
VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER)  ISSN 2231-1009 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  

Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., Google Scholar, 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 5220 Cities in 187 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 

 



VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTS 
 

Sr. 
No. 

 
TITLE & NAME OF THE AUTHOR (S) 

Page 
No. 

1. BUSINESS CORRESPONDENT MODEL AND ITS CONTRIBUTION IN PROMOTING FINANCIAL 

INCLUSION IN INDIA 

H. N. SHYLAJA, DR. H. N. SHIVAPRASAD & GAVISIDDANAGOUDA 

1 

2. A STUDY ON PERFORMANCE OF INDIAN MUTUAL FUND SCHEMES INVESTING IN OVERSEAS 

SECURITIES AND INVESTOR AWARENESS OF SUCH SCHEMES 

DR. SMITA SHUKLA 

7 

3. FINANCIAL INCLUSION - OPPORTUNITIES AND CHALLENGES 

T R BISHNOI & SOFIA DEVI 
15 

4. MAKE IN INDIA – OPPORTUNITIES AND CHALLENGES ON CONSUMPTION OF POWER SAVING 

DEVICES 

DR. ASHOK SHRIPADRAO KURTKOTI 

21 

5. STUDY TO UNDERSTAND LINKAGE BETWEEN STORE IMAGE AND STORE LOYALTY FOR APPAREL 

RETAILERS IN INDIA 

DR. ARADHANA GANDHI 

27 

6. “MAKE IN INDIA” IN THE DEFENCE SECTOR: ROLE OF FDI 

SHAILESH BHOITE & DR. ASHA NAGENDRA 
33 

7. CUSTOMERS’ PERCEPTION TOWARDS SELECT NON-GEAR VEHICLES IN NORTH GOA: A 

COMPARATIVE STUDY 

DR. GAJANAN MADIWAL 

40 

8. MAKE IN INDIA – OPPORTUNITY FOR MANUFACTURING INDUSTRY IN NAVAL SHIPBUILDING 

CDR. ALOK BHAGWAT & DR. PRADNYA CHITRAO 
43 

9. APPROACHES AND VIEWS TOWARDS CORPORATE SOCIAL RESPONSIBILITY: A CONCEPTUAL 

STUDY 

DR. DHANANJAY AWASARIKAR 

47 

10. MAKE IN INDIA – OPPORTUNITIES AND CHALLENGES 

DEEPA NATHWANI 
51 

11. BUILDING AN AYURVEDA THERAPY DATA WAREHOUSE FOR CANCER TREATMENT 

DEEPA NYAYADHISH, DR. PRAMOD DEO & DR. GAJANAN PURANIK 
55 

12. INVESTMENT AVENUES AND FACTORS AFFECTING INVESTORS DECISION IN INDIA 

ARUNA R. SHET 
59 

13. LUCKNOW CYCLE TRACKS: A PROJECT THAT WENT LIKE A BOMB OR SIMPLY BOMBED? 

ABHA R DIXIT 
62 

14. DETERMINANTS OF TAX COMPLIANCE BEHAVIOR: AMONG CATEGORY “A” AND “B” TAXPAYERS 

IN HOSANNA TOWN 

DEREJE LEMMA LALISHO 

67 

15. THE EFFECT OF FACEBOOK ADVERTISING ON NIGERIAN STUDENTS’ PURCHASING BEHAVIOUR 

QARIBU YAHAYA NASIDI 
73 

16. INFRASTRUCTURE AND TALENT MANAGEMENT IN TECHNOPARK, TRIVANDRUM 

R. JOLLY ROSALIND SILVA 
77 

17. INVENTORY MANAGEMENT AT POINTS OF SALE: EXPLORING AND ANALYZING THE TRENDS IN 

INDIAN PAINT INDUSTRY 

RAHUL GANDHI BURRA & DR. BHARAT MEGHE 

79 

18. POTENTIAL OF JAMMU AND KASHMIR TOURISM: SPECIAL REFERENCE TO MUGHAL ROAD AREA 

JAHANGIR AHMAD MALIK 
82 

19. GENERAL ASSESSMENT OF MGNREGA IN HIMACHAL PRADESH: A STUDY OF MANDI DISTRICT 

KHEM RAJ 
86 

20. A COMPREHENSIVE SURVEY ON THE EXPORT OF BOVINE MEAT IN INDIA 

C. SAI SRUJAN & A.L.P MRIDULA 
90 

 REQUEST FOR FEEDBACK & DISCLAIMER 94 



VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 

(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 
FOUNDER PATRON 

LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 
FORMER CO-ORDINATOR 

DR. S. GARG 
Faculty, Shree Ram Institute of Business & Management, Urjani 

 
ADVISORS 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

 
EDITOR 

PROF. R. K. SHARMA 
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

 
EDITORIAL ADVISORY BOARD 

DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. PARVEEN KUMAR 
Director, M.C.A., Meerut Institute of Engineering & Technology, Meerut, U. P. 

PROF. H. R. SHARMA 
Director, Chhatarpati Shivaji Institute of Technology, Durg, C.G. 

PROF. MANOHAR LAL 
Director & Chairman, School of Information & Computer Sciences, I.G.N.O.U., New Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 

PROF. R. K. CHOUDHARY 
Director, Asia Pacific Institute of Information Technology, Panipat 

DR. ASHWANI KUSH 
Head, Computer Science, University College, Kurukshetra University, Kurukshetra 



VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

 

DR. BHARAT BHUSHAN 
Head, Department of Computer Science & Applications, Guru Nanak Khalsa College, Yamunanagar 

DR. VIJAYPAL SINGH DHAKA 
Dean (Academics), Rajasthan Institute of Engineering & Technology, Jaipur 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHINDER CHAND 
