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EXPERT EVIDENCE: RULE OF ADMISSIBILITY IN INDIA WITH SPECIAL REFERENCE 

TO BALLISTICS 
 

BHAGWAN R. GAWALI 

RESEARCH SCHOLAR 

RAJIV GANDHI SCHOOL OF IP LAW 

INDIAN INSTITUTE OF TECHNOLOGY 

KHARAGPUR 

 

DR. DIPA DUBE 

ASST. PROFESSOR 

RAJIV GANDHI SCHOOL OF IP LAW 

INDIAN INSTITUTE OF TECHNOLOGY 

KHARAGPUR 
 

ABSTRACT 
The law of evidence is the edifice on which the system of dispensation of justice rests. In fact, the purpose and object of evidence 

is to guide the Courts to come to a conclusion regarding a case at hand. But, in certain cases, where the questions involved are 

beyond the range of common experience and knowledge, evidence in form of facts pose problems as the Court may not have 

sufficient competence to arrive at a conclusion based on those facts. Thus, the need arises for experts who have the required 

ability and knowledge to tender evidences. Section 45 of the Indian Evidence Act, 1872 deals with expert evidence. It allows an 

expert to tender evidence on a particular fact in question and to show to the court that his findings are unbiased and scientific. In 

contemporary times, the reliance on expert evidence has been overwhelming, especially in the area of ballistics. The present 

article tries to critically analyze the rules of admissibility with regard to expert evidence, in general and ballistics evidence, in 

particular.  
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USING ARTIFICIAL NEURAL NETWORKS TO EXAMINE SEMIOTIC THEORIES OF 

ACCOUNTING ACCRUALS IN TEHRAN STOCK EXCHANGE 
 

AFSANEH MIRZAEI 

MS DEGREE STUDENT 

DEPARTMENT OF ACCOUNTING 

NEYSHABUR BRANCH 

ISLAMIC AZAD UNIVERSITY 

NEYSHABUR 

 

ALI REZA MEHRAZIN 

ASSOCIATE PROFESSOR 

DEPARTMENT OF ACCOUNTING 

NEYSHABUR BRANCH 

ISLAMIC AZAD UNIVERSITY 

NEYSHABUR 

 

ABULGHASEM MASYHAABADI 

ASSOCIATE PROFESSOR 

DEPARTMENT OF ACCOUNTING 

NEYSHABUR BRANCH 

ISLAMIC AZAD UNIVERSITY 

NEYSHABUR 
 

ABSTRACT 
The main objective of accounting is to report information. However, few studies have examined the nature of accounting 

information service. Thus, this study use semiotics, a theory of signs and signals to examine the informational content and 

efficiency of accruals through a method which based on prediction-artificial neural network.  This research focus on two basic 

theories: 1.The functions of accounting accruals and 2. Theory of the Pragmatic of Information of accounting accruals examines 

informational content of accounting accruals by comparing the capability to predict future cash flow by considering cash-flow 

accounting data and accruals accounting data. The backpropagation artificial neural network has been furthermore considered 

in order to predict future cash flow. The results indicate that syntactic and semantic accruals have information value 

(informational content) to predict future cash flows. Thus, they will strengthen the information and reporting aspects of 

accounting, confirming the semiotic theories of accounting accruals. 
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JOB SATISFACTION AMONG EMPLOYEES IN INDUSTRIES IN TAMIL NADU, 

