VoLUME No. 4 (2014), I ssue No. 03 (M ARCH) | SSN 2231-4245

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland [HililICVAIIEIGHSI08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 3130 Cities in 166 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 4 (2014), I ssue No. 03 (M ARCH) | SSN 2231-4245

CONTENTS

Sr. TITLE & NAME OF THE AUTHOR (S) Page
No. No.

1. MARRIED WOMEN WORKING IN NIGHT SHIFT AND ITS IMPACT ON FAMILY 1
RELATIONSHIP

DR. MUNIVENKATAPPA, DR. LAKHSMIPATHI. C.G, DR. SHOBHA. C & T.
NARASIMHAIAH

2. BANKS IN BRAZIL: CHALLENGES AFTER THE GLOBAL CRISIS 6
MARIA ALEJANDRA CAPORALE MADI & JOSE RICARDO BARBOSA GONCALVES

3. A STUDY ON POTENTIALITY OF SILVER AS AN INVESTMENT ASSET 11
CHANDRA SHEKAR BM, DR. NIRMALA K REDDY & MUNILAKSHMI R

4. ECONOMIC DEVELOPMENT AND TOURISM IN SIKKIM: A CRITICAL REVIEW 16
ANJAN CHAKRABARTI

5. AN ANALYSIS OF DETERMINANTS THAT INFLUENCE THE GOLD PRICE 22
MOVEMENTS IN INDIA
SHEETAL DUBEY & ANAMIKA HARDIA

6. RISING FOOD PRICES AS THE BASE OF INFLATION IN INDIAN ECONOMY 26
CHITRA BHATIA ARORA

7. ADULT EDUCATION: A KEY ELEMENT FOR THE TRIBAL WOMEN’S 32
EMPOWERMENT
DR. TADEPALLI DORA BABU

8. EFFECTIVENESS OF NREGA’S IMPLEMENTATION IN INDIA 36
PRIYANKA PANDEY

9. BUILDING BRAND LOYALTY THROUGH SOCIAL MEDIA 41
ROBIN INDERPAL SINGH

10. IFRS: AN IMPLEMENTATION 44
PAYAL CHATLY

11. CONTRIBUTION OF IMPROVED AGRICULTURAL INPUTS USE ON VEGETABLE 48
PRODUCTION: IMPACT ANALYSIS ON VEGETABLE PRODUCERS IN ALMATA,
TIGRAY, ETHIOPIA

GEBREMESKEL BERHANE TESFAY

12. IMPORTANCE OF INNOVATION FOR SME GROWTH: EVIDENCE FROM 54
ALBANIA
DORJANA FEIMI & DR. VASILIKA KUME

13. ROLE OF MAHARATNA COMPANIES IN INDIAN ECONOMY 59
NIRANJAN KUMAR SINGH & NITA CHOUDHARY

14. DEVELOPING COMPETENCY BY STRATEGISING AN AGILE SUPPLY CHAIN 66
VIMALNATH VENKATASUBRAMANIAN & R BASKARAN

15. EURO ZONE CRISIS: IMPACT AND IMPLICATION FOR INDIA 71
NEHA ARORA

REQUEST FOR FEEDBACK & DISCLAIMER 7e

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 4 (2014), | ssue No. 03 (M ARCH) | SSN 2231-4245

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON
LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
DR. BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS
DR. PRIYA RANJAN TRIVEDI

Chancellor, The Global Open University, Nagaland

PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal

PROF. S. L. MAHANDRU

Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR
PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR.
DR. SAMBHAYV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SIKANDER KUMAR
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh
PROF. SANJIV MITTAL
UniversitySchool of Management Studies, GuruGobindSinghl. P. University, Delhi
PROF. RAJENDER GUPTA
Convener, Board of Studies in Economics, University of Jammu, Jammu

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 4 (2014), | ssue No. 03 (M ARCH) | SSN 2231-4245
PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. S. P. TIWARI
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad
DR. ANIL CHANDHOK
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana
DR. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra
DR. SAMBHAVNA
Faculty, I.I.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. VIVEK CHAWLA
Associate Professor, Kurukshetra University, Kurukshetra
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS
PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PARVEEN KHURANA
Associate Professor, MukandLalNationalCollege, Yamuna Nagar
SHASHI KHURANA
Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala
SUNIL KUMAR KARWASRA
Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad
DR. VIKAS CHOUDHARY
Asst. Professor, N.I.T. (University), Kurukshetra

TECHNICAL ADVISOR.
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VoLUME No. 4 (2014), I ssue No. 03 (M ARCH) | SSN 2231-4245

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science;
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation;
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics;
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management;
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics;
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers &
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks;
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal
Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF.

