VOLUME NO. 10 (2020), ISSUE NO. 03 (MARCH) ISSN 2231-1009

INTERNATIONAL JOURNAL OF RESEARCH IN
COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., Google Scholar,
Indian Citation Index (IC). U-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)].
Index Copernicus Publishers Panel, Poland [ ICINVENEIBHSI08NE0M2) 3 number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 6575 Cities in 197 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VOLUME NO. 10 (2020), ISSUE NO. 03 (MARCH)

ISSN 2231-1009

CONTENTS

Sr.
No.

TITLE & NAME OF THE AUTHOR (S)

Page
No.

A STUDY ON CUSTOMER SATISFACTION TOWARDS ONLINE
BANKING WITH SPECIAL REFERENCE TO COIMBATORE CITY

K. RAJA RAJESWARI & S. KIRTHIKA

AN ANALYSIS OF THE PERFORMANCE OF PRADHAN MANTRI
MUDRA YOJANA (PMMY)

Dr. A. C. PRAMILA

SMARTPHONE NOMOPHOBIA: TO ANALYZE THE
SMARTPHONE NOMOPHOBIA AMONG TEENAGERS AND
PARENTS CONTROL OVER IT

JAYASHREE PRAKASH MAHAJAN

10

IMPACT OF INSTAGRAM ON ACADEMIC PERFORMANCE
STUDENTS - AN EXPLORATORY EVIDENCE FROM
UNDERGRADUATE FROM BANGALORE

PRIYADHARSHINI & CHRISTOPHER DEVAKUMAR

18

A STUDY OF FACTORS AFFECTING EMPLOYEE MOTIVATION
IN PRIVATE DIAMOND COMPANY, SURAT

RAHUL MUKESHBHAI PATEL & NIMISHA JARIWALA

23

REQUEST FOR FEEDBACK & DISCLAIMER

26

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 10 (2020), ISSUE NO. 03 (MARCH) ISSN 2231-1009

FOUNDER PATRON
Late Sh. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
Dr. BHAVET
Former Faculty, Shree Ram Institute of Engineering & Technology, Urjani

ADVISOR
Prof. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR
Dr. PARVEEN KUMAR
Professor, Department of Computer Science, NIMS University, Jaipur

CO-EDITOR.
Dr. A. SASI KUMAR
Professor, Vels Institute of Science, Technology & Advanced Studies (Deemed to be University), Pallavaram

EDITORIAL ADVISORY BOARD
Dr. CHRISTIAN EHIOBUCHE
Professor of Global Business/Management, Larry L Luing School of Business, Berkeley College, USA
Dr. SIKANDER KUMAR
Vice Chancellor, Himachal Pradesh University, Shimla, Himachal Pradesh
Dr. JOSE G. VARGAS-HERNANDEZ
Research Professor, University Center for Economic & Managerial Sciences, University of Guadalajara, Guadalajara,
Mexico
Dr. RAJENDER GUPTA
Convener, Board of Studies in Economics, University of Jammu, Jammu
Dr. D. S. CHAUBEY
Professor & Dean (Research & Studies), Uttaranchal University, Dehradun
Dr. TEGUH WIDODO
Dean, Faculty of Applied Science, Telkom University, Bandung Technoplex, JI. Telekomunikasi, Indonesia
Dr.S. P. TIWARI
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad
Dr. BOYINA RUPINI
Director, School of ITS, Indira Gandhi National Open University, New Delhi
Dr. KAUP MOHAMED
Dean & Managing Director, London American City College/ICBEST, United Arab Emirates
Dr. MIKE AMUHAYA IRAVO
Principal, Jomo Kenyatta University of Agriculture & Tech., Westlands Campus, Nairobi-Kenya
Dr. M. S. SENAM RAJU
Professor, School of Management Studies, I.G.N.O.U., New Delhi
Dr. NEPOMUCENO TIU
Chief Librarian & Professor, Lyceum of the Philippines University, Laguna, Philippines
Dr. A SAJEEVAN RAO
Professor & Director, Accurate Institute of Advanced Management, Greater Noida
Dr. H. R. SHARMA
Director, Chhatarpati Shivaji Institute of Technology, Durg, C.G.
Dr. CLIFFORD OBIYO OFURUM
Professor of Accounting & Finance, Faculty of Management Sciences, University of Port Harcourt, Nigeria

