source: Various Issues of Statistical Abstract, Punjab 

A comparison between male and female clearly shows that the number of women teachers increased at all the levels of education whereas the male teachers 

showed a decline in all the streams. The most significantly increase of women teachers were witnessed at the Engineering level (from 5.97% in 1990. to 39.08% 

in 2007) and Universities (from 18.49% in 1990 to 38.17% in 2007). 

 

TABLE 10: NUMBER OF TEACHERS BY LEVELS OF EDUCATION 

Levels of Education 1990 2000 2007 

Men Women Men Women Men Women 

Primary Schools 35.60 45.78 25.76 36.60 24.83 31.01 

High Schools 29.74 25.54 24.11 20.83 21.54 20.48 

Senior Secondary Schools 14.92 15.21 24.44 24.82 29.31 28.57 

Colleges 5.52 4.66 5.67 4.95 5.13 6.30 

Universities 0.82 0.20 1.02 0.29 1.09 0.49 

Engineering 0.41 0.03 1.44 0.027 2.55 1.20 

MBBS 1.38 0.45 1.45 0.064 1.18 0.53 

B. Ed. 0.20 0.23 0.18 0.37 0.27 0.49 

Sources: Various Issues of Statistical Abstract, Punjab. 

The highest percentage of teachers are found in Primary schools, though the percentage of teachers both male as well as females has shown a decline over the 

period of time. Even high school teachers have shown a decline during the period of study. 

The senior secondary schools having the second highest number of teachers showed a significant increase for both the sexes during the period of study. Besides, 

these at the level of colleges, university, Engineering and B.Ed. the number of teachers increased, though this increase was marginal. 

 

DROP OUT RATE 
Enrolment and dropout rates are crucial indicators while studying the literacy levels. An analysis of these figures brings out the actual levels of learning at the 

primary stage. These figures are influenced and biased by the immediate social -economic realities. 
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TABLE 11: DROP OUT RATE 

Educational Level 1998-99 2002-03 

Boys Girls Total Boys Girls Total 

Primary 22.86 20.62 21.78 26.37 24.07 25.29 

Middle 26.61 29.39 27.91 33.71 31.67 32.75 

High/ Higher or Senior Secondary 39.99 44.35 42.03 43.81 47.10 48.10 

Source: http://PunjabGovt.nic.in 

This table reveals that in period 1998-99 in primary education level girls drop-out rate is 20.62 percent which increased to 24.07 in 2002-03. Boys drop-out rate 

in primary level in year 1998-99 is 22.86 percent which increased to 26.37 percent in 2002-03. In middle level girls drop-out rate is 29.39 percent in 1998-99 and 

31.67 in 2002-03. Boys drop-out rate in middle is les than the girls during the period of study. In High/Higher or senior secondary girls drop-out rate is 44.35 

percent in 1998-99 and 47.10 percent in 2002-03. Boys drop-out rate in high/higher or senior secondary is 39.99 percent in 1998-99 and 43.81 percent in 2002-

03. So it is clear from the table that girls drop-out rate increase continuously from primary to middle and high/higher levels during the period of study. 

While the continuing rise in school enrolment is a encouraging sign, a disturbing feature is the high drop-out rate, particularly for girls one in three girls drops-

out of the school at all the level. Poverty has very strong links with education of girl children. the higher drop-out rate for girls may be because they are 

increasingly drawn out of the school system to undertake domestic work also due to the prevalent belief in the rural areas that it will be difficult to find suitable 

bridegrooms or educated girls. A number of other factors such as distance from school, onset of puberty (and the concomitant racial treatment), very few 

women teachers, non-availability of separate schools for girls, can also be identified as some of the factors. 

 

EMPLOYMENT 
In Punjab, women are relatively invisible in workforce statistics. Restrictive definitions of ‘work’, mostly based on economic concepts of productivity, have 

reduced women to economic non-entities. This is because women’s labour, in most cases does not directly produce marketable goods or services. This gendered 

notion of work has hugely undermined women’s contribution to the economy, resulting in the non recognition of women as important economic entities. 

Although women work for longer hours and contribute substantially to the family income, quite often they are the major earners as the work performed by 

them is non- monetized; they are not perceived as workers by either the women themselves or by the data collecting agencies and the government itself. This is 

a resultant of the non-recognition of the multi-dimensional functions which women perform both as productive and reproductive labour.  

The causes of low participation rate of women is repeatedly acknowledged in terms of the invisibility of women’s work, domestic chores and other tasks which 

are viewed as part of a cultural/traditional attitude where man is considered as the primary bread-winner. 

