
VOLUME NO. 3 (2013), ISSUE NO. 05 (MAY)  ISSN 2231-4245 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Polandwith IC Value of 5.09 &number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 2401 Cities in 155 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 



VOLUME NO. 3 (2013), ISSUE NO. 05 (MAY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii 

    CONTENTSCONTENTSCONTENTSCONTENTS    
Sr. 
No. TITLE & NAME OF THE AUTHOR (S) Page 

No. 

1. THE RELATIONSHIP BETWEEN ACCOUNTING REVENUES, INCOME AND EXECUTIVE PAY 

DR. C. JOE UENG, DR. VINITA RAMASWAMY, DR. YA-HUI HSIEH, DR. YU-TA CHEN & CHING LIANG CHANG 
1 

2. TRAFFIC FATALITIES AMONG CHILDREN THAT IS CAUSING EXTENSIVE ECONOMIC DAMAGES 

MURAT DARCIN 
5 

3. IMPACT OF CONSUMER PRICE INDEX, REAL EFFECTIVE EXCHANGE RATE INDEX, PER CAPITA INCOME AND DISCOUNT RATE ON 

PAKISTAN’S STOCK MARKET INDEX 

MUHAMMAD TOSEEF ASLAM & DR. MUHAMMAD RAMZAN  

10 

4. NEW FACE OF MANAGEMENT EDUCATION: ISSUES AND CHALLENGES 

DR. S. K. BARAL 

15 

5. MANAGEMENT OF RURAL FINANCING FOR RURAL UPLIFTMENT -AN ANALYSIS 

DR. A. JAGADESH BABU & DR. V. V. RATNAJI RAO CHOWDARY 

20 

6. PROBLEMS OF WOMEN ENTREPRENEUR IN MAYILADUTHURAI, NAGAI DISTRICT 

K. MANIKANDAN & DR. K. RAMAKRISHNAN. 
24 

7. SWOT ANALYSIS OF WOMEN ENTREPRENEURSHIP IN TIRUPUR WITH SPECIAL REFERENCE TO DALITS 

P. DEVI BHUVANESHWARI & DR. R. ANNAPOORANI 
29 

8. QUALITY WORK LIFE OF MIGRANT CONSTRUCTION WORKERS IN CHENNAI 

DR. LAVANYA VEDAGIRI RAO 

33 

9. AWARENESS LEVEL AMONG WOMEN ENTREPRENEURS TOWARDS STREE SHAKTI AND SGSY – A STUDY OF NORTH KARNATAKA DISTRICTS 

DR. A. S. SHIRALASHETTI 
37 

10. SACK TO SOPHISTICATION: JOURNEY OF JUTE INDUSTRY 

SANGEETA DEWAN & PREETI SODHI 
41 

11. SOCIO ECONOMIC DETERMINANTS OF PARTICIPATION IN MGNREGA: A STUDY IN BANKURA DISTRICT OF RURAL WEST BENGAL 

BIPUL DE & SEBAK JANA 
48 

12. CUSTOMER PREFERENCE AND SATISFACTION TOWARDS CHAT OUT RESTAURANTS 

DR. C. K. MUTHUKUMARAN, DR. D. SUGUMAR & DR. A. B. ANGAPPAPILLAI 
55 

13. IS LABOUR GETTING FAIR SHARE IN ORGANISED MANUFACTURING SECTOR? 

DR. ASHOK KUMAR & BALJEET KAUR 
60 

14. SOCIO-ECONOMIC STATUS OF TSUNAMI SURVIVORS IN KOTTUCHERRYMEDU, KARAIKAL DISTRICT - A CASE STUDY 

DR. N. UDAYAKUMARI & N. MANIMOZHY 

65 

15. COINTEGRATION AND CAUSAL RELATIONSHIP AMONG CONTRIBUTION OF AGRICULTURE, INDUSTRY AND SERVICE SECTOR TO GROSS 

DOMESTIC PRODUCT IN BANGLADESH 

MD. ARAFAT RAHMAN & TANVIR KHAN 

68 

16. ASSET LIABILITY MANAGEMENT IN PUNJAB NATIONAL BANK -WITH SPECIAL REFERENCE TO THEIR INTEREST RATE SENSITIVITY 

DEVI PREMNATH & GOWRY.R 
73 

17. STRUCTURAL CHANGE IN SOUTHERN STATES OF INDIA 

TINA SINGH 
79 

18. ANALYSIS OF INDIAN DIRECT TAX SYSTEM 

DR. P. AMARJOTHI. 
83 

19. FRAMEWORK FOR DEVELOPMENT OF STRATEGIC ELEMENTS TO SELF HELP GROUPS IN JAMMU AND KASHMIR STATE 

AASIM MIR 
86 

20. WEAK AREAS IN ACCOUNTING SYSTEM CONTROL FACILITATING WHITE COLLAR CRIME 

