
VOLUME NO. 3 (2013), ISSUE NO. 10 (OCTOBER)  ISSN 2231-1009 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Polandwith IC Value of 5.09 &number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 2840 Cities in 164 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 



VOLUME NO. 3 (2013), ISSUE NO. 10 (OCTOBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTSCONTENTSCONTENTSCONTENTS    
Sr. 
No. TITLE & NAME OF THE AUTHOR (S) Page 

No. 

1. LAGUNA INDUSTRIES’ CORPORATE SOCIAL RESPONSIBILITY (CSR) PROGRAMS: LAGUNA INTERNATIONAL INDUSTRIAL PARK, 
PHILIPPINES 
DR. ANTONIO D. YANGO, DR. PEDRITO JOSE V. BERMUDO, DR.  NONET AMA CUY, DR. MA. LINDIE D. MASALINTO & DR. LEONOR N. TIU 

1 

2. MAPPING THE INTELLECTUAL STRUCTURE OF HUMAN RESOURCES 
CHIN-HSIU TAI, CHE-WEI LEE & YUAN-DUEN LEE 

9 

3. ROLE OF COMPETENCE DEVELOPMENT FOR ENHANCEMENT OF TECHNICAL SKILL WITH SPECIFIC REFERENCE TO BHILAI STEEL PLANT 
JAI PRAKASH PANDEY & SANJAY GUHA 

14 

4. EFFECTIVE SUPPLY CHAIN MANAGEMENT THROUGH SAP 
KURUGANTY SEETHA RAM BABU & A. V. SATYANARAYANA RAO 

17 

5. CONVERSATION OF INNOVATION IN BUSINESS: INDIAN INDUSTRY CASE STUDY 
DR. SURESH TULSHIRAM SALUNKE & SHWETA SURESH TULSHIRAM SALUNKE 

23 

6. CRYPTOGRAPHY: THE ESSENTIAL PART OF MODERN ERA 
CHARU JAIN 

26 

7. EMPLOYEE PRODUCTIVITY MANAGEMENT SYSTEM ADOPTED BY THE HOSPITALITY INDUSTRY IN INDIA 
MILIND A. PESHAVE & DR. RAJASHREE GUJARATHI 

29 

8. AN EMPIRICAL STUDY ON AWARENESS LEVELS OF CORPORATE SOCIAL RESPONSIBILITY WITH A SPECIAL REFERENCE TO FORD 
FOUNDATION 
V.PRATHIBA & DR. S. V. RAMANA 

38 

9. AN EMPIRICAL STUDY ON WEAK-FORM OF MARKET EFFICIENCY OF BSE BANKEX STOCKS 
ASHA NADIG & DR. B. SHIVARAJ 

43 

10. A SURVEY ON AUTOMATIC QUESTION-ANSWERING TECHNIQUES 
M. MAMATHA, D.KAVITHA & T.SWATHI 

47 

11. MICRO SMALL &MEDIUM ENTERPRISES COMPETING IN GLOBAL BUSINESS ENVIRONMENT: A CASE OF INDIA 
DR. D.LALITHA RANI & K.SANKARA RAO 

50 

12. A STUDY ON CUSTOMER RELATIONSHIP MANAGEMENT (CRM) THROUGH E-BANKING 
DR. BADIUDDIN AHMED & RIAZUDDIN AHMED 

56 

13. FINANCIAL LEVERAGE AND ITS IMPACT ON STOCK RETURN 
DR. KUSHALAPPA. S, VIJENDRA SHENOY. H & DR. P. PAKKEERAPPA 

59 

14. WEB SESSION CLASSES: PERFORMANCE METRICS FOR BUSINESS LOGIC ISSUES IN N-TIER AND MVC ARCHITECTURE 
ASHOK KUMAR, MANISHA JAILIA & MANISHA GARHWAL 

67 

15. THE STUDY OF PROBLEMS FACED BY COMMERCE STREAM STUDENTS OPTING FOR COMPUTER EDUCATION 
PRATIBHA GUPTA & RISHI RAJ BALWARIA 

74 

16. AN EVALUATION OF ETHICS IN INSURANCE SECTOR 
DR. BADIUDDIN AHMED, SYED HAMID MOHIUDDIN QUADRI & MOHAMMED ABDUL LATEEF 

81 

17. COMPARATIVE STUDY OF ADVERTISING MEDIA EFFECTIVENESS IN NAVSARI CITY 
ZAKIRHUSEN PATEL & MIHIR SONI 

85 

18. DHARMA ENSURING WELFARE & TRANSPARENCY IN CORPORATE GOVERNANCE 
GEETU SHARMA 

90 

19. A STUDY ON VALUE GENERATION IN LEVERAGED BUTOUT’S 
SURESH A.S 

94 

20. DOES THE OWNERSHIP MAKE A DIFFERENCE IN PERFORMANCE?: AN ASSESSMENT ON PUBLIC AND PRIVATE INSURERS IN INDIA 
SANGEETHA R 

