
VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-4245 

  A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A. 

as well as inOpen J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)] 
Registered & Listed at: Index Copernicus Publishers Panel, Poland 

Circulated all over the world & Google has verified that scholars of more than 1388 Cities in 138 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

www.ijrcm.org.in 



VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

ii

CONTENTSCONTENTSCONTENTSCONTENTS    
    

Sr. 

No. TITLE & NAME OF THE AUTHOR (S) Page No. 

1. THE IMMIGRANTS DILEMMA AND HOW THE HUMAN RESOURCE MANAGER COPES WITH THE MIGRATED LOT: A COMPARISON OF UK AND 

PAKISTANI COMPANIES 

DR. AMER AL-KASSEM 

1 

2. ASSESSING CAUSES AND EFFECTS OF ETHNIC CONFLICT IN WONDOGENET WOREDA BETWEEN THE SIDAMA AND GUJI-OROMO PEOPLE 

DR. BREHANU BORJI AYALEW 

5 

3. THE RANKING OF EFECTIVE FACTORS ONLABOR PRODUCER WOMEN’S ENTREPRENEURSIP BY TOPSIS (THE CASE OF A PROVINCE IN IRAN) 

DR. YOUNOS VAKIL ALROAIA & RAHIL KATOLI 

10 

4. THE STRATEGIC GAINS OF ORGANIZATIONAL VERTICAL INTEGRATION: A STUDY ON SOME EDUCATIONAL INSTITUTIONS 

GOLAM MOHAMMAD FORKAN 

17 

5. THE IMPACT OF MICRO CREDIT ON WOMEN EMPOWERMENT 

RATHIRANEEYOGENDRARAJAH 

22 

6. THE MEDIATING EFFECT OF INTRINSIC MOTIVATION ON PERCEIVED INVESTMENT IN EMPLOYEE DEVELOPMENT AND WORK 

PERFORMANCE 

ASIF SHAHZAD, AAMER WAHEED & MUHAMMAD ARSALAN KHAN 

27 

7. THE IMPACT OF IMPLEMENTATION OF KNOWLEDGE MANAGEMENT ON THE FINANCIAL PERFORMANCE OF COMPANIES 

ROYA DARABI & ALIREZA ESLAMPOOR 

36 

8. EDUCATED UNEMPLOYMENT PROBLEM IN KARNATAKA: A STUDY 

DR. RAJNALKAR LAXMAN & AMBANNA MALAKAPPA 

42 

9. COMPARATIVELY STUDY OF REAL ORGANIZATION & VIRTUAL ORGANIZATION (STUDY OF SELECTED COMMERCIAL BANK) 

VIVEK UPRIT & MANGAL MISHRA 

46 

10. A STUDY ON MERGERS AND BANKS PERFORMANCE IN INDIA 

M. VAISHNAVI, DR. S. NIRMALA & V. JEYAKUMAR 

51 

11. IMPACT OF MICROFINANCE ON POOR PEOPLE: A STUDY OF LIVING STANDARDS, EMPOWERMENT AND POVERTY ALLEVIATION IN THE 

DAVANAGERE DISTRICT OF KARNATAKA STATE 

MANJULA B.G & DR. CHANNABASAVANAGOUDA 

56 

12. INDIA’S SPECIAL ECONOMIC ZONES: DEVELOPMENT AND EXPORT PERFORMANCE 

PRAMOD P. LONARKAR & DR. A. B. DEOGIRIKAR 

59 

13. THE RE-VITALIZATION OF KHADI - A NEED OF THE HOUR: A CASE STUDY AT SANGRUR (PUNJAB) 

RAKESH MISHRA & DR. P. K. JAIN 

63 

14. VALIDATION AND EVALUATION OF BURNOUT AMONG NURSES 

DR.BEJOY JOHN THOMAS & DR. G. S. DAVID SAM JAYAKUMAR 

67 

15. ‘SWADESHI’: A TOOL OF ECONOMIC EMPOWERMENT 

DR. AVIJIT ROYCHOUDHURY 

72 

16. WOMEN ENTREPRENEUR THROUGH SHGs: A STUDY IN THOOTHUKUDI DISTRICT 

C. RATHINAM & DR. K. KAMALAKANNAN 

75 

17. A STUDY ON CENTRAL COORDINATED VEGETABLE MARKET IN PARAVAI MADURAI: PROSPECTS AND PROBLEMS WITH SPECIAL REFERENCE 

