
VOLUME NO. 2 (2012), ISSUE NO. 2 (FEBRUARY)  ISSN 2231-4245 

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., The American Economic Association’s electronic bibliography, EconLit, U.S.A., EBSCO Publishing, U.S.A.,  

Index Copernicus Publishers Panel, Poland, Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)] 
as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

Circulated all over the world & Google has verified that scholars of more than Hundred & Twenty One countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

www.ijrcm.org.in 

    



VOLUME NO. 2 (2012), ISSUE NO. 2 (FEBRUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

ii

CONTENTSCONTENTSCONTENTSCONTENTS    
    

Sr. 

No. TITLE & NAME OF THE AUTHOR (S) Page No. 

1. SERVICE QUALITY DIMENSIONS IN RETAIL SETTINGS: AN EMPIRICAL STUDY AT SELECTED APPAREL SPECIALTY STORES OF 

MUMBAI 

DR. SUDHEER DHUME 

1 

2. REDUCING HEALTH INEQUALITIES: KERALA CMPREHENSIVE HEALTH INSURANCE SCHEME A ROLE MODEL FOR DEVELOPING 

COUNTRIES 

DEVI NAIR & KORA TUSHUNE 

6 

3. FACTOR AFFECTING FOREIGN DIRECT INVESTMENT (FDI) INFLOW IN THE BUILDING AND CONSTRUCTION SECTOR 

DR. S.A. BUSTANI, I.S.YESUFU, E.A. UFUAH & DR. S.M. JIMAH 

13 

4. ESTABLISHING CRM IN SMALL ENTERPRISES 

BORIS MILOVIC 

18 

5. FINANCIAL DEVELOPMENT AND AGRICULTURAL SECTOR GROWTH IN CAMEROON 

DR. ARMAND GILBERT NOULA & NEBA CLETUS YAH 

22 

6. ECONOMIC COST IMPLICATIONS OF THE USE OF GENERATORS AS ALTERNATIVE SOURCE OF ENERGY IN KANO METROPOLIS 

- NIGERIA 

DR. AHMAD MUHAMMAD TSAUNI & ABUBAKAR HASSAN 

28 

7. FACTORS INFLUENCING PATIENT's DECISION OF SELECTING A HOSPITAL 

MOHAMMED ARIF RAZA 

34 

8. AVAILABILITY AND AWARENESS OF MICROFINANCE IN JAMMU & KASHMIR STATE 

MUBASHIR NABI & DR. ASHOK AIMA 

40 

9. RURAL LIVELIHOOD MARKETS AND ECONOMIES 

DR. NITIN RAGHUNATH ZAWARE 

48 

10. NREGA UNDER SOCIAL AUDIT: A SWOT ANALYSIS 

S.P.NAGANAGOUD & DR. H. H. ULIVEPPA 

51 

11. PERCEPTION AND PRACTICES OF INDIVIDUALS ON PUBLIC HEALTH CENTRES 

V.SANGEETHA, DR. G. PAULRAJ, DR. S. RAMESHKUMAR & L. DINESH. 