INDIA 
 

DR. ANTHEA WASHINGTON 

SR. LECTURER 

CALEDONIAN COLLEGE OF ENGINEERING 

MUSCAT 
 

ABSTRACT 
Job satisfaction is crucial for organization’s performance and productivity. In spite of the countless studies on job satisfaction 

made from different perspectives, there are still gaps and several questions left unanswered, which paves way for more such 

research.  This study makes an attempt to add to the existing knowledge by finding out the degree of satisfaction among 

employees in 12 different industries in India. This is an analytical - descriptive study based on primary data. The main objectives 

of the study are to find out the degree of Job Satisfaction of the employees in different sectors and to examine the factors that 

influence the Job Satisfaction of the employees. The study used a scale developed by Dubey et al (1969) on Job Satisfaction to 

understand the level of employee job satisfaction in the selected companies. The findings make it clear that factors like high 

salary, being in senior level positions, getting promotions and attending training programmes need not necessarily lead to job 

satisfaction. Employees look for other things at work such as blending of personal values with work values, organizational 

culture, fair treatment, open communication, career growth and healthy work environment for having a positive attitude 

towards work. 
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THE ICT ENABLED BUSINESS TRANSFORMATION IN THE BANKING INDUSTRY 

OF SRI LANKA 

(A CROSS CASES ANALYSIS) 
 

POONGOTHAI SELVARAJAN 

SR. LECTURER 

FACULTY OF BUSINESS STUDIES 

VAVUNIYA CAMPUS OF THE UNIVERSITY OF JAFFNA 

VAVUNIYA 
 

ABSTRACT 
The paper reveals the impact of Information and Communication Technology (ICT) on the transformation of banking industry in 

Sri Lanka. In the competitive industry, banks play a vital role since they are under a very competitive pressure to provide a high 

quality service and sustain in the market. In this juncture, the ICT enabled business transformation is an inevitable and essential 

factor for the sustainability of banks. At present the public banks have been facing a lot of problems in providing an efficient 

service to its customers by various reasons. Similarly the people also face difficulties in getting their services in public banks. The 

private sector banks on the other hand thrive in the market to capture the market share The author selected two public sector 

banks- Bank of Ceylon and People’s bank and two private sector banks- the Commercial Bank of Ceylon PLC and Hatton National 

Bank PLC for this research study by using a Case study design method. Furthermore the five levels of IT induced Business 

Reconfiguration identified by Venkatraman (1991) has been compared with the Sri Lankan Banking industry. The findings showed 

though the public sector banks have more customers and the early adopters of ICT architecture, their service quality and 

customization are lower than private sector banks and the author recommended that the public banks should acquire new 

hardware and other sophisticated information systems to achieve the revolutionary levels very soon. Similarly, the private banks 

should follow a proper strategic plan for ICT to maintain and sustain in the revolutionary levels continuously.  
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ABSTRACT 
As fossil fuels become less attractive due to its high prices and environmental impact, the need to look at the demand side 

management became imperative for sustainable energy and environment. However, in Nigeria, inadequate supply of energy and 

low production capacity couple with the need to fuel the most promising economy has necessitated the need for energy efficiency 

and conservation. Residential and commercial sectors consume up to 80% of the total energy consumption in the country. As 

such, there is need for a considerable reduction in these high energy consuming sectors for sufficient energy in other sectors 

especially industrial sector. Subsequently, Energy demand in the country were analysed using indicators of trends, demand 

elasticities, energy intensities, and future energy trends for the demand side analysis. Consequently, Energy Reduction 

Programme was considered the most appropriate DSM measure in the country, but massive awareness campaign, new capacity 

building and electric metres for all consumers have to be provided. 
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ABSTRACT 
This research aims to find out factors that play their role in the individual’s purchase decisions. This paper also attempts to 

identify the impact of emotional intelligence (EI), customer orientation, adaptive selling and manifest influence on business 

performance. Moderation effect of Emotional Intelligence of sales team on customer orientation, manifest influence, and 

adaptive was employed to check how these variables enhance business performance. The research concludes that customer 

orientation, manifest influence, adaptive selling with high levels of Emotional Intelligence is more likely to enhance the sales 

performance. Managers should organize such training programs, which would prove helpful for sales professionals to enhance 

their emotional intelligence abilities, customer orientation and adaptive selling. Literature significantly supports hypothesis of 

this study, but it also raises additional research issues, for instance emotional confidence that how much a salesperson is 

confident while using emotions. 
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ABSTRACT 
The world of business is changing every day and it is exerting pressure on marketers to sell more and to do it effectively as well as 

to contest in an overly crowded, exceedingly competitive segments. Forces of market and technological advances will continue to 

change how marketing is being practiced. This study looks at how promising innovations and latest developments may impact 

marketing in the future, especially in current scenario. Specifically, this study discusses how modern day advertising practices i.e. 

