
VOLUME NO. 3 (2012), ISSUE NO. 4 (APRIL)  ISSN 0976-2183 

  A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A. 

as well as in Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)] 
Registered & Listed at: Index Copernicus Publishers Panel, Poland 

Circulated all over the world & Google has verified that scholars of more than Hundred & Thirty Two countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

www.ijrcm.org.in 

    



VOLUME NO. 3 (2012), ISSUE NO. 4 (APRIL)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

ii

CCCCONTENTSONTENTSONTENTSONTENTS    
    

Sr. 

No. TITLE & NAME OF THE AUTHOR (S) Page No. 

1. MEETING TODAY'S LEADERSHIP CHALLENGES IN A COMPLEX WORLD 

IKECHUKWU NWOSU & NICK ANDERSON 

1 

2. DO FINANCIAL AND NON-FINANCIAL VARIABLES EXPLAIN THE DIFFERENCE BETWEEN THE COMPANIES' BOOK VALUE AND MARKET 

VALUE? 

MOHAMMAD REZA ABDOLI, MANSOOR GARKAZ & ALI MIRAZAMI 

8 

3. THE IMPACT OF EDUCATION ON CONSUMER ACTIVISM IN NIGERIA 

DR. ANTHONY .A. IJEWERE 

14 

4. FAMILY PLANNING PRACTICES IN ETHIOPIA WITH SPECIAL REFERENCE TO MEKELLE CITY 

DR. PUJARI KRISHNAIAH 

18 

5. VALUE RELEVANCE OF ACCOUNTING INFORMATION AND STOCK MARKET VULNERABILITY - A STUDY ON LISTED COMPANIES IN DHAKA 

STOCK EXCHANGE 

MUHAMMAD SHAHIN MIAH 

23 

6. EFFECT OF AUDITOR QUALITY ON EARNINGS MANAGEMENT IN COMPANIES LISTED ON TEHRAN SECURITIES EXCHANGE 

DR. MANSOUR GARKAZ 

28 

7. HOW SAFE IS THE NIGERIAN CONSUMER 

DR. ANTHONY .A. IJEWERE 

32 

8. AN IMPERIAL STUDY ON THE RELATIVE IMPACT OF FACTORS AFFECTING THE IMAGE OF A BANK 

DR. DEEPAK GUPTA & DR. VIKRANT SINGH TOMAR 

35 

9. STUDY OF FACTORS PROPELLING THE GROWTH OF PRIVATE LABELS IN INDIA 

SANDEEP PURI, HARSH DWIVEDI & BHAWANA SHARMA 

41 

10. SIGNIFICANCE OF CUSTOMER VALUE IN PURCHASE INTENTION IN BUILDING CUSTOMER EQUITY IN COMPETETIVE SCENERIO 

BABEET GUPTA & DR. J. S. GREWAL 

45 

11. EGO-WHAT MAKES EGO OUR GREATEST ASSET 

COL. (RETD.) DR. R.M. NAIDU 

49 

12. IMPACTS OF MICROFINANCE ON POVERTY ALLEVIATION AND THE EMPOWERMENT OF WOMEN WITH SPECIAL REFERENCE TO RURAL 

WOMEN EMPOWERMENT AND ENTREPRENEURSHIP DEVELOPMENT IN INDIA 

ANIL KUMAR.B.KOTE & DR. P. M. HONNAKERI 

51 

13. GENDER DIFFERENCE IN OCCUPATIONAL STRESS AND COPING STRATEGIES AMONG MIDDLE LEVEL MANAGERS IN PRIVATE SECTOR 

ORGANIZATIONS 

D. CHITRA & DR. V. MAHALAKSHMI 

55 

14. CUSTOMER VALUE OF HAIR CARE PRODUCT (WITH SPECIAL REFERENCE TO SHAMPOO) IN TIRUCHIRAPALLI DISTRICT 

V P T DHEVIKA & DR. N SUBRAMANI 

59 

15. INVESTING IN GOLD: A FUTURE PERSPECTIVE (WHY AND HOW TO INVEST IN 'GOLD' WITH SPECIAL REFERENCE TO COMMON INVESTOR) 

DR. RITU KOTHIWAL & ANKUR GOEL 

63 

16. CELEBRITY ENDORSEMENT: DOES IT MAKE ANY IMPACT ON CONSUMER BUYING BEHAVIOR? 

SUBEER BANERJEE, DR. RICHA BANERJEE & DR. MANOJ PATWARDHAN 

67 

17. CREDIT ANALYSIS IN INDIAN BANKS: AN EMPIRICAL STUDY 

DR. SUNITA JINDAL & AJAY KUMAR 

72 

18. ROLE OF SELF HELP GROUPS ON THE DEVELOPMENT OF WOMEN ENTREPRENEURS - A STUDY OF MYSORE DISTRICT, KARNATAKA STATE 

SAVITHA.V & DR. H. RAJASHEKAR 

77 

19. A STUDY ON CUSTOMERS SATISFACTION OF SELECTED NATIONALISED BANKS WITH SPECIAL REFERENCE TO COIMBATORE CITY 

M. PRAKASH & A. PRABHU 

81 

20. RETAILING BOOM: A CASE STUDY OF A TYPICAL SHOPPING MALL OF AURANGABAD CITY 

AMOL MURGAI 

86 

21. IMPACT OF MEDICAL TOURISM IN INDIA 

MAULIK C. PRAJAPATI & VIPUL B. PATEL 

91 

22. A STUDY ON CUSTOMER BUYING BEHAVIOUR OF DTH SERVICES IN PALAYAMKOTTAI 

T. SAMSON JOE DHINAKARAN 

96 

23. TARGET AND ACQUIRER’S FEATURES ANALYSIS IN VOLUNTARY AND FIAT DRIVEN MERGERS IN INDIAN BANKING SECTOR 

DR. SAVITHA G.LAKKOL 

