VOLUME No. 3 (2012), I ssUe No. 1 (JANUARY) I SSN 0976-2183

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE & MANAGEMENT

S

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Index Copernicus Publishers Panel, Poland, SN CEIcNGaINRORIcSanesuEEEbeEanEe oSS oSO MUIGISNI
as well as in Cabell's Directories of Publishing Opportunities, U.S.A.

Circulated all over the world & Google has verified that scholars of more than Hundred & Twenty One countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

WWW.ijrcm.org.in



VoLUME No. 3(2012), | ssue No. 1 (JANUARY) I SSN 0976-2183

CONTENTS

S TITLE & NAME OF THE AUTHOR (S) Page No.

1. |HR 2.0: A SOCIAL MEDIA BASED FRAMEWORK FOR EMPLOYEE ENGAGEMENT 1
ANUJ SHARMA & ABHISHEK TOTAWAR

2. | CHALLENGES FACED BY ACCOUNTING ACADEMICS 6
AHESHA SAJEEWANI PERERA

3. | THE EFFECT OF EXECUTIVE BOARD AND OWNERSHIP CONTROL ON QUALITY OF ACCOUNTING EARNINGS 10

MOHAMMADREZA ABDOLI, ALIREZA MEHRAZIN & EBRAHIM DEHROUYEH

4. | MALAYSIAN REAL ESTATE INVESTMENT TRUSTS (M-REITS) AND THE FINANCIAL CRISIS: A PERFORMANCE AND 13

COMPARATIVE ANALYSIS
NAI-CHIEK, AIK

5. | ASSESSMENT OF RECEIVABLES MANAGEMENT OF MANUFACTURING COMPANIES IN ETHIOPIA 19
Dr. D. GURUSWAMY

6. |IMPACT OF SOCIO ECONOMIC VARIABLES ON THE FOREST AREA OF PAKISTAN (1972-2005) 23

DR. NAILA NAZIR & DR. ABDUL QAYYUM KHAN

7. |THE IMPACT OF NON-PERFORMING ASSETS ON THE PROFITABILITY OF INDIAN SCHEDULED COMMERCIAL BANKS: AN 27
EMPIRICAL EVIDENCE
DR. N.KAVITHA

8. | EVALUATING SERVICE PERFORMANCE OF ADVERTISING FIRMS: STUDY ON BANGLADESHI ADVERTISING COMPANIES 31
MD. MONIRUZZAMAN SARKER & NAFISA KASEM
9. |SOCIOECONOMIC ANALYSIS OF POVERTY INCIDENCE AND FOOD INSECURITY IN KANO STATE-NIGERIA: 1990 - 2007 35

DR. AHMAD MUHAMMAD TSAUNI

10. |A MODEL SUPPLY- CHAIN MANAGEMENT FOR AUGMENTING MORE INCOME TO BASMATI FARMERS - FARMER 40
EMPOWERMENT
NAVNEESH SHARMA

11. |THE MICROFINANCE, ENTREPRENEURSHIP AND SUSTAINABILITY AS AN EFFECTIVE TOOLS FOR REDUCING POVERTY IN 44
INDIA
DR. RAINALKAR LAXMAN, AKRAM BASHA SAHEB B & DR. CHANNABASAVANAGOUDA P

12. | MANAGING MULTICULTURAL ENVIRONMENT IN INDIAN IT SECTORS 48
DR. R. KARUPPASAMY & C. ARUL VENKADESH

13. |IMPACT OF BASIS RISK ON THE PERFORMANCE OF RAINFALL INSURANCE SCHEME FOR COFFEE: A PERCEPTUAL ANALYSIS 52
M. PRABHU, D. P. SHIVAKUMAR & DR. G. KOTRESHWAR

