
VOLUME NO. 3 (2013), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 2255 Cities in 155 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 



VOLUME NO. 3 (2013), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii 

    CONTENTSCONTENTSCONTENTSCONTENTS    
    

Sr. 
No. TITLE & NAME OF THE AUTHOR (S) Page 

No. 

1. AN ANALYSIS OF THE DETERMINANTS OF MINING INVESTMENT IN ZIMBABWE: BASED ON THE FLEXIBLE ACCELERATOR MODEL 

LYMAN MLAMBO 

1 

2. FINANCIAL PERFORMANCE OF INDIAN GENERAL INSURANCE COMPANIES IN PRE RECESSION PERIOD 

DR. S.M.TARIQ ZAFAR & RITIKA AGGARWAL 

7 

3. POSTAL SAVINGS IN INDIA – A COMPARATIVE ANALYSIS USING REGRESSION AND ARIMA MODELS 

S.NEHRU & S. RAJARAM  

15 

4. FDI IN RETAILING:  BOOST EMPLOYMENT OPPORTUNITIES FOR INDIA’S YOUTH 

DR. V.SELVAM 

21 

5. KERALA BUILDING AND OTHER CONSTRUCTION WORKERS WELFARE FUND BOARD - A MACRO PICTURE 

DR. ABDUL NASAR VP, DR. ABOOBACKER SIDHEEQUE KT & DR. MUHAMMED BASHEER UMMATHUR 

25 

6. GROWTH AND PERFORMANCE OF MICRO, SMALL AND MEDIUM ENTERPRISES IN INDIA IN POST GLOBALIZATION PERIOD 

R. PONMANI & DR. R. ANNAPOORANI 

39 

7. MICRO-FINANCE: A CHANGING PARADIGM IN THE NEW ECONOMIC SCENARIO IN THE CONTEXT OF WOMEN EMPOWERMENT 

DR. V.V. SUBBA RAO & T. MADHUSUDHAN RAO  

42 

8. BAMBOO CULTIVATION IN DIMAPUR, NAGALAND – GROWERS PERCEPTION 

DR. P. NATARAJAN & IMTINUNGSANGJAMIR 

47 

9. USE OF Z-SCORE ANALYSIS FOR EVALUATION OF FINANCIAL HEALTH OF INDIAN OIL REFINERIES 

DR. A. VIJAYAKUMAR & P.GOMATHI 

53 

10. IMPACT OF PSYCHOLOGICAL FACTORS ON EMPLOYEE TURNOVER INTENTION 

MUHAMMAD RIZWAN, MARIA SHAHID, HAMNA SHAFIQ, SUMAIRA TABASSUM, RAFIA BARI & JAVERIA UMAR 

63 

11. WOMEN ENTREPRENEURSHIP IN INDIA 

JYOTI KANDPAL BHATT, NEERAJ SHARMA & DEEPIKA GOEL  

70 

12. THE ROLE OF LOCAL INSTITUTIONS FOR SUSTAINABLE LIVELIHOODS: THE CASE OF HAOR FISHERMEN IN BANGLADESH 

ROMAZA KHANUM 

75 

13. STRUCTURAL CHANGE IN NORTHERN STATES OF INDIA 

TINA SINGH 

80 

14. INDIAN IPO MARKET - QUO VADIS 

RASHI M. GOPLANI 

84 

15. FINANCIAL PERFORMANCE EVALUATION OF PRIVATE SECTOR BANKS IN INDIA: A COMPARATIVE STUDY 

DR. KUSHALAPPA. S & PRADEEP R BHANDARY 

91 

16. EMOTIONAL INTELLIGENCE OF FEMALE FACULTY IN COLLEGES 

P.YASODHA 

95 

17. EFFECTIVE EDUCATION FOR DIFFERENTLY ABLED CHILDREN IN REGULAR STREAM: PERCEPTIONS OF TEACHERS 

DR. K. PARTHASARATHY 

99 

18. WOMEN EMPOWERMENT THROUGH SELF- HELP GROUPS IN PUDUCHERRY: A CASE STUDY OF YANAM 

DR. R.UMA DEVI 

104 

19. HINDRANCES TO MICROFINANCE SUSTAINABILITY IN RAJOURI DISTRICT OF JAMMU AND KASHMIR 

AASIM MIR 

112 

20. A STUDY ON FACULTY STRESS IN SELECT COLLEGES IN KANCHIPURAM DISTRICT 

B.SATHYA & DR. M.MURUGAN 

115 

21. GROWTH, PERFORMANCE AND DETERMINANTS OF AGRICULTURAL VARIATION IN PUNJAB: AN INTER DISTRICTS STUDY 

JASPAL SINGH, NIRMAL SINGH & KULVINDER SINGH 

119 

22. PROMOTING ORGANIC FARMING: AN ANALYSIS OF STATUS AND ISSUES OF UTTARAKHAND ORGANIC COMMODITY BOARD 

SHALINI SINGH & VISHNU SHANKER MEENA 

127 

23. RESEARCH ON THE VARIABLES THAT HAVE AN IMPACT ON EMPLOYEE SATISFACTION AND TURNOVER INTENTION 

MUHAMMAD RIZWAN, NIMRA SHAHZAD, QANDEEL SHEIKH, SANIA BATOOL, MARYAM RIAZ & SAMINA SIDDIQUE 

131 

24. THE DETERMINANTS OF LEVERAGE OF THE LISTED COMPANIES IN SRI LANKA: AN EMPIRICAL STUDY 

S.ANANDASAYANAN, V.A.SUBRAMANIAM, A.SIREERANHAN & M.RAVEESWARAN 

139 

25. THE IMPACT OF COMMERCIAL BANKS’ ACTIVITIES ON RURAL ECONOMIC DEVELOPMENT IN NIGERIA 

OKE, MARGARET ADEBIPE & SAMUEL, IYIOLA KEHINDE OLUWATOYIN 

144 

26. THE PERFORMANCE OF SMALL MEDIUM ENTERPRISES (SME’s) OPERATED BY WOMEN AND MEN IN THE NON AGRICULTURE ROLE 

ENTERPRISE IN NANDI COUNTY, KENYA 

STEPHEN K. CHELOGOI & EVERLINE C.TUM 

150 

