VOLUME NO. 10 (2020), ISSUE NO. 10 (OCTOBER) ISSN 2231-4245

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.Al, Google Scholar,
Indian Gitation Index (ICI), -Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)].
Index Copernicus Publishers Panel, Poland [fifilICINVEINEIGASI08NE0M2) & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 6575 Cities in 197 countries/territories are visiting our journal on regular basis.

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA
http://ijrcm.org.in/




VOLUME NoO. 10 (2020), ISSUE NO. 10 (OCTOBER) ISSN 2231-4245

CONTENTS

Sr. Page
TITLE & NAME OF THE AUTHOR (S)
No. No.
1. IMPACT OF WAREHOUSING ON AGRICULTURE SUSTAINABILITY 1

RAVIKUMARA D. A. & Dr. H. R. UMA

2. MERGERS & ACQUISITIONS IN BOMBAY STOCK EXCHANGE: 6
TESTING FOR MARKET EFFICIENCY USING PANEL REGRESSION

NEHA ROHRA & Dr. ANITA

3. DYNAMICS OF GIG-ECONOMY WITH SPECIAL REFERENCE TO 16
DIGITAL PLATFORMS IN INDIA

Dr. M. SRIRAMULU & B.N. LALITHCHANDRA

4. CONSUMER BEHAVIOUR - PANIC BUYING DURING PANDEMIC 21
COVID-19 ERA: AN ECONOMIC PSYCHOLOGY STUDY ON TIER
3/CLASS Z BANSWARA CITY

Dr. ARCHIE ASHISH RAO

5. ROLE OF PERCEIVED SUPERVISOR SUPPORT AND PERSON-JOB 26
FIT ON WORK ENGAGEMENT

Dr. GEETHA JOSE

REQUEST FOR FEEDBACK & DISCLAIMER 29

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 10 (2020), ISSUE NO. 10 (OCTOBER) ISSN 2231-4245

FOUNDER PATRON
Late Sh. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR.
Dr. BHAVET
Former Faculty, Shree Ram Institute of Engineering & Technology, Urjani

ADVISOR,
Prof. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR
Dr. NAWAB ALI KHAN
Professor & Dean, Faculty of Commerce, Aligarh Muslim University, Aligarh, U.P.

CO-EDITOR.
Dr. G. BRINDHA
Professor & Head, Dr.M.G.R. Educational & Research Institute (Deemed to be University), Chennai

EDITORIAL ADVISORY BOARD
Dr. TEGUH WIDODO
Dean, Faculty of Applied Science, Telkom University, Bandung Technoplex, JI. Telekomunikasi, Indonesia
Dr. M. S. SENAM RAJU
Professor, School of Management Studies, I1.G.N.O.U., New Delhi
Dr. JOSE G. VARGAS-HERNANDEZ
Research Professor, University Center for Economic & Managerial Sciences, University of Guadalajara, Gua-
dalajara, Mexico
Dr. CHRISTIAN EHIOBUCHE
Professor of Global Business/Management, Larry L Luing School of Business, Berkeley College, USA

Dr. SIKANDER KUMAR

Vice Chancellor, Himachal Pradesh University, Shimla, Himachal Pradesh

Dr. BOYINA RUPINI
Director, School of ITS, Indira Gandhi National Open University, New Delhi
Dr. MIKE AMUHAYA IRAVO
Principal, Jomo Kenyatta University of Agriculture & Tech., Westlands Campus, Nairobi-Kenya
Dr. SANJIV MITTAL
Professor & Dean, University School of Management Studies, GGS Indraprastha University, Delhi
Dr. D. S. CHAUBEY

Professor & Dean (Research & Studies), Uttaranchal University, Dehradun

Dr. A SAJEEVAN RAO
Professor & Director, Accurate Institute of Advanced Management, Greater Noida
Dr. NEPOMUCENO TIU
Chief Librarian & Professor, Lyceum of the Philippines University, Laguna, Philippines
Dr. RAJENDER GUPTA
Convener, Board of Studies in Economics, University of Jammu, Jammu
Dr. KAUP MOHAMED
Dean & Managing Director, London American City College/ICBEST, United Arab Emirates