TO FARMERS 

DR. MRS. S. FATIMA ROSALINE MARY & S. P. SAVITHA 

79 

18. EMPOWERMENT OF WOMEN AT HOUSE-HOLD LEVEL THROUGH SELF-HELP-GROUPS- A STUDY OF KHORDHA DISTRICT OF THE STATE OF 

ODISHA, INDIA 

DR. ANUJA MOHAPATRA 

83 

19. ENVIRONMENTAL ASSETS AND LIABILITIES IN ARUNACHAL PRADESH, INDIA: A CRITICAL ASSESSMENT 

DR. TASI KAYE 

88 

20. STUDENTS AND PRIVATISATION OF HIGHER EDUCATION 

DR. NARINDER TANWAR 

92 

21. ECONOMIC DEPENDENCE OF TRIBAL ON FOREST: A CASE STUDY IN THE GANJAM DISTRICT OF ORISSA  

PADMA LOCHANA BISOYI 

96 

22. NON – PERFORMING ASSESTS IN STATE CO-OPERATIVE BANKS IN INDIA – AN EMPIRICAL STUDY 

DR. A. DHARMENDRAN 

102 

23. GOVERNANCE OF MANAGEMENT EDUCATION IN INDIA: A MYTH OR REALITY? 

A.LAKSHMANA RAO 

107 

24. MODERN DAY WOMEN ENTREPRENEURS OF TAMILNADU – A CASE STUDY 

S.SHAILAJA 
112 

25. PERFORMANCE OF PRIME MINISTER’S EMPLOYMENT GENERATION PROGRAMME SCHEME IN NAGAPATTINAM DISTRICT 

S. DHINESHSANKAR & DR. S. MAYILVAGANAN 

116 

26. WOMEN EMPOWERMENT: A STUDY BASED ON INDEX OF WOMEN EMPOWERMENT IN INDIA 

N. P. ABDUL AZEEZ & S. M. JAWED AKHTAR 
119 

27. WOMEN EMPOWERMENT – BREAKING THE GLASS CEILING 

ANANDAMMA N. 
126 

28. POVERTY AND FOOD SECURITY NEXUS IN INDIA 

PARVAZE AHMAD LONE & NASEER AHMAD RATHER 
129 

29. A STUDY ON THE PERFORMANCE OF DAIRY CO-OPERATIVES IN TAMIL NADU 

S. MADHESWARAN 
133 

30. AN ECONOMIC STUDY ON THE PERFORMANCE OF PRIMARY AGRICULTURAL CO-OPERATIVE BANK 

P. SANTHOSH KUMAR 
137 

 REQUEST FOR FEEDBACK 140 



VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iii

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chancellor, Lingaya’s University, Delhi 

Founder Vice-Chancellor, GuruGobindSinghIndraprasthaUniversity, Delhi 

Ex. Pro Vice-Chancellor, GuruJambheshwarUniversity, Hisar 

    

PATRONPATRONPATRONPATRON    
SH. RAM BHAJAN AGGARWAL 

Ex.State Minister for Home & Tourism, Government of Haryana 

Vice-President, Dadri Education Society, Charkhi Dadri 

President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
DR. BHAVET 

Faculty, M. M. Institute of Management, MaharishiMarkandeshwarUniversity, Mullana, Ambala, Haryana 

    

ADVISORSADVISORSADVISORSADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. SAMBHAV GARG 

Faculty, M. M. Institute of Management, MaharishiMarkandeshwarUniversity, Mullana, Ambala, Haryana 

    

EDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARD    
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SIKANDER KUMAR 
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh 

PROF. SANJIV MITTAL 

UniversitySchool of Management Studies, GuruGobindSinghI. P. University, Delhi 

PROF. RAJENDER GUPTA 
Convener, Board of Studies in Economics, University of Jammu, Jammu 