27. ACCESS TO AND IMPACT OF CREDIT ON HOUSEHOLDS WELFARE IN NIGERIA 

UGWUANYI, HILLARY CHIGOZIE & OMEJE, AMBROSE NNAEMEKA 

154 

28. BOARD GENDER DIVERSITY AND PERFORMANCE OF LISTED COMMERCIAL BANKS IN KENYA 

UMULKHER ALI ABDILLAHI & MUGANDA MUNIR MANINI  

159 

29. INDIAN TEA PRODUCTION: AN ANALYSIS 

P.V.ANIL  

166 

30. THE IMPACT OF THE BRAND TRUST, BRAND ATTACHMENT, BRAND COMMITMENT ON BRAND LOYALTY 

MUHAMMAD RIZWAN, WAQAR AHMAD BHATTI, SAMRAIZ TAHIR, CH. SAJID ALI, FARAZEEN HASEEB PEERZADA, AFFIFA NAZ & QURAT-UL-

AIN ZAHRA 

169 

 REQUEST FOR FEEDBACK 
175 



VOLUME NO. 3 (2013), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii 

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chancellor, Lingaya’s University, Delhi 

Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

    

FOUNDER FOUNDER FOUNDER FOUNDER PATRONPATRONPATRONPATRON    
LATE SH. RAM BHAJAN AGGARWAL 

 Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Business & Management, Urjani 

    

ADVISORSADVISORSADVISORSADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. SAMBHAV GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 

    

EDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARD    
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SIKANDER KUMAR 
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh 

PROF. SANJIV MITTAL 
UniversitySchool of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. RAJENDER GUPTA 
Convener, Board of Studies in Economics, University of Jammu, Jammu 

PROF. NAWAB ALI KHAN 
Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

 



VOLUME NO. 3 (2013), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv 

PROF. S. P. TIWARI 
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad 

DR. ANIL CHANDHOK    
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

DR. ASHOK KUMAR CHAUHAN 
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad 

DR. VIVEK CHAWLA 
Associate Professor, Kurukshetra University, Kurukshetra 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

    

ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 
PROF. ABHAY BANSAL 

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PARVEEN KHURANA 
Associate Professor, MukandLalNationalCollege, Yamuna Nagar 

SHASHI KHURANA 

Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala 

SUNIL KUMAR KARWASRA 
Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad 

DR. VIKAS CHOUDHARY 
Asst. Professor, N.I.T. (University), Kurukshetra 

    

TECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISOR    
AMITA 

Faculty, Government M. S., Mohali 

    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    
SURENDER KUMAR POONIA 



VOLUME NO. 3 (2013), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v 

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of 

Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance, Corporate Governance 

and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & Practice; Auditing; 

Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International 

Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy 

Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Management 

Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-

Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational 

Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small 

Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; Transportation/Physical 

Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; 

Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete Structures; Internet; 

Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific 

Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic and Web Design. 