56 

12. THE EFFECT OF MERGERS AND ACQUISITIONS ON SHAREHOLDERS’ WEALTH – AN EMPIRICAL ANALYSIS 

DR. S. VANITHA & DR. M. SELVAM 

59 

13. A STUDY ON ROADSIDE FOOD STALLS IN TIRUCHIRAPPALLI CORPORATION WITH SPECIAL REFERENCE TO FOOD INDUSTRY 

AND HOTEL INDUSTRY 

DR. J. MOHAN RAJ 

70 

14. BIOFUELS CONSUMPTION IN EASTERN HIMALAYAS HOUSEHOLDS - AN EMPIRICAL ANALYSIS 

DR. RABINJYOTI KHATANIAR & DR. BIDYUT JYOTI BHATTACHARJEE 

75 

15. IMPACT OF WOMAN EMPOWERMENT THROUGH MICRO FINANCE INSTITUTES: SOCIO-ECONOMIC AND BEHAVIORAL 

PERSPECTIVES AFFECTING TO RULER SEGMENT WOMAN OF GANDHINAGAR IN GUJARAT 

URVI AMIN & BANSI PATEL 

81 

16. A STUDY OF BANK TRANSACTION COST OF PCARDBS IN MYSORE DISTRICT 

DR. C. MAHADEVA MURTHY & DR. VEENA. K.P 

89 

17. WOMEN ENTREPRENEURSHIP THROUGH SELF-HELP GROUPS: A CASE STUDY OF TIRUNELVELI DISTRICT, TAMIL NADU 

A. ANGEL ANILA 

93 

18. HANDLOOM AS AN ACTIVITY TO ENSURE FOOD SECURITY SPECIAL REFERENCE TO WEST BENGAL 

CHITTARANJAN DAS 

97 

19. AGRICULTURAL INFRASTRUCTURE DEVELOPMENT IN THE GENERATION OF INCOME AMONG THE SMALL AND MARGINAL 

FARMERS 

DR. C. GUNASEKARAN 

102 

20. FACTORS INFLUENCING THE EFFECTIVE FUNCTIONING OF THE SELF-HELP GROUPS - AN ANALYTICAL STUDY 

DR. M. GURUPANDI 

104 

21. PUBLIC DISTRIBUTION SYSTEM IN TAMIL NADU NEEDS DEFINITE OVERHAULING 

DR. S. MAYILVAGANAN & B. VARADARAJAN 

108 

22. PERCEPTION OF ORGANIZATIONAL CLIMATE: A STUDY OF SMALL ENTERPRISES IN AMRITSAR 

DR. GURPREET RANDHAWA & KULDEEP KAUR 

110 

23. ROLE OF EXCESS OF MALES IN MARRIAGE SQUEEZE OF INDIA AND ITS EAG STATES 

RANJANA KESARWANI 

114 

24. PERFORMANCE EVALUATION OF MUTUAL FUNDS IN INDIA: AN APPLICATION OF RISK-ADJUSTED THEORETICAL 

PARAMETERS 

JOITY TOMER 

120 

25. SMALL FAMILY NORMS IN INDIA AND ITS QUALITATIVE IMPLICATIONS ON CHILD CARE: A MULTIVARIATE ANALYSIS 

RITWIKA MUKHERJEE 

134 

 REQUEST FOR FEEDBACK 142 



VOLUME NO. 2 (2012), ISSUE NO. 2 (FEBRUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iii

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chancellor, Lingaya’s University, Delhi 

Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

    

PATRONPATRONPATRONPATRON    
SH. RAM BHAJAN AGGARWAL 

Ex. State Minister for Home & Tourism, Government of Haryana 

Vice-President, Dadri Education Society, Charkhi Dadri 

President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
DR. BHAVET 

Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

    

ADVISORSADVISORSADVISORSADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. SAMBHAV GARG 

Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

    

EDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARD    
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SIKANDER KUMAR 
Chairman, Department of Economics, Himachal Pradesh University, Shimla, Himachal Pradesh 

PROF. SANJIV MITTAL 

University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. RAJENDER GUPTA 
Convener, Board of Studies in Economics, University of Jammu, Jammu 

PROF. NAWAB ALI KHAN 
Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

 



VOLUME NO. 2 (2012), ISSUE NO. 2 (FEBRUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iv

PROF. S. P. TIWARI 
Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad 

DR. ANIL CHANDHOK    
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

DR. ASHOK KUMAR CHAUHAN 
Reader, Department of Economics, Kurukshetra University, Kurukshetra 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

DR. VIVEK CHAWLA 
Associate Professor, Kurukshetra University, Kurukshetra 

DR. SHIVAKUMAR DEENE 

Asst. Professor, Government F. G. College Chitguppa, Bidar, Karnataka 

    

ASSASSASSASSOCIATE EDITORSOCIATE EDITORSOCIATE EDITORSOCIATE EDITORS 
PROF. ABHAY BANSAL 

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PARVEEN KHURANA 
Associate Professor, Mukand Lal National College, Yamuna Nagar 

SHASHI KHURANA 

Associate Professor, S. M. S. Khalsa Lubana Girls College, Barara, Ambala 

SUNIL KUMAR KARWASRA 
Principal, Aakash College of Education, Chander Kalan, Tohana, Fatehabad 

DR. VIKAS CHOUDHARY 

Asst. Professor, N.I.T. (University), Kurukshetra 

    

TECHNICAL ADVISORSTECHNICAL ADVISORSTECHNICAL ADVISORSTECHNICAL ADVISORS    
MOHITA 

Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

AMITA 
Faculty, Government M. S., Mohali 

    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 

Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    
SURENDER KUMAR POONIA 



VOLUME NO. 2 (2012), ISSUE NO. 2 (FEBRUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

v

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of 

Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance, Corporate Governance 

and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & Practice; Auditing; 

Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International 

Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy 

Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Management 

Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-

Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational 

Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small 

Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; Transportation/Physical 

Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; 

Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete Structures; Internet; 

Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific 

Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic and Web Design. 