PROF. NAWAB ALI KHAN 
Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

 



VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iv

PROF. S. P. TIWARI 
Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad 

DR. ANIL CHANDHOK    
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

DR. ASHOK KUMAR CHAUHAN 
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad 

DR. VIVEK CHAWLA 
Associate Professor, Kurukshetra University, Kurukshetra 

DR. SHIVAKUMAR DEENE 

Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

    

ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 
PROF. ABHAY BANSAL 

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PARVEEN KHURANA 
Associate Professor, MukandLalNationalCollege, Yamuna Nagar 

SHASHI KHURANA 

Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala 

SUNIL KUMAR KARWASRA 
Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad 

DR. VIKAS CHOUDHARY 

Asst. Professor, N.I.T. (University), Kurukshetra 

    

TECHNICAL ADVISORSTECHNICAL ADVISORSTECHNICAL ADVISORSTECHNICAL ADVISORS    
MOHITA 

Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

AMITA 
Faculty, Government M. S., Mohali 

    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 

Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    
SURENDER KUMAR POONIA 



VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

v

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
Weinvite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of 

Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance, Corporate Governance 

and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & Practice; Auditing; 

Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International 

Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy 

Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Management 

Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-

Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational 

Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small 

Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; Transportation/Physical 

Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; 

Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete Structures; Internet; 

Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific 

Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic and Web Design. 

The above mentioned tracks are only indicative, and not exhaustive. 

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission 

guidelines duly available on our website under the heading guidelines for submission, at the email addresses: 

infoijrcm@gmail.comorinfo@ijrcm.org.in. 

GUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF. 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 



VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

vi

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources 

of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS 

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES 

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES 

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 

WEBSITE 

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

112

MODERN DAY WOMEN ENTREPRENEURS OF TAMILNADU – A CASE STUDY 
 

S.SHAILAJA 
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ABSTRACT 
The concept of women entrepreneur is defined as the women or group of women who initiate, organize and run a business enterprise. The educated women do 

not want to limit their lives within the four walls of the house. Despite all the social hurdles, many women have become successful in their career. These 

successful women have made name and wealth for themselves with their hard work, diligence, competence and will power. This case study highlights such 

women entrepreneurs particularly in Tamilnadu who have created a niche for themselves in the competitive business world and have won many laurels. This case 

analyses and presents the business career and achievements of Ms.Latha Pandiarajan, Ma Foi; Ms. Shanthi Duraiswamy, Shakthi Masala; Ms. Radhika 

Sarathkumar, Radan Media works Ltd; Ms.Chinmayi of Blue Elephants; Ms.Soundarya Rajesh of Avtar career creators. These modern day women entrepreneurs 

have played a supportive role to their husband in starting a business firm and have thereby achieved great laurels like Ms.Latha Pandiarajan and Ms.Shanthi 

Duraiswamy or have invested their income from their high profile career in film industry to become entrepreneurs like Ms. Radhika Sarathkumar and 

Ms.Chinmayi or have started a new service firm targeting women employees like Ms.Soundarya Rajesh. 

 

KEYWORDS 
Women entrepreneur, Ms.Chinmayi, Ms.Latha Pandiarajan, Ms. Radhika Sarathkumar, Ms.Shanthi Duraiswamy, Ms.Soundarya Rajesh. 

 

INTRODUCTION 
n life, you get what you negotiate. Any woman has the capacity to do what I did – it doesn’t matter what you want, what matters is how badly you want it” 

– Shahnaz Husain, Founder – Shahnaz Herbal products. 

In the global scenario and in India women have been performing exceedingly well in different spheres of activities like academics, politics, administration, 

social work and so on. Now they have started plunging into industry also and running their businesses successfully. The concept of women entrepreneur is 

defined as the women or group of women who initiate, organize and run a business enterprise. The government of India has defined women entrepreneurs 

based on women participation in equity and employment of a business enterprise. 

As an entrepreneur, women entrepreneur has also to perform all the functions involved in establishing an enterprise which can be broadly classified as risk-

bearing, organization and innovations. Though women constitute around half of the population in India, our society is still male-dominated in terms of literacy 

level and work-participation. In our country only 5.2 % (C.B.Gupta and S.S.Khanka, 2009) of the women are self-employed. 

