VoLUME No. 3(2013), I ssue No. 04 (APRIL) | SSN 2231-4245

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, PolandlifilCNVAIUEIoNSI00 &number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 2401 Cities in 155 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 3(2013), I ssue No. 04 (APRIL)

| SSN 2231-4245

CONTENTS

No, TITLE & NAME OF THE AUTHOR (S) e

1. | RELATIONSHIP BETWEEN HEALTH STATUS AND EXPENDITURE ON HEALTH 1
MURAT DARCIN

2. | THE ANALYSIS OF THE SERVICE QUALITY IN HOTEL INDUSTRY 6
DR. ELEINA QIRICI, DR. ORIOLA THEODHORI & DR. ESMERALDA SHKIRA

3. | ASTUDY ON SOCIO — ECONOMIC STATUS OF INTEGRATED FARMERS IN NORTH WESTERN ZONE OF TAMILNADU STATE 10
SASIKALA. V & RUPASI TIWARI

4. | ORGANIZATION CITIZENSHIP BEHAVIOUR: IT’S RELATION WITH MANAGEMENT STYLE AND ITS ANTECEDENTS 15
AFAQ RASOOL, DR. MUHAMMAD RAMZAN & GHULAM MUSTAFA SHAMI

5. | EXISTING GAP BETWEEN THE FINANCIAL LITERACY AND SAVING/INVESTMENT BEHAVIOUR AMONG INDIAN WOMEN: AN EMPIRICAL STUDY | 20
WITH SPECIAL REFERENCES TO COIMBATORE CITY
DR. R. MATHIVANAN & K. MOHANARANJANI

6. | AN ANALYSIS OF AWARENESS AMONG SECONDARY SCHOOL TEACHERS TOWARDS CONTINUOUS AND COMPREHENSIVE EVALUATION IN| 26
CENTRAL INDIA
PRASHANT THOTE, L.MATHEW & D.P.S RATHOURE

7. | CURRENCY FUTURES POTENTIAL IN INDIAN CAPITAL MARKETS 29
DR. DEEPAK TANDON, DR. NEELAM TANDON & HAVISH MADHVAPATY

8. | DETERMINANTS OF INSTITUTIONAL CREDIT TO AGRICULTURE IN UNION TERRITORY OF PUDUCHERRY: AN ECONOMIC ANALYSIS 38
K. VIJAYASARATHY, A. POUCHEPPADRAJOU & M. SANKAR

9. | AGED RURAL PEOPLE’S HEALTH PROBLEMS: A CASE STUDY OF KANYAKUMARI DISTRICT 43
J. CYRIL KANMONY

10. | HEALTH STATUS OF THE SKILLED COALMINE WORKERS: A STUDY IN JAINTIA HILLS DISTRICT OF MEGHALAYA 50
DR. B.P.SAHU & DR. P. NONGTDU

11. | ASTUDY ON VODAFONE TAXATION - INDIA’S VIEW 55
DR. G. VELMURUGAN

12. | APPLICABILITY OF FISHER HYPOTHESIS ON INDIAN CAPITAL MARKET 58
DR. SAMIRAN JANA

13. | GLOBALIZATION AND CHANGING LIFE STYLE OF INDIAN MIDDLE CLASS 62
AMANDEEP KAUR & RANJEET KAUR

14. | PROBLEMS AND PROSPECTS OF POWERLOOM UNITS WITH SPECIAL REFERENCE TO SOMANUR CLUSTER IN COIMBATORE CITY 69
DR. D. ANUSYA & R. PREMA

15. | WORK LIFE BALANCE OF WOMEN FACULTY WORKING IN EDUCATIONAL INSTITUTIONS: ISSUES AND PROBLEMS 73
DR. B. VIJAYALAKSHMI & T. NAVANEETHA

