VoLUME No. 4 (2014), I ssue No. 03 (M ARCH) | SSN 2231-4245

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland [HililICVAIIEIGHSI08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 3130 Cities in 166 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 4 (2014), I ssue No. 03 (M ARCH) | SSN 2231-4245

CONTENTS

Sr. TITLE & NAME OF THE AUTHOR (S) Page
No. No.

1. MARRIED WOMEN WORKING IN NIGHT SHIFT AND ITS IMPACT ON FAMILY 1
RELATIONSHIP

DR. MUNIVENKATAPPA, DR. LAKHSMIPATHI. C.G, DR. SHOBHA. C & T.
NARASIMHAIAH

2. BANKS IN BRAZIL: CHALLENGES AFTER THE GLOBAL CRISIS 6
MARIA ALEJANDRA CAPORALE MADI & JOSE RICARDO BARBOSA GONCALVES

3. A STUDY ON POTENTIALITY OF SILVER AS AN INVESTMENT ASSET 11
CHANDRA SHEKAR BM, DR. NIRMALA K REDDY & MUNILAKSHMI R

4. ECONOMIC DEVELOPMENT AND TOURISM IN SIKKIM: A CRITICAL REVIEW 16
ANJAN CHAKRABARTI

5. AN ANALYSIS OF DETERMINANTS THAT INFLUENCE THE GOLD PRICE 22
MOVEMENTS IN INDIA
SHEETAL DUBEY & ANAMIKA HARDIA

6. RISING FOOD PRICES AS THE BASE OF INFLATION IN INDIAN ECONOMY 26
CHITRA BHATIA ARORA

7. ADULT EDUCATION: A KEY ELEMENT FOR THE TRIBAL WOMEN’S 32
EMPOWERMENT
DR. TADEPALLI DORA BABU

8. EFFECTIVENESS OF NREGA’S IMPLEMENTATION IN INDIA 36
PRIYANKA PANDEY

9. BUILDING BRAND LOYALTY THROUGH SOCIAL MEDIA 41
ROBIN INDERPAL SINGH

10. IFRS: AN IMPLEMENTATION 44
PAYAL CHATLY

11. CONTRIBUTION OF IMPROVED AGRICULTURAL INPUTS USE ON VEGETABLE 48
PRODUCTION: IMPACT ANALYSIS ON VEGETABLE PRODUCERS IN ALMATA,
TIGRAY, ETHIOPIA

GEBREMESKEL BERHANE TESFAY

12. IMPORTANCE OF INNOVATION FOR SME GROWTH: EVIDENCE FROM 54
ALBANIA
DORJANA FEIMI & DR. VASILIKA KUME

13. ROLE OF MAHARATNA COMPANIES IN INDIAN ECONOMY 59
NIRANJAN KUMAR SINGH & NITA CHOUDHARY

14. DEVELOPING COMPETENCY BY STRATEGISING AN AGILE SUPPLY CHAIN 66
VIMALNATH VENKATASUBRAMANIAN & R BASKARAN

15. EURO ZONE CRISIS: IMPACT AND IMPLICATION FOR INDIA 71
NEHA ARORA

REQUEST FOR FEEDBACK & DISCLAIMER 7e

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 4 (2014), | ssue No. 03 (M ARCH) | SSN 2231-4245

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON
LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
DR. BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS
DR. PRIYA RANJAN TRIVEDI

Chancellor, The Global Open University, Nagaland

PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal

PROF. S. L. MAHANDRU

Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR
PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR.
DR. SAMBHAYV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SIKANDER KUMAR
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh
PROF. SANJIV MITTAL
UniversitySchool of Management Studies, GuruGobindSinghl. P. University, Delhi
PROF. RAJENDER GUPTA
Convener, Board of Studies in Economics, University of Jammu, Jammu

