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INTERDEPENDENCE OF VALUE CHAIN LINKS: A TALE OF THREE CITIES

MUHAMMAD RIZWAN SALEEM SANDHU
ASST. PROFESSOR
DEPARTMENT OF MANAGEMENT SCIENCES
VIRTUAL UNIVERSITY OF PAKISTAN
LAHORE

ABSTRACT

Most of the products in the world are produced and delivered by value chains which are the sum name of value adding activities
performed in a sequence by different firms working in different countries. And in most of the cases value chain actors belong to
both developed and developing world and adding different amount of value to value chain for producing and distributing
products. Some value chains are driven by buyers and other work under the leadership of producers. Those who hold the
intangibles gain more than those who hold tangibles in a value chain because intangibles .e.g. brands, designs etc provide more
sustainable competitive advantage and are more difficult to imitate than tangibles .e.g. machines, buildings etc. The role of
developing country firms is maximum original equipment manufacturer and minimum job processors but the role of original
brand and design manufacturer is mostly performed by developed country firms. Members working in developing countries are
mostly SMEs and exist in clusters. Most of SME clusters in developing countries are linked with global value chain and in some
cases with global value chains. These SME clusters are spontaneous and have emerged without any policy support but for
upgrading they do need policy support at all levels. This study explores the value chain links of surgical forging industry of Daska,
Sialkot and finds out that value chain links are interdependent. This finding has implications for designing the integrated quality
assurance system for the industry.
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PEOPLE IN MARKETING OF MANAGEMENT INSTITUTE: A STUDY OF INDIAN CONTEXT

DR. RAJESH.S.MODI
ASST. PROFESSOR
YANBU INDUSTRIAL COLLEGE
KINGDOM OF SAUDI ARABIA

ABSTRACT

The present paper discussed the innovative and essential issues of people in marketing of education institute in general and
management institutes (B-Schools) in particular. The quality of students, staff and faculty members is collectively known as
“people”. The quality of faculty, staff and students plays a significant role in developing the premier image of management
institutes. Appointing the faculty and grooming the faculty members attracts the students who are in search of knowledge. The
talent management has two sides namely faculty as well as students. Talented students demands high quality standard of faculty
members and also helps in attracting the corporate houses for final placement. The finding is based on large, representative
samples of 150 B-Schools as a primary source and with the real life examples of different aspects of people (faculty, staff and
students) of Indian B-Schools from various secondary sources. The finding reveals that majority of ‘C’ and ‘B’ grade institutions
are still struggling to attract right faculty members as well as students. There exists a vast in terms of research exposure,
corporate experience and consultancy between the faculty members of “A” grade institutes and “B”, “C” grade institutes. This
research study include mainly two types of management institute i.e. private and grant-in-aid (government) and focus on the
ranking like A, B and C. The study does not include the various other categories of B-Schools like autonomous institute which are
not approved by the AICTE, distance education, and various sub categories like A+, A ,A-, ,B+,B,B-,C+,C,C- etc.

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 2

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in



VoLUME No. 1(2011), I ssue No. 8 (OCTOBER) I SSN 2231-1009

INTERNATIONAL SMALL - SCALE FOREST CARBON SEQUESTRATION PROGRAM AND ITS IMPACT ON THE
LIVELIHOOD OF LOCAL PEOPLE: EVIDENCES FROM CENTRAL KENYA

