VoLUME No. 1(2011), I ssue No. 7 (SEPTEMBER)

I SSN 2231-1009

|

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION AND MANAGEMENT

CONTENTS
Sr. No. TITLE & NAME OF THE AUTHOR (S) Page No.

1. CHALLENGES AND OPPORTUNITIES OF TECHNOLOGY TRANSFER MANAGEMENT 1
ARMIN MAHMOUDI

2. DETERMINANTS OF MARKET ENTRY STRATEGY CHOICE OF INDIAN FIRMS ON GCC SOIL 4
DR. RUCHI AGARWAL & BABEET GUPTA

3. STUDENTS’ PERCEPTIONS OF ACADEMIC STAFF SERVICE QUALITY IN ETHIOPIA: A CASE STUDY OF COLLEGE OF BUSINESS 11
AND ECONOMICS, MEKELLE UNIVERSITY
DR. TESFATSION SAHLU DESTA

4. MANPOWER REQUIREMENT OF MANUFACTURING INDUSTRIES: INPUT TO CURRICULUM DEVELOPMENT 22
MA. TEODORA E. GUTIERREZ

5. A STUDY ON 3G & USB MODEM INTERNET SERVICES USERS IN CHENNAI 27
DR. GEETA KESAVARAJ, V. PADMINI & V. S. JAYARAJ

6. A RISK RETURN PERCEPTION OF SENSEX AND NIFTY STOCKS 33
C. RADHAPRIYA, R. ANITHA & R. VIJAYAKUMAR

7. PUBLIC-PRIVATE KEY PAIR MANAGED BY CENTRALIZED OFFLINE SERVER IN MISSION-CRITICAL NETWORKS 42
DR. S. R. SURESH, P. SATHISH SARAVANAN, D. B. SHANMUGAM & T. KARTHIKEYAN

8. CORPORATE SOCIAL RESPONSIBILITY IN INDIAN TEXTILE INDUSTRY 48
M. GURUSAMY & DR. N. RAJASEKAR

9. A STUDY ON EXCEPTIONAL AND OUTSTANDING HR PRACTICES IN AUTOMOBILE INDUSTRY 51
DR. N. SHANI & P. DIVYAPRIYA

10. | A CONCEPTUAL FRAMEWORK FOR ORGANIZATIONAL COMMITMENT FACTORS 56
P. NA. KANCHANA & DR. N. PANCHANATHAM

11. | WOMEN’S SUSTAINABILITY THROUGH SHGs-BANK LINKAGE PROGRAMME - A STUDY OF CHITTOOR DISTRICT IN ANDHRA 60
PRADESH
DR. K. SUDARSAN, DR. M. NARASAMMA, DR. V. MURALI KRISHNA & DR. D. HIMACHALAM

12. | EMOTIONS: A TACTICAL DEVICE IN NEGOTIATION STRATEGY 70
SHANWAL, V.K. & SINGHAL, N.

13. | JUDICIAL CONSUMER DISPUTES REDRESSAL AGENCIES UNDER THE CONSUMER PROTECTION ACT, 1986 74
DR. N. SUNDARAM & DR. G. VELMURUGAN

14. | VIRTUALIZATION- UNLOCKING HIDDEN CLOUD CAPABILITIES 78
NITIN SARASWAT

15. | THE APPLICATION OF REVISED BLOOM’S TAXONOMY FOR JAVA PROGRAMMING ASSESSMENT 84
M. SIVASAKTHI & DR. R. RAJENDRAN

16. | ASTUDY ON THE EFFECTS OF MERGER & ACQUISITIONS IN THE INDIAN BANKING INDUSTRY 88
DR. JASKIRAN ARORA & SHILKA ABRAHAM

17. | ASTUDY OF CREATION OF INNOVATION AND INCREASING SERVICE QUALITY IN COURIER INDUSTRY OF INDIA BY APPLYING 97
MCRM TOOLS AND APPLICATIONS
DR. M. P. THAPLIYAL & SANDEEP KAUTISH

18. | RELATIONSHIP OF Fil INFLOWS WITH SPREAD OF STOCK MARKET INDICES IN INDIA 103
SILKY JANGLANI, DEEPAK AGRAWAL & DHEERAJ NIM