14. | WIDELY FLUCTUATING RUPEE AND ITS IMPACT ON INDIAN EXPORT PERFORMANCE FOR THE LAST TEN YEARS FROM 2000 56

TO 2009
S. RAMESH KUMAR MEHTHA, AVINASH DEOSTHALI & VIJAYSHRI R.MEHTHA

15. | CORPORATE FINANCIAL DISTRESS — AN EMPIRICAL STUDY 62
DR. V. K. SHOBHANA & DR. N. DEEPA

16. | WOMEN IN MANGEMENT 66
DR. R. SAVITHRI

17. | INDIAN BRANDS IN THE INDIANS’ CONTEXT 68
J.J.SOUNDARARAJ & DR. D. V. S. JANAKIDAS

18. |STRESS-WORK LIFE BALANCE - PSYCHOLOGICAL WELLBEING OF WOMEN MECHANICS IN BMTC 72
ROHINI SHIVANANDA & DR. ASHOK H. S.

19. | DEPTH OF OUTREACH OF SELF HELP GROUPS - A STUDY OF SBS NAGAR DISTRICT OF PUNJAB 76
RUPNEET KAUR RANDHAWA & DR.PARAMJIT KAUR

20. | EMPLOYEES JOB SATISFACTION: A STUDY OF PRIVATE PROFESSIONAL COLLEGES IN HARYANA STATE 82
ANIL KUMAR & NEELAM RATHEE

21. | RECRUITMENT AND SELECTION PRACTICES ACROSS CULTURES 87
RADHIKA MADAN

22. | FINANCIAL ANALYSIS OF TATA STEEL LTD- A CASE STUDY 93
BHARGAV H. PANDYA

23. | CONTEMPORARY APPROACH TOWARDS EVALUATION OF SUSTAINABLE TOURISM DEVELOMENT: A CASE STUDY OF GOA 98

SHAMIMA AKHTAR & ABRAR M SHAH

24. | CUSTOMER SATISFACTION WITH SERVICE QUALITY: AN EMPIRICAL STUDY OF PUBLIC AND PRIVATE SECTOR BANKS IN 106
TIRUPATI REGION

V. G. MURUGAN

25. | GREEN BANKING: A UNIQUE CORPORATE SOCIAL RESPONSIBILITY OF INDIAN BANKS 110
MUKESH KUMAR VERMA
REQUEST FOR FEEDBACK 115

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in




VoLUME No. 3 (2012), I sSUE No. 1 (JANUARY) | SSN 0976-2183

CHIEF PATRON

PROF. K. K. AGGARWAL
Chancellor, Lingaya’s University, Delhi
Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

PATRON

SH. RAM BHAJAN AGGARWAL
Ex. State Minister for Home & Tourism, Government of Haryana
Vice-President, Dadri Education Society, Charkhi Dadri
President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
DR. SAMBHAV GARG
Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana

ADVISORS

DR. PRIYA RANJAN TRIVEDI
Chancellor, The Global Open University, Nagaland
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR,

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR

DR. BHAVET
Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. ROSHAN LAL
Head & Convener Ph. D. Programme, M. M. Institute of Management, M. M. University, Mullana
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi
DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in



VoLUME No. 3 (2012), I sSUE No. 1 (JANUARY) | SSN 0976-2183

DR. MOHENDER KUMAR GUPTA
Associate Professor, P. J. L. N. Government College, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Government F. G. College Chitguppa, Bidar, Karnataka
MOHITA
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
DR. KUMARDATT A. GANJRE
Director, Mandar Education Society’s ‘Rajaram Shinde College of M.B.A.”, Pedhambe — 400 706, Maharashtra
DR. V. SELVAM
Divisional Leader — Commerce SSL, VIT University, Vellore
DR. N. SUNDARAM
Associate Professor, VIT University, Vellore
DR. PARDEEP AHLAWAT
Reader, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak
S. TABASSUM SULTANA
Asst. Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad

TECHNICAL ADVISOR,

AMITA
Faculty, Government M. S., Mohali
MOHITA
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in



VoLUME No. 3(2012), | ssue No. 1 (JANUARY) I SSN 0976-2183

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of
Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance, Corporate Governance
and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & Practice; Auditing;
Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History;
Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International
Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy
Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Business Information
Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care
Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit
Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational
Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small
Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; Transportation/Physical
Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing;
Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete Structures; Internet;
Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific
Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic and Web Design.
The above mentioned tracks are only indicative, and not exhaustive.