DEREJE TEKLEMARIAM GEBREMESKEL
LECTURER AND RESEARCHER
COLLEGE OF BUSINESS AND ECONOMICS
MEKELLE UNIVERSITY
ETHIOPIA

ABSTRACT

The objective of the study was to investigate the impacts of the International Small Group and Tree Planting Program (TIST) upon
the livelihood of the local people. The findings of the study revealed that the small-scale forest carbon sequestration program has
brought considerable livelihood supports (in terms of owning better number of trees, improved food security, housing, financial
incentives, i.e. ‘carbon payments’, improved awareness on environmental protection and agroforestry knowledge, and
potentially expected further carbon payments). The major challenges, however, are blurred greenhouse gas (GhG) contract,
asymmetry of interest between the program owners and the local people with regard to selecting tree species to be planted, high
opportunity cost of land, and community’s lack of confidence over program’s sustainability. So, it is safe to conclude that the
long-term sustainability of the small-scale carbon sequestration program is under question. When small-scale forest carbon
sequestration projects are considered as options of storing carbon, their impact over the livelihood of local communities need to
be considered especially the opportunity cost of using land to plant trees ( than using it to produce crops) should be determined.
Therefore, the Government of Kenya can play a role between local communities and the carbon projects so that both forests and
local people thrive. To this end, there is a need for appropriate institutional and administrative framework to enhance program
sustainability and increase the contractual capacity of powerless local community groups.
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ANALYSIS OF MARKET AND COMPETITORS TO IDENTIFY TRENDS FOR STRATEGIC MARKETING

DR. R. K. SRIVASTAVA
DIRECTOR GENERAL
STERLING INSTITUTE OF MANAGEMENT, MUMBAI
PROFESSOR EMERITUS & PHD GUIDE
MUMBAI UNIVERSITY
MUMBAI

S. T. SALUNKE
GENERAL MANAGER & RESEARCH SCHOLAR (PH. D.)
ENGINEERING & BUS DEVELOPMENT
A-506, PHOENIX, HIRANANDANI ESTATE
GHOD BUNDER ROAD, THANE [W] - 400 607

ABSTRACT

Remarkable changes are occurring in today’s strategic marketing to reduce uncertainty in business and tackle competition.
Therefore, effective marketing is becoming more and more critical to remain in competition. The systematic process for analysis
of market, competitors and important trends will help to ensure that the right decisions are taken at the right time by various
industries. The research combines data collection and careful analysis of major and minor information that has helped in
understanding the fundamentals of marketing, identifying special characteristics of customers/consumers, interplay of marketing
mixed variables and enhancing the marketing plan to formulate the Strategic Marketing Plan. The research on “Strategic
Marketing” summarizes sequential theories that can help the organization to grow new businesses with anticipated success.
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BIO DEGRADABLE SOLID WASTE MANAGEMENT IN BANGALORE CITY

M. P. KALIAPERUMAL
DIRECTOR (CORPORATE RELATIONS)
VELAMMAL ENGINEERING COLLEGE

CHENNAI - 600 066

ABSTRACT

Rapid growth of population and industrialization degrades urban environment and places serious stress on natural resources,
which undermines equitable and sustainable development. Inefficient management, utilization and disposal of solid waste are an
obvious cause for degradation of environment in India. The foregoing analysis indicates that about 62.50 per cent of households
belong to the age group of 45-55 years and about 28.50 per cent of the households are working in MNCs and belong to the
monthly income group of Rs. 20001-30000. The results show that about 54.00 per cent of households dispose waste twice a
week and about 60.50 per cent of households use plastic bucket with lid for disposing waste. It is apparent that about 86.00 per
cent of households sort waste before disposing an about 45.00 per cent of households dispose domestic waste through transport
to remote places.The impact on aesthetic of the environment, water pollution, bad odour are very high, while, flooding, water
stagnation, human health, availability of trained personal and social effects are high and they are neutral with drainage and
vested interest as perceived by households. The law does, however, provide for mechanisms to help local governments meet this
waste diversion target, one of which is the mandatory waste segregation at source more efficiently. This provision is intended to
directly support and promote waste management practices that reduce the volume of wastes brought to final disposal sites.
Some of these practices include waste minimization, reusing, recycling and composting.
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ATTITUDE TOWARDS THE ENVIRONMENT AND GREEN PRODUCTS: AN EMPIRICAL STUDY

DR. D S CHAUBEY
DIRECTOR
UTTRANCHAL INSTITUTE OF BUSINESS STUDIES
ARCADIA GRANT, P.O. CHANDANWARI, PREM NAGAR, DEHRADUN - 248 007

