
VOLUME NO. 8 (2018), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  

Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., Google Scholar, 

Indian Citation Index (ICI), J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 (2012) & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 6001 Cities in 194 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 

 



VOLUME NO. 8 (2018), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii 

CONTENTS 
 

 

 

 

 

Sr. 

No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 

No. 

1. ROLE OF REAL ESTATE (REGULATION AND DEVELOPMENT) ACT 2016 IN PROMOTION OF 
GROWTH OF REAL ESTATE SECTOR 

Dr. N. VISALAKSHI & Dr. K. KANAKA RAJU 

1 

2. CHALLENGES AND PROBLEMS FACED BY WOMEN ENTREPRENEURS IN INDIA – AN 
ANALYSIS 

Dr. V. BALACHANDRAN & A. PANJAVARNAM 

7 

3. THE CHANGING LANDSCAPE OF MULTILATERAL TRADING SYSTEMS 

Dr. M B MOHANDAS 

11 

4. PRESENTEEISM AND ITS RELATIONSHIP TO LABOR PRODUCTIVITY WITHIN MALIAN FIRM 
SEGMA 

Dr. TIEDIAN FANE, Dr. SALIMOU KEITA & Dr. ALIOU BAMAMOU MAIGA 

15 

5. HUMAN RESOURCES EXPENSES AND ITS EFFECT ON FINANCIAL PERFORMANCE OF 
INDIAN CORPORATE GIANTS: AN EMPIRICAL STUDY 

ARINDAM SAHA 

21 

6. IMPACT OF CROSS-BORDER FACTORS ON INDIAN STOCK MARKET – WITH SPECIAL 
REFERENCE TO EXCHANGE RATE 

K.NATARAJAN & Dr. L. GANESAMOORTHY 

24 

7. IMPACT OF ECONOMIC RECESSION ON THE GROWTH OF SMALL AND MEDIUM SCALE 
ENTERPRISES IN NIGERIA 

Dr. JOSEPH EDEWO AGBADUDU & MONEY UDIH 

26 

8. IMPACT OF WAREHOUSE SECTOR IN AGRICULTURE DEVELOPMENT - A STUDY IN 
WARANGAL RURAL AND URBAN DISTRICTS IN TELANGANA STATE 

Dr. T. SESHAIAH 

30 

9. CUSTOMER SATISFACTION ON SERVICES OF THE AGRANI BANK LTD DISTRICT COUNCIL 
BRANCH, FARIDPUR 

MAHBUBA SULTANA & HUMIRA YEASMIN 

34 

10. THE IMPACT OF FOREIGN DIRECT INVESTMENT INFLOWS IN BALANCE OF PAYMENT 

RENJU JOSEPH 

52 

 REQUEST FOR FEEDBACK & DISCLAIMER 54 



VOLUME NO. 8 (2018), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii 

CHIEF PATRON 
Prof. (Dr.) K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 
 

FOUNDER PATRON 
Late Sh. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 
 

CO-ORDINATOR 
Dr. BHAVET 

Former Faculty, Shree Ram Institute of Engineering & Technology, Urjani 
 

ADVISOR 
Prof. S. L. MAHANDRU 

Principal (Retd.), Maharaja Agrasen College, Jagadhri 
 

EDITOR 
Dr. A SAJEEVAN RAO 

Professor & Director, Accurate Institute of Advanced Management, Greater Noida 
 

FORMER CO-EDITOR 
Dr. S. GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 
 

EDITORIAL ADVISORY BOARD 
Dr. TEGUH WIDODO 

Dean, Faculty of Applied Science, Telkom University, Bandung Technoplex, Jl. Telekomunikasi, Indonesia 

Dr. M. S. SENAM RAJU 
Professor, School of Management Studies, I.G.N.O.U., New Delhi 

Dr. JOSÉ G. VARGAS-HERNÁNDEZ 

Research Professor, University Center for Economic & Managerial Sciences, University of Guadalajara, Gua-

dalajara, Mexico 

Dr. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

Dr. CHRISTIAN EHIOBUCHE 
Professor of Global Business/Management, Larry L Luing School of Business, Berkeley College, USA 