99 

24. A STUDY OF STRATEGIC HUMAN RESOURCE MANAGEMENT IN MANUGRAPH 

DEEPALI SAMBHAJIRAO KADAM. 

104 

25. REAL TIME OBSTACLES IN SUCCESSION PLANNING 

MEHULKUMAR G. THAKKAR 
114 

26. CONTEMPORARY ISSUES IN STRATEGIC MANAGEMENT FOR BUSINESS 

K. AMUTHA 
122 

27. ANALYSING THE SIGNALING EFFECTS ON ICICI BANK’S SHARE PRICE – EMPIRICAL STUDY 

V. PRABAKARAN & D. LAKSHMI PRABHA 
126 

28. A PRAGMATIC EXPLORATION OF HRD CLIMATE PRACTICES IN STATE AND CENTRAL UNIVERSITIES 

DR. PARVEZ ABDULLA, GAURAV SEHGAL & ASIF A. KHAN 
130 

29. EVALUATION OF THE COMPATIBILITY OF THE BANK GUARANTEES ISSUED BY THE JK BANK LTD. WITH LAW AND POLICY - A CASE STUDY OF 

THE JK BANK LTD. IN SRINAGAR 

MOHD YASIN WAN & S. Z. AMANI 

140 

30. WAYS TO HIRE AND RETAIN GENERATION Y EMPLOYEES 

DR. NITASHA KHATRI 
145 

 REQUEST FOR FEEDBACK 148 



VOLUME NO. 3 (2012), ISSUE NO. 4 (APRIL)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iii

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chancellor, Lingaya’s University, Delhi 

Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

    

PATRONPATRONPATRONPATRON    
SH. RAM BHAJAN AGGARWAL 

Ex. State Minister for Home & Tourism, Government of Haryana 

Vice-President, Dadri Education Society, Charkhi Dadri 

President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
DR. SAMBHAV GARG 

Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

    

ADVISORSADVISORSADVISORSADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. BHAVET 

Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

    

EDIEDIEDIEDITORIAL ADVISORY BOARDTORIAL ADVISORY BOARDTORIAL ADVISORY BOARDTORIAL ADVISORY BOARD    
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 

Associate Professor, P. J. L. N. Government College, Faridabad 



VOLUME NO. 3 (2012), ISSUE NO. 4 (APRIL)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iv

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

MOHITA 
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

    

ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

DR. N. SUNDARAM      
Associate Professor, VIT University, Vellore 

DR. PARDEEP AHLAWAT 
Reader, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 

S. TABASSUM SULTANA 

Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

    

TECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISOR    
AMITA 

Faculty, Government M. S., Mohali 

MOHITA 
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

    

SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    
SURENDER KUMAR POONIA 

 

 

    

    



VOLUME NO. 3 (2012), ISSUE NO. 4 (APRIL)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

v

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of 

Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance, Corporate Governance 

and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & Practice; Auditing; 

Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International 

Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy 

Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Management 

Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-

Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational 

Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small 

Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; Transportation/Physical 

Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; 

Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete Structures; Internet; 

Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific 

Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic and Web Design. 