Associate Professor, Kurukshetra University, Kurukshetra 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

DR. BHAVET 
Faculty, Shree Ram Institute of Engineering & Technology, Urjani 

 
ASSOCIATE EDITORS 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PROF. NAWAB ALI KHAN 
Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

ASHISH CHOPRA 
Sr. Lecturer, Doon Valley Institute of Engineering & Technology, Karnal 

 
FORMER TECHNICAL ADVISOR 

AMITA 
Faculty, Government M. S., Mohali 

 
FINANCIAL ADVISORS 

DICKIN GOYAL 
Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 
LEGAL ADVISORS 

JITENDER S. CHAHAL 
Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 
SUPERINTENDENT 

SURENDER KUMAR POONIA 

 



VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-

puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics; 

Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-

ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice; 

Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics 

& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development 

Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; 

Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; 

Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-

ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-

duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-

tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-

tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer 

Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-

eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-

gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 

submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

 

THE EDITOR 

IJRCM 

 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                   . 

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please 

specify) 

 

DEAR SIR/MADAM 

Please find my submission of manuscript titled ‘___________________________________________’ for likely publication in one of 

your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language 

fully or partly, nor it is under review for publication elsewhere. 

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of 

their names as co-authors. 

Also, if my/our manuscript is accepted, I agree to comply with the formalities as given on the website of the journal. The Journal has 

discretion to publish our contribution in any of its journals. 

 

NAME OF CORRESPONDING AUTHOR     : 

Designation/Post*       : 

Institution/College/University with full address & Pin Code   : 

Residential address with Pin Code     : 

Mobile Number (s) with country ISD code    : 

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No) : 

Landline Number (s) with country ISD code    : 

E-mail Address       : 

Alternate E-mail Address      : 

Nationality        : 

* i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant 

Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-

sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of 

author is not acceptable for the purpose. 



VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

 

NOTES: 

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf. 

version is liable to be rejected without any consideration. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/ 

Education/Psychology/Law/Math/other, please specify) 

c) There is no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message 

w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is expected to be below 1000 KB. 

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first 

instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of 

acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding 

author is required to demand for the same by sending a separate mail to the journal. 

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the 

cover page of the manuscript, in the manner as mentioned in the guidelines. 

 

2. MANUSCRIPT TITLE: The title of the paper should be typed in bold letters, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-

ternate email address should be given underneath the title. 

4. ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any. 

