VoLUME No. 5 (2015), I ssue No. 06 (JUNE) | SSN 2231-4245

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:

Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S:A!, Cabell’s Directories of Publishing Opportunities, U.S.A!,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
The American Economic Association's electronic bibliography, EconlLit, U.S.A.,
Index Copernicus Publishers Panel, Poland [HililICVAIIEIGHSI08 & number of libraries all around the world.

Circulated all over the world & Google has verified that scholars of more than 4255 Cities in 176 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 5 (2015), I ssue No. 06 (JUNE) | SSN 2231-4245

CONTENTS

Sr. Page
No. TITLE & NAME OF THE AUTHOR (S) No.
1. SWOT ANALYSIS ON GREEN MARKETING: AN EMPIRICAL INVESTIGATION 1
K. SHARIFA NIZARA & DR. . MOHAMED SHAW ALEM

2. MANAGEMENT PHILOSOPHY AND PRACTICES IN BHAGAVAD GITA: AN ANALYSIS 5
DR. KIRAN ARORA

3. IMPACT OF BEEKEEPING ON INCOME AND EMPLOYMENT: A STUDY IN CENTRAL PROVINCE OF 8
ZAMBIA
SYED ALI

4. FOREIGN DIRECT INVESTMENT IN INSURANCE SECTOR: TRENDS AND OPPORTUNITIES IN INDIA 13
KULDEEP KUMAR

5. LAND COMPENSATION AND ITS IMPACT ON RURAL ECONOMY: A STUDY ON RAILWAY PROJECT IN 18

PAPUM PARE DISTRICT OF ARUNACHAL PRADESH, INDIA
DR. TASI KAYE & BIRI AMJI

6. INCOME AND EMPLOYMENT OPPORTUNITIES OF WOMEN IN RURAL LAKHIMPUR DISTRICT OF 24
ASSAM
DR. GOBIN CHANDRA BORUAH & RUMEE DUTTA

7. SUSTAINABLE AGRICULTURAL DEVELOPMENT AND RURAL POVERTY IN INDIA 28
DR. JASMEET KAUR

8. CHALLENGES AFFECTING ORGANISED RETAILING IN INDIA 32
MANOJ KUMAR SINGH

9. DECADAL ANALYSIS OF EFFECT OF LITERACY RATE ON CHILD LABOUR IN CONTEXT TO INDIAN U.T.’s 35
RITU PRIYA

10. ASSESSING THE IMPACT OF STORE AESTHETICS AND ADVERTISEMENT ON CONSUMER PERCEPTION 39
TOWARDS BRANDED MEN’S ATTIRE: AN EMPIRICAL INVESTIGATION
DIPTI JAIN

11. ETHICS AND VALUES IN BUSINESS ORGANISATION 45
SANDEEP YADAV

12. MACROECONOMIC VARIABLES AND ITS IMPACT ON STANDAND AND POOR BOMBAY STOCK 48
EXCHANGE SENSITIVE INDEX
DR. S.SELVAKUMAR & R. NANDHINI

13. TAX REVENUE AND ITS IMPACT ON ECONOMIC GROWTH OF INDIA: AN EMPIRICAL STUDY 53
MEHRAJ U DUN BATHANGI! & DR. SHAUKAT HASEEN

14. VALIDITY OF RETAIL SERVICE QUALITY SCALE (RSQS) IN UNORGANISED RETAIL OUTLETS LOCATED IN 58
RURAL ENVIRONMENT
N. VIJAYALAKHSMI & DR. SALEEM KHAN

15. THE LEGAL ORIGIN OF THE PRINCIPLE OF 'FREE, PRIOR, INFORMED CONSENT' AND ITS APPLICATION 62
TO NATURAL RESOURCE PROJECT DEVELOPMENTS
THUO NJOROGE DANIEL

16. THE HIPC INITIATIVE AND THE SUSTAINABILITY OF THE NATIONAL DEBT IN CAMEROON 66
JUMBO URIE ELEAZAR & TAFAKEU METIAMBENG MARIE JOSEE

17. THE IMPACT OF ADEQUATE AND AFFORDABLE HOUSING ON SUSTAINABLE DEVELOPMENT: A CASE 73
STUDY OF RWANDA
SYLVIE NIBEZA

18. IMPACT OF LAND ACQUISITION ON SOCIAL CONDITIONS OF FARMERS 81
JYOTI SANGWAN

19. DOES THE QUALITY OF CORPORATE GOVERNANCE AFFECT THE FINANCIAL PERFORMANCE IN INDIAN 83
IT SECTOR? AN INSIGHT
NIDHI TYAGI

20. | AN EMPIRICAL ANALYSIS OF FINANCIAL SECTOR REFORM AND ITS IMPACT ON NIGERIAN ECONOMY| 88
(1980-2014)
MAGAJI ABDULLAH USMAN

