
VOLUME NO. 5 (2015), ISSUE NO. 07 (JULY)  ISSN 2231-4245 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
The American Economic Association's electronic bibliography, EconLit, U.S.A., 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 
Circulated all over the world & Google has verified that scholars of more than 4255 Cities in 176 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 



VOLUME NO. 5 (2015), ISSUE NO. 07 (JULY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii 

CONTENTS 

Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. STUDY ON EXPLORING ASE EMPLOYEES JOB SATISFACTION 

CHENG-WEN LEE & TSAI-LUN CHO 
1 

2. APPLICABILITY OF INFORMATION SYSTEM TECHNIQUES: A STUDY OF PUBLIC AND PRIVATE 

POWER SECTOR 

VIJAY PRATAP SINGH & DR. G.S BATRA 

7 

3. CONSTRAINTS OF MGNREGA AS A TRANSFORMATIVE SOCIAL PROTECTION POLICY: AN 

EMPIRICAL STUDY IN ASSAM 

REHANA AHMED & SUBHRANGSHU SHEKHAR SARKAR 

12 

4. EFFECT OF ECONOMIC ENVIRONMENT ON INTERNATIONAL TOURISM REVENUE: A CO-

INTEGRATION APPROACH 

CHENG-WEN LEE & WEN-CHUAN FU 

16 

5. AN EMPIRICAL ANALYSIS OF THE IMPACT OF ECOPRENEURIAL ORIENTATION, ENVIRONMENTAL 

CONCERN AND GOVERNMENTAL MEASURES ON ECOPRENEURIAL PRACTICES OF WOMEN 

ENTREPRENEURS IN MALAPPURAM DISTRICT 

NISHA K.M & DR. MOHD ASIF KHAN 

23 

6. SOCIAL ENTERPRISES: INTERPRETATION AND MARKETING STRATEGIES 

PRAMA VISHNOI & NAMITA PADHY 
29 

7. IMPLICATION OF WORK LIFE BALANCE AND JOB STRESS 

ANURAG MAURYA, GAURAV TALAN  & KANCHAN SEHRAWAT   
34 

8. TRENDS IN INFORMALITY IN INDIA 

NIDHI PANDE 
39 

9. EMPLOYEE MOTIVATION: ANALYSIS OF SELECT SMALL SCALE UNITS IN MYSURU 

DIVYACHETHANA S & AASHISH C I 
48 

10. A STUDY ON YOUNG ADULT CONSUMER BEHAVIOR TOWARDS ADVENTURE TRAVEL WITH 

SPECIAL REFERENCE TO HYDERABAD 

DR. ANDAL AMMISETTI 

51 

11. PARTICIPATION OF RURAL DEVELOPMENT SCHEMES IN INDIA 

DR. T. VIJAYARAGAVAN 
53 

12. THE GROWTH OF GOLD LOAN NBFCS IN INDIA: A CASE STUDY ON MUTHOOT FINANCE 

JESWIN D.J & GURUDATT KAMATH B 
57 

13. WOMEN’S STATUS IN THE ECONOMY OF INDIA 

DR. AJAB SINGH & DEEPSHIKHA B. 
61 

14. TREND ANALYSIS OF IMPACTS OF CARGO PILFERAGE RISK ON POST CONCESSION CARGO 

THROUGHPUT PERFORMANCE OF NIGERIAN SEAPORT TERMINALS 

T. C. NWOKEDI, G. C. EMEGHARA & C. IKEOGU 

67 

15. CHANGING LANDSCAPE OF FINANCE IN INDIA DURING THE PAST DECADE 

K.MADHAVA RAO 
71 

16. IMPACT OF CELEBRITY ENDORSEMENT ON CONSUMER BEHAVIOUR 

NAMITA PADHY & PRAMA VISHNOI 
79 

17. TO TAX OR NOT TO TAX: THE DILEMMA OF ABOLISHING INCOME TAXES IN INDIA 

K SREEHARI NAIR & VIDYA AVADHANI 
85 

18. THE ACT NO. 9 OF 1995 ABOUT SMALL SCALE ENTERPRISE: IMPLICATION TOWARDS SMALL 

SCALE BUSINESS SELF RELIANCE IN STRENGTHEN NATIONAL ECONOMY STRUCTURE (EMPIRICAL 

STUDY TO SMALL SCALE AGRIBUSINESS INDUSTRY IN SOUTH SUMATERA-INDONESIA) 

