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INVESTOR’S BEHAVIOR IN VELLORE DISTRICT 
 

P.VINOTH RAJ 

ASST. PROFESSOR 

C ABDUL HAKIM COLLEGE OF ENGINEERING & TECHNOLOGY 

SAINATHAPURAM 

 

ABSTRACT 
Indian investor today have to endure a sluggish economy, the steep market declines prompted by deteriorating revenues, alarming reports of scandals ranging 

from illegal corporate accounting practices like that of Satyam to insider trading to make investment decisions. Despite loads of information bombarding from all 

directions, it is not the cold calculations of financial wizards, or company’s performance or widely accepted criterion of stock performance but the investor’s 

irrational emotions like overconfidence, fear, risk aversion, etc., seem to decisively drive and dictate the fortunes of the market. This paper while discussing the 

characteristics of the Indian individual investors along makes an attempt to discover the relationship between a dependent variable i.e., Risk tolerance level and 

independent variables such as Age, Gender of an individual investor on the basis of the survey. Indian investors are high income, well educated, salaried, and 

independent in making investment decisions and conservative investors. From the research conducted it was found that irrespective of gender, most of the 

investors (41%) are found have low risk tolerance level and many others (34%) have high risk tolerance level rather than moderate risk tolerance level. It is also 

found that there is a strong negative correlation between Age and Risk tolerance level of the investor. Television is the media that is largely influencing the 

investor’s decisions. Hence, this study can facilitate the investment product designers to design products which can cater to the investors who are low risk 

tolerant. 

 

KEYWORDS 
Indian individual investor, Investor characteristics; dependent Variables; independent variables; risk tolerance level. 

 

INTRODUCTION  
ndia's domestic savings as a percentage of its GDP is 36%, which is one of the highest in the world. By 2009-10, the estimates provided by Indices analyst, a 

research firm, show that India's total annual personal disposable income has grown to Rs. 42,059 billion (about 55% being Urban) and the annual savings 

have grown to Rs. 10,039 billion, at present. A significant portion of these savings is in the form of investment avenues like gold, fixed deposits, postal 

schemes and insurance. Net returns from such avenues, on the post-tax basis, could barely outperform inflation. Investment opportunities available in India 

have been growing in the recent past. The best investment opportunities are often found in the most unlikely places and situations & are affected by changes in 

government policies, technological innovations, anticipating the future, International trends, and sunrise industries.  

 

OBJECTIVES OF THE STUDY  
1. To know the awareness & preference of investors for the alternatives available in the market.  

2. To assess the pattern of Indian investment.  

3. To evaluate the factors responsible for decision making in investment alternatives.  

4. To rank the factors which are having more impact in decision making.  

5. To ascertain the risk - preference assigned by the investors to their funds.  

6. To verify the correlation between the proportion of investment & the demographic factors of the respondents.  

 

SAVING SCHEMES IN INDIA  
Saving is always the prime importance for any individual for security of his future. The purpose of savings may vary from individual to individual. Most of the 

times, these savings are willful, but sometimes, these may also be forceful in order to reduce the tax liability. In Indian tax laws, deductions are provided at a 

specified rate on the amount of such savings. The investors have to consider certain investment characteristics before finalizing any option. These are:  

1) Liquidity  

2) Marketability  

3) Reversibility  

4) Transferability  

5) Transaction cost  

6) Risk of default  

7) Maturity period 

8) Tax status  

9) Options (call back/buy back) 

10) Volatility of prices  

11) Rate of return.  

 

POST OFFICE SAVINGS SCHEMES 
India possesses the largest postal network in the world with 155,000 post offices spread all over the country as on March 31, 2001, of which 89 per cent are in 

the rural sector. There are various kinds of saving schemes e.g. National Savings Certificates (NSC), National Savings Schemes, Post Office Time Deposits, Post 

Office Recurring Deposit Account(RDA), Post Office Monthly Income Scheme, Senior Citizen Scheme, Kisan Vikas Patra (KVP), RBI Relief Bonds, Public Provident 

Funds etc. Almost all of them have tax relieves and exemptions u/s 80C & u/s 10. The return varies from 8-9% and involves certain lock in period. These days, 

these schemes are not very popular and suitable for the investors who are very risk averse.  