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NoO. 10 (2020), ISSUE NO. 10 (OCTOBER) ISSN 2231-4245
Dr. DHANANJOY RAKSHIT
Dean, Faculty Council of PG Studies in Commerce and Professor & Head, Department of Commerce, Sidho-
Kanho-Birsha University, Purulia
Dr. SHIB SHANKAR ROY
Professor, Department of Marketing, University of Rajshahi, Rajshahi, Bangladesh
Dr. S. P. TIWARI
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad
Dr. SRINIVAS MADISHETTI
Professor, School of Business, Mzumbe University, Tanzania
Dr. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engg. & Tech., Amity University, Noida
Dr. ARAMIDE OLUFEMI KUNLE
Dean, Department of General Studies, The Polytechnic, Ibadan, Nigeria
Dr. ANIL CHANDHOK
Professor, University School of Business, Chandigarh University, Gharuan
RODRECK CHIRAU
Associate Professor, Botho University, Francistown, Botswana
Dr. OKAN VELI SAFAKLI
Professor & Dean, European University of Lefke, Lefke, Cyprus
PARVEEN KHURANA
Associate Professor, Mukand Lal National College, Yamuna Nagar
Dr. KEVIN LOW LOCK TENG
Associate Professor, Deputy Dean, Universiti Tunku Abdul Rahman, Kampar, Perak, Malaysia
Dr. BORIS MILOVIC
Associate Professor, Faculty of Sport, Union Nikola Tesla University, Belgrade, Serbia
SHASHI KHURANA
Associate Professor, S. M. S. Khalsa Lubana Girls College, Barara, Ambala
Dr. IQBAL THONSE HAWALDAR
Associate Professor, College of Business Administration, Kingdom University, Bahrain
Dr. DEEPANJANA VARSHNEY
Associate Professor, Department of Business Administration, King Abdulaziz University, Saudi Arabia
Dr. MOHENDER KUMAR GUPTA
Associate Professor, Government College, Hodal
Dr. BIEMBA MALITI
Associate Professor, School of Business, The Copperbelt University, Main Campus, Zambia
Dr. ALEXANDER MOSESOV
Associate Professor, Kazakh-British Technical University (KBTU), Almaty, Kazakhstan
Dr. VIVEK CHAWLA
Associate Professor, Kurukshetra University, Kurukshetra
Dr. FERIT OLCER
Professor & Head of Division of Management & Organization, Department of Business Administration, Fac-
ulty of Economics & Business Administration Sciences, Mustafa Kemal University, Turkey
Dr. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, Kurukshetra University, Kurukshetra
Dr. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
YU-BING WANG
Faculty, department of Marketing, Feng Chia University, Taichung, Taiwan
Dr. SAMBHAVNA
Faculty, I.I.T.M., Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 10 (2020), ISSUE NO. 10 (OCTOBER) ISSN 2231-4245

Dr. KIARASH JAHANPOUR
Dean of Technology Management Faculty, Farabi Institute of Higher Education, Karaj, Alborz, I.R. Iran
Dr. TITUS AMODU UMORU
Professor, Kwara State University, Kwara State, Nigeria
Dr. SHIVAKUMAR DEENE
Faculty, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga
Dr. BHAVET
Former Faculty, Shree Ram Institute of Engineering & Technology, Urjani
Dr. THAMPOE MANAGALESWARAN
Faculty, Vavuniya Campus, University of Jaffna, Sri Lanka
Dr. VIKAS CHOUDHARY
Faculty, N.I.T. (University), Kurukshetra
SURAJ GAUDEL
BBA Program Coordinator, LA GRANDEE International College, Simalchaur - 8, Pokhara, Nepal
Dr. DILIP KUMAR JHA
Faculty, Department of Economics, Guru Ghasidas Vishwavidyalaya, Bilaspur

FORMER TECHNICAL ADVISOR,

AMITA

FINANCIAL ADVISORS
DICKEN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 10 (2020), ISSUE NO. 10 (OCTOBER) ISSN 2231-4245

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-
puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics;
Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-
ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice;
Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History;
Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics
& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development
Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics;
Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management;
Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business;
Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-
ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-
duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-
tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-
tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer
Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-
eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-
gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:
DATED:

THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please
specify)

DEAR SIR/MADAM

Please find my submission of manuscript titled " for likely publication in one of

your journals.

| hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language
fully or partly, nor it is under review for publication elsewhere.

| affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of
their names as co-authors.

Also, if my/our manuscript is accepted, | agree to comply with the formalities as given on the website of the journal. The Journal has
discretion to publish our contribution in any of its journals.

NAME OF CORRESPONDING AUTHOR

Designation/Post*

Institution/College/University with full address & Pin Code

Residential address with Pin Code

Mobile Number (s) with country ISD code

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No)

Landline Number (s) with country ISD code

E-mail Address

Alternate E-mail Address

Nationality

* i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant
Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-

sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of
author is not acceptable for the purpose.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vi




VOLUME NO. 10 (2020), ISSUE NO. 10 (OCTOBER) ISSN 2231-4245

10.
11.

NOTES:

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf.
version is liable to be rejected without any consideration.

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/
Education/Psychology/Law/Math/other, please specify)

c) There is no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message
w.r.t. to the manuscript.

d) The total size of the file containing the manuscript is expected to be below 1000 KB.

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first
instance.

f)  The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of
acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding
author is required to demand for the same by sending a separate mail to the journal.

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the
cover page of the manuscript, in the manner as mentioned in the guidelines.

MANUSCRIPT TITLE: The title of the paper should be typed in bold letters, centered and fully capitalised.

AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-
ternate email address should be given underneath the title.

ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any.

ABSTRACT: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-
dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full.
KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic
order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except
special words e.g. name of the Countries, abbreviations etc.

JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-
web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory.

MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free
from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end.

HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading.
SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.
MAIN TEXT:

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE:

INTRODUCTION
REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESIS (ES)

RESEARCH METHODOLOGY

RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

LIMITATIONS

SCOPE FOR FURTHER RESEARCH
REFERENCES

APPENDIX/ANNEXURE

The manuscript should preferably be in 2000 to 5000 WORDS, But the limits can vary depending on the nature of the manuscript.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vii



VOLUME NO. 10 (2020), ISSUE NO. 10 (OCTOBER) ISSN 2231-4245

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be
above the table/figure. Sources of data should be mentioned below the table/figure. /t should be ensured that the tables/figures are
referred to from the main text.

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed
at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is
utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the
editor.

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined
on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections.

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised
references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything
that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per
the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.

. Use (ed.) for one editor, and (ed.s) for multiple editors.

. When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending
order.

. Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

. The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters,

dissertations, reports, working papers, unpublished material, etc.
. For titles in a language other than English, provide an English translation in parenthesis.

. Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate
some specific point, which may be placed in number orders before the references.

BOOKS
. Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
. Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited
by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.

JOURNAL AND OTHER ARTICLES

. Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Jour-
nal of Urban Economics, Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-
ciation, New Delhi, India, 19-23

UNPUBLISHED DISSERTATIONS

. Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

. Always indicate the date that the source was accessed, as online resources are frequently updated or removed.
WEBSITES
U Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

viii




VOLUME NO. 10 (2020), ISSUE NO. 10 (OCTOBER) ISSN 2231-4245
DYNAMICS OF GIG-ECONOMY WITH SPECIAL REFERENCE TO DIGITAL PLATFORMS IN INDIA

Dr. M. SRIRAMULU
LECTURER
GOVERNMENT DEGREE COLLEGE
NAIDUPETA

B.N. LALITHCHANDRA
ASST. PROFESSOR
SREE VIDYANIKETAN INSTITUTE OF MANAGEMENT
RANGAMPETA

ABSTRACT

Our country is emerging as the third largest on-line labour market according to On-line Labour Index Survey and India-based employers represented 5.9 per cent of
all projects/tasks posting for online labour of which 45.0 per cent were for software development and technology projects. The highly informal and micro nature of
our economy provides impetus to digitally-enabled independent employment opportunities. These forms of work have gained momentum in recent years with the
emergence of native and international freelancing platforms. These trends show that the nature and structure of employment in our economy has been undergoing
a reformative change towards more independent, freelance on-line jobs. “Gig Economy” is such a new trend in the employment models in these days of digital
influences. The present paper deals with this concept of “Gig Economy” with special reference to our economy. The gig economy can be defined as “a free market
system where organizations and independent workers engage in short-term work arrangements. Technology has lowered the barriers to entry so much that “gigs”
have become easily accessible to an unprecedented number of people. Based on secondary sources of information and statistics, this paper briefly discusses about
the traditional job market and the job necessities in the context of the present 4™ Industrial Revolution. An attempt is made to discuss about gig and freelance work
in India and gig workers’ earnings in Top-10 countries along with India. Types of gig work rise of gig economy with its broad segmentation and subsectors. Discussion
was also presented about the converging factors responsible for thriving the gig economy in our country, the motivational factors acting as growth drivers of gig
economy. The high paying tech-savvy gig jobs in advanced countries and in our country is also present to provide a comparative picture of gig works. The paper
concludes with a remark for the necessity of encouragement to be provided for the development of gig economy, keeping in view the unemployment rates both in
urban and rural areas with specific reference to women.

KEYWORDS

GIG economy, on-line employment, freelancers, independent work, growth drivers, motivational factors, unemployment rates.

JEL CODES
032, J22, Q55.

INTRODUCTION

n recent years, the traditional job market and the work-dynamics have been changing allowing greater autonomy and flexibility. The technological disruption
3‘ has been potentially reshaping the employment landscape by generating opportunities to earn income on-line and better matching of workers with oppor-

tunities through digital platforms. The demographic shift and technological developments that are taking place today are demanding rapid job creation to
be matched with workers and employers. These shifts are acting as potential drivers of creating opportunities for generating new, relevant and decent jobs for
the future of our country. It is argued that the present demand for jobs should be accompanied by the need to create high quality employment opportunities in
general and for aspiring youth and women specifically. Digitalization and technological adoption are sound supporting the growth of decent jobs and greater
economic inclusion, since employment-generation strategy of our country aims at inclusion of women in the labor market, to erase the gender-bias, which is both
a social and economic imperative.
Keeping the approach to strategy of economic development in our country, today, most of the companies are adopting industrial technology and machinery to
improve the quality of their output, to maintain their current market position, associated with qualitative improvements in supply-chain management as well as
are planning to introduce digital tools and services to attract new customers.
In the context of fast changing business environment and rapid developments in technology, it is necessary for employers to prepare for changes at the workplace.
The experts have been observing that there are 10 important workplace trends that are taking place in our country and the companies are found preparing the
work force for the future by embracing new developments in labor-market like “Gig-Economy”. Gig-Economy consists the gig workers or freelance workers, who
work without the frills and collars of traditional jobs, who are called as “Blue Collar Workers”. Defined as “Gig Economy”, this recent trend presents a distinct
strategic opportunity for the organizations of the future, with a specific focus on “Digital Skills” and also on “Digital Platforms”. In other words, the “Gig Economy”
refers to “labor market activities that are coordinated via digital platforms”. Workers take on particular “gigs” without any guarantee of further employment, and
the persons who mediate in between these workers and employers, are called as intermediaries, independent contractors and not employers. Generally, the
companies operating these platforms are intermediaries, who enable purchasers to order a timed and monetized task from an available worker, by taking a
commission, whenever the service is paid for or completer. The Gig Economy operates through two kinds of platforms — “Crowd Work” and “On-demand Work”
(Hunt et.al.2017). Crowd Work refers to jobs which are commissioned and carried out virtually, via internet. On-demand work refers to activities which are gener-
ally organized through mobile platforms and the jobs are carried out locally with the purchaser and the provider in physical proximity. These jobs are also carried
out by text messages or phone calls instead of a mobile platform. Increasing access to internet, increasing number of mobile and smart phone usage and improve-
ments in digital infrastructure have significantly influenced the proliferation of on-line market places and transactions, facilitating a forward movement towards
physical world to the digital world. Social networks and cloud computing are found supporting the access to e-commerce transforming cross-border trade in
merchandise and services.
As a positive sign being driven by these transformations, “independent work” (flexible work) has gained momentum, both in advanced and developing countries.
Independent work is not new to our country since we have the tradition of self-employment- the other term used for independent work, is deeply engrained in
our economy and this is reflected in micro-nature of organizations of our country. In this sense, we can use the term “self-employment” as alternative term for
“independent work” or gig-based “freelance work”.