16. | GEMS AND JEWELLERY: THE DARK HORSE OF INDIAN EXPORTS 76
PURNASHREE DAS & SAURABHI BORTHAKUR

17. | AN IMPACT OF FINANCIAL DERIVATIVES ON INDIAN STOCK MARKET 80
C.KAVITHA

18. | NEW HORIZON IN MANAGEMENT EDUCATION: AN INVESTIGATION INTO THE ROARING NEED OF PHILANTHROPY MANAGEMENT COURSES IN | 87
INDIAN MANAGEMENT INSTITUTES
DR. TRIPTI SAHU

19. | THE ROLE OF HOME-BASED ENTERPRISES (HBES) IN DEVELOPMENT OF ENTREPRENEURSHIP IN SONITPUR DISTRICT OF ASSAM 93
MANOJ KUMAR HAZARIKA & DAISY RANI KALITA

20. | EMPLOYEE GRIEVANCE REDRESSAL PROCEDURE IN INDIAN ORGANIZATIONS 98
DR. NILESH THAKRE

21. | WASHINGTON MUTUAL, INC.: FORTUNE 500 TO NOWHERE 101
RAJNI KANT RAJHANS

22. | FDI IN ORGANIZED RETAIL SECTOR: A COMPARATIVE STUDY BETWEEN INDIA AND CHINA 103
DR. NAVITHA THIMMAIAH & ASHWINI.K.J

23. | FOREIGN DIRECT INVESTMENT INFLOWS INTO USA 107
DR. G. JAYACHANDRAN & V.LEKHA

24. | ARIMA MODEL BUILDING AND FORECASTING OF GDP IN BANGLADESH: THE TIME SERIES ANALYSIS APPROACH 113
MONSURA ZAMAN

25. [ INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY AND CORPORATE CULTURE TO THE STRATEGIC ALIGNMENT MATURITY, BUSINESS | 118
PERFORMANCE AND CORPORATE SUSTAINABILITY AT THE CONSUMER SERVICE UNIT OF EAST JAVA REGIONAL V OF PT TELEKOMUNIKASI
INDONESIA
MUHAMMAD SYARIF, BUDIMAN CHRISTIANANTA & ANIS ELIYANA

26. | HAS PARTICIPATION IN URBAN AND PERI-URBAN AGRICULTURE CONTRIBUTED TO POVERTY REDUCTION AND FOOD SECURITY? THE CASE OF | 123
BAHIR DAR CITY, ETHIOPIA
SURAFEL MELAK & GETACHEW YIRGA

27. | INSURANCE MARKET DEVELOPMENT AND ECONOMIC GROWTH IN ETHIOPIA 129
TERAMAJE WALLE MEKONNEN

28. | IMPACT OF MACROECONOMIC VARIABLES ON STOCK MARKET RETURNS 136
AMARA & SHAHID ALl

29. | IMPACT OF CHANGE AGENT’S ASSOCIATION IN CHANGE PROCESS 140
RITU SHARMA

30. | INDIA’S TRADE WITH BRAZIL: POWER AND LATENT FOR FUTURE ENHANCEMENTS IN TRADE 143
NASSIR UL HAQ WANI, KANCHAN TANEJA & SUMAIR NABI

148

REQUEST FOR FEEDBACK

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 3 (2013), | ssue No. 04 (APRIL) | SSN 2231-4245

CHIEF PATRON

PROF. K. K. AGGARWAL
Chancellor, Lingaya’s University, Delhi
Founder Vice-Chancellor, GuruGobindSinghIndraprasthaUniversity, Delhi
Ex. Pro Vice-Chancellor, GurulambheshwarUniversity, Hisar

FOUNDER PATRON
LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana

Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
DR. BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS
DR. PRIYA RANJAN TRIVEDI

