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OPTIMIZATION OF THE ENROLMENT SYSTEM OF UNIVERSITY/COLLEGE X USING SIMULATION MODEL 

 

MA. TEODORA E. GUTIERREZ 

ASST. PROFESSOR 

INDUSTRIAL ENGINEERING DEPARTMENT 

TECHNOLOGICAL INSTITUTE OF THE PHILIPPINES – MANILA 

938 AURORA BLVD., CUBAO, QUEZON CITY, PHILIPPINES 

 

ABSTRACT 

This study presents the results of a simulation study on optimization of the enrolment system in University/College X. The desired 

measure of performance is the server’s utilization and enrollee’s time spent in the system measured in terms of service time plus 

waiting time. The study was conducted during peak hours to determine the system’s capacity. The proponent used Stat: Fit for 

the input data for descriptive statistics and their fitted probability distribution. To transform the input into a more valuable 

insight, Promodel was used to determine the performance measure of the system. The researcher performed several iterations of 

the different alternatives in order to accomplish the stated objective of the study, which are shorter waiting time, and increased 

utilization of the system’s resources. The bottlenecks in the system are in all operations. But the most constraints are in the 

advisement and encoding since they have a larger variability of inter-arrival time and service time. The study determines the 

number of server in each serving point.  
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JOB QUALITY INDICATORS INTEGRATION WITH JCM DIMENSIONS 

 

RABIA MUSHTAQ 

PH. D. SCHOLAR IN MANAGEMENT 

INTERNATIONAL ISLAMIC UNIVERSITY 

ISLAMABAD, PAKISTAN 

 

DR.RAHAT HUSSAIN BOKHARI 

PROFESSOR 

QUAID-I- AZAM UNIVERSITY 

ISLAMABAD, PAKISTAN 
 

ABSTRACT 

This study investigates the vital factors of job, which give quality to job; such as skills variety, task identity, task significance, 

autonomy and feedback. Further, these factors were taken from the Job Characteristics Model, which was developed by Oldham 

&Hackman but the items of these factors were self developed after thoroughly consulting the totally quality management 

literature. Data collected from Pakistan International Airlines (PIA) and Atomic Energy Commission of Pakistan with sample size 

of 150 responses. Five research questions were asked out of which four were answered. Exploratory factor analysis results 

revealed that four questions were answered due to significant factor loadings of items on the relevant factors. Findings depict 

that these indicators will lead to good job quality. For the mangers, it is an indication that they may use these indicators for the 

conformance of job quality for employees. For the future research, these indicators should be further confirmed by applying 

confirmatory study. The impact of these job quality indicators should be checked on the different outcomes. 
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GAP ANALYSIS OF SERVICE QUALITY AMONG BANKS 
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LECTURER 
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ABSTRACT 

Indian banking industry is in the grip of profound structural changes as evident from the phenomenal growth in the size, spread 

and activities undertaken by them. The banking industry has moved gradually from a regulated environment to a deregulated 

market economy. Therefore, quality of the services provided by the banks becomes very important. In this study for data 

collection, the SERVQUAL instrument developed by Parsuraman, Zenithal and Berry (1988) has been used. Structured 

questionnaires were used for consumers and unstructured questionnaires for industry experts. The researcher selected100 

samples (50 each from conventional and interactive banks).The researcher used judgmental and convenience sampling 

technique. Factor analysis has been done on the various factors asked in the questionnaire. There were a set of 22 questions for 

which the importance level on a scale of 1-7 amongst all banks and the performance level their own bank (on a scale of 1-7) had 

been asked.  After conducting gap analysis we can conclude that the most important factor leading to service gap is 

systemization or technological advancement among interactive and conventional banks. The next most important factor is 

accessibility to the bank. This implies whether the bank is closely located and has convenient banking timings. Customers tend to 

deal with banks which are closer to their home or work place. This is followed by the behaviour of the employees of the bank as 

human element and responsiveness came as the third and fourth most significant factors respectively.   
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A STUDY ON THE ORGANISATIONAL CLIMATE WITH SPECIAL REFERENCE TO THE EMPLOYEES OF SALALAH COLLEGE 

OF TECHNOLOGY 

 