97 

21. REASSESS OF CAPITAL STRUCTURE THEORIES 
RAJIB DATTA, TASNIM UDDIN CHOWDHURY & HARADHAN KUMAR MOHAJAN 

102 

22. A STUDY OF ICT APPLICATION IN THE LIBRARIES AT THE TERTIAL LEVEL IN SIKKIM 
NEERAJ KUMAR & AJAY KUMAR PANDEY 

107 

23. THE INTERPLAY OF  ORGANIZATIONAL DYNAMICS ON CORPORATE GOVERNANCE IN THE FACE OF A PERFORMANCE CONTRACTING IN 
KENYA 
PRISCA BITTTOK & DR. OTIENO MOSES 

110 

24. WHAT DOES SUSTAINABLE DEVELOPMENT REALLY MEANS? - A STUDY ON DIFFERENT DIMENSIONS OF SUSTAINABILITY 
BASHEER. M 

114 

25. GREEN AUDIT: NEXT GENERATION'S HOPE 
DR. S. K. JHA 

117 

26. AN ANALYTICAL STUDY FOR FINANCIAL MANAGEMENT OF FLAT GLASS INDUSTRIES IN INDIA 
SHAILENDRA SAXENA 

122 

27. SECURITY ISSUES IN DBMS 
GEETIKA 

129 

28. A STUDY OF MOTIVATIONAL FACTORS FOR THE EMPLOYEES OF A POULTRY INDUSTRY 
SHANKAR K. JHA 

131 

29. AN ANALYSIS OF WORKING CAPITAL MANAGEMENT EFFICIENCY IN INDIAN TEXTILE INDUSTRY 
OMID SHARIFI 

135 

30. AN ANALYSIS OF INCOME AND EXPENDITURES OF TAMIL NADU BASED PRIVATE SECTOR BANKS IN INDIA 
M. ANBALAGAN & M. GURUSAMY 

141 

 REQUEST FOR FEEDBACK 
148 



VOLUME NO. 3 (2013), ISSUE NO. 10 (OCTOBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 

(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

    
FOUNDER FOUNDER FOUNDER FOUNDER PATRONPATRONPATRONPATRON    

LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    
COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 

DR. SAMBHAV GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 

    
ADVISORSADVISORSADVISORSADVISORS 

DR. PRIYA RANJAN TRIVEDI 
Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. S. L. MAHANDRU 
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri 

    
EDITOREDITOREDITOREDITOR 

PROF. R. K. SHARMA 
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

    
EDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARD    

DR. RAJESH MODI 
Faculty, YanbuIndustrialCollege, Kingdom of Saudi Arabia 

PROF. PARVEEN KUMAR 
Director, M.C.A., Meerut Institute of Engineering & Technology, Meerut, U. P. 

PROF. H. R. SHARMA 
Director, Chhatarpati Shivaji Institute of Technology, Durg, C.G. 

PROF. MANOHAR LAL 
Director & Chairman, School of Information & Computer Sciences, I.G.N.O.U., New Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), GuruGobindSinghI. P. University, Delhi 

PROF. R. K. CHOUDHARY 
Director, Asia Pacific Institute of Information Technology, Panipat 



VOLUME NO. 3 (2013), ISSUE NO. 10 (OCTOBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

DR. ASHWANI KUSH 
Head, Computer Science, UniversityCollege, KurukshetraUniversity, Kurukshetra 

DR. BHARAT BHUSHAN 
Head, Department of Computer Science & Applications, GuruNanakKhalsaCollege, Yamunanagar 

DR. VIJAYPAL SINGH DHAKA 
Dean (Academics), Rajasthan Institute of Engineering & Technology, Jaipur 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHINDER CHAND 

Associate Professor, KurukshetraUniversity, Kurukshetra 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad 

DR. SAMBHAV GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

DR. BHAVET 

Faculty, Shree Ram Institute of Business & Management, Urjani 

    
ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PROF. NAWAB ALI KHAN 
Department of Commerce, AligarhMuslimUniversity, Aligarh, U.P. 

ASHISH CHOPRA 
Sr. Lecturer, Doon Valley Institute of Engineering & Technology, Karnal 

    
TECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISOR    

AMITA 
Faculty, Government M. S., Mohali 

    
FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    

DICKIN GOYAL 
Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    
LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    

JITENDER S. CHAHAL 
Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 
SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    

SURENDER KUMAR POONIA 



VOLUME NO. 3 (2013), ISSUE NO. 10 (OCTOBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

CALL CALL CALL CALL FOR MANUSCRIPTSFOR MANUSCRIPTSFOR MANUSCRIPTSFOR MANUSCRIPTS    
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of 

Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; 

Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; 

Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting 

Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic 

Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial 

Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; 

Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public 

Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax 

Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; 

Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management; 

Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; 

Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public 

Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic 

Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & 

Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database 

Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; 

Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal 

Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 
DATED: _____________ 

THE EDITOR 

IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                                                                                . 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 
Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 
address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 

 



VOLUME NO. 3 (2013), ISSUE NO. 10 (OCTOBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of 
data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 
BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS 

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES 

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

• ONLINE RESOURCES 

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 

WEBSITES 

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 3 (2013), ISSUE NO. 10 (OCTOBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

1

LAGUNA INDUSTRIES’ CORPORATE SOCIAL RESPONSIBILITY (CSR) PROGRAMS: LAGUNA INTERNATIONAL 
INDUSTRIAL PARK, PHILIPPINES 

 

DR. ANTONIO D. YANGO 

CHAIR 

DEPARTMENT OF LANGUAGES 

COLLEGE OF ARTS & SCIENCES 

UNIVERSITY OF PERPETUAL HELP SYSTEM LAGUNA 

PHILIPPINES 

 

DR. PEDRITO JOSE V. BERMUDO 

DIRECTOR, GRADUATE SCHOOL; & 

DEAN, COLLEGE OF ARTS & SCIENCES 

UNIVERSITY OF PERPETUAL HELP SYSTEM LAGUNA 

PHILIPPINES 

 

DR.  NONET AMA CUY 

ASST. DEAN 

COLLEGE OF ARTS & SCIENCES 

UNIVERSITY OF PERPETUAL HELP SYSTEM LAGUNA 

PHILIPPINES 

 

DR. MA. LINDIE D. MASALINTO 

CHIEF LIBRARIAN & PART TIME PROFESSOR 

UNIVERSITY OF PERPETUAL HELP - DJGTMU 

STO.NINO 

 

DR. LEONOR N. TIU 

HEAD 

BASIC EDUCATION LIBRARY 

PART TIME PROFESSOR 

UNIVERSITY OF PERPETUAL HELP SYSTEM LAGUNA 

PHILIPPINES 

 
ABSTRACT 

This descriptive-correlational study was an attempt to determine the community welfare programs being implemented by select business organizations situated 

and operated in Laguna International Industrial Park (LIIP) Biñan, Laguna, Philippines. The respondents were composed of two ideal groups: the company 

personnel represented by the select managers and employees of LIIP business organizations and the residents of Barangay Mamplasan, Biñan, Laguna. Stratified 

random technique was utilized. The study revealed that LIIP business organizations in the export processing area have been performing their social responsibility 

as evidenced by the various community welfare programs implemented in their area of operation. The implementation of the community welfare programs has 

been perceived to have high impact on the social and economic progress of the community residents. The level of implementation of the community welfare 

programs had direct impact on the community enhancement as perceived by the respondents.  Strategies have been proposed to cope with the constraints 

encountered in the implementation of the community welfare programs. 

 

KEYWORDS 
Business Organization, Community Welfare Programs, Corporate Social Responsibility. 

 

INTRODUCTION 
he concept of social responsibility is far from being a new concept. It has been in existence for quite a long time.  Unfortunately, it has not been nurtured 

by narrow-minded businessmen who think that realizing the concept would mean diversion of some part of the company’s income to activities other 

than business resulting in smaller profits. Such is a misconception about corporate social responsibility which is rooted in the belief that a business is 

established for the personal gain of the capitalists. In truth, the goal of business is not only the pursuit of profit; business exists to sustain the survival of society. 

Businesses must therefore entail a sense of responsibility to the society and the environment. Since business operates within the society, it must also contribute 

to societal development. A business enterprise cannot be fully appreciated without some knowledge of the social and economic context in which it operates. 

Such an organization may become increasingly irrelevant to the society where it belongs, unless it contributes its share for development.  

Business organizations entail important relationship with various sectors such as the employees, customers, and government, among others. As social 

institutions, they must satisfy two minimum requirements. First, they must give status and function to the individuals. Second, they must offer their employees 

equal opportunities (Drucker, 2000). These roles are now termed collectively as corporate social responsibility. 

Several models highlight the concept of corporate social responsibility. The household model of Gow and Miranda (1990:85) is regarded by its advocates as no 

different from a household where every member is expected to contribute his share to its successful functioning. Viewed from this perspective, the business 

organization is a kind of extended family in which top management plays a role akin to a father’s. The company does not simply pursue profits single-handedly 

T 
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and formulate cold, impersonal strategies for the attainment of its objective. Rather, it must have the cooperation of its workers, from top to bottom, for 

business to be successful.   

The vendor model (Gow and Miranda, 1990:85), on the other hand, puts the consumers at the front and center. Thus, instead of focusing internally on 

shareholders, executives, unions and employees, the vendor model highlights the external responsibilities of the firm. The vendor kind of corporate 

management underscores its intentions of offering only nothing but the best, that is, high quality goods, services, and welfare programs that will 

comprehensively uplift the social and economic status of those who patronize them.  