THE IMPACT OF 4" INDUSTRIAL REVOLUTION
The present century has been witnessing and experiencing the 4™ Industrial revolution being propelled by the convergence of a cluster of technologies representing
physical, digital and biological impact factors. Machine learning, artificial intelligence, advanced robotics, cloud computing, the loTs, and block chain etc., are
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evolved and employed for profoundly transforming the future and nature of work in developing and developed economies. Many traditional employment oppor-
tunities are found outdated and many are created newly influenced by these modern technologies, embracing and influencing the production processes, business
models, service delivery mechanisms, establishing a relationship between generation of employment, flexible working environment, autonomy in working oppor-
tunities and decent remuneration to meet the increasing cost of living. Under these transformative conditions, experts, economists, entrepreneurs, employment-
model strategists and technocrats are striving to analyze the impact of 4™ industrial revolution and are arriving at different arguments and observations, with a
specific focus on employment conditions, job displacement and inequalities in labor market in the economies around the globe.

The technology-led employment models that were desighed and evolved to suit the requirements of 4t industrial revolution, as they have thought, provide
solutions to improve the low productivity and output in the key economic sectors. A variety of strategies were designed for shaping the emerging technologies to
play out in the complex socio-economic and cultural contexts of work, among which digital literacy and ICT were recognized as the basic skills required in the
current environment of work and to access the public goods and services.

Use of technology has become the major driving force for the present 4t industrial revolution to displace as well as replace the traditional employment opportu-
nities, particularly in India. Of late, the concepts like “Uberization”, “Gig-workers” “Independent work”, “Freelance Industry”, “On-demand Jobs”, “Flexible Staff-
ing”, “Leased work” and “On-call Workers” are gaining currency in advanced as well as advancing economies. Independent work is on the rise in many advanced
economies of Asian, European, North America, Africa, South America and Oceana economies. Asian economies are providing gig work to the estimated tune of
62.0 percent, 18.0 per cent in European economies, and 16.0 per cent in North American economies (On-line labour Index Worker Supplementary-2017). These
gig workers are found engaged in software development and technology, creative and multimedia, sales and marketing support, writing and translation, critical
and data entry and professional services. According to the On-line Labour Index-2017, India is the largest supplier of online labour and also traditional outsourcing
destination. It is estimated that 24.0 per cent of workers are gig workers in India, followed by Bangladesh (16.0 per cent), United States (12.0 per cent), Pakistan
(8.0 per cent), Philippines (6.0 per cent) and UK (5.5 per cent). There are four largest online labour outsourcing platforms namely Fiverr, Freelancer, Guru and
People Per Hour, which are English language platforms, covering 40.0 per cent of the global gig labor market for platform-based online work. Research efforts
were also made to understand the “Gender-dynamics” of Gig Economy for identifying the existing critical knowledge gaps, which are useful of policy makers
(Abigail Hunt and Emma Samman, 2019). The research findings indicate that a smaller proportion of women than men are involved in gig work; less regularly work
than men and are more likely exit the gig economy. Van Dorn (2017) has analyzed that the gender, racial and class inequalities were acting as dragging forces in
the low-wage gig workers. It was estimated that the proportion of women in the gig economy of US accounts to 33.0 per cent to 55.0 per cent, in UK this proportion
works out to 31.0 per cent to 52.0 per cent, Germany (39.0 percent), Sweden (39.0 percent) Austria (41.0 per cent) Switzerland (43.0 per cent) and Netherlands
(44.0 per cent). The evidence suggests that in many of the economies, women earn less than men through gig work.

MATERIALS AND METHODS

The present paper is exclusively based on secondary sources of information collected from different national and international published reports, research papers
and newspapers. The primary purpose of this analytical paper is to explain the concept “Gig-Economy”, its features, segmentation, nature of jobs and income
offered in general and in our country in particular. The paper focuses on the following objectives:

1. Todefine and explain the concept “Gig-Economy”, its types and segmentation.

2 To introduce the rise of Gig-Economy in India.

3. To analyze the Motivational Factors that drive the performance of Gig-Economy in India.

4 To present the estimates of income offered for the Gig Jobs in India.

RESULTS AND DISCUSSION

GIG-ECONOMY AND FREELANCE WORKERS IN INDIA

The term “Gig” refers to the concept of ‘engagement’ coined during the financial crisis-2009., when the unemployed made a living by “gigging” or working in
several part-time jobs wherever they were available and they could. It was observed that “Gig-Economy” was a sharing economy, open talent economy, freelance
economy and also on-demand economy, representing the new paradigm of work. Gig work is characterized by the prevalence of short-term contracts or freelance
work as contrary to the permanent jobs in the organized sectors. Technology has been playing an important role in gig-economy as a new business and employment
model. The current cutting edge digital on-line platforms along with the proliferation of mobile and smart-phone penetration and application are treated as the
important influencing factors for thriving of this gig-economy. By these digital aids, the work assigned to a professional can be completed within the scheduled
time and has the flexibility to choose location of the assignments and areas.

