VoLUME No. 2 (2012), I ssue No. 12 (DECEMBER) I SSN 2231-4245

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERGE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland [HililICVAIIEIGHSI08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 1866 Cities in 152 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 2 (2012), I ssue No. 12 (DECEMBER) I SSN 2231-4245

CONTENTS

o~ TITLE & NAME OF THE AUTHOR (S) Fage No-

1. | MANAGEMENT OF NON-PERFORMING ASSETS: A STUDY ON RAS AL KHAIMAH BANK, UNITED ARAB EMIRATIES 1
DR. K. DURGA PRASAD & BANDA RAJANI

2. | INVESTIGATING THE KNOWLEDGE MANAGEMENT IMPLEMENTATION IN THE DISTANCE EDUCATION SYSTEM IN IRAN 9
MOHAMMAD LASHKARY, ESMAEIL KHODAI MATIN, BEHZAD HASSANNEZHAD KASHAN! & KOLONEL KASRAEI

3. | REPORTING EDUCATION AND EDUCATIONAL MATTERS IN NIGERIAN MEDIA 15
IFEDAYO DARAMOLA

4. | EMPLOYEE SELECTION IN ETHIOPIAN CIVIL SERVICE: PREDICTIVE AND CONTENT VALIDITY OF SELECTION INSTRUMENTS: A CASE STUDY IN 19
BUREAU OF CIVIL SERVICE AND CAPACITY BUILDING
ABEBE KEBIE HUNENAW

5. | CAUSES AND CONSEQUENCES OF HETEROSKEDASTICITY IN TIME SERIES 24
DR. FREDRICK ONYEBUCHI ASOGWA & AMBROSE NNAEMEKA OMEJE

6. | EFFECTS OF FRAUD AND FORGERY AND PERFORMANCE IN HOTELS IN NAIROBI, KENYA 29
MOSES MURAYA, JACQUELINE KORIR & KIMELI KORIR

7. | MEGHALAYA: SWITZERLAND OF THE EAST? 34
DR. BALWINDER NONGRUM BEDI

8. | CORPORATE GOVERNANCE IN EMERGING ECONOMIES IN INDIA - A REVIEW 38
KAISETTY. BALAJI & DR. Y. VENU GOPALA RAO

9. |STUDY OF STUDENTS’ PERCEPTION TOWARDS SELECTION OF HOTEL MANAGEMENT STUDIES AND THEIR WILLINGNESS TO PURSUE THEIR| 42
CAREER IN THE HOSPITALITY INDUSTRY AFTER COMPLETION OF THEIR COURSE
MILIND A. PESHAVE & DR. RAJASHREE GUJARATHI

10. | WOMEN AWARENESS ON CONSUMER RIGHTS — A STUDY WITH REFERENCE TO VELLORE CITY 51
DR. N. SUNDARAM & C. BALARAMALINGAM

11. | DETERMINANTS OF DROPOUT OF TODA CHILDREN IN NILGIRIS DISTRICT-AN EMPIRICAL ANALYSIS 55
DR. R. ANNAPOORANI & K. KRITHIGA

12. | IRRIGATION WATER PRICING IN KARNATAKA: TRENDS AND ISSUES 60
GOWRISH P & DR. B. K. TULASIMALA

13. |INFLUENCE OF BANKS’ DEMANDS FOR SECURITY ON PERCENTAGE OF LOAN SANCTIONED FOR FARMERS UNDER: SERVICE AREA| 66
APPROACH (SAA)
DR. C. VETHIRAJAN & S. CHANDRASEKAR

14. | BUDDING CHAIN OF CO OPERATIVE SOCIETIES IN INDIA-ITS REASONS AND IMPACT (WITH SPECIAL REFERENCE TO JODHPUR AND PALI| 69
DISTRICT)
DR. PUNITA SONI & DIVYA SHARMA

15. | OPEN DISTANCE EDUCATION AND SUSTAINABLE DEVELOPMENT 72
DR. SHIVAJI BORHADE

16. | ASTUDY ON HIGHER SECONDARY STUDENTS’ FAMILY ENVIRONMENT AND ACHIEVEMENT IN ECONOMICS IN TIRUNELVELI DISTRICT 77
M. RAJAKUMAR & DR. M. SOUNDARARAJAN