The above mentioned tracks are only indicative, and not exhaustive. 

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission 

guidelines duly available on our website under the heading guidelines for submission, at the email addresses: infoijrcm@gmail.com or 

info@ijrcm.org.in. 

GUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject:  SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                                                                                . 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 



VOLUME NO. 2 (2012), ISSUE NO. 2 (FEBRUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

vi

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS   

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, centered, separately numbered & self explained, and titles must be above the table/figure. Sources of data should 

be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS: These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITE  

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 

 



VOLUME NO. 2 (2012), ISSUE NO. 2 (FEBRUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

93

WOMEN ENTREPRENEURSHIP THROUGH SELF-HELP GROUPS: A CASE STUDY OF TIRUNELVELI DISTRICT, 

TAMIL NADU 
 

A. ANGEL ANILA 

ASST. PROFESSOR 

DEPARTMENT OF ECONOMICS 

ST.JOHN’S COLLEGE 

TIRUNELVELI 

 

ABSTRACT 
Entrepreneurship development among women can be considered a possible approach to economic empowerment of women. The participation of women in 

income generating activities for the family has been increasing over time. Female work participations not only increase their family income but also bring 

economic independence among women in the households. SHGs play a pivotal role in women entrepreneurs. There are greater opportunities for rural women to 

establish and run a micro enterprise; Money is available under different schemes.  Non-farm activities like handicrafts, rope making, embroidery, catering service 

etc, give immense scope for women to uplift their economic standard. Banks in association with NGOs give training to SHG members in all these activities. The 

government of Tamil Nadu encourages the SHG activities and marketing of their product. Now a day, women have realized the importance of self employment. 

The entrepreneurship thereby helps them to stand on their own leg.  The main objectives of this paper are to study the Socio economic condition of SHG women 

Entrepreneurs and to identify the factors influencing the women entrepreneurship in SHG. In Tirunelveli district, there are 19 blocks. Among the block, two blocks 

were selected in which their savings amount is higher than the other blocks, namely Palayamkottai and Valliyoor. There are 4288 SHGs in the chosen blocks in 

which 10 SHGs consisting of 20 members those who are involved in self employment schemes where selected for the study. The chi-square test and average 

method is used statistical tools for analyze the data the testing of the hypothesis. The conclusion of this paper is Self -Help Group plays an important role in 

developing the rural women in self employment 

 

KEYWORDS 
Self- Help Groups, Women Entrepreneurship, Women Empowerment. 

 

INTRODUCTION 
ntrepreneurship development among women can be considered a possible approach to economic empowerment of women. The participation of women 

in income generating activities for the family has been increasing over time. Female work participations not only increase their family income but also 

bring economic independence among women in the households. SHGs play a pivotal role in women entrepreneurs. There are greater opportunities for 

rural women to establish and run a micro enterprise; Money is available under different schemes.  Non-form activities like handicrafts, rope making, embroidery, 

catering service etc, give immense scope for women to earn their livelihood. Banks in association with Non Government Organizations (NGOs) give training to 

SHG members in all these activities. The government of Tamil Nadu encourages the SHG activities and marketing of their product. Now a day, women have 

realized the importance of self employment. The entrepreneurship thereby helps them to stand on their own leg. A women as entrepreneur is economically 

more powerful than as a more worker because ownership not only confers control over assets(and liabilities) but also gives her the freedom to take decisions 

through entrepreneurship development a woman will not only generate income for other women in the locality. This will have a multiplier effect in the 

generation of income and poverty alleviation. 

