
VOLUME NO. 5 (2015), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 4064 Cities in 176 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 



VOLUME NO. 5 (2015), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTS 
 

 

Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. AN ANALYSIS OF THE IMPACT OF MOBILE BANKING SERVICE QUALITY ON CUSTOMER SATISFACTION AND 

LOYALTY: A CASE STUDY OF STANDARD CHARTERED BANK OF ZIMBABWE 

DR. B. NGWENYA & A. MANJERA 

1 

2. REINFORCEMENT OF LECTURE PRESENTATION BY USE OF ANIMATION IN MATHEMATICS 

WILLIAM NKOMO & BERTHA KARIMBIKA 
6 

3. ANALYTICS CUSTOMER RELATIONSHIP MANAGEMENT PROGRAMS AND TECHNOLOGIES: ISSUES AND 

TRENDS IN BANKING SECTOR 

S.POOMINATHAN, M.BHAVANI & DR. M. R. VASUDEVAN 

12 

4. UNDERSTANDING NEED OF FLOWER GROWERS OF HIMACHAL PRADESH 

APARNA MAITRA PATI & SUKHJINDER SINGH 
16 

5. CHALLENGES AND PROBLEMS ENCOUNTERED BY WOMEN ENTREPRENEURS IN NELLORE DISTRICT 

C. PRAKASH, R.VANI & E. VENKATESH 
22 

6. CAR NUMBER PLATE DETECTION AND RECOGNITION 

JOYASHRI BASAK & DR. RATIKA PRADHAN 
28 

7. AN ANALYTICAL STUDY ON DIMENSIONS OF TRAINING & DEVELOPMENT AND ITS IMPACT ON 

ORGANISATIONAL EFFECTIVENESS WITH REFERENCE TO SELECTED IT COMPANIES IN BANGALORE 

DR. T.P. RENUKA MURTHY, DR. MAHESHA KEMPEGOWDA & VANISHREE.G.M 

32 

8. EMPOWERING CHILDREN WITH SPECIAL NEEDS THROUGH ASSISTIVE TECHNOLOGY IN THE CLASSROOM 

SUHANA SYED BURHAN & DR. SARA BEGUM 
36 

9. A SURVEY ON HAND GESTURE RECOGNITION 

JHUMA SUNUWAR & DR. RATIKA PRADHAN 
40 

10. AN EMPIRICAL ANALYSIS ON ONLINE SHOPPING SATISFACTION AND LOYALTY OF CUSTOMER WITH 

SPECIAL REFERENCE TO TAMILNADU 

S.POOMINATHAN & DR. S. AMILAN 

44 

11. A STUDY OF CONSUMER BEHAVIOUR ON TWO-WHEELERS WITH SPECIAL REFERENCE TO BAJAJ PRODUCTS 

IN SALEM 

DR. A. VINAYAGAMOORTHY, M . SANGEETHA & L.MARY ANTONI RSOALIN 

48 

12. A STUDY OF INTERNET BANKING PROCESS AND PRACTICE OF STATE BANK OF INDIA 

DR. MANOJKUMAR J. GAIKWAD & ARVIND K. RAUT 
52 

13. FIRM'S DEBT MATURITY STRUCTURE IN PETRODOLLAR COUNTRIES: THE CASE OF KSA LISTED COMPANIES 

DR. BOUABIDI MOHAMED & DR. OSAMAH HUSSIEN RAWASHDEH 
54 

14. AN EMPIRICAL STUDY OF ABSENTEEISM IN PUMPS INDUSTRY WITH SPECIAL REFERENCE TO COIMBATORE 

DR. S. SARAVANAN 
65 

15. SCRUM IN AGILE TESTING 

GOWDHAMI.D & ARUNA DEVI.P 
72 

16. THE INFLUENCE OF RECAPITALISATION IN THE NIGERIAN INSURANCE MARKET ON MARINE INSURANCE 

NWOKORO, I. A. 
75 

17. AN APPRAISAL OF ROUTING AND SCHEDULING IN LINER SHIPPING (CASE STUDY: LAGOS PORT COMPLEX) 

OBED B.C NDIKOM & BUHARI SODIQ 
79 

18. ROLE OF TEACHERS IN DEVELOPING EMOTIONAL INTELLIGENCE 

TIMY THAMBI 
87 

19. MICRO-CREDIT MANAGEMENT BY PUNJAB NATIONAL BANK WITH REFERENCE TO FINANCING SHGs IN 

VARANASI 

SOFIA KHAN 

89 

20. OPINION ANALYSIS ON TRANSPORT ISSUES AMONG WOMEN CONSTRUCTION WORKERS IN KODAIKANAL 

P.LALITHA 
96 

 REQUEST FOR FEEDBACK & DISCLAIMER 
99 



VOLUME NO. 5 (2015), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 

(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 
FOUNDER PATRON 

LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 
CO-ORDINATOR 

DR. SAMBHAV GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 

 
ADVISORS 

DR. PRIYA RANJAN TRIVEDI 
Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. S. L. MAHANDRU 
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri 

 
EDITOR 

PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

 
EDITORIAL ADVISORY BOARD 

DR. RAJESH MODI 
Faculty, YanbuIndustrialCollege, Kingdom of Saudi Arabia 

PROF. PARVEEN KUMAR 
Director, M.C.A., Meerut Institute of Engineering & Technology, Meerut, U. P. 

