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PROMOTING WOMEN’S ENTREPRENEURSHIP THROUGH MSME: GROWTH AND DEVELOPMENT IN THE
CONTEXT OF INDIA

RITU
ASST. PROFESSOR
SWAMI SHRADDHANAND COLLEGE
UNIVERSITY OF DELHI
DELHI

ABSTRACT

Women'’s entrepreneurship is necessary for country’s economic development process. Women entrepreneurship is similar to women empowerment. The Govern-
ment of India has taken various steps towards Empowering Women Entrepreneurs in all the business areas. Institutions provide several schemes for initiation and
nourishment of startups, specifically managed by Women entrepreneurs. The Ministry of Micro, Small and Medium Enterprises of Government of India has opened
women'’s cell to provide support to women entrepreneurs. The main objective of this study is to have an overview of women entrepreneurs in India and growth
situation through MSME. The study also focused on role of MSME to promote women entrepreneurs. This article includes problems and challenges faced by women
entrepreneurs like lack of finance, lack of managerial skills, family boundations, lack of 6 mobility etc. This study also suggests some policy and their possible
implications for improving women entrepreneurship so that they can make contribution to the economic development process.

KEYWORDS

MSME, women entrepreneurship, economic development.

JEL CODES
J10, L26.

1. INTRODUCTION

omen-owned businesses are a prevailing force in today’s developed economies. Around 30% of all businesses in the US are owned by women and the
thtern is almost similar in other countries. In Canada, female entrepreneurs stand for around 40% of business owners. All around the world women

are initiating and operating their own businesses in record numbers. The women owned businesses are highly increasing in the economies of almost
all countries across the world. The hidden entrepreneurial potentials of women have gradually been changing with the growing sensitivity to the role and their
economic status in the society. Skill, knowledge and adaptability in business are the main reasons for engaging women into business ventures. “‘Women Entrepre-
neur’ is a person who accepts challenges to meet her personal needs and become economically independent. A strong wish to attain something positive is an
inbuilt quality of entrepreneurial women, who is capable of contributing values in both family and social life. With the advent of media, women are aware of their
own qualities, rights and also the work situations. Various online portals help women to lodge online complaints against sexual harassments. The glass ceilings are
crushed and women are found indulged in every line of business from finger-puppet to power cables. The challenges and opportunities provided to the women of
digital era are growing rapidly and the job seekers are turning into job creators. They are successful as designers, interior decorators, exporters, publishers, garment
manufacturers and still exploring new avenues of economic participation. In India, even though women constitute the majority of the total population, the entre-
preneurial world is still a male dominated one.
Itis believed that the MSME sector can contribute highly to women employment generation in less developing areas because of the dominance of labor-intensive
industries and minimum capital investments. But the sector is infected with many types of problems especially for women which are needed to be resolved by
providing timely and affordable solutions so that MSME sector can enhance its role further as the true engine of growth for the Indian economy. The paper also
provides a few possible strategies to provide a more conducive women entrepreneurship to MSMEs.

REVIEW OF LITERATURE

Dangi and Ritika (2014) discovered that in Modern India, an ever increasing number of women are taking up innovative movement particularly in micro, small and
medium enterprises. Women across over India are showing interest to be financially independent. The Indian women are not any more treated as excellent
masterpieces. They have engraved a specialty for themselves in the male overwhelmed world. Indian women well oversee both weight of work in family front and
complying with the time constraints at the work place. They expressed that numerous issues and difficulties are faced by women'’s identified with limited financial
resources, working capital, training, administrative abilities and rivalry. Study depends on the primary and secondary information. Analysis of information has been
done with the help of ratio, percentage and diagrams.

Rajan and Saradha, in their study of women entrepreneurship and support systems research says that internal support is very important for beginning any business
more than external support. According to the study internal supports are family, Spouse, Parents, Moral Support, Internal Support, Financial help, Motivation and
encouragement from family members.

Jayan (2013) Found that today with the development of MSMEs numerous women’s have plunged into business and are additionally running their enterprises
effectively. With the significant instruction, education, training, work involvement, improved economic condition and financial opportunities they are venturing
into business. Coimbatore city has been chosen for the investigation. Statistical tools for example percentage analysis, weighted average rank analysis and chi-
square test are utilized for the purpose. The primary data was gathered through survey strategy using interviews schedules.

Singh and Raina (2013) found that in modern India, an ever increasing number of women are taking up innovative movement particularly in micro scale, small and
medium scale enterprises. They are motivated by role models, for example, Indra Nooyi, Chief Executive— Pepsi Co. or on the other hand Ekta Kapoor, Creative
Director-Balaji Telefilms. The Indian ladies are not any more treated as delightful masterpieces. They found that women’s family commitments likewise bar them
from getting to be more effective entrepreneurs in both developed and developing nature and Indian women’s give more accentuation to family ties or relation-
ship.