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 10 (2020), ISSUE NO. 03 (MARCH) ISSN 2231-1009

Dr. SHIB SHANKAR ROY
Professor, Department of Marketing, University of Rajshahi, Rajshahi, Bangladesh
Dr. MANOHAR LAL
Director & Chairman, School of Information & Computer Sciences, I.G.N.O.U., New Delhi
Dr. SRINIVAS MADISHETTI
Professor, School of Business, Mzumbe University, Tanzania
Dr. VIRENDRA KUMAR SHRIVASTAVA
Director, Asia Pacific Institute of Information Technology, Panipat
Dr. VUAYPAL SINGH DHAKA
Professor & Head, Department of Computer & Communication Engineering, Manipal University, Jaipur
Dr. NAWAB ALI KHAN
Professor & Dean, Faculty of Commerce, Aligarh Muslim University, Aligarh, U.P.
Dr. EGWAKHE A. JOHNSON
Professor & Director, Babcock Centre for Executive Development, Babcock University, Nigeria
Dr. ASHWANI KUSH
Head, Computer Science, University College, Kurukshetra University, Kurukshetra
Dr. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engg. & Tech., Amity University, Noida
Dr. BHARAT BHUSHAN
Head, Department of Computer Science & Applications, Guru Nanak Khalsa College, Yamunanagar
MUDENDA COLLINS
Head, Operations & Supply Chain, School of Business, The Copperbelt University, Zambia
Dr. JAYASHREE SHANTARAM PATIL (DAKE)
Faculty in Economics, KPB Hinduja College of Commerce, Mumbai
Dr. MURAT DARCIN
Associate Dean, Gendarmerie and Coast Guard Academy, Ankara, Turkey
Dr. YOUNOS VAKIL ALROAIA
Head of International Center, DOS in Management, Semnan Branch, Islamic Azad University, Semnan, Iran
P. SARVAHARANA
Asst. Registrar, Indian Institute of Technology (lIT), Madras
SHASHI KHURANA
Associate Professor, S. M. S. Khalsa Lubana Girls College, Barara, Ambala
Dr. SEOW TA WEEA
Associate Professor, Universiti Tun Hussein Onn Malaysia, Parit Raja, Malaysia
Dr. OKAN VELI SAFAKLI
Professor & Dean, European University of Lefke, Lefke, Cyprus
Dr. MOHINDER CHAND
Associate Professor, Kurukshetra University, Kurukshetra
Dr. BORIS MILOVIC
Associate Professor, Faculty of Sport, Union Nikola Tesla University, Belgrade, Serbia
Dr. IQBAL THONSE HAWALDAR
Associate Professor, College of Business Administration, Kingdom University, Bahrain
Dr. MOHENDER KUMAR GUPTA
Associate Professor, Government College, Hodal
Dr. ALEXANDER MOSESOV
Associate Professor, Kazakh-British Technical University (KBTU), Almaty, Kazakhstan
Dr. MOHAMMAD TALHA
Associate Professor, Department of Accounting & MIS, College of Industrial Management, King Fahd University of
Petroleum & Minerals, Dhahran, Saudi Arabia
Dr. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, Kurukshetra University, Kurukshetra
Dr. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
WILLIAM NKOMO
Asst. Head of the Department, Faculty of Computing, Botho University, Francistown, Botswana

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VOLUME NO. 10 (2020), ISSUE NO. 03 (MARCH) ISSN 2231-1009

YU-BING WANG
Faculty, department of Marketing, Feng Chia University, Taichung, Taiwan
Dr. SHIVAKUMAR DEENE
Faculty, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga
Dr. TITUS AMODU UMORU
Professor, Kwara State University, Kwara State, Nigeria
Dr. BHAVET
Faculty, Shree Ram Institute of Engineering & Technology, Urjani
Dr. THAMPOE MANAGALESWARAN
Faculty, Vavuniya Campus, University of Jaffna, Sri Lanka
Dr. ASHISH CHOPRA
Faculty, Department of Computer Applications, National Institute of Technology, Kurukshetra
SURAJ GAUDEL
BBA Program Coordinator, LA GRANDEE International College, Simalchaur - 8, Pokhara, Nepal
Dr. SAMBHAVNA
Faculty, I.L.T.M., Delhi
Dr. LALIT KUMAR
Course Director, Faculty of Financial Management, Haryana Institute of Public Administration, Gurugram

FORMER TECHNICAL ADVISOR
AMITA

FINANCIAL ADVISORS
DICKEN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT
SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

\"




VOLUME NO. 10 (2020), ISSUE NO. 03 (MARCH) ISSN 2231-1009

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-
puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics;
Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-
ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice;
Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History;
Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics
& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development
Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics;
Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management;
Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business;
Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-
ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-
duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-
tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-
tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer
Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-
eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-
gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:
DATED:

THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please
specify)

DEAR SIR/MADAM

Please find my submission of manuscript titled " for likely publication in one of

your journals.

| hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language
fully or partly, nor it is under review for publication elsewhere.

| affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of
their names as co-authors.