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 4 (2014), | ssue No. 03 (M ARCH) | SSN 2231-4245
PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. S. P. TIWARI
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad
DR. ANIL CHANDHOK
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana
DR. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra
DR. SAMBHAVNA
Faculty, I.I.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. VIVEK CHAWLA
Associate Professor, Kurukshetra University, Kurukshetra
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS
PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PARVEEN KHURANA
Associate Professor, MukandLalNationalCollege, Yamuna Nagar
SHASHI KHURANA
Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala
SUNIL KUMAR KARWASRA
Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad
DR. VIKAS CHOUDHARY
Asst. Professor, N.I.T. (University), Kurukshetra

TECHNICAL ADVISOR.
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VoLUME No. 4 (2014), I ssue No. 03 (M ARCH) | SSN 2231-4245

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science;
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation;
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics;
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management;
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics;
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers &
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks;
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal
Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF.

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 4 (2014), I ssue No. 03 (M ARCH) | SSN 2231-4245

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
o For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
o Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 4 (2014), I ssue No. 03 (M ARCH) | SSN 2231-4245
ROLE OF MAHARATNA COMPANIES IN INDIAN ECONOMY
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ABSTRACT

The Central public sector enterprises (CPSEs) have played a key and vital role in developing the nation on the global map. In 1996-1997, it was decided by
Government of India that public sector companies having comparative advantages should be supported in terms of grant of autonomy in their drive to become
global giants by giving the navaratna status. Seeing the performance of Navaratna companies, government decided to introduce Maharatna scheme to empower
mega CPSEs to expand their operations as global giants on 4" Feb ’2010. As of 31 July’ 2013, 07 CPSEs have been given Maharatna status. This paper will focus
on the journey of Maharatna CPSEs towards nation building due to economic reforms and fluctuating market conditions in the way to become global giants.

KEYWORDS

maharatna companies, Indian economy.

INTRODUCTION
he importance of Central public sector enterprises (CPSEs) in Indian economy can never be over emphasized. A number of CPSEs also serve critical
functions of furthering the socio economic objectives of the nation and ensuring stability in prices of key products. Since inception, the Central Public
Sector Enterprises (CPSEs) have been the mainstay of the Indian economy. CPSEs were set up with the mandate to serve the broad macro-economic
objectives of higher economic growth, to achieve self-sufficiency in production of goods/ services to facilitate long term equilibrium in balance of payments and
to ensure stability in prices and create benchmarks for prices of essential items.
With the onset of economic reforms in 1991, the Government of India initiated a systemic shift to a more open economy with greater reliance upon market
forces and a larger role of the private sector including foreign direct investment. Subsequently, CPSEs were exposed to competition from domestic private sector
companies as well as large multi-national corporations. Given the competitive environment, the CPSEs undertook significant initiatives for up scaling
technologies and capacities in order to operate at par with the private counterparts in the liberalized and globalized economy. With continued focused efforts
towards achieving excellence, several of the CPSEs have become self reliant and are playing a vital role in building the Indian economy. Giving Navratna and
Maharatna status to CPSEs was just a step to make companies self reliant.
Coal India Limited, ONGC, IOCL, SAIL, BHEL, GAIL and NTPC Limited are among the seven Maharatnas of the country's Central Public Sector Enterprises. The
government of India has accorded the status of ‘Maharatna’ to Steel Authority of India (SAIL), Indian Oil Corporation (IOCL), Oil & Natural Gas Corporation
(ONGC) and NTPC Limited through a office memorandum No. 22(1)/2009-GM-GL-101 dated 19™ May, 2010. Subsequently, government of India has accorded
the status of ‘Maharatna’ to Bharat Heavy Electricals Limited, GAIL (India) Limited and Coal India Limited through a office memorandum No. 22(1)/2009-GM
dated 1°" February, 2013 and 22(1)/2009-GM dated 11™ April, 2011 respectively. The objective is to give more autonomy to the company so that they can take
on global competition.
In the year 2010, the government announced a new policy under which select top performing central public sector units would be delegated substantially more
financial and managerial powers than what they already have. The policy approved by the Cabinet seeks to provide further incentives to public sector
enterprises that are in the category of Navratnas and already enjoy a substantial measure of operational and investment freedom.