DR. YOGESH MAHESWARI 
88 

21. HUMAN RESOURCE ACCOUNTING: AN EFFECTIVE ANALYSIS AND FUTURE ASPECT 

SUJAN KANTI BISWAS & SUMAN KANTI DEB 
92 

22. EFFECT OF HEALTH INFORMATION LITERACY ON THE ATTITUDE OF WOMEN TOWARDS FAMILY PLANNING 

ARAMIDE OLUFEMI, AYO ODUROYE & AKIN ALAGBE 
99 

23. VARIATIONS IN EXTERNAL CAPITAL FLOWS AND GROWTH IN THE CEMAC ZONE 

GEORGES DIEUDONNÉ MBONDO 
104 

24. ECONOMIC MODELING OF THE COST OF INPUTS FOR RICE PRODUCTION: A CASE STUDY ON BANGLADESH 

MD. GHULAM RABBANY, SHARMIN AFRIN, AIRIN RAHMAN & FARJANA SALAM 

111 

25. THE ROLE OF MARKETING-MIX STRATEGIES ON GROWTH OF MICRO AND SMALL ENTERPRISES IN MERU COUNTY-KENYA 

MWIRIGI RAEL NKATHA & LENITY MUGENDI 
116 

26. BANK -SPECIFIC DETERMINANTS OF PROFITABILITY OF QUOTED COMMERCIAL BANKS IN KENYA 

UMULKHER ALI ABDILLAHI & MUGANDA MUNIR MANINI 
122 

27. TREND OF AREA, PRODUCTION AND PRODUCTIVITY OF RICE CROP IN ASSAM 

ANANYA BORGOHAIN 

130 

28. ANALYSIS OF HOME LOANS BY PUBLIC SECTOR BANKS: INTER-BANK &INTRA-BANK ANALYSIS 

JYOTI BHATIA 
136 

29. TREND AND PATTERNS OF FDI INFLOW INTO INDIA 

RANJAN KUMAR NAYAK 

143 

30. HEDONIC CONSUMPTION & CHANGING DEMOGRAPHICS OF THE INDIAN CONSUMER: EMERGING TRENDS AND STRATEGIC 

IMPLICATIONS 

ANURAG KANSAL 

156 

 REQUEST FOR FEEDBACK 
165 



VOLUME NO. 3 (2013), ISSUE NO. 05 (MAY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii 

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chancellor, Lingaya’s University, Delhi 

Founder Vice-Chancellor, GuruGobindSinghIndraprasthaUniversity, Delhi 

Ex. Pro Vice-Chancellor, GuruJambheshwarUniversity, Hisar 

    

FOUNDER FOUNDER FOUNDER FOUNDER PATRONPATRONPATRONPATRON    
LATE SH. RAM BHAJAN AGGARWAL 

 Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Business & Management, Urjani 

    

ADVISORSADVISORSADVISORSADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. SAMBHAV GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 

    

EDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARD    
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SIKANDER KUMAR 
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh 

PROF. SANJIV MITTAL 
UniversitySchool of Management Studies, GuruGobindSinghI. P. University, Delhi 

PROF. RAJENDER GUPTA 
Convener, Board of Studies in Economics, University of Jammu, Jammu 

PROF. NAWAB ALI KHAN 
Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

 



VOLUME NO. 3 (2013), ISSUE NO. 05 (MAY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv 

PROF. S. P. TIWARI 
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad 

DR. ANIL CHANDHOK    
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

DR. ASHOK KUMAR CHAUHAN 
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad 

DR. VIVEK CHAWLA 
Associate Professor, Kurukshetra University, Kurukshetra 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