The above mentioned tracks are only indicative, and not exhaustive. 

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission 

guidelines duly available on our website under the heading guidelines for submission, at the email address: infoijrcm@gmail.com. 

GUIDELINES FOR GUIDELINES FOR GUIDELINES FOR GUIDELINES FOR SUBMISSION OF MANUSCRIPTSUBMISSION OF MANUSCRIPTSUBMISSION OF MANUSCRIPTSUBMISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF. 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 

 



VOLUME NO. 3 (2013), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi 

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES & TABLES: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources 

of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS 

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES 

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES 

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 

WEBSITES 

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 3 (2013), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

42 

MICRO-FINANCE: A CHANGING PARADIGM IN THE NEW ECONOMIC SCENARIO IN THE CONTEXT OF 

WOMEN EMPOWERMENT 
 

DR. V.V. SUBBA RAO 

PROFESSOR 

DEPARTMENT OF MANAGEMENT STUDIES 

NALLA MALLA REDDY ENGINEERING COLLEGE 

HYDERABAD 

 

T. MADHUSUDHAN RAO 

ASST. PROFESSOR 

DEPARTMENT OF MANAGEMENT STUDIES 

NALLA MALLA REDDY ENGINEERING COLLEGE 

HYDERABAD 

 

ABSTRACT 
In India, the emergence of liberalization and globalization in early 1990’s aggravated the problem of women workers in unorganized sectors from bad to worse, 

as most of the women who were engaged in various self employment activities have lost their livelihood. Despite the tremendous contribution of women to the 

agriculture sector, their work is considered just an extension of household domain and remains non-monetized. Microfinance is emerging as a powerful 

instrument for poverty alleviation in the new economy. Micro finance has the potential to have a powerful impact on women’s empowerment. Empowerment 

tries to encompass self strength, control, self power, self reliance, own choice, life of dignity in accordance with ones values, capable of fighting for ones rights, 

independence, own decision making, being free, awakening and capacity building. Empowerment depicts expansion of freedom of choice and action. This new 

paradigm stresses on financial intermediation with self sustainability of institutions and qualitative and quantitative outreach to the poor. It marks a paradigm 

shift from induced development to initiated development highlighting the changing role of credit in addressing and adequately meeting the needs of the poor 

women. The focus of this paper in on reviewing the evidence of empowerment gained through access to microfinance services by women. It puts forward how 

micro finance institutions have received recognition as a strategy for economic empowerment of women. This paper also seeks to examine the impact of micro 

finance with respect to poverty alleviation and socioeconomic empowerment of women. 

 

KEYWORDS 
Micro finance, MFI, Gender Development, Empowerment, Domestic Violence, Sustainability, Poverty Alleviation 

 

INTRODUCTION 
icrofinance” is often defined as financial services for poor and low-income clients offered by different types of service providers. In practice, the term is 

often used more narrowly to refer to loans and other services from providers that identify themselves as “microfinance institutions” (MFIs). These 

institutions commonly tend to use new methods developed over the last thirty years to deliver very small loans to unsalaried borrowers, taking little or 

no collateral. These methods include group lending and liability, pre-loan savings requirements, gradually increasing loan sizes, and an implicit guarantee of 

ready access to future loans if present loans are repaid fully and promptly. It is a movement that envisions a world in which low-income households have 

permanent access to a range of high quality and affordable financial services offered by a range of retail providers to finance income-producing activities, build 

assets, stabilize consumption, and protect against risks. These services include savings, credit, insurance, remittances, and payments, and others.  

 

MICROFINANCE INSTITUTIONS 
A microfinance institution (MFI) is an organization that provides microfinance services. MFIs range from small non-profit organizations to large commercial 

banks. Between the 1950s and 1970s, governments and donors focused on providing subsidized agricultural credit to small and marginal farmers, in hopes of 

raising productivity and incomes.  This particular form of lending has existed in the world for quite some time, though formalized by Mohammed Yunus in 

Bangladesh during the 1970’s.During the 1980s, micro-enterprise credit concentrated on providing loans to poor women to invest in tiny businesses, enabling 

them to accumulate assets and raise household income and welfare. These experiments resulted in the emergence of nongovernmental organizations (NGOs) 

that provided financial services for the poor. In the 1990s, many of these institutions transformed themselves into formal financial institutions in order to access 

and on-lend client savings, thus enhancing their outreach. MFIs include Commercial banks, Local non-bank financial institutions, Cooperatives, A wide variety of 

microfinance institutions, including NGOs, foundations, savings and credit associations, and a range of government owned institutions. In addition, there are also 

informal sources of financial services, such as moneylenders, self-help groups, shopkeepers and traders, outside of these microfinance sub-sectors. 