advergaming and product placement along with new emerging trends- will increase in importance due to socioeconomic and 

technological changes or advancements. Impact of developing consumer tribes and their effectiveness in modern marketing 

effort has been considered. The article also focuses upon how a more complete understanding of consumer roles with in 

consumer tribes can be leveraged to create sustainable loyalty. Other emerging elements of modern day marketing such as eye 

tracking, three dark horses, net promoter score, co-creation and other crucial trends are also being discussed. 
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ABSTRACT 
MIS means MANAGEMENT INFORAMTION SYSTEM. The Primary purpose of  MIS is to help an organization achieve its goals by 

providing managers with insight into the regular operations of the organization so that they can control, organize, and plan more 

effectively. One important role of MIS is to provide the right information to the right person in the right format at the right time. 

In short, an MIS provides managers with information, typically in reports, that supports effective decision making and provides 

and provides feedback on daily operations. 
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ABSTRACT 
This proposed system for pre-processing and enhancement through Magnetic Resonance Image (MRI) is a gradient based image 

enhancement method and is based on the first derivative, local statistics. The Proposed enhancement method consists of four 

processing stages. In the first stage, the MRI brain image is acquired from MRI brain data set to MATLAB 7.1. After acquisition 

the MRI is given to the preprocessing stage, here the film artifacts (labels) are removed. In the third stage, the high frequency 

components and noise are removed from MRI using the following filters. Such as Median filter, Weighted Median filter, Adaptive 

filter and Spatial filter. The performance of above filters are measured and evaluated. Finally the best filter is identified and used 

for MR brain image enhancement.  
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ABSTRACT 
Core banking solutions is a new jargon frequently used in banking circles. The internet and information technology has 

introduced new delivery channels through which the customers can transact their business with the bank.  ATM is one of the 

important and popular delivery channels of core banking. Customers do not perceive quality in one dimension but rather judge 

quality based on multiple dimensions, relevant to the context. The present paper adopts an explorative research design to focus 

the customers’ perception on the service quality dimensions of SBI ATM and its impact on customer satisfaction, that drive the 

customers to go for it.  The information provided by this paper can be used by SBI in designing marketing strategies and to 

improve customer satisfaction on ATM. Convenience sampling technique was used to collect data using survey questionnaire   

with five point Likert scale from a sample of 50 customers who use the ATM services of SBI.  Factor analysis, correlation and 

regression were used to re categorize the service factors and ANNOVA was used to determine whether demographic characters 

influence the customer satisfaction. It was found that the assumed factors are not equally significant in influencing the 

customers’ satisfaction. There is significant relationship between individual service quality dimensions and customer satisfaction. 

There is no impact of demographic characters on the customer satisfaction. 
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ABSTRACT 
Sound is an impression of acoustic waves (disturbance/pressure fluctuations setup in a medium) and unpleasant, unwanted, 

disturbing sound is generally treated as Noise and is a highly subjective feeling. Noise is omni present, in other words Noise is 

becoming a progressively more ubiquitous. Regularly we hear from the people who return from the market about lot of noise 

pollution in the city. According to them vehicles and commercial units are responsible for escalating ambient noise pollution. 