5. ABSTRACT: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-

dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full. 

6. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic 

order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except 

special words e.g. name of the Countries, abbreviations etc.  

7. JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-

web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory. 

8. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free 

from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end. 

9. HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading. 

10. SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.  

11. MAIN TEXT:  

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESIS (ES) 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS   

 CONCLUSIONS 

 LIMITATIONS 

 SCOPE FOR FURTHER RESEARCH 

 REFERENCES 

 APPENDIX/ANNEXURE 

The manuscript should preferably be in 2000 to 5000 WORDS, But the limits can vary depending on the nature of the manuscript. 



VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vii

 

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be 

above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are 

referred to from the main text.  

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed 

at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is 

utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the 

editor. 

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined 

on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections. 

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised 

references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything 

that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per 

the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending 

order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters, 

dissertations, reports, working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parenthesis. 

• Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate 

some specific point, which may be placed in number orders before the references. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited 

by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

•          Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," 

Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

•          Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-

ciation, New Delhi, India, 19–23 

UNPUBLISHED DISSERTATIONS  

•          Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES 

• Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp



VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

47

APPROACHES AND VIEWS TOWARDS CORPORATE SOCIAL RESPONSIBILITY: A CONCEPTUAL STUDY 
 

DR. DHANANJAY AWASARIKAR 

ASSOCIATE PROFESSOR 

SURYADATTA INSTITUTE 

BAVDHAN 

 

ABSTRACT 
Almost in all the workshops, seminars and conferences, very loud comments are passed, quite often, on the topic of ‘Corporate Social Responsibility. The word 

‘Corporate Social Responsibility’ can roughly be defined as an obligation of a Corporate Organization to protect and enhance the society within which it operates. 

It can also be defined as the Ethical Behavior of a Company towards the Society, at large. The broad areas of Corporate Social Responsibility include Ecology and 

Environmental Quality, Consumerism, Community Requirements, Relationship with the government, Minorities and Disadvantageous Persons, Relationships with 

Labors, Relationships with Share Holders. The approaches towards Corporate Social Responsibility include Social Opposition, Social Obligation, Social Responsibility 

and Social Contribution. Moreover, arguments for Corporate Social Responsibility include Public Expectations and resultant Image, Dominance of the Competitors, 

Favorable Environment leading to Corporate Success, Overcoming Government Rules and Regulations, Maintenance and Development of Goodwill, Appropriate 

Utility of Corporate Resources, Courteous Social Behavior Augmenting Profits, Assured Survival and Stability. Arguments against Corporate Social Responsibility 

cover Loss of Profit Maximization, Dominance of the Competitors, Favorable Environment leading to Corporate Success, Overcoming Government Rules and Regu-

lations, Maintenance and Development of Goodwill, Appropriate Utility of Corporate Resources, Courteous Social Behavior Augmenting Profits. This Research Paper 

studies the conceptual understanding of corporate Social Responsibility and tests various views and approaches towards the same.  

 

KEYWORDS  
social opposition, social obligation, social responsibility and social contribution. 

 

INTRODUCTION 
orporate Social Responsibility is one of the major trends in modern business. Almost in all the workshops, seminars and conferences, very loud comments 

are passed, quite often, on the topic of ‘Corporate Social Responsibility. The idea of Corporate Social Responsibility emerged for the first time in the year 

1953, sixty-three years earlier. 

Sometimes, Corporate Social Responsibility (CSR) is roughly interpreted as an Academic Discipline. This means that it is a coherent body of knowledge addressing 

a central theme. Prime focus of Corporate Social Responsibility is on the relationship existing between the business and wider society and also as to how it can be 

managed, quite effectively, in practice. Moreover, Corporate Social Responsibility can also be presented as a Management Approach that is a technical and instru-

mental response to the overall business environment.  