    

ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 
PROF. ABHAY BANSAL 

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PARVEEN KHURANA 
Associate Professor, MukandLalNationalCollege, Yamuna Nagar 

SHASHI KHURANA 

Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala 

SUNIL KUMAR KARWASRA 
Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad 

DR. VIKAS CHOUDHARY 
Asst. Professor, N.I.T. (University), Kurukshetra 

    

TECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISOR    
AMITA 

Faculty, Government M. S., Mohali 

    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    
SURENDER KUMAR POONIA 



VOLUME NO. 3 (2013), ISSUE NO. 05 (MAY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v 

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
Weinvite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of 

Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Education, Insurance, Corporate 

Governance and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & 

Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; 

Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial 

Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & 

Security Analysis; Public Policy Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business 

Education; Management Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-

Commerce; Global Business; Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing 

Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior 

& Theory; Organizational Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; 

Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; 

Transportation/Physical Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer 

Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete 

Structures; Internet; Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical 

Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic 

and Web Design. The above mentioned tracks are only indicative, and not exhaustive. 

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission 

guidelines duly available on our website under the heading guidelines for submission, at the email address: infoijrcm@gmail.com. 

GUIDELINES FOR SUBMGUIDELINES FOR SUBMGUIDELINES FOR SUBMGUIDELINES FOR SUBMISSION OF MANUSCRIPTISSION OF MANUSCRIPTISSION OF MANUSCRIPTISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF. 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 

 



VOLUME NO. 3 (2013), ISSUE NO. 05 (MAY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi 

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources 

of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS 

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES 

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES 

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 

WEBSITES 

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 3 (2013), ISSUE NO. 05 (MAY) 

INTERNATIONAL JOURNAL OF RESEARCH IN COM
A Monthly Double-Blind Peer Reviewed (Refereed

AWARENESS LEVEL AMONG WOMEN ENTREPRENEUR

OF NORTH KARNATAKA D

Recently in India, women entrepreneurship is an emerging trend in development of economy of self, family and nation. The gove
tremendous opportunities to initiate enterprises for women throughout India. No doubt, the government has
entrepreneurship but it has failed to create awareness among women. Therefore, it is very essential to educate women by provi
The present study is based on the primary data collected from 1
and interpreted by using statistical tools like classification, tabulation, percentage, scaling technique and chi
awareness level among women entrepreneurs about benefits of Stree Shakti and SGSY schemes and encouraged to earn self income.  
 

KEYWORDS 
Women entrepreneurs, Stree Shakti, SGSY. 

 

INTRODUCTION 
t is well known fact that like two hands are essential to lead healthy life of human, both men and women should participate in nation b

direction, both the Governments of India at national level and the Governments of Karnataka at state level have be

various schemes to promote entrepreneurship since the first five years plan. Though, the Governments have introduced many sch

entrepreneurship, some were restructured to introduce new one and many new schemes 

Jayanthi Gram Swarojgar Yojana (SGSY), Udyogini, Prime Ministers Employment Generation Programme (PMEGP), Rastriya Mahila Kos

to Rural Women in Non-farm Development (ARWIND),

Karnataka Mahila Abhivrudhi Yojane (KMAY), Training of Rural Youth for Self Employment (TRYSE), Trade Related Entrepreneurship Assistance and D

(TREAD). No doubt, the Governments have done wonderful by introducing schemes for promoting entrepreneurship in India and in 

awareness towards these schemes among women entrepreneurs is less due to low level of education

of schemes are enjoyed only when there has awareness among beneficiaries. 

 

REVIEW OF LITERATURE 
Dirk Rossouw et. al. (1955)

1
 observed that education and awareness are two key factors for potential dev

Harinarayana Rao (1991)
2
 has revealed rural women were not aware of the programmes such as DWACRA, IRDP, TRYSEM, etc. 