The above mentioned tracks are only indicative, and not exhaustive. 

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission 

guidelines duly available on our website under the heading guidelines for submission, at the email addresses: infoijrcm@gmail.com or 

info@ijrcm.org.in. 

GUIDELINEGUIDELINEGUIDELINEGUIDELINES FOR SUBMISSION OF MANUSCRIPTS FOR SUBMISSION OF MANUSCRIPTS FOR SUBMISSION OF MANUSCRIPTS FOR SUBMISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject:  SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                                                                                . 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 



VOLUME NO. 3 (2012), ISSUE NO. 4 (APRIL)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

vi

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS   

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources 

of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS: These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITE  

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 3 (2012), ISSUE NO. 4 (APRIL)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

126

ANALYSING THE SIGNALING EFFECTS ON ICICI BANK’S SHARE PRICE – EMPIRICAL STUDY 
 

V. PRABAKARAN 

ASST. PROFESSOR 

KPR SCHOOL OF BUSINESS 

COIMBATORE 

 

D. LAKSHMI PRABHA 

LECTURER 
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COIMBATORE 

 

ABSTRACT 
The purpose of this study is to analyze the signaling effect (stock dividends, Revision of Bank Rate & SLR Rate by RBI) on ICICI’s share price and to study whether 

this information is interpreted independently of other simultaneously published new information. The study analyzed the changes happened in share price and 

trading volume between pre & post dividend announcement periods (130 working days) and between pre and post revision of bank rate & SLR rate by RBI (60 

working days) were considered and analyzed. For this analysis statistical tools are used to find the significant difference between pre and post event 

announcement. The study found the statistical difference in share price and traded volume in some event.  

 

KEYWORDS 
Corporate Event Announcements, Share price Trend, Dividend Declaration, Signaling effect. 

 

INTRODUCTION 
ividend is commonly defined as the distribution of firms profit among the shareholders firm in a proportionate to their ownership. Dividend 

announcement, revision of bank rate and SLR rate has more implication investors, managers, depositors and others stake holders. For investor dividend 

declaration is a profit of their investment which motivates them to buy and hold a particular share. Similarly revision of bank rate and SLR rate has more 

implication on investing and lending. Revision of the bank rate and SLR rate is the best tool to attract investor to trade on its share price which leads to 

significant difference in share price before and after announcements. The study aims to analyze the impact of event announcements on its share price & traded 

volume. 

 

REVIEW OF LITERATURE 
Venkatesh.P.C (2004) has done his study on “The impact of dividend initiation on the information content of earnings announcements and returns volatility” 

(Journal of Business, Vol 62 Issue 2). The results indicate that the average price reaction to earnings announcement is generally smaller after the introduction of 

dividends. The results are stronger when earnings precede dividends; that is, earnings announcements that follow dividends. Dividend initiation has an impact 

on the characteristics of daily returns and the volatility of daily returns, falls after dividend initiation 

“Asquith, Paul; Mullins Jr.,David W (2004) has done his study on “ The impact of initiating dividend payments on shareholders’ wealth” (Journal of Business, Vol-

53 Issue 1). The results suggest that subsequent increases of dividend may produce a larger positive impact on shareholders' wealth. The results also indicate 

that other studies may have underestimated the effect of dividend increases.  

Yilmaz, Mustafa Kemal, Gulay, Guhzan (1999) has done his study on “Dividend Policies and Price-Volume Reactions to Cash Dividends on the Stock Market” 

(Emerging Markets Finance & Trade; Vol. 42 Issue 4). The results showed that the trading volume shows a considerable upward shift before the payment date 

and, interestingly, is stable after. The findings support price-volume reaction discussions on the dividend payment date and the significant effect of cash 

dividends on the stock market 

Liljeblom, Eva (2000) has done his study on ”The information impact of announcements of stock dividends and stock splits” (Journal of Business Finance & 

Accounting, Winter89, Vol. 16 Issue 5) The results indicate that the unexpected EPS change as well as the stock dividend/stock split announcement are the most 

important reasons for significant price reactions following the announcement 

David and Garrison (1989) examined the impact of common stock repurchasing firms common stock returns. They have many other studies undertaken in the 

past on the usage of event study methodology to measure the likely impact of buyback announcements on share prices and their returns, however, this was a 

first study undertaken in Indian scenario. 