Also, if my/our manuscript is accepted, | agree to comply with the formalities as given on the website of the journal. The Journal has
discretion to publish our contribution in any of its journals.

NAME OF CORRESPONDING AUTHOR

Designation/Post*

Institution/College/University with full address & Pin Code

Residential address with Pin Code

Mobile Number (s) with country ISD code

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No)

Landline Number (s) with country ISD code

E-mail Address

Alternate E-mail Address

Nationality

* i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant
Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-

sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of
author is not acceptable for the purpose.

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vi




VOLUME NO. 10 (2020), ISSUE NO. 03 (MARCH) ISSN 2231-1009

10.
11.

NOTES:

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf.
version is liable to be rejected without any consideration.

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/
Education/Psychology/Law/Math/other, please specify)

c) There is no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message
w.r.t. to the manuscript.

d) The total size of the file containing the manuscript is expected to be below 1000 KB.

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first
instance.

f)  The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of
acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding
author is required to demand for the same by sending a separate mail to the journal.

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the
cover page of the manuscript, in the manner as mentioned in the guidelines.

MANUSCRIPT TITLE: The title of the paper should be typed in bold letters, centered and fully capitalised.

AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-
ternate email address should be given underneath the title.

ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any.

ABSTRACT: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-
dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full.
KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic
order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except
special words e.g. name of the Countries, abbreviations etc.

JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-
web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory.

MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free
from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end.

HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading.
SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.
MAIN TEXT:

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE:

INTRODUCTION
REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESIS (ES)

RESEARCH METHODOLOGY

RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

LIMITATIONS

SCOPE FOR FURTHER RESEARCH
REFERENCES

APPENDIX/ANNEXURE

The manuscript should preferably be in 2000 to 5000 WORDS, But the limits can vary depending on the nature of the manuscript.

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vi



VOLUME NO. 10 (2020), ISSUE NO. 03 (MARCH) ISSN 2231-1009

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be
above the table/figure. Sources of data should be mentioned below the table/figure. /t should be ensured that the tables/figures are
referred to from the main text.

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed
at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is
utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the
editor.

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined
on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections.

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised
references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything
that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per
the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.

. Use (ed.) for one editor, and (ed.s) for multiple editors.

. When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending
order.

. Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

. The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters,

dissertations, reports, working papers, unpublished material, etc.
. For titles in a language other than English, provide an English translation in parenthesis.

. Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate
some specific point, which may be placed in number orders before the references.

BOOKS
. Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
. Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited
by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.

JOURNAL AND OTHER ARTICLES

. Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Jour-
nal of Urban Economics, Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-
ciation, New Delhi, India, 19-23

UNPUBLISHED DISSERTATIONS

. Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

. Always indicate the date that the source was accessed, as online resources are frequently updated or removed.
WEBSITES
. Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

viii




VOLUME NO. 10 (2020), ISSUE NO. 03 (MARCH) ISSN 2231-1009
IMPACT OF INSTAGRAM ON ACADEMIC PERFORMANCE STUDENTS — AN EXPLORATORY EVIDENCE FROM
UNDERGRADUATE FROM BANGALORE