During the functions like carnivals, wedding, birthday celebrations, social gathering etc., we can hear loud-speakers’ Noise 

piercing the ordinary man’s ear which gives rise to noise pollution. A great level of noise may cause strict strain on the auditory 

and nervous system. So, it is very much important to measure noise. For this purpose present study was carried out at various 

locations with Sound Level Meter to asses the day and night sound level in Rajkot City (Gujarat, India).  Also, development of low 

cost Sound Level Analyser (SLM) was carried out, utilizing the sound card and microphone of PC and GUI programming features 

of the open source scientific computing language Scilab. Observation are compared with commercial sound level meter and 

found good matching. This paper aims at several essential concepts pertaining to noise measurement using hardware and 

software approach. 
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ABSTRACT 
Traditionally, the store based formats are Kirana shops, Panwalas, Street vendors, Cloth stores and Village mandis.  Due to the 

inception of organized retailing in recent years various types of sophisticated and complex formats have originated in the 

retailing scenario of India. Each type of retailer is trying to survive and prosper by satisfying a group of customers` needs and 

expectations more effectively than its competitors. There is a growing need to evaluate the drivers of retail store choice behavior 

in the Indian context thus the study of consumer helps the retail outlets to improve their marketing strategies  by understanding 

how consumer consider different attributes and make purchase decision that differ between various retail outlets based on the 

level of  importance and interest. This paper aimed at finding out whether there is any difference in the retail choice attributes of 

Madurai shoppers in the context of their demography. The study was descriptive in nature; structured, self-administered 

questionnaire is developed on the basis of review of the literature, measuring ten constructs namely pertaining to retail store 

choice attributes were used to collect primary data from the respondents. The data has been collected from 488 respondents of 

four major retail outlets in Madurai city. The Percentage analysis and ANOVA Test and t - test were used to analyze the data and 

the research identified that value for money, promotions and offer, lot of varieties/collection of products are the important store 

choice attributes. The level of above said attributes are identified as most influencing factors in selecting best retail choice as the 

outcome of the consumer purchase decision.  
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ABSTRACT 
Trade Finance has been reviewing the global trade market since more than 2 decades now. The remit of what we cover is 

somewhat broad, and as the market evolves to meet the requirements of financing global trade, so our content has changed. 

There are various definitions to be found online as to what trade finance is. It is described both as a ‘science’ and as ‘an imprecise 

term covering a number of different activities’. In one form it is quite a precise science managing the capital required for 

international trade to flow. Yet within this science there are a wide range of tools at the financiers’ disposal, all of which 

determine how cash, credit, investments and other assets can be utilized for trade. In its simplest form, an exporter requires an 

importer to prepay for goods shipped. The importer naturally wants to reduce risk by asking the exporter to document that the 

goods have been shipped. The importer’s bank assists by providing a letter of credit to the exporter (or the exporter's bank) 

providing for payment upon presentation of certain documents, such as a bill of lading. The exporter's bank may make a loan to 

the exporter on the basis of the export contract. This article is designed to help Indian companies, especially small and medium-

sized enterprises (SMEs), learn the basic fundamentals of trade finance to turn their export opportunities into actual sales and to 

achieve the ultimate goal: to get paid for their export sales, especially on time.  
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ABSTRACT 
RBI had introduced the Banking Ombudsman Scheme (BOS) in India on June 14, 1995 to provide an expeditious and inexpensive 

forum to bank customers for resolution of their complaints relating to deficiency in banking services provided by commercial 

banks, regional rural banks and scheduled primary co-operative banks. There are 15 Offices of Banking Ombudsman (OBOs), 

spread across the country. RBI modified the Scheme in 2002, 2006, 2007 and 2009 on the basis of feedback gathered in the 

course of administering the BOS to include customer complaints on new areas such as credit card complaints, internet banking, 

deficiencies in providing the promised services by both bank and its sales agents (DSAs), levying service charges without prior 

notice to the customers, non- adherence to the Fair Practices Code adopted by individual banks, etc. RBI operates the BOS, free of 

cost, so as to make it common people oriented. In order to increase its effectiveness and utility, BOS is fully staffed and funded by 