17. | GROWTH IN STUDENTS ENROLMENT, NUMBER OF COLLEGES AND UNIVERSITIES IN INDIA 81
V. D. DHUMAL & DR. A. J. RAJU

18. | ANALYTICAL STUDY ON AWARENESS LEVEL OF ELECTRONIC BANKING IN KADAPA TOWN 84
DR. PADMASREE KARAMALA & DR. BHARATHI DEVI ANCHULA

19. | UPLIFTMENT OF WOMEN THROUGH SELF HELP GROUP ACTIVITIES: AN EMPIRICAL STUDY IN KANCHEEPURAM DISTRICT SHGs 89
J. SANKARI & DR. R. NAGARAJAN

20. | SOCIO ECONOMIC IMPACT OF CONFLICT: AN EMPIRICAL STUDY OF YOUTH IN KASHMIR 93
DR. ANISA JAN & UNJUM BASHIR

21. | EXTERNAL DEBT OF SRILANKA: GROWTH AND ECONOMIC GROWTH 100
DR. G. JAYACHANDRAN

22. | FOOD SECURITY IN INDIA — CHALLENGES AHEAD 112
DARSHINI.J.S

23. | THE PERFORMANCE OF SELF HELP GROUPS A STUDY OF DHAN FOUNDATION, JEWARGI TALUK, GULBARGA DIST, KARNATAKA 121
BHIMASHA K. B.

24. | BLACK MONEY AND ITS IMPACT ON INDIAN ECONOMY AND COMPARATIVE STUDY OF INDIA AND CHINA 126
JATINDER KUMAR, VINAY KUMAR & ANITA KUMARI

25. | INCIDENCE OF POVERTY AND INTRAHOUSEHOLD ALLOCATION OF RESOURCES: A GENDER ANALYSIS 129
P.KANAKARANI

26. | PROGRESS OF SHG’s AND SOCIO-ECONOMIC CONDITIONS OF WOMEN BENEFICIARIES IN HAVERI DISTRICT (KARNATAK STATE) 139
DR. RAMESH.O.OLEKAR & CHANABASAPPA TALAWAR

27. | ASTUDY ON ISSUES AND CHALLENGES OF CHILD LABOUR: WITH REFERENCE TO GARMENT INDUSTRIES IN BENGALURU 143
KRISHNA MURTHY.Y & S.MANJUNATH

28. | STRESS AND COPING BEHAVIOR AMONG HEARING IMPAIRED CHILDREN IN CHITOOR DISTRICT 150
G. JANARDHANA & V. RAMESH BABU

29. | VOLATILITY TRANSMISSION BETWEEN CRUDE OIL PRICES AND INDIAN EQUITY SECTOR RETURNS 157
ANAND.B

30. | NEED OF HOUR: ACTION TANKS NOT THINK TANKS 161
NAGURVALI SHAIK, PUJITHA VALLBHANENI & VINOD ADAPALA
REQUEST FOR FEEDBACK 165

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUuME No. 2 (2012), I ssue No. 12 (DECEMBER) I SSN 2231-4245

CHIEF PATRON

PROF. K. K. AGGARWAL
Chancellor, Lingaya’s University, Delhi
Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON
LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana

Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR.
DR. BHAVET
Faculty, M. M. Institute of Management, MaharishiMarkandeshwarUniversity, Mullana, Ambala, Haryana

ADVISORS
DR. PRIYA RANJAN TRIVEDI

Chancellor, The Global Open University, Nagaland

PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal

PROF. S. L. MAHANDRU

Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR
PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR,

DR. SAMBHAV GARG
Faculty, M. M. Institute of Management, MaharishiMarkandeshwarUniversity, Mullana, Ambala, Haryana

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SIKANDER KUMAR
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh
PROF. SANJIV MITTAL
UniversitySchool of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. RAJENDER GUPTA
Convener, Board of Studies in Economics, University of Jammu, Jammu
PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 2 (2012), I ssue No. 12 (DECEMBER) | SSN 2231-4245
PROF. S. P. TIWARI
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad
DR. ANIL CHANDHOK
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana
DR. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra
DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. VIVEK CHAWLA
Associate Professor, Kurukshetra University, Kurukshetra
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PARVEEN KHURANA
Associate Professor, MukandLalNationalCollege, Yamuna Nagar
SHASHI KHURANA
Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala
SUNIL KUMAR KARWASRA
Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad
DR. VIKAS CHOUDHARY
Asst. Professor, N.I.T. (University), Kurukshetra