 

WHY MF IS DISCOURAGED? 
"Credit is available from informal commercial and non-commercial money-lenders but usually at a very high cost to borrowers. Savings services are available 

through a variety of informal relationships like savings clubs, rotating savings and credit associations, and mutual insurance societies that have a tendency to be 

erratic and insecure." .The nature of microcredit - small loans - is such that interest rates need to be high to return the cost of the loan. "There are three kinds of 

costs the MFI has to cover when it makes microloans. The first two, the cost of the money that it lends and the cost of loan defaults, are proportional to the 

amount lent. "The third type of cost, transaction costs, is not proportional to the amount lent. Loans require roughly the same amount of staff time for meeting 

with the borrower to appraise the loan, processing the loan disbursement and repayments, and follow-up monitoring. When loan sizes get very small, 

transaction costs loom larger because these costs can't be cut below certain minimums." For three decades, microfinance institutions have given out small loans 

to the world’s poor — mostly women — and amassed hundreds if not thousands of case studies showing that the loans help alleviate poverty, improve health, 

increase education and promote women’s empowerment.  

 

PROFITABILITY AND SUSTAINABILITY OF MFIs 
Some worry that an excessive concern for profit in microfinance will lead MFIs away from poor clients to serve better-off clients who want larger loans. It is true 

that programs serving very poor clients are somewhat less profitable than those reaching better-off clients. MFIs serving the very poor are showing rapid 

financial improvement. Microfinance programs like Bangladesh Rural Advancement Committee and ASA in Bangladesh have already demonstrated that very 

poor people, with access to savings, credit, insurance, and other financial services, are more resilient and better able to cope with the everyday crises they face. 

Even the most rigorous econometric studies have proven that microfinance can smooth consumption levels and significantly reduce the need to sell assets to 

M
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meet basic needs. With access to micro insurance, poor people can cope with sudden increased expenses associated with death, serious illness, and loss of 

assets. 

Access to credit allows poor people to take advantage of economic opportunities. While increased earnings are by no means automatic, clients have 

overwhelmingly demonstrated that reliable sources of credit provide a fundamental basis for planning and expanding business activities. Many studies show 

that clients who join and stay in programs have better economic conditions than non-clients, suggesting that programs contribute to these improvements. A few 

studies have also shown that over a long period of time many clients do actually graduate out of poverty. 

"By reducing vulnerability and increasing earnings and savings, financial services allow poor households to make the transformation from "every-day survival" to 

"planning for the future." Households are able to send more children to school for longer periods and to make greater investments in their children's education. 

Increased earnings from financial services lead to better nutrition and better living conditions, which translates into a lower incidence of illness. Increased 

earnings also mean that clients may seek out and pay for health care services when needed, rather than go without or wait until their health seriously 

deteriorates." 

"Empirical evidence shows that, among the poor, those participating in microfinance programs that had access to financial services were able to improve their 

well-being-both at the individual and household level-much more than those who did not have access to financial services. 

• Microfinance helps very poor households meet basic needs and protect against risks 

• The use of financial services by low-income households is associated with improvements in household economic welfare and enterprise stability or growth; 

• By supporting women's economic participation, microfinance helps to empower women, thus promoting gender-equity and improving household well-

being; 

• For almost all significant impacts, the magnitude of impact is positively related to the length of time that clients have been in the program. 

 

REVIEW OF LITERATURE 
The review of literature provides a researcher an insight into the chosen field. A brief survey of the studies conducted in this area has been presented in the 

following paragraphs.  

Copestake et al (2001) analyze the impacts of microfinance on firms and individual wellbeing. Copestake focuses on business performance and household 

income to establish a link between the availability of microfinance and overall wellbeing of the poor. Evans et al (1999) approach the microfinance question at a 

slightly different angle however. They seek to explain nonparticipation in the microfinance revolution, stating that while microfinance is used as a viable tool in 

fighting poverty, more than 75% of the poor individuals choose not to participate for various reasons. Kabeer (2001) provides a meta-analysis of microfinance 

and focuses on women empowerment, intending to show why various studies conflict in their conclusions as to the impact of microfinance on women 

empowerment. Finally, Park (2001) evaluates the actual microfinance programs in China using three key measures (targeting, sustainability and overall impact).  