 

WOMEN ENTREPRENEURSHIP 
A women entrepreneur may be defined as a women or group of women who initiate, Organize and run a business entrepreneur (Kavitha et al., 2007). According 

to a government of India definition women entrepreneurs based on women participation inequity and employment of a business enterprise. In India 

(Ramasamy, 2009) women entrepreneurship can be considered as “necessity entrepreneurship” rather than “opportunity entrepreneurship” women usually 

have smaller networks and less geographical mobility than men, more so in the case of young, married women who need to take care of their families. These 

women can use their skills and available local resources to start their own enterprise. However, the location of the enterprise and the strength of relationship 

with contact are very important as it determines the entrepreneur’s ability to acquire and employ the resources available in her community. 

 

ROLE OF SHG IN WOMEN ENTREPRENEURS 
The Origin of Self-Help Group can be traced is from Grameen bank of Bangladesh, which was founded by Mohamed Yunus. SHGs were started and formed in 

1975 (Gunasekaran, 2010). In India, NABRAD initiated in 1986-87. In Tamilnadu, Chinnapillai an illiterate women live in Parparanpatti, Madurai District, initiated 

the feed bank of SHGs in the stats, she was honored by the former Prime Ministers of India, honorable Atal Bihari Vajpayee, for forming a group and nurtured 

saving habits, among the illiterate women in the village. 

A self- Help group is a small voluntary association of poor people preferably from the same socio-economic background. They come together for the purpose of 

saving their common problems through self – Help. The number of members in one SHG does not exceed 20 (Surender and Manoj Kumar, 2010).  The groups 

have been recommended to be informal to keep them away from bureaucracy, corruption, unnecessary administrative expenditure and profit motive. The size is 

limited to 20 because any group larger that this would need to be registered under the India legal system. 

The SHGs of rural women consists at members who are the poor, having low saving capacity, and who depend on money lenders for meeting their consumption 

needs and social obligations formation of women into self help groups paved a way to develop their economic standards, thereby building self confidence. 

Women in SHG have been encouraged by the government as well as NGOs to undertake self employment ventures with locally available resources Availability by 

micro- credit helped SHG women a lot and many women came forward and established micro enterprises. At present a number of NGOs and financial 

institutions have been offering micro finance especially to rural women micro entrepreneurs. They also motivate training programmes to develop their 

entrepreneurial skills and capabilities. Specific trainings in manufacturing or service sector are available for the prospective rural women micro entrepreneurs. 

These Institutions have been encouraging women to start micro enterprises. As a result micro entrepreneurship is gradually importance among the rural 

women. 

 

SHGS- BANK LINKAGE IN TIRUNELVELI DISTRICT 
Nation Bank for Agriculture and Development (NABARD) has been making continuous efforts though its microfinance programmes for improving the access of 

rural poor to formal institutional credit. The SHG Bank linkage programmes was introduced in 1992 as a mechanism to provide the poor in rural areas, at their 

doorstep easy and self managed access to formal financial services. In all 547 banks (47 Commercial Banks) are now actively involved in the operation of these 

programmes in India. As on 31
st
 March 2010, Nation Bank for Agriculture and Development (NABARD) bank loans of ` 24243.30 Lakhs more availed of by 20293 

SHGs from Nation Bank for Agriculture and Development (NABARD) banking system in Tirunelveli District. 

 

E
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TABLE 1: NABARD’S LOAN DISBURSED TO SHGS IN TIRUNELVELI DISTRICT (`̀̀̀ in Lakhs) 

Year No.of.SHG Loan Disbursed 

2000-01 

2001-02 

2002-03 

2003-04 

2004-05 

2005-06 

2006-07 

2007-08 

2008-09 

2009-10 

309 

824 

829 

2132 

671 

4182 

1201 

1884 

4349 

3847 

53.03 

176.10 

348.65 

1528.98 

1584.82 

3807.00 

1245.30 

1306.29 

7713.94 

6471.90 

Total 20293 24243.30 

                          Source: Tamil Nadu Corporation for Development of Women Ltd., Tirunelveli District, Tamil Nadu. 