Chancellor, The Global Open University, Nagaland

PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal

PROF. S. L. MAHANDRU

Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR
PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR,
DR. SAMBHAV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SIKANDER KUMAR
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh
PROF. SANJIV MITTAL
UniversitySchool of Management Studies, GuruGobindSinghl. P. University, Delhi
PROF. RAJENDER GUPTA
Convener, Board of Studies in Economics, University of Jammu, Jammu
PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 3 (2013), | ssue No. 04 (APRIL) | SSN 2231-4245
PROF. S. P. TIWARI
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad
DR. ANIL CHANDHOK
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana
DR. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra
DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. VIVEK CHAWLA
Associate Professor, Kurukshetra University, Kurukshetra
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS
PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PARVEEN KHURANA
Associate Professor, MukandLalNationalCollege, Yamuna Nagar
SHASHI KHURANA
Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala
SUNIL KUMAR KARWASRA
Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad
DR. VIKAS CHOUDHARY
Asst. Professor, N.I.T. (University), Kurukshetra

TECHNICAL ADVISOR.
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VoLUME No. 3(2013), I ssue No. 04 (APRIL) | SSN 2231-4245

CALL FOR MANUSCRIPTS

Weinvite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of
Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Education, Insurance, Corporate
Governance and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory &
Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development;
Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio &
Security Analysis; Public Policy Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business
Education; Management Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-
Commerce; Global Business; Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing
Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior
& Theory; Organizational Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing;
Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure;
Transportation/Physical Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer
Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete
Structures; Internet; Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical
Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic
and Web Design. The above mentioned tracks are only indicative, and not exhaustive.

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission
guidelines duly available on our website under the heading guidelines for submission, at the email address: infoijrcm@gmail.com.

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1 COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF.
(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in your journals.

| hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 3(2013), I ssue No. 04 (APRIL) | SSN 2231-4245

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
o For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
o Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

4 Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 3(2013), I ssue No. 04 (APRIL) | SSN 2231-4245
GEMS AND JEWELLERY: THE DARK HORSE OF INDIAN EXPORTS
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ABSTRACT
Gems & Jewellery has had an important place in the Indian society ever since civilization dawned on the Indian soil. It is a promising sector which is poised to
contribute substantially to foreign exchange coffers of the country. The present study is an attempt to illustrate the export figures of Indian Gems and Jewellery
as well as its major export destinations. The study also throws some light on the prospects of this sector. The information for the research enquiry has been
collected from secondary sources covering a period of 12 years from 2000-01 to 2011-12. The export figures of Gems and Jewellery has been depicted in the form
of tables.

JEL CODE
F14.

KEYWORDS

brand India, export destinations, foreign exchange, gems and jewellery, prospect.

INTRODUCTION
ems & Jewellery has had an important place in the Indian society ever since civilization dawned on the Indian soil. Traditionally, Gems and Jewellery in
India served as an economic store of value for investment and trade, and at the same time as a fashion and style accessory. Gems and precious metal
have a great astrological and religious significance also. From ages they have been used as an integral gift and acquisition items for special occasions
such as weddings and ceremonies.
The global market for Gems and Jewellery today is over $100 billion with jewellery manufacturing dominated by a handful of countries like Italy, China, Thailand,
USA and India. India’s Gems and Jewellery industry is a bright star of the economy and one of the important foundations of the country’s export-led growth. It is
a leading foreign exchange earner and one of the fastest growing sectors accounting for around 14% of the India’s total merchandise exports during the financial
year 2011-12. The industry has registered a remarkable growth over the last four decades with exports growing from $28mn in 1966-67 when the Gems and
Jewellery Export Promotion Council was established to $42.84bn in 2011-12. India has established itself as the world’s largest manufacturing sector for cut and
polished diamonds, contributing nearly 60% of the world’s supply in terms of value and 80% in terms of volume.
The industry enjoys significant strengths and advantages, such as, availability of raw materials, labour, domestic market and supportive government policies. The
industry is also undergoing transformation, with an increasing number of MNCs establishing their presence to leverage India’s potential. While the structure is
characterised by small scale powered unorganised players, attractive government policies and increasing commitment of players across the value chain has led
to the growth of vertically-integrated large-scale units as well.

OBIJECTIVES

After considering the aforesaid matters, we now lay down the objectives of the present study:

1. Toillustrate the export figures of Gems and Jewellery during the study period from 2000-01 to 2011-12.
2. Toillustrate the major export destinations of Indian Gems and Jewellery.