Sethi (2010)
3
 highlighted women participation in entrepreneurship is gradually increasing due to change in attitude, mindset of society from conservative to 

modern one, daring and risk-taking abilities of women, support and cooperation by society members, changes and relaxations in government policies, g

various up-liftment schemes to women entrepreneurs. The researcher suggested for educating and spreading awareness amongst women to outs

enterprises field.Sangeeta Arora (2011)
4
 professes that 

leading public and private sector banks have been providing finance under different schemes to women entrepreneurs with a rel

Ashappa and Hanamanthappa P. Sedamkar (2011)
5
 high

the Central and State Governments and also suggested to create awareness towards the programmes. 

women is a major obstacle for development of rural women entrepreneurship in Bangladesh. 

 

OBJECTIVES OF THE STUDY 
1. To examine the association between demographical factors and Stree Shakti and SGSY Schemes.

2. To know the awareness level of women entrepreneurs towards Stree Shakti and SGSY Schemes.

3. To offer useful suggestions in the light of findings. 

 

HYPOTHESES OF THE STUDY 
The main hypotheses of the present study are; 

• Ho; Demographical factors of women entrepreneurs have no relation with Gove

Ha; Demographical factors of women entrepreneurs have relation with Government Scheme.

• Ho; Women entrepreneurs have no awareness towards Government Scheme.

Ha; Women entrepreneurs have awareness towards Government Scheme.

 

METHODOLOGY 
The present study is purely based on the primary data collected from 1250 women entrepreneurs from five districts of north karnat

by using classification, tabulation, likert scale, and chi-

awareness among women entrepreneurs towards Stree Shakti and SGSY Scheme.

 

ANALYSIS OF LEVEL OF AWARENESS TOWARDS SC
STREE SHAKTHI 

It was launched throughout Karnataka State on 18
th

 October, 2000. The aim of the programme is to empower women economically and socially by organizing 

them in self help groups. There are 1.40 lac Rural Stree Shakthi Groups functioning in the state and 21 lakh women are member

have saved 1118.05 crores since inception. 120155 groups have availed bank loans of 

take up various income generating activities. During 2011

Further, 5 per cent concession in margin money on loan amount exceeding 

interest is available to groups. In addition, there has 50 per cent concession in processing fees in credit to working capital and 0.25 per cent concession in

upfront fees in term loans.  

I 
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ABSTRACT 
Recently in India, women entrepreneurship is an emerging trend in development of economy of self, family and nation. The gove
tremendous opportunities to initiate enterprises for women throughout India. No doubt, the government has introduced many schemes to promote 
entrepreneurship but it has failed to create awareness among women. Therefore, it is very essential to educate women by provi
The present study is based on the primary data collected from 1250 women entrepreneurs from the districts of north karnataka. The collected data were analysed 
and interpreted by using statistical tools like classification, tabulation, percentage, scaling technique and chi-square. The study suggested to increase the 

areness level among women entrepreneurs about benefits of Stree Shakti and SGSY schemes and encouraged to earn self income.  

known fact that like two hands are essential to lead healthy life of human, both men and women should participate in nation b

direction, both the Governments of India at national level and the Governments of Karnataka at state level have be

various schemes to promote entrepreneurship since the first five years plan. Though, the Governments have introduced many sch

entrepreneurship, some were restructured to introduce new one and many new schemes are in existence. The main schemes that are in existence are 

Jayanthi Gram Swarojgar Yojana (SGSY), Udyogini, Prime Ministers Employment Generation Programme (PMEGP), Rastriya Mahila Kos

Development (ARWIND), Assistance for Marketing of Non-Farm Products of Rural Women (MAHIMA), Mahila Vikas Nidhi, 

Training of Rural Youth for Self Employment (TRYSE), Trade Related Entrepreneurship Assistance and D

(TREAD). No doubt, the Governments have done wonderful by introducing schemes for promoting entrepreneurship in India and in 

awareness towards these schemes among women entrepreneurs is less due to low level of education and less number of awareness programmes. The benefits 

of schemes are enjoyed only when there has awareness among beneficiaries.  

observed that education and awareness are two key factors for potential development of women entrepreneurs in the society.

revealed rural women were not aware of the programmes such as DWACRA, IRDP, TRYSEM, etc. 

entrepreneurship is gradually increasing due to change in attitude, mindset of society from conservative to 

taking abilities of women, support and cooperation by society members, changes and relaxations in government policies, g

liftment schemes to women entrepreneurs. The researcher suggested for educating and spreading awareness amongst women to outs

professes that many commercial banks are taking much interest in developing schemes exclusively for women. Various 

leading public and private sector banks have been providing finance under different schemes to women entrepreneurs with a rel

highlighted in their study that rural women entrepreneurs were unaware about policies and programmes of 

the Central and State Governments and also suggested to create awareness towards the programmes. Faraha Nawaz (2012)

is a major obstacle for development of rural women entrepreneurship in Bangladesh.  