 

BANK DEPOSITS IN INDIA 
Bank deposits are fairly safe because banks are subject to control of the Reserve Bank of  India (RBI) with regard to several policy and operational parameters. 

Now, most of the banks offer various facilities such as ATM card, credit card etc. Through debit/ATM card, one can take money from any of the ATM centers of 

the particular bank which will be open 24 hours a day. Through a credit card, one can avail shopping facilities from any shop which accept the credit card. And 

many of the banks also give internet banking facility, with which one can avail facilities like - transactions like withdrawals, deposits, statement of account etc. 

Now- a- day's, different kind of accounts are available such as Savings Bank Account, Bank Recurring Deposits, Bank Fixed Deposits, Current account. Bank 

deposits are the safest investment after Post office savings because all bank deposits are insured under the Deposit Insurance & Credit Guarantee Scheme of 

India. It is possible to get loans up to75- 90% of the deposit amount from banks against fixed deposit receipts, though some penalty may be charged.  

 

I
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PROVIDENT FUND 
These funds are of different types. Some of them are structured & mandatory for notified organizations to provide to their employees. In these funds, 

employees contribute a certain portion of their salary & an equivalent amount is required to be contributed by the employer. Post offices also provide for Public 

Provident Fund, popularly known as PPF. It is a savings cum tax saving instrument. It also serves as a retirement planning tool for many of those who do not have 

any structured pension plan covering them. Minimum deposit required in a PPF account is Rs. 500 in a financial year. Maximum deposit limit is Rs. 70,000 in a 

financial year (Now the Govt is planned to raise up to 1,00,000). Presently, the rate of interest is 8% per annum. The number of investors for Provident funds 

werell72 in 1950-51, which increased to 75,987 in 2009-2010which accounted for 18% of savings in financial assets of the household sector in India.  

 

COMPANY FIXED DEPOSITS IN INDIA 
The company fixed deposits were started in India in 1964 by Bajaj Capital Ltd. Today, its fixed deposit market has grown up to approximately Rs. 45,000 crores. 

The number of depositors has increased to around 5 million. Fixed deposits in corporations that earn a fixed rate of return over a period of time are called 

Company Fixed Deposits. Financial institutions and Non-Banking Finance Companies (NBFCs) also accept such deposits. Deposits thus mobilized are governed by 

the Companies Act under Section 5 8 A. The benefits of company deposit are numerous like superior returns from reputed companies, fixed and assured returns, 

premature encashment, and simplicity of transactions, TDS benefits, wide choice. All these features have made company deposits a preferred instrument of 

investment. These deposits are unsecured. Every company is rated by credit rating agencies like CARE, CRISIL and ICRA.Normally, the minimum investment is Rs. 

5,000. For individual investors, there is no upper ceiling. Their duration may vary from a minimum of 6 months to 5 years or even more. The rate of interest is 

ranging from 5-16% in olden days now they are offering 9% -12.5%. Before investing, we must take certain precautions i.e. check the credentials of the company, 

confirm the Interest rate compounding period & Penalty in case of Premature ending of fixed deposits etc. The drawback is that the interest income is subject to 

tax & rising inflation can wipe out these benefits.  

 

BONDS AND DEBENTURES IN INDIA 
A bond or debenture is a long term debt instrument. Bonds issued by the government or the public sector companies are generally secured. The private sector 

companies issue secured or unsecured debentures. In the case of bonds or debentures, the rate of interest is fixed and known to the investors. A bond is 

redeemable after a specific period. The key risks of corporate bonds are that the company will go out of business and you'll lose your investment, and that 

interest rates will rise and you'll lose if you have to sell on the open market. Corporate bonds are generally more risky than government bonds. Corporate bonds 

often pay higher returns than government bonds. The pricing of the bonds depends upon many factors e.g. General level of interest rates, supply and demand, 

and term remaining on the issue, attractiveness, and assets securing the liability. The Act in India, which is regulating bonds, is Registration of Bonds and 

Debentures Act, 1970. Bonds can be broadly classified into Tax-Saving Bonds & Regular Income Bonds.  