19. | ROLE OF PANCHAYATS IN RURAL WATER SUPPLY AND SANITATION: A CASE STUDY OF WEST BENGAL 108
DR. NIRANJAN MANDAL

20. | MULTIPROGRAMMING AND REAL TIME SYSTEMS: FUNCTIONAL REQUIREMENTS 116
DEVENDRA KUMAR TIWARY

21. | AJOURNEY FROM CONSUMER SATISFACTION TO CONSUMER DELIGHT: CASE STUDY OF AN INDIAN PRIVATE SECTOR BANK 121
SMITA SHARMA, RASHMI BANSAL & SHWETA SHARMA

22. | MODELING NIFTY VOLATILITY USING GARCH 125
SANTANU DUTTA

23. | BANKING IN JAMMU AND KASHMIR: AN OVERVIEW 129
DR. DARAKHSHAN ANJUM

24. | SELF HELP GROUPS: AN INTEGRATED APPROACH OF EMPOWERMENT FOR SHE ENTREPRENEURS 133
V. V. DESAI

25. | MULTILEVEL DETERMINANTS OF DROP OUT AT ELEMENTARY LEVEL IN INDIA 137
ARUIT DAS
REQUEST FOR FEEDBACK 144

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at: Ulrich's Periodicals Directory ©, ProQuest, U.S.A., DiCHIESauelngE =s well as in Cabell's Directories of Publishing Opportunities, U.S.A!
Circulated all over the world & Google has verified that scholars of more than eighty-one countries/territories are visiting our journal on regular basis.

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA
WWW.ijrcm.org.in




VoLUME No. 1(2011), I ssue No. 7 (SEPTEMBER) I SSN 2231-1009

CHIEF PATRON
PROF. K. K. AGGARWAL
Chancellor, Lingaya’s University, Delhi

Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

PATRON
SH. RAM BHAJAN AGGARWAL
Ex. State Minister for Home & Tourism, Government of Haryana
Vice-President, Dadri Education Society, Charkhi Dadri
President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
MOHITA
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar

ADVISORS
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR

PROF. R. K. SHARMA
Dean (Academics), Tecnia Institute of Advanced Studies, Delhi

CO-EDITOR.

MOHITA
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar

EDITORIAL ADVISORY BOARD
DR. AMBIKA ZUTSHI
Faculty, School of Management & Marketing, Deakin University, Australia
DR. VIVEK NATRAJAN
Faculty, Lomar University, U.S.A.
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. PARVEEN KUMAR
Director, M.C.A., Meerut Institute of Engineering & Technology, Meerut, U. P.
PROF. H. R. SHARMA
Director, Chhatarpati Shivaji Institute of Technology, Durg, C.G.
PROF. MANOHAR LAL
Director & Chairman, School of Information & Computer Sciences, I.G.N.O.U., New Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi
PROF. R. K. CHOUDHARY
Director, Asia Pacific Institute of Information Technology, Panipat
DR. ASHWANI KUSH
Head, Computer Science, University College, Kurukshetra University, Kurukshetra
DR. BHARAT BHUSHAN
Head, Department of Computer Science & Applications, Guru Nanak Khalsa College, Yamunanagar

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in



VoLUME No. 1(2011), I ssue No. 7 (SEPTEMBER) I SSN 2231-1009

DR. VIJAYPAL SINGH DHAKA
Head, Department of Computer Applications, Institute of Management Studies, Noida, U.P.
DR. SAMBHAVNA
Faculty, L.L.T.M., Delhi
DR. MOHINDER CHAND
Associate Professor, Kurukshetra University, Kurukshetra
DR. MOHENDER KUMAR GUPTA
Associate Professor, P. J. L. N. Government College, Faridabad
DR. SAMBHAYV GARG
Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana
DR. SHIVAKUMAR DEENE
Asst. Professor, Government F. G. College Chitguppa, Bidar, Karnataka
DR. BHAVET
Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana

ASSOCIATE EDITORS
PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.