1. To examine the association between demographical factors and Stree Shakti and SGSY Schemes. 

entrepreneurs towards Stree Shakti and SGSY Schemes. 

Ho; Demographical factors of women entrepreneurs have no relation with Government Scheme. 

Ha; Demographical factors of women entrepreneurs have relation with Government Scheme. 

Ho; Women entrepreneurs have no awareness towards Government Scheme. 

Ha; Women entrepreneurs have awareness towards Government Scheme. 

present study is purely based on the primary data collected from 1250 women entrepreneurs from five districts of north karnat

-square. The chi-square has used to analyse the association between demographical factors and level of 

awareness among women entrepreneurs towards Stree Shakti and SGSY Scheme. 

AWARENESS TOWARDS SCHEMES OF THE GOVERNMENTS        

October, 2000. The aim of the programme is to empower women economically and socially by organizing 

them in self help groups. There are 1.40 lac Rural Stree Shakthi Groups functioning in the state and 21 lakh women are member

1118.05 crores since inception. 120155 groups have availed bank loans of 1305.97 crores and have done internal lending of 

take up various income generating activities. During 2011-12, 7.50 lakhs is paid as incentive to Anganawadi workers for monitoring Stree Shakthi Groups.  

Further, 5 per cent concession in margin money on loan amount exceeding 25000=00 and 0.50 per cent concession in interest rate over the applicable rate of 

In addition, there has 50 per cent concession in processing fees in credit to working capital and 0.25 per cent concession in
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S TOWARDS STREE SHAKTI AND SGSY – A STUDY 

Recently in India, women entrepreneurship is an emerging trend in development of economy of self, family and nation. The government has been providing 
introduced many schemes to promote 

entrepreneurship but it has failed to create awareness among women. Therefore, it is very essential to educate women by providing entrepreneurial education. 
250 women entrepreneurs from the districts of north karnataka. The collected data were analysed 

square. The study suggested to increase the 
areness level among women entrepreneurs about benefits of Stree Shakti and SGSY schemes and encouraged to earn self income.         

known fact that like two hands are essential to lead healthy life of human, both men and women should participate in nation building. In this 

direction, both the Governments of India at national level and the Governments of Karnataka at state level have been formulating and implementing 

various schemes to promote entrepreneurship since the first five years plan. Though, the Governments have introduced many schemes to promote 

are in existence. The main schemes that are in existence are Swarna 

Jayanthi Gram Swarojgar Yojana (SGSY), Udyogini, Prime Ministers Employment Generation Programme (PMEGP), Rastriya Mahila Kosh, Stree Shakti, Assistance 

Farm Products of Rural Women (MAHIMA), Mahila Vikas Nidhi, 

Training of Rural Youth for Self Employment (TRYSE), Trade Related Entrepreneurship Assistance and Development 

(TREAD). No doubt, the Governments have done wonderful by introducing schemes for promoting entrepreneurship in India and in Karnataka State, but the 

and less number of awareness programmes. The benefits 

elopment of women entrepreneurs in the society. 

revealed rural women were not aware of the programmes such as DWACRA, IRDP, TRYSEM, etc. Sunil Deshapande and Sunita 

entrepreneurship is gradually increasing due to change in attitude, mindset of society from conservative to 

taking abilities of women, support and cooperation by society members, changes and relaxations in government policies, granting 

liftment schemes to women entrepreneurs. The researcher suggested for educating and spreading awareness amongst women to outshine in 

n developing schemes exclusively for women. Various 

leading public and private sector banks have been providing finance under different schemes to women entrepreneurs with a relief in interest rate. Chinna 

lighted in their study that rural women entrepreneurs were unaware about policies and programmes of 

Faraha Nawaz (2012)
6
 observed lack of awareness among 

present study is purely based on the primary data collected from 1250 women entrepreneurs from five districts of north karnataka. The data were analyzed 

he association between demographical factors and level of 

October, 2000. The aim of the programme is to empower women economically and socially by organizing 

them in self help groups. There are 1.40 lac Rural Stree Shakthi Groups functioning in the state and 21 lakh women are members of these groups. The members 

1305.97 crores and have done internal lending of 3215.88 crores to 

centive to Anganawadi workers for monitoring Stree Shakthi Groups.  