Dr. SIKANDER KUMAR 
Chairman, Department of Economics, Himachal Pradesh University, Shimla, Himachal Pradesh 

Dr. BOYINA RUPINI 
Director, School of ITS, Indira Gandhi National Open University, New Delhi 

Dr. MIKE AMUHAYA IRAVO 

Principal, Jomo Kenyatta University of Agriculture & Tech., Westlands Campus, Nairobi-Kenya 

  



VOLUME NO. 8 (2018), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv 

Dr. SANJIV MITTAL 
Professor & Dean, University School of Management Studies, GGS Indraprastha University, Delhi 

Dr. D. S. CHAUBEY 
Professor & Dean (Research & Studies), Uttaranchal University, Dehradun 

Dr. NEPOMUCENO TIU 

Chief Librarian & Professor, Lyceum of the Philippines University, Laguna, Philippines 

Dr. RAJENDER GUPTA 
Convener, Board of Studies in Economics, University of Jammu, Jammu 

Dr. KAUP MOHAMED 

Dean & Managing Director, London American City College/ICBEST, United Arab Emirates 

Dr. DHANANJOY RAKSHIT 

Dean, Faculty Council of PG Studies in Commerce and Professor & Head, Department of Commerce, Sidho-

Kanho-Birsha University, Purulia 

Dr. NAWAB ALI KHAN 
Professor & Dean, Faculty of Commerce, Aligarh Muslim University, Aligarh, U.P. 

Dr. ANA ŠTAMBUK 

Head of Department of Statistics, Faculty of Economics, University of Rijeka, Rijeka, Croatia 

SUNIL KUMAR KARWASRA 
Principal, Aakash College of Education, ChanderKalan, Tohana, Fatehabad 

Dr. SHIB SHANKAR ROY 

Professor, Department of Marketing, University of Rajshahi, Rajshahi, Bangladesh 

Dr. S. P. TIWARI 
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad 

Dr. SRINIVAS MADISHETTI 
Professor, School of Business, Mzumbe University, Tanzania 

Dr. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engg. & Tech., Amity University, Noida 

Dr. ARAMIDE OLUFEMI KUNLE 

Dean, Department of General Studies, The Polytechnic, Ibadan, Nigeria 

Dr. ANIL CHANDHOK 
Professor, University School of Business, Chandigarh University, Gharuan 

RODRECK CHIRAU 

Associate Professor, Botho University, Francistown, Botswana 

Dr. OKAN VELI ŞAFAKLI 
Professor & Dean, European University of Lefke, Lefke, Cyprus 

PARVEEN KHURANA 
Associate Professor, Mukand Lal National College, Yamuna Nagar 

Dr. KEVIN LOW LOCK TENG 

Associate Professor, Deputy Dean, Universiti Tunku Abdul Rahman, Kampar, Perak, Malaysia 

Dr. BORIS MILOVIC 

Associate Professor, Faculty of Sport, Union Nikola Tesla University, Belgrade, Serbia 

SHASHI KHURANA 

Associate Professor, S. M. S. Khalsa Lubana Girls College, Barara, Ambala 

Dr. IQBAL THONSE HAWALDAR 

Associate Professor, College of Business Administration, Kingdom University, Bahrain 

Dr. DEEPANJANA VARSHNEY 

Associate Professor, Department of Business Administration, King Abdulaziz University, Saudi Arabia 

Dr. MOHENDER KUMAR GUPTA 
Associate Professor, Government College, Hodal 

  



VOLUME NO. 8 (2018), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v 

Dr. BIEMBA MALITI 
Associate Professor, School of Business, The Copperbelt University, Main Campus, Zambia 

Dr. ALEXANDER MOSESOV 

Associate Professor, Kazakh-British Technical University (KBTU), Almaty, Kazakhstan 

Dr. VIVEK CHAWLA 
Associate Professor, Kurukshetra University, Kurukshetra 

Dr. FERIT ÖLÇER 
Professor & Head of Division of Management & Organization, Department of Business Administration, Fac-

ulty of Economics & Business Administration Sciences, Mustafa Kemal University, Turkey 