DR. M. KRISHNA MURTHY 

LECTURER 

SALALAH COLLEGE OF TECHNOLOGY 

SULTANATE OF OMAN 

 

S. IBRAHIM KHAN 

LECTURER 
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S. VARALAKSHMI 

RESEARCH SCHOLAR, UNIVERSITY OF MADRAS, CHENNAI 

LECTURER 

POST GRADUATE DEPARTMENT OF COMMERCE 

QUEEN MARY’S COLLEGE 

CHENNAI 

 

ABSTRACT 

Organizational climate has direct bearing on employees’ satisfaction. The satisfaction of employees with organizational climate 

enhances positive organizational results which includes efficiency, productivity, organizational commitment and cohesiveness of 

co-workers while it reduces negative outcomes which also consist of turnover, deviant behavior at work and absenteeism. This 

research works conducted to measure the satisfaction of employees with organizational climate in educational institution. The 

report on organizational climate is forward planner of better performance. This study with respect to the employees of Salalah 

College of Technology analysis and identifies areas of employee satisfaction and dissatisfaction to facilitate management in the 

creation of greater workplace harmony and, therefore, increased performance. 
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LECTURER 
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UZAIR FAROOQ KHAN 

LECTURER 
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COMSATS INSTITUTE OF INFORMATION TECHNOLOGY 

LAHORE, PAKISTAN 

 

ABSTRACT 

The crisis unfolded against the backdrop of several decades of outstanding economic performance in Asia, and the difficulties 

that the East Asian and western countries face are not primarily the result of macroeconomic imbalances. Rather, they stemmed 

from weaknesses in financial systems and, to a lesser extent, governance. But the greater challenge lies beyond the mere 

definition of standards in the process of implementation. Countries need new laws, new institutions, and strong professionals to 

adopt and apply the new standards. And the international community needs mechanisms to make the standards operational and 

to monitor progress. The IMF, which has been given a universal mandate for surveillance, will have here a critical role a daunting 

task indeed for which it will need to avail itself of the support of the variety of other bodies with more practical experience in 

different areas. [CRS Report for Congress, Martin A. Weiss updated October 30, 2008]. 
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PROFESSOR AND CHAIRPERSON FINANCE 

INSTITUTE OF MANAGEMENT STUDIES 

GHAZIABAD 

 

MR. AMIT VARSHNEY 

LECTURER 

INSTITUTE OF MANAGEMENT STUDIES 

GHAZIABAD 

 

ABSTRACT 

In the present move where the focus is on competition, consolidation and efficiency in a banking sector, this paper attempts to 

measure the technical efficiency (TE) based on the cross sectional data of 69 banks-26 public sector, 18 private sector and 25 

foreign sector banks. Data Envelopment Analysis (DEA) technique has been used to compute the T E scores of each bank for the 

year 2007-08 and 2008-09.Empirical results reveal that among the three groups of banks Public sector banks seem to be 

relatively efficient followed by Private sector and Foreign banks. To have a wider picture of banks’ performance, the relationship 

between the efficiency and profitability has been explored. The efficiency-profitability matrix based on the efficiency scores and 

Return on Assets (ROA) reveals that out of total 69 banks covered under the study five Public Sector Banks, two Private Sector 

Banks and two Foreign Banks were able to maintain their star status for both years. These seven banks appear as ideal banks and 

a bench mark for laggards in terms of efficiency-profitability parameters.  
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ABSTRACT 

Consumer behavior is an integral part of human behavior and cannot be separated from it. Consumer behavior is a subset of 

human behavior; consumer behavior is the act of consuming or using goods or services. The main objectives of the study as 

follows (i) to analyze the factors which contributes to the satisfaction level of the customers of mobile phones, (ii) to understand 

the effectiveness of the sales promotional activities of mobile phone companies and offers providing the companies. The present 

study is an empirical research based on survey method. Through simple random sampling 80 samples were collected. The 

collected data were coded, calculated and analyzed with the help of statistical tools like percentages, chi-square test; garret 

ranking model employed this study. From the study find out students outnumbered using the mobile phone services and also low 

income group people are attracted by mobile phones and they bought it by credit system. This push those into the debt trap. 
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ABSTRACT 