PROF. H. R. SHARMA 
Director, Chhatarpati Shivaji Institute of Technology, Durg, C.G. 

PROF. MANOHAR LAL 
Director & Chairman, School of Information & Computer Sciences, I.G.N.O.U., New Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), GuruGobindSinghI. P. University, Delhi 

PROF. R. K. CHOUDHARY 
Director, Asia Pacific Institute of Information Technology, Panipat 



VOLUME NO. 5 (2015), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

DR. ASHWANI KUSH 
Head, Computer Science, UniversityCollege, KurukshetraUniversity, Kurukshetra 

DR. BHARAT BHUSHAN 
Head, Department of Computer Science & Applications, GuruNanakKhalsaCollege, Yamunanagar 

DR. VIJAYPAL SINGH DHAKA 
Dean (Academics), Rajasthan Institute of Engineering & Technology, Jaipur 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHINDER CHAND 

Associate Professor, KurukshetraUniversity, Kurukshetra 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad 

DR. SAMBHAV GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

DR. BHAVET 

Faculty, Shree Ram Institute of Business & Management, Urjani 

 
ASSOCIATE EDITORS 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PROF. NAWAB ALI KHAN 
Department of Commerce, AligarhMuslimUniversity, Aligarh, U.P. 

ASHISH CHOPRA 
Sr. Lecturer, Doon Valley Institute of Engineering & Technology, Karnal 

 
TECHNICAL ADVISOR 

AMITA 
Faculty, Government M. S., Mohali 

 
FINANCIAL ADVISORS 

DICKIN GOYAL 
Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 
LEGAL ADVISORS 

JITENDER S. CHAHAL 
Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 
SUPERINTENDENT 

SURENDER KUMAR POONIA 



VOLUME NO. 5 (2015), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of 

Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; 

Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; 

Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting 

Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic 

Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial 

Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; 

Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public 

Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax 

Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; 

Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management; 

Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; 

Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public 

Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic 

Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & 

Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database 

Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; 

Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal 

Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 

submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                                                                                . 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 

 



VOLUME NO. 5 (2015), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of 

data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS 

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES 

•           Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES 

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 

WEBSITES 

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 5 (2015), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

48

A STUDY OF CONSUMER BEHAVIOUR ON TWO-WHEELERS WITH SPECIAL REFERENCE TO BAJAJ 

PRODUCTS IN SALEM 
 

DR. A. VINAYAGAMOORTHY 

ASSOCIATE PROFESSOR 

DEPARTMENT OF COMMERCE 

PERIYAR UNIVERSITY 

SALEM 

 