 

MONEY MARKET 
The money market ifs a wholesale debt market for low-risk, highly-liquid, short-term instrument.  Funds are available in this market for periods ranging from a 

single day up to a year.  This market is dominated mostly by government, banks and financial institutions.  

The money market is a mechanism that deals with the lending and borrowing of short term funds. The India Money Market has come of age in the past two 

decades. The performance of the Indian Money Market is heavily dependent on real interest rate- that is the interest rate which is inflation adjusted. It is needed 

because:  

(i) Need for short term funds by Banks 

(ii) Outlet for deploying funds on short term basis. 

(iii) Need to keep the SLR a prescribed. 

(iv) Need to keep the CRR as prescribed. 

(v) Optimize the yield on temporary surplus funds. 

(vi) Regulate the liquidity and interest rates in the conduct of monetary policy to achieve the broad objective of price stability, efficient allocation of 

credit and a stable foreign exchange market.  

The Products are:   

(i) Treasury-Bills    

(ii) Government of India Securities  

(iii) Commercial Papers (CP)   

(iv) Call linked products  

(v) Certificate of Deposits (CD)  

(vi) Collateralized Borrowing and Lending Obligations (CBLO) 

TIMMA (Templeton India Money Market Account), India's first money market mutual fund, was launched in March 1997. Today there are 41 mutual funds 

Company’s available in the market.  

STOCK MARKET 

With over 20 million shareholders, India has the third largest investor base in the world after the USA and Japan. Over 10,500 companies are listed on the stock 

exchanges, which are serviced by approximately 8,900 stockbrokers. The Indian capital market is significant in terms of the degree of development, volume of 

trading and its tremendous growth potential.  
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TABLE 1: WORLDWIDE STOCK MARKETS 

STOCK EXCHANGES: YEAR ENDED 31 DECEMBER 2010 

Country Stock Exchange Market Capitalization (USD Billions) 

United States  

NYSE Euronext 15,970 

United States  

NASDAQ OMX 4,931 

Japan Tokyo Stock Exchange 3,827 

United Kingdom  London Stock Exchange 3,613 

France Paris Stock Exchange 2,900 

China Shanghai Stock Exchange 2,717 

Hong Kong Hong Kong Stock Exchange 2,711 

Canada Toronto 2,170 

India Bombay Stock Exchange 1,631 

India National Stock Exchange of India  1,596 

Brazil  BM&F Bovespa 1,545 

Australia  Australian Securities Exchange  1,454 

Germany Deutsche Börse  1,429 

China Shenzhen Stock Exchange 1,311 

Switzerland  SIX Swiss Exchange 1,229 

Spain BME Spanish Exchanges 1,171 

South Korea Korea Exchange 1,091 

Russia  MICEX 949 

South Africa  JSE Limited 925 

Source: Economic Times of India, 31
st
 December, 2010 

Successful investing in equity markets requires some skill, some experience, some luck and lots of patience. The growth in well-managed companies gets 

eventually reflected in the growth in their stock prices. Thus, a well-chosen stock can give good returns over a period of time. But, higher returns are also 

followed by a higher level of risk since the markets are volatile and prone to "bull-runs" and "bear-phases". Studies have also shown that the longer you stay 

invested in the equity market, the closer you move to the averages and reduce volatility. However, equity markets continue to remain risky for an investor who 

chooses to invest for shorter periods because his returns would then depend on the period he stays invested. Ultimately the actual return earned by the investor 

would depend’ on  

(i) Which stocks he bought  

(ii) When he bought them and 

(iii) How long he retained them before selling them off. Returns as well as risk would be a combination of these three decisions by him. The option of 

closed ended funds could also be considered for investments because of the fact that the prices of these funds are more regulated by the demand & 

supply rather than market psychology.   