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission
guidelines duly available on our website under the heading guidelines for submission, at the email addresses: infoijrem@gmail.com or

info@ijrcm.org.in.

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1 COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF
(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in your journals.

| hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mention the following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in



VoLUME No. 3(2012), | ssue No. 1 (JANUARY) I SSN 0976-2183

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, centered, separately numbered & self explained, and titles must be above the table/figure. Sources of data should
be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _: These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.

4 Use (ed.) for one editor, and (ed.s) for multiple editors.

4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.

4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.

i For titles in a language other than English, provide an English translation in parentheses.

4 The location of endnotes within the text should be indicated by superscript numbers.

BOOKS

4 Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.

i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

4 Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITE

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in

Vi



VoLUME No. 3(2012), | ssue No. 1 (JANUARY) I SSN 0976-2183
EMPLOYEES JOB SATISFACTION: A STUDY OF PRIVATE PROFESSIONAL COLLEGES IN HARYANA STATE

ANIL KUMAR
ASST. PROFESSOR
CBS GROUP OF INSTITUTIONS
FETEHPURI, JHAJJAR

NEELAM RATHEE
ASST. PROFESSOR
CBS GROUP OF INSTITUTIONS
FETEHPURI, JHAJJAR

ABSTRACT

Performance of an individual depends on job satisfaction. So job satisfaction plays a major role in the work performance of individual. The purpose of our study is
to find out the level of job satisfaction and the factors that contribute to the low and high satisfaction among private professional colleges’ employees. The
researcher chooses a segment of select colleges of M.D University, Rohtak in Haryana State for study. The term ‘job satisfaction’ refers to the general attitude of
an employee towards his/ her job. It is a relative term and varies from person to person. The study focuses on the relationship between the profile of the
employees of selected colleges of M.D University, Rohtak and their overall attitude towards their jobs. The searcher used a number of statistical tools and tests
like- Kaiser-Meyer-Olkin (KMO) Measure of sampling, Bartlett’s Test of Sphericity, Factor analysis, Eigen value, Chi-square test .After using all above told tests
then gives conclusion for each test.

KEYWORDS

Professional, Sphericity, Satisfaction Sampling, Segments.

INTRODUCTION

ob satisfaction of employees is the most important for the growth and development of any organization. In this case all the groups of are reasonably

satisfied with their job but they differ in terms of degree of satisfaction. Job satisfaction has been widely studied over the years. Tziner and Vardi (1984)

define work satisfaction as an effective response or reaction to a wide range of conditions or aspects of one's work such as pay, supervision, working
conditions, and/or the work itself. Others define it as an effective orientation towards anticipated outcome (Wanous and Lawler, 1972), a statement that
describe the feelings of employees about their work (Arches, 1991), or an employee’s affective reactions to a job based on comparing actual outcomes with
desired outcomes (Cranny et al., 1992). Porter and Steers (1973) argued that the extent of employee job satisfaction reflects the cumulative level of met worker
expectations. That is, employees expect their job to provide a mix of features (e.g., pay, promotion, autonomy) for which the employee has certain preferential
values.

OBIJECTIVE OF THE STUDY

The following are the specific objective of the study.

. To explain the attitude of the employee towards their respective work.

. To examine the relationship between profile of the employee and their overall attitude towards their jobs.

. To measure the impact of independent variables on the job satisfaction of employees.

. To identify and study the factors influencing job satisfaction

. Try find out the major factors which are, can play the most important role to increase the job satisfaction of employees towards jobs.

METHODOLOGY

The study employs primary data as well as secondary data. Secondary data was collected from different published sources such as research articles, conference
proceedings, books, magazines, periodicals, newspapers etc. Primary data was collected by survey using convenience sampling. A structured questionnaire
containing 19 items was developed for the purpose of primary data collection. All items were measured by responses on a five-point Likert scale in satisfaction/
relevance with statements, ranging from 1= Highly Satisfied to 5= Highly Dissatisfied. The analysis of primary data was carried out using Statistical Package for
the Social Sciences (SPSS) 17.0 for windows.