Gig economy which is also called as “Flex-economy” or “Mobile Economy” is among the fastest growing employment trends in India along with advanced countries
during the recent years. The Global Gig Economy Index-2019 published by “Payoneer” observed that among Top-10 countries, India is emerging as the 3™ largest
on-line labor market and the “On-line Labor Index Survey-2016” estimated that India-based employers represented 5.9 per cent of all projects/tasks posting for
on-line labor of which 45.0 per cent were for software development and technology projects. The Global Gig Economy Index-2019 also shows that India occupies
7™ rank in the year over year revenue growth of gig workers engaged in the economy, as shown in Table. 1.

TABLE 1: TOP-10 COUNTRIES WITH HIGH GIG-WORKER EARNINGS AND REVENUE GROWTH

Rank | Country % of YoY Growth in Revenue of Gig worker earnings
1 United States of America | 78.0
2 United Kingdom 59.0
3 Brazil 48.0
4 Pakistan 47.0
5 Ukraine 36.0
6 Philippines 35.0
7 India 29.0
8 Bangladesh 27.0
9 Russia 20.0
10 Serbia 19.0

Source: Payoneer (2019) Report on The Global Gig Economy Index-2019, p.3
It is evident from the data presented in Table.1 that technology has made easier than ever for individuals to get increased earnings by engaged themselves in
profitable gig-work and received favourable rewards. The data shows that India got the 7t rank in terms YoY growth in gig-earnings, accounting for 29.0 per cent
among the top-10 countries. However, it is to be noted that India has to make sincere digital efforts to touch the revenue growth of Pakistan (47.0 per cent) as
well as the rank of USA (78.0 per cent). As an effort to improve the earnings from gig work in India, it is to be noted that gig economy is churning out of a large
number of solopreneurs, micropreneurs and our country has to provide the congenial business and technological environment for the development of gig work.
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GIG-DIGITAL PLATFORMS
Itis to be observed that gig-digital platform can be categorized into two main types in India as shown in the following diagram-1.

ISSN 2231-4245

DIAGRAM 1: TYPES OF GIG-DIGITAL PLATFORMS

Types of Gig-Digital Platforms

Labour-based Platforms Asset-based Platforms

The labour-based platforms enable workers to provide activities and completing tasks assigned (Uber, Ola etc., The asset-based platforms allows people to rent
or sell their unused asset (Airbnb, eBay etc., These two platforms have enabled the transformation of the gig economy from a C2C market to B2C market with new
models of work and employment. These two kinds of platforms represent gig economy as a broad umbrella term originating from the digital universe of the
“Sharing Economy”. It is an economy and a novel organization of digital workers, distributed across the economy and organized through task markets and network
connections. It is beyond doubt that the rise and advancement of technology has given people more options in the kinds of work they can do in the gig economy.
A variety of mobile apps and E-commerce websites like Amazon, Flipkart, Alibaba and Shop clue etc., have proved that anyone can become a merchant and portals
like Flexiorg.com, Getmeexperts.com etc., are providing work opportunities for any one with specialized knowledge and skills by connecting them with companies
that have such needs.

SEGMENTATION OF GIG ECONOMY

An observation of jobs that are provided by the gig economy can be classified into two types, as shown below in diagram 2.

DIAGRAM 2: TYPES OF JOBS AVAILABLE IN GIG ECONOMY

Types of Jobs Provided by GigEconomy

—
Short-time Jobs

Life-time Jobs

Gig economy provides both lifetime jobs as well as short-time jobs. Life-time jobs mean short-term projects and which give provide jobs with independence and
work flexibility, pay very well and offer future opportunities. Work with only 1 or 2 hours of working represent short-term jobs with good remuneration. The gig
job options comprise a variety of digitally-skilled jobs like creative services, content writing, virtual assistance, engineering and architecture, accounting and con-
sulting, software development, automation, artificial intelligence, 10T, ML, IT infrastructure, management, sales and marketing, civil BIM, automobile connected
vehicles, PR and Branding, project management and data assembling etc.,

All the modern gig business offers on-line applications to connect individuals seeking jobs/services with those providing jobs and services, fueled by internet
startups and a majority of talent managers are found leveraging gig workers in their teams and departments, to drive efficiency, innovation and competitive
advantage.

RISE OF GIG ECONOMY IN INDIA

The incentives, schemes and financial assistance provided by Government of India and the creation of SEZ culture, start-ups have flourished in India and 70.0 per
cent of the corporate were found using gig workers for solving organizational issues.It was reported by HR professionals and independent consultants interviewed
that gig workers were found very useful for supplementing the skills of the existing workforce, reduce the cost of production and fill the temporary vacancies in
the firms/organizations/enterprises. The gig workers containing self-employed, freelancers, independent contributors and part-time workers, though represent
very much fragmented, got recognition across the globe in general and in India in particular and emerged as a modern workers’-economy, wherein workers come,
gig and leave.

In India during the last five years, a large segment-- about 81.0 per cent—has joined the gig economy. Delhi accounts for 43.0 per cent of gig workers, recognized
as the biggest hum followed by Mumbai with 19.0 per cent and Benguluru with 18.0 per cent.