SIDHESWAR PATRA
ASST. PROFESSOR
TRINITY COLLEGE
DHOOLKOT, CHAKRATA ROAD, DEHRADUN

DR. SAURABH JOSHI
ASSOCIATE PROFESSOR
UTTRANCHAL INSTIITUTE OF MANAGEMENT
ARCADIA GRANT, P.O. CHANDANWARI, PREM NAGAR, DEHRADUN - 248 007

ABSTRACT

In today's business world environmental issues play vital role in marketing decisions. The environmental degradation and its
impact on human life have emerged as one of the burning issues drawing attention of academicians, industrialists and research
scholars all across the world. The current rapid growth in the economies and the change in consumers’ behavior and
consumption patterns worldwide are the main cause of environmental deterioration. As the environment continues to worsen, it
has become a persistent public concern in the developed countries and has recently awakened the developing countries to the
green movement. All most all the governments around the world are concerned about green marketing activities that they have
attempted to influence customers about environmental issues and motivating customers for greater participation in building
awareness and increase green product uses. This paper is an attempt to explore the consumer attitude towards the environment
and green products and to investigate the relationship between attitude towards the environment and green products. Results
from the independent sample shows that there are significant differences between genders in their environmental attitudes and
attitudes on green products. Analysis results reveal that, consumers’ understanding on the government’s role in this regard and
their personal norm towards the environment, contribute significantly to their attitude on green product. Further, investigation
reveals that personal norms are the most important contributor to the attitude towards green product. Study reveals that
almost nine out of ten (88.6%) of the respondents consider individuals to be responsible must take appropriate initiatives to
protect the environment. Some important issues related to protection of our environment by decelerating the consumption of
non green productions and simultaneously by encouraging the various alternatives like environment friendly products, Bio-
Degradable Products, Recycling Products, Energy Efficient Products and Promoting Recycled Products has been has been
emerged from the study. Study also indicates that there is a positive inclination towards using green products and green products
among the respondents.
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ABSTRACT

The present paper provides a brief account of Indian corporate governance, corporate governance Codes, guidelines, Business
Ethics, benefits of Business Ethics and various Scams which are detrimental for corporate health. This article analyses the codes
of corporate governance in India to determine how the relationship between corporate governance and business ethics is being
perceived. It also explores the relation between them by looking at various aspects of corporate governance that might have an
impact on how business ethics is being perceived and practiced. This discussion touches on stakeholder identification and
engagement, the role of business ethics within these corporate governance models, as well as the way in which the ethical
performance of corporations are governed in terms of these models. Finally new corporate governance developments that
potentially might have an impact on the prominence and practice of business ethics are reviewed.
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ABSTRACT

Performance Measurement Systems (PMS) plays a key role for business organizations. PMS aims to implement a strategy for the
organization. Many managers have shown that conventional financially based performance measurement systems have failed to
measure and integrate all the factors critical to success of a business. Although performance measurement systems can play a
key role in communicating, evaluating, and rewarding the achievement of strategic objectives, many managers feel that their
existing measurement systems do not adequately fulfill these functions. The data and information have been collected from 300
employees from IT sector in Chennai by adopting multi-stage random sampling technique through pre-tested, structured
interview schedule through direct interview method and pertain to the year 2009-2010. The foregoing analysis indicates that
majority of the employees are males and half of them belong to the functional area of production. It is clear that more than half
of the employees belong to the age group of 26-30 years and more than one third of employees belong to the income group of
Rs. 35001-40000. Nearly one third of employees are M.Tech graduates and more than two-third of employees have the total
experience of less than three years. The discriminant analysis shows that unit's business strategy is well understood by
employees, performance measurement system has measures that are linked through driver-outcome relationships, business unit
understands the potential driver-outcome relationships among individual measures and deviations from expected or planned
results causes the business unit's management to question the unit's business strategy discriminate best among four functional
areas. To understand value drivers, managers must have in place performance measurement systems designed to capture
information on all aspects of the business, not just the financial results. When managers are faced with multiple tasks, their
behavior will differ depending on whether the performance measurement system adopts a financial measure or includes mixed
measures. Applying the implementation process, the dynamic changes and uncertainty environment are emerged. Some conflicts
and complexity environment emerging force the stakeholders to produce some changing decision making or other alternatives
ways to ensure the “right” decision.
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ABSTRACT