M. SYAHIRMAN YUSI 

88 

19. EFFECT OF EDUCATIONAL ON EMPLOYMENT OPPORTUNITIES FOR PEOPLE LIVING WITH 

DISABILITIES IN SELECTED UNIVERSITIES IN KENYA 

JOHN WEKESA WANJALA, DR. SUSAN WERE & DR. WILLY MUTURI 

95 

20. IMPLEMENTATION OF NATIONAL SOCIAL ASSISTANCE PROGRAMME IN JORHAT DISTRICT OF 

ASSAM 

PALLABI GOGOI 

100 

 REQUEST FOR FEEDBACK & DISCLAIMER 105 



VOLUME NO. 5 (2015), ISSUE NO. 07 (JULY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii 

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 

FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 

 Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 

CO-ORDINATOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Engineering & Technology, Urjani 

 

ADVISORS 
PROF. M. S. SENAM RAJU 

Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri 

 

EDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

 

FORMER CO-EDITOR 
DR. S. GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 

 

EDITORIAL ADVISORY BOARD 
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SIKANDER KUMAR 
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh 

PROF. SANJIV MITTAL 
UniversitySchool of Management Studies, GuruGobindSinghI. P. University, Delhi 

PROF. RAJENDER GUPTA 
Convener, Board of Studies in Economics, University of Jammu, Jammu 

PROF. NAWAB ALI KHAN 
Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 



VOLUME NO. 5 (2015), ISSUE NO. 07 (JULY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv 

 

PROF. S. P. TIWARI 
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad 

DR. ANIL CHANDHOK    
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

DR. ASHOK KUMAR CHAUHAN 
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad 

DR. VIVEK CHAWLA 
Associate Professor, Kurukshetra University, Kurukshetra 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

 

ASSOCIATE EDITORS 
PROF. ABHAY BANSAL 

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PARVEEN KHURANA 
Associate Professor, MukandLalNationalCollege, Yamuna Nagar 

SHASHI KHURANA 
Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala 

SUNIL KUMAR KARWASRA 

Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad 

DR. VIKAS CHOUDHARY 
Asst. Professor, N.I.T. (University), Kurukshetra 

 

FORMER TECHNICAL ADVISOR 
AMITA 

Faculty, Government M. S., Mohali 

 

FINANCIAL ADVISORS 
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 



VOLUME NO. 5 (2015), ISSUE NO. 07 (JULY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v 

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of 

Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; 

Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; 

Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting 

Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic 

Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial 

Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; 

Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public 

Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax 

Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; 

Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management; 

Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; 

Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public 

Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic 

Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & 

Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database 

Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; 

Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal 

Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 

submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

 

THE EDITOR 

IJRCM 

 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                   . 

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please 

specify) 

 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in 

one of your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any 

language fully or partly, nor is it under review for publication elsewhere. 

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to their 

inclusion of names as co-authors. 

Also, if my/our manuscript is accepted, I agree to comply with the formalities as given on the website of the journal. The Journal has 

discretion to publish our contribution in any of its journals. 

 

NAME OF CORRESPONDING AUTHOR     : 

Designation       : 

Institution/College/University with full address & Pin Code   : 

Residential address with Pin Code     : 

Mobile Number (s) with country ISD code    : 

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No) : 

Landline Number (s) with country ISD code    : 

E-mail Address       : 

Alternate E-mail Address      : 

Nationality        : 



VOLUME NO. 5 (2015), ISSUE NO. 07 (JULY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi 

NOTES: 

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. 

pdf. version is liable to be rejected without any consideration. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/ 

Education/Psychology/Law/Math/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message 

w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is expected to be below 1000 KB. 

e) Abstract alone will not be considered for review and the author is required to submit the complete manuscript in the first 

instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email within twenty four hours and in case of non-receipt of 

acknowledgment from the journal, w.r.t. the submission of manuscript, within two days of submission, the corresponding 

author is required to demand for the same by sending a separate mail to the journal. 