RBI. This paper evaluates the performance of Banking Ombudsman Scheme 2006 in terms of complaints received, complaints 

handled, nature of complaints, cost of the scheme and complaints pending.  The study reveals that BOS the number of complaints 

received has recorded substantial increase since 2006 and the rate of disposal of complaints is 94 per cent in 2010-11. The 

majority of cases are pending not more than one month.  Complaints relating to card products (ATM, Debit and Credit cards) are 

the major area of complaints. The cost per complaints showed increasing trend.  
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ABSTRACT 
In order to survive and continue to be in business, it is essential that an organization should successfully manage its finance which 

requires more attention and care. The prediction and prevention of financial distress is one of the major factors, which will help 

to avoid bankruptcy. Therefore, it is important to monitor the financial position and health of a company through its financial 

statements. This paper analyses the financial health of selected large scale Iron and Steel Companies in India for twelve years 

from 1997-98 to 2008-09 by using Z-score, developed by Altman. The Z score is a measure of a company’s health and it utilizes 

several key ratios for its formulation. The findings indicate that the financial health of RINL SAIL and UGSL were good and there is 

no scope of bankruptcy, where as the financial health of other selected companies were not in healthy Zone in many years. 
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ABSTRACT 
Core Banking Solutions is new jargon frequently used in banking circles of India.  Not  only the business customers but also the 

individual (household) customers are dealt with various financial institution and banking systems like farmers, workers, 

businessmen, industrialist, housewives, politicians and non financial sectors..  Normal core banking functions will include deposit, 

loans, insurances, mortgages and payments etc. Since the customers open their account in more than one Financial Institution 

and invest their money in Insurance, Provident Fund, Mutual Funds, Post Office etc, The regulatory bodies like Banking, 

Insurance, Income Tax Department cannot keep track of individual or groups transaction.  This affects the irregularities in 

maintaining the income of individuals or groups. Thus to overcome the above drawback, here 4-tier architecture model will 

maintain the transparency in each and every transaction of customer by introducing “Customer Unique Identification Number” 

(CUID).  4 tier architecture models have 4 layers, with the use of biometric tool and the Data Warehouse (where the data of 

customers are stored) in physical layer.  The Online Transaction and Analytical Processing are easier and flexible through this 

model.  The advantageous part of this model is the CUID, which can easily composite with current financial system.  This new 

platform will change the working of banking and financial system. This model can bring technological revolution in banking and 

financial system over current system. 
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ABSTRACT 
The study entitled “Impact of FACE BOOK advertisement and awareness level among the clients with special reference to Erode 

city” is to find out the awareness about various companies face book advertisement among the clients.  The main objectives of 

the study are to find out the factors influenced effectiveness of face book advertisement among the clients in Erode city. The 

design for the research study was descriptive in nature and non- probability convenience sampling method was used to collect 

survey from respondents. The data is collected from the respondents through the personal interviewing technique. This is done 

through a self administered questionnaire. The collected data was analyzed by using statistical tools such as simple percentage 

analysis and chi-square test and they are well interpreted. The data collected is analyzed and a hypothesis statement was built. 

The main findings and suitable suggestions were given to the company for improvement. Thus the study concludes that FACE 

BOOK advertisements are satisfied by the clients and they have time to watch those advertisements. In a nutshell, Facebook is 

playing an efficient role in advertising and connectivity. They are the one social network for helping advertisers to enumerate 

massive traffic and build relationships more easily than ever and it is a great place for the customers to have a look on the 

products and prices and have good choice of products for their better purchase and their satisfaction. 
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ABSTRACT 
Every business enterprise attempts to survive and grow. But survival and growth are becoming increasingly difficult in a global 

economy characterized by cut-throat competition, increasing costs, growing customer expectations, expanding power of labor, 

fast-changing technology, etc.    Technological advancements have allowed companies to relocate operations at places with 

lower wages.  As the centre of gravity in employment is shifting from manual workers to knowledge workers, new human 

resources practices and policies are needed. Six Sigma can be applied in all industries/companies as work always takes place in 

processes.  A process with a Sigma level of Six generates a maximum defect probability of 3.4 parts per million. Six Sigma uses 