M . SANGEETHA 

RESEARCH SCHOLAR 

DEPARTMENT OF COMMERCE 

PERIYAR UNIVERSITY 

SALEM 

 

L.MARY ANTONI RSOALIN 

RESEARCH SCHOLAR 

DEPARTMENT OF COMMERCE 

BHARATHIYAR UNIVERSITY 

COVAI 

 

ABSTRACT 
The study covers BAJAJ products and it includes ten vehicles namely spirit, Safire, Bajaj M-80, M-80 4-S, Scooters, Boxer CT, Boxer AT, Caliber, Caliber Aspire and 

Pulsar.In the modern age, two-wheelers play a vital role. , It is needless to say only because of two-wheelers day-to-day transactions are covered (domestic needs 

as well as business needs). Two-wheelers save money, time and energy also. “Free way foul-up, when two-wheels will suddenly become so much better and 

slimmer than four”. So the two-wheeler is a comfortable automobiles and everybody can drive it. It is also carry heavy loads. Hence two-wheelers has significant 

role in this modern economy. There are wide ranges of different brands of two-wheelers available in the market.Hence an attempt is made by the researcher to 

study the consumer preferences towards various brands of two-wheelers prevailing in the market with respect to bajaj. Bajaj is currently India’s largest two and 

three-wheeler manufacturer and one of the biggest in the world. Bajaj has long left behind its annual turnover of Rs. 7.2 crores (1968), to currently register an 

impressive figure of Rs. 421.6 crores (US 936 MILLION $). 

 

KEYWORDS 
consumer behaviour, Bajaj products. 

 

1.1 INTRODUCTION 
rom the dawn of ages mankind for their fulfillment of needs that is food, shelter, business excursion. Education, sharing their feelings for celebrating 

festivals moved from place to place on foot. Later on man used animals like camel, horse, donkey and bullocks for their travels and thus formed bullock-

cart, chariot etc. in 1839 bicycle was invented by Kirkpatrick Macmillan and the same has been used by common main till now. It is mainly based on 

consumer preference for different brands of two wheelers with regard to bajaj. The research also reveals that different brands and preferences for the various 

income groups. The agent and manufacturers while implementing the plan should take into consider4ation, the consumer’s opinion about different types of 

brands, which they deal in. 

 

1.2 HISTORY OF TWO-WHEELERS 
The automobile industry covers a span of more than two centuries. The earliest recorded automobile was built in 1688 by ferdinanel Verbiest a Beloiun. In 1885 

Kari Fried Rich Benz developed petrol driven car. Later on trucks, motorcycles and other types of vehicles were also invested. Research and Development 

activities help the industry to introduce various new models using new designs and new materials. 

Now, fuels and engines (machines) were also constantly being introduced. The two wheelers have a long history. In 1985 Gettlieb Diameter designed the first 

motorcycles. It traveled 19 kph. British production of motor cycles  started  in 1989  West Germany was ahead of  other countries in the production of 

motorcycles. It produced 1000 machines in 1894. Now the Japanese are in a dominant position producing fact and fuel efficient motorcycles and scooters. 

 

1.3 MOTORCYCLE 
The internal combustion engine was first employed on a two-wheeled vehicle by the German Engineer GottliebDaimler in 1885. His motorcycle had a single 

cylinder, air-cooled, four-stroke engine. The earliest motorcycle to be commercially produced was mode by Hildebrand and Wolf Muller of Munich in 1894. Its 

760 CC. Single Cylinder, water-cooled Engine propelled it up to 39 kmh /24 mph). 

Early motorcycles were not popular. A pugh-start was necessary to start the engine,  there was no change-speed mechanism, power was so low that pedal 

assistance was sometimes required on hills, and the belt drive spipped in the west.  No was there any springing. However, from about 1907 Kikstarters, Clutches, 