DR. ASHOK KUMAR

Head, Department of Electronics, D. A. V. College (Lahore), Ambala City

ASHISH CHOPRA

Sr. Lecturer, Doon Valley Institute of Engineering & Technology, Karnal

SAKET BHARDWAJ
Lecturer, Haryana Engineering College, Jagadhri

TECHNICAL ADVISORS
AMITA
Faculty, E.C.C., Safidon, Jind
MOHITA
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar

FINANCIAL ADVISORS

DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS

JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in



VoLUME No. 1(2011), I ssue No. 7 (SEPTEMBER) I SSN 2231-1009

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in

the area of Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance,
Corporate Governance and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems;
Accounting Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting;
Econometrics; Economic Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy;
Government & Non Profit Accounting; Industrial Organization; International Economics & Trade; International Finance; Macro
Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy Economics; Real Estate; Regional
Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Business Information Systems (MIS);
Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care
Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-
Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory;
Organizational Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing;
Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism,
Hospitality & Leisure; Transportation/Physical Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer
Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database
Structures & Systems; Digital Logic; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation;
Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming;
Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic; Web Design. The above mentioned tracks are
only indicative, and not exhaustive.

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our
submission guidelines duly available on our website under the heading guidelines for submission, at the email addresses,
infoijrcm@gmail.com or info@ijrcm.org.in.

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

L COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF
(e.g. Computer/IT/Finance/Marketing/HRM/General Management/other, please specify).

DEAR SIR/MADAM

Please find my submission of manuscript titled * ’ for possible publication in your journal.

| hereby affirm that the contents of this manuscript are original. Furthermore it has neither been published elsewhere in any language fully or partly,
nor is it under review for publication anywhere.

| affirm that all author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if our/my manuscript is accepted, |/We agree to comply with the formalities as given on the website of journal & you are free to publish our
contribution to any of your journals.

NAME OF CORRESPONDING AUTHOR:
Designation:
Affiliation with full address & Pin Code:

Residential address with Pin Code:

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in

iv



VoLUME No. 1(2011), I ssue No. 7 (SEPTEMBER) I SSN 2231-1009

Mobile Number (s):
Landline Number (s):
E-mail Address:

Alternate E-mail Address:

2. INTRODUCTION: Manuscript must be in British English prepared on a standard A4 size paper setting. It must be prepared on a single space and single
column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of
the every page.

3. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

4. AUTHOR NAME(S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

5. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims,
methods, results & conclusion in a single para.

6. KEYWORDS: Abstract must be followed by list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated
by commas and full stops at the end.

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before
each heading.

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. MAIN TEXT: The main text should be in a 8 point Calibri Font, single spaced and justified.

10. FIGURES &TABLES: These should be simple, centered, separately numbered & self explained, and titles must be above the tables/figures. Sources of
data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. EQUATIONS: These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. REFERENCES: The list of all references should be alphabetically arranged. It must be single spaced, and at the end of the manuscript. The author (s)

should mention only the actually utilised references in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing.
The author (s) are supposed to follow the references as per following:

i All works cited in the text (including sources for tables and figures) should be listed alphabetically.

. Use (ed.) for one editor, and (ed.s) for multiple editors.

d When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.

d Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

d The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports,
working papers, unpublished material, etc.

i For titles in a language other than English, provide an English translation in parentheses.

d The location of endnotes within the text should be indicated by superscript numbers.

BOOKS

. Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.

i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio," Ohio State University.

CONTRIBUTIONS TO BOOKS

d Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David

Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.

JOURNAL AND OTHER ARTICLES

. Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban
Economics, Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

d Garg Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New
Delhi, India, 19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITE

d Garg, Bhavet (2011): Towards a New Natural Gas Policy, Economic and Political Weekly, Viewed on July 05, 2011 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in