INSURANCE 

Insurance is a form of risk management primarily used to hedge against the risk of a contingent loss. Insurance is defined as the equitable transfer of the risk of a 

loss, from one entity to another in exchange for a premium. Basically, the Insurance companies can be classified into two categories i.e. Life Insurance & Non-

Life. There are different kinds of products that are being offered by insurance companies these days. These are Business Insurance, Health Insurance, Disability 

Insurance, Casualty Insurance, Life Insurance, Property Insurance, Automobile Insurance, Driving School Insurance, Aviation Insurance, Boiler Insurance, Builder's 

risk Insurance, Earthquake Insurance, Flood Insurance, Marine Insurance, Terrorism Insurance, Volcano Insurance, windstorm Insurance, Liability Insurance, 

Credit Insurance, Pet Insurance, Pollution Insurance, Travel Insurance, Reinsurance, Social Insurance etc. A new kind of product is very popular these days i.e. 

ULIP (Unit Linked Insurance Plan). The investments under this type of scheme are subject to a lock-in period of 3 years and, as per the Finance Act 2005, are 

allowed the benefit of income deduction up to Rs. 1, 00,000. Now-a-days, modern insurance companies are money making businesses which have little interest 

in insurance. That is why they are criticized. The purpose of insurance is to reduce risk so the reluctance of insurance companies to take on high-risk cases (e.g. 

houses in areas subject to flooding, or young drivers) runs counter to the principle of insurance. Insurance policies contain too many exclusion clauses. 

Moreover, the information provided in the call centers is not guided by expert knowledge.  

 

MUTUAL FUNDS 

Individuals are usually constrained either by resources or by limits to their knowledge of the Investment outlook of various financial assets (or both) and the 

difficulty of keeping abreast of changes taking place in a rapidly changing economic environment. Given the small portfolio size to manage, it may not be optimal 

for an individual to spend his or her time analyzing various possible investment strategies and devise investment plans and strategies accordingly. Instead, they 

could rely on professionals who possess the necessary expertise to manage their funds within a broad, pre-specified plan. Mutual funds pool investors’ money 

and invest according to pre-specified, broad parameters. These funds are managed and operated by professionals whose remunerations are linked to the 

performance of the funds. The profit or capital gain from the funds, after paying the management fees and commission is distributed among the individual 

investors in proportion to their holdings in the fund. Mutual funds vary greatly, depending on their investment objectives, the set of asset classes they invest in, 

and the overall strategy they adopt towards investments. 

A mutual fund is a professionally managed firm of collective investments that collects money from many investors and puts it in stocks, bonds, short-term 

money market instruments, and/or other securities. The fund manager, also known as portfolio manager, invests and trades the fund's underlying securities, 

realizing capital gains or losses and passing any proceeds to the individual investors. Currently, the worldwide value of all mutual funds totals to more than $33 

trillion. As of December 2010, the assets under management (AUM) by the Indian MF industry stood at X 8, 00,000 crore 1, 12,005 crore at end-December 2010). 

In India, there are 43 registered Mutual Fund houses. While income funds accounted for 49% of the total assets, equity or growth funds had 26% of the total 

assets. Balanced funds, gilt funds, ELSS and Liquid funds/ money market funds accounted for the rest. Mutual funds bear expenses similar to other companies. 

The fee structure of a mutual fund can be divided into two main components: management fee and non management expense. All expenses are expressed as a 
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percentage of the average daily net assets of the fund. There are different types of mutual funds e.g. Open-end fund, Exchange-traded funds, Equity funds, Bond 

funds, Money market funds, Funds of funds (FoF), Hedge funds. There may be different investment objective for different investors i.e. Growth, Income, Tax 

Saving etc.  