The purpose of my paper is to gain an insight into current working life policies and practices of employees in TNPL at Karur. The
Several factors that influence qualities of work life are safe and healthy working conditions, adequate and fair compensation,
opportunities to use and develop human capacities, opportunities for career growth, social relevance of work, social integration
in the work force, work and quality of life, constitutionalism in the work place organization and welfare measures QWL provides
the balanced relationship among work, non- work and family aspects of life of the human beings. In other words, family life and
social life should not be strained by working hours including overtime work, work during inconvenient hours, business travel,
transfers, vacations, etc. This paper is based on the information given by the employees in the organization. The data is collected
through questionnaire filled by the employees in the organization. This paper will help the organization to measures the quality
level maintained in their organization within the departments& surveys as a platform to set standards for the quality of work life
prevailing in the organization.
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ABSTRACT
Tourism is one of the fastest growing business in the world. India also has the potential to become the topmost destination in the
world with wonders and heritage tourism. The study focus on heritage tourism pointing on Jantar-Mantar, Jaipur, Rajasthan,
India which is now on UNESCO World Heritage List playing as Unique Selling Proposition where no other promotions existing in
First World Countries and the frequency of promotion in India is also very low. Study also reveals the fact that factors like
accommodation, tourist operators, guide, cooperation from public, knowledge of foreign language, information centres, e-
facility, security issues, accessibility and cleanliness helps targeting foreign visitors.
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ABSTRACT

Ontologies are used in the assimilation of information resources by describing machine readable terms and definitions in
semantic manner of the information sources. But, creating an ontology is a difficult and time-consuming process, especially in the
early stage of extracting key concepts and relations. This paper proposes a method for domain ontology building by extracting
ontological knowledge from UML models of existing systems. We compare the OUP based XML model elements with the OWL
ones and derive transformation rules between the corresponding model elements. Based on these rules, we define an XSLT
document which implements the transformation processes. XSLT document will be based on DOM and XPath.. We expect that the
proposed method reduce the cost and time for building domain ontologies with the reuse of existing UML models.
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ABSTRACT

Customer relationship management (CRM) as a philosophy as well as a technology has gained utmost importance in the business
arena. Researchers have suggested different perspectives of CRM that help firms gain competitive advantages. In the same line
this research, based on case analysis of two Indian fast growing e-business companies, tries to test few hypotheses derived from
Resource Based View (RBV) of CRM. The main objectives are to evaluate the relationships of internet resource — e-business
capabilities and e-business values in these two Indian firms. In depth analysis of the case companies reveals there is positive
relationship between internet resources and e-business capabilities and these e-business capabilities further have facilitated e-
business value. On the basis of the findings certain practical implications and future research have been suggested.
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ABSTRACT

The world economy has experienced a revolutionary change in the environment of banking sector. The changes in regulation,
technological advancement, competitive trends and disintermediation have all led to large scale banking sector consolidation all
over the world. One of the main motives behind the mergers and acquisitions in the banking industry is to achieve economies of
scale. Scale economies arise when banks increase their scale of operations and size by merging with other banks. The financial
sector in India is highly fragmented and is characterized by a large number of small banks and financial institutions. The trends in
M&As in this sector would, therefore, be of special interest to economists, researchers and policy makers. It has been observed
that there has been a rising number of M&As in this sector, especially after the recommendations of Narasimham Committee I/
on Consolidations in the banking sector. This paper is an attempt to empirically investigate the impact of merger on the financial
performance parameter of bank with the help of a case study of merger of Centurion Bank of Punjab with HDFC Bank. This paper
analyze the pre and post merger financial performance of the HDFC Bank in terms of changes in various financial parameters like
EPS, DPS, Deposits, Advances and Profit After Tax.
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ABSTRACT