Other models which are relevant to this present undertaking include the investment model and civic model (Gow and Miranda, 1990:85). The investment model 

holds that business organizations should divert part of its corporate profits to such undertakings as endowing an educational institution or scientific organization 

and others with funds. Undoubtedly, the company adhering to this model is bound to reap intangible benefits from its investments in the long run –favorable 

image and goodwill in the minds of the public.  Such image could result in an increase in patronage for the company’s products and services. The civic model as a 

social philosophy is more concerned with installing devices that would minimize, if not totally eliminate, pollution in the community.  

Based on the foregoing models, this study would advance that the household, vendor, investment, and civic models of social responsibility promote or 

encourage corporate management’s awareness of social responsibility. Corporate management’s awareness in turn would help promote the practice of 

community welfare programs. As stated earlier, “realistic knowledge produces adjustment and commitment of energies to a plan of action and that a committed 

person values the goal so much that the possibility of attaining it outweighs the risk of failure” (Cronback, 1963). Thus, the higher the management’s awareness 

is, the greater is the likelihood of adoption of socially responsive programs.  

 

FIGURE 1.THE THEORETICAL FRAMEWORK OF THE STUDY 
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Figure 1 shows the theoretical framework of the study.  The framework is anchored on the famous theory of Miranda and Gow (1990) that accentuates on the 

household, vendor, investment, and civic models of social responsibility which promote or encourage corporate management’s awareness of social 

responsibility that can directly influence the community welfare programs undertaken by different business corporations to the community they serve. Likewise, 

the present study dwelt on the concept that proper implementation of community welfare programs by business organizations has great impact on the social 

and economic progress of the members of the community.  

In particular, this study aimed at determining the community welfare programs being implemented by LIIP business organizations. It underscored their level of 

implementation as perceived by the community residents, and their perceived impact on community enhancement in terms of social and economic upliftment.  

Additionally, it probed into whether or not there was a significant relationship between the perceived level of implementation of community welfare programs 

and their perceived impact on community enhancement in terms of social and economic upliftment.  Finally, the study highlighted the constraints being 

encountered in the implementation of community welfare programs and the strategies that could be proposed to efficiently and effectively manage their 

implementation. 

 

METHODOLOGY 
This descriptive-correlational study focused on the corporate social responsibility welfare programs of LIIP business organizations. It examined the associative 

relationships between and among variables. These variables included the community welfare programs being implemented by LIIP business organizations and 

their level of implementation. 

The study tapped both primary and secondary sources. The primary data were taken from the responses of the target respondents to the researcher-made 

questionnaire. There were two ideal groups of respondents identified in this study: the company personnel (made up of managers and regular employees) and 

the community residents (composed of the members of the community under investigation).  In this study, the second group of respondents consisted of the 

members of the community of Barangay Mamplasan, Biñan, Laguna who were the primary recipients of the community welfare programs being implemented by 

LIIP business organizations. The secondary sources of data were published and unpublished master’s theses and dissertations, journals, periodicals, books, etc. 

The study covered 60 business organizations with 3,576 company personnel and 3,194 residents of Barangay Mamplasan, Biñan, Laguna as of Calendar Year 

2009.  The required computed minimum sample size for the selected company personnel (managers and employees) was 200 or  52.91 % and 178 or 47.09 % for  

community residents (community members) out of the total sample size of 378. Since the population was segmented into groups, stratified random method was 

used to determine the number of company personnel and community residents to be included as respondents of the study. In this manner, the selection was 

proportional, and this contributed much to the representativeness of the sample, which is the main advantage of this sampling technique. The Slovin’s formula 

was used to determine the sample size of the respondents. Table 1 shows the distribution of respondents of the study.   

 

TABLE 1: POPULATION AND SAMPLE OF THE STUDY 

 Respondents  Population Sample Size % 

Company Personnel  3,576 200 52.91 

Community Residents  3,194 178 47.09 

Total 6,770 378 100.0 

The questionnaire which was the main instrument used in gathering the needed research data was divided into several parts. Part I of the questionnaire focused 

on community welfare programs being implemented by business organizations in LIIP and the level of implementation of the community welfare programs as 

perceived by the community residents. Part II dealt with the perceived impact of the community welfare programs on community enhancement in terms of 

social and economic upliftment. Part III centered on the constraints being encountered in the implementation of community welfare programs by selected 

business organizations. The instrument was subjected to both face validity and content validity. The researcher presented the questionnaire to a panel of 

experts for some comments and suggestions. After incorporating the suggestions of the panel of experts, the instrument was subjected to a pre-test and post-

test validation with some business organizations in the export processing area not included in the study in order to ensure its internal validity and reliability. 

 

RESULTS AND DISCUSSIONS 
1. THE COMMUNITY WELFARE PROGRAMS IMPLEMENTED BY LIIP BUSINESS ORGANIZATIONS  
With respect to the infrastructure development programs being implemented by LIIP business organizations, “street lighting” ranked first followed by   “school 

fencing”. The seventh was “construction of community hospital”. The findings imply that LIIP business organizations’ proper implementation of community 

welfare programs should be part of their undertaking in order to help uplift the social and economic conditions of the community. 