REAL ESTATE 

Real estate is basically defined as immovable property such as land and everything permanently attached to it like buildings. The investment in real estate 

essentially depends on the risks associated with it. It is attracting investors by offering a possibility of stable income yields, moderate capital appreciations, tax 

structuring benefits and higher security in comparison to other investment options. The potential of India's property market has a revolutionizing effect on the 

overall economy of India as it transforms the skyline of the Indian cities mobilizing investments segments ranging from commercial, residential, retail, industrial, 

hospitality, healthcare etc. There is an up shooting demand for 200 million sq. ft over the next five years for commercial real estates. On the whole, Indian real 

estate sector is slated to mark the growth to $40-50 billion in the next five years. Now- a- days, new kinds of institutes are emerging that known as REITs. A Real 

Estate Investment Trust (REIT) is a corporation or body investing in real estate that has the property to reduce or eliminate corporate income taxes. In return, 

REITs are required to distribute 90% of their income among the investors. The REIT structure was designed to provide base for investment in the real estate as 

the mutual funds provide for investment in stocks.  

JEWELLERY 

At 517 tones, India's total demand for gold in Q2 2010 was equivalent to half the global mine output for the quarter. Basic purchase of jewellery is not for pure 

investment but human desires. In the Hindu, Jain and Sikh community, where women do not inherit landed property, precious metal jewellery is a major 

component of the streedhan. At the most obvious level, it is a form of adornment satisfying man's innate desire to beautify himself. However, jewellery also 

serves as an identity marker, as security, and as symbol of social contracts. For Hindus, jewellery is associated with most religious ceremonies, especially the 

samaskaras (stages of life) such as the namkarna (naming ceremony) or the vivaha (marriage). To signify marital status, Hindu women must wear the 

mangalsutra consisting of gold. We can invest in jewellery by Buying Gold Jewellery for investment, buying Gold coins. Gold Stocks, Bonds and other 

investments. Options such as gold certificates, accumulation plans, coins and shares of gold mining companies, which serve as a proxy for investing in gold in the 

developed markets, do not exist here. Even Experts don't recommend strongly the purchase of jewellery for the purpose of investment because of the 

unavailability of a highly liquid, organized market for gold or gold-backed securities and two reasons -purchasing & reselling.  

While purchasing it, a few precautions are required:  

(i) Always take a receipt from the jeweler stating the price, weight and karat age.  

(ii) Prefer hallmark jewellery.  

(iii) Option of branded jewellery like Titan, Carbon, and Nakshatra. An effective investment includes reselling - Reselling jewellery is not as simple as going 

to the jeweller and getting a good price. 

The jeweller will consider a number of factors:  

i) The design- outdated and old fashioned. 

ii) The workmanship. 

iii) The weight and price. 

iv) The purity of gold. 

Moreover, jewellery has the sentimental value attached to it and not the investment value. The value you attach to a piece of jewellery is purely emotional and 

does not depend on the market value whatsoever. Now finally, the investment in the form of jewellery including gold and diamond ornaments should be made 

only on need based situations. For example, if you want to invest in jewellery for use today by your family members, then go and buy the jewellery. But if you 

are contemplating to buy out jewellery for your small little daughter for her marriage, the design and fashion would change and thus you would again be 

required to spend money by way of remaking charges, (by Sub hash Lakota, tax expert).  
 

DATA ANALYSIS AND INTERPRETATION  
The data has been processed and analyzed by tabulated interpretation so that the findings can be communicated and easily understood. The findings are 

presented in the best possible way. Tables and graphs have been used for illustration of principal findings of the research  

 

TABLE 2: EVALUATION OF DIFFERENT INVESTMENT AVENUES 

Different Investment Avenues Return Risk Profile Liquidity 

Post office savings schemes Low but Fixed Very low since PSU Low 

Bank Deposit Moderate Moderate Moderate ( Break up Charges) 