The researcher carried out the study with the objective of finding out the financial strength of REDINGTON INDIA LIMITED for the
financial year 2006-2010. The researcher is interested in finding out the major factors that determine the financial performance
of the organization. The researcher carried out the study with Analytical type of research design in the study with the help of
secondary data collection method. For this purpose the researcher took past 5years balance sheet into consideration. The data is
checked out for the validity and reliability before conducting the study. The researcher used the following financial tool namely
ratio analysis, Cash Flow Analysis and also statistical tools such as correlation. “Z” Score Model is used out to find the financial
Strength of the company. The study reveals that the financial strength is satisfactory. Ratios help to summarize large quantities
of financial data to make quantitative judgment about the financial performance of the firm’s. Altman Z-Score analysis value is
4.96 from the year 2005-06 to 2009-10. Comparing the Altman guidelines for the healthy zone analysis the company is running
in too healthy zone. It means its financial health is viable and its position of financial strength is not to fall. This paper introduced
a new approach for performance evaluation — “Z” Score Model. The major contribution of this paper is the use of ratio used in
financial analysis to tackle the problems of sample size and distribution uncertainty.
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ABSTRACT
The life and culture of the various tribes in India always kindled interest and amusement. Prized with the vast, rich forests and
hills, the country has many aboriginal tribes inhabiting them, preserving their distinct identities. This study is conducted in the
Nilgiris district of Tamil Nadu and covers five tribes living in the district. Two hundred respondents from each tribe namely Kotas,
Todas, Kurumbas, Paniyas and Irulas were chosen for the study. Altogether four dimensions were studied that is activator,
director, co-operator, and evaluator. The results indicate that they have more drive as activator and evaluator.
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ABSTRACT

Coca-Cola, Microsoft, IBM, GE, Nokia, Toyota, Intel, McDonald’s, Disney and Mercedes- all these brands have something in
common. They are internationally acclaimed top 10 global brands (2007) in that order, as per the report by Interbrand. Today
globalization is transforming the world in a way which was never imagined a century ago. Some companies have operations in
more than 100 countries, sell products in twice as many and boast global revenues larger than the GDPs of many countries!
Ideally, the global branding strategy consists of one product formulation, one package design, one advertising program, one
pricing schedule, one distribution plan, and so on that would turn out to be the most effective and efficient possible option for
each and every country in which the brand is sold. Global branding is, thus, a complex subject because of the many cultural,
political and economic challenges involved with it. This paper tries to explore what are the key drivers for global branding.
Second, why have the companies started going for global branding strategy. Third, what makes the ‘successful’ global brands
‘successful’? Fourth, what are the challenges faced by global brand marketers. Subsequently, how can a global brand marketer
communicate and deliver value to the emerging global consumer. It concludes with the discussion about the future of global
branding and its implications for global brand marketers.
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ABSTRACT

Micro-finance programme gives women access to savings, credit and other services to reach millions of people worldwide
bringing them together regularly in organized groups. This paper presents a fascinating case for why strategically planning for
empowerment approaches is so crucial in the context of a microfinance sector where more and more practitioners are becoming
complacent toward empowerment under the assumption that microfinance practices automatically produce significant
empowerment benefits for women. Women empowerment is not region or country problem, it is existing all over the world. In
this study both primary and secondary data have been employed to test the suitability of micro insurance models and products
available to the women empowerment. The role of micro finance institutions towards strengthening the women community has
been examined. In order to check the women entrepreneurs satisfaction level in usefulness of micro finance models and products
tested through employing weighted average score method. Micro savings, micro credit and RSCA and SHGs are the best products
and models to the women entrepreneurs. Micro finance is a useful mechanism, which lays foundation stone for the social and
economic development in the life of poor, uneducated, rural and unprivileged women. Micro finance schemes are removed the
chronic poverty of many families, the ultimate credit goes to women members of the family.

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 17

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in



VoLUME No. 1(2011), I ssue No. 8 (OCTOBER) I SSN 2231-1009

A STUDY OF HRD PRACTICES IN AUTO COMPONENT COMPANIES IN HARYANA

SACHIN MAHESHWARI
RESEARCH SCHOLAR
S D (PG) COLLEGE
MUZAFFARNAGAR (U.P.)