One of the most important programs being implemented by LIIP business organizations was on social welfare. The study showed that “giving aids to calamity 

victims” was their prime concern in the implementation.  The second was “support to civic activities”, and “support for local historical researches” was the third 

prioritized social welfare program. The findings show that LIIP business organizations were genuinely concerned about the well-being of the members of the 

community they serve. 

With regard to cultural development programs, “involvement in community religious activities” ranked first, followed by “support community local festivals” and 

“financial contributions to social welfare projects. The findings reveal that LIIP business organizations were predominantly advocates of religious activities. They 

give an insight into the business organizations’ intention to uplift the quality of living of the members of the community by supporting community projects that 

generate earnings/funds.  

Corporations must do well in these challenging times of growing poverty, slow economic growth and fast inflation.  They need to reach out to the communities 

where they operate (Juan, 2009). Every business has to strive not only to be profitable but also to fulfill its obligations to the community in which it thrives (Dela 

Cruz, 1990). This view was supported by Abello (1995) when he said that profits should no longer be the only goal of business; service to community should be 

an integral part of its undertaking.  

2. LEVEL OF IMPLEMENTATION OF THE COMMUNITY WELFARE PROGRAMS  
Table 2 presents the perceived level of implementation of the community welfare programs with the following areas: Infrastructure Development, Social 

Welfare, Cultural Development, Economic, and Community Welfare. 

 

TABLE 2: THE LEVEL OF IMPLEMENTATION OF THE COMMUNITY WELFARE PROGRAMS AS PERCEIVED BY THE COMMUNITY RESIDENTS 

Infrastructure Development Programs Weighted Means Description Ranking 

Street Lighting 3.157 Implemented 1 

Road Pavement 3.101 Implemented 2 

Construction of School 3.028 Implemented 3 

Construction of Community Hospital 2.949 Implemented 4 

Construction of Community Plaza 2.910 Implemented 5 

Construction of Clinic 2.809 Implemented 6 

School Fencing 2.646 Implemented 7 

Grand Mean 2.943 Implemented  
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Social Welfare Programs        Weighted Means Description Ranking 

Giving aids to calamity victims 2.989 Implemented 1 

Support local historical researches 2.764 Implemented 3 

Support to civic activities 2.848 Implemented 2 

Grand Mean 2.867 Implemented  

 

Cultural Development Programs Weighted Means Description Ranking 

Support community local festivals 3.129 Implemented 1 

Financial contributions to social welfare projects 3.011 Implemented 3 

Involve in community religious activities 3.022 Implemented 2 

Grand Mean 3.054 Implemented  

 

Economic Programs Weighted Means Description Ranking 

Hiring company employees from company residents 3.011 Implemented 1 

Paying higher and/or competitive rates 2.938 Implemented 3 

Support for community income generating projects 3.000 Implemented 2 

Grand Mean 2.983 Implemented  

 

Community Welfare Programs Grand Means Description Ranking 

Infrastructure Development Programs 2.943 Implemented 3 

Social Welfare Programs 2.867 Implemented 4 

Cultural Development Programs 3.054 Implemented 1 

Community Economic Programs 2.983 Implemented 2 

Grand Mean 2.962 Implemented  

Numerical Ranges Descriptions 
3.51-4.00  Highly Implemented   

2.51- 3.50  Implemented       

1.51- 2.50  Less Implemented     

1.00- 1.50  Not Implemented      

Notably, all the areas that constitute the community welfare programs were perceived to be implemented.  There was no specific area that garnered a mean of 

3.51 or higher which is described as highly implemented.  The findings would show LIIP business organizations’ concern for the members of the community. 

The findings on the level of implementation of community welfare programs could be supported by the reports of the following business firms and well-known 

business organizations on their benevolent activities related to corporate social responsibility.  

Del Monte Foundation, Inc. (2009), a non-stock, non-profit organization spearheaded education and development programs   geared towards the socio-

economic and cultural growth of the host communities. Under its flagship program, the foundation has trained more than 3,000 women, heads of families, and 

out-of-school youths as well as employees’ families living in company housing camps during the last five years. Training priority is given to agro-industrial fields 

of competency such as plant propagation, driving and engine trouble shooting, carpentry, food processing, weaving, electronic and automotive technologies. 

Many graduates have become small business entrepreneurs, augmenting family income and serving the community by sharing technology expertise not readily 

available in the countryside. 

Philippine Business For Social Progress or PBSP (2003), being the country’s largest corporate–led foundation dedicated to uplift the lives of the poor and help the 

communities become self-reliant, has supported more than 6,000 social development projects and benefited more than four (4) million beneficiaries 

nationwide.  