Self help groups have get financial support from various financial institutions such as Nationalized Banks, Commercial Banks, Private Banks, and so on. NABARD is 

one of the nationalized banks, which has given special importance to promoting self-help groups activities. The above table clearly shows, in Tirunelveli 

NABARD’s loan distributed among the Self-help groups have increased over the period of time. In the year 2000-2001 only 309 Self-help groups got the financial 

support from the NABARD. It increased 2132 Self-help groups in 2003-2004 and 4349 groups in 2008-2009. It also illustrates that, the amount of loan distributed 

among the self-help groups also increased over the period of time. In the year 2000-2001 the amount of loan was ` 53.03 lakhs. It increased `1584.82 lakhs in 

2004-2005 and ` 7713.94 lakhs in 2008-2009. The number of benefited self-help groups and the volume of loan distribution among the groups has subjected to 

fluctuation over the period of time. 

Micro credits are enough for innovative and hard working micro entrepreneurs to start small business such as making handicraft items. From the income of this 

small business the borrowers of micro credit can enjoy better life, food shelter, health care and education for their families and above all these small earnings 

will provide a hope for better future. SHGs are also viable organized set up to disburse micro credit to the needy entrepreneur women and encouraging their 

promotion of poverty alleviation activities and programmes. 

 

OBJECTIVES OF THE STUDY 
• To study the Socio economic condition of SHG women Entrepreneurs. 

• To identify the factors influencing the women entrepreneurship in SHG. 

 

HYPOTHESIS 
Ho: There is no association between the age of the women entrepreneurs and the impetus factors. 

 

METHODOLOGY OF THE STUDY 
For the present study, primary and secondary data were used. Primary data were collected through a questionnaire. Secondary data were collected from Tamil 

Nadu Corporation for Development of Women (TNCDW). A pilot study was conducted with the help of secondary data. There are 18985 SHGs in Tirunelveli 

district consisting of 19 blocks, among the block, two blocks were selected in which their savings amount is higher than the other blocks, namely Palayamkottai 

and valliyoor. There are 4288 SHGs in the chosen blocks in which 10 SHGs consisting of 20 members those who are involved in self employment schemes where 

selected for the study. The chi-square test and average method is used as statistical tools for analyzing the data and testing the hypothesis. 

 

AREA PROFILE 
Tirunelveli District is one of the southern district of Tamil Nadu states. It is bounded on North by Virudhunager, East by Thoothukudi, South by Kanyakumari 

District and West by Kerala state. In Tirunelveli District includes 19 blocks. The number of self help groups formed in this district is 18985 till 2010. This group 

consists of 300174 members and their savings is `9852.25 lakhs 

 

REVIEW OF LITERATURE 
Anjuly Sharma and Dr. (Mrs.).Vandana Kaushik (2008) said that the promotion of women entrepreneurship will leads to economic stability of women and family. 

G.Sandhiya Rani (2006) noted that the rural economy in recent year has been showing clear positive signs for the micro enterprise opportunities especially for 

women. K. Sathiabama (2010) pointed out that the “economic empowerment of women led to development of family and community “, this statement is 

proved by a collective micro entrepreneurship in Tamil Nadu. G.Subbulakshmi (2010) noted that the self interest is the important motivating factor for their 

business. S.Santhosh Kumar and R. Vasanthagopal (2010) views that the micro credit helped micro entrepreneurs generate both full time and part time self 

employment even up to 20 days in a month at a very low investment. 

 

ANALYSIS OF THE STUDY 
The present study is an attempt to analyze the factors influencing the women entrepreneurship in SHG Tirunelveli District. 

 

TABLE 2: AGE WISE CLASSIFICATION 

Age No. of respondents Percentage 

21-30 33 33 

31-40 37 37 

41-50 20 20 

51-60 10 10 

Total 100 100 

Source: Primary Data 

Age is an important factor which determines the efficiency of an individual. The analysis of the age wise classification of the respondents reveals that Most of the 

entrepreneurs of the SHG belong to the age group of 31-40 years (37%). The age group of 21-30 years (33%) constituted the second maximum number of 

women entrepreneurs. In the age group of 51-60 were very low, i.e., only 10%. 

 

 

 

 

 

 



VOLUME NO. 2 (2012), ISSUE NO. 2 (FEBRUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

95

TABLE 3: EDUCATIONAL STATUSES 

Educational level No. of respondents Percentage 

Illiterate 09 09 

Primary 27 27 

Secondary 34 34 

Higher Secondary 22 22 

Graduate 08 08 

Total 100 100 

Source: Primary Data 

Education leads to knowledge and self –confidence. Entrepreneurship is also determined by the education. Education plays a vital role in decision making. The 

above table reveals that 34% of entrepreneurs have undergone Secondary education. It is noted that 9% entrepreneurs who are illiterate.  