In India, women entry into business is a new phenomenon. With growing awareness about business and spread of education among women over a period of 

time, women have entered into various sectors of business like engineering, electronics and energy. Women entrepreneurs in India accounted for 9.01% of the 

total 1.70 million entrepreneurs in 1988-89.  

The government of India has been assigning importance to the development of women entrepreneurs in the country in recent years. In the Industrial policy 

1991, the government of India further stressed the need for conducting special entrepreneurship development programs for women with a view to encourage 

women to enter industry.  

There are several institutional arrangements both at the centre and state levels like nationalized banks, state financial corporations, state industrial 

corporations, district industry centers and voluntary agencies like FCCI’s Ladies Organization (FLO), National Alliance of Young Entrepreneurs (NAYE) which have 

been engaged in protecting and developing women entrepreneurs in the country. 

 

BACKGROUND TO THE STUDY 
This paper highlights the cases of such women entrepreneurs who have struggled and have established a mark for themselves in this male-dominated industry 

particularly in the state of Tamil Nadu. As the area of study is emergent, research into women entrepreneurs is necessarily exploratory in nature. The data 

collected were secondary in nature and the sources of data were internet, magazines and newspaper articles. 

 

WOMEN ENTREPRENEURS OF TAMIL NADU - A CASE STUDY 
CASE 1: SMT. SANTHI DURAISAMY, DIRECTOR, SHAKTHI MASALA PRIVATE LIMITED 

 

 
“SAKTHI MASALA” the household name among the million today, had a humble beginning 35 years ago. Mr.P.C.DURAISAMY, the Founder of the Company 

attributes the success of the firm to Dr.Santhi Duraisamy who stood behind him for all his achievements. She handles the role of an understanding life partner 

and business partner with elegance. The Company employs mostly women and differently abled persons from the rural areas and makes them to lead an 

honorary life. (www.sakthimasala.com).  

 

 

 

 

 

 

 

I
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TABLE 1: SNAP SHOT OF SAKTHI MASALA 

Year of inception 1975 (36 years) at Erode, Tamil Nadu 

Initial investment Rs 10,000 

Annual Turnover in 2005-06 Rs 940 million 

Annual Turnover in 2010 Rs 300 crore 

Annual growth rate 15-20% 

Tax paid to government Rs. 25 crores 

Current employee strength 8000 employees and 150 differently abled employees. 

Competitors  Aachi, Chinni, MTR, Everest, CBR, Ashirvad 

95% of turnover is from domestic market sales and 5% are from export 

sales. 

Future plans: To establish a FOOD COURT in Erode with an investment of 100-200 

crore. 

 

 
 

TABLE 2: SNAP SHOT OF SMT. SANTHI DURAISAMY 

Designation Director , Sakthi Masala   

Educational qualification 6
th

 grade 

Father’s occupation Hotelier  

Husband’s occupation Turmeric powder business. 

Novel idea Packed masala preparations 

Strengths  Positive attitude and perseverance  

Awards and 

recognition 

Stree Sakthi Puraskar in 2006. 

Doctor of Science (Honoris Causa) by the Tamil Nadu Agricultural University, Coimbatore in 2009 

She strongly believes in perseverance and also wants to be supportive to others in every possible way. She strongly believes "Success is not the destination but a 

journey". She also runs the Shakthi Rehabilitation Center in Erode which is exclusively involved in treating and training the disabled children. 

Awards and recognition: Smt. Santhi Duraisamy, Director of the Company has received Stree Sakthi Puraskar in 2006. She was awarded for her dedicated and 

selfless work in the field of Women Development and Empowerment in the face of extreme difficulties and challenges. She was lauded, for not only employing 

the physically-challenged in good number, but also instilling in them a sense of confidence and pride. (www.disabilityindia.org). She was conferred with Doctor 

of Science (Honoris Causa) by the Tamil Nadu Agricultural University, Coimbatore in 2009. 