The Committee for Economic Development or CED (2000) used a “three concentric circle” approach to explain the concept of CSR. The inner circle included basic 

economic functions- growth, products, and jobs. The intermediate circle suggested that the economic functions must be exercised with a sensitive awareness of 

changing social values and priorities. The outer circle outlined emerging and still vague responsibilities that corporation should assume to become more actively 

involved in improving the social environment in which they operate. 

 

3. THE PERCEIVED IMPACT OF THE COMMUNITY WELFARE PROGRAMS ON COMMUNITY ENHANCEMENT  
Tables 3 and 4 present the weighted means relative to the perceived impact of the community welfare programs on community enhancement in terms of social 

and economic upliftment.   

 

TABLE 3: THE PERCEIVED IMPACT OF THE COMMUNITY WELFARE PROGRAMS ON COMMUNITY ENHANCEMENT IN TERMS OF SOCIAL UPLIFTMENT 

Statements Weighted Means Description Ranking 

a. Deterrence of criminal offenses  2.966 High 4 

b. Availability of venue for recreational                 activities 3.028 High 2 

c. Restoration and preservation of culture 3.056 High 1 

d. Enabling the community to sustain the practice of “Bayanihan” 2.871 High 6 

e. Enhancement of their talents and expressing gratitude for the bountiful blessings 2.955 High 5 

f. Nurturing one’s spiritual commitment or growth 3.017 High 3 

Grand Mean 2.982 High  

Numerical Ranges          Descriptions 
3.51-4.00   Very High     

2.51- 3.50   High            

1.51- 2.50   Low             

1.00- 1.50   Very Low       

As shown in table 3, the respondents agreed that the impact of the community welfare programs in terms of social upliftment was “high” with a grand mean of 

2.982.  Business organizations have the crucial role of restoring and preserving the culture of the community, and of helping nurture the spiritual growth of the 

community residents. 
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TABLE 4: THE PERCEIVED IMPACT OF THE COMMUNITY WELFARE PROGRAMS ON COMMUNITY ENHANCEMENT IN TERMS OF ECONOMIC UPLIFTMENT 

Statements Weighted Means Description Ranking 

a. Empowered to avail of needed health services 3.180 High 1 

b. Enables the community to successfully implement its development programs 3.112 High 2 

c. Given the chance to start anew 2.893 High 6 

d. Economic survival through employment 3.017 High 4 

e. Raises the buying capacity of the community residents 2.949 High 5 

f. More job opportunities leading to community economic growth 3.090 High 3 

Grand Mean 3.040 High  

Numerical Ranges          Descriptions 
3.51-4.00   Very High 

2.51- 3.50    High          

1.51- 2.50    Low           

1.00- 1.50    Very Low     

As shown in table 4, the impact of the community welfare programs on community enhancement in terms of economic upliftment was described by the 

respondents of the study as   “high” with the grand mean of 3.040.  With the implementation of community welfare programs by business organizations, the 

community residents’ health conditions would be taken care of.    

The findings on the impact of the community welfare programs on community enhancement in terms of social and economic upliftment are supported by the 

accepted principles of corporate social responsibility. Leveriza (2001) stated that business, as a social institution, has a responsibility to the society. The ethical 

dimension of business is inherent to the social responsibility that it bears in society. It should welcome the opportunity to share in such responsibility.  According 

to J. Clifton Williams (2001:415), business must abide by the obligations of his organization to its employees, customers, business associates and the 

communities in which it does business. Otherwise it will fail to attain its organizational goals.  Furthermore, Murray and Montanari (2001) posited that nature of 

a socially responsible business organization as one which is seen to accomplish “the desired ends of society in terms of moral, economic, legal, ethical and 

discretionary expectations.” For some writers, however, such a definition would be too broad in that it goes beyond the economic and legal limits which were 

often held to mark the boundaries of the firm’s responsibility. 

Finally, Friedman (2001) claimed that the only social responsibility of a company was to maximize profits and that it had no further obligation to the community, 

to company employees, or to customers. However, others argued that business decision makers are obliged to take actions that protect and enhance society’s 

interests. Companies vary in their level of social responsibility, ranging from the lowest level, known as social obligation, to the highest, known as social 

responsive. 

 

4. THE PERCEIVED LEVEL OF IMPLEMENTATION OF COMMUNITY WELFARE PROGRAMS VIS-À-VIS  THEIR PERCEIVED IMPACT ON COMMUNITY ENHANCEMENT  
Table 5 shows the relationship between the perceived level of implementation of community welfare programs and their perceived impact on community 

enhancement in terms of social and economic upliftment as described by a computed correlation coefficient of 0.61 and 0.69 respectively. This signifies that the 

greater the implementation of community welfare programs by business organizations is, the higher is their impact on community enhancement.  