TECHNICAL ADVISOR.
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VoLUME No. 2 (2012), I ssue No. 12 (DECEMBER) I SSN 2231-4245

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of
Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance, Corporate Governance
and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & Practice; Auditing;
Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History;
Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International
Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy
Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Management
Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business;
Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-
Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational
Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small
Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; Transportation/Physical
Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing;
Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete Structures; Internet;
Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific
Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic and Web Design.
The above mentioned tracks are only indicative, and not exhaustive.

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission
guidelines duly available on our website under the heading guidelines for submission, at the email address: infoijrcm@gmail.com.

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1 COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF.

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4, ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 2 (2012), I ssue No. 12 (DECEMBER) I SSN 2231-4245

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
o The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
4 For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
4 Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

4 Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

4 Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

o Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 2 (2012), I ssue No. 12 (DECEMBER) I SSN 2231-4245
EFFECTS OF FRAUD AND FORGERY AND PERFORMANCE IN HOTELS IN NAIROBI, KENYA
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ABSTRACT

Hotel managers and owners at a corporate and hotel level look for opportunities to tighten the belt in their operations as they incur hidden costs which eat not
only on their revenue but affect many aspect of running the hotel. With rising incidences of fraud and forgery affecting not only clients and guests but also the
processes of the business, hotels are forced to reconsider their stance in fighting the vice. The purpose of this paper was to examine the effects of fraud and
forgeries perpetrated by employees, customers, and suppliers on the performance hotels. The results showed that some employee fraud and forgery do affect the
performance while some do not affect like cash register fraud. Customer frauds and forgeries affect performance especially guests living the hotel without
clearing their bills while suppliers’ fraud and forgeries affect performance of the hotel because they occur for long periods of time increasing expenditure as the
hotel has to pay. The study concluded that overall hotel performance suffers from frauds and forgeries through increased operating costs, low productivity due to
reduced employee morale and absenteeism. The findings may benefit hotel managers to know the extent of the effect of fraud and forgeries on hotel
performance and the cost of the vice.

KEYWORDS

Forgery, Fraud, Performance, Theft.

1. INTRODUCTION
he tourism industry has been among the leading contributor to the Kenya’s economic growth with tourism recording a 19.5 percent jump in earnings
from 52-7 billion in 2008 to 62.5 billion in 2009 (Kimani, M. 2010) with most of these revenues being raked in by the hospitality industry. Increase in
tourism business in Kenya means that more guests visit the country for vacation, holiday business trips, conferences and safaris. These guests carry with
them valuable and priceless belonging, assets, money and information which has made it them a target by fraudsters to execute their schemes and cons as it is a
fertile ground for fraud and forgery.
Reed Archambault, an attorney with Newmeyer and Dillion LLP in Newport Beach says “recent studies show that employee embezzlement has become so wide
spread that it accounts for majority of business loses that are suffered by employers”. Some estimates indicate that more than $600 billion is stolen annually or
roughly $4500 per employee (Passo, M. 2006). Hospitality industry exposed various forms of fraud and forgery cases which can be internal or external. Internal
threats include employees in any position in the company while external threats include guests, vendors, suppliers, internet threats and even complete
strangers. Fraud can manifest itself in a wide variety of ways and originate from a number of sources (Hubbard 2006)
When faced with fraud, hotels must walk a fine line between exercising the necessary controls and meeting the strong imperatives of customer service (Michael
2001). Any fraud can damage a company’s reputation and it depends on how the fraud is handled by the company. If the affected company shows the
competence in handling fraud cases this creates a positive image for the company but the reverse creates a poor image for the company. The type of fraud can
cause a dent in revenue generation and if a hotel looks vulnerable to fraud it can taint the hard earned image thus causing a slump in business with guests opting
to go to elsewhere where they feel their security is assured. Guests like to feel assured of their personal security and of their valuables (Michael, 2001).

