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WOMEN EMPOWERMENT UNDER UMEED FOUNDATION IN SANGRUR: A CASE STUDY 
 

GAGANDEEP KAUR 

RESEARCH SCHOLAR 

DEPARTMENT OF ECONOMICS 

PUNJABI UNIVERSITY 

PATIALA 

 

ABSTRACT 
Microfinance is considered not only effective tool of poverty reduction but also a way to empower the poor women in rural areas. This research paper throws the 

light on the working of microfinance policy in terms of women empowerment. To analyse the effectiveness of microfinance, data was collected from an education-

ally backward district of Punjab i.e. Sangrur during August 2012-April 2013. For this purpose, 200 women beneficiary of 22 Self Help Groups working under Non 

Government organization i.e. Umeed Foundation was selected.12 villages of two blocks i.e. Bhawanigarh and Sangrur were covered. Further close ended question-

naire was formed to get the responses of beneficiaries. Those beneficiaries were interviewed who were in the scheme since one and half year. Majority of the target 

women were illiterate and belonged to schedule caste. Six indicators under economic empowerment and four indicators under social/familial empowerment were 

selected. Study found mixed results regarding these indicators. In some areas women were empowering, where in other areas empowerment was not found.  

 

KEYWORDS 
non government organization, self help groups, umeed foundation. 

 

INTRODUCTION 
or centuries, women have been treated as the weak and marginalized sections of the society. They had to depend upon the male members for their needs. 

They did not have right to speak and interfere in the matters of the family. They had to face inequalities and partialities in the families. But with the passage 

of time, their condition in society has been gradually and steadily changing. Although the society is still male dominated, but the orthodox thinking has been 

changing. Women are now empowering themselves. They are getting educated, doing jobs and are taking part in politics too.  

Microfinance is an effective tool of poverty reduction, but it is also considered as a tool of women empowerment. A number of studies have been conducted to 

assess the impact of microfinance on women empowerment. All the studies have taken a number of indicators of women empowerment. In order to analyze the 

impact of microfinance on women empowerment, five domains of empowerment, i.e. economic empowerment, familial/social empowerment, political empow-

erment, legal empowerment and educational empowerment have been taken in the present study. 

 

REVIEW OF LITERATURE 
Bayes et. al. (1998) in their study tried to find the empowerment of women through microfinance in relation with their participation in rural Bangladesh. Provision 

of microfinance provided women an additional source of income that reduced their dependency on others leading to autonomy incidence. It provided women 

courage and more control over sources that led to consultation indices. improved the economic condition of women by enhancing their income, saving, skill etc. 

Awasthi et. al. (2001) carried out a study to measure the impact of microfinance through SHGs on the socio economic condition of women in Madhya Pradesh. A 

positive impact on empowerment was also seen as they developed leadership among them and became aware of benefits of the education and nutritional values. 

Basu (2006) conducted a study on microfinance in Hooghly district of West Bengal. Thus microfinance was not affecting poor women members. They did not have 

any role in decisions on repairing and construction of house, buying and purchasing of livestock. 78 percent women did not have independent income. Swain and 

Fan (2007) carried out a study to analyse the effectiveness of microfinance in empowering women. SHGs were empowering women members. But empowerment 

was not the same for each woman. Factors such as behavior of women, position in family, village culture, religious norms, training and awareness programmes 

were responsible for the empowerment. Arora and Meenu (2011) conducted a study in three districts of Punjab i.e. The study found that women were not satisfied 

with the formal sector in respect of availing loan because it demanded collateral security and the procedure of loaning was very rigid and they had to face many 

difficulties while borrowing. it was found that the policy had moderate impact on improvement in social status, poverty reduction, improvement in income and 

consumption, increase in decision making, confidence building and communication skill. It had very low impact on awareness on social issues. 

 

NEED OF THE STUDY 
No doubt there is a large quantum of literature on the effectiveness of the microfinance yet there is need to go further. In India the southern region has received 

more attention because of the high concentration of microfinance organizations. In Punjab microfinance started gaining recognition after 2000. Concentration of 

microfinance is also low in this state. So it was modest attempt to conduct a study in one of the backward district of Punjab i.e. Sangrur. 

 

SIGNIFICANCE OF THE STUDY 
In the present study we tried to analyse the impact of microfinance policy on women empowerment. We tried to find whether women were empowering them-

selves in the backward district. Which are the areas where the poor women were empowered and which were the areas where women were still lagged behind? 

So the study is very helpful for the policy makers to act upon those areas where the empowerment was not taken place yet.  

 

RESEARCH OBJECTIVES 
1. To assess the impact of microfinance programme on economic empowerment of women 

2. To assess the impact on familial/social empowerment of women 

3. Offer the suggestions to make the programme more effective.  

 

HYPOTHESES FOR THE STUDY 
1. Microfinance has a positive impact on economic empowerment. 