25000=00 and 0.50 per cent concession in interest rate over the applicable rate of 

In addition, there has 50 per cent concession in processing fees in credit to working capital and 0.25 per cent concession in 
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Factors 

All Data 

Age 

Less than 20 

21 to 30 

31 to 40 

Above 40 

Chi-square = 112.76       df = 12         Table Value = 21.026                            Significant

Education 

Illiterate 

Primary 

High School 

College 

Chi-square = 79.81         df = 12         Table Value = 21.026                            Significant

Caste  

SC 

ST 

OBC 

General 

Chi-square = 91.53        df = 12         Table Value = 21.026                             Significant

Marital Status 

Married 

Unmarried 

Widow 

Divorcee 

Chi-square = 89.11        df = 12         Table Value = 21.026                             Significant

No of Earners 

One 

Two 

Three 

Above Three 

Chi-square = 12.62        df = 12         Table Value = 21.026                          Insignificant

Nature of Activities

Business Related 

Farm Related  

Home Based 

Industry Related 

Chi-square = 12.21        df = 12         Table Value = 21.026                          Insignificant

No of Times Training Taken

One 

Two 

Three 

Above Three 

Nil 

Chi-square = 100.27      df = 16         Table Value = 26.296                             Significant

It is clear from table 1 that the calculated value of chi

entrepreneurs for 12 degree of freedom at 5 per cent significance level and the same is also true in ca

freedom. This signifies that there has an association between demographic factors of women entrepreneurs and level of awarene

Scheme. However, for number of earners and nature of 

cent significance level. This indicates that there is no association between number of earners and nature of activities under

and level of awareness towards Stree Shakti Scheme.  

SWARNA JAYANTHI GRAM SWAROJGAR YOJANA (SGSY)

The Government of India has launched the scheme SGSY by restructuring Poverty Alleviation Programmes such as IRDP, DWACRA, SI

etc., w.e.f 1
st
 April, 1999.  The programme covers all aspects of self

implemented through Zilla, Taluk and Gram Panchayats in rural area. The people below poverty line are eligible t

for sanction of loan. The margin money requirement is 25 per cent. There has no fixed repayment schedule; however instalment 

incremental net income. The subsidy for GM under the scheme is either 30 per cent of the project cost or 

either 50 per cent of the project cost or 10000=00 whichever less.

 

OF RESEARCH IN COMMERCE, ECONOMICS 
Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/ 

TABLE 1: AWARENESS TOWARDS STREE SHAKTI 

Very High High  Average  Low  Very Low Total

896 120 114 87 33 1250

43 10 07 16 04 80 

343 49 11 36 06 445 

416 40 91 21 23 591 

94 21 05 14 00 134 

square = 112.76       df = 12         Table Value = 21.026                            Significant

81 12 10 05 12 120 

243 35 50 39 14 381 

253 32 39 28 07 359 

319 41 15 15 00 390 

square = 79.81         df = 12         Table Value = 21.026                            Significant

121 17 05 00 01 144 

96 01 01 00 03 101 

385 77 79 43 13 597 

294 25 29 44 16 408 

square = 91.53        df = 12         Table Value = 21.026                             Significant

773 74 86 74 27 1034

51 19 01 00 00 71 

30 09 12 09 04 64 

42 18 15 04 02 81 

square = 89.11        df = 12         Table Value = 21.026                             Significant

52 21 09 08 06 96 

469 48 86 63 27 693 

301 45 14 13 00 373 

74 06 05 03 00 88 

square = 12.62        df = 12         Table Value = 21.026                          Insignificant

Nature of Activities 

Business Related  310 21 60 62 21 474 

143 13 09 13 08 186 

209 50 27 05 00 291 

Industry Related  234 36 18 07 04 299 

square = 12.21        df = 12         Table Value = 21.026                          Insignificant