1.1 STATEMENT OF THE PROBLEM

There has been an increase in the number of cases of fraud and forgeries reported in Kenya and the world over with many of the cases involving lots of money
while others have gone undetected. Fraud and forgery can have far reaching effects to hotels and the employees both concerned with the cases and those not
even concerned. What motivates employees to engage in fraud and forgery cases and the reasons that they do it is an area that has caught the eyes of scholars
and managers as they wish to find ways to eliminate and to prevent these cases from happening in their establishments as they can be of detrimental value to
the organization.The impacts of fraud and forgery on performance on hotels has been an interesting subject but most scholars have often researched on
motivation of fraud, the types of frauds that occur, the monetary value of fraud cases but few have really definitely tried to link performance and fraud and
forgery cases. Fraud and forgery can have a direct effect on profitability and the liquidity of a hotel. Fraud and forgery cases can lead to poor performance to the
point of closure. It can also affect productivity and morale of employees when perpetuated as some employees may benefit on individual basis especially those
with access to the means. Therefore performance can be affected in terms of reduced revenue, substandard services and products from suppliers, low
motivation of employees and increase in operating costs.

1.2 RESEARCH QUESTIONS

1. How do fraud and forgeries perpetrated by employees affect hotel performance?
2. Do fraud and forgeries perpetrated by customers affect performance of hotels?
3.  How do fraud and forgeries perpetrated by suppliers affect performance of hotels?
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2. LITERATURE REVIEW

2.1 CONCEPT OF FRAUD AND FORGERY

Association of Certified Fraud Examiners (ACFE) classify fraud into asset misappropriation, corruption and financial statement fraud (www.acfe.com). Asset
misappropriation covers stealing or “borrowing “ resources for personal use without permission for example, check forging skimming cash from registers and
using company vehicle for personal gain. Corruption occurs when an employee inappropriately uses their positions in the organization to benefit themselves for
example accepting bribes from a potential vendor or accepting kickbacks from customer in the exchange for offering unwarranted discounts. Financial statement
fraud involves the intentional misstatement or omission of material information in the organizational financial reports. This may occur to cover up incompetent
decision by managers or to hide other existence of fraud or both for example recording fictitious revenues hiding expenses or artificially inflating assets
(www.acfe.com).

2.2 MOTIVATION FOR FRAUD AND FORGERIES

With millions of people facing financial hardships, the odds that someone at a company may steal increases (Michael, 2010). Fraud often starts small and as the
fraudster finds that they can get away with it gets bigger and bigger. Recent cases have involved very large amounts of money (Parker, 2010). In Nairobi’s
Fairmount Norfolk hotel a customer skipped without paying a hotel bill estimated at 3.4 million Kenya Shillings (Miana, 2010). The most common underlying
causes of fraud are to feed an addiction such as gambling, drugs or alcohol. Fraud can also be triggered by a period of financial distress such as divorce (Parker,
2010). Also broad economic conditions have an insignificant effect on fraud levels. It goes up following a boom period; people want to maintain their standards
of living even if it means criminal activity (Parker, 2010).

Criminologists have identified three elements that are often present when fraud occurs that is opportunity, pressures of incentives, rationalization (Hubbard,
2006). Opportunity refers to the situations and circumstances that make it possible for fraud to take place such as an employee with uncontrolled company
access to company funds has the opportunity to misappropriate those funds (Hubbard, 2006). Pressures and incentives to commit fraud are often associated
with lifestyle issues that are living beyond one’s means, personal debt which involves excessive credit card use, gambling losses, uses of drugs or alcohol and
lastly business results that are shown by poor operating results, the desire to avoid business failure and also to meet requirements of lenders. Lastly,
rationalization refers to the need for the people to somehow justify their fraudulent actions in their own minds. People involved in fraud attempt to
physiologically accept their own actions and emotionally “shift blame” to anyone other than him/herself. Common rationalizations are entitlements which
include thoughts such as “they don’t pay me what is worth”. “I have this money coming to me”; anger or revenge “the company has treated me poorly, now
they are going to pay”; minimization “I am not taking much”. The company can easily afford it”; moral justification, “everyone is doing it, so it must not be so bad
to do this. Rationalization is not generally known to others and therefore is usually difficult to detect. In addition, persons with low moral integrity may feel little
need to rationalize their behavior (Hubbard, 2006).