S P AGARWAL, D.LITT.
READER
FACULTY OF COMMERCE & BUSINESS
S. D. (PG) COLLEGE
MUZAFFARNAGAR (U.P.)

ABSTRACT
This paper focuses on the status of HRD practices in Auto Component Industry in India. The paper reviews and describes HRD
practices and examines the perception of the employees working in the industry regarding the maturity level of HRD practices.
Hence, the main objective of this paper is to review that HRD function is carried out as per the convenience or HRD plays the
strategic role in the industry. The first section presents the introduction, objective, research methodology and the hypothesis
followed by the data collection, interpretation and analysis in section two. Section three tests the hypothesis. Finally, section four

provides suggestions and recommendations.
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ABSTRACT

The term absenteeism refers to the failure to attend to work. It is one of the major problems faced by companies across the globe
today. High rate of absenteeism is neither desirable to employers nor good for the employees. In this work we have proposed a
new application on mobile to cater the well being of heart and we designing a new mobile which is incorporating with
stethoscope. We call it as “Mobile Steth” with automatic application for suggesting the food and heart related problems. Mobile
steth will record the user datum; with this datum critical label will be checked. If the subject (patient) reaches the critical label,
mobile steth will initiates an alarm to their family members and if the subject needs it will fix appointment in the nearest hospital
from the organization. In majority of organizations, high rate of health related absenteeism has an adverse effect on quality and
quantity of production, efficiency of workers and organization, organizational discipline and more importantly on the
organization's intention to fulfill the new market demands. Sudden medical leave badly hurts the progress of an organization
resulting in loss of productivity, increased costs in hiring additional staff and low morale among the workers. It is high time that
employers address this health and heart related problem on a priority basis. Whatever be the reason absenteeism is not at all a
healthy practice and steps should be taken to manage it effectively. In this paper a study has been conducted among the I.T and
BPO peoples facing young age heart related problems. The main objective is to find out the level of CVD absenteeism among the
workers in the organization, to find out the various causes for absenteeism, to study the relationship between the employee’s
satisfaction level and CVD absenteeism and to finally suggest the possible remedial measures to reduce and control the
absenteeism rate. The study concludes that absenteeism can be reduced to a great extent if the management takes initiative in
making the workers feel responsible towards their job by introducing various motivational schemes.
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ABSTRACT

Most middle income group investors prefer to invest in BSE 100 than BSE 30 due to its price affordability. But most of the
information available in the market and media are focusing on BSE 30 securities and the yield on those securities. Whether using
the yield data of BSE 30 securities will solve the problem of those investors who keen on investing in BSE 100 securities is the
main objective of this study. The solution is the econometric and statistical tool called cointegration. If there exists a stationary
linear combination of non stationary random variables, the variables combined are said to be co-integrated. The data is
downloaded from BSE’s official website and the period on focus is between January 1991 and July 2011. Yield is monthly yield
which includes both monthly dividend yield and monthly capital gain yield. Three tests are used to find the stationary linear
relationship between the non stationary variables called yield on BSE 30 securities and yield on BSE 100 securities. They are
Augmented Dickey Fuller test, Engle and Granger Test and Johansen Test. We conclude that there is evidence for a cointegrating
relationship if (a) The unit-root hypothesis is not rejected for the individual variables; (b) The unit-root hypothesis is rejected for
the residuals (uhat) from the cointegrating regression. The p-value is less than 0.05 and therefore we can reject Ho and it follows
that B30 and B100 are co-integrated.
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ABSTRACT