 

CASE 2: MRS. LATHA PANDIA RAJAN, DIRECTOR, MA FOI 

 

 
Mrs. Latha Pandia Rajan, is the Co-founder of Ma Foi Management Consultants Limited. She has played a pivotal role in building Ma Foi into an organization 

which works with passion, integrity, transparency and commitment. (www.mafoi.com). 

 

TABLE 3: SNAP SHOT OF SMT. LATHA PANDIARAJAN 

Designation Co-founder and Director , Ma Foi Management Consultants Ltd.  

Educational qualification Chartered Accountant 

Initial capital Rs.60,000 

Road blocks faced and 

overcome 

Babri Masjid demolition (1992) – affected outsourcing business. Typical of an entrepreneur she took this as a challenge and 

immediately pledged her jewellery to stabilize the business.  

Current turnover Rs 435 crore 

Employees  Its own staff strength was 1,800 core employees — half of them women — and 28,000 others on their rolls deputed to other client 

systems 

They both started Ma Foi (French – ‘my word’) a management consultancy with a capital of Rs 60,000. During its inception they faced the greatest obstacle to 

their business due to the Babri Masjid demolition which brought a ban on Indian workers in the Gulf and hence the outsourcing business got affected badly at 

that time. (“Unusual entrepreneurs – Trial blazers”, India Today, November 7, 2008).  

Ma Foi has today emerged as a one-stop HR services firm, with operations in 44 Indian cities and nine countries like the US, the UK, Malaysia, Singapore, 

Thailand, Hong Kong and West Asia.  
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CASE 3: SMT. SAUNDARYA RAJESH, FOUNDER - PRESIDENT OF AVTAR CAREER CREATORS 

 

 
Ms.Saundarya Rajesh, Founder - President of AVTAR Career Creators, has completed her Masters in Management from the Central University, Pondicherry and is 

a gold medallist in English Literature from the University of Madras. Saundarya has over 20 years of work experience, which began with her tenure at Citibank in 

1990. She has subsequently worked full-time and flexi-time in assignments in management education, consulting and counseling, each adding a different 

dimension to her personality. Saundarya moved into talent strategy consulting, by founding AVTAR Career Creators in 2000 and AVTAR I-WIN (Interim Women 

manager's Interface Network) in 2005. AVTAR Career Creators is among the very first consulting firms to be awarded the ISO 9001:2000 for high quality systems 

and processes in human capital search and selection.  

She loves spending time with young children, and is a regular facilitator at many out-reach programs aimed at students and adolescents. She is also the Founder-

Trustee of the AVTAR Human Capital Trust - a registered Not-For-Profit which powers many of the activities in women's development undertaken by AVTAR. 

(www.avtarcc.com) 

Awards and recognition: Saundarya has been awarded the SCOPE Woman Exemplar (2006) award, the Yuvashakthi Entrepreneur of the Year Award (2007) and 

the Swadeshi Jagran Manch Women Leader Award (2008). (www.avtarcc.com). She received the first edition of the ‘Chinnikrishnan Innovation Awards 2011’ 

instituted by CavinKare (“Awards for four budding entrepreneurs”, The Hindu, 2011).  

 

CASE 4: CHINMAYI SRIPADA, CEO, BLUE ELEPHANT TRANSLATION SERVICES 

 

 
This youngster says, “It’s a matter of pride that I’ve never lost a client. My company has made a name for itself without any advertising and marketing. It couldn’t 

have been done if the service of my company wasn’t top quality” 

Chinmayi started Blue Elephant in 2005, a company that provides translation services as many as 75 languages to English, when she was at the age of 21. In 

Chennai, the company has 15 employees and around 3000 independent linguists. Blue Elephant performs tasks as Language Translation and 

Interpretation, Simultaneous and Consecutive Interpreters in over 100 languages worldwide, Corporate Language Training and Production and Post Production 

Film, Television and Radio. She plans to open branches in Banglore, Hyderabad and in U.S. (www.worldpress.com ) 

 

TABLE 4: SNAP SHOT OF MS. CHINMAYI SRIPADA 

Role Founder and CEO, Blue elephant translation services.  