State of the Campaign Report: Two major studies strongly suggest that microfinance works better for the poorest than the less poor. Second, there is strong 

evidence that female clients are empowered, though the data on increased adoption of family planning is less clear. Third, society-wide benefits that go beyond 

clients’ families are apparently significant – Fourth, even in cases when women take but do not use the loan themselves, they and their families benefit more 

than if the loan had gone directly to their husbands.  

One of the first comprehensive microfinance impact assessments was “Credit for the Alleviation of Rural Poverty: The Grameen Bank in Bangladesh,” (1988) by 

Mahabub Hossain. He warned that it was likely that his impact findings would be overstated, however, because Grameen members were found to be younger 

and better educated than nonmembers who were more likely to be landless.  This type of difference between participants and comparison households is 

prevalent among microfinance impact evaluations and limits the conclusions.  

Mayoux (2002) explains that the micro finance programmes have assumed to bring out vitreous spirals by assisting poor women to access credit. Women’s 

access to credit and savings will help them, take a bigger role  in decision making, which further help them to optimize their own as well as their  family’s 

welfare.  Investment in women’s activities is also likely to enhance employment opportunities of women and increase the income at the household level. Access 

to savings and credit results in improving skills, mobility, knowledge and the support network.  Group formation also leads to wider social and political 

movement and help women up grade their status at home as well as in their community. 

MACRO ECONOMIC CRISIS -1991 

The macroeconomic crisis of 1991 forced India to address problems of non viability and inefficiency across a number of sectors of the economy, including the 

financial sector. In India, the government owns the majority of the formal banking sector which consists of Commercial Banks, Co-operative Banks (both rural 

and urban) and Regional rural Banks. The existence of large number of loss-making units with the extensive state rural banking system gave cause for particular 

concern. The study by Thankom Arun with Paul Mosley (Sheffield University) and Samuel Maimbo (World Bank) examines the ability of the Indian rural financial 

sector to meet the credit needs of lower income groups, and, in future, those who are currently financially excluded. The Problems associated with Micro 

Finance are: 

• Lack of financial viability across much of the Indian rural credit system  

• Continuing financial exclusion of many poor people and  

• The need of poor people for flexible, easy to access financial services which protect    against risk.  

MICRO FINANCE AND NUTRITION  

“Credit Programs for the Poor and the Health Status of Children in Rural Bangladesh” (2003) by Pitt, Khandker, Chowdhury, and Millimet, found substantial 

impact on children’s health (as measured by height and arm circumference) from women’s borrowing, but not from male borrowing, which had an insignificant 

or even negative effect.  

MICRO FINANCE PROGRAMMES & THE PRESENT SCENARIO 

Microfinance programs have the potential to transform power relations and empower the poor—both men and women. In well-run microfinance programs, 

there is a relationship of respect between the provider and the client that is inherently empowering. This is true regardless of the methodology or approach. As a 

consequence, microfinance has become a central component of many donor agencies and national governments gender, poverty alleviation, and community 

development. According to the State of the Microcredit Summit Campaign 2001 Report, 14.2 million of the world’s poorest women now have access to financial 

services through specialized microfinance institutions (MFIs), banks, NGOs, and other nonbank financial institutions. These women account for nearly 74 percent 

of the 19.3 million of the world’s poorest people now being served by microfinance institutions. Most of these Women have access to credit to invest in 

businesses that they own and operate by themselves. The vast majority of them have excellent repayment records, in spite of the daily hardships they face. 

Contrary to conventional wisdom, they have shown that it is a very good idea to lend to the poor and to women 

Although women’s access to financial services has increased substantially in the past ten years, their ability to benefit from this access is often still limited by the 

disadvantages they experience because of their gender. Some MFIs are providing a decreasing percentage of loans to women, even as these institutions grow 

and offer new loan products. Others have found that on average women’s loan sizes are smaller than those of men, even when they are in the same credit 

program, the same community, and the same lending group. Some differences in loan sizes may be a result of women’s greater poverty or the limited capacity 

of women’s businesses to absorb capital. But they can also indicate broader social discrimination against women which limits the opportunities open to them, 

raising the question of, whether micro enterprise development programs should do more to address these issues? 

MICRO FINANCE - DEVELOPMENT STRATEGIES 

Several studies and the experiences of a number of MFIs have shown, however, that simply putting financial resources in the hands of poor women is not 

enough to bring about empowerment and improved welfare. Microfinance institutions around the world have been quite creative in developing products and 

services that avoid barriers that have traditionally kept women from accessing formal financial services such as collateral requirements, male or salaried 

guarantor requirements, documentation requirements, cultural barriers, limited mobility, and literacy. Nevertheless, in a number of countries and areas few or 
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no institutions offer financial services under terms and conditions that are favorable to women. Together, these findings confirm that the type of products 

offered, their conditions of access, and the distribution of an institution’s portfolio among different products and services affect. 