Project Teams to work on solving problems or improving processes in an effort to produce zero defects. The next wave in Six 

sigma is Lean Six Sigma. It is a methodology that maximizes shareholder value by achieving the fastest rate of improvement in 

customer satisfaction, cost, quality, process speed, and invested capital.   So it can be conclude that if used intelligently Six Sigma 

can enhance results, dramatically by targeting improvements through breakthrough projects. It is the system that combines 

science, technology, quality and profitability. It changes the way a company works by pulling it into the cycle of culture change.   
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ABSTRACT 
It is universally accepted that female teachers are critical actors in education processes. But in past few years, it is observed that 

female faculties are frequently switching their academic institution especially in private colleges. Mobility of female faculty lead 

to disruption of a program’s continuity&planning decreased student learning and increased costs for recruiting new faculties. The 

main aim of this study is to identify the factors influencing the high rate of mobility of female faculty working in private colleges. 

A survey has been conducted among 60 faculties of different private colleges of Lucknow by using questionnaire. The study 

indicate that the common factors related to the mobility of female faculty are-work family conflict, stress, low salary, work 

environment, lack of career advancement opportunity, job satisfaction, job security and others issues like gender discrimination, 

favouritisms, higher studies and personal issues (marriage, pregnancy &in- laws attitude).Further the study emphasis on the 

various retention strategies which can be adopted by the private university to retain their female faculties. This study reveals that 

for improving the quality of education in private college it is essential that management should retain their good resources 

especially female members. Organisation should understand the causes of mobility and use the best retention strategies to retain 

their female faculties. 
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ABSTRACT 
Working capital management is vital role in firm financial management decision. An optimal working capital management is 

expected to give positively to the creation of firm value. Working capital management has its effect on liquidity as well on 

profitability of the firm. The purpose of this study is to look into the relationship between working capital management and firm 

profitability. In this research, I have selected a sample of 31 pharmaceuticals Indian firms listed on national stock exchange for a 

period of 10 years from 2002-2011. I have studied the effect of different variables of working capital management including the 

average collection period, inventory turnover in days, average payment period, cash conversion cycle and current ratio on the net 

operating profitability. I have also used control variable like debt ratio, size of the firm (measured in terms of natural logarithm of 

sales) and financial assets to total assets. I have considered pearson’s correlation coefficient and regression as a statistical tools. 

The coefficient results of regression analysis provide a strong negative significant relationship between cash conversion cycle and 

firm profitability. This reveals that reducing cash conversion period results to profitability increase.   
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ABSTRACT 
“Tax is what we pay for civilization and with tax, we buy civilization” Golden words of Justice Holmes. Income tax is a composite 

Tax that is paid on all incomes received by or accruing or arising to a taxpayer during a year. As the Tax rate is high and due to 

the revision in the provisions of income tax, Tax planning play a vital role, which reduce the tax liability. Deduction from gross 

total income were allowed to assesses if they contribute to specified investments such as National Savings Certificate, Provident 

fund, Life insurance premium and the like. The most important problem of income Tax is that the Tax payers are in the infant 

stage of awareness. This research paper analyses the awareness of government employees in tax-planning and the prevailing 

deductions.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



VOLUME NO. 2 (2012), ISSUE NO. 10 (OCTOBER) ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

22

A STUDY ON ADOPTION OF INTERNET BANKING AMONG STUDENTS IN 

INDORE 
 

HARDEEP SINGH CHAWLA 

ALUMINI 

INTERNATIONAL INSTITUTE OF PROFESSIONAL STUDIES, DAVV 

INDORE 

 