As a matter of fact, Corporate Social Responsibility should ideally be treated as a field which includes both the Academic and Practitioner perspective. Furthermore, 

the overall constituents related to Corporate Social Responsibility get affected either favorably or adversely because of the very existence of the Corporate Organ-

ization, in itself and moreover its performance, in the society. The society, just referred to, consists of different elements like Customers, Employees (also termed 

as Internal Customers), Creditors, Competitors, Suppliers, Shareholders, State Government, Internal Groups, Community Groups, to mention a few.  

 

REVIEW OF LITERATURE  
India has the world’s richest tradition or heritage of Corporate Social Responsibility. In India, this concept predates back to Mauryan History where the great 

philosopher like Kautilya emphasized on Ethical Practices and Principles while conducting business. In fact, it is practiced since ancient times, though not in the 

formal form, but, no doubt, in informal form of charity to the poor, the needy and the disadvantaged people from the community. India has a Penetrated Culture 

of ‘Sharing and Caring’ as the same is reflected through several scriptures at various places which highlight the significance of sharing one’s earning with the 

deprived members of the society.  

Further, in the words of Dietrich Bonheoffer, “Action springs not from thought, but from a readiness for responsibility.” In other words, actions towards Social 

Responsibility can surely spring only when the society, as a whole, is really ready to accept Social Responsibility, as a concept and also in principle. Carroll views 

Corporate Social Responsibility as a Multilayered Concept that can be divided into four interrelated Responsibilities, namely, Economic Responsibilities, Legal 

Responsibilities, Ethical Responsibilities and Philanthropic Responsibilities and further comments that it is a concept whereby the Companies integrate Social, 

Environmental and Health concerns in their Business Strategy and Operations and also in their interactions with the stakeholders on a voluntary basis. The Social 

Responsibility of Business encompasses the Economic, Legal, Ethical and discretionary expectations that society has of the organization at a given point in time. 

According to Donaldson T., and L. E. Preston, who are pioneers of Stakeholder Theory, Corporate Social Responsibility is based on the Stakeholder Theory of the 

firm, which contends that companies are not managed purely in the interests of their shareholders alone. Rather, there is a range of Stakeholders that have a 

legitimate interest in the Company as well.  

Amaeshi pointed out that the precise nature of Corporate Social Responsibility is understood in different ways, with differences in understanding or representation 

of the concept relatable to different paradigms and concerns. Although there are several contested notions of what Corporate Social Responsibility should be and 

how it should work, there is some agreement upon what it broadly entails. A number of concepts and issues are subsumed under the heading of Corporate Social 

Responsibility, including Human Rights, Environmental Responsibility, Diversity Management, Sustainability and Philanthropy meaning that it is a complex area 

with an interdisciplinary focus.  

In a study conducted by Brammer, Jcakson and Matten and titled as ‘Corporate Social Responsibility and Institutional Theory; new perspective on Private Gov-

ernance’ it was concluded that Corporate Social Responsibility is not only a voluntary action but beyond that. Regulation or Governance is necessary for enhancing 

Corporate Social Performance of businesses through Corporate Social Responsibility.  

European Union describes Corporate Social Responsibility as the concept that an Enterprise is accountable for its impact on all relevant stakeholders. It is the 

continuing commitment by the business to behave fairly and responsibly and contribute to Economic Development while improving the quality of life of the work 

force and their families as well as of the local community and society at large. Narayan Murthy, the Founder of ‘Infosys,’ states that Corporate Social Responsibility 

is to create maximum Share Holders value working under the circumstances, where it is fair to all its Stakeholders, Workers, Consumers, the Community, the 

Government and the Environment. According to Das Gupta, today Corporate Social Responsibility has gone beyond merely ‘Charity and Donations’ and is ap-

proached in a more organized fashion, it has become an integral part of the Corporate Strategy.  