Company Deposit Low –Moderate Moderate Low 

Bond & Debenture Low but Fixed Very Low Low 

Money Market Low but Fixed Very Low Very High 

Stock Market Very High Very High Very High 

Mutual Funds High Moderate High High 

Real Estate Very High Very High Moderate High 

Jewellery Moderate High High 

Insurance Low & Variable Low Low 

CHARACTERISTICS OF THE RESPONDENTS OF THE STUDY  

Most of the respondents fall between the age group of 20-30 years. 36% of the population has income higher than Rs. 2 lakhs & 24% have income less than Rs. 1 

lakh. Most of the data has covered the service sector of the society. Financial sector is 16% of the study, which represents the people from the Insurance, 

Banking & NBFC region. This group has more exposure to the investment avenues -that's why it is categorized differently. 36% of the population is post graduate 

in different disciplines.  

LEVEL OF AWARENESS AMONG THE RESPONDENTS 

The study has evaluated that the investors are able to mention only a few names (for investment) about which they have information. There is more awareness 

regarding the bank deposits & Insurance, but people know little about money market, provident Fund & company FD. 
 

FIG. 1: AGE (in Years) 
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FIG. 2: LEVEL OF INCOME (in Rupees) 

 
 

FIG. 3: OCCUPATION 

 
 

FIG. 4: QUALIFICATIONS 

 
 

FIG. 5: LEVEL OF AWARENESS OF INVESTMENT AVENUES 

 
PROPORTION OF INCOME INVESTED 

Most of the investors saved 20-30% of their income followed by 10-20%, which describes that the major portion of the income is spent on the consumption by 

the population of the study. 
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FIG. 6: PERCENTAGE OF TOTAL INCOME SAVED 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

We can also verify that on which factors the proportion of income invested depends. It may be the function of age, qualification, gender, income range or 

occupation. It is also possible that it may not depend on any of the above said factors. The hypothesis will be framed as:   

HO: the proportion of the income does not have any correlation with the factors like age, qualification, gender, Income range or occupation.  

HI: the proportion of the income are correlated with the age, qualification, gender, income range or occupation.  

To check this hypothesis, Spearmen's correlation coefficient has been adopted. On the basis of which the hypothesis will be rejected or accepted.  

 

TABLE 3: CORRELATION BETWEEN THE PROPORTIONS OF INVESTMENT 

 

 

 

 

 

 

 

 

 

TABLE 4: CORRELATIONS BETWEEN THE PROPORTIONS OF INVESTMENT & OCCUPATION 

   Investment Occupation 

Spearman’s rho Investment Correlation Coefficient 1.000 -069 

  Sig.(2-tailed) . .333 

  N 200 200 

 Occupation Correlation Coefficient -0679 1.000 

  Sig.(2.tailed) .333 . 

  N 200 200 

 

TABLE 5: CORRELATIONS BETWEEN THE PROPORTIONS OF INVESTMENT & QUALIFICATION 

   Investment Qualifications 

Spearman’s rho Investment Correlation Coefficient 1.000 .055 

  Sig.(2-tailed) . .442 

  N 200 200 

 Qualification Correlation Coefficient .055 1.000 

  Sig.(2.tailed) .442 . 

  N 200 200 

 

TABLE 6: CORRELATIONS BETWEEN THE PROPORTIONS OF INVESTMENT & INCOME RANGE 

   Investment Income 

Spearman’s rho Investment Correlation Coefficient 1.000 .388(**) 

  Sig.(2-tailed) . .000 

  N 200 200 

 Income Correlation Coefficient .388(**) 1.000 

  Sig.(2.tailed) .000 . 

  N 200 200 

 

TABLE 7: CORRELATIONS BETWEEN THE PROPORTIONS OF INVESTMENT & GENDER 

   Investment Gender 

Spearman’s rho Investment Correlation Coefficient 1.000 -.209(**) 

  Sig.(2-tailed) . .003 

  N 200 200 

 Gender Correlation Coefficient -.209(**) 1.000 

  Sig.(2.tailed) .003 . 