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except the covering letter and the 

cover page of the manuscript, in the manner as mentioned in the guidelines. 

 

2. MANUSCRIPT TITLE: The title of the paper should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and 

email/alternate email address should be given underneath the title. 

4. ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any. 

5. ABSTRACT: Abstract should be in fully italicized text, ranging between 150 to 300 words. The abstract must be informative and 

explain the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full. 

6. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in 

alphabetic order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small 

letters, except special words e.g. name of the Countries, abbreviations.  

7. JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at 

www.aeaweb.org/econlit/jelCodes.php, however, mentioning JEL Code is not mandatory. 

8. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free 

from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end. 

9. HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading. 

10. SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.  

11. MAIN TEXT:  

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESIS (ES) 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS   

 CONCLUSIONS 

 LIMITATIONS 

 SCOPE FOR FURTHER RESEARCH 

 REFERENCES 

 APPENDIX/ANNEXURE 

The manuscript should preferably range from 2000 to 5000 WORDS. 



VOLUME NO. 5 (2015), ISSUE NO. 07 (JULY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vii 

 

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self explained, and titles must be 

above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures 

are referred to from the main text.  

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, horizontally centered with equation/formulae 

number placed at the right. The equation editor provided with standard versions of Microsoft Word should be utilised. If any other 

equation editor is utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that 

does not have the editor. 

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined 

on its first use in each section: Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections. 

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised 

references in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing. Also check to make sure 

that everything that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the 

references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically 

ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, 

dissertations, reports, working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parenthesis. 

• Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate 

some specific point, which may be placed in number orders after the references. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, 

Edited by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-

303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," 

Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management 

Association, New Delhi, India, 19–23 

UNPUBLISHED DISSERTATIONS  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, 

Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES 

• Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 5 (2015), ISSUE NO. 07 (JULY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

51 

A STUDY ON YOUNG ADULT CONSUMER BEHAVIOR TOWARDS ADVENTURE TRAVEL WITH SPECIAL 

REFERENCE TO HYDERABAD 
 

DR. ANDAL AMMISETTI 

ASST. PROFESSOR 

IMT 

HYDERABAD 

 

ABSTRACT 
Tourism sector is one of the largest employment generators in India. It plays a pivotal role in promoting inclusive growth of the less-advantaged sections of the 

society. Growing disposable incomes and changing preferences of young adults towards leisure and tourism have brought in significant growth in adventure 

travel. Present study aims at understanding adventure travellers’ preferences in general and their expectations from adventure tours. A primary study has been 

conducted to understand young adults’ consumer behavior towards adventure tours. Responses were gathered from select respondents, who have experienced 

adventure tour in last one year. Their preferences helped in suggesting appropriate strategies to different stake holders in adventure tourism business. 

 

KEYWORDS 
Adventure travel, consumer behavior, travelers’ preferences, soft adventure travel Vs. hard adventure travel. 

 

INTRODUCTION 
dventure tourism in India is rapidly growing in popularity as Indian tourist seeks different kinds of vacations. Adventure tourism involves exploration or 

travel to remote, exotic areas. In Indian scenario there is lot of misinterpretation regarding adventure travel.  People confuse independent adventure 

activities as adventure travel. As per Adventure Travel Trade Association (ATTA) cruise, hot air ballooning, bungee jumping, para-gliding, jet skiing, visits 

to adventure theme parks do not constitute part of adventure travel. Hard adventure travel includes caving, climbing, trekking, surfing, paragliding, marathon 

and running tours. Soft adventure travel includes polar expeditions, camping, cycling, walking/hiking, horseback riding, kayaking, rafting, bird watching, safaris, 

scuba and snorkeling and surfing. 

Based on the growing demand for adventure travel Indian government is extending Central Financial Assistance to various State Governments/Union Territory 

Administrations for development of Tourism Infrastructure in destinations including Adventure Tourism destinations. 