The relationship was significant at the 0.05 significance level. The amount of variations noted in the impact on community enhancement due to implementation 

of community welfare programs reached 37.21 percent for social upliftment and 47.61 percent for economic upliftment, which was quite large.  Hence, the level 

of implementation is a strong predictor of social and economic upliftment. 

 

TABLE 5: RELATIONSHIP BETWEEN THE PERCEIVED LEVEL OF IMPLEMENTATION OF COMMUNITY WELFARE PROGRAMS AND THEIR PERCEIVED IMPACT ON 
COMMUNITY ENHANCEMENT 

Indicators Pearson r t – value r2 (%) Interpretation 

Community Welfare Programs vs. Social Upliftment  0.61 

Moderate 

10.21 

Reject Ho 

p ‹  0.05 

37.21 

Large 

Strong Predictor 

Significant 

Community Welfare Programs vs. Economic Upliftment  0.69 

Moderate 

12.65 

Reject Ho 

p ‹  0.05 

47.61 

Large 

Strong Predictor 

Significant 

The findings on the relationship between the perceived level of implementation of community welfare programs and their perceived impact on community 

enhancement in terms of social and economic upliftment are supported by Roxas (2003), and Boone and Kurtz (2001).  The former pointed out that community 

relations did not only address industrial place, but more importantly, “it was to foster the overall development of the community. In terms of broad goals, the 

company was in a position to act as catalyst, liaison and development coordinator via the community”.   Boone and Kurtz (2001), on the other hand, 

affirmed from the historical view that social responsibility performance was usually evaluated by the firm’s contribution to national output and provision of 

employment opportunities.  Items such as weekly wage payments were often used as measures of social performance. 

 

5. CONSTRAINTS ENCOUNTERED IN THE IMPLEMENTATION OF COMMUNITY WELFARE PROGRAMS  
As shown in table 6, LIIP business organizations “agreed” that they encountered constraints in the implementation of community welfare programs to the 

community of the respondents of the study as evidenced by the grand mean of 2.840. 
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TABLE 6: THE CONSTRAINTS BEING ENCOUNTERED IN THE IMPLEMENTATION OF COMMUNITY WELFARE PROGRAMS 

Numerical Ranges  Descriptions 

3.51- 4.00   Strongly Agree  

2.51- 3.50   Agree                

1.51- 2.50   Disagree            

1.00- 1.50   Strongly Disagree  

Constraints are restraining factors that deter the successful implementation of any program. However, these restraints could be converted into facilitating 

factors to avoid possible problems that disrupt the smooth implementation of the program. Madamba (1999) claimed that corporation has the collective 

responsibility to its members. Today, societal consensus demands that managers assume responsibilities beyond the profit realm. The socially responsible 

manager, if he is to survive, must assume a much more significant role, one that is deeply involved in the solution of society’s major problems. Since business 

exists because of an unwritten mandate from society and since society’s values are changing and creating new and different expectations from business, 

business must respond to these changes if it is to keep its mandate in full force. 

Noda (1998) reiterated that in a free enterprise, private property system, a corporate executive is an employee of the owners of business. He has direct 

responsibility to his employers. That responsibility is to conduct the business according to their desires, which generally will be to make as much money as 

possible while conforming to the basic rules of society. In the conventional wisdom, a socially responsible businessman is one whose managerial staff balances a 

multiplicity of interests. Instead of striving only for larger profits for its stockholders, a responsible enterprise also takes into account employees, suppliers, 

dealers, local communities, government and the nation. 

According to Santamaria (2002), in meeting its obligations to the society, business has areas of concern today.  First, people are entitled to job opportunities 

without regard to non-performance related factors as race, religion, color, political beliefs, or sex.  Second, they are entitled to salaries equal to those of others 

doing the same work under the same conditions.  The third area of concern is to uplift of the condition of the community where business operates. Business can 

provide employment to the people in the community. It can also help artistically inclined persons use their talent through art competitions and scholarships. 

Finally, according to Donaldson (1989) as cited by Koontz, the most serious barriers to corporate social responsibility are not in the nature of people or business 

and industry, but are attitudinal. There is therefore a need to change attitude via a change in the culture of an organization.  

 

6. PROPOSED STRATEGIES TO EFFICIENTLY AND EFFECTIVELY MANAGE THE IMPLEMENTATION OF COMMUNITY WELFARE 
PROGRAMS 
Business organizations are conscious of their social responsibilities to the community where they operate.   Community welfare programs undertaken by them 

must therefore be implemented efficiently and effectively to uplift the social and economic conditions of the members of the community. In this regard, this 

study proposes strategies for efficient and effective management of the implementation of the different community welfare programs.  The proposal is 

presented in table 7. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Constraints Weighted 
Means 

Description 

 
Ranking 

a. The policies used in the implementation of community welfare programs to the target beneficiaries are poor. 2.960 Agree 2 

b. There is lack of proper supervision and monitoring among business organizations when implementing community 

welfare programs to the target beneficiaries. 