Besides the above mentioned two types (as shown in Dig:2), the gig economy can be segmented into the following 4 important categories and with a broad
description of each segment is presented in Table. 2

TABLE 2: BROAD SEGMENTATION OF GIG ECONOMY WITH ITs SUB-SECTORS IN INDIA

S.No. | Sector Description Subsectors included
1 Asset-Sharing Services Digital Platforms that facilitate short term P2P rentals | Home-sharing
of one owner’s (or freelancer) property to another in- | Car-sharing
dividual Boat- sharing
Parking space-sharing
P2P Equipment-sharing etc.,
2 Transport-based Digital Platforms that require a freelance driver to com- | Ride-sharing
Services plete the requested transport service Car pooling
Restaurant Delivery
Coupled with guiding skills
3 Professional Services Digital Platforms that connect freelances directly with | Management skills, Business work, Designing, Coding,
business to complete projects Writing/ Translating, Artificial intelligence, ICT, Cloud
computing, Robotics etc.
4 Handmade Goods, Household | Digital Platforms for freelancers to sell homemade | Home services
and Miscellaneous Services | goods/crafts or offer on-demand services for house- | Baby sitting
(HGHM) hold related jobs. Handicrafts
Tutoring
Pet Services and Miscellaneous services etc.,

Source: Master Card and Kaiser Associates: (2019) Report of The Global Gig Economy: Capitalizing on a $500 B Opportunity.
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THE CONVERGING FACTORS

According to the report produced recently by BCG Henderson Group, the following are the factors that are pulling the gig workers towards gig economic activities:

1.  Contrary to the mature economies, (1 to 4 per cent), a high proportion of more than 30.0 per cent of workers were found preferring the use of gig work
platforms.

2. Job-seekers are entering into gig economy in each and every industry as freelancers.

There is a shift in the priorities among workers towards full-time employment as only 20.0 per cent of the freelancers preferred the fulltime employment.

4.  The gig work platforms are targeting at workers with a specific level of expertise as well as management consultants, software developers and wellness
workers with sophisticated modern skills.

5. 40.0 per cent of the companies, which have absorbed gig workers who have satisfied the characteristics of gig work reported that the gig workers have acted
as a complementary source to their regular workforce and the labour productivity in their firms has improved.

THE MOTIVATING FACTORS

According to the recent reports on Gig Economy, the following factors can be listed as “growth drivers” for gig economy in India as shown in Diagram

w

DIAGRAM 3: GROWTH DRIVERS FOR THE GIG ECONOMY

Growth Drivers for the Gig Economy

Evolving Social Increasing Digiti- A Cultural shift em- The r|5|r.1g

Attitudes about . bracing a “flexible” cost of liv-
zation Rates lif . .

P2P lending work-life environment ing

With the advent of gig economic activities, major portion of gross volume of gig economy has been estimated coming from platforms that were relatively new to
market, offering a greater diversity of services to customers, thus enabling the digital industry to expand and mature. The above flow-chart explains the important
motivating factors, which acted as the growth drivers for the gig economy and for its expansion. In recent years sharing personal items has been accepted and
there is a shift in social attitudes that are encouraging and facilitating of sharing underutilized as well as unutilized assets for profit.

Many digital lending and P2P lending platforms like Lendbox (New Delhi), Faircent (Gurugram), Lending Kart (Ahemadabad), Finzy (Benguluru), i2i Funding (Noida),
i-Lend (Hyderabad), LenDen Club (Mumbai), Paisa Dukan (Mumbai), Rupee Circle (Mumbai), Monexo (Mumbai), CashKumar (Benguluru) etc., have been attracting
the customers by providing an online marketplace to facilitate peer-to-peer lending by bringing together borrowers and lenders. The consumers are also actively
engaged in this lending activity.

The recent trends in rapid smart phone adoption and increased access to internet are found expanding the numbers of eligible gig freelancers. The number of
smart phone users is estimated to reach 442.5 million in 2022, which was 199.48 million in 2015. There are 1026.37 million active mobile phone users in our
country as on 2018 with 2G,3G and 4G networks. It is also estimated that our country occupies 22" rank, after China in the number of internet users which was
estimated as 560 million and on an average 310 million people in India are spending time with social media accounting for an average of 17 hours per week. It is
found that 80.0 per cent of the adults in our country are having at least one digital financial account and according to IMD World Digital Competitiveness Ranking
for the year 2019, our country occupied 44" place with the improvement in terms of knowledge and future readiness to adopt and explore digital technologies.
It is also observed that work-life adjustments have been considered as important and a cultural shift has been taking place towards embracing a flexible environ-
ment altering the workers expectations of a typical 9 to 5 work day. It is also true that in recent times, the cost of living has been increasing alarmingly clubbed
with a shrinking share of middleclass families, which is compelling the employed lower to middle class to pursue the sources of supplementary income by engaged
in part-time jobs to earn income through gig work to satisfy the needs and demands of the family members.

It is beyond doubt the all the above discussed facts are motivating the people with skills and expertise to pursue the gig economic activities as the best option.
NOT SIDE-HUSTLING WORK

Many workers feel that gig work is a part- time work which offers low income and they are not lucrative. It is a wrong notion and a mistake. The tech-savvy attitude
and the skills and expertise fetches high amounts of income by serving a freelancer’s option. The study of “FitSmallBusiness.com” observed that the following are
the most lucrative options for gig tech-savvy workers. The following Table-3 presents the jobs, their description and the income that can be earned