PRIYADHARSHINI
STUDENT
PES UNIVERSITY
STUDENT
BANGALORE

CHRISTOPHER DEVAKUMAR
ASST. PROFESSOR
PES UNIVERSITY
BANGALORE

ABSTRACT

This paper tried to test undergraduate student’s usage of Instagram and their academic performance. The paper was also intended to find how pervasive the use
of Instagram by University students plays a role in their academic success. Structured questionnaire was designed and sent out to approximately 150 students of
different programs in the University. Well-structured questionnaire was framed and distributed to the college students, majority of the respondents were in the
age category of 18 to 21 respectively. Six hypotheses were framed and tested accordingly. The Independent variables measured how actively students used Insta-
gram, including how much time they spend on Instagram, how often they update their status, post on friends” walls, comment on others’ pages, the level of their
privacy settings, and how many friends and photo albums they have. In order to accurately measure students’ academic achievement, we had student’s self-report,
their in-class participation, attendance, as well as grade point average. Six pre-determined hypotheses were tested. First, the more time a student spends on
Instagram, the lower grade point averages the student has. Secondly, the higher a student’s privacy settings are on Instagram, the higher that student’s grade
point average is. Third, the more a student updates his or her Instagram status, the less likely they are to have good class attendance. Fourth, the more time a
student spends on Instagram, the less likely they are to participate in class. Fifth, the more friends a student has on Instagram, the more time he spends on
Instagram. Last, that the more posts a student puts on Instagram, the less likely they are to participate in class. Data collected were analysed and tested by using
correlation tests through SPSS, a data analysis program. All the hypotheses were proven wrong.

KEYWORDS

Instagram, academic performance of students.

JEL CODE
033

INTRODUCTION TO THE STUDY

ocial networking usage refers to online space that is used by students to connect, share, communicate, establish or maintain connection with others for
%academic, entertainment, socialization etc. Social networking as a communication medium is rising quickly, mostly in the prosperous increase of applica-

tions for mobile devices. Especially young adults are becoming familiar with sharing their everyday life and experiences, keeping in touch with teachers,
friends, and family online and talking about their interests (Leung 2002; Morahan-Martin & Schumacher 2003). The past few years have observed an explosion of
social networking such as Twitter, Facebook, Instagram, Tik Tok etc. which have added a fresh social dimension to the web. There have been a rapidly increasing
number of online connections among groups of persons who share similar interests, though they are assembled in an absolute space (Wilson et.al 2002). A number
of social networking sites (e.g., Twitter, Facebook, LinkedIn, Google plus, Instagram, Tik Tok and Google plus) have employed dynamic social contexts in which
online communities can be made and continued easily by the facilitation of communications and social connections among users. Such networking opportunities
help make groups, communities and people with shared interests remain more associated and also to improvise the academic performance of the students.
In recent years, social networking sites have been the prevalent tools for online communication combining the interpersonal and mass communication compe-
tences together (Pempek, et al; 2009; Boyd & Ellison, 2007). Social networking sites like Twitter, Linked Instagram and Facebook support online groups that allow
users to broadcast and construct their profile information, and interact with others by sending personal and public messages, playing games, and sharing photos
(Pempek, Yermolayeva, & Calvert, 2009; Boyd & Ellison, 2007). Social networking sites facilitate individuals, making new online friends and acquaintances, and to
maintain pre-existing social connections (Ellison, Lampe, & Steinfield, 2007).
The majority of users of the social networking sites are young people (14 to 25-year olds) who were named by Prensky (2001), as “Digital Natives” especially
represented at the moment by students in higher education. These digital natives often use social networking sites to connect with their offline peers to strengthen
their existing relations rather than building new relationships, (Ellison, Steinfield, & Lampe, 2007; Waechter, Reich, Espinoza, &, Subrahmanyam, 2008). Social
networking sites might provide a potential medium to attain deeper online knowledge than conventional e-learning platforms, if educationally focused actions
can be closely integrated into the use of social networking sites (Srivastava, 2012). Moreover, social networking sites allow students to highlight their experiences
and talents, and communicate and express themselves better.
The advantages of using social networking sites for educational purpose are far ranging. A study stated that the use of social networking tools improved student’s
learning opportunities, allowed for real-time communication outside the classroom, fostered collaborative opportunities, and enhanced creativity (George, &
Dellasega, 2011). Learners can watch educationally relevant videos or exchange information about what they have watched and learned, and then join online to
further discuss with teachers. Social networking sites provide a forum to contact peers and teachers from wherever they are, offering the flexibility of extended
duty hours. Some social networking sites, especially Facebook, Instagram, features may boost students to involve in social and creative learning progressions that
extend beyond traditional educational settings and institutions (Wiberg, 2007). This provides added benefit to access extensive and different sources of infor-
mation and opportunities for communication (Anderson, & Dron, 2007). At present, a lot of educational institutions are making use of the advantages of social
networks in the teaching and learning process. According to the results of the study conducted by the U.S. Department of Education (2009), the classes using social
networks or online systems were found to be more effective than the classes using the traditional face-to-face instruction.
Given the collaborative and interactive nature that describes social networking has tremendous potential for the field of education. Universities and Colleges are
beginning to embrace social networking and understanding the potential power and implications for using it in education. Blankenship (2010) indicated that the
usage of social networking in education results in many benefits, such as greater student interest, greater student engagement, more responsibility for their
education and students take more control over their education. It also indicates that social networking sites support educational activities by creating interaction,
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collaboration, and active participation. In similar way Abdulahi et al., (2014) & Ahn, (2011) noted that social networking and media tools offer students the oppor-
tunity to communicate, access information, get in touch, chat and research. Further Deng and Tavares (2013) noted that social networking has become an integral
part of our student’s social life; it is now seen as a learning platform that could be employed to increase student performance and engagement.

