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AN EMPIRICAL STUDY OF CONSUMER BEHAVIOUR TOWARDS FINANCIAL PLANNING AMONG FACULTY 

MEMBERS OF DIFFERENT COLLEGES OF PUNJAB TECHNICAL UNIVERSITY 
 

KAVITA MAHAJAN 

SR. LECTURER 

GIAN JYOTI INSTITUTE OF MANAGEMENT AND TECHNOLOGY 

MOHALI 

 

ABSTRACT 
A product or service is the heart of marketing mix.  Without a product there is no chance of satisfying the customer’s need.  The customer is the king of the 

market.  The life insurance companies deals in intangible product.  The instinct and need for security against uncertain risk is a motivating force for human 

behaviour and action.  Insurance is universally acknowledged as it eliminates “risk” and provides timely aid to the family in case of any contingency. The main 

purpose of the study is to understand the investment pattern adopted by the consumer at large.  A sample of 100 faculty members of different colleges of Punjab 

Technical University is drawn on the basis of convenience sampling. The data is collected using a well structured questionnaire.  Efforts are made to represent the 

demand pattern of financial planning and the factors influencing purchase of these tax saving instruments. 

 

KEYWORDS 
consumer behavior, different investment schemes, faculty members, financial planning and tax slabs.  

 

INTRODUCTION 
nce bedecked with smart saving and fine trimming the windows of most web browsers wearing “Save Tax” these days.  Though it is hard enough to find 

a good tax saving instrument, but that does not stops an individual and most of us end up picking the stuff which is not required.  The word “SAVE TAX” 

triggers us to leave a hole in the pocket, if it is not planned and analyzed well according to our needs. 

In the months of December to March, the life insurance agents are found to be the busiest people for the season as they are every now and then busy in 

appointments with tax savers where they are offered investment plans to save money and make money instead of insurance, out of what and how much they 

will get on maturity or before and wherefrom.  It is a common practice of an insurance agent, as the common man is very happy to see the money growing like 

anything but is it the true picture of insurance plans. 

As the March approaches, it is a human tendency, to start investing in different financial instruments to save tax and they are busy finding solutions and the 

agents of Post office, Life insurance companies, Banks, etc become the busiest persons on this earth.   

In India, the term investment is related to tax saving instruments in different categories and the benefits associated with them.   It has been observed that 

general trend of a common man is    ���� Total Income - expenses = savings; whereas, we should practice  ���� Income – savings = expenses 

And they generally practice putting money into something with an expectation of gain without thorough analysis, without security of principal, and without 

security of return.  

In India, As per Union Budget 2011: The financial year is the current closing year i.e. Financial year April 2011 – March 2012):    All savings done during the 

financial year are taken into consideration.  As per the income tax slabs of different assesses as under.  

TAX SLABS FOR MALE  

(less than 60 years)  

• Income: up to 1.8 lakh -- No Tax; Income: Rs 180001 to 5 lakh – 10%; Income: Rs 500001 to 10 lakh -- 20 %; Income: above Rs 10 Lakhs – 30%        

TAX SLABS FOR WOMEN (< 60 YEARS)  

• Income: up to Rs 1.9 lakh -- No tax; Income: Rs 190001 < Rs 5 lakh -- 10 %; Income: Rs 5 lakh to Rs 10 lakh -- 20 %; Income: above Rs 10lakh -- 30 % 

TAX SLAB FOR SENIOR CITIZEN (ABOVE 60 YEARS) 

• Income: up to Rs 2.5 lakh -- No tax; Income: Rs 2,50,001  to Rs 5 lakh     –  10%; Income: Rs 500001 to Rs 10 lakh –  20%; Income: > Rs 10 L—30% 

There are various tax saving instruments available where investments/contributions qualify for Section 80C deductions, 

DIFFERENT TAX SAVING SCHEMES AVAILABLE IN INDIA IS AS UNDER 

National Saving Certificate, Post Office time Deposit, Employees Provident Fund, Public Provident fund, Post Monthly Income Scheme, Kisan Vikas Patra, Senior 

Citizens Savings Schemes, Life insurance policies, Fixed Deposits, Equity Linked Saving Schemes, Unit Linked Insurance Plans, Relief Bonds,  Medical insurance 

(health insurance)(covered under sec 80D), Housing Loan (Principal), Tuition fees , Pension Policy, and Infrastructure bonds.  