LITERATURE REVIEW

As per Deloitte study, Roopen Roy (2010) states that Singapore Airlines is a PSU. It is profitable, efficient and well performing. The largest shareholder in
Volkswagen is the state of Lower Saxony in Germany. The case of Pohang Iron and Steel Company (Posco) is even more startling. The World Bank rejected the
loan application of the Korean government for setting up a steel plant in Pohang — then a fishing village. No wonder, Korea neither had deposits of iron ore nor
coking coal. The Korean government took the help of a consortium of Japanese bankers and set up Posco as a State Owned Enterprise (SOE). It is now the third
largest producer of steel and doubtlessly one of the most efficient. It was only in 2000 that the company was fully privatized. There is little difference between
Singapore Airlines and Air-

India in their ownership structures. The difference lies in the governance, style of management, empowerment, attitude to customer service and results
produced by its leadership teams.

Niranjan Kumar (2011) explained fulfillment of Maharatna eligibility criteria set by SAIL given by the Department of Public Enterprises (DPE), Government of
India for achievement of Maharatna status.

Ankita (2013) has calculated the revenue factor for SAIL which shows that despite of the decline in the number of employees i.e. from 137496 employees (2002-
03) to 110794 employees (2010-11), the revenue per employee shows an increasing trend throughout the study period except in 2005-06.This rising revenue
factor is due to the fact that SAIL considers its human resources as its most valuable asset and has been continuously investing in this asset through systematic
and well-planned programmes to make it current with latest technologies and processes. Niranjan (2012) has made the Comparison of Strategic decision taken
by SAIL . & Tata Steel and co-related the strategy with the performance of the company.

As per the research of Debasish (2013), the average risk associated with the business operations of NTPC Ltd. was lower in the post-liberalization period as
compared to that in the pre-liberalization period. a growth in the business risk associated with NTPC Ltd. During the pre-liberalization period whereas that in the
post-

Liberalization period it reflects a negative growth and the slopes of the trend lines were found to be statistically significant at 0.01 level. It also confirms that
although there was a clear upward trend in the business risk associated with NTPC Ltd. during the pre-liberalization period, a strong evidence of negative trend
in it during the post liberalization period was noticed.
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Ukey (2012) has explained that there has been a paradigm shift in the perceptions, mind set and way of working, of not only the top management but in general
all the employees of the CPSEs. It appears the whole culture has changed for the better. This transformation is owing to the changes in the philosophy, policy
and the changed market scenario in National as well as Global economy. Post 1991 the CPSEs got exposed to the competition and free and borderless market
forces. The CPSEs had to face multiple challenges internally from domestic market and externally from the MNC and global players. As a result for survival either
they had to shape up or ship out. With very limited options, withdrawal of budgetary support and shrinking demand they had to adopt professional approach,
increase productivity, adhere to the best management and financial practices. This shift is very clearly visible in the annual reports of CPSEs which are akin to the
performance reports of employees.

OBJECTIVES OF THE STUDY

1)  To find out the market capitalization of Maharatna CPSEs

2)  To examine the time taken by Navaratna CPSEs to get Maharatna status

3)  Strategy Analysis of the companies which has taken highest and lowest time in getting the Maharatna status.
4)  Tofind out the profit after tax of Maharatna CPSEs in 2012-13

5)  To compare the annual turnover of Maharatna CPSEs in 2012-13

6) To find out the domestic share of Maharatna companies in nation growth

RESEARCH METHODOLOGY

DATA COLLECTION

The entire data used for the present study have been obtained from the secondary sources.

Sources of data collection are

1)  Annual Reports of all seven Maharatnas companies obtained from their respective websites

2)  Reports of department of public enterprise, government of India accessed from the website www.dpe.nic.in
TYPES OF DATA COLLECTED

1)  Annual Turnover and profit after tax of all maharatna companies in year 2012-2013

2)  Year of establishment, Dates of getting Maharatna and Navaratna status of all maharatna companies.