TABLE 3: TECH-SAVVY GIG JOBS AND THE INCOME OFFERED

S. Name of the Income offered | Description of the Job
No. | Tech-Savvy Gig Job per Hour
1 Deep Learning/ Artificial | $115.06 Self-Teaching systems, Machine learning, data scientists, software engineers etc.
Intelligence
2 Block Chain Architecture $87.05 Technology used to power, cryptocurrencies, digital currencies etc., It is also known as cloud compu-
ting, in which users share data on third-party servers via Google and Microsoft.
3 Robotics $77.46 Includes mechanical and electrical engineering and companies are expanding to develop devices in the
medical and surgical fields.
4 Ethical Hacking/ $66.33 Skills in coding and programming systems-security professionals and Penetration testing.
Penetration Testing
5 Bit Coin /Cryptocurrency $65.37 Ability to build automated payment tools using altcoins are sought after, including to integrate bitcoin
payment technology into existing websites and apps.
6 Amazon Web Services/ | $51.0 Specialization in AWS Lambada writing and load code for lambada
Lambada Jobs
7 Virtual Reality $50.18 App designing to create digital content that combines visual and audio to create an interactive world in
a user’s environment, including Development of Algorithms and 3D modeling and Scanning languages.
8 React)S Developers $40.75 Companies like Yahoo, Airbnb, and American Express rely on React to allow consumers to make multiple
selections on a page (the number of bedrooms in a rental, for example) without needing to reload it.
9 Final Cut Pro Editor $37.12 This professional-grade software allows cutting video clips, altering pace, integrating music, editing
scenes, inserting transitions, and more. As an editing freelancer, a gif worker can find work in almost
every professional field.
10 Instagram Marketing $31.23 As a marketer and influencer, a Gig worker connects the brands and advertises their products through
photos for an agreed-upon fee.
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However, there are some gig works which offer and pay a small amount per hour. Particularly in Data Entry jobs which converts the paper- based books into e-
books, in the typing projects and Captcha solving the payment is very low which ranges from Rs. 7 to Rs. 48 in gig platforms like Kolotibablo, Megatypers, Captcha
solving websites and MTurk etc.

CONCLUSION

In our country the unemployment rate is estimated at 7.9 per cent on 29" February,2020 according to the data released by CMIE. Urban unemployment rate was
estimated as 8.6 per cent it was 7.6 per cent for rural areas. After going through this unemployment rates, it is to be noted that our economy is not able to generate
the jobs for the people entering into labour market. Besides, it is to be observed that people in the age group of 15-24 years constitute nearly a fifth of India’s
total population (2011) and by 2020, they are predicted to make up a third of the country’s population. The youth population with the age group of 20-24 years
constitute around 40 per cent of India's labor force, have an unemployment rate of 32 per cent and the unemployment rate among the educated is even worse.
The World Bank recently estimated that our country needs to create 8.1 million jobs a year to maintain the employment rate. With our demographic dividend and
urgency to generate jobs in different sectors of our economy needs immediate attention in the present era of digitalization, which demands high skilled, well-
educated and experts in modern technological literacy. The participation of women in the work force in our country is lowest in the world at around 21 percent,
as absence of suitable jobs is observed as one of the reasons for this low rate of participation. The report on “Employment Outlook”, women gig workers accounted
for about 68,000 jobs in the country in 2019 and gig economy has to be resorted for generation of jobs in future. Keeping these unemployment rates, there is
every need to support the gig works, which offer not only part-time jobs as well as full-time highly remunerative jobs for tech-savvy freelancers. Referring to the
future of jobs in India, EY, FICCI and NASSCOM teams suggested that the jobs in future could be a combination of employee arrangements interspersed with gig
working models. The jobs seekers should understand the importance and evaluate the benefits of contractual labor/project-based work arrangements. Gig work
should be considered as relevant as any other type of employment and as the primary source of income and have its impact on society, which values stability in
work. The Government, while designing the employment generation strategy should keep in mind the requirements of the present digitally-driven technological-
dominant labor market to create employment opportunities for the future of India.

REFERENCES

1.  Abdullahi Muhammaed (2019), 5 Important Stats About the Gig Economy to Know in 2019, Forbes Career News Letter dated 9 May, 2019, p.01-07.

2. Abigail Hunt and Emma Samman (2019), Gender and the Gig economy: Critical steps for Evidence - based policy, ODI working paper: 546, 2019, pp.1-16.

3. Anooja, A (2015), “Digital India with E-Commerce Revolution in Rural India: Transform India Digitally and Economically”, Engineering International, Vol. 3,
No.2, 2015, pp.57-64.

4.  Balakrishnan. R, Mc Gowan.L. and Waters.C. (2016), Report on “Transforming Women'’s work: Policies for an Inclusive Economic Agenda”, Rutgers Centre for
Women Global Leadership, Washington, DC, 2016, pp.06-24.

5.  Balwant Mehta, Simi Mehra and Arjun Kumar (2020), The Joys and Perils of the gig economy, The Pioneer, Sunday Magazine, Saturday, 31t October, 2020,
pp.1-3.

6.  Brinkley. | (2016), In search of Gig Economy and Entrepreneurial Activity” Report of the Work-Foundation (Lancaster University), August, 2016, pp.1-18.

7.  Hunt. A,. Samman.E and Mansour-llle. D. (2017), Research Report on “Syrian Women Refugees: Opportunity in the Gig-economy?”, Overseas Development
Institute, London, September, 2017, pp.1-2.

8. ILO (2018), “Digital Labour Platforms and the Future of Work: Towards Decent Work in the On- line World”, International Labour Office, Geneva, August,
2018, pp.1-32.

9. James Maniyika, Susan Lund, Jacques Bughin, Kelsey Robinson, Jan Mischke and Deepa Mahajhan (2016), Report on “Independent work: Choice, necessity
and the Gig- economy”, McKinsey Global Institute, 10t October, 2016, pp.1-4.