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 4 (2014), I ssue No. 03 (M ARCH) | SSN 2231-4245

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
o For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
o Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 4 (2014), I ssue No. 03 (M ARCH) | SSN 2231-4245
AN ANALYSIS OF DETERMINANTS THAT INFLUENCE THE GOLD PRICE MOVEMENTS IN INDIA
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INDORE

ANAMIKA HARDIA
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ACROPOLIS INSTITUTE OF MANAGEMENT STUDIES & RESEARCH
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ABSTRACT

The average price of gold in January 2004 was Rs. 5850 per 10 grams but in December 2013 it was Rs. 29000 per 10 grams. The price of gold increased nearly
thousand times during study. Gold prices were on steep rise during the last decade and still rising. These prices have been thrilling human beings ever. Now days
it is not only utilized as wealth but also as a liquid asset, ‘an investment tool’, too. Almost in everyone’s investment portfolio hedging by the gold investment is
very important as it also acts as backbone of economy. The monetary demand of gold has been on roll during last decade as well as non-monetary demand. Gold
is used as a mode of transaction during international trade. It has also been observed that countries with large gold backing to their currency also have their
currency internationally acceptable. In India what were the reasons that affect the price of Gold during this particular period of time. Present study is based on
the gold price trends and introduces existing deliberations about what factors determine the gold price in India. And how factors like international business
environment, political environment, market conditions, its induction in commodity market, buying behavior of consumers, and inflation have affected prices of
gold during last decade. The paper specially focuses on rise in gold prices in India during the last years (between 2004 to 2013). According to empirical findings,
highly positive correlation is found between gold prices and inflation rate of our country.

KEYWORDS

Correlation, Demand, Exchange price, Gold, Inflation, International Business, Trend Analysis.

INTRODUCTION

here is no need to explain the importance of gold in India. Everyone from the economist to common people having same interest in the Gold and the

Price of Gold. Conventionally gold has been extremely deep-rooted in the Indian communal consciousness. From is discovery Gold has well thought-out

one of the most valuable metals, and its value has been used as the standard for many currencies (known as the gold standard) in history. Gold has been
used as a emblem for purity, value, royalty, and above all roles that come together these properties. Conventionally Gold having worldwide acceptance as
exchange medium in international business transactions. Consumption of gold experience a sharp increase of rate during the mid 1990s. Liberalization of gold
import policy, strong economic growth and favorable movements business in gold prices. Gold is now being used as an alternative for dollar since its collapse
(Turk and Rubino, 2008). Monetary and Non-Monetary demand for gold is steeply rising. It has been demanded by individual buyer, institutional buyer as well
as he Countries too. There has been drastic increase in the prices of gold since 2003. Conventionally people of India think that gold has been a safe and sound
investment choice, but its role has changed with the time. Gold is now being traded and forecasted as a commodity (Greely & Currie, 2008). Gold has entered in
to secular bull market, since than the prices are on rise. Gold unlike any other commodity has been continuously providing ample yield to its investors. In India
Gold has been commonly used in ornaments, but it was long consideration as an investment option by associates prevarication financial risks. Krauth (2011) in
his report has clearly mentioned that the demand for the gold will rise and will surpass $ 2500/0z in future. This will also impact the prices of gold in India too. It
is believed that gold prices will steeply rise in coming period of time. The role of gold in investment has drawn more attention since this transformational
economic crisis began to unfold in 2008 (Fei & Adibe, 2010).
Present study is highlights various factors that are influence the price increase of gold in India. The gold prices in India have shot up more than 900% in past
decade, and keep on to rise. The results reported in this paper indicate how monetary and non monetary factors are contributing towards increase in gold prices
and also how it would affect Indian economy.
The purpose of this paper is to examine the causes, resulting in increase in gold prices. This study also investigates the effects of international business
environment, Indian Economic environment, political environment, market circumstances, its induction in commodity market, buying behavior of consumers,
and inflation on gold prices with special reference to India (between 204-2013).

REVIEW OF LITERATURE

For the present research study, the researchers have consulted the literature in various national and international journals.

Krauth (2011) in his article has mentioned about some factors affecting prices of gold.

Ho, Wang & Liou (2010) also have stated that gold prices are affected by dollar index.

Aggarwal & Lucey (2005) have also discussed about crossing psychological price barriers of gold.

Feldstein (1978) has mentioned how gold prices are affected by inflation.

Greely & Currie (2005) in their paper have examined the causes for increase in demand for gold in last decade and how this contributed towards price rise

of gold.

Butler. J (2012) in his book has stated how increasing gold prices will affect economies of countries and gave measures to cope up with this scenario.

7.  Fan Fei (2010) explain in his paper about the another attempt to disentangle the price movement of gold after the Bretton-Woods system, the last
international monetary regime based on gold. Author states that in recent years, the world witnessed an aggressive growth in gold price.