  N 200 200 

INTERPRETATION   

As per the result of correlation analysis, we can conclude that at 1 % level of significance for 2-tailed test, there is a very low correlation of proportion of 

investment with the age, qualification & occupation. There is a significant correlation at .388 between the income level & the proportion of the income invested. 

There is significant negative correlation between the proportion of investment & gender. 

 

   Age Investment 

Spearman’s rho Age Correlation Coefficient 1000 .006 

  Sig (2-tailed) . .937 

  N 200 200 

 Investment Correlation Coefficient .006 1.000 

  Sig (2 –tailed ) .937 . 

  N 200 200 
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TABLE: 8 RANKING FOR THE PURPOSE OF INVESTMENT 

 

  

 

 

 

 

 

 

 

TABLE: 9 DIFFERENT INVESTMENT AVENUES AVAILABLE FOR INVESTMENT 

Avenues For Investment Ranks Total Ranks 

1 2 3 4 5 6 7 8 9 10 11 

Post Office Savings 28 26 18 24 12 12 10 4 3 5 6 148 2 

Bank Deposit 56 42 26 16 13 7 5 3 4 1 1 174 1 

Provident Fund 11 14 18 16 13 10 12 6 8 6 7 121 5 

Company Fixed Deposit 3 6 8 10 11 12 12 14 13 13 5 107 9 

Bonds & Debentures 3 0 6 6 4 11 16 15 19 15 10 105 5 

Money Market 4 7 9 7 11 8 12 17 12 11 9 107 9 

Stock Market 12 12 20 11 13 16 9 9 6 9 1 116 7 

Insurance 16 20 20 22 20 6 7 5 8 11 4 139 3 

Mutual Funds 21 18 14 16 20 12 3 8 7 8 6 133 4 

Real Estate 5 14 13 15 11 11 11 11 9 14 4 118 6 

Jewellery 12 16 5 13 12 7 2 7 3 6 32 115 8 

 

TABLE 10: INVESTORS PREFERENCE FOR THE RETURN FROM THE INVESTMENT IN STOCK MARKET 

Returns Desired No  of  Respondents 

Regularly by way of Dividend 50 

Capital gains by selling at higher level 65 

Total 115 

RISK BEARING ATTITUDE 

Though the degree for different categories (Low, Medium & High) varies for each investor, but it could estimate their perception for the risk which they are 

ready to take while investing. Most of the weight age is towards medium risk- that is the investors are concerned for the higher return for which he is ready to 

take moderate risk as well. 

FIG. 7: INVESTOR RISK BEARING ATTITUDES 

 
 

TABLE 11: INVESTORS PREFERENCE TOWARDS DIFFERENT KINDS OF MUTUAL FUNDS 

Types of Mutual Funds Ranks Given Total 

I II III IV V VI 

Equity 41 24 23 6 8 6 108 2 

Debt 8 20 23 18 17 9 95 3 

Balanced 27 25 19 20 13 4 108 2 

Tax Saving 41 23 14 14 10 8 110 1 

Money Market 8 20 15 20 14 14 91 4 

Sectoral 4 6 8 6 20 40 84 5 

DIFFERENT KINDS OF MUTUAL FUNDS 

In order to avail the deduction under Indian Income Tax Act, the investors have shown their preference towards tax saving Mutual Funds. More or less, an equal 

weight age is given to Equity Oriented Funds providing higher returns though associated with the higher risk of fluctuations in the market.  

 

 

 

 

 

 

 

 

 

 

Purpose of Investment Ranks Given Total 

 1 2 3 4 5 

Tax Saving 17 25 24 25 10 101 iv 

Interest Earning 18 15 30 10 0 73 v 

Curb Inflation 10 21 36 64 4 135 iii 

Security of Funds 25 45 50 20 2 142 ii 

Total 70 106 140 119 16 451 I 
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• Criteria for Investment in Mutual Funds: An attempt is made to find out that which factor is given due weight age while investing in Mutual Funds. 