However, some studies have shown that social networking usage can lead to a multiplicity of negative consequences like reduction in academic performance,
decrease in offline community engagement, and relationship problems (Griffiths & Kuss, 2011, Unachukwu et.al 2016). To examine social networking usage, there
seems to be a need for a reliable and valid questionnaire to be developed. So, the sole purpose of this study is to bridge this gap and validate the developed
questionnaire regarding its psychometric properties by specifying its accuracy and consistency of measurement. Hence this study is an endeavour to find out
whether these social media applications do impact the academic performance of the students.

BRIEF LITERATURE REVIEW

Ogedebe P.M., Emmanuel J.A., Musa Y (2012), in their study titled “A survey on Facebook and academic performance in Nigeria universities” tried to find out the
impact of Facebook on academic performance with references to the universities based out in Nigeria. For the present study they have framed six hypothesis and
tested using correlation and factor analysis. They employed questionaire to conduct the survey, these questionaire were distributed to 150 students of different
universities in Nigeria. Their primary objective was to find out whether the Facebook impacts the students grade points. The author concluded the study stating
that usage of Facebook had brought lower grade points in students.

Badawy T.A, Hashem Y (2015), in their study the impact of social media on development of school students tried to find out whether students’ academic perfor-
mance is impacted by social media or not. They employed questionnaires to conduct the survey.

OPERATIONAL DEFINITION

Instagram is a location-based social network mobile application for sharing photos and videos. This service allows users to apply digital filters and share their
photos and videos on other social networks and social media platforms. The service was founded by Kevin Systrom and Mike Krieger in San Francisco, California,
and officially launched exclusively for the iPhone on October 6, 2010. The original name of the application was Burbn, which aimed to combine several character-
istics of popular social media services like Foursquare. When Krieger joined the project, the two programmers decided to focus exclusively on photo sharing.
Instagram is a combination of “instant camera” and “telegram.” Systrom and Krieger wanted to relive the nostalgia of snapshots popularized by Polaroid and
Kodak Instamatic, in a digital format. The photos uploaded to the mobile application are converted to a square shape, different from the 4:3 aspect ratio used by
mobile device cameras. In addition to this distinctive feature, users can apply different manipulation tools to alter images. Instagram offers 20 filters that transform
the lighting and tone of the photographs.

Users can follow other users’ feeds, “like” and comment on images, and connect their Instagram account to other social networking sites and share photos.
Instagram has an embedded feature that is location based, which enables users to add geo-located data to their content. Adding geographical identification
metadata on Instagram attaches economic and social value to the content because it makes it more searchable. In January 2011, the service added hashtags as a
new feature, following the trend of Twitter. Instagram encourages users to use specific and relevant tags in order to discover photos and other users on the
platform. Hashtags also contributed to the creation of several communities of interest, and to the large-scale dissemination of photographs. Web profiles were
created in 2012, allowing users to use their account like a social network Web site. Instagram has gone from a location-based social photo-