3. To evaluate the prospects of the Gems and Jewellery sector.

METHODOLOGY

»  SOURCE OF DATA: In order to conduct the study, information has been gathered from secondary sources, government publications and websites. Reports
of various agencies like DGCI&S, The Economic Survey of India, the EXIM Policy Statement and the Export Import Manual have been considered besides
browsing various related websites.

»  PERIODICITY: The present study covers the period from 2000-01 to 2011-12 covering a time period of 12 years.

LIMITATIONS OF THE PRESENT STUDY

»  The basic limitation of the present study is that it has been conducted based on secondary data.

»  Considering the short time dimension and it being a research paper only and not a doctoral thesis, a survey of primary sources could not be conducted.
After considering the objectives, methodology and limitations of the present study, we may now have an overview of the Gems and Jewellery industry.

GEMS AND JEWELLERY - ITS COMPOSITION

As per the Export Manual of the Government of India, Gems and Jewellery includes the following items:-
. Cut & Polished Diamonds

. Rough Diamonds

. Coloured Gem Stones

. Gold Jewellery

. Non-Gold Jewellery

. Pearls
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. Synthetic Stones and

. Costume Fashion Jewellery

The Gems and Jewellery is a promising sector which is poised to contribute substantially to foreign exchange coffers of the country. The country consumes
around 800 tonnes of gold annually of which nearly 600 tonnes is used for jewellery making. India’s gold consumption accounts for nearly 20 % of the global gold
consumption. It also contributes to over 15 % of the total exports of the country and provides employment to 1.3 million people directly and indirectly. The bulk
of the domestic Gems and Jewellery industry is concentrated in the unorganized sector employing around 2 million workers, serving over 1,00,000 gold jewellers
and 8,000 diamond jewellers.

India is the world’s largest diamond processing country with around 1 million processors treating over 57 % of the world’s rough diamonds. 11 out of 12
diamonds set in jewellery are cut and polished in India. Processing is done on rough diamonds in a complete range of sizes and qualities, including stones larger
than 10 carats. In terms of carat, India's contribution in this sector is about 80 % of the global market.

Although India is the global factory of cutting and polishing diamonds, the trading hubs are located in the bye lanes of Antwerp and Belgium where this trade is
shared by Jews and Gujaratis. The setting up of the Diamond Bourse in Mumbai which is one of the largest bourses in the world, at par with international
standards, is expected to ensure India’s strategic shift as a leading diamond trading market in Asia. The vision is to make India the Global Jewellery Hub and a
one stop destination for diamonds, gems, gold and jewellery.

It may also be emphasized that although India is the forerunner in processing of Gems and Jewellery, but the domestic production of gold and diamonds is very
negligible. As a corollary, the Indian jewellery industry has to depend entirely on imported raw materials. India produces a meager amount of around 2 tonnes of
gold annually against the import of around 1000 tonnes. The quantum of gold import crossed 1000 tonnes in 2011-12. It was 1067 tonnes which was higher than
969 tonnes in 2010-11 and 850 tonnes in 2009-10. Though India is the largest consumer of gold in the world, the per capita consumption is almost 1/10th that of
any matured market.

Indian jewellery pieces are mostly manufactured in certain pockets of the country like Kolkata, Mumbai, Ahmedabad, Surat, Jodhpur, Jaipur, Bangalore,
Bhubaneshwar and Cuttack which bears the stamp of artistic touch of the Indian goldsmith. Each of these pockets is reckoned for its distinct design and
craftsmanship, e.g., the colour stone industry at Jaipur. The skills of Indian artisans are esteemed high worldwide. The exquisiteness and uniqueness of the
Indian jewellery pieces enable them to maintain a steady demand in the global market.

The government, recognizing the inherent strengths of this sector in terms of its employability potential has taken major initiatives to strengthen institutional
linkages to enhance the skill levels of the workers commensurating to the industry requirements. Two such centers have being set up at Domjur in West Bengal
and Khambat in Gujarat. The sector is also well supported by Government policies and the banking sector, with around 50 banks providing about USS$ 3 billion
credit to the Indian diamond industry. Moreover, the relentless efforts of Indian entrepreneurs and the strong financial base of the industry have given it a
facelift.