 

LITERATURE REVIEW 
According to Adventure Travel Trade Association (ATTA) adventure tour operators expect business in 2015 to grow by 23%. 

1
In New York Times Travel Show, 

Vice-President of ATTA, Casey Hanisko expressed his strong conviction about growing market that has yet to be fully tapped by agents. The worldwide adventure 

travel is estimated to be worth $263 billion, as per ATTA research. 

Adventure tourism market study 2013 by ATTA provides a picture of demographics, psychographics, and behaviors of adventure travelers of three key regions, 

Europe, North America and South America. Key findings of that study include:
2
 

• Average age of adventure travelers is 36 years. They are much younger than non-adventure travelers. 

• The sources of information they rely on include publications such as National Geographic, National Geographic Traveler and Men’s Health, and general 

publications like Cosmopolitan and Vogue. 

• Majority of adventure travelers planned their trips based on online research and consulting friends and family. They also preferred recommending trips on 

social media.  

• Adventure travelers using Facebook has increased enormously from 2010 report. As per 2013 study 78% of travelers were using Facebook which was more 

than double since 2010. 

In India, the average spend on adventure travel is INR8900 per day (excluding flights and visas)
3
.  Indian adventure travelers preferred hiking and trekking, 

outdoor photography and safaris followed by cycling, camping and rafting. Those who went on International adventure preferred Europe and UK followed by Far 

East.  Like global adventure travelers, Indians too preferred online search for researching information. 62.25% respondents had prior domestic adventure travel 

experience. Majority are between 30-39 years old and negligible percentage below 20 years. 

The Indian Ministry of Tourism has taken various initiatives to promote Adventure Tourism.  It issued guidelines for the approval of Adventure Tour Operators, 

which is a voluntary scheme, meant for all bona-fide Adventure Tour operators.
4
 These guidelines cover various adventure activities of land, air and water, 

comprised of mountaineering, trekking, hang gliding, paragliding, bungee jumping and river rafting. The Indian Institute of Skiing and Mountaineering (IISM) in 

Gulmarg, Jammu and Kashmir is fully operational since 2009. And the institute is equipped with best of the modern equipment and training facilities. During year 

2013-14, IISM was granted INR140.10 lakh to conduct adventure courses. 

 

OBJECTIVES OF THE STUDY 
The study aimed at understanding what young adults of Hyderabad region expect from adventure travel.  Major objectives of the study include, 

1. To understand specific preferences of young adult adventure travelers in Hyderabad region. 

2. To suggest recommendations to travel agencies/tour operators regarding the appropriate ways to segment, target and position their offers. 

 

RESEARCH METHODOLOGY 
This study was conducted in Jan-Feb 2015. Given that the meaning of adventure differs from person to person, for the purpose of this study, ATTA definition of 

adventure travel is considered. A structured questionnaire is designed and sent to a representative sample of travellers from Hyderabad. 214 respondents 

participated in the study. Responses are considered from only those people who had been to adventure travel atleast once in last one year.  

 

STUDY FINDINGS 
1. 79% of the respondents belong to the age group of 20-25. 

2. Given the same cost and duration 45% of the respondents preferred adventure travel over leisure travel. 

3. 40% of respondents preferred rafting as most preferred adventure activity. 

                                                           
1
 www.travelmarketreport.com (http://www.travelmarketreport.com/articles/Adventure-Travel-A-Growing-But-Untapped-Market-for-Agents) 

2
 www.fairtrade.travel (http://www.fairtrade.travel/uploads/files/ATTA_ _Adventure_Tourism_Market_Study_2013.pdf) 

3
 Outbound Adventure Travel Survey from India Report – Dec, 2014. 

4
 Annual Report 2013-14 by Ministry of Tourism  

A
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4. One fourth of the respondents preferred March-April for such travel and an equal percentage of respondents preferred Jan-March.  

5. 54% of the respondents are ready to book their tours through start-up operators too, as long as the packages are affordably designed and attractive.  

6. God’s own country, Kerala is the preferred destination by 21% of travelers and Uttarakand is preferred by 22%. Andaman and Nicobar too is a favorite 

destination for around 15% of respondents. 