 

OBJECTIVES OF THE STUDY 
1. To analyze the impact of corporate event (dividend) announcements on share price 

2. To study the impact of change in Bank rate and SLR rate on share price 

3. To analyze the share price & trading volume trends 

 

HYPOTHESIS 
CASE 1: ANALYZE THE IMPACT OF EVENT ANNOUNCEMENT ON SHARE PRICE 

Ho: There is no significant difference between the share price of ICICI Bank before and after corporate event announcements 

Ha: There is a significant difference between the share price of ICICI Bank before and after corporate event announcements 

CASE: 2 ANALYZE THE IMPACT OF EVENT ANNOUNCEMENT ON TRADED VOLUME 

Ho: There is no significant difference between the traded volume of ICICI Bank before and after corporate event announcements 

Ha: There is a significant difference between the traded volume of ICICI Bank before and after corporate event announcements 

CASE: 3 ANALYZE THE IMPACT OF REVISION OF BANK RATE ON SHARE PRICE 

Ho: There is no significant different between the share price of ICICI Bank before and after revision of bank rate 

Ha: There is no significant different between the share price of ICICI Bank before and after revision of bank rate 

CASE 4: ANALYZE THE IMPACT OF REVISION OF SLR RATE ON SHARE PRICE 

Ho: There is no significant different between the share price of ICICI Bank before and after revision of SLR rate 

Ha: There is no significant different between the share price of ICICI Bank before and after revision of SLR rate 

 

 

D
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METHODOLOGY 
The study intended to analyze impact of the corporate event announcements on company’s share price whose stock is listed in National Stock Exchange during 

the period 01.01.2006 to 31.12.2010 comprising of 6 corporate event announcements and to analyze the impact of change in bank rate and SLR rate on share 

price during the year 1997 to 2002 comprising of 6 and 5 event announcement respectively. 

SOURCES OF DATA 

The information regarding closing share price, dividend announcements, dates of dividend declaration and values of Bank Index were obtained from website of 

NSE (www. nseindia.com) & from India Info line (www.indiainfoline.com). The revision of bank rate and revision of SLR rate announced by RBI are taken from 

Reserve Bank of India (www.rbi.gov.in). Other relevant information’s are also obtained from books and journals. 

 

ANALYSIS & INTERPRETATION 
TABLE NO. 1: STATISTICAL STUDY OF DIVIDEND ANNOUNCEMENTS 1, 2 & 3 

S.No Particulars Event 1 Event 2 Event 3 

1 Dividend Record Date 04/08/2005 06/07/2006 14-06-2007 

2 Period of study Before 

Announcement 

After 

Announcement 

Before 

Announcement 

After 

Announcement 

Before 

Announcement 

After 

Announcement 

3 Correlation 0.019 -0.73 -0.45 

4 Mean Value (Share 

Price) 

427.78 523.26 558.01 587.41 885.39 918.93 

5 Beta 0.14 0.15 0.11 0.12 0.0717 0.105 

6 Mean Value (Traded 

Volume) 

716033 1382683 966376 1164949 1358975 2223093 

7 Return 38.74 -1.51 -18.54 44.67 6.44 -2.40 

8 Standard Deviation 

(Share Price) 

40.58 39.35 56.15 66.42 41.41 46.85 

INTERPRETATION 

From the above table it is cleared that, event 2 & 3 shows a negative correlation between before announcements and after announcements which indicate the 

movement of share price in the opposite directions. Beta value during the event 1, 2 & 3 are lesser than 1 which indicates the defensive stock. In the entire three 

events after announcements the traded volume level has gone up and the company showed a highest rate of return during the post declaration period of event 

2. 