In this paper, the researcher has studied the importance of personal financial planning of an individual.  The study stresses to find out the investment behaviour 

of the investors mainly Faculty members of different colleges of Punjab Technical University according to their designation.  What importance does insurance 

hold in the consumer’s investment portfolio?  Whereas in Indian Insurance market, with introduction of private companies in life insurance, the scenario of 

insurance sector has changed from security to investment opportunity. 

The term insurance contract has been defined as A promise of compensation for specific potential future losses in exchange for a periodic payment. Insurance is 

designed to protect the financial well-being of an individual, company or other entity in the case of unexpected loss. Some forms of insurance are required by 

law (e.g. motor insurance), while others are optional (e.g. Medical insurance, life insurance).  

The concept behind insurance is that a group of people exposed to similar risk come together and make contributions towards formation of a pool of funds. In 

case a person actually suffers a loss on account of such risk, he is compensated out of the same pool of funds. Contribution to the pool is made by a group of 

people sharing common risks and collected by the insurance companies in the form of premiums.  It is also designated as forceful saving instrument for which a 

person is bound to pay for longer period. 

  

REVIEW OF LITERATURE 
Peter F Drucker has illustrated “A well designed product would answer most customer needs.  The needs of different cultures, populations and regions may not 

be homogenized into one product”.   

According to Professor Theodore Levitt of the Harvard Business School, the study of Consumer Behaviour is one of the most important in business education, 

because the purpose of a business is to create and keep customers. The study of consumer behaviour helps management understand consumers’ needs so as to 

recognize the potential for the trend of development of change in consumer requirements and new technology. The activities directly involved in obtaining, 

consuming, and disposing of products and services, including the decision processes that precede and follow these actions. 

Jha (1999) has commented that improvement in life span and advancement in medical science had changed the customer’s needs for insurance products 

worldwide.  The focus of the insurers in matured market of the west had shifted to pension, health care and protection products.  But the scenario was totally 

different in Indian market.  There was a massive mismatch between customers need and their buying of insurance products.  

Kapse et al (2003) has argued in their paper that in the changing scenario for the insurance sector there is going to be a good opportunity for insurance sector to 

expand its market base.   

O 
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Hasanbanu (2007) concluded that there is significant relationship between age, educational qualification, gender, occupation and income of respondents and 

their level of investment while taking LIC policies and further concluded that there is no significant relation between marital status, family type, and family size 

and their level of investment while taking LIC policies. 

 

OBJECTIVE OF THE STUDY 
• To understand consumer’s current knowledge, attitudes and practices regarding future investment planning.  

• To find the popular investment option among faculty member for financial planning 

• To find out the trend of investment towards life insurance by different academicians. 

• To find out the factors influencing purchase of investment products. 

 

SCOPE OF THE STUDY 
• It aims to study the popularity of the different investment schemes. 

• It assesses the overall quality of services provided by the insurance companies. 

• It will definitely help the insurance companies to increase their market share. 

 

LIMITATION OF THE STUDY 
• It is assumed that the investment details given by the respondents are true and honest. 

• The study is applicable only to the faculty member of different colleges of Punjab Technical University and not to other population. 

• Entire analysis of the study, its findings and conclusions are based on the data collected through 100 samples. 

 

RESEARCH DESIGN 
• Research design constitutes the blue print of collection, measures and analysis of data.  Here in this study, the researcher used Descriptive research design, 

which is concerned with describing the characteristics of a particular individual or of a group.  This survey was conducted using in-person delivery 

techniques. 