7. 52% of adventure travelers preferred short trips of 3-5 days. 

8. When asked about the preferred accommodation 47% voted tents and camping over hotels, motels and cottages. 

9. 84% of respondents said that they prefer e-bookings over brick and mortar travel agencies. 

10. An interesting revelation in the survey was 45% of the respondents prefer these travels with their friends and almost equal percentage of respondents that 

is 42% of respondents preferred these travels with family. 

11. When asked about the significance of personal safety 63% of the respondents said it is highly important and to be taken care by the tour operator. 

12. 72% of the respondents considered hospitality of the tour operator are very important in making tour operator’s choice. 

13. For 74% of respondents’ tour operator’s ability to manage the group is a crucial factor in choosing a right operator. 

14. 35% of travelers are ready to accept basic food during this kind of travel but 65% said that they expect tasty food from tour operators. 

15. 65% of the adventure travelers sought an instructor or tour guide. 35% travelers are ready to travel without a guide.  

16. 55% of respondents wanted their tours to be packed with exciting nature visits during these adventure travels. 

17. 74% of the respondents felt that adventure travel should give them a feeling of relaxation too. 

18. 66% of respondents were expecting exciting new activities to be part of their adventure travel. 

19. 62% of the respondents felt that the group composition has to be from varied cultures. 

20. Since relaxation is one of the expectations from vacations only 54% of the respondents were ready to push their limits to physical ability. And 46% of 

respondents preferred adventure activities of moderate difficulty. 

 

MANAGERIAL IMPLICATIONS 
1. Study revealed that there is lack of awareness of adventure travel. Many do not know what exactly adventure travel comprised of. Travel and tourism 

ministry must spend enough on promoting adventure travel. Incredible India campaign has revamped the image of India as travel destination across the 

globe as well as within the country. One such attempt encouraging adventure travel will fetch growth in this segment too. 

2. Trusted online travel agencies like Make My Trip, Yatra.com etc., should come up with attractive packages to encourage adventure tourism. 

3. Study findings clearly depict that majority of the travelers wish to have trained adventure sports instructors. So tour operators need to appoint good 

instructors and promote the same while marketing their packages. Ministry of tourism and Ministry of HRD too need to take necessary actions. Universities 

have to be provided better coaching and training facilities. Government has to promote those courses in adventure sports by showcasing the successful 

career paths associated with such courses. Ministry of Tourism has already started one such institute IISM in Jammu and Kashmir. But more and more such 

universities have to be established.  Government need to invest in developing necessary infrastructure and maintain well the beautiful natural resources 

and landscapes our country is gifted with. 

4. To create awareness and attract people to adventure travel indoor adventure campaigns have to be conducted. Such camps train personnel for adventure 

tours and prospective travelers will have a first-hand experience that induces trial and adoption. 

5. Majority of the respondents showed interest in booking their adventure travel through start-ups too, if the package is attractive. This is a clear indication to 

government that more and more people should be attracted into this sector to do business. Ease of regulations will attract more travel operators to open 

their e-shops. As on date many restrain from this adventure travel business as there are lots of restrictions and difficulties to obtain licenses.  

6. Since equal majority showed interest in leisure and adventure travel. It’s an indication to travel agents that they can offer proper blend of both in their tour 

packages. Another interesting finding from the survey is majority of the travelers prefer short trips of 3-5 days. This implies that travel operators have to 

offer more and more of short trips to this segment, that immediately attract them. 

7. Survey result reveals that online travel operators and online mode of payments are most preferred over brick and mortar operators and cash payments. 

Creating a well-designed website is the crucial factor in promoting adventure travel offers.  

8. Through patronage rewards and planned customer retention strategies travel operators can expand their business. Specific marketing strategies have to be 

tailored for acquiring more and more customers from different age groups. 

 

SCOPE FOR FUTURE RESEARCH 
The study is limited to young adult population comprising mostly of student segment at graduate and post graduate level. And the research is confined to 

Hyderabad region and hence it may not represent actual population. The study can be extended to different age groups. And a detailed analysis can be made on 

impact of demographics on consumer behavior of adventure travelers. 
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