The Gems & Jewellery Export Promotion Council (GJEPC) established by the Ministry of Commerce and Industry, Government of India, in 1966, being the apex
institution for Gems & Jewellery in the country has been playing a significant role in the development of the industry by effectively coordinating the scattered
efforts of individual exporters into a powerful engine driving the country’s export led growth in association with the World Crafts Council. Efforts made by GJEPC
are usually in the form of participating and holding fairs and exhibitions both at national and international levels, buyer - seller meets, etc.

After having an overview of the industry, we shall now lay down the exports of Indian Gems and Jewellery in consonance with Objective No.1.

EXPORT OF GEMS AND JEWELLERY

Gems & Jewellery has played a crucial role in beautifying the Indian women from time immemorial. It has a place of pride in defining the wealth, prosperity and
accumulations of an individual. Indian customs and traditions also require the acquisition of Gems and Jewellery. Besides the ornamental value, it is contributing
substantially to the country’s exchequer.

The two major segments of the Indian Gems and Jewellery industry are gold and diamonds. The contribution of gold jewellery is about 80 % of the total
jewellery market, with the balance comprising fabricated studded jewellery, which includes diamonds as well as gemstone studded jewellery.

A major chunk of gold jewellery manufactured in India is for domestic consumption, whereas a major portion of polished diamonds or finished diamond
jewellery is exported. The hub of India's jewellery industry is Mumbai that receives majority of the country's gold and rough diamond imports. Around 90% of
the diamonds set in jewellery worldwide are processed in India, mainly around Mumbai, Surat, Jaipur, Bhavnagar, Ahmedabad and Bhuj. Mumbai has a
considerable number of modern, semi-automatic factories and laser-cutting units. The majority of these modern units are located in the Special Economic Zone.
The Special Economic Zone in Mumbai alone accounts for about half of the country's Gems and Jewellery exports.

Table 1 furnished hereunder highlights the export figures of Gems and Jewellery vis-a-vis the total national exports of India.

TABLE 1: VALUE OF GEMS AND JEWELLERY EXPORTS DURING THE STUDY PERIOD (in million)

YEAR TOTAL NATIONAL EXPORTS (Rs) | EXPORT OF GEMS AND JEWELLERY(Rs.)
2000-01 | 2013560 352730
2001-02 | 2090180 358630
2002-03 | 2551370 442320
2003-04 | 2933670 556840
2004-05 | 3753400 618340
2005-06 | 4564830 687530
2006-07 | 5717790 722950
2007-08 | 6558640 792280
2008-09 | 8407550 1285750
2009-10 | 8455340 1375680
2010-11 | 12157453 1957350
2011-12 | 13300195 2048230

Source: Self computed from the figures available from DGCI&S

The Gems and Jewellery sector has witnessed colossal growth in terms of production, consumption and exports during the study period as may be discerned
from Table No.1. As is evident from Table 1, Gems and Jewellery exports has increased from Rs. 3,52,730 million in 2000-01 to Rs. 20,48,230 million in 2011-12
which implies a growth of around 4.8 times in terms of export volume. The sector has made brilliant strides, particularly in 2008-09 and 2010-11. The market of
Indian Gems and Jewellery has grown significantly in the last decade, driven primarily by their value proposition, marketing innovations and contemporary
designs. The gold jewellery segment registered an exponential increase of 30% in financial year 2011-2012. Its exports grew from US$ 12695 million (INR
57747.67 crores) in 2010-2011 to USS$ 16517 million (INR 79430.26 crores) in 2011-2012. The exports of coloured gemstone also witnessed an increase of 9.10%
in dollar terms with the segment recording growth from USS 314.20 million in 2010-2011 to USS$ 342.80 million in 2011-2012.