10. James Manyika (2017), A Briefing Note on “Technology, Jobs and the Future of Work”, McKinsey Company, McKinsey Global Institute, February, 2017, pp.1-
5.

11. JP Morgan Chase &Co Institute (2018), Report on “The On-line Platform Economy in 2018: Drivers, Workers, Sellers and Lessons, The J.P. Morgan Chase &
Co., Septermber, 2018, pp.1-28.

12. Kahkashan Khan (2019), Gig Economy and its impact on India, International Journal of Research and Reviews, Vol.8, No.2, 2019, pp. 3177 -3188.

13. Kareen Friedman (2019), Payoneer Blog on “These 10 countries are the clear-cut capitals of freelancing”, 28" December, 2019, pp.1-4.

14. Kuhn. K.M. (2016), The rise of the “gig economy” and implications for understanding work and workers, Industrial and Organizational Psychology, Vol. 9,
NO.1,2016, pp.157-162.

15. Maciej Duszynski (2020), Zety Blog on “Gig Economy: Definition, Statistics and Trends-2020 Update”, 19t May, 2020, pp.1-6.

16. Mastercard and Kaiser Associates (2019), The Global Gig Economy: Capitalizing on a $ 500B Opportunity, Master card Gig Economy Industry Outlook and
Needs Assessment, May 2019, pp.1-50.

17. NASSCOM, FICCI and Ernst Young Teams (2018), Report on “Future of Jobs in India- A 2022 Perspective, Ahmadabad, 2018, pp.1-12.

18. Nimmi Rangaswamy (2019) “A Note on informal economy and ICT”, John Wiley On-line Library, 2" January, 2019, pp.1-5.

19. Oxford Internet Institute (2017), Report of the Labour Project on “Where are on-line workers located?” The International Division of Digital Gig work, May,
2019, pp.1-34.

20. Payoneer (2019), The Global Gig-Economy Index: Cross-border freelancing trends- Q2, 2019., September, 2019, pp.1-9.

21. PTI(2019), Gig Economy on rise: 70% firms used gig workers in 2018, Economic Times, dated 01 May, 2019, p.6.

22. Terri Chapman, Samir Saran, Rakesh Kumar Sinha, Suchi Kedia and Sriram Gutta (2018), Report on “The Future of Work in India, Inclusion, Growth and
Transformation: An Enterprise Survey”, World Economic Forum and Observer Research Foundation, Geneva, August, 2018, pp.1-42.

23. Van Dorn (2017), “Platform labour: on the gendered and racialized exploitation of low-income service work in the “on-demand” economy”, Information,
Communication and Society, Vol.20, No.6, May, 2017, pp. 898-914.

24. World Bank Group (2019), A Flagship Report on “The Changing Nature of Work”: World Development Report, World Bank Group, Washington DC., 2019,
pp.17-28.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

20




VOLUME NO. 10 (2020), ISSUE NO. 10 (OCTOBER) ISSN 2231-4245

REQUEST FOR FEEDBACK

Dear Readers

At the very outset, International Journal of Research in Commerce, Economics & Management (IJRCM)
acknowledges & appreciates your efforts in showing interest in our present issue under your kind perusal.

| would like to request you to supply your critical comments and suggestions about the material published
in this issue as well as, on the journal as a whole, on our e-mail infoijrcm@gmail.com for further improve-
ments in the interest of research.

If you have any queries, please feel free to contact us on our e-mail infoijrcm@gmail.com.

I am sure that your feedback and deliberations would make future issues better —a result of our joint effort.
Looking forward to an appropriate consideration.

With sincere regards

Thanking you profoundly

Academically yours

Sd/-
Co-ordinator

DISCLAIMER

The information and opinions presented in the Journal reflect the views of the authors and not of the Journal
or its Editorial Board or the Publishers/Editors. Publication does not constitute endorsement by the journal.
Neither the Journal nor its publishers/Editors/Editorial Board nor anyone else involved in creating, producing
or delivering the journal or the materials contained therein, assumes any liability or responsibility for the
accuracy, completeness, or usefulness of any information provided in the journal, nor shall they be liable for
any direct, indirect, incidental, special, consequential or punitive damages arising out of the use of infor-
mation/material contained in the journal. The journal, neither its publishers/Editors/ Editorial Board, nor any
other party involved in the preparation of material contained in the journal represents or warrants that the
information contained herein is in every respect accurate or complete, and they are not responsible for any
errors or omissions or for the results obtained from the use of such material. Readers are encouraged to
confirm the information contained herein with other sources. The responsibility of the contents and the
opinions expressed in this journal are exclusively of the author (s) concerned.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

21




VOLUME No. 10 (2020), ISSUE NO. 10 (OCTOBER) ISSN 2231-4245

ABOUT THE JOURNAL

In this age of Commerce, Economics, Computer, |.T. & Management and cut throat
competition, a group of intellectuals felt the need to have some platform, where young
and budding managers and academicians could express their views and discuss the
problems among their peers. This journal was conceived with this noble intention in view.
This journal has been introduced to give an opportunity for expressing refined and
innovative ideas in this field. It is our humble endeavour to provide a springboard to the
upcoming specialists and give a chance to know about the latest in the sphere of research
and knowledge. We have taken a small step and we hope that with the active co-
operation of like-minded scholars, we shall be able to serve the society with our humble

efforts.

i, o sk

INTERNATIONAL JOURNAL OF RESEARCH IN
COMPUTER APPLICATION & MANAGEMENT

3

WRC

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT I

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