Gearboxes, Chain drive and spring were gradually introduced, turning the motorcycle into a practical low cost from of  transport. Pedals are still fitted to assist 

the engine of the moped, a motorcycle with an engine of less than 50 cc. capacity.                                                                                                                                                               

 

1.4 MOTOR SCOOTER  
The Auto-ped, a motorized version of the child’s platform scooter, was introduced in the U.S.A. in 1985, and by 1919 was being made in Europe, But it was not 

very successful. The motor scooter reappeared after the Second World War as a feature of idaly’s industrial revival. The piaggion company’s vespa (“wasp”) in 

Italian), based on the war time scooters used by airborne troops, set off a world-wide boom in motor scooters that lasted until the advent of cheap light weight 

motorcycles in the 1960s, 

 

 

F
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1.5 HISTORY OF BAJAJ  
The Bajaj Group came into existence during the turmoil and the nearly euphoria of India’s freedom struggle. Jamnalal Bajaj, founder of the Bajaj Group, was a 

confidante and disciple of Mahatma Gandhi, and was deeply involved in the effort for freedom. The integrity, dedication resourcefulness and determination to 

succeed which are a characteristic of the company today, are often   

Kamalnayan, the eldest son of Jamnalal Bajaj, succeeded his father in 1942, at the age of twenty –seven. Putting the nation before business, he devoted himself 

to the latter only after Indian achieved independence in 1947. But when he did so, he put his heart and soul in to it. Within a short while, he not only 

consolidated the Group, but also diversified into various manufacturing activities, elevating the a Group to the status it enjoys till this day.  

Rahul Bajaj today heads the Group. He has been the Chief Executive Officer of Bajaj since 1968 and is recognized as on e of the most outstanding business 

leaders in India. As dynamic and ambitious as his illustrious predecessors, he has been recognized for his achievements at various national and international 

forms.  

 

1.6 SCOPE OF THE STUDY 
It is mainly based on consumer preference for different brands of two wheelers with regard to bajaj. The research also reveals that different brands and 

preferences for the various income groups. The agent and manufacturers while implementing the plan should false into consideration, the consumers opinion 

about different types of brands which they deal in. 

The study covers BAJAJ products and includes two wheelers which are as follows: 

 

Brand Name Capacity Feature of product 

Spirit 60  CC Ungear 

Saffire 100 CC Ungear 

M-80 74 CC Gear 

M-84 40-S 74 CC Gear 

Scooters 150 CC Gear 

Boxer CT 100 CC Gear 

Boxer AT 100 CC Gear 

Caliber 112 CC Gear 

Caliber Croma 112 CC Gear 

Aspire 112 CC Gear 

Pulsar 150 CC Gear 
 

1.7 IMPORTANCE OF THE STUDY 
The purchase of any two-wheeler the consumer has to consider the following factors: 

1. Brand Name 

2. Cost 

3. Special facilities like time saving, comfortable, no risk safe to drive etc. 

In this modern age, two-wheelers play a vital role, it is needless to say only because of two-wheelers day-to-day transaction are covered domestic needs as well 

as business needs. Two-wheelers save money, time and energy also. “Free way foul- up, when two wheels will suddenly become so much better and slimmer 

than four”. So the two-wheeler is a comfortable automobile and anybody can drive it.  It is also carry heavy loads. Hence two wheelers has significant role in this 

modern economy, 

There is wide range of different brands of two-wheelers available in the market, hence, an attempt is made by their searcher to study the consumer preference 

towards various branch of two-wheelers prevailing in the market with respect to Hero Honda. 

 

1.8 OBJECTIVES OF THE STUDY 
The objectives of the study are as follows: 

1. To analyse the relationship between the brand preferences with regard to income, age and occupation etc., of respondents 

2. To find out whether the consumers are influenced by advertisement or by  any  other means. 

3. To know the purchase pattern of various income groups and category of consumers. 

4. To know the level of satisfactions derived from the two-wheeler. 

5. To offer suggestions if any to modify the products. 

 

1.9 LIMITATIONS 
1) Due to time and cost constraint, the study is confined only to 100 samples 

2) Some of the consumers had been  reluctant  to give complete information about their product. 