2.3 EXECUTION OF FRAUD AND FORGERY

In the area of financial reporting staff may be involved in any number of common methods of financial statement manipulation, “cooking books ” these include
manipulation of revenue recognition ,overstatement of inventory, failure to keep necessary write offs capitalization of expenses and use of reserves to “create”
income. Financial reporting fraud cases contain certain recurring themes (Andrew et al., 1999). Common red flags include inadequate leadership at the top,
weak internal controls, autocratic senior management, collusion among accounting employees and aggressive accounting policies.

Fraud in its traditional form involves the theft or misappropriation of assets. Frequently, individual’s thefts in the hospitality industry are immaterial. However,
procurement and related fraud deserve special mention because they can have significant “bottom line” impact. The most common form of procurement fraud
involves collusion with outside vendors, which is difficult to detect. No internal control system can prevent collusion between employee and an outside vendor
acting as a partner in the fraud. In this type of scenario the vendor usually pays a “kickback “or commission to the employee. The employer rather than the
vendor usually bears this additional cost. Often the schemes are varied over time and may involve significant gifts or benefits in-kind like construction of an
employee home by the vendor (Flaig and Chang 1999).

Simply put asset misappropriation can be thought of as a theft of something of value that belongs to a business. When it comes to asset misappropriation “cash
is king”. In other words cash is the most frequently targeted asset because cash has a clearly known value, is easily transferable and transportable, is difficult to
trace and may even be diverted before any record exists in a company books. Cash targets include currency and coins, checks, electronic funds, financial
instruments, rebates, credits discounts and virtually any other devices or means of financial exchange or enrichment (Hubbard, 2006). According to ACFE
national survey 2004, 93% of the asset misappropriation cases studied involved cash, and a median loss was $93000. Cash may be targeted by external or
internal perpetrators or even by both via collusion (Hubbard 2006). Cash diversion schemes ranges from simple skimming of sales receipt to complex frauds
involving billing, payroll, expenses reimbursement ,checks including alteration and diversion of legitimately issued checks, sales and remittances including point
of sale till tapping (Hubbard, 2006)

Other common targets of assets misappropriation include merchandise and or other inventory, equipment and supplies and even waste, scrap, salvage, or
surplus property. Generally high value assets that are easy to transport and to dispose of are at highest risk. Prime examples of high risk assets include laptop
computers, which pose the additional risks of confidential data disclosure and possible facilitation of unauthorized information system intrusion experience
indicates that virtually any type of assets can be targeted (Hubbard, 2006). Corrupt or prohibited business practices include side agreements involving
undisclosed rebated or kickbacks, bid rigging, bribery and extortion. These practices often involve hidden arrangements with customers and suppliers of goods
and services to a company. In many cases these arrangements directly and dishonestly benefit the individual employee(s) involved (Hubbard, 2006).

Computer related crimes may be committed by persons with or without authorized access, including user and or physical access. Of particular concern is the
potential risk associated with disgruntled employees, contractors, or other insiders who may have high level computer access, authority, knowledge, and
familiarity. Computers can serve as targets for of criminal activity but more often they serve as a “tool” or the means to accomplish a crime. Also computers may
be used to produce false documentation (Hubbard, 2006). An employee can gain access to a company “check books” in several ways. Trusted employees are
often allowed to bypass internal control to “assist” others. However these trusted employees can take advantage of the controls they are routinely allowed to
circumvent. Circumvention of existing internal controls, even by exception is a common theme in employee fraud (Hubbard, 2006).

It is often impossible for a company management to know every employee and their pay status. Furthermore, payroll process can often make it possible for
payments to be made. Common payroll fraud schemes include among others payments to nonexistent (ghost employees ) added to the company payroll by
someone with the authority to add new employees, employees falsifying time reports for hours not worked, and also where employees get unauthorized salary
/pay rates, overtimes, or bonuses. Payroll fraud may also involve collusion between employees for example between an employee that receives the fraudulent
pay and an “insider” with the ability to facilitate the payment (Hubbard, 2006).