2.810 Agree 6 

c. The representatives of the implementing organizations do not have ample technical know-how in the conduct of 

community welfare programs to the target beneficiaries. 

2.900 Agree 3 

d. There is inadequate experience and expertise in human resource management among the representatives of the 

implementing business organizations. 

2.770 Agree 9 

e. There is inappropriate number of representatives from the implementing business organizations to carry out fully 

the community welfare programs to the target beneficiaries. 

2.800 Agree 7.5 

f. There are problems in the means of transportation usually encountered by the implementing business 

organizations when delivering the needed materials to carry through the community welfare programs to the target 

beneficiaries.  

2.680 Agree 10 

g. The community welfare programs being conducted by the implementing organizations do not match to the needs 

or demands of the target beneficiaries. 

2.800 Agree 7.5 

h. There are not enough funds intended for the conduct of community welfare programs among the implementing 

business organizations. 

2.840 Agree 4 

i. There are not enough volunteers to assist the representatives of the implementing business organizations in the 

conduct of community welfare programs to the target beneficiaries. 

2.830 Agree 5 

j. There is the big number of community residents in the areas that cannot be hired by business organizations due to 

global financial crisis leading to retrenchment that most of the corporations are currently experiencing. 

3.010 Agree 1 

Grand Mean 2.840 Agree  
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TABLE 7: PROPOSED STRATEGIES FOR THE IMPLEMENTATION OF COMMUNITY WELFARE PROGRAMS 

 

The formulation of the proposed strategies to efficiently and effectively manage the implementation of community welfare programs was supported and 

strengthened by the concept of corporate social responsibility.  Bowen (2006) posited that public responsibility, social obligations and business ethics are 

synonyms to social responsibility. Social responsibility, then, “refers to the obligation of businessmen to pursue those policies, to make those decisions, or to 

follow those lines of action which are desirable in terms of objectives and values of our society.”  

Margaret Stroup and Ralph Neubert of Monsanto (2006) believed that the evolution of social responsibility has been from voluntary (“doing good”, at reduced 

business profits by consuming resources) to mandatory (pressure from stake holders to force certain desired social responses and actions, again at a cost to the 

business) and to investments in the future (social responsibility becomes an investment that improves the long-term performance of a business).  As a result of 

this evolution, “Corporations are beginning to realize that, for their survival and competitive advantage, they must evolve from doing good to doing better. Only 

slowly is recognition growing that long-term value to the corporation of conducting its business in a socially responsible manner far outweighs short – term 

costs.”  

Mintzberg (2001) agreed that the issue on corporate social responsibility is not how corporations should respond to social pressures, but what should be their 

long-term role in the dynamic social systems. In other words, business organizations should take account of the societal demands when formulating their 

strategies and re-order their priorities as a consequence.  

Lydia Sarmiento-Enrile, president of the League of Coporate Foundations (LF) pointed out those community relations, which used to be a peripheral activity of 

the company, to be a  critical business strategy. She said that communities impact greatly on the ability of the business to operate properly. To be the “neighbor 

of choice”, the LFC president underscored that a company must build a legacy of trust by building positive and sustainable relationship in the community with 

key individuals, groups and organizations. A company must demonstrate sensitivity to issues and concerns of the community. It must be able to design programs 

that improve the quality of community life and that promote the company’s long goals and strategies (Membership and Corporate Involvement Unit, PBSP, 

2004). 

Finally, Mintzberg (2001) argued that social responsibility is manifested in a number of ways: responsibility for its own sake, enlightened self-interest, sound 

investment theory and the circumvention of outside influence. There is a little evidence to suggest that firms have adopted a strategy of corporate responsibility 

for its own sake, particularly in the area of environmental impact. However, where it does occur, the basis for this approach entails corporations anticipating and 

responding to future environmental pressures arising from industrial activities and taking the necessary preventative measures to ensure compliance. While 

such a socially responsive approach is indeed rare, there are cases of social responsibility which is driven by notions of self-interest (in its various guises), and this 

is typified by the remaining elements of Mintzberg’s driving forces. 

  

CONCLUSION 
This descriptive-correlational study was an attempt to determine the community welfare programs being implemented by select business organizations situated 

and operated in Laguna International Industrial Park (LIIP) Biñan, Laguna. The business organizations in the export processing area were performing their social 

responsibility as evidenced by the various community welfare programs implemented in their area of operation.  Moreover, the business organizations have 

implemented various community welfare programs on infrastructure development, social welfare, cultural development, and community economic 

development. The implementation of the community welfare programs was perceived to have high impact on the social and economic upliftment of the 

community residents.  The greater the level of implementation of community welfare programs is, the higher was their impact on the community enhancement 

as perceived by the respondents.  However, in any endeavor such as the implementation of community welfare programs, constraints were bound to be 

encountered by the implementers. Strategies, therefore, have been proposed as a response to the constraints encountered in the implementation of the 

community welfare programs. 
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