DR. MANMINDER SINGH SALUJA 

ASST. PROFESSOR 

INTERNATIONAL INSTITUTE OF PROFESSIONAL STUDIES, DAVV 

INDORE 
 

ABSTRACT 
The use of internet banking is very essential especially when the entire world is shifting to electronic devices leaving pen and 

paper behind. The purpose of this study is to identify the factors that affect the use of internet banking among college students 

and to analyse their preference towards internet banking. The paper presents the analysis of 200 customers (students) of three 

segments i.e. undergraduate, graduate and post graduate in the city of Indore. It has been observed that all the three segments 

were almost equal in number when it comes to usage of internet banking. Factor analysis has been applied for analysis in order 

to explore the result. It is seen that the usage of internet banking services among young generation is on a growing stage and the 

number of internet banking users have increased in number. The five major factor seen is perceived ease of use, trust, perceived 

usefulness, promptness and perceived enjoyment that impacts the behaviour of an individual on adoption of internet banking 

services. 
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ABSTRACT 
The practice of mergers and acquisitions has attained considerable significance in the contemporary corporate scenario which is 

broadly used for reorganizing the business entities. Indian industries were exposed to plethora of challenges both nationally and 

internationally, since the introduction of Indian economic reform in 1991. The cut-throat competition in international market 

compelled the Indian firms to opt for mergers and acquisitions strategies, making it a vital premeditated option. It is believed 

that mergers and acquisitions are strategic decisions leading to the maximization of a company’s growth by enhancing its 

production and marketing operations. They have become popular in the recent years because of the enhanced competition, 

breaking of trade barriers, free flow of capital across countries and globalization of business as a number of economies are being 

deregulated and integrated with other economies. Research on mergers has made considerable progress over the last 50 years 

and has produced a vast body of literature, especially in the developed markets of the world. Target shareholders usually gain 

when a merger, acquisition or tender offer is announced. Research in the area of mergers has more than kept pace with the 

increasing number of mergers in the economy, investigating the motivation, cyclical nature, profitability, and determination of 

the negotiated exchange ratios for mergers. This study identifies whether the industries will benefit from the mergers and 

acquisitions. This in turn will benefit the stakeholders in the companies, i.e. shareholders. This study basically focuses on the 

shareholders reactions to the merger announcement. The core objective of this study is to evaluate the impact of mergers on 

stock returns. The study examines the returns to the shareholders in case of mergers and acquisitions in India during the period, 

2009 and 2011. The study contributes to understand the effect of the mergers on the industries during the different peaks and 

troughs. The study covers merged companies of different sectors like; financial companies, non-financial companies, construction 

and real estate and electricity sector. 
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ABSTRACT 
Since the Web came into usage, more and more organizations are looking forward for providing services 24 by7 and 365 days to 

their users or customers. Updating the information as and when necessary has become need of the hour. Now a day’s all the 

different transactions can be done online without much delay. Due to which, security has become a concern for the organizations 

that are providing services to the customer’s online using e-commerce websites. But, as more and more options are coming up, 

websites are becoming vulnerable to attacks by eavesdropper, hackers whose main motive is to collect the information and 

tampering with the data, which leads to loss in business. Organizations are investing billions of money in securing their 

businesses. This paper gives an insight about how security could be provided to the E-commerce websites using different security 

techniques like SSL, basic concepts of SSL working and the existence of TLS for better security  
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ABSTRACT 
Due to enormous growth of the Internet and growing demand of multimedia contents worldwide, introducing the concept of 

streaming over the transmission channel. The streaming of multimedia contents such as Audio, Video, and Animation files over 

the internet has received huge attention from academic as well as industry point of view. The main purpose of the paper is to 

stream video over the internet. As video has been play an important role for communication & entertainment for many years. We 

proposed as architecture for streaming Audio / Videos over the internet efficiently. In our architecture, if we compare it with 

other, it has capabilities to support live streaming as well as pre recorded Video / Audio poses many challenges, we addressed 

some of these challenges occur in streaming. We cover issues related to the streaming techniques. To introduced this issue with 

necessary information and provide on detailed view on the streaming techniques. We also discuss previous research in streaming. 
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ABSTRACT 
This main purpose behind this research study is to test for the weak form efficiency of the Indian foreign exchange market and for 

this purpose daily exchange rate of four nominal exchange rates which are US Dollar, Japanese Yen, Euro, and Pound Sterling 

from April 2004 to December 2011 are analyzed using unit root tests i.e.,  Augmented Dickey Fuller Test and Phillip Perron test. 