After detail scrutiny of Annual Reports and Balance Sheets of leading Corporate in India like BHEL, Indian Airlines, Bharat Petroleum Corporation Ltd., Maruti 

Suzuki India Ltd., Hidustan Unilever Ltd., IBM, Tata Steel, Reliance Industries, HSBC India, Standard Charted Bank, Max New York Life Insurance Company, SAP 

India, Oil and Natural Gas Commission, ONGC, Infosys, to name a few, it is comfortably and empirically inferred by the Researcher that they are involved in 

Corporate Social Responsibility Programs in many areas like Education, Health, Livelihood Creation, Skill Development, Empowerment of Weaker Sections of the 

Society, Promotion of Culture and Rural Development, Disaster Management, Adoption of Villages, Provision of Medical and Sanitation Facilities, Building of 

Schools and Houses, Arrangement of Teaching Schedules Vocational and Business Skills for making villagers Self-reliant and Self-sufficient, Joining hands with 

Tribal Development Department for Upliftment of Tribal, Improvement of Agricultural Productivity for raising standard of living of poor farmers, Coordination 
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of Projects, for example, ‘Drishti’ for visually challenged Indians from the Economically Weaker Sections of the Society, Initiation of ‘Green Movement,’ Short-

term and Long-term Rehabilitation of Victims of Natural Calamities or Acts of God, etc.  

There is a real need to create awareness about Corporate Social Responsibility among the Public at large in order to make such initiatives practically highly effective. 

It is quite difficult for any one Organization to bring about desirable change as it is required on a very massive scale. It may necessarily not, at all, be out of place 

to suggest over here that fruitful and beneficial partnerships or collaborations among different Corporate Houses, NGOs and the Government should be encour-

aged so that overall Social Development of India should result at a fast rate.  

 

DEFINITIONS OF CORPORATE SOCIAL RESPONSIBILITY 
After undertaking review of pertinent literature related to the concept of Corporate Social Responsibility, one can certainly arrive at a number of definitions of 

this word. It is not thought fit by the Researcher to include all such definitions in this Research Paper. However, for the purpose of conceptual clarity a few 

definitions of this word are included in the following lines.  

As a matter of fact, there is no unanimity among Academicians, Practitioners, Management Consultants and Practioners as regards the definition of the word 

‘Corporate Social Responsibility.’ This kind of opinion differentiation exists basically because of varying approaches and angles to look towards this concept. At the 

same time, there are different perceptions of the same concept among the Governments, Private Sector as well as Civil Society Organizations.  

The word ‘Corporate Social Responsibility’ can roughly be defined as an obligation of a Corporate Organization to protect and enhance the society within which it 

operates. It can also be defined as the Ethical Behavior of a Company towards the Society, at large.  

Corporate Social Responsibility is also defined under Institutional Theory which states that Corporate Social activities are not only voluntary activities but they are 

a part of interface between business and society.  

 

RESEARCH PAPER OBJECTIVES 
The Research Paper Objectives are as follows. 

1. To Develop Conceptual Understanding about Corporate Social Responsibility 

2. To Test various views and Approaches towards Corporate Social responsibility  

 

RESEARCH PAPER METHODOLOGY 
The Methodology adopted for writing the research Paper is as follows: 

1. Review of literature was done through books and a website (The details about the books and the website are given at the end of the Research Paper in the 

section titled as ‘Categorized Bibliography.’)  

2. Several inferences were arrived at and personal views were formed after applying logical interpretations of Secondary Data, collected as above.  

 

AREAS OF CORPORATE SOCIAL RESPONSIBILITY 
The following main areas have already been identified towards Corporate Social Responsibility. However, there is no attempt on the part of the research paper 

writer to conclude that the Corporate Social Responsibility is, in fact, strictly restricted only to those areas mentioned in the research paper. Thus, in other words, 

these areas are undoubtedly suggestive and not, at all, exhaustive, in practical nature.  

(A) ECOLOGY AND ENVIRONMENTAL QUALITY 

This area broadly includes the following: 

� Pollution Clean-up and Prevention  

� Dispersion of Industries 

� Appropriate Utility of available Land and its Beautification 

(B) CONSUMERISM  

This area includes the following: 

� Truth in Lending and in Advertising 

� Fair and Ethical Business Practices 

� Product or Service Guarantee or Warrantee 

� Believable Service - Before and After Sales  

� No sale of harmful products  

� No sale of food items injurious to human health 

(C) COMMUNITY REQUIREMENTS 

These include the following: 

� Proper Utilization of Expertise and Competency of Eminent Personalities for resolution of local problems  