3)  Domestic share of Maharatna companies

ANALYSIS & DISCUSSION

The information obtained as a result of the study has been compiled in a database formed in table 1.

TABLE 1: DESCRIPTIVE STATISTICS OF MAHARATNA COMPANIES

Name of the CPSEs Year of Date of Date of Time taken to get Turnover | Profit After % Profit
Establishment | Maharatna Navaratna status | Maharatna status from (2012- Tax(2012-13) (2012-13)
status Navaratna 13) in crores
in crores
Bharat Heavy JAN, 1964 01.02.2013 22.07.1997 15 years 7 months 50156 6615 13.19
Electricals Limited
Coal India Limited 01.11.1975 11.04.2011 24.10.2008 2 years 6 months 88281 17356 19.66
GAIL (India) Limited 16.08.1984 01.02.2013 11.11.1997 15 years 3 months 47333 4022 8.50
Indian Oil Corporation | 01.09.1964 19.05.2010 22.07.1997 12 years 10 months 447096 5005.17 1.12
Limited
NTPC Limited 07.11.1975 19.05.2010 22.07.1997 12 years 10 months 67930.81 | 12619 18.58
Oil & Natural Gas 14.08.1956 19.05.2010 22.07.1997 12 years 10 months 82552 20926 25.35
Corporation Limited
Steel Authority of India | 24.01.1973 19.05.2010 22.07.1997 12 years 10 months 49350 2170.35 4.40
Limited

Source: Annual reports (2012-2013) of the company accessed from company website

1)  MARKET CAPITALIZATION OF MAHARATNA CPSEs

FIG.: 1
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Market capitalisation of Maharatna companies & CPSEs (BSE) as on 31.07.2013

15.51%

CPSEs market share

Maharatna companies market share

Source: http://divest.gov.in/Market_Capitalisation.asp?ord=comp_name accessed on 27.08.2013

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

60




VOLUME No. 4 (2014), | ssue No. 03 (M ARCH)

| SSN 2231-4245

Central public sector enterprises (CPSEs) play a vital role in the development of the country in global arena having a 15.51 % of market capitalization as on
31.07.2013 wherein Maharatna companies contributes 10.83 % market share as shown in fig.1. It reveals the strategic importance of Maharatna companies in

nation growth and becoming the global players.

2)

TIME TAKEN BY NAVARATNA CPSEs TO GET MAHARATNA STATUS

FIG.: 2

Timetaken to get Maharatna status from Navaratna

M Bharat Heavy Electricals
Limited
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M Indian Qil Corporation
Limited
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m Oil & Natural Gas
Corporation Limited

m Steel Authority of India
Limited

Source: http://dpe.nic.in/important_links/dpe_guidelines/maharatna_navratna accessed on 26.08.2013

FIG. 3: TIME SERIES PLOT FOR GRANT OF MAHARATNA STATUS
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Fig.2 & 3 shows the time taken by the navaratna companies to get maharatna status. It is observed that Coal India Limited has taken least time i.e 30 months
only to get the Maharatna status. Highest time is taken by BHEL.

3)

STRATEGIC ANALYSIS OF THE COMPANIES WHICH HAS TAKEN HIGHEST & LOWEST TIME IN GETTING THE MAHARATNA STATUS

As a single largest coal producer in the world, Coal India Limited enjoys monopoly in domestic market.
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TABLE 2: SWOT ANALYSIS OF COAL INDIA LIMITED

Strength Weakness
1)  Single largest coal producer in the world well positioned to capitalize on the high 1)  Poor infrastructure facilities.
demand for coal in India for various projects. 2)  Mining technology is outdated.

Coal mining in India is associated with poor employee
productivity.

High cost of production in underground coal mines
rendering them largely loss making.

5)  High rate of illegal mining.

2)  Well established track record of growth and cost efficient operations as well as 3)
financial performance.
3)  Strong capabilities for exploration, mine planning, research and development. 4)

Threats

1) Most of the coal reserves are under forest and tribal
inhabited areas, increasingly making it difficult to excavate.
Large coal bearing areas in India is in disturbed areas, thus
prone to operational disruptions.