SAMPLE

The population for the study comprised the private professional colleges’ employees (Teaching) from M.D University Rohtak in Haryana State. A sample of 120
respondents was selected on the basis of convenience sampling. The data has been collected personally with the help of well structured and non-disguised
questionnaire. After scrutiny of the filled questionnaires, 100 were found to be fit for analysis; others were incomplete or lacked seriousness in response and
weeded out.

TOOLS FOR ANALYSIS

The following statistical tools were used in the present study for analysis purpose. The Chi-square test has been used to test the hypothesis framed. The Factor
analysis is used to find out the relationship between the different factors of jobs satisfaction. The Multiple Regression analysis to find out the impact of the
various attitude indexes on overall job satisfaction of the employees.

ANALYSIS AND INTERPRETATION OF THE DATA

The results of the analysis of the collected data are presented under different heads.

o GENDER OF THE RESPONDENTS AND THE LEVEL OF SATISFACTION TOWARDS JOB

The gender-wise classification of the sample respondents and their level of satisfaction towards their job are given in Tablel. In order to find out the association
between the gender of the respondents and their level of satisfaction towards the jobs, the Chi-square test is applied.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in

82



VoLUME No. 3(2012), | ssue No. 1 (JANUARY) I SSN 0976-2183

TABLE1: GENDER AND THE LEVEL OF SATISFACTION

S.No. | Gender | Level of Satisfaction
Highly Satisfied | Satisfied | Neutral | Dissatisfied | Highly Dissatisfied | Total
1 Male 5 (5.25) 10(13.5) | 30(30) | 20(17.25) 10 (9) 75
2 Female | 2(1.75) 8 (4.5) 10 (10) | 3(5.75) 2(3) 75
Total 7 18 40 23 12 100

Source: Survey data
Figures given in the brackets represent the Expected Frequency
NULL HYPOTHESIS: The association between the gender of the respondents and their level of satisfaction towards jobs is not significant.
As the calculated Chi-square value (5.871) is less than the table value (9.488) at 5% level of significance for 4 degrees of freedom, the null hypothesis is accepted
and it could be concluded that the association between the gender of the respondents and their level of satisfaction towards job is not significant.
o AGE GROUP OF THE RESPONDENTS AND THE LEVEL OF SATISFACTION TOWARDS JOB
The age-wise classification of the sample respondents and their level of satisfaction towards their job are given in Table2. In order to find out the association
between the gender of the respondents and their level of satisfaction towards the jobs, the Chi-square test is applied.
NULL HYPOTHESIS: The association between the age group of the respondents and their level of satisfaction towards jobs is not significant.
As the calculated Chi-square value (7.016) is less than the table value (21.026) at 5% level of significance for 12 degrees of freedom, the null hypothesis is
accepted and it could be concluded that the association between the age group of the respondents and their level of satisfaction towards job is not significant.

TABLE2: AGE GROUP AND THE LEVEL OF SATISFACTION

S.No. | Age Group | Level of Satisfaction
Highly Satisfied | Satisfied | Neutral Dissatisfied | Highly Dissatisfied | Total
1 0-25 2(1) 2(3.2) 3(3.7) 1(1) 2(1.1) 10
2 25-35 5(4.5) 15(14.4) | 16(16.6) | 4(4.5) 5 (4.95) 45
3 35-55 2(3.5) 13(11.2) | 15(12.9) | 3(3.5) 2 (3.85) 35
4 55-above 1(1) 2(3.2) 3(3.7) 2(1) 2(1.1) 10
Total 10 32 37 10 11 100

Source: Survey data
Figures given in the brackets represent the Expected Frequency
. WORK EXPERIENCE OF THE RESPONDENTS AND THE LEVEL OF SATISFACTION TOWARDS JOB
The experience-wise classification of the sample respondents and their level of satisfaction towards their job are given in Table 3. In order to find out the
association between the experience of the respondents and their level of satisfaction towards the jobs, the Chi-square test is applied.
NULL HYPOTHESIS: The association between the experience of the respondents and their level of satisfaction towards jobs is not significant.
As the calculated Chi-square value (12.34) is less than the table value (21.026) at 5% level of significance for 12 degrees of freedom, the null hypothesis is
accepted and it could be concluded that the association between the experience of the respondents and their level of satisfaction towards job is not significant.