v



VoLUME No. 1(2011), I ssue No. 7 (SEPTEMBER) I SSN 2231-1009

CORPORATE SOCIAL RESPONSIBILITY IN INDIAN TEXTILE INDUSTRY
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ABSTRACT

India has one of the world’s richest traditions of CSR (Corporate Social Responsibility). CSR is a concept that organizations, especially (but not only) corporations,
have an obligation to consider the interests of customers, employees, shareholders, communities, and ecological considerations in all aspects of their operations.
The ways in which a textile firm can fulfill its responsibility towards various parties are similar to those of firms in other industries, as is evident from the
employees, shareholders, the government, customers, investors, suppliers, competitors, society, and environment. Burberry is an organization that strives to fulfill
its social responsibility. It provides its employees with safe working conditions, fair policies regarding appointment and remuneration and ethical workplace
standards. There is no bias towards age, gender, color or marital status in its employee policies. As part of its social responsibility campaign, Welspun have
developed the concept of 5 Es — Enrichment of mind, enrichment of body, education, empathy, and empowerment of women. It undertakes several projects in
each of these areas. Arvind Mills strongly believes that in participating in the development of the society, which helps in its development. It has developed an
environmental policy with a view to protecting the environment from the negative effects of its operations. It strives for optimum utilization of energy, cotton and
water. The initiative assumes significance as India is a developing country with an aspiring consumption drive and vast untapped markets, but appears to be
largely divorced from emerging sensitivities on sustainable production processes, consumption, retail, policies and environmental hazards. India is a developing
country with an aspiring consumption drive and vast untapped markets, but appears to be largely divorced from emerging sensitivities on sustainable production
processes, consumption, retail, policies and environmental hazards. The sector is a big consumer of natural resources. Companies are becoming increasingly
aware of their responsibilities towards the various stakeholders associated with them.

KEYWORDS
CSR, Corporate, Textile, Industry.

INTRODUCTION
ndia has one of the world’s richest traditions of CSR (Corporate Social Responsibility). This report focuses on the country’s largest companies, capturing the
strengths and weaknesses of current practice, and identifying priorities for future action. While much has been done in recent years to raise awareness on
social responsibility as a business imperative, CSR in India has yet to achieve critical mass. If this goal is to be realized then the CSR movement will have to
become much more business-like—with companies starting to set clear objectives, making real investments, measuring actual returns, and reporting
performance openly. To understand the current status of CSR in India, it is important first to map out the landscape and identify the main families of corporate
responsibility. For long-established industrial dynasties, such as the Birlas and the Tatas, concepts of nation-building and trusteeship have been alive in their
operations decades long before CSR become a popular cause. Alongside these are the leading Indian companies with strong international shareholdings, such as
Hero Honda, HLL (Hindustan Lever Ltd), ITC, and Maruti Udyog, where local dynamics fuse with the business standards of the parent or partner. Another
tradition emerges from the public sector enterprises, such as BHEL (Bharat Heavy Electricals Ltd), HDFC (Housing Development Finance Corporation), NTPC
(National Thermal Power Corporation), and ONGC (Oil and Natural Gas Corporation), where social obligations remain an integral part of their business despite
the march of privatization. And then there is the new generation of enterprises that has surged on the back of knowledge based globalization, such as Dr
Reddy’s, Infosys, Ranbaxy, and Wipro, where less emphasis is on minimizing negative impacts and more on maximizing the positive spill-over effects of corporate
development.
SOCIAL RESPONSIBILITY
Social responsibility is an organization’s obligation to maximize its positive impact and minimize its negative impact on the society. In other words, it is the
concept that businesses should be actively concerned with the welfare of the society at large. The concept of social responsibility is applicable to individuals and
governments as well as organizations. The social responsibility of an organization is referred to as ‘corporate social responsibility’. Social responsibility can be
broadly divided into two parts: human responsibility and environmental responsibility.
HUMAN RESPONSIBILITY
Human responsibility refers to the responsibility of the organization towards the various parties associated with it, which are known as ‘stakeholders’ in business
parlance. These parties include employees, shareholders, the government, customers, investors, suppliers, competitors and the society at large.
ENVIRONMENTAL RESPONSIBILITY
Environment responsibility refers to the organization’s responsibility towards environment protection. The concept of social responsibility holds that an
organization should work in a manner in which the interests of the stakeholders are protected or, at the very least, they are not adversely affected. It holds that
the organization should work in an ethical manner and work in the best interests of the various parties associated with it. The realm of social responsibility
extends beyond the legal responsibilities of an organization. It is voluntarily fulfilled by the organization.
CORPORATE SOCIAL RESPONSIBILITY (CSR)
The concept of CSR originated in the 1950s in USA and the concept came into prominence in public debate during the 1960s and 1970s. US had lots of pressing
social problems like poverty, unemployment, race, urban blight and pollution. Corporate social responsibility became a matter of utmost importance for diverse
groups demanding change in the business. During 1980s to 2000, corporations generally recognized a responsibility to society and weighed against the demands
of being competitive in a rapidly changing global economy. The concept of CSR is expressed as the voluntary assumption of responsibilities that go beyond the
economic and legal responsibilities of business firms. CSR is a concept that organizations, especially (but not only) corporations, have an obligation to consider
the interests of customers, employees, shareholders, communities, and ecological considerations in all aspects of their operations. This obligation is seen to
extend beyond their statutory obligation to comply with legislation. The concept of corporate social responsibility has been criticized by certain experts, who
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believe that it is a cynical and selfish idea. They are of the opinion that corporate undertaking projects for social welfare only because of the increase in
reputation that they would get due to them.