Visakhapatnam Port is one of the leading major ports of India has been playing a vital role in fostering the country’s foreign trade 

and economic development. Port provided immense employment opportunities for the citizens in and around the city. In this 

paper an attempt has been made to study the effectiveness of cargo handling in VPT. Manpower and machine power usage for 

handling bulk, dry and liquid cargo, respondents opinion on time consuming for loading, unloading and material handling of 

cargo have been tested by  applying chi-square test and F-test in relation to year of establishment, operational area and type of 

firms. The results show that machine power usage is more than the manpower for handling bulk, dry and liquid cargo. All the 

respondents are taking 2-5 days of time for loading and unloading. F-values for time consuming for cargo handling and material 

handling system in VPT for different years of establishment and operational area are significant at 0.01 level and type of firm is 

significant at 0.05 level. 
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ABSTRACT 

Indian enterprises face changes in business models due to emergence of IT based practices. They implement ERP system in 

alignment with organisational transformation and process reengineering activities. Supporting markets with the help of 

necessary infrastructure and integration at the process level is an essential feature of ERP systems. The marketing module of an 

ERP system would enable organizations to maximize the efficiencies of marketing resources and empower marketers to acquire 

and develop long-term customer relationships. This study provides a comprehensive view on support of ERP systems for 

marketing in Coimbatore based industries. The researchers identified sixteen variables to assess the support of ERP systems for 

marketing. The objectives of the study are to identify the variables to be strengthened for marketing support and to suggest the 

industries ways to improve the weak areas. A sample of 38 medium to large scale ERP implementing industries from Coimbatore 

are taken for the study. Disproportionate stratified sampling is applied and five point Likert scale questionnaire is used in the 

study. The findings based on responses include the weighted average scores and the eigen values of variables. The results reveal 

that the Coimbatore based industries have adequate capability and maturity in general for marketing support. In specific, nine 

variables are remarkable and seven variables need attention to achieve the marketing support. The acquired results would help 

managers to facilitate its adoption and to prioritize its practices for marketing support. Suggestions to improve those aspects 

were also drafted. It would cause to ensure the successful implementation of ERP as well as to attain full support for marketing in 

organization. 
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ABSTRACT 

Indian mobile services market has grown leaps and bounds in the last five years and has attracted the telecom majors from 

across the world. The recent telecom policy changes have allowed more competition through licensing new operators in a circle. 

With Mobile Number Portability round the corner, it is expected that customer switching will surge. So, there is a need to 

understand the characteristics of customers and the factors that are prompting them to switch operator in order to effectively 

design strategies to retain customers. The present study employs discriminant function analysis and independent-samples t-test 

to identify the key differentiating factors that discriminate brand loyal customers from switchers among the mobile users in AP 

telecom circle of India. Satisfaction of customer with network access, call tariffs, customer care, network coverage and use of 

mobile for voice calls or MMS are found have strong discriminating power between the loyal customers and switchers. Mobile 

operators in India have to invest in network and technology to improve the coverage, connectivity and speed. Improvement in the 

quality of basic service – the voice calls will prove to be an excellent strategy for enhancing customer loyalty. 
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ABSTRACT 

Today’s decision makers are required to make many different kinds of decisions, decisions that are accurate. To make accurate 

decision, managers need inputs from disparate departments at a single point. To be effective and efficient decision makers need 

the right kinds of tools. One such tool is Business Intelligence (BI), which transforms data from an organization’s disparate 

operational data, into a common environment (data warehouse) for turning data into information, information into knowledge, 

knowledge into strategies for profitable business activities. Typical BI systems handle the ‘who’, ‘what’ and ‘when’ but the 

“where” is underexploited or sometimes unexploited. Geographic Information Systems (GIS) enables the analysis of the “where” 

because eighty percent of company’s data has location component. Further visualization helps the analyst interrogate the data 

and acts as an excellent means of explaining the information to a broader audience. Thus the need for a more complete 

operational picture of the business has led to the merging of GIS with BI systems. Location Intelligence is the ability to take 

organizational data and apply location to allow effective decision-making.GIS enhances BI analytics by exposing the influence of 

geography on behaviour, activities and processes. Adding maps to the reporting output of BI allows decision maker to easily 

visualize the geographically influenced behaviour, activities, trends and processes, communicate the same within the 

organization for improved analysis and decision making.  
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ABSTRACT 