TABLE3: WORK EXPERIENCE AND THE LEVEL OF SATISFACTION

S.No. | Work Experience | Level of Satisfaction
Highly Satisfied | Satisfied | Neutral Dissatisfied | Highly Dissatisfied | Total
1 0-10 2(1.2) 3(3.7) 3(4.3) 2(1.3) 2(1.4) 12
2 11-20 5(4.3) 13(13.3) | 16(15.5) | 4(4.7) 5(5.2) 43
3 21-30 2(3.7) 14 (11.5) | 15(13.3) | 3(4.1) 3(4.4) 37
4 30-above 1(0.8) 1(2.5) 2(2.9) 2 (.88) 2 (.96) 8
Total 10 31 36 11 12 100

Source: Survey data

Figures given in the brackets represent the Expected Frequency
. INCOME OF THE RESPONDENTS AND THE LEVEL OF SATISFACTION TOWARDS JOB
The distribution of the respondents on the basis of their monthly income and their level of satisfaction towards their job are given in Table 4. In order to find out
the association between the monthly income of the respondents and their level of satisfaction towards the jobs, the Chi-square test is applied.
NULL HYPOTHESIS: The association between the monthly income of the respondents and their level of satisfaction towards jobs is not significant.
As the calculated Chi-square value (7.5343) is less than the table value (21.026) at 5% level of significance for 12 degrees of freedom, the null hypothesis is
accepted and it could be concluded that the association between the monthly income of the respondents and their level of satisfaction towards job is not
significant.

TABLE 4: MONTHLY INCOME AND THE LEVEL OF SATISFACTION

S.No | Monthly Income | Level of Satisfaction
Highly Satisfied | Satisfied | Neutral | Dissatisfied | Highly Dissatisfied | Total
1 Below-10,000 5 (4.5) 10(12.9) | 10(8.4) | 4(4.9) 6(4.2) 35
2 10,000-20,000 4(5.2) 15(14.8) | 10(9.6) | 6(5.6) 5(4.8) 40
3 20,000-30,000 2(1.9) 8 (5.5) 2(3.6) 2(2.1) 1(1.8) 15
4 30,000-above 2(1.3) 4(3.7) 2(1.9) 2(1.4) 0(1.2) 10
Total 13 37 24 14 12 100
Source: Survey data
Figures given in the brackets represent the Expected Frequency
. QUALIFICATION OF THE RESPONDENTS AND THE LEVEL OF SATISFACTION TOWARDS JOB
TABLES: QUALIFICATION OF RESPONDENTS AND THE LEVEL OF SATISFACTION
S.No | Qualification Level of Satisfaction
Highly Satisfied | Satisfied | Neutral | Dissatisfied | Highly Dissatisfied | Total
1 Under Graduate | 0 1 2 2 0 5
2 Graduate 2 2 6 3 2 15
3 Post Graduate 5 15 35 10 5 70
4 Any Other 1 2 3 4 0 10
8 20 46 19 7 100

Figures given in the brackets represent the Expected Frequency

Source: Survey data
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The distribution of the respondents on the basis of their Qualification and their level of satisfaction towards their job are given in above Table 5. In order to find
out the association between the monthly income of the respondents and their level of satisfaction towards the jobs, the Chi-square test is applied.

NULL HYPOTHESIS: The association between the qualification of the respondents and their level of satisfaction towards jobs is not significant.

As the calculated Chi-square value (7.767) is less than the table value (21.026) at 5% level of significance for 12 degrees of freedom, the null hypothesis is
accepted and it could be concluded that the association between the qualification of the respondents and their level of satisfaction towards job is not significant.
FACTOR ANALYSIS

The dimensionality of the satisfaction was examined using the factor analysis based on the 17 individual statements of the questionnaire and the reliability of
the subsequent factor structure was then tested for the internal consistency of the grouping of the items.