CSR IN THE TEXTILE INDUSTRY

Like the firms in other industries, textiles firms are also realizing their responsibility towards the various parties associated with them and the environment.
However, the ways by which different organizations choose to fulfill their social responsibility might be different. The ways in which a textile firm can fulfill its
responsibility towards various parties are similar to those of firms in other industries, as is evident from the points mentioned below:

1. TOWARDS EMPLOYEES:

By providing a competitive and challenging work environment to the employees.

By having ethical recruitment, remuneration, promotion and other policies

By providing opportunities to the employees to voice their opinion and complaints and have an effective policy for the solution of these complaints.
Ensuring a safe working environment for the employees.

Having fair policies for the solution of employee disputes.

. TOWARDS SHAREHOLDERS:

By representing a fair picture of the company’s financial position and profit/loss to the shareholders

By paying them a fair rate of dividend

. TOWARDS THE GOVERNMENT:

By providing the necessary information to the government as and when required

By making payment of the due taxes and duties at the proper time

By abiding by the laws and regulations of the area in which the firm operates.

Contributing to the economy through exports.

. TOWARDS CUSTOMERS:

By providing quality products to the customers at reasonable prices

By undertaking constant research and development and coming up with innovative and more useful products from time to time
. TOWARDS INVESTORS:

By giving the investors a true and fair picture of the financial condition of the business.

By giving them due returns on the investment made by them.

. TOWARDS SUPPLIERS

Making competitive payment to the suppliers for the products purchased from them.

Maintaining a good relationship with the suppliers.

. TOWARDS COMPETITORS:

Indulging in ethical and healthy competition

. TOWARDS SOCIETY:

Undertaking community development and area development programmes.

Undertaking charity work for the underprivileged sections of the society.

By creating job opportunities.

. TOWARDS ENVIRONMENT:

Ensuring the purchase of environment-friendly supplies.

Ensuring a pollution-free process of production

Having an efficient system for the disposal of waste

Making the product and the process of production as environment-friendly as possible.

Adopting eco-friendly packaging.

The following are ways in which a few leading firms dispose of their social responsibility:

NN N N N N N I N N N NN N NN NEN

BURBERRY

Burberry is a leading manufacturer of apparel and other fashion accessories like perfumes and handbags since 1856. The checks pattern is the unique
distinguishing feature of Burberry products. It is a well-known brand all over the globe. It is an organization that strives to fulfill its social responsibility. It
provides its employees with safe working conditions, fair policies regarding appointment and remuneration and ethical workplace standards. There is no bias
towards age, gender, color or marital status in its employee policies. The staff of Burberry is specially trained in safety conditions at the workplace. It has
specified health and safety standards, which are audited annually. In its UK branch, it has launched a free support cell for its employees. This cell offers medical
and legal advice as well as counseling to employees and their family members, wherein complete confidentiality is maintained. It has donated money for various
charitable causes such as fashion and textile education, medical research, support of orphaned children, support of hurricane victims, and for charitable artistic
events. It undertakes strict quality control and research and development to provide products of the best quality to its customers. It undertakes environmental
reviews of its operations periodically and ensures that the environment is not adversely affected by its activities. Measures have been taken in some of their
outlets for energy conservation and reuse of packing material.