Having considered the exports of Gems and Jewellery, we now lay down the percentage of its exports to national total as well as the percentage change in its
exports as compared to the previous year in Table 2.
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TABLE 2: PERCENTAGE CHANGE IN EXPORT OF GEMS AND JEWELLERY DURING THE STUDY PERIOD

YEAR EXPORT OF GEMS AND JEWELLERY AS A % TO NATIONAL TOTAL | % CHANGE OVER THE PREVIOUS YEAR
2000-01 | 17.5 0.3
2001-02 | 17.1 1.7
2002-03 | 17.3 23.3
2003-04 | 19.0 25.9
2004-05 | 16.4 26.1
2005-06 | 15.1 12.8
2006-07 | 12.6 5.2
2007-08 | 12.1 9.6
2008-09 | 153 62.3
2009-10 | 16.3 7.0
2010-11 | 16.1 42.3
2011-12 | 154 4.6

Source: Self computed from the figures available from DGCI&S
As is apparent from the Table 2, export of Gems and Jewellery has maintained a steady rate averaging over 15% to the national exports during the study period.
However, the growth of Gems and Jewellery export has not been a steady one. In 2000-01, the growth in its export has been as low as 0.3% as against 2008-09
when the growth has been the maximum (62.3%). In most of the years, however, Gems and Jewellery exports have maintained a high growth rate. But in spite of
such a high growth, the export of Gems and Jewellery as a percentage to national total has remained more or less the same.
After considering the exports of Gems and Jewellery, we now undertake to highlight the major destinations of Indian Gems and Jewellery in consonance with
Objective No.2.

MAJOR DESTINATIONS OF INDIAN GEMS AND JEWELLERY

The increase in purchasing power of the people and their swelling income levels have resulted in remarkable growth in the consumption of Gems and Jewellery
worldwide. Gems and Jewellery offers multiple utilities - it is most often used for decorative purposes as well as an item of store of value for future security and
safety. Moreover, the significant appreciation in the prices of Gems and Jewellery in the recent years makes them a very rewarding and lucrative option of
investment and wealth accumulation.

Indian Gems and Jewellery are mainly exported to rich countries like USA, UK, Japan, Israel, Belgium and Switzerland, trading nations like Hong Kong and
Singapore, and also newly industrialised countries like Thailand. UAE is also a significant consumer of Indian Gems and Jewellery. The major destinations of
Indian Gems and Jewellery exports have been categorized in the form of the following Table No.3.

It is evident from the table that the OECD, OPEC and the developing countries are the major importers of our jewellery, consuming around 93.5% of our exports.
These markets have a strong demand of our products and thus a bright potential to contribute significantly to our foreign exchange earnings. Hence, these
markets should be further tapped and harnessed.

TABLE 3: MAJOR DESTINATIONS OF GEMS AND JEWELLERY EXPORT

MAJOR DESTINATIONS Percentage shares
2010-11 | 2011-12

. OECD Countries 33.2 33.8
EU 18.3 17.2
North America 10.6 11.9
us 10.1 11.3
Asia and Oceania 2.8 3.0
Other OECD Countries 1.5 1.6

Il. | OPEC 21.3 19.0

Ill. | Eastern Europe 1.1 1.1

IV. | Developing Countries 38.2 40.7
Asia 27.9 29.6
SAARC 4.6 4.3
Other Asian Developing Countries | 23.3 25.3
People’s Republic of China 6.2 5.9
Africa 6.3 6.7
Latin America 4.0 4.4

V. | Others 6.2 5.4

Source: Self computed from the figures available from DGCI&S
Having considered the export and export destinations of Gems and Jewellery, we now undertake to study the prospects of the sector in consonance with
Objective No. 3 of this study.

PROSPECTS OF THE SECTOR

The jewellery business is reckoned as a big business globally as margins are high compared to diamonds and branding can bring higher premiums. There is huge
potential of the Gems and Jewellery products of India in the global market as the Indian jewellery pieces offer differentiated styles at reasonably good prices.
India was a late entrant to the global jewellery market and its industry grew only after establishment of the export processing zones in 1990s.

