VoLUME No. 3(2013), I ssue No. 12 (DECEMBER) | SSN 2231-4245

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland [HililICVAIIEIGHSI08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 2980 Cities in 165 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 3(2013), I ssue No. 12 (DECEMBER)

| SSN 2231-4245

CONTENTS

No, TITLE & NAME OF THE AUTHOR (S) e

1. | PROFESSIONAL COMMITMENT IN HIGHER EDUCATION: AN EMPIRICAL STUDY 1
H. SHAMINA & DR. VIIILA KENNEDY

2. | STRESS MANAGEMENT IN RELATION TO SOCIO ECONOMIC STATUS OF SECONDARY SCHOOL STUDENTS 5
DR. DEEPA. P & SUJA. P.V

3. | PREDICTIVE ANALYTICS: A WAY TO PROACTIVE ACTIONS IN HUMAN RESOURCE MANAGEMENT 7
VIKAS BANSAL

4. | CAPITAL STRUCTURE AND ITS IMPACT ON PROFITABILITY: EVIDENCE FROM SRI LANKAN LISTED BANKS 10
V. A. SUBRAMANIYAM & RAVIVATHANI THURAISINGAM

5. | VALUE ADDITION IN FISHERY MARKETING, GAINS AND LOSSES ALONG THE SUPPLY CHAIN IN INDIA 14
SHIFERAW MITIKU TEBEKA, EMMANUEL ZIVENGE, USHADEVI K.N & K. JESY THOMAS

6. | ASTUDY ON PRE-PURCHASE BEHAVIOR OF TWO WHEELER MOTORCYCLE USERS IN NELLORE DISTRICT, ANDHRA PRADESH, INDIA 17
DR. D. V. RAMANA, DR. P. SUBBAIAH & P. V. L. NARASIMHA RAO

7. | AFRAMEWORK OF AUDIT REPORT IN BANK AUDIT: STUDY ON LFAR, GHOSH & JILANI AND BASEL COMMITTEE REPORT 25
DR. AKHIL MISHRA & NEHA JAISWAL

8. | DEVELOPMENT OF SELF HELP GROUPS IN TAMIL NADU 30
J. PAVITHRA & DR. M GANESAN

9. | PROBLEMS OF PAIN AND PALLIATIVE CARE VOLUNTEERS IN KERALA 38
DR. SANTHA S.

10. | MICRO-FINANCE: A BOON TO THE SELF-HELP GROUP MEMBERS IN SIVAGANGAI DISTRICT, TAMIL NADU, INDIA 44
CAPT. DR. JEYA KUMAR, KR. & DR. SREEDEVI.N

11. | POLICY HOLDERS AWARENESS AND ADOPTION OF INFORMATION COMMUNICATION TECHNOLOGY OF LIFE INSURANCE CORPORATION | 51
OF INDIA
S. RANI LAKSHMI & DR. P. SANTHI

12. | HRM AND ETHICAL BEHAVIOUR: REVIEW AND CONCEPTUAL ANALYSIS 56
DR. SUPRIYA CHOUDHARY

13. | WOMEN ENTREPRENEURIAL OPPORTUNITIES IN FOOD INDUSTRY: A CASE OF CREMICA PRODUCTS 60
VANIKA CHUGH & MANISH JHA

14. | FACTORS INFLUENCING BRAND SWITCHING IN TELECOM INDUSTRY: WITH SPECIAL REFERENCE TO LUDHIANA CITY 65
PREETI THAKUR, KARAN JOSHI & PRACHI KAPIL

15. | ROLE OF FINANCIAL INSTITUTIONS IN DEVELOPMENT OF MSME AND AGRICULTURAL SECTOR IN INDIA: A VISION FOR YEAR 2020 73
AMOGH TALAN & GAURAV TALAN