2. Microfinance has a positive impact on social/familial empowerment. 

 

RESEARCH METHODOLOGY 
In order to assess the impact of microfinance on women empowerment the data was collected from the district Sangrur. This district is located in Punjab (India). 

It is one of the educationally backward district of Punjab. The study was based on primary data. Target women were the beneficiaries of Umeed Mahila Manch 

(UMM). UMM programme has been running under the Umeed Foundation. Data was collected through the questionnaire. Sample size for the study was 200 

women beneficiaries of 22 SHGs. Beneficiaries were covered from two blocks-Sangrur and Bhawanigarh. Data collected from field was carefully analysed. Simple 

average and percentage methods were used to analyse the data. To screen the data for meaningful results and to test the hypotheses, Chi-square test was applied.  

F
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UMEED FOUNDATION 
Umeed is a Non Governmental Organisation (NGO) founded in 1999 by Mr. Arvind Khanna who was a former Member of Parliament. It is registered under Indian 

Trust Act, 1882 and is functioning in district Sangrur. In Sangrur it is the largest foundation and very popular among the rural poor households. Provision of health 

care facilities and changing the lives of marginalised section of society for the better, is the main aim of this foundation. It has started many small projects such as 

running shop, leather work, dairy, pickle making, bag making, book binding, compost gas, horticulture projects etc. Apart from it, new opportunities have also 

been explored in the field of fabrication and other cottage industries. To increase employment opportunities, a number of economic and development centres 

have been set up. 
 

DATA ANALYSIS AND FINDINGS  
From the survey it was found that majority of women i.e. 62.5 percent were illiterate. 86 percent of them belonged to scheduled caste family. 63.5 percent 

beneficiaries were from labour class family. Results are summarized below.  

ECONOMIC EMPOWERMENT  

Microfinance has given opportunities to women to access credit and to increase their incomes, savings and consumption. It also gives them an opportunity of self 

employment. These indicators include control of women over the amount of the loan, income and savings, participation in the financial decisions of households, 

ownership of land and house, possession of gold and the ability to manage budgets of household.  
 

TABLE 1: ECONOMIC EMPOWERMENT 

Indicators No. of beneficiaries with positive response No. of beneficiaries with positive response chi square p value 

Control over the amount of the loan 164(82.0) 36(18.0) 81.9 0.00** 

Control over income 143(72.5) 57(28.5) 36.9 0.00** 

Control over saving account 59(29.5) 141(70.5) 33.6 0.00** 

Keeping the record of the budget 44(22.0) 156(78.0) 62.7 0.00** 

Ownership of land and house -- 200(100) -- -- 

Possession of Gold 42(21.0) 158(79.0 67.3 0.00** 

Source: Field Survey 2012-13 

Notes: 

(i): ** denotes significant at 1percent level  

(ii): Figures given in parentheses indicate percentage of beneficiaries 

From table 1 significant relations between microfinance and beneficiaries control over loan was found. Majority of i.e., 82 percent beneficiaries had independent 

control over the loan obtained from SHGs. It means they used their loan according to their choice and other family members supported them. The rest of the 

beneficiaries were just passing credit to their husbands or to other members of their family. Majority of beneficiaries, i.e. 72.5 percent, had independent control 

over their income earned from all sources. These beneficiaries handed over their income to the head of the household with their own wish. They were independent 

to use their income if they have any personal need. But very few beneficiaries had saving accounts in the bank. Although microfinance inculcated the habit of 

saving in them, yet they were linked to banks only through group accounts.  

Ownership of assets is one of the main elements for the security of women in the family. Ashraf (2006) found that ownership of assets and women empowerment 

has a positive relation. More the ownership of assets, more will be the empowerment. In assessing the impact, three indicators such as ownership of land/house 

and possession of gold have been considered. But it was found that condition of women was not good regarding the ownership of land and house. No beneficiary 

owned land or house in their name. They reported that only male members of their family had ownership of land/ house. Majority of women, (79 percent) did not 

have possession of gold jewellery. 

Table 1 also depicts that beneficiaries did not keep records of income and expenditure of their households. But it is very necessary to maintain records of all 

financial transactions made by households in order to reduce the risk of indebtedness. However, microfinance in the study area did not create awareness regarding 

budgeting among beneficiaries.  

FAMILIAL AND SOCIAL EMPOWERMENT 

Familial and social empowerment takes place when women gain confidence to move outside homes and play an active role in the welfare activities of society. In 

social and familial empowerment indicators are confidence/freedom to move outside the house and the ability to buy household goods, participation in decisions 

of households, confidence in communication skill, taking part in welfare activities at the village level. 
 