 

TABLE: 12: RANKING FOR CRITERIA IN SELECTION OF A MUTUAL FUND 

Factors Affecting Investment Ranks Given Total 

I II III IV V VI VII  

Return % 60 27 12 11 3 2 - 115 II 

Name of the Company 32 43 24 14 9 2 - 124 I 

Date of incorporation of the  fund 6 4 25 21 30 27 2 115 II 

Risk Profile 9 24 40 24 9 7 - 113 III 

Investment Pattern 9 21 14 25 22 21 - 112 IV 

Expenses Structure 1 11 12 14 23 30 5 96 V 

others - - 1 2 2 4 - 9 VI 

• Channels Affecting the Pattern of Investments:  

Few of the sources are more prominent like agents who provide the ready information & the investment opportunities to the Investor at an arm's length. 

 

TABLE 13: INVESTORS PREFERENCE TOWARDS DIFFERENT SOURCES OF INFORMATION: 

Channels for information Ranks Given Total 

I II III IV V   

Agents 75 28 24 13 14 154 I 

Magazines/ News Paper 33 32 35 23 2 125 IV 

Video /Audio Ads 26 24 26 26 35 137 II 

Internet ads 9 18 35 39 36 137 II 

Branch offices 21 33 16 26 40 136 III 

Others (friends etc) 3 1 - - - 4 V 

ADEQUACY OF THE ADVERTISEMENT BY THE FINANCIAL COMPANIES 

Investors seems to be satisfied by the Advertisement pattern followed. The reason for the same may be that they don't have any access to the information 

available with the company, which is not reaching them. 

 

TABLE 14: INVESTORS OPINION TOWARDS ADEQUACY OF ADVERTISEMENTS 

Response No. of Respondents 

Yes 131 

No 69 

 

SUGGESTIONS FOR GREATER REACH TO THE INVESTOR  
The respondents of the study have expressed their view point towards the advertisement tools adopted by the financial companies. They suggested certain 

measures:  

� TV, Radio, Internet, Cable TV, Magazines, Hoardings & Glow Sign Boards etc. should be the most explored media for the advertisements.  

� Brand ambassadors should be appointed to establish the brand name.  

� Detailed Information regarding all the contents of the instrument like return & risk must be given in layman's language.  

� Seminars must be conducted in various parts of the country within the approach of the perspective investor.  

� Demonstrations with the help of duly developed slides describing all the contents should be given on home to home basis. 

� Pamphlets in the daily newspapers can be given regarding the financial instruments.  

�  Older customers may be informed of the new schemes by the letters/SMSs.  

 

FIG. 8: INVESTOR PREFERENCES IN THE CHANGE OF INVESTMENT PATTERN 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The graph (Figure 

8) shows that very 

few people are paying monthly attention to their investments. Most of the investors think about investment/change in investment plan on a yearly basis 

followed by equal weight age of those investors who think about investment plans once in three years & those also who rarely focus on investment plans.  

 

EXPECTATIONS OF THE INVESTORS  
The level of investments in India is very low as compared to other countries. The reason for the same could be that the investors’ expectations are not fully met. 

The investors expect that they get:  

• Maximum growth at Bearable risk.  

• Monthly investments, Timely returns.  
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• No resale risk, value of the money.  

• Ensured reliability of every company, scheme etc.  

FINDINGS  
Most of the Respondents of the study save & invest 10-30% of their income in form of different securities. The main purpose for such savings is security of funds 

followed by the tax savings. Most of the savings are directed towards in the tax savers & balanced mutual funds. For the selection of the mutual funds, the 

investors give almost equal preference to the name of the company, returns generated & date of the fund. The most effective source of information is the 

agents & the advertisements on the TV & Internet.  

 

CONCLUSION  
The investment avenues analyzed & discussed in the above research paper are now being extended in the form of certain expenditures also. There are certain 

consumption expenditures which are encouraged under Indian Income Tax Act by providing tax deductions to them. The assesses are considering the payment 

of home loans and children tuition fee as one of the saving device which also reduces their tax liability. Further research area could be the tax saving devices 

adopted by the investors.  
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