WELSPUN

Welspun is a group that is chiefly engaged in the production of textiles. It is also engaged in the production of other products such as electricity and cold storage.
It carries on operations in 50 countries of the world. It strongly believes in the fulfilling its social responsibility. As part of its social responsibility campaign, it has
developed the concept of 5 Es — Enrichment of mind, enrichment of body, education, empathy, and empowerment of women. It undertakes several projects in
each of these areas. It believes that enrichment of the mind leads to nurturing of the body. For enrichment of the mind, it regularly conducts workshops on yoga
and nutrition for the soul. These classes are generally conducted for the benefit of employees and their families. For the purpose of enrichment of the body, it
undertakes several activities such as arranging regular visits by doctors and holding periodic medical camps for its employees. It provides the facility of a gym to
all employees.

Welspun also makes a significant contribution towards the spread of education. It contributes regularly for the education of children belonging to the
underprivileged section of the society. Moreover, representatives from the organization communicate periodically with these children to get an idea of the
progress made. In its endeavor to spread the light of education, Welspun has established two educational institutions — Welspun Vidhya Mandir and Welspun
Anganwadi in Kutchh, Gujarat. Welspun Vidhya Mandir is a school for children upto Standard X, while Welspun Anganwadi is a pre-primary school. Both these
educational institutions admit the students of their employees as well as children from the local community. Keeping in view the concept of empathy, it
undertakes a number of projects in the interest of the society at large. The organization periodically makes contributions to schools for the visually impaired. It
provides employment to the orphans and others associated with visually impaired people. It gifts products made by such people to its employees on occasions
such as birthdays. The firm has also undertaken a forestation drive in the sandy area of Anjar in Gujarat. It also organizes periodic blood donation camps. The
blood collected in these camps is used for the benefit of people from the economically weaker section of the society and people suffering from critical diseases
like cancer. For the purpose of empowerment of women too, it has initiated several activities like Project Kishori and Project Lijjat. Under Project Kishori, it
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organizes computer classes for women who intend to take up government jobs. Under Project Lijjat, it organizes training programmes for rural women in the
making of Papads, with the view of providing employment to them and strengthening their financial condition.

ARVIND MILLS

Arvind Mills is a leading Indian producer of textiles since 1931. Founded by the Lalbhai Group, it is now a well-known firm all over the world. It is one of the top 3
denim manufacturers in the world. It is also known for its shirting, knits and khakhis. It strongly believes that in participating in the development of the society,
which helps in its development. It has made valuable contributions to the society. It helped in the establishment of the IIMA, ATIRA, and The Kasturbhai Lalbhai
Textile Training Centre in Ahmedabad. It established the Narottambhai Lalbhai Rural Development Fund and The Lalbhai Group Rural Development Fund for the
benefit of the weaker sections of the society. It also organizes nutritional programmes and food camps for rural people. It helped in the establishment of
SHARDA Trust, i.e. Strategic Help Alliance for Relief to Distressed Areas. This organization works for providing a better quality of life to the people in urban areas.
SHARDA works in co-ordination with the Ahmedabad Municipal Corporation to provide basic infrastructure and clean water to the society. It is co-ordinate with
a number of hospitals to provide basic medical facilities to the general public. It has developed an environmental policy with a view to protecting the
environment from the negative effects of its operations. It strives for optimum utilization of energy, cotton and water. It takes steps to ensure minimum
discharge of waste and for the recycling of waste as far as possible. It undertakes measures to ensure minimum pollution. It provides training to its employees
on environmental issues and encourages its buyers and suppliers to be environmentally responsible. It takes measures for increasing the greenery cover.

THE EMERGING MODEL OF CSR IN INDIA

Mapping out these four families of CSR helps provide a context for understanding the emerging model of corporate responsibility in India. Looking across the
current practices of leading Indian corporations, a number of core elements emerge.

1. COMMUNITY DEVELOPMENT

Most large companies either have their own foundations or contribute to other initiatives that directly support the community enlistment, notably in health,
education, and agriculture.

2. ENVIRONMENTAL MANAGEMENT

Environmental policies and programmes are now standard, and many companies have implemented the ISO 14 001 system throughout their businesses.