16. | IMPACT OF MONETARY POLICY ON BSE BANK STOCKS 78
MANISHA LUTHRA & SHIKHA MAHAJAN

17. | MOBILISATION AND MANAGEMENT OF FINANCIAL RESOURCES BY URBAN LOCAL BODIES 80
YASHODA

18. | AN EMPIRICAL ANALYSIS OF FACTORS AFFECTING INTERNET BANKING IN PUNJAB STATE (INDIA) 83
RITU SEHGAL

19. | RUPEE DOWNFALL: A THEORETICAL OUTLOOK 90
GEORGE PAILY & ARUN B CHANDRAN

20. | A COMPARATIVE STUDY ON THE PERFORMANCE OF SELECTED MUTUAL FUND TAX SAVING SCHEMES: AN IMPLICATION OF SHARPE’'S | 95
MEASURE
RAJIB DEB

21. [ AN ANALYSIS OF CASE STUDY PROPRIETORSHIP AND SATURATION - CASE STUDY SOURCE FROM ‘DHRUVA INSTITUTE OF MANAGEMENT | 103
HYDERABAD INDIA’: INTERNATIONAL CASE STUDY COMPETITION, AUTHOR: DR.JAGADEESHA.M
ESAYAS DEGAGO & TESFAYE HAILU

22. | EXPLORING THE FACTORS LEADING TOWARDS STUDENT DEVELOPMENT: A STUDY OF UNIVERSITY STUDENTS OF PAKISTAN 105
HINA AFFANDI, NAHEED RAZA & ANUM AFFANDI

23. | CUSTOMERS’ PERCEPTION TOWARDS ONLINE ADVERTISEMENT AND ITS IMPACT ON PURCHASE BEHAVIOUR 110
VIPIN KUMAR

24. | LOK ADALAT IN JAMMU AND KASHMIR: AN EMPIRICAL ANALYSIS 114
UNANZA GULZAR

25. | DISCLOSING NONFINANCIAL INFORMATION LEADS TO THE SHAREHOLDERS’ WEALTH MAXIMIZATION: EVIDENCE FROM BANGLADESHI | 117
LISTED FINANCIAL COMPANIES
SALEH MOHAMMED MASHEHDUL ISLAM

26. | MAHATMA GANDHI: DEMOCRATIC LEADERSHIP AND HIS ECONOMIC VISION 124
NEHA BOTHRA

27.| ANALYSIS OF EMPLOYMENT DISCRIMINATION OF SCS AND STS IN NATIONAL RURAL EMPLOYMENT GUARANTEE SCHEME (NREGS) 128
SIDDHARTH RATHORE

28. | EUROPEAN UNION AS A GLOBAL SECURITY ACTOR 134
H.S VENKATESHA

29. | FINANCIAL INCLUSION: A STUDY OF CANARA BANK 139
AMANJOT SINGH

30. | THE POPULATION GROWTH AND ECONOMIC DEVELOPMENT 143
SANGHARSHA BALIRAM SAWALE & NEHA RAKESH NAMDEO

146

REQUEST FOR FEEDBACK & DISCLAIMER

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 3 (2013), I ssue No. 12 (DECEMBER) | SSN 2231-4245

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON
LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
DR. BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS
DR. PRIYA RANJAN TRIVEDI

Chancellor, The Global Open University, Nagaland

PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal

PROF. S. L. MAHANDRU

Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR
PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR.
DR. SAMBHAYV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SIKANDER KUMAR
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh
PROF. SANJIV MITTAL
UniversitySchool of Management Studies, GuruGobindSinghl. P. University, Delhi
PROF. RAJENDER GUPTA
Convener, Board of Studies in Economics, University of Jammu, Jammu

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 3 (2013), I ssue No. 12 (DECEMBER) | SSN 2231-4245
PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. S. P. TIWARI
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad
DR. ANIL CHANDHOK
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana
DR. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra
DR. SAMBHAVNA
Faculty, I.I.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. VIVEK CHAWLA
Associate Professor, Kurukshetra University, Kurukshetra
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS
PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PARVEEN KHURANA
Associate Professor, MukandLalNationalCollege, Yamuna Nagar
SHASHI KHURANA
Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala
SUNIL KUMAR KARWASRA
Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad
DR. VIKAS CHOUDHARY
Asst. Professor, N.I.T. (University), Kurukshetra

TECHNICAL ADVISOR.
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VoLUME No. 3(2013), I ssue No. 12 (DECEMBER) | SSN 2231-4245

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science;
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation;
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics;
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management;
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics;
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers &
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks;
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal
Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF.