REQUEST FOR FEEDBACK & DISCLAIMER 96

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 5 (2015), | ssue No. 06 (JUNE) | SSN 2231-4245

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON
LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
DR. BHAVET
Faculty, Shree Ram Institute of Engineering & Technology, Urjani

ADVISORS
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR
PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

FORMER.CO-EDITOR,
DR. S. GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SIKANDER KUMAR
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh
PROF. SANJIV MITTAL
UniversitySchool of Management Studies, GuruGobindSinghl. P. University, Delhi
PROF. RAJENDER GUPTA
Convener, Board of Studies in Economics, University of Jammu, Jammu
PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 5 (2015), | ssue No. 06 (JUNE) | SSN 2231-4245

PROF. S. P. TIWARI
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad
DR. ANIL CHANDHOK
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana
DR. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra
DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. VIVEK CHAWLA
Associate Professor, Kurukshetra University, Kurukshetra
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS
PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PARVEEN KHURANA
Associate Professor, MukandLalNationalCollege, Yamuna Nagar
SHASHI KHURANA
Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala
SUNIL KUMAR KARWASRA
Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad
DR. VIKAS CHOUDHARY
Asst. Professor, N.I.T. (University), Kurukshetra

FORMER TECHNICAL ADVISOR,
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VoLUME No. 5 (2015), I ssue No. 06 (JUNE) | SSN 2231-4245

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science;
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation;
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics;
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management;
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics;
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers &
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks;
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal
Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:
DATED:

THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please
specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in
one of your journals.

| hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any
language fully or partly, nor is it under review for publication elsewhere.

| affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to their
inclusion of names as co-authors.

Also, if my/our manuscript is accepted, | agree to comply with the formalities as given on the website of the journal. The Journal has
discretion to publish our contribution in any of its journals.

NAME OF CORRESPONDING AUTHOR

Designation

Institution/College/University with full address & Pin Code

Residential address with Pin Code

Mobile Number (s) with country ISD code

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No)
Landline Number (s) with country ISD code

E-mail Address

Alternate E-mail Address

Nationality

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 5 (2015), I ssue No. 06 (JUNE) | SSN 2231-4245

10.
11.

NOTES:

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript.
pdf. version is liable to be rejected without any consideration.

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/
Education/Psychology/Law/Math/other, please specify)

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message
w.r.t. to the manuscript.

d) The total size of the file containing the manuscript is expected to be below 1000 KB.

e) Abstract alone will not be considered for review and the author is required to submit the complete manuscript in the first

instance.

f)  The journal gives acknowledgement w.r.t. the receipt of every email within twenty four hours and in case of non-receipt of
acknowledgment from the journal, w.r.t. the submission of manuscript, within two days of submission, the corresponding
author is required to demand for the same by sending a separate mail to the journal.

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except the covering letter and the
cover page of the manuscript, in the manner as mentioned in the guidelines.

MANUSCRIPT TITLE: The title of the paper should be bold typed, centered and fully capitalised.

AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and
email/alternate email address should be given underneath the title.

ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any.

ABSTRACT: Abstract should be in fully italicized text, ranging between 150 to 300 words. The abstract must be informative and
explain the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full.

KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in
alphabetic order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small
letters, except special words e.g. name of the Countries, abbreviations.

JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at
www.aeaweb.org/econlit/jelCodes.php, however, mentioning JEL Code is not mandatory.

MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free
from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end.

HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading.
SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.
MAIN TEXT:

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE:

INTRODUCTION
REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES
HYPOTHESIS (ES)
RESEARCH METHODOLOGY
RESULTS & DISCUSSION
FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS
LIMITATIONS
SCOPE FOR FURTHER RESEARCH
REFERENCES
APPENDIX/ANNEXURE

The manuscript should preferably range from 2000 to 5000 WORDS.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 5 (2015), I ssue No. 06 (JUNE) | SSN 2231-4245

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self explained, and titles must be
above the table/figure. Sources of data should be mentioned below the table/figure. /t should be ensured that the tables/figures
are referred to from the main text.

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, horizontally centered with equation/formulae
number placed at the right. The equation editor provided with standard versions of Microsoft Word should be utilised. If any other
equation editor is utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that
does not have the editor.

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined
on its first use in each section: Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections.

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised
references in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing. Also check to make sure
that everything that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the
references as per the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.
. Use (ed.) for one editor, and (ed.s) for multiple editors.
. When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically

ascending order.
. Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

. The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters,
dissertations, reports, working papers, unpublished material, etc.

. For titles in a language other than English, provide an English translation in parenthesis.

. Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate
some specific point, which may be placed in number orders after the references.