Change in policies/ regulations governing the sector e.g.
private  participation may negatively impact ClIL's
performance.

Opportunities
1)  Strong economic growth in India and resultant demand for energy opens huge
growth opportunities for CIL.
2) Coal is cheapest source of energy and thus demand will continue to remain |2)
strong, comparative to alternate energy sources available in India.
3)  Increased business opportunity through the use of imported coal by blending the | 3)
same with domestic coal to remove mismatch in quantity and quality.

Table no. 2 shows the SWOT analysis of Coal India Limited which indicates that in spite of having severe weakness, company utilized the financial and decision
autonomy given by Government of India as a Navaratna company in such a way that it took smallest time to get Maharatna status by implementing following
business strategy:-

a) Increasing production and capitalize on the significant demand-supply gap.

b) Improve realizations through E-Auction sales.

¢) Enhancing pricing mechanisms

d) Enhance profitability and maintain competitiveness by improving operating and cost efficiencies

e) Acquiring strategic international resources or mining rights and identifying joint development opportunities in foreign countries.

f) Focusing on developing environmentally and socially sustainable operations.

TABLE 3: SWOT ANALYSIS OF BHEL

Weakness
1) Product delivery and desired sequence of supplies
2) Large delivery cycles in comparison with international suppliers of similar

Strength
1)  Good engineering base and ability to demonstrate
2)  Stable industrial relationship

3)  Access to contemporary technologies with the support from renowned | equipment.
collaborators. 3) Inability to provide supplier’s credit, soft loans and financing of power
4)  Ability to set up power plants on turnkey basis, Strong knowledge base | projects.

4) Liquidity position of BHEL is not satisfactory because of poor financial
position of state electricity boards, which are the major customers of BHEL.

for manufacture of entire equipment is available with the company.
5)  Services and spares are not easily available for non- BHEL products and
if they are, price charged are very high.

Opportunities

1) Demand for power and plant equipment is expected to grow.

2) Private sector power plants to offer expanded market as utilities suffers
resource crunch.

Threats

1) Increased competition from national and MNCs.

2) Multilateral agencies reluctant to lend to power sector because of poor
financial management of State Electricity Board

3) Life expansion program for old power stations. 3) Private players in power sectors
4) Export opportunities. 4) Level playing ground not available, foreign companies spending much more

5) Financial and operational autonomy on business promotion tactics.

As per Sudheer Pal (2013), BHEL imported components account for up to 30 per cent of the total production cost. The rupee’s devaluation is adding to weak
order inflows. The depreciation has eroded gains that could be accrued from the rise in import duty on power equipment to 21 per cent announced last year.
BHEL’s new strategies also stem from the increasing competition in the domestic market. Analysts say recently, the company lost a few local orders that created
new lower pricing benchmarks. It also refrained from bidding for an order by Reliance Industries for nine circulating fluidized bed combustion (CFBC) boiler sets.
Table no. 2 shows the SWOT analysis of BHEL which indicates that due to its financial weaknesses, it took longest time to get the Maharatna status. The business
strategies adopted by BHEL to overcome the weaknesses and threats are:-

a) Reducing dependency on imports through enhanced localization and optimizing designs

b) Focusing on domestic manufacturing of components that have hitherto been imported

c) The rupee's devaluation is adding to weak order inflows and strengthening competition in the local market, its traditional stronghold.

d) Widening of its vendor base and reduce cost of procuring key materials.
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TABLE 4: COMPARISON OF STRATEGIC DECISION TAKEN BY COAL INDIA LTD. & BHEL

Basic Competitive Strategic Options (A company’s first strategic option)

Coal India Ltd.