8.  Prerena & Rituraj Baber in Paper state that gold prices are frequently rise during last decade. Author further state that from period 2002-2012 adopt trend
analysis which provides us the relevant picture of Indian domestic gold prices with many factors like its inflation, production, demand and dollar price
fluctuation.

9. Therole of gold in investment has drawn more attention since this transformational economic crisis began to unfold in 2008. (Liao S. & Chen ) here authors
believe that commodity prices should have different degrees of influences to individual industries instead of the whole market.

10. Mishra and Mohan 2012 the paper depicts that domestic and international gold prices are closely interlinked. And then it examines the nature of changes
in the factors affecting international gold prices during the last two decades. Short-run instability in international gold prices used to be common factors
such as international commodity prices, US dollar exchange rate and equity prices. (Mishra et.al 2012) this paper is an attempt to analyze the causality
relation that may run between domestic gold prices and stock market returns in India. The study by taking into consideration the domestic gold prices and
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stock market returns based on BSE 100 index, investigates the Granger causality in the Vector Error Correction Model for the period January 1991 to
December 2009. The analysis provided the evidence of feedback causality between the variables.

OBIJECTIVE OF THE STUDY

The major objectives of the study are:-

1.  Tostudy the impact of increasing gold prices on Indian economy & its significance.
2. To study the factors contributing towards the increase in the gold prices in India.
3. To studies the correlation between Average Gold price and average inflation rate.

RESEARCH METHODOLOGY

This paper aims at investigating the factors for sharp increase in the prices of gold in India from period of 2004-2013. This study is mainly based on secondary
data. The study analyses the yearly average gold prices which have been calculated by taking average of gold price of every month of every year.

At the onset, the Karl Pearson’s correlation coefficient, between abovementioned time series has been calculated. All the statistical calculations have been
performed with the help of IBM SPSS 20.0 version.

SIGNIFICANCE OF GOLD IN INDIA ECONOMY

Indians are irresistibly attracted to gold - either to be bought as ornaments or investments. Their fascination with gold jewelry has roots in the culture, tradition
and also the economic realities at the rural and grass root levels of the society. ). As an investment, gold has been an easier bet to hedge against inflation and
other risks. Indians have been buying and trading in gold since time immemorial, and continue to buy even now, at a time when it is more expensive than ever. A
shining fact about gold is constituting the most desirable and precious metal used in exchange. But these days the meaning of gold totally changed in current
paradigm gold is became a best mode of investment, which can say save mode of investment in the fluctuate market. The price of gold increases and notice
many drastic changes which effects on the whole economy. The impact of the rise in international gold prices is reflected in its domestic prices as well. Despite
the sharp recent price rise, in India, demand for gold has sustained, not only as a component of safe savings but also due to its social and cultural importance.
(Mishra R and Mohan G 2012). The government and experts believe that high gold imports are fatal to the economy. If India reduces gold imports, it could solve
the country's economic problems, erase the current account deficit, appreciate the rupee and boost growth. Experts say the country's balance of payment (BOP)
is negative because of the gold imports. The role of a liberalized and developed gold market in the interest of consumers is being increasingly realized and efforts
are underway for integrating the gold market with financial markets (Reddy, 1997, 2002, Thorat, 1997, Bhattacharya, 2002).

FACTORS INFLUENCING PRICES OF GOLD

The following table represents the ten year gold price per 10 grams:

2004 | 2005 | 2006 | 2007 2008 2009 2010 2011 2012 2013
5850 | 7000 | 8400 | 10800 | 12500 | 14500 | 18500 | 26400 | 31790 | 29000

FIGURE 1: PRICES OF GOLD PER 10 GRAMS FROM 2004-2013
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The data shows trend in the history of average price of gold per 10 grams over the given period of time. In 2004 the average price of gold is around Rs. 5850 per
10 grams and now it reaches to the average of Rs. 29000 in 2013 per 10 grams. It’s huge rice in average price of gold. Investing in gold can most probable will not
disappointing. Now we are going to study the factors that are contributing towards this rise. Now mentioned are the various factors which are contributing
towards rise in the prices of the gold and performing trend analysis.