BOOKS
. Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
. Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility,
Edited by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-
303.

JOURNAL AND OTHER ARTICLES

. Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities,"
Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management
Association, New Delhi, India, 19-23

UNPUBLISHED DISSERTATIONS

n

. Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University,

Kurukshetra.

ONLINE RESOURCES

. Always indicate the date that the source was accessed, as online resources are frequently updated or removed.
WEBSITES
U Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vii




VoLUME No. 5 (2015), I ssue No. 06 (JUNE) | SSN 2231-4245
ETHICS AND VALUES IN BUSINESS ORGANISATION

SANDEEP YADAV
ASST. PROFESSOR
DEPARTMENT OF COMMERCE
DRONACHARYA GOVERNMENT COLLEGE
GURGAON

ABSTRACT
The Objective of the paper is to discuss and brief our thoughts concerning ethical concerns and values in business. The key concepts of discussed in the paper are
ethics, value of morals and their application to business. Organization practicing ethical code of conduct have been a step ahead as per as society and economy is
concerned. Large number of companies are undertaking ethical code of conduct and highlighting their activities for credible performance and growth.

KEYWORDS

ethics, moral, value.

1. INTRODUCTION
thics can be defined as the discipline dealing with moral duties and obligation, and explaining what is good or not good for others and for us. It is the
study of moral decisions that are made by us in course of performance of our duties. Ethics is concerned with truth & justice, concerning a Variety of
aspects like expectations of society, fair competition, public relation social responsibility and corporate behavior.
Values are defined as those things that are important or valued by someone. One of the imperatives for organizational vision is that it must be based on
organizations core values. Values are the embodiments of what an organization stands for, and should be the basis for the behavior of its members. Values are
what we, as a profession, judge to be right. They are more than words; they are moral ethics & professional attitudes of characters. These are not only values
that should determine our character but they are ones that are central to our profession and should guide a business when it serves the nation.

2. OBIJECTIVE OF THE STUDY

. To study the role of ethics in corporate environment

. To understand the link between values and ethics

. To understand the concept of leadership and organizational culture

. To discuss the code of conduct of companies and ethical issues involved in them
. To create ethical work environment

. To understand business ethics and generational differences

3. RESEARCH METHODOLOGY
Looking at the requirement of the objectives of the study the research design is of descriptive type. Available secondary data was extensively used for the study.
The investigators procure the data through secondary survey. Different news articles, books and web were used for study.

4. SCOPE OF BUSINESS ETHICS

Ethics is business is simply the application of moral or ethical norms to business .The term ethics has its origin for the great word ‘ethics’ what means character
on customer using ethical standards, a person or a group of persons or an organization regulate their behavior to distinguish believe what is right & what is
wrong as perceived by others. It is not a natural scene, but creation of human mind. It is open to the influence of time, place & situation. Ethical problems and
phenomena arise across all functional area of companies and at all levels within the company.

4.1 ETHICS IN COMPLIANCE

Compliance is about obeying and adhering to rules & regulation. The motivation for being compliance would be to do the right thing out of the fear of being
caught rather than desire to be abiding By Law.

4.2 ETHICS IN FINANCE

The ethics issues in finance that companies and employees are confronted with include:

. Window dressing, misleading financial analysis.

. Related party transactions not at arms length.

o Bribery, kickbacks, overbilling.

. Fake reimbursements.

4.3 ETHICS IN HUMAN RESOURCES

HRM has a major role in implementing Ethics. Ethics should be a pivotal issue for HR specialists .The issue of ethics faced by HRM includes:-

. Discrimination issues- on the basis of age, gender, religion race etc.

. Sexual harassment.

. Affirmative action.

. Privacy of employees.

. Privacy of employers.

4.4 CASE OF UNETHICAL PRACTICE

A middle level executive Mr. Raman based in Delhi, opts for a 3 days training programme in Mumbai which s his home town. He also applies for a 3 day leave
immediately followed by training. The leave is granted to him.

Mr. Raman reaches the training venue. On the first day register himself, takes the training kit, attends the training for two hours, befriends a dealing officer and
arranges to have the presentation etc. sent to him. He does not attend the programme thereafter. Mr. Raman sends a report office training to company as he
returns. His officers summon him and ask him where he was during the training. The training officers tells him that he had got in touch with the programme
organizers requesting for them for a one to one meeting with Mr. Raman already present and were inform of his absence. Mr. X had to admit that he had not
attended the training program. This is the case of unethical practice.

4.5 ETHICS IN MARKETING

It includes following ethical issues

. Pricing, Price fixing & price skimming.

. Manipulation of supply, exclusive dealing, tying arrangement.
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. Misleading advertisement.

. Content of advertisement.

