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A STUDY ON PERFORMANCE OF CONSUMER DISPUTES REDRESSAL AGENCIES IN STATE OF KARNATAKA

GURLEEN KAUR
ASST. PROFESSOR
GURU NANAK KHALSA COLLEGE
KARNAL

ABSTRACT
This paper attempts to study working and performance of Karnataka State Consumer Disputes Redressal Comission and 30 District Consumer Disputes Redressal
Forums working in Karnataka. Although disposal percentage of cases is satisfactory in both Karnataka State Consumer Disputes Redressal Commission and
District Consumer Disputes Redressal Forums of Karnataka but, if we talk about disposal of cases with in stipulated time then performance of both Karnataka
State Consumer Disputes Redressal Commission and District Consumer Disputes Redressal Forums of state is poor, which is a area of concern and necessary steps
like creation of additional benches and filling vacant post of presidents and members must be done at the earliest to ensure quick justice to consumers.

KEYWORDS

Consumer protection, Karnataka, CDRA.

INTRODUCTION
overnment of India enacted number of laws for protection of aggrieved consumers but, Consumer Protection Act,1986 was one of the landmark Law
which facilitated setting up Consumer Disputes Redressal Agencies at District, State and National level for providing simple, speedy and inexpensive
redressal to aggrieved consumers and accordingly Karnataka Government has established Karnataka State Consumer Disputes Redressal Comission in
state capital Bangalaru and District Consumer Disputes Redressal Forums in different districts of Karnataka to ensure speedy justice to consumers who are
cheated by malpractices of marketers.

TYPE OF RESEARCH

The present study is descriptive cum exploratory in nature.

OBIJECTIVES OF STUDY

It attempts to elaborate the state of affair of the cases filed/disposed of at the Karnataka State Consumer Disputes Redressal Comission and 30 District
Consumer Disputes Redressal Forums working in state. The study points out various problems being faced by these Consumer Disputes Redressal Agencies and
suggests their possible solutions.

RESULTS AND DISCUSSION

The following table will provide the details of cases filed/disposed of in the Karnataka State Consumer Disputes Redressal Commission as well as the District
Consumer Disputes Redressal Forms of Karnataka:

TABLE 1.1: STATEMENT OF CASES FILED/DISPOSED OF IN KARNATAKA STATE CONSUMER DISPUTES REDRESSAL COMMISSION AND DISTRICT CONSUMER
DISPUTES REDRESSAL FORUMS OF KARNATAKA (As on 31.12.2012)

Agency No. of cases filed No. of cases disposed of since inception Total disposal as Disposal Total No. of
since inception on (3+4+5) Percentage pending cases
Within 90 % 90 - 150 More than (Col. 2-6)
days days 150 days
State C 4386 1292 29.46 | 213 2464 3969 90.49 417
Commission A 39981 10125 25.32 | 3889 21486 35500 88.79 4481
District Forums 154882 42899 27.70 | 31872 75367 150138 96.94 4744

Source: Unpublished records of Karnataka State Consumer Disputes Redressal Commission (2013)

1.  Analysis of Table 1.1 shows that 4386 original jurisdiction cases were filed since inception till 31.12.12 in Karnataka State Consumer Disputes Redressal
Commission out of which 3969 cases (90.49%) were disposed of till 31.12.12. Statistics shows that only 1292 cases (29.46%) of 4386 cases filed were
disposed off with in stipulated time as mentioned in Consumer Protection Act,1986 as amended up to date.

2. Analysis of Table 1.1 shows that 39981 appeal cases were filed since inception till 31.12.12 in Karnataka State Consumer Disputes Redressal Commission
out of which 35500 cases (88.79%) were disposed of till 31.12.12. Statistics shows that only 10125 cases (29.46%) of 39981 cases filed were disposed off
with in stipulated time as mentioned in Consumer Protection Act,1986 as amended up to date.

3. Analysis of Table 1.1 shows that 54882 cases were filed since inception till 31.12.12 in District Consumer Disputes Redressal Forums of Karnataka out of
which 150138 cases (96.94%) were disposed of till 31.12.12. Statistics shows that only 42899 cases (27.70%) of 154882 cases filed were disposed off with in
stipulated time as mentioned in Consumer Protection Act, 1986 as amended up to date.

4.  Although disposal percentage is satisfactory in both Karnataka State Consumer Disputes Redressal Commission and District Consumer Disputes Redressal
Forums of Karnataka but, if we talk about disposal of cases with in stipulated time then performance of both Karnataka State Consumer Disputes Redressal
Commission and District Consumer Disputes Redressal Forums of Karnataka is poor which is a area of concern and necessary steps like creation of
additional benches and filling vacant post of presidents and members must be done at the earliest to ensure quick justice to consumers.

5. The proposal regarding establishment of three District Forums at newly created three Districts u/s. 9(a) of Consumer Protection Act, 1986 is pending before
the Government of Karnataka. Karnataka Government must give nod to this proposal to ensure speedy justice to consumers.

6. Two post of members are vacant in Karnataka Consumer Disputes Redressal Commission. Karnataka Government must immediately fill these posts to
ensure speedy justice to consumers.

7.  Twenty-Seven post of member are vacant in Bellary, Kodagu, Udupi, Bangalore Urban Il Addl., Bangalore Urban, Mandya, Bangalore Rural and | Addl.,
Haveri, Dharwad,. Raichur, Tumkur, Bangalore Il Addl., Mysore, Bangalore IV Addl., Bidar, Chickmagalur, Gulbarga, Kolar and Uttara Kannada District
Consumer Disputes Redressal Forums of Karnataka and Seven post of President are vacant in Kolar, Bidar, Hassan,Kodagu & Bangalore Rural and Urban |
Addl.,Chickmagalur and Bangalore Urban Il Addl. District Consumer Disputes Redressal Forums of Karnataka. Karnataka Government must immediately fill
these posts to ensure speedy justice to consumers.
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CONCLUSION

This paper attempts to study working and performance of Karnataka State Consumer Disputes Redressal Comission and 30 District Consumer Disputes Redressal
Forums working in Karnataka. Although disposal percentage is satisfactory in both Karnataka State Consumer Disputes Redressal Commission and District
Consumer Disputes Redressal Forums of Karnataka but, if we talk about disposal of cases with in stipulated time then performance of both Karnataka State
Consumer Disputes Redressal Commission and District Consumer Disputes Redressal Forums of Karnataka is poor which is a area of concern and necessary steps
like creation of additional benches and filling vacant post of presidents and members must be done at the earliest to ensure quick justice to consumers
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