Payment to outside vendors represents a significant outflow for most companies. Therefore it is important to understand vendor fraud risks. “Ghost” vendors
represent a common fraud device used by company insiders who have the abilities to approve new vendors to receive payments and to authorize such
payments. In these types of schemes a dishonest employee may establish a phony vendor account(s) that he or she controls and then direct fraudulent
payments to that account(s) (Hubbard, 2006). In many companies, vendor payments above a certain dollar amount are subject to closer scrutiny, higher level
approvals, or special reporting. In these cases to avoid detection an employee may set up multiple ghost vendors and make only one or two smaller fraudulent
payments to each (Hubbard, 2006). Companies should be alert to suspicious patterns of vendor payments, including those that are “just under the radar” in
terms of requires approvals, reporting or other company procedures. Similar to a ghost vendor schemes is the dishonest employee who “takes over” a legitimate
vendor account. In that case, the employee may simply change the mailing address shown in the vendor profile for an inactive company to one the employees
controls. Of course, invoices begin to arrive from the formerly inactive company. Ghost vendor schemes may also utilize company names that are intended to be
similar to well known, established vendors (e.g. a legitimate vendor named” Robert smith and co” may be reestablished as a ghost vendor under the name “bob
smith” or “R. Smith”). A perpetrators goal for establishing ghost vendors is to use name alignment as a tactic to reduce the chances of detection (Hubbard,
2006).
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Hotels are easy targets because they are all credit card-based. And hotels themselves certainly aren’t fortresses designed to keep bad guys out. The root of the
issue is the hotel industry’s insufficient security measures to prevent data breaches. Many rely on older point of sale terminals and outdated operating systems,
which are more vulnerable to hackers (Siciliano, 2010). Credit card fraud strikes millions of times every year and is one of the fastest growing white collar crimes.
Credit card fraud happens whenever someone obtains another’s credit card account number and then uses it to make fraudulent purchases. This can happen if a
dishonest front office clerk makes an imprint of someone’s credit card, a thief gets the account number and expiration date from a discarded receipt or a
restaurant cashier swipes the credit card in order to make a counterfeit copy of the credit card. This method is called “skimming”. Once thieves have accessed
this data, they can clone cards with the stolen numbers and use them to make unauthorized charges (Siciliano, 2010).

Fraud experts say that hackers often steal personal data and make multiple small charges to validate of a card holder before making bigger charges (Sharkey,
2010). Results from a research that included 218 investigations, coming from 24 countries indicated that once a scam has been perpetrated, it takes about 156
days for the victimized establishment to realize that they have been hit. The sad part here is that, by the time both the hotel and victim realize what has
happened, the hackers would be miles away reaping on the rewards of their actions (Kong, 2010)

3. RESEARCH METHODOLOGY

The research was carried out in 3 selected hotels in Nairobi, Kenya. The research employed a descriptive survey research design whereby it was concerned with
the investigation and understanding of various fraud and forgeries that take place in hotels in Nairobi central business district. Target population was 312 hotel
employees out of which 93 formed the sample. Data was collected using closed-ended questionnaires. Purposive sampling was used to select the hotels after
which the employees were stratified in stratas of departments before simple random sampling was used to select the actual respondents for the study. Data was
coded and analyzed using Statistical Package for Social Sciences (SPSS) and presented using frequency tables, bar graphs and pie charts.

4. RESULTS AND DISCUSSIONS

4.1 EMPLOYEE FRAUD AND FORGERIES

30.6% of the respondents agreed that employee fraud takes place in their hotel while the majority of 45.6% disagreed that employee fraud was prevalent in
their hotel. Financial record manipulation leads to lots of lost revenue and in some cases can cause the company to suffer litigation due to doctoring of financial
statements. From the research a majority of respondents agreed that financial manipulation fraud does take place. Financial fraud can cover all forms of records
from accounting records, sales reports, cash collection reports, guest folio records, food cost records among others. The frauds could be happening because of
lack of proper audit controls, use of manual records and no computerized records. Manual records can be misplaced or even the paper trail can be forged or
eliminated. This is as a result of loopholes that exist in the policies, procedures and implementation of these policies.