RN

Best Cost Provider,

BHEL

Focused
Differentiation

Monopoly

Complementary Strategic Options (A company’s second set of strategic choices)

Coal India Ltd. BHEL

Use of Internet as a Joint

Joint Ventures

Distribution channel Ventures

Licensing, Acquisition, Expansion,
Acquisition, Expansion,
Modernization,

Diversification

Modernization
Outsourcing

of Value chain activities

Functional Area Strategies to support the above strategic choices
(A company’s third set of strategic choices)

Coal India Ltd. BHEL

Production, R&D, Production, Human Resource,

Marketing Marketing

Timing a Company Strategic Moves in the Marketplaces
(A company’s fourth set of strategic choices)

Coal India Ltd BHEL

Late Mover Fast Follower
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4)  PROFIT AFTER TAX OF MAHARATNA CPSEs in 2012-13
FIG. 4: DATA SOURCE: 2012-13 ANNUAL REPORTS OF BHEL, CIL, GAIL, 10CL, NTPC, ONGC & SAIL
Profit after tax analysis for Maharatna CPSEs for year 2012-13
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Fig.3 shows the profit after tax analyis of maharatna companies. It indicates that ONGC earns highest profit and SAIL earns smallest profit among maharatna

companies.
5) ANNUAL TURNOVER COMPARISION OF MAHARATNA CPSES IN 2012-13
FIG. 5: DATA SOURCE: 2012-13 ANNUAL REPORTS OF BHEL, CIL, GAIL, I0CL, NTPC, ONGC & SAIL
Annual turnover (2012-13) comparision for Maharatna CPSEs
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Fig.4 shows that Indian Oil Corporation Limited has posted highest turnover among maharatna CPSEs and GAIL posted lowest turnover.
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6)

DOMESTIC SHARE OF MAHARATNA COMPANIES IN NATION GROWTH

TABLE 5: DOMESTIC SHARE OF MAHARATNA CPSES

S.No. | Name of the Company Sector Domestic share
1 Coal India Limited Hard Coal & Coking Coal 80%

2 ONGC Crude Oil 74%

3 GAIL Natural Gas Transmission 82 %

4 Indian Oil Corporation Ltd. | Supply of Petrol & Diesel 46%

5 SAIL Production of crude and finished steel | 33%

6 NTPC Thermal Power generation 41.3%

Source of data for S.No. 1 to 5: Table no. 1.10, page no.17, Public Enterprises Survey 2011-12: Vol-I accessed from
http://dpe.nic.in/sites/upload_files/dpe/files/survey1112/survey01/Overview.pdf on 19.01.2014
Source of data for S.No. 6: sl.no.4.1.3, Page no.22 accessed from http://www.circ.in/pdf/Public_Sector_Enterprises.pdf on 19.01.2014

Table no.5 shows the strategic importance of Maharatna companies as a domestic share for the growth of nation in the basic area like electricity oil, steel etc. In
the coal segment, coal india is having highest domestic share i.e. 80% and SAIL is with least domestic share i.e.33% in steel sector.

CONCLUSION

A company qualifying for the maharstna status should have an average annual turnover of Rs 20,000 crore during the last three years against Rs 25,000 crore
prescribed earlier. The average annual net worth of the company should be Rs 10,000 crore.

The Maharatna status empowers mega CPSEs to expand their operations and emerge as global giants. The coveted status empowers the boards of firms to take
investment decisions up to Rs 5,000 crore as against the present Rs 1,000 crore limit without seeking government approval. The Maharatna firms would now be
free to decide on investments up to 15% of their net worth in a project, limited to an absolute ceiling of Rs 5,000 crore. As a result of it, maharatna companies
have 10.83% of market capitalization having a domestic share of more than 30% in the basic area like electricity oil, steel etc.

REFERENCES

1.  Chaturvedi, Ankita (2013). Human Resource Accounting and Its Effect on Organizational Growth :(A Case Study of Steel Authority of India Ltd.), Research
Analysis and Evaluation, ISSN 0975-3486,(Print)E-ISSN-2320-5482, April- May (Combind), VOL-IV , ISSUE 43-44,pp.20-22

2. Roy, Roopen (2010), Public Sector Enterprises in India — Catalyst for Growth: http://www.indianchamber.org/policy_forms/3.pdf accessed on 28.08.2013,
pp.1

3. Singh, Niranjan Kumar et al (2011). A Journey towards excellence: Steel Authority of India limited (SAIL) from Navratna to Maharatna : M. S. Ramaiah
Management Review, Vol. 2, No. 2, pp. 42 —47.