India is a country rich in natural resources as well as in population. In order to cater to the needs of ever increasing population, 

we have to conserve our natural resources by utilizing them carefully. Energy resources are considered to be the most needed 

resources for the existence of mankind. The conventional energy resources like gas, oil and coal are used everywhere starting 

from the household chores to industrial activities. As the conventional resources are subject to depletion by nature and cannot be 

regenerated immediately, there is a rummage around for alternative sources of energy. The government of India has recognized 

the need for the development and promotion of non-conventional energy resources like solar energy, wind-energy, bio-mass 

energy etc to conserve conventional resources. Establishment of Non conventional Energy Development Corporation of Andhra 

Pradesh Limited (NEDCAP) is a milestone in this endeavor. The authors through this article have tried to highlight the importance 

of non-conventional energy resources and the role of NEDCAP in promoting these sources. This paper also discussed various 

sources of non-conventional energy and highlighted the efforts of NEDCAP in conservation of conventional sources of energy. The 

paper is organized into four parts, the first part gives an introduction to the study, the objectives and methodology, the second 

part gives an account of the non-conventional sources of energy and emergence of NEDCAP as a nodal agency of AP, the third 

part elaborates the efforts of NEDCAP in promoting non-conventional energy and the fourth part encapsulates a discussion on 

the study and conclusion..  
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ABSTRACT 

Investing in securities is one of the ways where an individual mostly like to adopt as a source of income, because securities are 

those which may give more returns and they are also more risky. This paper gives information about how to manage Portfolio 

and a study is done on securities by taking 2 sectors with two companies with their annual returns. This paper also explains the 

selected portfolios is yielding a satisfactory and constant return to the investor. 
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ABSTRACT 

In the last two decades, employee relations in bank have marked by frequent branch level work stoppages, adoption of restrictive 

practices, union supremacy. Employee’s empathy, alienation and distrust between management and unions, employees’ 

indiscipline, chaotic environment, archaic, unfriendliness and in some cases hostility at the counters. Banks require a process of 

transformation by bringing in transformation shifts in the mind set, outlook and perspective of their employees with visionary 

appeal. Employees require flexibility, horizontal networks, high trust relationship, adaptability to change and uncertainty, 

innovation and empowerment. In the present paper an attempt is made to understand the perception level of employees toward 

training system in banks. For this purpose various hypotheses considered and scores assigned depending upon the perception 

level. In the field experience whatever we come across tried to present here. 
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ABSTRACT 

With growing worldwide awareness of environmental protection, eco/sustainable logistics has become an important issue for 

almost every enterprise and will determine the sustainability in the long term. The work presented in this paper is based on the 

case study in the field of manufacturing industry. Consumers and legislation have pushed industries to re-design their logistic 

method in order to mitigate negative environmental impacts. Concern for the environment has led many industries to define 

policies that protect the environment within which they operate. This environmental concern is reflected in all the activities of the 

product life cycle, both in those of direct logistics as well as reverse logistics. In order to set up environmentally friendly practices, 

industries must maintain collaborative relations both upstream and downstream. Many authors have proposed quantitative 

models taking those changes in the logistics environment into account. Furthermore, work can contribute for a better ‘green 

image ‘in industry. Various green legislations are forcing industries to take back their used, end-of-life products, or products 

under warranty to minimize wastes and conserve resources. The objective in the design of logistic networks has changed, 

therefore, from cost minimization only, to cost and environmental impact minimization. The objective of this paper is to develop 

a framework for the design and evaluation of sustainable logistic, in which profitability as well as environmental impacts are also 

balanced.  
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ABSTRACT 

There is an immediate need for the use of apposite technology to enhance learning in rural classes in India. The children of the 

country find the classes uninteresting with banal methodology. It is the dire need of the time to motivate them by exposing them 

with interactive modules. This paper aims to share the technological modules developed in our Institute- Birla Institute of 

Technology and Science, Pilani to cater to the demand of the rural students of nearby villages. These modules will include films 

used for teaching different concepts, Audio video material for enhancement of English Skills, Advertisements for nurturing 

creativity, etc. The study will further try to gauge the difference in learning pace by traditional method of teaching and after the 

intervention of technology. 
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ABSTRACT 