 

RESEARCH METHODOLOGY 
Data collection method 

1 PRIMARY  

a. Questionnaires : 100 questionnaires were administered to people from diverse educational and occupational backgrounds within varying age groups 

b. Personal interviews:  the attitude of the investor has been measured by the survey methods like face to face interviews. 

2. SECONDARY  

a.       Website of different insurance companies is visited. 

b.       Research articles: from books, publications, magazines and journals. 

 

DATA ANALYSIS 
TABLE 1: THE SUMMARY OF THE SURVEY ACTIVITY 

OBSERVED FREQUENCY 

Designation Govt LIC Pvt LIC Total 

Lecturer 23 2 25 

Sr Lecturer 21 2 23 

Assistant Professor 16 1 17 

Professor 35 0 35 

  95 5 100 

Expected Frequency = 95/4 = 23.75 

χ
2
=∑ (O-E)

2   
=8.20 

     E 

Degree of freedom df (c-1)= df(4-1)=df(3)=7.815 @ 95%  

χ
2  

at significance
 
level of 5% =7.815 which implies that the Ha is accepted and  

Ho  is rejected as the result lies in the acceptance zone. 

Ho � Designation and investment in Life insurance are dependent on each other 

Ha�   Designation and investment in Life insurance are independent of each other 

Inference: Table 1 reveals the Government insurance sector LIC covers the entire market of insurance.  It also reveals that irrespective of category, almost all 

teachers preferred LIC as opposed to Private insurance companies where Professors prefer it the most and assistant professors prefer it the least. 

 

TABLE 2: ANNUAL INVESTMENTS IN DIFFERENT TAX SAVING SCHEMES AVAILED AS PER ACADEMIC DESIGNATION 

OBSERVED      

Designation LIC PPF Others (NSC/KVP, Housing loans) Tuition fees Total 

Lecturer /Sr Lecturer 16 20 6 13 55 

A.P/Professor 7 14 9 15 45 

  23 34 15 28 100 

χ
2
 = ∑(O-E)

2
=4.367 df(r-1)(c-1) = (2-1)(4-1)=1X3=3 at significance level 5%=7.816 

            E 

H0 : O=E :  the designation and investment options availed are independent of each other 

Ha  : O =E : the designation and investment options availed are dependent upon each other 

Inference: Though value of chi square is less than table value, it implies that null hyposthesis is accepted and alternate hyposthesis is rejected. Hence, it is 

evaluated that the designation and investment options availed by the faculty members are independent of each other. 
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TABLE 3: SHOWS INVESTMENT IN DIFFERENT SCHEMES 

Investment options O E  (O-E)
2
 (O-E)

2
/E 

LIC 23 20 9 0.45 

PPF 33 20 169 8.45 

NSC/KVP 10 20 100 5 

Housing Loans 6 20 196 9.8 

Tuition fees 28 20 64 3.2 

 Total 100 100   26.9 

H0�  Investment options are similar 

Ha�  Investment options are not similar 

Df (5-1) = 4 Value of X2 at Significance level of 5% is 9.488 which implies 

• H0 is rejected   

• Ha is accepted. 

As the value of Chi square test is much higher as compared to the table value hence Ho is rejected. 

Inference:  Investment options LIC, PPF, NSC /KVP Housing loans, Tuition fees are not same and they are significantly different.  And PPF is the most preferred 

option for tax planning for academicians.  

TABLE 4 : PRIORITY OF FINANCIAL PLANNING 

Retirement planning 35 

child's education 25 

marriage of kids 10 

safety against risk 7 

wealth creation & Tax benefits 7 

critical illness and physical disability 16 

Total 100 

 

Ho �  Priority for financial planning is significantly similar. 

Ha �  Priority for financial planning is significantly different. 

df (6-1) = 5;  value of χ2 at significance level of 5% is 11.071 

Ho is rejected   

Ha is accepted.   