sharing application to a location-based social network application. In June 2013, Instagram added a new feature for sharing 15-second videos. In August 2014,
Instagram released Hyperlapse. This new application enables users to create time-lapse videos. The platform reached 1 million users in December 2010. In June
2011, Instagram’s users were already 5 million, and that number doubled in September of that year. The company revealed that 150 million photographs had
been uploaded to its service as of August 2011. Facebook acquired the service in April 2012 and announced that more than 30 million accounts have been set up
on Instagram. In the summer of 2014, the statistics of the platform revealed 200 million active users (65 percent from outside the United States), 20 billion photos
shared, 1.6 billion “likes” per day, and an average of 60 million photos uploaded daily. The statistics also show that 68 percent of Instagram’s users are women
and that the accounts are equally divided, with 50-percent iPhone owners and 50-percent Android owners. Instagram updated its terms of service on December
17, 2012, and granted itself the right to sell user’s photos without any notification or compensation. Instagram was prompted to issue a statement retracting the
controversial terms by millions of users, among them the National Geographic Society. Following the announcement, users switched to other photo-sharing ser-
vices, like Pheed and Flickr. Consequently, Instagram has changed its terms of use, correcting the issue of authorship and Content contribution and collaboration
by the members is critical to the viability of Instagram. Several studies argue that users’” motivations to cocreate can be individual and related to the network
structure. Users who are structurally embedded have a high number of ties to others in a network and are likely to have a greater level of sharing. Commitment,
self-development, and reputation are individual motivations correlated to photo sharing. The economics of sharing photos is based on the collective intelligence
of consumers and the idea that the consumer is a cocreator of value, an active agent and a resource. Instagram promotes mass collaboration through user-
generated content. As cocreation is a social process based on collaboration and interaction between people, sharing photos involves users in the creation of value
through thematic communities and network ties. Companies use Instagram not only to encourage users to share photos but also to create engagement with
brands, generate traffic to Web sites, establish a visual image for products and services, index content via hashtags, create interactive campaigns with hashtags,
and promote competition. The MTV television channel uses Instagram to present the backstage of its programs. Nike uses Instagram to show pictures of people
exercising with its brand products. The profile of Starbucks publishes pictures tagged by fans through hashtags. Politicians use Instagram to reach out to voters in
a more personal way through photos and videos. President Barack Obama has 4 million followers and a “Thank you” photo on election night with 294 thousand
likes. Many celebrities share photos and videos of their personal and professional lives with fans. The media use Instagram to promote closer ties with their
audiences and to disseminate visual content. Photographers, anonymous citizens, and civic organizations also use Instagram to publicize photos, communicate
with friends, and promote cusses. In some countries, Instagram is already showing ads in the feeds of users. The advertising on the platform will be gradual and
will present sponsored publications.

RESEARCH QUESTIONS
»  Does Instagram have an impact on student’s academic performance?
»  To know whether spending time on Instagram will reduce GPA among students?

RESEARCH OBIJECTIVES

1. Toanalyse the impact of Instagram on student’s academic performance with respect to GPA.

2. To analyse whether student’s class attendance is impacted by frequent usage of Instagram.

3. To analyse whether the usage of Instagram affects the class participation amongst the students.

RESEARCH METHODOLOGY

Based on the above-mentioned study objective and the hypothesis the following methodology is opted.

POPULATION CONSIDERED FOR THE STUDY

Population of study consisted of all students of social sciences and now studying in 3" semester of engineering and management students who enrolled in the
year 2018. Hence the sample drawn from the study in 142 based on stratified simple random sampling method.

SAMPLE SELECTION

Students of BBA and BCA were considered for the study are not homogeneous, hence stratified sampling with proportional allocation method to select a sample
using the following formula:
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Where n and N are sample and population size respectively and ‘e’ is margin or error. Let the e=0.04 and N= 890 hence the required sample is 142.

RESEARCH TOOLS

For the present study correlation is used to test the hypothesis. Pearson’s Correlation is a statistical technique that can show whether and how strongly the pairs

of variables are closely associated. In the present study the author is trying to find out the inter relationship between the time spend on Instagram and academic

performance.

HYPOTHESES FRAMED FOR THE STUDY:

n

TABLE A
HO:1 | The more time a student spends on Instagram, the lower his or her grade point average will be.
HO | The higher a student’s grade point average, the higher the student’s Instagram privacy settings will be.
HO3 | The more a student updates their Instagram status, the less likely they are to have good class attendance.
HOs | The more time a student spends on Instagram, the "less likely they are to participate in class.
HOs | The more friends a student has on Instagram, the “. the more time he spends on Instagram
HOs | The more posts a student puts on Instagram, the less likely they are to participate in class

ANALYSIS

Hypothesis No 1 - The more time a student spends on Instagram, the lower his or her grade point average will be.