In past few years the links between return migration of highly skilled professionals has been getting attention not only by sending 

country but also by various national and international organizations. This paper discusses the trends of software professional 

return migrants and its impact on the socio-economical status of India. In this paper we explained the type and nature of return 

migration, and the reasons of return migration from United States (U.S) to India. The paper also includes the recommendation for 

further action to be taken by host country to have more positive impact of these return migrants and also to motivate other 

migrants to come back to homeland.  
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ABSTRACT 

After the globalization and aftermath liberalization process India is gaining the distinction of becoming one of the worlds’ largest 

talent incubators where diversified skill set lie in all disciplines ranging from IT to Services. As the job scenario in the country 

changing from time to time, demand and supply variations in human resource at firm and industry level have made the role of HR 

department very hard to pick the right job for right person in right time. To fill this gap there emerged Recruitment Process 

Outsourcing (RPO) where firms outsource their recruitment process completely or partially to an outside agency gained 

popularity in the early 2000’s. The recent global recession impacted the flow of workforce resulted in hiring numbers went down 

across the globe have also made RPO firms had a tough time in talent hunt. In this article we have discussed and analyzed how 

this concept of RPO works in Indian context and what are the key challenges and opportunities for Indian talent and for RPO, 

growth potential of RPO business in India.  
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ABSTRACT 

Induction is a process of bringing/introducing/familiarizing a new recruit into the organization. This program familiarizes the new 

employee about the culture, accepted practices and performance standards of the organization. Induction training is very 

essential for any company because it helps an individual/new recruit to grow within a company and motivates him/her. It 

inculcates in the employee, more confidence to progress. It is during induction that a new recruit gets to know about the 

organization's employment philosophy, physical work environment, employee's rights, employee's responsibilities, organization, 

culture and values along with key business processes. A new entrant should culturally fit in an organization. Interaction at this 

stage shapes an individual's disposition and outlook for work and motivation levels. It has been proved in one of the survey 

conducted by the Centre for Creative Leadership (headquartered in Greensboro, North Carolina, US), that a fresh hire does not 

meet the expectation of an organization for the first few months. Fresh hires are able to learn the process as quickly as possible if 

the induction efforts are right and they can be very productive if their induction is been done in an proper manner.  
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ABSTRACT 

A mobile phone (also known as a hand phone, wireless phone, cell phone, cellular phone, cellular telephone or cell telephone) is a 

long-range, electronic device used for mobile voice or data communication over a network of specialized base stations known as 

cell sites. There are several categories of mobile phones, from basic phones to feature phones such as music phones and camera 

phone, to smart phone. The first smart phone was the Nokia 9000 Communicator in 1996, which incorporated PDA functionality 

to the basic mobile phone at the time. As miniaturization and increased processing power of microchips has enabled ever more 

features to be added to phones, the concept of the smart phone has evolved, and what was a high-end smart phone five years 

ago, is a standard phone today. Several phone series have been introduced to address a given market segment, such as the RIM 

Black Berry focusing on enterprise/corporate customer email needs; the Sony Ericsson Walkman series of music phones and 

Cyber shot series of camera phone; the Nokia N-Series of multimedia phones; and the Apple i Phone which provides full-featured 

web access and multimedia capabilities. 
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ABSTRACT 

This paper aims to study the online information seeking and using computer behavior of the researchers in Tuticorin District of 

Tamilnadu. The study reveals the consciousness regarding the online information resources among the research students who 

use the Internet in Tuticorin District of Tamilnadu. The present study was carried out with the objective to understand the 

purposes of using the Internet by the researchers, to find out the frequency of using the Internet by the researchers, to determine 

how ICT has impacted research work and to find out the problems faced by the users while using ICTs. This study used 

questionnaire to collect the data from economics research students in Tuticorin District of Tamilnadu. The questionnaire contains 

various questions pertaining to the awareness of online information resources. The study is conducted with the help of both 

primary and secondary data. The major sources of data are primary, where a structured questionnaire is designed and 

administered to the select respondents. The sampling is random. Sample size is 400 respondents. The secondary data is collected 

mainly through published articles, books, research studies, various documents and the Internet. The data relates to the month of 