A majority of respondents disagreed that assets misuse usually occurs maybe because of the procedures that have been put in place like passwords for
computers and photocopiers, and logbooks, security when entering and leaving the building. Though a high percentage of respondents 41.17% agreed that
company assets are misused or even used for personal gain, company assets cost the hotel a lot of money on investment. Hence, when these assets are used
means they are used to recover this cost and make revenue or assist in making of revenue. Any slight misuse means that a cost has been incurred by the hotel.
However, despite procedures that have been put in place for use of these assets, some employees have found a way to by-pass these policies or they use their
positions to gain access to the assets. Personal use exposes the assets to wear and tear, and even the risk of theft or loss i.e. for laptops.

In the area of revenue collection, controls are very important so as to ensure all the cash is collected and no loses occur. Being a sensitive area this areas attract
various forms of fraud and forgeries that seek to direct cash flow away from the hotel. One way is where employees keep a separate personal check book to
collect cash and this does not find its way to the cash box. This fraud is even executed with the collusion of teller. From the research a majority of the
respondents disagreed that this fraud takes place. This could be the result of adoption of technology in billing and in the revenue areas of the hotel.by adoption
of systems of pay, Like MACROS, opera among others. A percentage of 27.27% of those that agreed could mean that the hotels that were researched on had not
fully adopted these systems while others used the manual billing method of billing. A summary of employee frauds and forgeries are as shown in table 1.

TABLE 1: EMPLOYEE FRAUDS AND FORGERIES

Fraud Strongly Agree | Agree | Neutral | Disagree | Strongly Disagree
Company assets misuse 12 29 15 24 21
Pocketing of payments 3 35 32 15 15
Expense inflation 9 15 32 32 12
Separate billing of check 3 24 35 21 15
Retain payment check 6 18 29 18 29
Taking home hotel supplies 27 15 9 21 29
Working register fraud 9 24 29 9 27
Financial records manipulation | 0 35 27 24 15
Credit card fraud 6 12 18 44 21
Selling of personal stock 12 12 12 29 35

Source: Data Analysis
4.2 CUSTOMER FRAUDS AND FORGERIES
Hotels experienced a high number of guests who go without clearing all their bills when they check out of the hotel. This was shown by the high percentage of
41.2% of respondents agreeing that fraud forgeries occur. Most bills that are not cleared mostly consists of additional services or drinks that are bought when
the guest are taking breakfast. This results as some guests clear with the front office before going for breakfast. If this guest buys any drinks and this is charged
to the room account, after breakfast they can walk out without pay either purposefully or forgetting to pay.
Hotel guest can also con the hotel, staff or even other guests. This happens when the guest convincingly comes in as a high profile guest and they can even claim
that they are good friends of the manager or owner of the hotel and then they demand complimentary services. They can be very convincing wit even them
clearing their first bills then move later for the kill. They later leave the hotel before the checkout day with a huge accumulated bill to their name. Others con
staff that they can be able to get them a better paying job abroad and all they need is their details and later ask for some money as a fee for processing their
documents for a visa etc. Other guest find a fancy in taking items and gadgetry placed in their rooms with them upon check out. These items include hotel
branded towels, small mats, cups, vases, paintings and pictures, sculptures remotes and even cable or DSTV cables. Computers viruses and hackers are
dangerous as they can access or even crash hotel company databases. Viruses offer hackers avenues to access a computer remotely and even send data that is
very secret like key-loggers can be able to get passwords and pin used in the company. As regards to computer hack and virus frauds, recorded a majority of
respondents that disagreed that they happen or have ever happened. This could be as a result of the lack of integration and adoption of technology in the
running of the hotel. Also another reason could be the use if standalone databases and computer systems that have not been directly linked to the internet.
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TABLE 2: CUSTOMER FRAUDS

Fraud Strongly Agree | Agree | Neutral | Disagree | Strongly Disagree
Skippers without clearing bills | 6 35 20 24 15

Stranger cons 6 22 18 27 27

Taking room items 29 29 21 15 6

Computer hacks and viruses 12 15 33 10 30

Source: Data Analysis

4.3 SUPPLIER FRAUDS AND FORGERIES

Under supplier frauds recorded among the highest percentages that the respondents agreed with. 60.6% agreed that suppliers offer rewards of money or kind
to the employees who are paid in forms of tokens, gratuity and pricey presents. This is done so that the suppliers are given a priority to supply goods and
services in future and also to cut the supplier some slack on the quality and quantity delivered. Other suppliers bribe to attain contracts (48.5%) or theirs is given
priority of award with the hotel. This leads to price inflation (41.7%) by the supplier in order to cover the cost incurred in paying the employees. This happens
with the collusion of the employees for they are necessary for the success of this fraud. Also another way of covering the cost of the supplier is delivering cheap
substandard goods and services (50%) and charging them the same price as quality products.