No of Times Training Taken 

648 89 64 57 27 885 

152 13 19 00 00 184 

18 04 02 01 01 26 

11 01 00 00 00 12 

67 13 29 29 05 143 

square = 100.27      df = 16         Table Value = 26.296                             Significant

Source:  Field Survey 
It is clear from table 1 that the calculated value of chi-square is more than table value for age, level of education, caste and marital status of women 

entrepreneurs for 12 degree of freedom at 5 per cent significance level and the same is also true in case of number of times training taken for 16 degree of 

freedom. This signifies that there has an association between demographic factors of women entrepreneurs and level of awarene

Scheme. However, for number of earners and nature of activities, the calculated value of Chi-square is less than table value for 12 degree of freedom at 5 per 

cent significance level. This indicates that there is no association between number of earners and nature of activities under

SY) 

The Government of India has launched the scheme SGSY by restructuring Poverty Alleviation Programmes such as IRDP, DWACRA, SI

April, 1999.  The programme covers all aspects of self-employment of poorer sections through Self Help Groups. The scheme has been 

implemented through Zilla, Taluk and Gram Panchayats in rural area. The people below poverty line are eligible to avail benefits and unit cost is the ceiling limit 

for sanction of loan. The margin money requirement is 25 per cent. There has no fixed repayment schedule; however instalment 

he scheme is either 30 per cent of the project cost or 7500=00 whichever less and the same for SC/ST is 

10000=00 whichever less. 
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Total 

1250 

 

 

 

square = 112.76       df = 12         Table Value = 21.026                            Significant 

 

 

 

 

square = 79.81         df = 12         Table Value = 21.026                            Significant 

 

 

 

 

square = 91.53        df = 12         Table Value = 21.026                             Significant 
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square = 89.11        df = 12         Table Value = 21.026                             Significant 

 

 

square = 12.62        df = 12         Table Value = 21.026                          Insignificant 

 

 

 

 

square = 12.21        df = 12         Table Value = 21.026                          Insignificant 

 

 

 

square = 100.27      df = 16         Table Value = 26.296                             Significant 

square is more than table value for age, level of education, caste and marital status of women 

se of number of times training taken for 16 degree of 

freedom. This signifies that there has an association between demographic factors of women entrepreneurs and level of awareness towards Stree Shakti 

square is less than table value for 12 degree of freedom at 5 per 

cent significance level. This indicates that there is no association between number of earners and nature of activities undertaken by the women entrepreneurs 

The Government of India has launched the scheme SGSY by restructuring Poverty Alleviation Programmes such as IRDP, DWACRA, SITRA, GKY, TRYSEM, MWS 

employment of poorer sections through Self Help Groups. The scheme has been 

o avail benefits and unit cost is the ceiling limit 

for sanction of loan. The margin money requirement is 25 per cent. There has no fixed repayment schedule; however instalment is limited to 50 per cent of 

7500=00 whichever less and the same for SC/ST is 
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TABLE 2: AWARENESS TOWARDS SWARNA JAYANTHI GRAM SWAROJGAR YOJANA (SGSY) 

Factors Very High High  Average  Low  Very Low Total 

All Data 181 138 223 489 219 1250 

Age 

Less than 20 13 16 22 20 09 80 

21 to 30 43 55 79 168 100 445 

31 to 40 93 47 106 236 109 591 

Above 40 32 20 16 65 01 134 

Chi-square = 73.66         df = 12      Table Value = 21.026                               Significant 

Education 

Illiterate 11 35 20 32 22 120 

Primary 56 22 46 198 59 381 

High School 60 49 77 114 59 359 

College 54 32 80 145 79 390 

Chi-square = 94.44         df = 12      Table Value = 21.026                               Significant 

Caste  

SC 14 18 39 58 15 144 

ST 08 22 23 40 08 101 

OBC 92 55 117 220 113 597 

General 67 43 44 171 83 408 

Chi-square = 53.74         df = 12      Table Value = 21.026                               Significant 

Marital Status 

Married 119 88 169 456 202 1034 

Unmarried 17 16 11 15 12 71 

Widow 15 24 14 10 01 64 

Divorcee 30 10 29 08 04 81 

Chi-square = 172.80       df = 12      Table Value = 21.026                               Significant 