1.  Inflation and Interest Rates: Gold is also commonly believed to be a hedge against inflation. Researchers define inflation as the general rise in the price
level (rather than an increase in the money supply) and use changes in the Consumer Price Index as the measure of monthly inflation. To be a hedge
against inflation as the idea is most commonly understood, gold would not only have to be uncorrelated with inflation, it would have to be negatively
correlated (Fei and Adibe 2010). So gold has always been considered as a good hedging instrument against inflation. As gold pegged to the US Dollar US
interest rates affected gold prices. Whenever interest rates fall gold prices increase and when inflation is on the rise so the gold prices also increase. Gold’s
most natural relationship to the general price level is what one might expect for any good or asset: A higher general price level should be associated with
higher gold prices ((Michael F. Bryan 1997). A closer relationship exists between gold prices and inflation, that is, the rate of change in the general price
level (d Wayne Angell 1998). The most recent decrease in the inflation rate also corresponds to a drop in gold prices, although the relationship is much
more synchronous, without a clear lead or lag time (Haubrich J 1998). In figure 3 clarifies the relationship by plotting the CPI inflation rate of ten year
against the gold prices. By the help of a decade periods particularly stand out that higher gold prices also lead to the rate of inflation with reference to
Indian country.
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FIGURE 2: INFLATION RATE AND GOLD PRICES (in ‘000/ounce) IN INDIA
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2. Currency Fluctuations: Economists have long recognized the role of currency valuation in pricing commodities, particularly imported commodities, such as
oil and gold. The material commodities however which possess these qualities in the highest degree are gold and silver. For these very grounds they’ve
been chosen by common consent for use as money, to symbolize the value of other things: the world market for them is most highly organized (Marshall,
1920). There is a negative relationship between the value of the dollar and gold and suggests that as the dollar loses value the price of both commodities
increases, as is consistent with recent experience in those markets (Kim and Dilts, 2011). Gold has inverse relationship with the dollar, recently in USA in
great financial turmoil the dollar has weakened against many currencies, thus it is expected that there will be increase in the gold prices. Dollar is de-facto
currency exchange all around the world. But now USA on financial depression gold has been substituted as a safe haven for investment.

3.  Decrease in the supply of the gold: the mining of the gold ore has been on the lower side from the past few years there is steep rise in the price of gold
and whereas the quantity extracted has been volatile, rather on a lower side .There has been decrease in of nearly 40% in production of gold. Gold behaves
less like a commodity than like long-lived assets such as stocks or bonds. That characteristic makes expectations particularly important because, like the
stock market, gold prices are forward-looking, and today’s price depends heavily on future demand and supply (Haubrich J. 1998). There also has been
increase in monetary and non-monetary demand of gold thus pushing price of gold

4.  Geo-Political concerns: whenever there is a geo political trouble, investors around the world rush to prevent attrition to their investment and gold attracts
one and all. For example: 9/11 attack in US lead increase in the demand of the gold.

5. Weakness in financial market: gold is negatively correlated with the stock, bonds and real- estate. During any of the financial and non financial crisis
investors like to invest in gold. The movement of gold price is explained in terms of a set of macroeconomic and financial variables (Aggarwal and Soenen,
1988, Ghosh et al. 2002, Mani and Vuyyuri, 2003). In a specific country, the gold market may be both supply driven due to ample domestic production or
demand driven due to huge import demand. In countries like India, which depend completely on gold import are price-takers, relying upon London fixes of
gold prices, entailing for an exogenous impact of gold price on physical gold demand. The domestic gold price is determined by global gold price, exchange
rate, transaction cost, import duties and some arbitrage component.

6. Demand from Central Bank: with dollar losing its value, Reserve bank of India and central banks of most of the developed countries started to increase
their share of gold in the storage to prevent excessive. From the time global financial crisis got off, there seems to be a perceptible boom in gold prices.
There has been increase in the demand of gold from central banks all over the world and from Reserve bank of India (Karunagaran, 2011). This is
confirmed by the gold investment digest (WGC, 2010) which reported that after two decades, a steady source of supply to the gold market, in 2010, central
banks become ‘net buyers of gold’. India had also officially purchased 200 tonnes of gold from IMF in October 2009, which placed its position ahead of
Russia to ninth place (Bloomberg, 2009). This was mainly due to RBI's strategic move to diversify its FOREX and also to strengthen the currency
(Karunagaran, 2011).

EMPIRICAL ANALYSIS

It is clear from figure 1 that the gold prices have increased between year 2004 and 2013 nearly thousand times. In figure 2 is observed that in respect with
increase in the rate of inflation there has also been increase in the price of gold. The value of Pearson’s correlation coefficient (r) between these over the period
2003 to 2014 is 0.786, To test whether this value of ‘r’ shows a significant relationship between the average price of gold and average inflation rate, it can be
said that the correlation between gold prices and inflation rate is statistically highly positive.

CONCLUSION

This analytical paper studies the a mixture of factors causative towards the ad infinitum escalating prices of gold in India and how factors like intercontinental
business environment, political environment, Economic environment of country, market conditions, behavior of consumers, and inflation have affected prices of
gold during last 10 years. From period 2004-2013 adopt trend analysis which provides us the appropriate picture of average gold prices in India with many
factors like its production, demand, financial market circumstances, geo-political concerns, etc. By the help of correlation this study shows that how gold price
influenced with other factors and states a positive result. Based on empirical test results, reveal that there are positive correlations between gold prices and the
inflation rate. From the point of view of advance research, there is a need to concentrate on the issue whether gold represent a prolific asset in India. Such a
research will have far accomplishment connotation for policies relating to gold in context with domestic market.
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