The sector is highly labour intensive as skilled manpower is required throughout the value chain for retailing, designing, jewellery manufacturing, raw material
processing and mining. Therefore, the sector has been one of the biggest employers to the economically weaker sections of the society. The abundant supply of
manpower in our country has ensured cost and skill advantages, thus making Indian jewellery more competitive in the global market.

The acceleration of this market is mainly driven by the growing spending power of the consumers and a shift in consumption basket of consumers from the basic
products to more aspiring ones such as Gems & Jewellery. The future growth of Indian jewellery industry lies in finding new markets and in adding value and
depth to the existing markets. Moreover, growth in the business can be induced by increased exports to the US and other rich markets, apart from a surge in
domestic consumption.

With the onset of organised retail in the last decade, many new players have entered the market. The major national players are Tanishq, Gitanjali, Intergold and
Rajesh Exports. Besides these there are many large regional players as well, such as B. C. Sen in East, P.P. Jewellers, Mehra Sons, Bhola Sons in North, TBZ,
Chintamani in West and Ganjam, C. Krishniah Chetty & Sons in South. A few Indian jewellery houses have marked their global footprints, having entrenched
themselves in the domestic market. The last few years has also seen the entry of international luxury jewellery brands in India such as Cartier and Tiffany’s. The

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

78




VoLUME No. 3(2013), I ssue No. 04 (APRIL) | SSN 2231-4245
increase in the organized retailing of Gems and Jewellery has increased the volume of trade — both in the domestic and international fronts. The further
development of this market is very crucial for sustenance and growth of the industry.

However, the development of branded jewellery is still in its rudimentary stage. The hallmarking of jewellery introduced by the BIS to institutionalize global
benchmarking in quality assurance will facilitate the building of a reliable ‘Brand India’. To make the industry more viable and vibrant, it has to revamp itself to
retain and improve their existing client base. Keeping in mind the increase in global prices of gold and gems, the jewellery makers have to create affordable
jewellery which suits the wallet. This necessitates the creation of very light weight contemporary jewellery. There is another golden rule — the jewellery pieces
should be unique in terms of designs, materials used, etc.

To make the most of the opportunities and overcome the challenges a set of recommendations have been formulated:

. To make the most of the opportunities and overcome the challenges a set of recommendations have been formulated:

. Assessment of the varied consumer needs.

. Invest in Retailing and Brands.

. Enhance product designs and quality standards.

. Co-operative use of technology and marketing to bring down cost of operation and investments.

. Government and apex bodies could act as facilitators in adjusting with the changing scenario both in the domestic and international fronts.

. Creation of Design Centers or Studios.

. Holding more exhibitions and fairs.

. Establishment of Gold Exchanges.

. Establishment of more Special Economic Zones and Export Processing Zones.

o Establishment of Special Notified Zones for import and trading of rough diamonds.

. Establishment of Special Fund by the RBI for refinance of borrowing to exporters.

. Reduction in Gold Import Duty which has been hiked to 6%.

. Imposition of simplified tax regime to boost diamond trade.

. Duty free import quota for cut and polished diamonds.

CONCLUSION

The Indian Gems and Jewellery industry is at a very significant point of its development. The last few decades have witnessed an incredible increase in exports,
besides adoption of modern technologies. It has been increasingly accorded the status of a world trading hub for Gems and Jewellery. The volume of exports of
the industry is both deepening and broadening. The exports of this sector play an important role in earning foreign exchange and providing employment to
large numbers. With intense competition in market, maintaining the position which India has earned over the years and climbing up the ladder further will
largely depend on the industry’s cost efficiency and marketing efforts.

The Gems and Jewellery industry has indeed a bright prospect in the future. However, to fulfill the dream of being in the No. 1 position, the industry has to
renovate itself in accordance to the changed lifestyles and changing expenditure patterns through refurbished products, outlooks and business practices. The
socio-economic conditions are conducive for the same as the economy as well as the population of the country has realized the significance and potential of this
sector in bringing about the much needed economic impetus.
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