3. WORKPLACE

Growing out of long-standing commitments to training and safety is a more recent emphasis on knowledge and employee well-being.

The concept of social responsibility is a fairly recent one in the business world. Awareness about the social responsibility of business organizations is rapidly on
the rise and firms are also accepting this concept. The textile industry is no exception. Textile producing and trading firms are also realizing their responsibility
towards the society and the environment.

TEXTILE SECTOR TO BECOME ECO-FRIENDLY

The textile industry will join hands with a global industry group—known as Reducing the Impact of Textiles on Environment (RITE)—to reduce the negative
impact during the production of textiles and apparel throughout its supply chain. RITE is led by retail major Marks & Spencer and the University of Leeds.
Other members of RITE include Sri Lankan apparel exporter Brandix, retail major Tesco and apparel company Gap Inc. The initiative assumes significance as India
is a developing country with an aspiring consumption drive and vast untapped markets, but appears to be largely divorced from emerging sensitivities on
sustainable production processes, consumption, retail, policies and environmental hazards. The Apparel Export Promotion Council (AEPC) had signed the charter
recently. Under RITE, the Pearl Academy of Fashion (PAF) will set up joint apparel and garment coordination committee for sustainability. PAF is proposing to
come out with the best practice manual for sustainability for the fashion value chain.

Gap Inc has offered $5,000 as the seed fund for the initiative. The need to set up a task force of representatives from the government, NGOs and industry to look
at critical issues in the supply chain to address the issues of sustainability. AEPC and PAF plan to take the suggestion further. It may be noted that the textile and
clothing sector contributes about 14 per cent of industrial production, 17 per cent of the export earnings and 4 per cent of the GDP, besides providing direct
employment to about 35 million people, making it the second largest provider of employment. The industry’s size and extensive use of raw materials and
chemicals makes it mandatory to adopt technologies that are environmentally sustainable. It is estimated that 1,500 billion liters of water can be saved every
year if all apparel producers use latest dyeing and finishing technology.

INDIAN TEXTILE SECTOR DONS GREEN COLOUR

Indian textile industry now donning a green colour, join hands with a global industry group, led by retail major Marks and Spencer and the University of Leeds
called Reducing the Impact of Textiles on Environment (RITE)—which aims at reducing the negative environmental impact from the production of textiles and
apparel throughout its supply chain. The initiative assumes significance as India is a developing country with an aspiring consumption drive and vast untapped
markets, but appears to be largely divorced from emerging sensitivities on sustainable production processes, consumption, retail, policies and environmental
hazards.

Under the programme, PAF will set up joint apparel and garment coordination committee for sustainability. PAF is proposing to come out with the best practice
manual for sustainability for the fashion value chain. GAP Inc has offered $5000 as the seed fund for the initiative, the need to set up a task force of the
representatives of the government, NGOs and industry to look at the critical issues in the supply chain to address the issues of sustainability. AEPC and PAF plan
to take the suggestion further. It may be noted that the textile and clothing sector contributes about 14% of the industrial production, 17% of the export
earnings and 4% of the GDP besides providing direct employment to about 35 million people, making it the second largest provider of employment after
agriculture. The industry’s size and extensive use of raw materials and chemicals makes it mandatory to adopt technologies that are environmentally
sustainable. The sector is a big consumer of natural resources. For example, one of the profligate users and pit requires 2,650 litre water to produce a T-Shirt and
10,000 litre to produce a pair of jeans. It’s estimated that 1,500 billion liters of water can be saved every year if all apparel producers use latest dyeing...

CONCLUSION

CSR is closely linked with the principles of Sustainable Development, which argues that enterprises should make decisions based not only on financial factors
such as profits or dividends, but also based on the immediate and long-term social and environmental consequences of their activities.The concept of social
responsibility is gaining popularity in today’s times. Companies are becoming increasingly aware of their responsibilities towards the various stakeholders
associated with them. More and more companies are trying to work in a way so as to protect the interests of the employees, customers, suppliers and other
parties and the society at large. The concept of a business firm working only with the motive of earning profit is gradually becoming outdated.
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