MICRO FINANCE AND GENDER DEVELOPMENT  

Research done by UNDP, UNIFEM, and the World Bank, among others, indicates that gender inequalities in developing societies inhibit economic growth and 

development. For example, as per recent World Bank report which confirms that, societies that discriminate on the basis of gender pay the cost of greater 

poverty, slower economic growth, weaker governance, and a lower living standard of their people. The UNDP found a very strong correlation between its gender 

empowerment measure and gender-related development indices and its Human Development Index.  Microfinance has come to play a major role in many of 

these donors’ gender and development strategies because of its direct relationship to both poverty alleviation and women. By giving women access to working 

capital and training, microfinance helps mobilize women’s productive capacity to alleviate poverty and maximize economic output. In this case, women’s 

entitlement to financial services, development aid, and equal rights rests primarily on their potential contribution to society rather than on their intrinsic rights 

as human beings and members of that society. Women who are empowered will have the power to make the life choices that are best for them, and although 

many empowered women will choose to invest in their families, they do not have access to easy finance. 

MICROFINANCE AND EMPOWERING WOMEN 

"Microfinance programs have generally targeted poor women. By providing access to financial services only through women-making women responsible for 

loans, ensuring repayment through women, maintaining savings accounts for women, providing insurance coverage through women-microfinance programs 

send a strong message to households as well as to communities. 

Many qualitative and quantitative studies have documented how access to financial services has improved the status of women within the family and the 

community. Women have become more assertive and confident. In regions where women's mobility is strictly regulated, women have become more visible and 

are better able to negotiate the public sphere. Women own assets, including land and housing, and play a stronger role in decision making. In some programs 

that have been active over many years, there are even While non-financial services should be provided by separate institutional providers, there are clear, 

complementary links with the demand for and impact of microcredit. For example, improved access to market opportunities stimulates - and depends on - 

securing credit to cover the costs (product design, transport, etc.) of taking advantage of those opportunities. Legal and institutional reforms can create 

incentives for microfinance by improving the operating environment for both microfinance providers and their clients.  

 

FIG. 1 

 
 

Last, but not least, one of the often articulated rationales for supporting microfinance and the targeting of women by microfinance programs is an effective 

means or entry point for empowering women. By putting financial resources in the hands of women, microfinance institutions help the level  playing field and 

promote gender equality.  Empowerment is about change, choice, and power. It is a process of change by which individuals or groups with little or no power gain 

the power and ability to make choices that affect their lives. The structures of power—who has it, what its sources are, and how it is exercised—directly affect 

the choices that women are able to make in their lives. Microfinance programs can have tremendous impact on the empowerment process if their products and 

services take these structures into account. To make woman to be empowered, she needs access to the material, human, and social resources necessary to 

make strategic choices in her life. Not only have women been historically disadvantaged in access to material resources like credit, property, and money, but 

they have also been excluded from social resources like education or insider knowledge of some businesses. Access to resources alone does not automatically 

translate into empowerment or equality, however, because women must also have the ability to use the resources to meet their goals. Naila Kabeer uses the 

term agency to describe the processes of decision making, negotiation, and manipulation required for women to use resources effectively. Women who have 

been excluded from decision making for most of their lives often lack this sense of agency that allows them to define goals and act effectively to achieve them. 

However, these goals also can be heavily influenced by the values of the society in which women live and so may sometimes replicate rather than challenge the 

very existence of women. 

Many microfinance institutions focus their attention on women’s use of the loan and ability to make decisions about her business as the most direct impact of 

their program. Nirdhan Utthan Bank, Ltd. in Nepal found that most of their women clients were making decisions about business investments jointly with their 

husband, which represents a step forward because previously these women’s husbands would have made such decisions alone. 

 

IMPACT ON SELF-CONFIDENCE  
Self-confidence is one of the most crucial areas of change for empowerment, yet it is also one of the most difficult to measure or assess. Self-confidence is a 

complex concept relating to both women’s perception of their capabilities and their actual level of skills and capabilities. It is related to Kabeer’s concept of 
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agency that allows women to define and achieve goals as well as the sense of power women have within themselves. Jeffrey Ashe and Lisa Parrott’s study of the 

Women’s Empowerment Project in Nepal showed that an increase in self-confidence and enlarged spheres of influence were the top two changes reported by 

200 sampled groups. 