� Appropriate Aid with Health-care facilities  

� Provision of adequate educational facilities  

� Service in voluntary Groups 

(D) RELATIONSHIP WITH THE GOVERNMENT 

This relationship covers the following: 

� Strict restrictions on lobbying 

� Dominance or consequent control of business through political influence  

(E) MINORITIES AND DISADVANTAGED PERSONS 

Services to these include the following: 

� Provision of Training to unemployed people 

� Ensuring equal employment opportunities without bias or prejudice  

� Deliberate location of plants and other offices in minority areas 

� Encouragement of purchases from minority businesses houses 

(F) RELATIONSHIPS WITH THE LABORS  

These relationships cover the following: 

� Improvised conditions for Health and Safety 

� Provision of sufficient Day-care Centers 

� Provision of options of flexible Working Hours 

(G) RELATIONSHIPS WITH THE SHARE HOLDERS 

These relationships include the following: 

� Provision of Public Seats on the Board of Directors 

� Transparent Financial Disclosure. 
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APPROACHES TO CORPORATE SOCIAL RESPONSIBILITY 
1. SOCIAL OPPOSITION  

Some Corporate take firm stand that they do not, at all, owe any Responsibility towards the Society, at large. They try their all the best to cover up or deny this 

kind of behavior through their strong justification which is interpreted by some other corporate houses, as totally Unethical or Illegal, especially those who admit 

their Responsibility towards the Society. 

2. SOCIAL OBLIGATION  

On the other hand, some Corporate admit and undertake Social Responsibility as a part and parcel of their Social Obligation. In other words, they follow all the 

provisions of relevant and prescribed Statutes or Laws those are applicable to their Organizations. At the same time, they do not intend to go beyond these 

provisions. 

For example, they do install all the safety equipments as are ideally imposed by the Law. However, they do not incur additional expenditure for the purpose of 

installation of better safety equipments. 

3. SOCIAL RESPONSE  

Some Selective Corporate, indeed, go beyond the Legal Boundaries and they tend to be relatively more socially Responsive or Sensitive towards shouldering their 

social responsibility.  

For instance, they take an active part in socially beneficial activities. But, at such times they take adequate care that after undertaking cost benefit analysis, benefits 

are more as compared to the actual costs incurred. No doubt, this stand seems quite rational as well as practical in character.  

4. SOCIAL CONTRIBUTION  

Some Corporate treat themselves as responsible citizens and they contribute maximum to the best of their capabilities in almost all the projects meant for im-

provement and betterment of society, at large. No doubt, they believe in deep social effort in serving the overall community.  

 

ARGUMENTS FOR CORPORATE SOCIAL RESPONSIBILITY 
1. PUBLIC EXPECTATIONS AND RESULTANT IMAGE 

In order to meet ever expanding or increasing expectations of the public at large, the Corporate must necessarily possess deep conviction, determination as well 

as dedication for overall welfare of the public at large. Moreover, proper recognition and subsequent consistent responsible practice of Corporate Social Respon-

sibility definitely helps to create positive and lasting longer impact on the Public Image. On the other hand, if the expectations of the public at large are not met, 

may, necessarily, not, at all, be fully, but reasonably, there does lie a great threat to goodwill or reputation. This is not a good sign for the Corporate either for 

stability or growth, particularly, in the long run, as the same attempts at long run viability.  

2. DOMINANCE OF THE COMPETITORS 

If Corporate Social Responsibility is not properly recognized and effectively practiced, the competitors, especially the leading competitors, may assume the same. 

As a result, there is a danger of losing of initiative efforts and influence, in the short run in the society.  

3. FAVORABLE ENVIRONMENT LEADING TO CORPORATE SUCCESS 

Through continuous practice of Corporate Social Responsibility, the Corporate can certainly create favorable as good as stable environment within the society. 

The existence of such kind of environment really ensures future success for the Corporate.  