SHG -Bank Linkage Model has emerged in India as a core strategy for the banking system to extend their outreach to the poorest
among poor. The financial needs of the SHGs are catered by various financial institutions like commercial banks, co-operative
banks, co-operative credit societies and regional rural banks (RRB). The program has come a long way from the pilot stage of
financing 500 SHGs across the country. Of the total SHGs formed more than 1.6 million have been linked with 35,294 bank
branches of 560 banks in 563 districts across 30 States of the Indian Union. Cumulatively, they have so far accessed credit of
Rs.6.86 billion. About 24 million poor households have gained access to the formal banking system through the program me. This
study focuses on the role of Self help group in developing microfinance activity in general and women entrepreneur in particular.
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ABSTRACT
The role of advertisements and the various media for advertisements are occupying the major portion of everyone’s life due to
the fact that it stimulates the customers to buy the product and gives the knowledge about the product/brand. Though there are
various media for advertisements, the impact of advertisements is well understood based on the effectiveness of media to deliver
the advertisements. The manufacturers, advertisers who advertise their products mainly concerned with overcoming the
competition and holding market share for their products. In such a situation some advertisements are creating strong impact on
the minds of consumers but still some of them create negative impact as in the form of annoyance, irritation or unwanted
advertisements, etc. With the advent of Information Technology and media exposure the viewing/listening/reading of
advertisements are unavoidable. But in the fast moving world many people fail to realize the value of advertisements in terms of
money, time, economy etc while purchasing the product. Thus, the study explores advertisement effect on society, analyze about
how advertisement influence the mindset of old ages, youngsters and children, its role in creating demand and standard of living

of people.
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ABSTRACT

Due to adoption of privatization and globalization policies, the nationalized commercial banks of India come under pressure in
their business. One of the reasons is the presence of private banking companies in this endeavor. Maintaining a good relationship
with the customers is the primary functions of the banking business and to increase the profitability of the banking unit; it is
necessary to emphasis on the business which is located in rural and semi urban areas in particular. So, the banking units have to
satisfy the customer of semi urban areas along with the customers of urban and metropolitan cities. Keeping in mind the above
fact, the present study has undertaken to examine whether the customers of semi urban area are satisfied with the banking
services especially in the modern era. The study includes 60 customers of Barpeta district of Assam; a semi urban area who is the
customers of different nationalized commercial banks of India. The data are classified and interpreted with the help of tabulation
and graphs. The result shows that the customers are not satisfied with the banking services at all and especially with the ATM
services. Therefore, awareness program should conduct in different time regarding the use of other e-technology devices to make
smooth and prompt business transaction. Moreover, some remedial measure should necessary to adopt by the top management
of banking unit to ensure better quality services.
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SHORT SEA SHIPPING - POTENTIALS, BENEFITS AND CHALLENGES IN INDIA
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ABSTRACT

In recent years, it has been a global phenomenon that there is an increasing freight transport demand, where the primary modes
of transport such as road and rail were struggling to cop up with the situation. An alternative mode of transportation is inevitable
to curb the problems of pollution and congestions backed with fuel efficiency and measures to reduce transport costs. The
concept of Short Sea Shipping could be favorable solution for the problems aroused. India is one of the fastest growing
economies in the world with a balanced GDP growth rate. The transport demand in the country is rising day to day and the poor
transport infrastructure is resisting the expected economic development. India has a vast coastline of 7500 km having access to
the sea on the three sides with 12 major and 187 minor ports. The geographical advantages envisage the country with a wide
scope for the development of Short Sea Shipping. But the utilization of Short Sea Shipping in the country is minuscule compared
to other developed and growing economies such EU, Russia, China etc. As a result it is essential to explore the potentials of Short
Sea Shipping in India in relation with the cost, environment and congestion compared to road and rail transport. The challenges
of implementing the project in the country have to be analyzed with Inland water ways, Port development and legal restrictions
existing in India.
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DETERMINANTS OF CAPITAL STRUCTURE DECISION IN INDIAN MANUFACTURING INUDUSTRIES - AN
EMPIRICAL ANALYSIS
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ABSTRACT
The objectives of this paper is to examine the important determinants of capital structure decision of the select private sector
manufacturing industries in India for the period 1991-92 to 2009-10. The investigation is conducted on a panel of 9 private sector
manufacturing industries in India. The empirical results of this study justified our hypothesis. The econometric analysis shows
that variables like profitability, size of the firm, cost of debt, debt service capacity and liquidity are the important determinants of
capital structure of the select private sector manufacturing industries in India. The results indicate that most of the determinants
of capital structure suggested by capital structure theories appear to be relevant for Indian firms. In this paper, Debt Equity Ratio

has been used as the proxy for capital structure.
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