TABLE NO 2: STATISTICAL STUDY OF DIVIDEND ANNOUNCEMENTS 4, 5 & 6 

S.No Particulars Event 4 Event 5 Event 6 

1 Dividend Record Date 10-07-2008 11-6-2009 10/06/2010 

2 Period of study Before 

Announcement 

After 

Announcement 

Before 

Announcement 

After 

Announcement 

Before 

Announcement 

After 

Announcement 

3 Correlation 0.71 0.13 -0.80 

4 Mean Value (Share 

Price) 

796.33 624.14 388.22 711.37 913.8 924.58 

5 Beta 0.108 0.144 0.023 0.028 0.11 0.09 

6 Mean Value (Traded 

Volume) 

4655447 10580574 17050706 9940650 4203435 3563454 

7 Return -18.68 -27.12 36.64 41.03 -10.73 23.94 

8 Standard Deviation 

(Share Price) 

100.11 84.80 67.80 59.13 48.22 57.95 

INTERPRETATION 

From the above table it is cleared that, event 6 shows a negative correlation between before announcements and after announcements which indicate the 

movement of share price in the opposite direction of market movement. Event 4 shows a high level of correlation between before announcements and after 

announcements which indicate the movement of share price in almost same direction. Beta value during the event 4, 5 & 6 are less than 1 which indicates the 

defensive stock. In the event 5 & 6 after announcements the traded volume level has decreased slightly. The company showed a highest rate of return during 

the post declaration period of event 5 

 

TABLE NO. 3: STATISTICAL STUDY OF REVISION OF BANK RATE – 1, 2 & 3 

S.No Particulars Event 1 Event 2 Event 3 

1 Revision date 17-02-1998 02-03-1999 02-04-2000 

2 Revised value 11% 8% 7% 

3 Period of study Before 

Announcement 

After 

Announcement 

Before 

Announcement 

After 

Announcement 

Before 

Announcement 

After 

Announcement 

4 Correlation -0.23 -0.69 -0.35 

5 Mean Value (Share 

Price) 

42.76 

 

46.23 

 

24.62 

 

26.05 

 

161.41 

 

215.26 

 

6 Daily average return -0.24 0.40 -0.03 0.14 2.46 -0.20 

7 Standard Deviation 

(share price) 

3.97 

 

4.19 

 

1.83 

 

1.83 

 

54.49 

 

9.97 

 

INTERPRETATION 

From the above table it is cleared that, the RBI has decreased the bank rate continuously from 1998 which influenced the share price to move drastically, the 

evidence from negative correlation between the pre and post declaration period confirmed the share price movement. The mean value of share price increased 

after announcements. The stock price fluctuates highly before announcements during the year 2000 (event 3) which indicated by higher value of standard 

deviation and higher level of daily average return. 
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TABLE NO. 4: STATISTICAL STUDY OF REVISION OF BANK RATE – 4, 5 & 6 

S.No Particulars Event 4 Event 5 Event 6 

1 Revision date 17-02-2001 23-10-2001 30-102002 

2 Revised value 7.5% 6.5% 6.25% 

3 Period of study Before 

Announcement 

After 

Announcement 

Before 

Announcement 

After 

Announcement 

Before 

Announcement 

After 

Announcement 

4 Correlation -0.35 0.90 0.03 

5 Mean Value (Share 

Price) 

157.74 

 

168.04 

 

98.67 

 

96.55 

 

137.92 

 

135.69 

 

6 Daily average return 0.28 0.003 -0.44 -0.08 -0.10 0.17 

7 Standard Deviation 

(share price) 

12.04 

 

14.07 

 

19.38 

 

6.71 

 

4.86 

 

8.96 

 

INTERPRETATION 

It is clear from the above table, the value of bank rate is decreased over the period and the correlation value during the year 2001 (event 5) showed almost 

perfect correlation between pre and post announcements. In the event 4 & 6, the volatility of share price after announcements are higher than before 

announcements which shows in the value of standard deviation.  