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 3(2013), I ssue No. 12 (DECEMBER) | SSN 2231-4245

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
o For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
o Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 3(2013), I ssue No. 12 (DECEMBER) | SSN 2231-4245
STRESS MANAGEMENT IN RELATION TO SOCIO ECONOMIC STATUS OF SECONDARY SCHOOL STUDENTS

DR. DEEPA. P
PRINCIPAL
SREE NARAYANA COLLEGE OF TEACHER EDUCATION
CHELANNUR

SUJA.P.V
ASST. PROFESSOR
SREE NARAYANA COLLEGE OF TEACHER EDUCATION
CHELANNUR

ABSTRACT

This paper is an attempt to study the relationship between Stress Management and Socio Economic Status of Parents. Using convenient sampling technique 450
secondary school students were selected for the study. Statistical techniques used for the study include descriptive statistics like mean and standard deviation,
Inferential statistics like Karl pearson’s product moment co-efficient of correlation, Fisher’s t-test and test of significance of difference between two r’s. Findings
of the study show significant relationship between the variables under the study for the total sample and sub sample based on gender.

KEYWORDS

Stress Management, Socio Economic status.

INTRODUCTION

tress prevents students from focussing and enjoying learning from behaving harmoniously and from unfolding their unique talents. Accumulated stress
causes frustration, depression and anxiety that can lead to attention deficit, hyper activity disorder, antisocial behavior and even violence. Hence the
teaching of stress has been considered as one of the major issues in our society. Now it has become common among the students and it can be
controlled by applying psychological techniques. The feeling of stress in any student can have both positive and negative consequence if not managed
systematically.
Stress management is the ability to reduce stress around or to cope in a competent manner with stressors. If the stressors are not properly managed the chronic
stress can develop into various types of physical and psychological problem. If the stress is balanced correctly it can be a positive element in our lives.
A healthy or moderate level of stress motivates one to take action, develop new skills and achieve performance and fulfill one’s potential. Stress is not
considered as a part of school, it becomes a part of life; learning how to anticipate, recognize and successfully manage stress is a important life skill.
Today students are faced with a number of problems and issues at school, home and their surroundings. The feeling of stress among the students has become a
routine affair as far from home, school and community. The young students are found higher level of stress at home, School, peers etc. Here comes the
significance of socio economic status like education, occupation, and income of parents.
Socio economic status is an Index of power and prestige of the family, it would therefore be ranking of a student by the society he lives in terms of his maternal
belongings and cultural possessions along with the degree of respect power and influence of students wields. The socio economic class in which student is born
has a great impact on difficult aspects of students life activities. The socio cultural environment of the students is assumed to be responsible for the superior
educational performance of the students. In order to erase the aversive effects of the daily hassles hardship problem or stressors the students have to find the
ways and means to alternate the stressor or devices of strategies to overcome the negative effect of stress. This kind of thinking helps in coping with stress.
The present culture of competition has brought drastic change in human psyche. It is the state of mind which feels and affects the student’s performance.
Various studies show that depression and stress are serious problems among a food number of teenagers. It also reveals that majority of the students are
depressed and seem to handle their problems not in constructive ways. The young students rely on passive or negative behaviour in their attempt to deal with
the problems. Thus the investigators through this paper are trying to find the significance of stress management in relation to socio economic status of
secondary school students.

REVIEW OF LITERATURE

Prasad (2001) conducted a study on stress management training of outstation college students living in Chennai. The study reveals that there was significant
reduction in stress level and improvement in stress control. There was no significant difference between the post graduate and undergraduate students before
and after stress management training.

Njeri Kariuki (2003) conducted a study on the impact of stress management programmes on four students in secondary schools in Kenya and found that there is
stress influence on the students in their academic performance. The researcher recommends that schools need effective management programmes to enable
students to cope effectively with stress.