TABLE 2: FAMILIAL AND SOCIAL EMPOWERMENT 

Indicators No. of beneficiaries 

with positive response 

No. of beneficiaries 

with negative response 

chi square p value 

Freedom to move outside house and buy household goods 149(78.5) 51(25.5) 48.0 0.00** 

Participation in decision making process of household 153(79.5) 47(23.5) 56.2 0.00** 

Increase in confidence to communicate 142(71.0) 

 
58(29.0) 35.2 0.00** 

Participation in welfare activities at the village level 42(21.0) 158(79.0) 67.3 0.00** 

Source: Field Survey 2012-13 

Notes  

(i): ** denotes significant at 1percent level  

(ii): Figures given in parentheses indicate percentage of beneficiaries 

Most of the beneficiaries reported that sometimes they alone go to market to buy household goods, or at times they go with male members. But they were 

restricted to go alone. Some of them reported that male members of the family were less interested to buy household goods so they had to go for it. But after 

joining the programme their confidence had increased. Majority of beneficiaries, i.e.79.5 percent, were taking part in all types of decisions taken in the family. 

Although they were earning before joining the groups, but after participating in microfinance scheme their income increased and they were contributing to family 

expenses more than before. It means microfinance has a positive impact on participation in decision making process.  

When women join SHGs they have opportunities to raise their confidence level to communicate with others. They have to communicate with bankers and with 

those officials who are nurturing the groups. Positive relation was found between microfinance and increase in confidence to communicate. Majority i.e. 71 

percent beneficiaries reported increase in their communication skills. Participation in groups enabled them to communicate with others with more confidence. 

But the rest of the beneficiaries reported that they still hesitated to communicate confidently with others. Microfinance and participation in welfare activities such 

as raising voice against sale of drugs, child labour, female foeticide etc. at village level is significant for negative responses at 1 percent level. 79 percent of bene-

ficiaries respectively, were not taking part in welfare activities at the village level. So microfinance did not make the beneficiaries aware about welfare activities. 

 

SUGGESTIONS 
There are some suggestions observed during the survey that can be taken into account. Managers of scheme should educate beneficiaries regarding the budget 

of household so that they can better utilize their earnings. In our study area beneficiaries were restricted to their own problems. But it should be one of the primary 

duties to develop the confidence and will power in beneficiaries to raise the voice against social evils. 
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CONCLUSION  
In nutshell microfinance created opportunities for women to raise their income and developed the confidence to move outside but in our study area it did not 

work in the line of asset possession and women participation in welfare activities. It also did not educate women to keep the records of their household transac-

tions. But it raised the level of confidence in women and increased their participation in decision making process of household. Thus study found mixed results. 

 

LIMITATIONS 
During the data collection there were some limitation that are stated below 

1. All the beneficiaries were not covered because only those beneficiaries were included who were in scheme between one to two years. 

2. Ignorance of the beneficiaries was one of the major bottleneck because majority of the beneficiaries were illiterate 

3. Because of the ignorance some of the beneficiaries refused to give any type of information. 

4. Only women beneficiaries were interviewed. 

 

SCOPE OF THE STUDY 
There is ample scope in the area of microfinance. This study is confined to two blocks of Sangrur District of Punjab (India). Because it was difficult to cover the 

whole district and other parts of the state. Apart from that only two indicators of empowerment were considered in the present study. But there many other 

indicators of women empowerment left that can be further taken into consideration.  
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APPENDIX 

QUESTIONNAIRE 
Name of investigator     :  Mrs. Gagandeep Kaur (Punjabi University Patiala) 

Household code      :  …………………………………………………………. 

Name of Village      :  ………………………………………………………… 

District       :  ………………………………………………………… 

Name of block      :  ……………………………………………………….. 

Date       :  ……………………………………………………….. 

1.Name of respondent    :  ……………………………………………………….. 

2.Educational attainment    : Illiterate ……. Upto 5th ……. Matric …… Senior Secondary ……  

3. Dwelling      :  Rented …… Owned …… 

4. Economic empowerment   

i. Do you have control on using loan    :  Yes …… No …… 

ii. Do you have control on your income    :  Yes …… No …… 

iii. Independent bank account     :  Yes …… No …… 

iv. Keeping the record of the budget    :  Yes …… No …… 

v. Ownership of land and house     :  Yes …… No …… 

vi. Possession of Gold      :  Yes …… No …… 

5.Social / Familial Empowerment 

i. Freedom to move outside house and buy household goods  :  Yes …… No …… 

ii. Participation in decision making process of household  :  Yes …… No …… 

iii. Increase in confidence to communicate    :  Yes …… No …… 

iv. Participation in welfare activities at the village   :  Yes …… No …… 
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