Priority for financial planning is significantly different. 

Inference: Table 4 reveals that Academicians major concern for financial planning is retirement as compared to other concerns like child’s education and safety 

against critical illness and physical disability due to accident and risk coverage towards uncertainty is least concern for financial planning.   

 

TABLE 5 : FACTORS INFLUENCING FOR PURCHASING INSURANCE POLICIES 

      observed 

   No Yes 

a) reputation of company 80 20 

b) Friends 75 25 

c) Advertisement 90 10 

d) Relatives 85 15 

e) Advisor 50 50 

f) Proximity 90 10 

g) tax benefits 75 25 

  Mean of population replied "yes" to the various options  22.143 

df (n-1) =6 for χ2 at significance level of 5% is 12.592 

Ho is rejected    

Ha is accepted 

All the factors are not influencing for purchasing insurance equally. There is a significant different in seven factors for influencing for purchasing insurance. 

Inference: Table 5 reveals that advisors, friends and tax benefits are the most influencing factors in purchasing the insurance 

 

TABLE 6: SATISFACTION RATE OF THE SERVICES PROVIDED BY THE COMPANY 

Satisfaction rate of the services provided by the company  

  

v
e

ry
 s

a
ti

sf
ie

d
 

sa
ti

sf
ie

d
 

n
e

u
tr

a
l 

n
o

t 
sa

ti
sf

ie
d

 

n
o

t 
a

t 
a

ll
 

sa
ti

sf
ie

d
 

 

a. Services provided by the financial advisor 20 10 1 1 2 34 

b. Services provided by the branch maintaining the policy 10 12 4 1 0 27 

c. Bonus / Returns 15 12 7 5 0 39 

Total 45 34 12 7 2 100 

Inferences drawn in the above three cases is as under 

1. Services provided by the financial advisor 

Ho : Xp < 4.7   Ha : Xp > 4.7 

Tc = (4.7000 – 4.1481) ÷ 0.1875 = 0.3765 ÷ 0.1875 = 2.008 

tt (df= 33) @ 95% = 1.6924 (1.6924 < 2.008) which implies that Ha is accepted  

2. Services provided by the branch maintaining the policy 

Ho : Xp < 4.5   Ha : Xp > 4.5 

Tc = (4.5000 – 4.3235) ÷ 0.157= 0.3765 ÷ 0.1875 = 9.413 

tt (df= 26) @ 95% =  1.7065    ( 1.7065 < 9.413) which implies that Ha is accepted  
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3. Bonus / Returns 

Ho : Xp < 4.2   Ha : Xp > 4.2 

Tc = (4.2000 – 3.9487) ÷ 0. 168 = 0.2513 ÷ 0.168 = 1.4958 

Zt (DF=38) @ 95% = 1.6860 (1.6860 < 1.4958) which implies that H0 is accepted  

Inference: Hence, Table 6 reveals that the faculty members are overall satisfied by the services provided by the financial advisor and branches of insurance 

companies and on the other hand the bonus and returns on the policy is not a matter of great consideration for them. 

 

FINDINGS OF THE STUDY 
1. Insurance plans and PPF are most preferred schemes for investment for financial planning as compared to others tax saving instruments. 

2. Advisors, friends and tax benefits are the most important influencing factors in purchasing the insurance. 

3. The faculty members prefer to invest in Retirement and children education plans.  

4. The faculty members have capacity to invest in insurance plans if they are guided and good financial advisors with complete knowledge of products 

approach them. 

 

RECOMMENDATIONS 
1. This study reveals that there is ample business opportunity available in the insurance sector.  The Govt sector insurance companies are still more 

appreciated as compared to private insurance companies due to the service provided by the branches and their financial advisors.  

2. If the money invested in other instruments like PPF, NSC, FDR can be diverted towards life insurance investment schemes; this will help them enhance their 

business 
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