OBJECTIVES OF THE STUDY

Following are the objectives of the study to find out ways and means how to developed women entrepreneurship in India:

1. To Examine the extent of MSMEs for women entrepreneur and ensure women’s participation in economic development of the society.
2. To study the initiatives taken by government for Women entrepreneurship in India

3. Construct possible recommendations and guidelines to overcome the problems and facilitate to women entrepreneurs.
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METHODOLOGY

The paper is descriptive in nature. The date used in the paper is mainly from the secondary sources. The data has been collected from secondary sources like
research papers, books, articles, Annual Reports of Government, Economic Surveys and MSME Census Report.

CONCEPT OF MSME SECTOR AND WOMEN EMPOWERMENT

The Micro, Small and Medium Enterprises (MSME) sector is definitely a highly vibrant and dynamic sector of the economy of India.

Concept of women entrepreneurship The term “Women Entrepreneur” deals with that section of the female population who endeavor into industrial activities
i.e. manufacturing, assembling, job workers, repairs/servicing and other businesses. Women entrepreneurs may be defined as the women or a group of women
who initiate, organize and run a business enterprise. Those Women, who are expected to innovate, imitate or adopt an economic activity to be called women
entrepreneurs. The word entrepreneur is derived from the French word “entreprender” which means a person who carries out the task of bringing together
various resources and manages them to accomplish desired results and take some portion. Also Women Entrepreneurs may be defined as the women or a group
of women who initiate, consolidate and run a business enterprise. Women entrepreneurs’ enterprise as defined for the first time, in 1988 lay down that an
enterprise owned and administered by a woman entrepreneur with a minimum financial interest of 51 per cent in the share capital and giving at least 50 per cent
employment to women would be treated as women'’s enterprise. The investment ceilings were kept at par with the limits specified in 1985 for other units, i.e. up
to Rs. 35 lakhs for SSI units and up to Rs. 45 lakhs for ancillaries. This definition was revised in August 1991, by provision with the employment criterion for women
workers. Currently, the women’s enterprise is defined as a small scale industrial unit/industry related service or business enterprise managed by one or more
women entrepreneurs in proprietary concerns in which she/they individually or jointly have a share of capital of not less than 51 per cent as partners/sharehold-
ers/directors of private limited companies/members of cooperative societies.

SCHEMES THAT SUPPORT WOMEN ENTREPRENEURSHIP

1. Trade Related Entrepreneurship Assistance and Development scheme

This scheme is offered by the Ministry of Micro, Small and Medium Enterprises (MSME) for promoting women entrepreneurs. It empowers women by imparting
trade-related training, information and counselling activities. Under this scheme, the government also grants up to 30% of the loan/credit appraised by banks, to
a maximum of Rs. 30 lakhs. This scheme mostly helps poor & usually illiterate/semi-literate women to get started on their business.

2.  Mahila Coir Yojana

Mahila Coir Yojana is a woman-oriented self-employment scheme in the coir industry, which provides self employment opportunities to the rural women artisans
in regions producing coir fiber. The scheme conceives of distribution of motorized ratts for spinning coir yarns to women artisans after giving training. Women
spinners are trained for two months in spinning coir yarn on motorized ratt at the Coir Board training centres. A stipend of Rs.500 per month is also paid to the
trainees. The Coir Board provides motorized ratts / motorized traditional ratts at 75 per cent cost subsidy (http://tmimtjournal.org/Pdf/Poced-
dings/Track1/Trackl_Pap er3.pdf).

3.  Rashtriya Mabhila Kosh (RMK)

Established in 1993, this national-level organization has been set up under Ministry of Women and Child Development. RMK provides micro-credit to women in
the informal sector, this credit is provided in a hassle-free manner and is offered without collateral. The organization provides loans to Intermediary Organizations
(IMO) which then lends to women Self Help Groups (SHGs).

Under its various schemes, there is no need for collateral if the loan amount is less than Rs. 1 crore. If the amount is more than this figure, then the borrowing
organisation must provide 10% of the sanction amount in the form of fixed deposit as security. The maximum loan for an individual women beneficiary is Rs.
50,000, this is given for income generating activities.

4. Stand Up India scheme

This scheme provides loans to entrepreneurs from SC/ST tribes, and focuses on promoting women entrepreneurs. It not only helps women in creating a start-up,
but also helps those start-ups that are new and have been recently set up. This scheme helps women by availing loans that can range from Rs. 10 lakhs to Rs. 1
crore. It must be noted here that loans are provided for setting up Greenfield enterprises that are functioning in either the manufacturing, services or trading
sectors.

5. Mudra Yojana Scheme for Women

This scheme encourages women to start their own ventures and be self-sufficient. There is no need for collateral to avail this loan. On getting verified, the con-
cerned person will receive a Mudra card, which is like a credit card and can be used to buy required material for the business.

The scheme comes in three forms, which are as follows:

Shishu plan — Under this scheme, the maximum amount is limited to Rs. 50,000

Kishor plan — An established enterprise can avail loans ranging from Rs. 50,000 to Rs.5 lakhs

Tarun plan —this plan help to expand further. Loan avails between rs.5 lakhs- Rs. 10 lakhs

Among the many financial institutions looking to promote microfinance and women empowerment is Reliance Money. In accordance with our theme of making
India ‘Self-Reliant’, we have been providing financial assistance to people in the remotest parts of India by collaborating with Microfinance Institutions (MFIs).