TABLE 1: CORRELATION ANALYSIS FOR GPA AND TIME SPEND ON INSTAGRAM

What is your GPA (on a 5.0 scale) | How often do you spend time on Instagram?
What is your GPA (on a 5.0 scale)? Pearson Correlation | 1 .054
Sig. (2-tailed) .628
N 142 142
How often do you spend time on Instagram? | Pearson Correlation | .054 1
Sig. (2-tailed) .628
N 142 142

Source: Computed from Primary data analysis
Interpretation
As per the first hypothesis, students who spend too much on Instagram are more likely to have lower performance and have low GPA. This hypothesis is tested
with correlation and we need to see the relationship between independent and dependent variable such as time spend and GPA. The results show that the
variables are weakly correlated (0.054) as shown in the above table. Hence, we conclude that they there is no significance difference between the two variables.
Hence the hypothesis is rejected. By this results we also see that students do have many responsibilities and activities during that academic year and their mindset
and performance is showing inclined performance.
Hypothesis No 2- The higher a student’s grade point average, the higher the student’s Instagram privacy settings will be.

TABLE 2: CORRELATION ANALYSIS FOR GPA AND PRIVACY SETTINGS

How often do you update your Instagram status? | How often do you miss class?
What is your GPA (on a 5.0 scale)? Pearson Correlation | 1 .021
Sig. (2-tailed) .687
N 142 122
How often do you spend time on Instagram? | Pearson Correlation | .021 1
Sig. (2-tailed) .687
N 142 142

Source: Computed from Primary data analysis
Interpretation
As per the second hypothesis, the higher a student’s grade point average, the higher the student’s Instagram privacy settings will be. it is observed that the
correlation (.021) is weak. Hence this shows that there is no significance relation found in these two variables. Hence this hypothesis is rejected.
Hypothesis No 3 - The more a student updates their Instagram status, the less likely they are to have good class attendance.

TABLE 3: CORRELATION ANALYSIS FOR INSTAGRAM UPDATE AND REGULAR TO CLASSES

How often do you update your Instagram status? | How often do you miss class?
What is your GPA (on a 5.0 scale)? Pearson Correlation | 1 0.272
Sig. (2-tailed) .065
N 142 142
How often do you spend time on Instagram? | Pearson Correlation | 0.272 1
Sig. (2-tailed) .065
N 142 142

Source: Computed from Primary data analysis
Interpretation
The hypothesis that those students who update their Instagram statuses more often are less likely to have good class attendance was tested using correlation. As
per the above Table 3, no significant relationship was found between status updates and class attendance. Since there is a weak correlation at significance level
of 0.272, Therefore the hypothesis which state that the more posts a student puts on Instagram, the less likely they are to participate in class was rejected.
Hypothesis No 4 - The more time a student spends on Instagram, the "less likely they are to participate in class”.
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TABLE 4: CORRELATION ANALYSIS FOR ACTIVE PARTICIPATION AND TIME SPENT

In general, how actively do you participate in | How often do you spend time on Insta-
class? gram?
What is your GPA (on a 5.0 scale)? Pearson Correlation 1 0.289
Sig. (2-tailed) .988
N 142 142
How often do you spend time on In- | Pearson Correlation 0.289 1
stagram?
Sig. (2-tailed) .988
N 142 142

Interpretation

Source: Computed from Primary data analysis

From the above table it is observed that the more time a student spends using Instagram, the likely they are to participate in class. the result show that there is
no significance correlation between the two variables. The study also reveals that the present generation students are good in multi-tasking and they are involved
in many activities of the University and also, they do pay attention in the class. Hence, the correlation shows lesser value (.289) the hypothesis is rejected.
Hypothesis No 5 - The more friends a student has on Instagram, the “. the more time he or she spends on Instagram”.

TABLE 5: CORRELATION ANALYSIS FOR FRIENDS AND TIME SPENT ON INSTAGRAM

How many friends do you have on Insta- | How often do you spend time on Insta-
gram? gram?
What is your GPA (on a 5.0 scale)? Pearson Correlation 1 -0.290
Sig. (2-tailed) .002
N 142 142
How often do you spend time on In- | Pearson Correlation -0.290 1
stagram?
Sig. (2-tailed) .002
N 142 142

Source: Computed from Primary data analysis
Interpretation
From the above table we see that the correlation between the two variables are negatively correlated (-0.290). It means that even if there are many friends and
followers on Instagram, respondents are doing their academic work on time and they are not deviated. Hence, we conclude that there is no significance relationship

between number of friends and followers and the time spent on Instagram. Hence, we reject the hypothesis.
Hypothesis No 6 - The more posts a student puts on Instagram, the "less likely they are to participate in class.