September 2010. Percentage analysis, averages, t tests, standard deviation, chi-square tests, Cramer’s V and probability analysis 

were used owing to the constraints imposed by the nature of data.  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



VOLUME NO: 1 (2011), ISSUE NO. 3 (MAY)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

22

CONSUMER PERCEPTION TOWARDS mCRM INITIATIVES OF INDIAN RETAILERS 

 

SWATI SINGH 

ASST. PROFESSOR 

I.T.S- MANAGEMENT & I.T INSTITUTE 

GHAZIABAD 

 

SANJEEV KR. SINGH 

M.TECH. SCHOLAR 

IIIT 

HYDERABAD – 500 032 

 

ABSTRACT 

Customer Relationship Management (CRM) is the latest buzzword. CRM is a tool in the hands of Retailers to compete in fierce 

competitive business environment where acquiring and retaining customers is becoming a tough nut to crack. Retailers are 

weaving CRM initiatives to win the race.  Mobile as a medium to tailor CRM initiatives is becoming more and more popular. 

However the Mobile Customer Relationship Management as an area of research has not been explored much. The purpose of this 

study is to fill this gap by studying the integration of mobile medium in CRM. This study attempts to discuss various Mobile 

Customer Relationship Management (mCRM) initiatives by the retailers in India. Further this research studies customer 

perception towards the mCRM initiatives. The study establishes the difference in perception of consumer of different age and 

gender towards mCRM initiatives.  
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ABSTRACT 

This paper examines the customers’ expectations and their perceptions related to various services offered by banking industry. 

Customer satisfaction being the top priority across all industries, we find the determinants of service quality and performance in 

Banks. Being service industry there may be a big difference between expected and perceived service quality. Expectation of the 

customers with regards the service can vary based on a range of factors such as prior experience, personal needs and what other 

people may have told them. The quality of service is determined on five dimensions which are: Reliability, Responsiveness, 

Assurance, Empathy and Tangibles (Appearance of physical facilities, equipment etc.). SERVQUAL method is used to find the gap 

between expected and perceived service quality. Customers of Public Sector Banks and Private Banks are the target population 

for the research, while sampling frame includes customers of Public Sector and Private Banks in Kanpur. Some non-users of 

banking services are also included to understand their expectations of Banks’ service quality and what can pull them to be users. 

To minimize the sampling error and bias all the demographic segments have been included in sample size. The findings and 

results of the paper may be useful for PSU and Private Banks to improve their service quality, while emerging managers may also 

get the idea of the same for their future prospects in industry. 
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ABSTRACT 

In these days, with the intensification of technology, it is of the essence for bank to keep customers and persuade customer to use 

their internet banking i.e. i-banking. This paper examines the impact of trust and gender level on the intention to use Internet 

banking. Drawing from the literature review, the study investigates the influence of perceived ease of use, perceived usefulness, 

compatibility, gender and trust on the intention to use Internet banking among the consumers. The questionnaire was distributed 

to bank customers of different private and public sector banks. Multiple regressions was employed to analyze the data. The 

results indicate that subjective norms, perceived usefulness, gender and trust are determinants of behavioral intention to use the 

internet banking. In addition, perceived usefulness affects attitude towards use, and both perceived ease of use and compatibility 

affect attitude. Implications of these findings are discussed and further research opportunities described.  
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ABSTRACT 

This study investigates whether an investor can achieve an abnormal normal return by acting on public announcement. 

Traditionally, event study methodology is used to evaluate the reaction of the market to certain corporate events. These studies 

which are specific in nature are designed to measure market efficiency at certain points in time and only in conjunction with 

specific events. This paper is aimed to test the market price of share in response to date of declaration of accounting information 

empirically. The event of the study is earning announcement for the period from 2008 to2009 were taken from a sample frame of 

current constituents of S&P CNX Nifty. The ‘event day’ for each company is taken as the date of ‘Board of Directors Meeting’ in 

which the decision to declare the earning reports were taken. For testing the reaction and change in magnitude of earnings the 

ASRV and CAAR test have been employed. The result of the study support that the stock market is efficiently performing leading 

towards no scope for investors to earn positive abnormal returns. In this study, it has been observed that public announcement of 

earning reports has a significant impact on investors’ behavior while selecting securities.  
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