Krag et al. (2006) conducted a study on “School programmes targetting stress management in children and adolescent.” The study tentatively concluded that
school programmes targetting stress management or copying with skills are effective in reducing stress symptoms and enhancing coping skills.

Kumar Sunil (2009) studied the role of emotional intelligence in managing stress and anxiety at work place” Result of the study indicates that there was a
significant relationship between emotional intelligence and the variables of stress and anxiety. Stress management component and anxiety component emerges
as statistically significant with respect to the relationship with emotional intelligence.

Fabeem and Praveen (2012) studied the influence of socio economic status on achievement in science of secondary school students and found that there was a
significant difference in science achievement scores of upper and lower socio economic status class students. It was also found that there was much difference
in the achievement of students belonging to upper and middle class socio economic status.

OBJECTIVES OF THE STUDY

1. Toassess the level of stress management among secondary school students.

2. To test the significance of the relationship between stress management and socio economic status of parents based on gender.
3. To compare the relationship of stress management with socio economic status of parents based on gender.

HYPOTHESES

1.  There exists different level of stress management among secondary school students.

2.  There exists significant relationship between stress management and socio-economic status of parents among secondary school students based on gender.
3. There exists significant difference in the correlation of stress management with socio-economic status of parents based on gender.
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As a first step the investigator classified the sample into high, average and low based on the scores of stress management scale.

For this the investigator used the classificatory procedure of ‘c ’distance from the Mean Students having scores above M+10 ie, 108 were treated as the group
having high stress management. The group having scores below. M-10 ie, 87 were treated as the group having low stress management. The scores between
M+10 and M-10 were treated as the group having average stress management.

The result obtained are given in Table 1

TABLE 1: DATA AND RESULT OF THE LEVEL OF STRESS MANAGEMENT FOR THE TOTAL SAMPLE OF SECONDARY SCHOOL STUDENTS.

Variable Category | Total No. | Percentage
Stress High 86 19.11
Management | Average 313 69.56
Law 51 11.33
450 100

DISCUSSION

The table reveals that majority of the secondary school students are moderate in their stress in managment level. It suggests that the number of high stress
management students is greater than the number of low stress management students. As a whole it can be said that the level of stress management is average
or satisfactory.

TABLE 2: DATA AND RESULT OF TEST OF SIGNIFICANCE OF COEFFICIENT OF CORRELATION BETWEEN STRESS MANAGEMENT AND SOCIO ECONOMIC STATUS
BASED ON GENDER

Gender | N r Critical ratio

Boys 220 | 0.48 | 8.02

Girls 230 | 0.32 | 5.08

DISCUSSION

Table 2 reveals that in case of boys when tested for significance the obtained t-value is 8.02. Which exceeds the table value 2.58, the required value for
significance at 0.01 level.

In case of girls, the obtained t-value is 5.08 which exceed the table value 2.58, the value required for significance at 0.01 level. This shows that in both the cases
when the independent variable socio-economic status increases the dependent variables stress management also increases.

TABLE 3: RESULT OF THE TEST OF SIGNIFICANCE OF DIFFERENCE IN ‘R’S OF STRESS MANAGEMENT AND SOCIO-ECONOMIC STATUS OF SECONDARY SCHOOL
STUDENTS BASED ON GENDER

Gender | N r Zr transformation | Crtical ratio
Boys 220 | 0.48 | 0.52 2.00
Girls 230 | 0.32 | 0.33

DISCUSSION

From the above table the critical ratio was found to be greater than 1.96, the required value for significance at 0.05 level. This shows that there is a significant
difference in the correlation of stress management and socio economic status of Boys and Girls. Table 3 further shows that Boys exhibit higher correlation than
that of Girls.

All these discussions lead the investigator to conclude that relationship exists between stress management and socio economic status of parents among
secondary School students. Socio economic class in which student is born has a great impact on different aspects of student’s life.

CONCLUSION

The present study reveals that stress management has a relation with socio economic status of parents. This throws light on the need for giving proper guidance
and counselling to students which help them to reduce stress and enhance their future efficiency.
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