Punjab has the lowest female workforce participation rate in the country. The majority of women are included in the category of non-workers, which is evidence 

of the invisibility of women’s work. 

 

TABLE: 12: PERCENTAGE OF TOTAL WORKERS, MAIN WORKERS, MARGINAL WORKERS AS PERCENTAGE OF TOTAL POPULATION, 1981-2001 

Total/ Rural/ Urban Persons/ Males/ Females Total workers Main workers Marginal Workers Non-Workers 

1981 1991 2001 1981 1991 2001 1981 1991 2001 1981 1991 2001 

Total Persons 

Males 

Females 

31.50 

53.76 

6.61 

30.88 

54.22 

4.40 

37.58 

54.10 

18.68 

29.35 

53.15 

2.27 

30.07 

54.12 

2.79 

32.23 

49.97 

11.92 

2.15 

0.61 

3.89 

0.81 

0.10 

1.61 

5.36 

4.13 

6.76 

68.50 

46.24 

93.84 

69.12 

45.78 

95.60 

62.42 

45.90 

81.32 

Rural Persons 

Males 

Females 

32.14 

54.45 

6.90 

31.21 

55.04 

4.37 

39.73 

54.45 

23.15 

29.29 

53.66 

1.72 

30.11 

54.92 

2.16 

32.70 

49.35 

13.95 

2.85 

0.79 

5.18 

1.10 

0.12 

2.21 

7.03 

5.10 

9.21 

67.86 

45.55 

93.1 

68.79 

44.96 

95.63 

60.27 

45.55 

76.85 

Urban Persons 

Males 

Females 

29.82 

51.97 

4.20 

30.06 

52.26 

4.48 

33.40 

53.42 

9.74 

29.51 

51.80 

3.71 

29.96 

52.22 

4.31 

31.31 

51.14 

7.87 

0.31 

0.17 

0.49 

0.10 

0.04 

0.17 

2.09 

2.28 

1.87 

70.18 

48.03 

95.8 

69.94 

47.74 

95.52 

66.60 

46.58 

90.26 

Source: Primary Census Abstract, Census Operations, Punjab, Various Issues. 

The overall female work participation rates have increased, but this is much more significant for rural Punjab compared to urban Punjab. In spite of this increase, 

female work participation rates remain very low in Punjab. The causes of this may be traced to the migration of females and to the Green Revolution and 

technological use and to the declined sex ratio which ignores female unskilled labourers. 

 

HEALTH AND NUTRITION 
The biological processes of conception and childbearing are among the most significant facts influencing a women’s health. Women face challenges to their 

health basically with regard to their reproductive health as this is not given adequate importance in our society. 

Punjab ranks very low on maternal health indicators as compared to other states. It ranks 9
th

 in respect of number of registered pregnant women, 10
th

 in terms 

of women receiving iron and folic and 10
th

 in tablets, 8
th

 in terms of institutional delivery and 10
th

 in terms of post-natal care. The only positive point is number 

of woman receiving two doses of tetanus toxide, in which case Punjab is ranked 3
rd

. Considering the high level of availability of health services, the high level of 

development, per capita income and literacy levels, these facts are indicative of high inequalities between the sexes in the household. 

Gender is the most significant determinant of nutritional status. On comparing the ‘privileged’ and ‘under-privileged’ sections it was found that in the privileged 

group 24 percent of females were malnourished and in the under privileged group this percentage increased to 74 percent. The percentages for males were 

lower in both cases i.e. 14 percent among the privileged and 67 percent in the under privileged group. This illustrates that not only is the girl child more likely to 

suffer from malnutrition, but that when they do the severity of their malnutrition is greater. as per NFHS-11 report 1998-99 female children are nutritionally 

disadvantaged, although differences are relatively small. 

The World Bank study has also substantiated the fact that during pregnancy and lactation women fail to get the requisite special diet and the prevailing gender 

inequalities in the household make it difficult for them to access this diet. 

However, Punjabi women are relatively better off compared to those in other states with respect to nutritional deficiencies, one indication of which is low levels 

of anemia amongst women. NFHS11survey results show that 41.4% women suffer from anemia, 28.4% are mildly anemic, 12.3% have moderate anemia and 

0.7% is severely anemic. Only Kerala and Himachal Pradesh are better placed in this regard.  