 

TABLE 4: EMPLOYMENT PATTERNS OF SELF HELP GROUP MEMBERS 

Occupation No. Of respondents Percentage 

Tailoring 23 23 

Coir making 34 34 

Dairy farm 22 22 

Food making 13 13 

others 08 08 

Total 100 100 

Source: Primary Data 

SHG generates employment opportunities in the rural India by providing many self employment programmes and reduces the level of disguised unemployment 

which is found in India agricultural sector. The above table shows the employment pattern of self help group members shows that 34% members are involved in 

coir making. 23% are tailors. 22% of the members are working in dairy farm. 13% of the members are involved in food making. 8% of members are engaged in 

other business. 

Income is the yard stick to measure the economic condition of the society. The main objective of the SHG is to improve the income source of the rural women. 

To give economic freedom to the rural women it is must to provide them enough income sources. The following table explains the income level of the 

respondents. 

TABLE 5: INCOME LEVELS OF THE RESPONDENTS 

Income (`) per month No. of respondents before joining SHG Percentage No. of respondents after joining SHG Percentage 

Less than 1000 18 18 08 08 

1000 – 1500 19 19 24 24 

1500 – 2500 43 43 48 48 

Above 2500 20 20 20 20 

Total 100 100 100 100 

Source: Primary Data 

The above table shows that self help groups in the study area increase the income level of the respondents 19 % respondents were in the income group of `1000 

– `1500 before joining the scheme. But that percentage is increased to 24 % after joining the group. The percentage of respondents of the income group `1500-

`2500 was 43 before joining the scheme. It was increased to 48 after joining the group. 

 

TABLE 6: IMPETUS FACTORS FOR WOMEN ENTREPRENEURS 

Impetus factors No. of respondents Percentage 

Traditional skill 31 31 

Self interest 16 16 

Employment Training 24 24 

To be independent 11 11 

To earn money 18 18 

Total 100 100 

Source: Primary Data 

In the present study, the motivational factors considered as impetus factors for entrepreneurs are traditional skill, Self interest, Employment Training, to be 

independent, to earn money. They are presented in above table. Most of the entrepreneurs are involved in their traditional work. Government and NGOs give 

some entrepreneurial training to SHG members this training (24%) as the motivating factors for entrepreneurs. The self interest is another important motivating 

factor for their business. 

 

TESTING OF HYPOTHESIS 
Ho: There is no association between the age of the women entrepreneurs and the impetus factors. 

 

TABLE 7: ASSOCIATION BETWEEN THE AGE OF THE WOMEN ENTREPRENEURS AND THE IMPETUS FACTORS 

Impetus factors   Age                                                                      Total 

21-30 31-40 41-50 51-60 

Family tradition 12 08 07 04 31 

Self interest  07 04 03 02 16 

Employment Training  09 08 04 03 24 

To be independent 03 09 05 01 11 

To earn money 02 08 01 0 18 

Total 33 37 20 10 100 

Source: Primary Data 

Calculated Value   : 13.4 

Table Value                : 21.03            

INFERENCE 

The calculated value of χ2
 is less than the table value of Chi-square. So the hypothesis is accepted. i.e., there is no association between the age of the women 

entrepreneurs and the impetus factors. 
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FINDINGS  
The following are the major findings of the study. 

• Most of the entrepreneurs of the SHGs in the study area were belonged to the age group of 31-40 years. 

• The present study revealed that the low educated women were come forwarded as entrepreneurs. Most of the Entrepreneurs of the SHG in the study area 

have only primary and secondary level of education. 

• Most of the SHGs women entrepreneurs are involved in coir making of this study area. 

• Income of the SHG members is increased after joining the Self Help Group. 

• Traditional skill played a vital role in impetus factors for the women entrepreneurs in the study area. 

 

CONCLUSION 
Self Help Group plays an important role in developing the rural women in self employment. Micro finance through the Self Help Groups developed the 

entrepreneurial skills among rural women community and to get Self-Employment. Pandit Jawaharlal Nehru said, “To awaken the people, it is women who must 

be awakened; once she is on the move, the family moves, the village moves and nation moves.” Now the women are awakened by the self help groups. 
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