 

TABLE NO. 5: STATISTICAL STUDY OF REVISION OF SLR RATE 1,  2 & 3 

S.No Particulars Event 1 Event 2 Event 3 

1 Revision date 17-01-1998 29-08-1998 20-11-1999 

2 Revised value 10.5% 11% 9% 

3 Period of study Before 

Announcement 

After 

Announcement 

Before 

Announcement 

After 

Announcement 

Before 

Announcement 

After 

Announcement 

4 Correlation -0.47 0.12 0.26 

5 Mean Value (Share 

Price) 

36.39 

 

31.43 

 

35.22 

 

86.46 

 

210.74 

 

170.36 

 

6 Daily average return -0.02 -0.56 0.03 2.93 -0.05 -0.78 

7 Standard Deviation 

(share price) 

2.08 

 

5.10 

 

1.42 

 

44.82 

 

6.88 

 

34.34 

 

INTERPRETATION 

The above table shows that, the RBI has revised decreased the SLR rate since Jan, 1998 which results in the drastic changes in share price after announcements. 

The evidence from increased value of correlation and increased value of standard deviation confirmed the volatility of share price is high after the 

announcement. 

TABLE NO. 6: STATISTICAL STUDY OF REVISION OF SLR RATE 4 & 5 

S.No Particulars Event 4 Event 5 

1 Revision date 19-05-2001 01-06-2002 

2 Revised value 7.5% 5% 

3 Period of study Before Announcement After Announcement Before Announcement After Announcement 

4 Correlation 0.29 -0.41 

5 Mean Value (Share Price) 167.78 132.18 126.41 142.67 

6 Daily average return -0.08 -0.35 0.06 0.05 

7 Standard Deviation (share price) 14.35 

 

10.96 

 

8.29 

 

6.73 

 

 

Interpretation 

From the above table it is cleared that, the event 4 and 5 shows the inverse relationship, In which the correlation for event 4 shows positive relation but in event 

5 it is negative relation and the value of share price, standard deviation and daily average return depreciate in the event 4 which is appreciate in event 5.  

 

TABLE NO. 7: CALCULATIONS OF TEST OF SIGNIFICANCE (LARGE SAMPLE) 

S.No Event No Case 1 Case 2 Case 3 Case 4 

Ho Ho Ho Ho 

1 Event 1 Accept  Accept  Accept  Accept  

2 Event 2 Accept  Reject Accept  Accept  

3 Event 3 Accept  Accept  Accept  Accept  

4 Event 4 Accept  Accept  Accept  Accept  

5 Event 5 Accept  Accept  Reject Accept  

6 Event 6 Reject Accept  Reject - 

Note: Tabulated value for LOS @ 5 % is 1.96 

INTERPRETATION 

From the above table it is cleared that, the dividend announcements has made an impact on share price and traded volume for event 6 & 2 respectively, but the 

revision of bank rate has made 2 impacts on its share price. There is no evidence to prove the impact of revision of SLR on its share price. 

 

TABLE NO. 8: CALCULATIONS OF HIT RATIO 

S.No Particulars Ho Accepted Ho Rejected 

  Count % Count % 

1 Case 1 5 83.3 1 16.7 

2 Case 2 5 83.3 1 16.7 

3 Case 3 4 66.6 2 33.4 

4 Case 4 5 100.0 0 0 

INTERPRETATION 

The above table states that, the impact of corporate announcement on share price and traded volume exist only 16.7% and the impact of revision of bank rate 

on its share price exist 33.4% but there is no impact of revision of SLR rate on its share price. 
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FINDINGS 
• The study found that, the existence of impact of dividend announcements on share price and traded volume at a range of 16.7% out of the selected events  

• The revision of bank rate has more impact on the bank’s share price which has 33.4% impact on the selected events 

• When the market outperform, the signaling effect/event announcement has positive effect on the company’s share price which reverse when the situation 

change. 

 

SUGGESTIONS 
This study suggested that event announcements were mainly aimed at restoring stock prices to a normal range. Many studies done on stock dividend 

announcements in other markets found that majority of the time markets reacted positively to stock split. In many of the studies, announcements elicited 

positive results in support of the signaling, market maker and trading range hypotheses. Finally this study suggest that, in an institutional environments where 

signaling effects exists, announcement excess return have been found to be positive. Conversely, in capital markets were stock dividends are deprived of 

signaling effects, announcement excess returns are insignificant. 

 

CONCLUSION 
This study has empirically examined the informational efficiency of ICICI Bank with regards to dividend announcements, revision of bank rate and revision of SLR 

rate. This study also analyzed the changes in trading volume, share price with such distributions between the pre-post announcement years. The market 

reactions test showed that the existence of statistically significant adjustment of prices over and beyond what one would expects as a result of the stock 

dividend.  
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