As per the results all the exchange rate currencies such as US dollar, Japanese Yen, Euro, and Pound Sterling are found to be 

stationary in 1st difference. This implies that all exchange rate currencies support the hypothesis of weak form inefficiency and 

information of any nature that can have an impact on the market will take more time to reflect or create an impact on the prices 

or rates existing in the market. So this time gap and the constant movement of change between the data points can be used to 

create a pattern of movement before the markets could adjust to new information, and this constant rate of change can be used 

by investors to predict future exchange rates of respective currencies with the use of past data and thus leading to super normal 

profits.  
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ABSTRACT 
During the past two decades, Information technology has transformed the banking industry and has provided a way for the 

banks to offer differentiated products and services to its customers.  Internet Banking is an innovative service and is the new & 

prevailing trend among banking customers.  Based on the feedback from 200 bank customers of different banks, this paper 

explores how far various demographic variables have an influence on usage and what factors have motivated customers in 

adoption of internet banking. The Chi Square test revealed that Age, Occupation, Income and Type of Banks have significant 

relation to usage of internet banking service, where as Qualification and Gender have no relation to its usage.  Factor analysis 

was performed to extract the factors responsible for the adoption of internet banking.   Factors influencing the adoption of 

internet banking were found to be Ease of use, Perceived risk, Infrastructure complaints, Operational advantage and Personal 

Limitations. 
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ABSTRACT 
Organizations must have the best talent in order to succeed in the hyper competitive and increasingly complex global economy. 

Organizations need to understand the importance of hiring, developing and retaining talented people. Organizations must 

mange talent as a critical resource to achieve the best possible results. Focusing on this, it has been observed that professional 

software employees retention become a challenge for software Industry in India as the attrition rate has been significantly 

increased in recent years. The main objectives of this paper assessment of Individual and Propel concern for Job Attrition on 

Software Industry. Primary data were collected from 100 employees from 10 software Industry using questionnaire methods. The 

results indicate that all factors (Individual and Propel) have contributed in the employees’ attrition intentions. However, some 

facets of individual factor have significantly contributed in attrition intentions 
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ABSTRACT 
This paper explains the importance and overview of XBRL.XBRL stands for Extensible Business Reporting Language. It is an open 

normal, and creature developed by XBRL International, a non-profit organization. XBRL is a innovatory idea in the world of 

business and financial information and will have a far accomplishment impact diagonally the intact financial reporting. The 

Institute of Chartered Accounts of India (ICAI) is spearheading the XBRL inventiveness in the country and India is at the present a 

conditional authority of XBRL globally. It makes the data understandable, with the lend a hand of two documents taxonomy and 

instance document. XBRL is speedily being adopted global as a de facto financial and business reporting standard. It facilitates 

junction of accounting standards by the facility to bring into line financial concepts among public taxonomies. XBRL provides a 

business reporting structure. Business reports cover a extensive spectrum from regulatory acquiescence to business intelligence 
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ABSTRACT 
Aneka is a platform for deploying Clouds developing applications on top of it. It provides a runtime environment and a set of APIs 

that allow developers to build .NET applications that leverage their computation on either public or private clouds. Aneka is the 

ability of supporting multiple programming models that are ways of expressing the execution logic of applications by using 

specific abstractions. Aneka is an Application Platform-as-a-Service (PaaS) for Cloud Computing. which offers a runtime 

environment and a set of APIs that enable developers to build customized applications by using multiple programming models 

such as Task Programming, Thread Programming and Map Reduce Programming, Aneka provides a number of services that 

allow users to control, auto-scale, reserve, monitor and bill users for the resources used by their applications. Aneka is its support 

for provisioning resources on different public Cloud providers such as Amazon EC2, Windows Azure and Go Grid. 
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