4.  Singh, Niranjan Kumar et al (2012). "Business Strategies for Sustainable Growth of Indian Steel Industry: SAIL Vs. Tata Steel" by Niranjan Kumar Singh and
Nita Choudhary published in Global Management Review, ISSN: 0973-9947, Feb 2012, Volume 6, Issue 2, pp.36-47

5. Singh, Sudheer Pal (2013), BHEL reworks import strategy in the face of rupee's decline accessed from http://www.business-
standard.com/article/companies/bhel-reworks-import-strategy-in-the-face-of-rupee-s-decline-113082600108_1.html on 26.01.2014.

6.  Sur, Debasish et al (2013).Business Risk in NTPC Ltd. During the Pre-Liberalization and Post-Liberalization Periods: A Comparative Analysis, The
Management Accountant, Vol.48, No.2, pp.206-212

7. Ukey, Krishnarao L. (2010). Impact of C&AG’s Audit on the Functioning of the Public Enterprises, International Conference on Technology and Business

Management, March 26-28. 2012,pp.222-236

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

65




VoLUME No. 4 (2014), I ssue No. 03 (M ARCH) | SSN 2231-4245

REQUEST FOR FEEDBACK

Dear Readers

At the very outset, International Journal of Research in Commerce, Economics & Management (IJRCM)
acknowledges & appreciates your efforts in showing interest in our present issue under your kind perusal.

I would like to request you tosupply your critical comments and suggestions about the material published
in this issue as well as on the journal as a whole, on our E-mailinfoijrcm@gmail.com for further

improvements in the interest of research.

If youhave any queries please feel free to contact us on our E-mail infoijrcm@gmail.com.

| am sure that your feedback and deliberations would make future issues better — a result of our joint
effort.

Looking forward an appropriate consideration.
With sincere regards

Thanking you profoundly

Academically yours

Sd/-
Co-ordinator

DISCLAIMER

The information and opinions presented in the Journal reflect the views of the authors and not of the
Journal or its Editorial Board or the Publishers/Editors. Publication does not constitute endorsement by the
journal. Neither the Journal nor its publishers/Editors/Editorial Board nor anyone else involved in creating,
producing or delivering the journal or the materials contained therein, assumes any liability or
responsibility for the accuracy, completeness, or usefulness of any information provided in the journal, nor
shall they be liable for any direct, indirect, incidental, special, consequential or punitive damages arising
out of the use of information/material contained in the journal. The journal, nor its publishers/Editors/
Editorial Board, nor any other party involved in the preparation of material contained in the journal
represents or warrants that the information contained herein is in every respect accurate or complete, and
they are not responsible for any errors or omissions or for the results obtained from the use of such
material. Readers are encouraged to confirm the information contained herein with other sources. The
responsibility of the contents and the opinions expressed in this journal is exclusively of the author (s)
concerned.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

66




OLUME No. 4 (2014), 1ssue No. 03 (M ARCH | SSN 2231—424

ABOUT THE JOURNAL

In this age of Commerce, Economics, Computer, |.T. & Management and cut throat
competition, a group of intellectuals felt the need to have some platform, where young
and budding managers and academicians could express their views and discuss the
problems among their peers. This journal was conceived with this noble intention in view.
This journal has been introduced to give an opportunity for expressing refined and
innovative ideas in this field. It is our humble endeavour to provide a springboard to the
upcoming specialists and give a chance to know about the latest in the sphere of research
and knowledge. We have taken a small step and we hope that with the active co-
operation of like-minded scholars, we shall be able to serve the society with our humble

efforts.

INTERNATIONAL JOURNAL OF RESEARCH IN
COMPUTER APPLICATION & MANAGEMENT

D

WRCay

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT I

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