TABLE 3: SUPPLIER FRAUDS

Fraud Strongly Agree | Agree | Neutral | Disagree | Strongly Disagree
Money rewards to employees 6 55 18 9 12

Contract bribing 30 18 30 12 10

Goods price inflation 15 32 24 24 5

Substandard goods and services | 21 29 20 18 12

Source: Data Analysis

4.4 FRAUD AND FORGERIES AND HOTEL PERFORMANCE
Service consistency is affected by high employee turnover. This is because standardization of services becomes difficult with the high labor turnover. The high
labor turnover is caused by the dismissal of frauding employees. Also high levels of fraud affect the hotel revenue generation which can lead to low income or
loss leading to laying off of employees or low wages and salaries. Another aspect that is affected is the expenditure of the hotel that goes high (46%). This is
because of the cost incurred because of fraud like asset repairs, maintenance, replacements, room supply replacements and supplier frauds among others.
Fraud and forgery affect the morale of the employees. When employees feel that they earn good money even if they need not to work hard because they know
that they have other avenues of getting money not only salaries alone. Also people who fraud form cartels that seem to dictate what they do which is usually
little work as they delegate themselves to areas where there is an avenue for committing frauds thus personalizing duties and departments to be worked in.
Absenteeism cases can rise due to the employee feeling that they have enough money that they do not need to come to work often or on time. This gets worse
when they know that there is somebody to cover up for them when they do not report to work as register can be forged o indicate that they came to work so at
last get full wages for time mot worked for. Because of these frauds customer complains can arise and become frequent as guest will complain that they do not
have various items in their rooms like hair dryers, also poor service from un motivated employee, theft in rooms or by fellow guests, over billing, service quality
among others.

TABLE 4: FRAUD & PERFORMANCE

Fraud Strongly Agree | Agree | Neutral | Disagree | Strongly Disagree
Service consistency 12 44 26 9 9

Employee turnover 3 52 27 9 9

Hotel expenditure 21 25 24 21 9

Low employee morale 27 41 27 0 5

Frequent customer complaints | 21 32 29 9 9

Employee absenteeism 8 27 31 18 15

Source: Data Analysis
5. CONCLUSION
Employee frauds and forgeries sometimes affect performance of a hotel. Frauds like financial records manipulation and misuse of company assets greatly affect
while separate billing checks and credit card fraud do not greatly affect performance of hotels. Customer frauds and forgeries affect performance of a hotel in
various ways especially guests living the hotel without clearing their bills and also taking away room items with them. Fraud and forgeries perpetrated by
suppliers affect performance as they occur for long periods of time and therefore increases hotel expenditure since the hotel has to pay for it. Overall hotel
performance suffers from frauds and forgeries through increased operating costs, low productivity due to reduced employee morale and absenteeism.

6. RECOMMENDATIONS

There is need for adoption of technology to be integrated in the daily operations of hotels which include management information system software like opera,
abacer, QuickBooks, micros and salary management systems that reduce loopholes and minimize avenues for fraud. CCTV surveillance can be used in areas that
are fraud prone like restaurants, bars, front office kitchen stores, receiving bay etc., implementation of a double check system on guests before they check out of
the hotel to reduce instances of guest going with unpaid bills and room items can be done in collaboration with other departments. Better pay and incentives for
employee can motivate them not to fraud as they are paid money that can sustain them. Hotels and police should collaborate with each other to share
information on known offenders and blacklisted guest. Also there should be random check by qualified personnel like executive chef for kitchen deliveries which
should be rotational to reduce biasness. Job rotation in cash collection areas or fraud prone areas and it should be randomized so that to reduce employees
becoming confident to commit fraud or form connections for frauds. Random and regular audit of financial records, reports assets by a qualified internal and
external auditor as well as regular upgrade of the software like antiviruses and antimalware to help in integrating new features like self-checking and correcting
which goes through records and data.
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