No of Earners 

One 19 28 17 28 04 96 

Two 84 50 102 285 172 693 

Three 51 44 90 148 40 373 

Above Three 27 16 14 28 03 88 

Chi-square = 129.97       df = 12      Table Value = 21.026                               Significant 

Nature of Activities 

Business Related  79 46 102 219 28 474 

Farm Related  22 15 39 55 55 186 

Home Based 39 26 18 96 112 291 

Industry Related  41 51 64 119 24 299 

Chi-square = 196.95        df = 12     Table Value = 21.026                               Significant 

No of Times Training Taken 

One 114 69 153 405 144 885 

Two 36 33 47 55 13 184 

Three 07 16 03 0 0 26 

Above Three 03 07 02 0 0 12 

Nil 21 13 18 29 62 143 

Chi-square = 234.27        df = 16     Table Value = 26.296                               Significant 

Source:  Field Survey 
It is clear from table 2 that the calculated value of chi-square is more than table value for age, level of education, caste, marital status, number of earners and 

nature of activities taken by women entrepreneurs for 12 degree of freedom at 5 per cent significance level and the same is also true in case of number of times 

training taken for 16 degree of freedom. This signifies that there has an association between demographic factors of women entrepreneurs and level of 

awareness towards SGSY.  

 

FINDINGS 
• There has an association between awareness level and demographical Age, level of education, caste and marital status of women entrepreneurs has 

association with awareness towards Stree Shakti Scheme. 

• Number of earners and economic activities has no association with awareness towards Stree Shakti Scheme. 

• It is found that age, level of education, caste, marital status, number of earners, number of time training taken and nature of activities of women 

entrepreneurs has an association with awareness towards SGSY Scheme. 

 

SUGGESTIONS 
• Create Awareness; there has lack of awareness among women entrepreneurs towards schemes. It is very essential to bring awareness among women 

entrepreneurs through awareness programmes, interaction with successful entrepreneurs, film slides, T.V interviews, panel discussion, seminars, 

workshops, jathas and symposiums to develop entrepreneurship among women. 

• Provide Adequate Training; For the development of women entrepreneurs, it is very essential to provide adequate training on planning, organising, 

directing, controlling of production, marketing and finance.  

• Provide Entrepreneurial Education; Entrepreneurial education should start at least from higher secondary level to build confidence among potential 

entrepreneurs at their early age. The syllabi must contain some part relating to activities and benefits of undertaking entrepreneurial activities.  

• Vocational Courses on Entrepreneurship; Colleges and universities should start add-on courses on entrepreneurship to educate potential entrepreneurs 

by inviting professionals and successful entrepreneurs by making interface between colleges and universities with industries.  

• Provide Training to Programmers; There has lot of advancement in technology in production and marketing in different parts of the world. However, the 

training to the entrepreneurs through institutions is traditional oriented due to the training programmers. Hence, adequate training should be given to the 

programmer on recent developments in production and marketing related technology.      
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• Strengthening Quality of Infrastructures; Basic infrastructure facilities such as water supply, electricity, technology, buildings, transportations, markets, 

and banks are need to be strengthened for development of entrepreneurship and smooth movement of entrepreneurial activities.  

• Encourage Unmarried Women to Undertake Activities; Economic conditions of family is highly depends on earnings of family members. Therefore, it is 

very essential to create self reliance in unmarried women by providing knowledge of self employment. Hence, head of the family has to encourage 

daughters to undertake entrepreneurial activities by providing essential requirements like financial, marketing, labour and sentimental support. This type 

of encouragement brings personality changes in unmarried women and empowers socially and economically.  

 

CONCLUSION 
The government of India and Karnataka together implemented several schemes to encourage women to undertake entrepreneurial activities. Of the many 

schemes, Stree Shakti and SGSY are playing very important role in development of women entrepreneurs in north karnataka. However, large amount of 

potential women entrepreneurs remain untapped due to lack of awareness towards benefits of schemes. Therefore, the government and non government 

agencies have to bring awareness in potential women entrepreneurs by conducting awareness programmes, showing film slides, T.V interviews, panel 

discussion, seminars, workshops, jathas and symposiums.  
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