TABLE 6: KMO AND BARTLETT'S TEST

Kaiser-Meyer-Olkin Measure of Sampling Adequacy.}.537
Bartlett's Test of Sphericity ~ Approx. Chi-Square [272.843

df 136
Sig. 000

The Kaiser- Meyer- Olkin measure of sampling adequacy index is .537, which indicates that the factor analysis is appropriate for the given data set. The KMO
measure of sampling adequacy is an index to examine the appropriateness of the factor analysis. High values between 0.5 and 1.0 indicate that below 0.5 imply
that the factor analysis may not be appropriate. The Bartlett’s Test of Sphericity is used to examine the hypothesis that variables are uncorrelated. It is based on
the Chi- Square transformation of the determinant of the correlation matrix. A large value of the test statistic will favour the rejection of the null hypothesis. In
turn this would indicate the factor analysis is appropriate. The Bartlett’s test of Sphericity Chi-square statistics is 272.843, which would mean that the 17
statement are correlated and hence as concluded in the KMO, the factor analysis is appropriate for the given data set.

TABLE7: DESCRIPTIVE STATISTIC
Mean |Std. Deviation

VAR00001J2.8500]1.07661
VAR00002]3.2200|1.08786
VAR00003]3.2100|1.11278
VAR00004]3.6200|1.06154
VARO0005]3.2900|1.00800
VARO0006]3.4700]1.05844
VARO0007]3.7500].43519

VARO0008]3.4400]1.00825
VARO0009]3.2800|1.10170
VARO0010§4.0400|1.17138
VAR00011}3.2000|1.14592
VAR00012]3.1300|1.22808
VAR00013]3.4200|1.12976
VAR00014]3.1000|1.17637
VAR00015]3.3300]1.07360
VAR00016]3.3400]1.04659
VAR00017]3.5300]1.09595

TABLE8: TOTAL VARIANCE EXPLAINED

Componenﬂlnitial Eigen values Extraction Sums of Squared Loadings|Rotation Sums of Squared Loadingsl
[Total |[% of VariancelCumulative %|Total |% of Variance |Cumulative % [Total |% of Variance |Cumulative %

1 2.415|14.204 14.204 2.415[14.204 14.204 1.907|11.219 11.219

2 2.032|11.952 26.156 2.032[11.952 26.156 1.835(10.792 22.012

3 1.597/9.394 35.550 1.597[9.394 35.550 1.693|9.957 31.968

4 1.472/8.660 44.210 1.4728.660 44.210 1.582|9.307 41.275

5 1.2027.071 51.281 1.2027.071 51.281 1.487|8.744 50.020

6 1.156[6.799 58.080 1.156 16.799 58.080 1.370[8.060 58.080

7 .994 |5.848 63.929

8 .967 |5.691 69.619

9 .958 [5.636 75.255

10 .792 [4.660 79.915

11 737 [4.333 84.248

12 .657 [3.866 88.114

13 .549 [3.229 91.343

14 1451 |2.652 93.996

15 .408 |2.399 96.394

16 .355 |2.088 98.483

17 .258 [1.517 100.000

Extraction Method: Principal Component Analysis.
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TABLE 9: COMPONENT MATRIX

Component

1 2 3 4 5 6
VAR00001 |[-.352 |-.715 }.175 |-.018 |-.072 |.250
VAR00002 |[-.237 |.015 |049 |569 |369 |.104
\VARO0003 |-.207 |-.147 |.158 |.560 [.262 }.027
VAR00004 [.213 |340 |395 |[.397 [.100 |221
VARO0005 |.145 |347 |-.145 |167 [-.060 |.387
VARO0006 [.128 |.326 |-.181 |.035 |.008 }.517
\VAR0O0007 |[-.610 |.527 |.062 |[.056 [.128 |.066
VAR0O0008 |.532 |.050 |-.177 |.352 [-.435 |.160
VARO0009 |.276 |279 }-.291 |.516 |.029 }.055
VAR00010 |.738 |.040 |014 |000 [-.279 }.286
VAR00011 |.535 [.103 }.382 |-.277 |.341 |159
VAR00012 |.473 |.287 |.042 |.032 [.402 |300
VAR0O0013 [.419 |.244 |339 |.264 [344 |227
VAR00014 |.116 [.257 |.780 |.034 [-.186 |.158
VAR0O0015 |.158 |114 |578 |138 [.124 }|.326
VAR00016 [-.081 |.339 }-.055 [.292 [-.381 |421
VAR00017 |.321 |.670 |004 |.040 |.321 }.162