TABLE 6: CORRELATION ANALYSIS
Correlation Analysis In general, how ac- | How often do you post | How often do | How often doyou | How often do you
tively do you partic- | on other people's Insta- | you text during | use your laptop | contribute to class
ipate in class gram pages? class? for activities discussion?

In general, how ac- | Pearson Correlation | 1 .069 -.027 -.062 .398
tively do you partici- | Sig.(2-tailed) .392 .784 574 .000
pate in class N 142 142 142 142 142
How often do you | Pearson Correlation | .078 1 321 142 .084
post on another peo- | Sig.(2-tailed) .387 .018 124 410
ple's Instagram? N 142 142 142 142 142
How often do you | Pearson Correlation | -.074 .354 1 277 .051
text during class? Sig.(2-tailed) .679 .017 .001 421

N 142 142 142 142 142
How often do you use | Pearson Correlation | -.062 147 .287 1 -.141
your laptop for activi- | Sig.(2-tailed) .541 113 .001 141
tiesunrelatedtoclass | N 142 142 142 142 142
during class time?
How often do you | Pearson Correlation | .514 .087 .021 -.141 1
contribute to class | Sig.(2-tailed) .000 430 .438 .153
discussion N 142 142 142 142 142

Source: Computed from Primary data analysis
Interpretation
The respondents were asked multiple questions like how active they are on Instagram, how often they post their videos, portraits and other information, how
often they use Instagram during the class hours, usage of laptops and their effective class participation. It is noted that the all the responses as per the analysis
are negatively correlated (.069, -.027, -.062 and.398). By this we see that that usage of social media does not impact the performance of the students especially
the academic performance, instead it is visible that student’s performance is not affected by the social media. As per the above statistics figures, the correlation
is weak and the hypothesis is rejected.

FINDINGS

Instagram is currently trending more amongst the youngsters; it is high time to see whether their academic performance is affected by this social media platform.
In order to analyse the above-mentioned objective, six hypotheses were framed and tested with correlation in SPSS. From the study we see that the all the
hypotheses were rejected as there is no relationship existing between the independent variable and dependent variables. First objective was framed to test the
relationship between the time spent on Instagram and their grade points, hence the results shows that because student spending more time the GPA is not
affected. Second hypothesis was framed to see the relationship between the GPA and the privacy setting set by the users, still there is no relationship existing.
Which means even though students change their privacy settings they are very much aware of the education priorities. Third hypothesis was framed to test the
relationship between Instagram status and attendance which is very important hypothesis which talks about the student's presence in the class. even though they
change third status and upload pictures and the recent happenings still students know the responsibilities. Fourth hypothesis was framed to test whether the
students class participation, hence there is no relationship existing either. though students are frequently on Instagram they are actively participating in all the
events and lectures conducted. Fifty hypotheses were framed to test the friends and time spent on Instagram. Now a day’s students do lot of networking with
neighbour colleges, however as per this study the students are networking for the higher performance in their academics last hypothesis is framed to test the
frequent posts on Instagram and class participation.
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CONCLUSION

The questionnaire developed in this study can help improve the measurement of university students’ social networking usage in today’s turbulent and changing
environments. India witnessed a remarkable and rapid advancement in ICT, and Indian university students engage in online sources intensively. The present study
aimed to develop and validate a social networking app which is Instagram questionnaire in order to understand the purposes of social networking usage of uni-
versity students in an Indian context. The study draws on a broad literature review of studies measuring social networking usage in a range of educational contexts.
This paper has presented the rigorous methodological procedure carried out to develop and quantitatively validate a method measuring Indian university students’
social networking usage. This study will give academicians much needed tools and a fresh empirical perspective in their empirical research on the concept of social
networking usage. Social networking and media can provide rich tools for teaching innovation and compiling ways to engage students effectively (APA, 2011). The
results of previous empirical studies show that educators should embrace social media (Ito et al., 2009). Students are recommended to use it to connect with other
students for group projects and homework (Boyd, 2008). Social media allow students to get together outside the class to collaborate and exchange ideas about
their assignments and projects (O'Keeffe & Clarke-Pearson, 2011). From the above study we conclude by saying that Instagram do not have any impact on their
student’s academic performance. Hence students should use the social media to connect and improvise their academic skills.
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