4.6 ETHICS IN PRODUCTION

This area of business ethics deals with duties of company to ensure that products and productions do not cause harm.
o It includes defective, additive (unhealthy dangerous products).

. Ethical problems arising out of new technologies for generally modified food.

. Product testing ethics.

5. ORGANIZATION STRUCTURES AND ETHICS

Organizational culture and ethical leadership are at the core of business ethics. Each shapes and reinforces corporate value and influences employee attitudes
and behaviors. In a centralized organization, decision making authority is concentrated in the hands of top level managers and little authority is delegated to
lower level. In a company without a formal ethics and compliance function, the chief HR professional often serves as ethic officer and the HR department
promotes ethical conduct and training.

The SHRM (society for human resource management) ethics resource centre survey report-“The ethics landscape in American business-sustaining a strong
ethical work environment documents that a majority (83%) of HR professional believe that HR department is a primary source for ethic related issues. The key
finding show that HR professional in general are in agreement that non management employees, supervisors and top management —

. Support them in following their organization ethics and standard

. Talk about the importance of work place ethics and doing right things in their work

. Set a good example of ethical behavior

. Are held accountable if they are found to be in violation of organization ethical standard

6. CORPORATE CODE OF ETHICAL CONDUCT

Most companies begin the process of establishing organizational ethics program by developing code of conduct. Code of conduct is formal statements that
describe what an organization expects of its employees. Such statements may take three different forms-a code of ethics, a code of conduct and a statement of
values.

A code of ethics should reflect upon the upper manager’s desire for compliance with the values, rules and policies that support an ethical climate. Corporate
code of ethics often contains about six core values which are-

. Trust worthiness

o Respect

. Responsibility

. Fairness

o Caring

. Citizenship

6.1 DEVELOPMENT OF CORPORATE CODE

General electric and general dynamic were first companies to establish a corporate code. In most organization the top management takes the initiative for
developing corporate code. The code may include the following-

. Company values

. Avoidance of conflict of interest

. Accurate and timely disclosures

. Compliance of applicable laws

. Maintaining confidentiality

. Non competition with company and fair dealing

. Standard of business conduct

. Review of code adequacy annually by the Board

The code of conduct of each company summarizes its philosophy of doing business.

6.2 GE CODE OF CONDUCT

o Be honest, fair and trust worthy

. Avoid all conflict of interest between work and personal affairs

. Strive to create a safe work place and protect the environment

. Sustain a culture where ethical conduct is recognized, valued and exemplified by all employees

6.3 JOHNSON AND JOHNSON CREDO

RESPONSIBILITY TO EMPLOYEES

We are responsible to our employees the men and women who work with us throughout the world. We must respect their dignity and recognize their merit.
RESPONSIBILITY TO COMMUNITY

We are responsible to the communities in which we lift and work and to the world community as well. We must be good citizens, support good works and
charities and bear our fair share of taxes.

RESPONSIBILITY TO STOCKHOLDERS

Business must make sound profit. We must experiment with new ideas. Research must be carried on innovative programs developed and mistakes paid for.

THE SAIL CREDO

Credo of sail talks about stakeholders respect and ethical practices to be followed in the company.

. We should build lasting relationship with customer based on trust and mutual benefits.

. We create and nurture a climate that supports flexibility, learning and is proactive to change.

. We chart a challenging carrier for employees with opportunities for advancement and rewards.

. We value opportunity and responsibility to make a meaningful difference in people’s live.

7. ETHICS AND GENERATIONAL DIFFERENCES

A common area of tension among generation focuses on work ethics and conflict often stems from how it is defined. Traditionalist may criticize the two younger
generations about their lack of work ethics; some older generation often equates strong work ethics to be part of organization for long period of time. A
research shows that no matter ones age, people value achievement, balance and responsibility and want credible trust worthy leadership. A recent study from
Deloitte found that nearly two-third of respondents aged 18 to 26 prefer to work at firm that offer opportunities for their employees to volunteer their
professional skills at nonprofit organizations. Joy Gaetano, president of Gaetano company and SHRM, says “An organization that can establish clear, ethical
guideline, set policies, standards and provide culture that nurtures ethical decision making and value gains, respect as an employer of choice where a young
employee can focus on optimizing his/her work place talent rather than feeling compromised by work place conduct.
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8.

CONCLUSION

The entire study is based on the fact that organization culture determines the tone of business ethics in work place-how it is defined, preserved, promoted,
demonstrated and lived. Based on foundation of solid and clear values for ethical behavior, the right decision can be made, thus fostering trust, fairness,
transparency and compliance. With organization becoming more global, more virtual leaders must understand people of different backgrounds, cultures, values,
and perspectives. Ultimately the ethical work place is common link between culture values and leadership. It ensures productivity, social responsibility and
sustainability.
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