3) Lack of time was the constraint for deep and through study 

 

1.10 METHODOLYGY 
The study is based on both primary and secondary data. Primary data are collected by means of a well- designed questionnaire by interviewing all of our 

respondents. Secondary data are collected by means of books, pamphlets, magazines etc., sample of 100 were collected by following convenient sampling 

method. The entire analysis is clearly illustrated by means of pie diagram, charts and graphs in the appropriate places. 

 

1.11 OPERATIONAL DEFINITION 
BAJAJ 

CC  Cubic Capacity  

Kph  Kilometer per hour 

R &D   Research and Development 

 

1.12 RESEARCH AND DEVELOPMENT 
Bajaj Auto has a huge, extensive and very well- equipped Research and Development wing geared to meet two critical organizational goals; development of eco-

friendly in India and abroad, and development of eco-friendly automobile technologies. While the manpower strength of the R & D represents a Cross-section of 

in-depth design and engineering expertise, the company has been investing heavily in the latest, sophisticated technologies to scale down product development 

life cycles and enhance testing capabilities. Bajaj Auto R & D also enjoys the specialized expertise of leading international design and automobile engineering 

companies working in specific areas. 
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1.13  R & D OBJECTIVE AND SET UP 
The objective of BAJAJ Auto’ R & D is to contribute towards making life a better experience for society as a whole. At BAJAJ Auto .we intend to achieve this 

objective by giving priority to environmental concerns, which include minimizing toxic emissions and optimizing the use of natural resources while also keeping 

in mind the exact requirements of the customers in a fast changing world racing towards modernization.BAJAJ intend to use R & D not only to develop products 

better and faster, but also to evolve technologies that are eco- friendly, more fuel- efficient and cost effective. 

BAJAJ strength in R & D comprises 500 dedicated professional who work as team members on platform concept. These platforms comprises of engineers skilled 

in product engineering, manufacturing engineering, component development, project management and quality assurance. The primary objective of these 

platforms is to develop newer, better more efficient and less polluting vehicles for both the Indian and International Market. 

BAJAJ foreign technology partners, like Kawasaki, Kubota and Tokyo R & D Collaborate closely with the platform teams with transfer of the latest technology and 

R &D assistance. Our designs are also subjected to an exacting and critical assessment from our technology partners. 

 

1.14 NEW PRODUCT LAUNCHES 
In the New Economy, the product development process must give to priority to certain critical issues such as eliminating any design errors right at the start of 

the process. Thus the mantra is “design right, first time”. This is imperative to avoid   unnecessary wastage of time and productivity. After arriving at the right 

design, prototypes are developed expeditiously. Then these are tested meticulously for performance and durability all parameters in order to finalise the design. 

 

1.15 INTERNATIONAL MARKETING 
Based on the own brand of globalisaion, the company built its distribution network over 60 countries worldwide and  multiplied its exports from 1% of total 

turnover in fiscal 19+89-90 to over 5% in Fiscal 1996-97 

The countries where bajaj products have a large market are USA, Argentina, Colombia, Peru, Bangaladesh, Srilanka, Italy, Swedon, Germanhy, Iran and Egypt. 

Bajaj leads Colombia with 65% of Scooter (market) in Uruguay with 30% of the motorcycle market and in Bangaladesh with 95% of the three- wheeler market. 

 

1.16 CONCEPTS RELATED WITH CONSUMER BEHAVIOUR  
Garers  Hille Woodruff defines “Consumers are people in families and other kinds of household who buy and use products services in order to satisfy their 

personal needs and wants. 

1.16.1 CONSUMER  

A consumer is an individual who consumes goods manufactured by firms or created by nature (air, water etc.) and services offered by Government or Firms, 

Hospital, Educational Institutions etc. “Consumer is our Boss is a slogan of many company”. Consumer becomes the pivot of all business decisions. 