Extraction Method: Principal Component Analysis.
a. 6 components extracted.

TABLE10: ROTATED COMPONENT MATRIX

Component

1 2 3 4 5 6
VARO0001 |-.831 |-.102 |.087 |.113 |.047 [.101
VAR00002 |}.057 |-.112 |-.002 |.024 |.717 [.015
VARO0003 }-.105 |-.057 |.049 [124 |664 [-.006
VARO0004 |.368 |-.259 |.226 |.302 }-.387 |.196
VAROOOO5 |.162 |.112 |.075 |.145 |.006 [528
VARO0006 }-.059 |.281 [-.054 |.115 |.078 [.565
VARO0007 |.214 |-.604 |-.414 |.085 |.119 [274
VARO0O008 |-.054 |.748 |.092 |.011 }-.029 |.287
VAROOO0S9 |}.305 |.422 |.002 |.253 |.366 [203
VAR00010 |.327 |681 [.122 |150 }-.262 |-.171
VAR00011 |}.131 |.150 [.602 |.417 }-.274 |-.095
VAR0O0012 }-.023 |.076 [.744 |.001 }-.006 |-.020
VAR00013 |].026 |.124 |.637 |312 |264 |031
VAR00014 }-.175 |.005 [.173 |.828 }-.038 |.052
VARO0015 }.291 |125 [.123 |603 |096 [.155
VAR00016 }-.030 |.150 [.232 [.010 |044 [673
VAR00017 |}.809 |-.038 |.086 |.117 }-.007 |.076

Extraction Method: Principal Component Analysis.

Rotation Method: Varimax with Kaiser Normalization.

a. Rotation converged in 7 iterations.

CONCLUSION
Chi- Square Analysis Conclusion: In our study we found out followings:
The gender-wise classification of the sample respondents and their level of satisfaction towards their job concluded that the association between the
gender of the respondents and their level of satisfaction towards job is not significant.
The age-wise classification of the sample respondents and their level of satisfaction towards their job concluded that the association between the age
group of the respondents and their level of satisfaction towards job is not significant.
The experience-wise classification of the sample respondents and their level of satisfaction towards their job concluded that the association between the
experience of the respondents and their level of satisfaction towards job is not significant.
The distribution of the respondents on the basis of their monthly income and their level of satisfaction towards their job concluded that the association

>

between the monthly income of the respondents and their level of satisfaction towards job is not significant.

The distribution of the respondents on the basis of their Qualification and their level of satisfaction towards their job concluded that the association

between the qualification of the respondents and their level of satisfaction towards job is not significant.
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»  Factor Analysis Conclusion:
TABLE11: ROTATED COMPONENT MATRIX
Component
1 2 B B 5 |6
VARO00O01 :Satisfied with job .831
VAROOO17: Participation in Management .809
VARO0008: Comfort ability with job .748]
VAR00010: Job assignment of the employee wise .681|
VARO0OO7: Loan Advance Facility .60
VARO0009: Gender Relationship .422]
VAR00012: Work environment .744]
VAR00013: Promotional Opportunities .637
VARO0011: Grievances Handling System within job .602]
VAR00014: Performance Appraisal System .828|
VARO0015: Appreciation of work .603|
VARO0002: Interpersonal Relationship 717,
VAR00003: Communication Channel .664|
VARO0004: Salary benefits
VARO0016: Faculty Training and Development Programme 673}
VARO0006: Relationship with superiors and subordinates .562|
VARO0005: Job Security .52
Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.
a. Rotation converged in 7 iterations.
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