4. OVERCOMING GOVERNMENT RULES AND REGULATIONS  

If it is perceived that the Corporate is meeting expectations of the public at large, the Corporate can go beyond the clutches of costly, cumbersome and restrictive 

rules and regulations of the government. Undoubtedly this benefits the Corporate in the sense that the level of autonomy automatically rises, thereafter.  

5. MAINTENANCE AND DEVELOPMENT OF GOODWILL 

The responsive or sensitive social areas where other social institutions miserably fail to shoulder their responsibility properly either because of its no recognition 

or their own restrictions or limitations, the Corporate can dominantly interfere in such areas to shoulder the responsibility in order to resolve social problems. No 

doubt, this ultimately helps to maintain and develop goodwill.  

6. APPROPRIATE UTILITY OF CORPORATE RESOURCES 

The Corporate, as an enterprise, is a very strong reservoir of capital and expertise. This, in itself, amounts to tremendous potential which can comfortably be 

offered for service of the public, at large. When this is done in the best interest of the public at large, unknowingly, there is an appropriate utility of Corporate 

resources which would be underutilized otherwise. 

7. COURTEOUS SOCIAL BEHAVIOR AUGMENTING PROFITS 

If the Corporate would apply its unique or exceptional, innovative and creative skills towards shouldering Social Responsibility and solving significant and serious 

social problems, in turn, the society would give handsome returns in the practical form of augmented profits to the Corporate, over a period, simply out of courtesy 

or reciprocity.  

8. ASSURED SURVIVAL AND STABILITY 

If social problems are not resolved in time, they may get aggravated with the passage of time. The society living with enormous problems is naturally and normally 

not expected to respond, quite favorably to the Corporate. In case, the nature of the problem is severe, no desirable response from the society may endanger the 

survival of the Corporate, especially, in the long run.  

 

ARGUMENTS AGAINST CORPORATE SOCIAL RESPONSIBILITY 
1. LOSS OF PROFIT MAXIMIZATION 

Indulging in socially beneficial projects involves investment of precious resources of an organization like Money, Manpower, Time, etc. As a matter of fact, this 

investment is not, at all, a waste and therefore it should be treated as a fruitful or productive investment. However, some corporate interpret this kind of invest-

ment as diversion of precious organizational resources, as they feel that shouldering social responsibility is not consistent with their Vision, Mission or Objectives. 

They also think that such kind of investment would reduce proportionate percentage of rightful gain of their share holders. Furthermore, this situation may dilute 

the level of faith of the share holders; consequently, the capability to raise the finance in future may get affected, quite adversely. 

2. COMPROMISE OR SACRIFICE OF INVESTMENT OPPORTUNITIES 

The overall level of monetary investment necessary for running socially responsible programs may be relatively very high. If the same investment is done for a 

project which possesses potential to yield relatively better rate of return either in near future or in long future, there can certainly be rise in the level of resultant 

profits. As a result, the corporate is not ready and willing to compromise or sacrifice their additional investment opportunities at the cost of social responsibility. 

3. LACK OF ESSENTIAL SKILLS 

A specific Corporate House may necessarily not possess all the skills fundamentally essential for effectively and efficiently dealing with any social issue. At the 

same time, the same is also not expected out of a Corporate House. Besides, hiring of external services for such desirable skills is not an easy as well as an economic 

task, always. So also, some Corporate are not ready to accept and shoulder Social Responsibility. 

4. PURPOSE DILUTION 

As per the view of some Corporate, concentration on the objectives related to Social Responsibility may dilute the basic objectives for which they actually exist 

and may deviate their prime attention from main objectives to ancillary objectives which need not be achieved. When this view turns prominent, Social Respon-

sibility undoubtedly plays second fiddle to the main objectives of the Corporate. 
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5. NO SOCIAL ACCOUNTABILITY 

Prima facie, any Corporate can certainly and ideally not be held accountable for the outcomes of social programs, irrespective of the fact whether or not they are 

either right or wrong in the light of existing social or moral principles, good or bad in practical consequence, for the society. Moreover, a specific Corporate House 

may not enjoy the credit even after successful running of any social venture. 