URWEGO in Rwanda found that the greatest impact of its program on empowerment had been on self-esteem, with sixty nine percent of clients reporting 

increased self-esteem. Self-esteem and self-confidence are closely linked with knowledge as well. Fifty-four percent of URWEGO clients reported an increase in 

their level of knowledge about issues that affect themselves and their families, and thirty eight percent of clients reported an increase in business knowledge. 

 

MICRO FINANCE AND SUSTAINABILITY 
Arguments have been made for and against targeting women on the grounds of efficiency and sustainability. Proponents of targeting women on the grounds of 

sustainability cite women’s repayment records and cooperativeness. A collective wisdom has emerged that women’s repayment rates are typically far superior 

to those of men. Lower arrears and loan loss rates have an important effect on the efficiency and sustainability of the institution. Many programs have also 

found women to be more cooperative and prefer to work with them for that reason as well. In spite of the large number of institutions serving exclusively or 

predominantly for women while maintaining high levels of financial sustainability, some people argue that institutions that place a priority on serving women 

also have a tendency to place social goals ahead of efficiency, leading to poorer financial performance.  

 

WOMEN'S RIGHTS PERSPECTIVE   
Women's equal access to financial resources is a human rights issue.  Because access to credit is an important mechanism for reducing women's poverty, it has 

been an explicit focus of a variety of human rights instruments.  Both the Convention on the Elimination of Discrimination Against Women (CEDAW) and the 

Beijing Platform for Action (BPFA) address women's access to financial resources.  International and national instruments that establish women's rights to credit 

promote government responsibility and accountability in meeting commitments to women's rights. 

 

MICRO FINANCE AND DOMESTIC VIOLENCE   
Although there are many good reasons for MFIs to be watchful for potential rises in domestic violence, the bulk of the evidence and experience thus far seems 

to point to the conclusion that participation in microfinance strengthens and improves family relationships rather than destroying them. Poverty, scarcity, and 

feelings of helplessness take an undeniable toll on personal relationships. Many practitioners have found that family relationships can be strengthened when the 

home becomes a more comfortable place to be, and when each member of the family feels secure in his or her ability to contribute productively to the family.  

 

IMPACT ON WOMEN’S INVOLVEMENT AND STATUS IN THE COMMUNITY  
Several microfinance and microenterprise support programs have observed improvements in women’s status in their communities. Contributing financial 

resources to the family or community confers greater legitimacy and value to women’s views and gives them more entitlements than, they would otherwise 

have. Studies of microfinance clients from various institutions around the world show that the women themselves very often perceive that they receive more 

respect from their families and their communities—particularly from the male members—than they did before joining a microfinance program. Where women 

have the freedom to move about publicly, their success in business is often highly visible in the community. Their success can pave the way for them to become 

respected and valued members of society. Although time is precious and scarce for many poor women, it is one resource that most women can utilize to gain 

access to financial services. It is a key factor in facilitating cost-efficient delivery of services.  

There are concerns, however, that MFIs are increasing women’s work burden by involving them in time-consuming meetings and income-generating activities 

without taking any action to reduce their traditional responsibilities.  Many women report an increased workload and responsibilities as a result of their loans. 

Several cases of women suffering ill health and exhaustion as a result of overwork have been reported. In other cases, though, women report that they are more 

than happy to assume the extra burden because of the respect, personal satisfaction, and improved standard of living they experienced as a result of their 

income-generating activities.  

                                              

MICRO FINANCE AND BUSINESS IMPACT  
Running a successful business not only contributes to women’s improved welfare, it contributes both directly and indirectly to their empowerment. The studies 

showed that through program, women’s businesses became more successful in the following ways: an increase in working capital, improved relationships with 

suppliers and customers, more strategic planning and pricing, and diversification and expansion into more profitable product lines. The increase in working 

capital is particularly important for women’s empowerment. Adequate credit by banks and MFI would facilitate the women to purchase stock of raw materials 

for their uninterrupted operations..  

 

MICRO FINANCE AND LITERACY LEVELS 
Women’s general education and literacy are important if they are to reach their full potential and become empowered. Illiteracy creates a situation of 

dependency on others that can limit an individual’s prospects for empowerment. Many MFIs have found illiteracy to be a major stumbling block for their clients. 