A buyer makes a purchase of a particular product or a particular brand and this can be termed “product buying motives”. 

1.16.2 CHARACTERISTICS OF CUSTOMER 

Customer characteristics such as their number, geographical dispersion, frequency and regularity of purchase, average quantities bought and their susceptibility 

to different selling methods greatly influences the channel selection. Conditions conductive to direct sale or through short channels are small number of 

customers, their geographical concepts, large units of purchase and in frequent and regular purchase were the customers are large in number, geographically 

dispersed and purchase small quantities frequently and irregularly, lengthier marketing channels are indicated. However, the most important question is where 

the customer expects to find the product. 

Building customer satisfaction 

Through QUALITY, Value and Service 

Firm Infrastructure 

Human resources management 

Technology Development 

Procurement 

Inbound   Operations Outbound    Margin     Service        Logistics        &   Salem 

Primary Activities 

1.16.3 IMPORTANT INGREDIENTS IN THE MARKET FORMULA FOR SUCCESS 

1) Customer Value 

2) Consumer Satisfaction 

3) Quality 

1.16.4 DEFINITION OF BUYER BEHAVIOR 

“Buyer behavior refers to the people’s or organization conduct, activities and actions together with the impact of various influences on them towards , making 

decisions on purchase of product and services in market.” 

This definition suggests that Buyer behavior concerns study of activities and actions of people and organizations that purchase goods and services for use. It 

involves gathering and analyzing information on these activities. 

1) There are number of factors that influence the buyer behavior or buyer behavior is influenced by the buyer’s invironment 

2) Buyer behavior is essentially and typically a decision making process 

Behavior is a way of action. It is basically goal oriented. In other words our behavior is generally motivated by a desire to attain a goal. 

1.16.5 CONSUMER BEHAVIOR 

“Consumer behavior is the conduct or behavior that consumers exhibit before they purchase a product, during the purchase period, while using that product, 

and even after the product has been used (evaluating product performance)”.      

 

1.17 SUGGESTIONS 
i. Some of the customers feel that the price of the vehicle is high. Hence effective steps must be taken to offer the vehicle at reduced cost. So that 

everybody can easily purchase the vehicle. 

ii. Easy availability of spare parts for specific vehicles may increase the number of customers. 

iii. As far as the starting matter is concerned the introduction of self start system at cheaper price will be of very helpful for the customers. 

iv. Customers feel that if attractive gifts are given sales may be increased to a great extent. 

v. Customers of student community feel that more attractive colours should be added. 

vi. Improvement should be made with regard to the existing style so that it will attract more customers 

vii. Some of the purchasers of the vehicle feel that improvement should be made for more mileage. 

viii. The bajaj dealers should make financial arrangements to their customers at low rate of interest to promote sales. 

ix. It should be necessary to increase the service centers for bajaj products. 

x. The dealers must make arrangements to get suggestions from the customers with regard to service of the vehicles. 

xi. Some customers feel that provision of adequate workshop is required to attend accident vehicles. 

xii. The number of years given to the guarantee and warranty period for bajaj products should be increased. 
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1.18 CONCLUSIONS 
The two-wheeler industry is a major employer. It also provides support to many ancillaries and small-scale suppliers. In the absence of a statutory public 

transport system powered two-wheelers are as much the common man’s vehicles as the bicycle. Personalized transportation by two-wheelers is not luxury, but 

a necessity now-a-days. Hence the government has to take a practical view of the situation.Bajaj motor company first introduced Scooters in the beginning. 

Later it entered into motor cycle division. Now motor company comes with three kinds of motors Cycle, Scooter and m-80 the multi utility vehicle. It seems 

certain that the market expects to see new products with advanced technology to give them fuel economy and riding comfort. But above all they expect a ocean 

change in the style and looks of the product as they are exposed more and more to the international market. 
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