6. PUBLIC SUPPORT – A MAGICAL PHENOMENON  

Public support is, more often than not, experienced as a magical phenomenon in the sense that sometimes public, at large, supports a Corporate for a social 

campaign having ordinary objectives whereas it does not support for a real noble or a charitable cause. In other words, the public, at large, may be well split on 

the issue of giving support to any social adventure undertaken or even initiated by a corporate firm. Thus, for want of consistent or reasonably stable results, in 

practice, some Corporate arrive at a decision not to indulge in Social Activities, at all, as a Practical Policy or Corporate Philosophy.  

7. LACK OF SOCIAL POWER OR INFLUENCE 

All the Corporate are not powerful or influence-able in the society, as a whole, to the extent required for successful running of a Social Project. As a result, in spite 

of existence of an intention to undertake Social Responsibility, as a project, they do not find themselves in a socially sound as good as comfortable position to 

initiate any thing in the direction of any activity which is directly or consequently related to social welfare.  

 

PERSONAL VIEWS OF THE RESEARCHER AS REGARDS CORPORATE SOCIAL RESPONSIBILITY 
A few months back, there was an interesting and curiosity arousing article in one of the leading daily newspapers namely Times of India about statutory contribu-

tion of the leading corporate towards Corporate Social Responsibility. In this article, a list of some leading Corporate was given who have not contributed towards 

Corporate Social Responsibility in the last financial Year 1st April 2015 to 31st March 2016, as it was required statutorily.  

Thus, on one hand, indeed, there are a number of Corporate who are contributing even more than the statutory limit and at the same time, on the other hand 

there are a number of Corporate who are not contributing even what is required as per statutory limit. After learning about inconsistency among corporate about 

Corporate Social Responsibility through sensational news, several inevitable and unanswered questions emerged as follows.  

Whether or not Corporate have any Social Responsibility? Whether their approaches towards Corporate Social Responsibility are correct and legal in their 

nature?  

This implies that all the Corporate do not have unanimity as regards not only the concept but also the practices of Corporate Social Responsibility. In other words, 

already this concept has consequently led to the emergence of several approaches which are described earlier.  

After careful and thoughtful study of all the approaches, described above, of the concept of Corporate Social Responsibility, the ordinary member of the society 

may develop a deep and considerable confusion whether or not the Corporate really has the Social Responsibility. No doubt, his confusion is quite understandable, 

rational as well as logical.  

However, the Research Paper writer is of the firm view that the Corporate does have Social Responsibility for the following main reasons. 

1. The Corporate act only within the four parameters of the society and not, at all, out of the periphery of the society. Therefore, they do owe the Responsibility 

towards the Society. 

2. The fact of very existence of the Corporate, in itself, is basically because of the existence of Society, as a whole. In simple words, if the society would not 

exist, the Corporate, too, would cease to exist.  

Furthermore, the arguments passed against practicing of Social Responsibility are intelligently needed to be curbed out and overcome through persuasion and 

emphasis of its different benefits.  

 

RESEARCH PAPER LIMITATIONS 
1. As the Research study for this paper is based on Secondary Data, all the limitations of Secondary Data have direct and deep impact on various views formed 

and inferences arrived at by the Researcher in this Research Paper.  

2. As the Research study for this paper is purely of Academic Orientation, some sort of adaptation to prevailing factual conditions is ideally necessary before its 

direct application in practice.  

3. As the Research study for this Paper is based on Human Views, that is, Views of the Researcher, all the limitations of Human Views have direct impact on 

various views formed and inferences arrived at by the Researcher in this Research Paper. (At the same time, it may, necessarily, not, at all, be out of place to 

point out, over here that those views and inferences are based on fully considered, well balanced and sound judgment of the prevailing social situations as 

regards Corporate Social Responsibility.) 

4. Various views expressed in this Research Paper are partially based on Social Observations of the Researcher and his Experiences during Social Interactions 

with many people on a number of occasions. As a result, full concurrence with all the personal views as well as personal opinions of the Researcher is certainly 

not possible, in practice.  

5. Different areas of Corporate Social Responsibility mentioned in this paper are suggestive and not at all, exhaustive in their nature.  
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