6.  Prime Minister’s Employment Generation Programme (PMEGP) Scheme

This is a major credit-linked subsidy scheme since 2008-09, helps set up micro enterprises and to generate employment in rural and urban areas of the country.
The maximum cost of the project under PMEGP scheme is Rs.25.00 lakhs for manufacturing sector units and Rs.10.00 lakhs for units under service sector. Under
the scheme, women entrepreneurs are covered under Special Category and are entitled to 25% and 35% subsidies for the project set up in urban and rural areas
respectively. For women beneficiaries, own contribution is only 5% of the project cost while for general category it is 10%. PMEGP is implemented through Khadi
and Village Industries Commission (KVIC). (http://pib.nic.in/newsite/PrintRelease.aspx?relid=187983)

Under PMEGP higher subsidy is provided to women entrepreneurs. Since inception (i.e. 2008-09 to 31.12.2017), 116447 projects have been assisted to women
entrepreneurs under PMEGP. Data on number of women beneficiaries for each over the past five years is as follow:

TABLE 1
Year 2012-13 | 2013-14 | 2014-15 | 2015-16 | 2016-17 | 2017-18(as on 31-12-2017)
Women beneficiaries under PMEGP scheme | 13612 13448 13394 11356 14768 8464*
Source: Ministry of MSME’s Annual report, 2017-18

7. Annapurna scheme

This scheme implies to the women entrepreneurs who have a food catering unit. Government under MSME provides a loan up to Rs 50,000 to shop for food
catering related supplies and equipment like utensils and water filters.

A guarantor is required to secure loan. Once done with the loan process, a business can pay in 36 installments where the concerned bank takes the required assets
under collateral terms and conditions and interest rate is as per prevailing rates.

8. Cent Kalyani Scheme

This Scheme is for women business owners in various sectors like agricultural work or retail trading. The scheme is offered by Central Bank of India, where loans
up to Rs 1 Crore is sanctioned.

Unlike Annapurna scheme, this scheme does not require guarantors or collateral, and Interest rates on loans vary with the market rates.
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PERFORMANCE AND CONTRIBUTION OF MSME’s

Out of 633.88 lakh MSMEs, 608.41 lakh (95.98%) MSMEs were proprietary enterprises. There has been overpowering prevalence of male owner in proprietary
MSMEs. In this way, for proprietary MSMEs as a whole male possessed 79.63% of enterprises as compared with 20.37% claimed by female. There was no note-
worthy deviation in pattern in urban and rural areas, although the dominance of male owned enterprises was slightly more pronounced in urban areas as compared
to rural areas (81.58% as compared to 77.76%).

TABLE 2: PERCENTAGE DISTRIBUTION OF ENTERPRISES IN RURAL AND URBAN AREAS. (MALE/ FEMALE OWNERSHIP CATEGORY WISE)
Sector | Male | Female | All

Rural 77.76 | 22.24 100
Urban | 81.58 | 18.42 100
All 79.63 | 20.37 100
Source: Ministry of MSME’s Annual report, 2017-18

TABLE 3: PERCENTAGE DISTRIBUTION OF ENTERPRISES BY MALE/FEMALE OWNERS

Sector Male | Female | All

Micro 79.56 | 20.44 100
Small 94.74 | 5.26 100
Medium | 97.33 | 2.67 100
All 79.63 | 20.37 100

Source: Ministry of MSME’s Annual report, 2017-18

SUGGESTIONS TOWARDS FURTHER EMPOWERMENT OF WOMEN ENTREPRENEURS

There should be continuous attempt to inspire, encourage, motivate and co-operate women entrepreneurs.
SHGs and individual entrepreneurs should be provided with more loans from the government.

The government should introduce extensive entrepreneurial development program for women.

Finance should be made available to women entrepreneurs at a reduced rate of interest.

Better educational facilities and schemes should be extended to women folk from the government.
Extension participation program may be arranged with extension agencies for the SHGs and entrepreneurs to visit their business houses to know the functions
and its administration so that it creates awareness.

Simplifying of administrative activates for women entrepreneurs.

Single window operations for easy and quick process.

9.  Need to create more and more awareness programs.

Ok wWNE

o N

CONCLUSION

This paper look into various schemes offered by government of India to Women entrepreneurs. Various programs launched by government helps both existing
and new women entrepreneurs. As per annual report 2017-18, Out of 1109.89 lakh employees in MSME sector, 844.68 (76%) are male employees and remaining
264.92 lakh (24%) are females. This share can be increased by continuous efforts taken by government though there are several schemes contributing to the
development of women entrepreneurs, and there are some of organization that are also associated with MSMEs. Its support the sustained and coordinated effort
from all dimensions would pave the way for the women moving into entrepreneurial activity and by this they also contribute to the social and economic develop-
ment of country as well as the members of the family and thereby gaining equality and equal importance for themselves. Although Government through its various
schemes and incentives has created a strong support system to take care of growing women entrepreneurs. The strong support system helps the entrepreneur
grow in the business.
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