Many MFIs use participatory training techniques that do not require literacy to educate clients, but very few are able to offer literacy training since most 

methods for providing it are relatively expensive and time-intensive for both staff and clients. Although many illiterate entrepreneurs are able to keep accounts 

in their heads, their ability to interact with the formal sector will always be limited. Some NGOs such as World Education and Women’s Empowerment Project in 

Nepal have come up with innovative and low-cost methods of training women in literacy that have significantly enhanced the empowerment benefits of the 

savings and credit groups to which the women belong. By using existing lending groups and providing materials for women to train themselves, the literacy 

programs have grown rapidly for a relatively low cost in contrast to many literacy initiatives. These programs have shown that literacy and education contribute 

powerfully to empowerment and complement the financial independence that microfinance provides.  

 

BALANCING FAMILY AND WORK RESPONSIBILITIES THROUGH MICRO-FINANCE  
In addition to educational disadvantages, one of the most difficult challenges that many women face as they start or expand businesses is the balancing of their 

increasing business responsibilities with their household responsibilities. Although the ultimate goal may be for household responsibilities to be shared between 

the men and women in the household, this sharing never happens overnight. In many cases, women’s businesses remain small and concentrated in less 

profitable sectors in large part because of the time constraints that women’s domestic responsibilities create. Not only do women have limited time to spend on 

their business activities, but often they also must be able to abandon them altogether for periods to deal with family crises or children’s illnesses. As a result, 

many women’s employment opportunities are limited to those that can be done on a part-time and often irregular basis. The experiences of Opportunity 

International’s partners have demonstrated that women often need help to develop strategies for managing and meeting the expectations of family and 

community members while still having the time and energy to run their businesses well. Women also need support in negotiating the complex changes in gender 

roles that must ultimately take place in order to succeed as micro entrepreneurs.  

 

MANAGING THE CHALLENGES OF RAPID GROWTH 
As the industry grows and matures, women may be adversely affected by institutional changes resulting from rapid expansion, consolidation, and 

commercialization. Opportunity’s experience is that several partners have provided a lower percentage of loans to women as they have grown. This is, of course, 
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not all bad news:  in the context of aggressive growth, the absolute number of women receiving services grows, even if the percentage of women clients 

decreases. Yet there are some trends that should be monitored, such as the tendency to drop group loans in favor of individual loans. Again, this is not all bad--

as long as the individual loan product is thoughtfully designed with women's needs in mind and as long as the poorest and most marginalized women are not left 

behind.  

The consolidation issue likewise has pro's and con's. Opportunity's recent experience with a few consolidations shows that, as with any consolidation, it is a 

delicate matter to bring together different systems, policies and products. The blended organizational culture may be stronger in gender sensitivity and gender 

equity--or it may be weaker. And, as MFIs transform into regulated financial institutions, they must meet the demands of the supervising authority, creditors, 

and investors. Pressure to select the most financially profitable products and delivery systems may reduce the accessibility and benefits for women. Part of the 

pressure is to increase loan sizes and women, who are disproportionately among the poorest, have a greater need for smaller entry level loans. Therefore, in the 

midst of this growth, it is important to develop client-centered products that acknowledge not only women’s economic needs but their potential for 

empowerment as well.  

 

MICRO FINANCE AND DESIGNING OF PRODUCTS TO MEET WOMEN’S NEEDS  
Through impact assessments, monitoring, market research, and client feedback, many MFIs have begun to develop and adapt new products to address the 

shortcomings of their traditional products and keep pace with clients’ changing needs. Women’s businesses was not improving dramatically, nor were women 

able to access larger individual loans, which often require assets as collateral or a guarantor. In some cases, this hindrance was due to policies requiring loans to 

be used for working capital only, but in others, it was due to loan terms, amounts, and repayment schedules that did not allow for the purchase of a long-term 

asset. What is required is combining a longer repayment period, group guarantee, and flexible disbursement schedule. 

 

CONCLUSIONS  
Microfinance has the potential to have a powerful impact on women’s empowerment. Although microfinance is not always empowering for all women, most 

women do experience some degree of empowerment as a result. Empowerment is a complex process of change that is experienced by all individuals somewhat 

differently. Women need, want, and profit from credit and other financial services. Strengthening women’s financial base and economic contribution to their 

families and communities plays a role in empowering them. In some cases, access to credit may be the only input needed  for empowerment. But power is 

deeply rooted in our social systems and values. Women often value the non-economic benefits of a group-lending program as much as or more than the credit. 

Some of the most valued benefits include expanded business and social networks, improved self-esteem, increased household decision-making power, and 

increased respect and prestige from both male and female relatives and community members.  Targeting women continues to be important in the design of 

products and services, both because women by default have less access to credit and because they face constraints unique to their gender. By building an 

awareness of the potential impacts of their programs, MFIs can design products, services, and service delivery to the benefit of women under micro finance 

programs. 
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