In decisions concerning family planning which have a positive impact on the lives of women, women have very little say. It is the husband who decides whether 

and what form of contraception to use. There is a high prevalence of tubectomies against vasectomies which is indicative of a gender bias in decision making 

regarding family planning and contraception.  
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Table: 13: Number of semi-Government employees working in Corporations/ Board Municipal Committees/Improvement Trust/ Zila Parishad/ Panchayati Samiti 

 

This table reveals that female participation in Boards and Corporations is 10.20 percent in 1993 and male participation is 89.33 percent. In 1995 female 

participation increased to 10.66 percent and male participation remains the same. In 1998, 19.65 percent females and 80.34 percent males were working in 

Boards and Corporations. In 2001, 9.72 percent females were working in Boards and Corporation and 90.27 percent males. In 2003, 9.19 percent females 

working in Boards and Corporations and 90.80 percent males are working but in 2008, 7.72 percent females are working and 92.2 percent males, so, it is clear 

that from 1993 to 1998, female workers is increases in Boards and Corporations but from 2001 to 2008 it stars declining. Similarly, with the improvement trust 

female workers are increases from 1993 to  1995 that is 10.45 to 18.00 percent but it about declined from 1998 to 2008 then it remains 10.68 percent to 9.85 

percent and male workers in improvement trust is continuously increasing. In the case of Zila Parishad female workers in 1993 is 4.51 percent and it increases 

will the 2003 that is 8.28 but from 2003 to 2006 it is declining but from 2007-08 it is increasing 51.17 percent. / in the case of Panchayat Samiti female workers in 

1993 is 15.86 percent and male are 84.13 percent and female workers are increasing at 16.73 percent in 1995 but male workers are decreases. In 1998 to 2003 

female workers are starts declining in Panchayat Samiti and male workers are remain at the same level the 86.58 percent and then female workers stars 

increases from 2003 to 2008 that 13.41 to 28.08 and male workers in Panchayat Samiti start declining. In the case of Municipal Committees Female Workers are 

increases from 1993 to 2008 that is 6.18 percent to 9.43 percent and male workers are declining from 1993 to 2008 that is 93.81 percent to 90.56 percent.  

So it is clear from the table that female workers have increased in Municipal Committee, Market Commissions, Zila Parishad and Improvement Trust but in the 

case of Boards and Corporations and Panchayat Samitis female workers are declining.  
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 1993 1995 1998 2001 2003 2008 

Male Female Total Male Female Total Male Female Total Male Female Total Male Female Total Male Female Total 

Boards and 

Corporations 

89.79 

(89.33) 

9573 

(10.20) 

93836 85431 

(89.33) 

10199 

(10.66) 

95630 81206 

(80.34) 

19866   

(19.65) 

101072 87771       

(90.27) 

9454              

(9.72) 

97225 94412 

(90.80) 

9558 

(9.19) 

103970 80697 

(92.2) 

6760 

(7.72) 

87457 

Municipal 

Committees 

26290 

(84.09) 

4973 

(15.90) 

31263 27631 

(84.06) 

5237 

(15.93) 

32868 26355 

(80.00) 

6585     

(19.99) 

32940 25250       

(79.94) 

6334   

(20.05) 

31584 23628 

(80.21) 

5828 

(19.78) 

29456 20310 

(78.31) 

5625 

(21.68) 

25935 

Improvement 

Trust 

616 

(89.53) 

72 

(10.46) 

688 1166 

(81.99) 

256 

(18.00) 

1422 702 

(89.31) 

84         

(10.68) 

786 721           

(89.01) 

89       

(10.98) 

810 797 

(89.34) 

95 

(10.65) 

892 794 

(90.14) 

87 

(9.85) 

883 

Market 

Committee 

4547 

(93.81) 

300 

(6.18) 

4847 4604 

(93.27) 

332 

(6.72) 

4936 440.8 

(92.15) 

375         

(7.84) 

4783 4350         

(92.43) 

356       

(7.56) 

4706 4164 

(91.77) 

373 

(8.22) 

4537 3705 

(90.56) 

386 

(9.43) 

4091 

Zila Parishad 824 

(95.48) 

39 

(4.51) 

863 852 

(94.87) 

46 

(5.12) 

898 736 

(93.40) 

52            

(6.59) 

788 691           

(92.83) 

53         

(7.12) 

744 597 

(91.70) 

54 

(8.29) 

651 3744 

(48.82) 

3924 

(51.17) 

7668 

Panchayat 

Samitis 

2148 

(84.13) 

405 

(15.86) 

2553 2095 

(83.26) 

421 

(16.73) 

2516 3162 

(85.50) 

536       

(14.49) 

3698 2413         

(86.45) 

378      

(13.54) 

2791 2182 

(86.58) 

388 

(13.41) 

2520 3172 

(71.91) 

1239 

(28.08) 

4411 
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