Debut as an entrepreneur College II year at the age of 21 years 

Role model Her mother 

Awards  SAARC Chamber Women Entrepreneur Council (SCWEC) Women Entrepreneur Excellence award during November 2010. 

An Entrepreneur, voice-over artiste (the voice of many Tamil heroines) and an RJ 

Her spark over entrepreneurship began when she was in high school; one of her cousins asked her to translate a document in German. She was learning German 

at that time but was able to impress him by her translation. She says that she came up with the idea of starting her own company when she was in second year 

of her college. Chinmayi is very fluent in English, Telugu, Hindi, German, French and has working knowledge in Spanish. She owns a master degree in psychology 

from Madras University. A single parent’s child, who has shone in the entertainment industry, hailed her mother in nurturing her to attain success in the 

entrepreneurship arena. 

Awards for entrepreneurship: Chinmayi was honored with SAARC Chamber Women Entrepreneur Council (SCWEC) Women Entrepreneur Excellence award 

during November 2010. Chinmayi won the award for her efforts to expand the scope of her enterprise to localization services, subtitling, transcription and 

transliteration services and corporate training which reflects her zeal for innovation, expansion and progress of her enterprise. (www.yourstory.in, March 8, 

2010) 
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CASE 5: MS.RAADHIKA SARATHKUMAR, FOUNDER, RADAAN MEDIA WORKS INDIA LTD     

 

 
Mrs.Raadhika is the daughter of the late Tamil actor and comedian, M. R. Radha . Her mother is a Colombo Chetty from Wennapuwa. She is married to 

actor Sarath Kumar. She started her career in film industry at the age of 15 years. Now at 47 years she has established her selves as a successful women 

entrepreneur. (www.radaan.tv) 

 After becoming successful in cinema, Radhika wanted to do something different and decided to take on the small screen. In 1994 she set out to produce her 

own TV software and thus was formed Radaan Media Works. After some initial hiccups, the company re-emerged successfully in 1999, and by 2008, has an 

annual turnover exceeding Rs 10 crore. She has delivered her success stories at various B-schools in Tamil Nadu.  

 

TABLE 4: FINANCIAL PERFROMANCE OF RADAAN FOR THE PAST 4 YEARS 

 
Source: www.radaan.tv 

 

CONCLUSION  

“Always do what you are proud of. Do it your way – whatever it may be, and your instincts would be right. Money is a commodity you don’t take with you. It is 

the strong desire to do the best, which should drive me. Everything is transient including success. There is always this confidence that I will make it. I believe one 

should make human relationships work. I feel we all have a strong sense of duty of our existence. It is important to be good and find nice things about people 

and relate them” - Hemu Ramaiah, founder – Landmark Bookstore 

India is brimming with the success stories of women. They stand tall from the rest of the crowd and are applauded for their achievements in their respective 

field. These women entrepreneurs are assertive, persuasive and willing to take risks. These women entrepreneurs from Tamil Nadu have proved that the lack of 

formal business education or age or external factors can never pull them down. They managed to survive and succeed in this cut throat competition with their 

hard work, diligence and perseverance. The basic qualities required for entrepreneurs and the basic characters of Indian women, reveal that, much potential is 

available among the Indian women on their entrepreneurial ability. This potential is to be recognized, brought out and exposed for utilization in productive and 

service sectors for the development of the nation. 
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Dear Readers 

 

At the very outset, International Journal of Research in Commerce, Economics and Management (IJRCM) 

acknowledges & appreciates your efforts in showing interest in our present issue under your kind perusal. 

 

I would like to request you to supply your critical comments and suggestions about the material published 

in this issue as well as on the journal as a whole, on our E-mails i.e. infoijrcm@gmail.com or 

info@ijrcm.org.in for further improvements in the interest of research. 

 

If you have any queries please feel free to contact us on our E-mail infoijrcm@gmail.com. 

 

I am sure that your feedback and deliberations would make future issues better – a result of our joint 

effort. 

 

Looking forward an appropriate consideration. 

 

With sincere regards 

 

Thanking you profoundly 

 

Academically yours 

 

Sd/- 

Co-ordinator 
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