Dr. ASHOK KUMAR CHAUHAN 
Reader, Department of Economics, Kurukshetra University, Kurukshetra 

Dr. RAJESH MODI 
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

YU-BING WANG 

Faculty, department of Marketing, Feng Chia University, Taichung, Taiwan 

Dr. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

Dr. KIARASH JAHANPOUR 

Research Adviser, Farabi Institute of Higher Education, Mehrshahr, Karaj, Alborz Province, Iran 

Dr. MELAKE TEWOLDE TECLEGHIORGIS 

Faculty, College of Business & Economics, Department of Economics, Asmara, Eritrea 

Dr. SHIVAKUMAR DEENE 
Faculty, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

Dr. THAMPOE MANAGALESWARAN 

Faculty, Vavuniya Campus, University of Jaffna, Sri Lanka 

Dr. VIKAS CHOUDHARY 
Faculty, N.I.T. (University), Kurukshetra 

SURAJ GAUDEL 

BBA Program Coordinator, LA GRANDEE International College, Simalchaur - 8, Pokhara, Nepal 

Dr. DILIP KUMAR JHA 

Faculty, Department of Economics, Guru Ghasidas Vishwavidyalaya, Bilaspur  
 

FORMER TECHNICAL ADVISOR 
AMITA 

 

FINANCIAL ADVISORS 
DICKEN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 

  



VOLUME NO. 8 (2018), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi 

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-

puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics; 

Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-

ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice; 

Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics 

& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development 

Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; 

Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; 

Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-

ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-

duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-

tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-

tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer 

Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-

eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-

gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

 

THE EDITOR 

IJRCM 

 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF______________________________________________________________. 

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please 

specify) 

 

DEAR SIR/MADAM 

Please find my submission of manuscript titled ‘___________________________________________’ for likely publication in one of 

your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language 

fully or partly, nor it is under review for publication elsewhere. 

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of 

their names as co-authors. 

Also, if my/our manuscript is accepted, I agree to comply with the formalities as given on the website of the journal. The Journal has 

discretion to publish our contribution in any of its journals. 

 

NAME OF CORRESPONDING AUTHOR     : 

Designation/Post*       : 

Institution/College/University with full address & Pin Code   : 

Residential address with Pin Code     : 

Mobile Number (s) with country ISD code    : 

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No) : 

Landline Number (s) with country ISD code    : 

E-mail Address       : 

Alternate E-mail Address      : 

Nationality        : 

* i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant 

Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-

sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of 

author is not acceptable for the purpose. 



VOLUME NO. 8 (2018), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vii 

 

NOTES: 

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf. 

version is liable to be rejected without any consideration. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/ 

Education/Psychology/Law/Math/other, please specify) 

c) There is no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message 

w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is expected to be below 1000 KB. 

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first 

instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of 

acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding 

author is required to demand for the same by sending a separate mail to the journal. 

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the 

cover page of the manuscript, in the manner as mentioned in the guidelines. 

 

2. MANUSCRIPT TITLE: The title of the paper should be typed in bold letters, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-

ternate email address should be given underneath the title. 

4. ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any. 

5. ABSTRACT: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-

dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full. 

6. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic 

order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except 

special words e.g. name of the Countries, abbreviations etc.  

7. JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-

web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory. 

8. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free 

from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end. 

9. HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading. 

10. SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.  

11. MAIN TEXT:  

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESIS (ES) 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS  

 CONCLUSIONS 

 LIMITATIONS 

 SCOPE FOR FURTHER RESEARCH 

 REFERENCES 

 APPENDIX/ANNEXURE 

The manuscript should preferably be in 2000 to 5000 WORDS, But the limits can vary depending on the nature of the manuscript. 



VOLUME NO. 8 (2018), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

viii 

 

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be 

above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are 

referred to from the main text.  

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed 

at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is 

utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the 

editor. 

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined 

on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections. 

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised 

references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything 

that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per 

the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending 

order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters, 

dissertations, reports, working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parenthesis. 

• Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate 

some specific point, which may be placed in number orders before the references. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited 

by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Jour-

nal of Urban Economics, Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-

ciation, New Delhi, India, 19–23 

UNPUBLISHED DISSERTATIONS  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES 

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES 

• Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 8 (2018), ISSUE NO. 03 (MARCH)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

7

CHALLENGES AND PROBLEMS FACED BY WOMEN ENTREPRENEURS IN INDIA – AN ANALYSIS 
 

Dr. V. BALACHANDRAN 

PROFESSOR & SPECIAL OFFICER (P & D) 

DEPARTMENT OF CORPORATE SECRETARYSHIP 

SCHOOL OF MANAGEMENT 

ALAGAPPA UNIVERSITY 

KARAIKUDI 

 

A. PANJAVARNAM 

Ph. D. RESEARCH SCHOLAR (FULL TIME) 

DEPARTMENT OF CORPORATE SECRETARYSHIP 

SCHOOL OF MANAGEMENT 

ALAGAPPA UNIVERSITY 

KARAIKUDI 

 
ABSTRACT 

Women Entrepreneur is a person who accepts challenging role to meet her personal needs and become economically independent. Many women have this quality 

but they never got a platform to showcase their talents and hence they don’t know their real abilities. Women in India are taking more responsibilities in bringing 

up children and maintaining a better home with love and affection. At the family level, the task of coordinating various activities in a much effective manner, 

without feeling the pinch of inconveniences, is being carried out by the women folk. This paper focuses on problems and challenges faced by women entrepreneurs 

in India. Women are equally competent in running business but still lacks behind in spite of women empowerment movement in our country, there are social, 

cultural and economic hurdles in the way of women entrepreneurship and the major problem is lack of entrepreneurial environment. In spite of having the potential 

and talent, women are deprived of opportunities, information and education. Some of the major problems identified are women’s family obligations, Gender 

inequality, Problem of Finance, Low-level risk taking attitude, and the male -female competition. The problems of women entrepreneurs can be eradicated by 

appropriate training, incentives, encouragement and motivation, social recognition of their entrepreneurial abilities, and family’s moral support. 

 

KEYWORDS 
women empowerment, women entrepreneur, independent, social barriers, environment, gender inequality. 

 

JEL CODES 
L26, L29. 

 

INTRODUCTION 
You never lose in business, either you win or you learn.  

Never hire someone you cannot fire. Choose your life partner carefully.  

An unsupportive spouse can kill a business faster than a bad marketing plan.”  

- Smallbizlady 

he Indian culture made them only subordinates and executors of the decisions made by other male members, in the basic family structure. The traditional 

set up is changing in the modern era. The transformation of social fabric of the Indian society, in terms of increased educational status of women and varied 

aspirations for better living, necessitated a change in the life style of Indian women both in urban as well as in rural areas. Women Entrepreneurship is a 

person who accepts challenging role to meet her personal needs and become economically independent. A strong desire to do something positive is an inbuilt 

quality of entrepreneurial women, who is capable of contributing values in both family and social life. This is great news. But, a part of women in some parts of 

the country still do not know their power. The societal set up in India has been traditionally a male dominate done. Women contribute significantly to the running 

of family businesses mostly in the form of unpaid effort and skills. The value of this effort is underestimated both by the families that take it for granted and in 

academic studies. At the family level, the task of coordinating various activities in a much effective manner, without feeling the pinch of inconveniences, is being 

carried out by the women folk. Women entrepreneurship is essential for every nation. They are needed to compete with well-developed nations; both men and 

women should participate in all activities on equal basis. Men performance is good, as an entrepreneur, women also should grow well as an entrepreneur. Like a 

male entrepreneurs a women entrepreneur has many functions. They should explore the prospects of starting new enterprise; undertake risks, introduction of 

new innovations, coordination, administration and control of business and providing effective leadership in all aspects of business. Generally, women plays dual 

role, like a housewife and employee, such situations automatically the stress levels of women would gradually increase. Though they are satisfied by playing dual 

role, definitely they will face stress to handle two roles at a time. Government of India has described women entrepreneurs as an enterprise/venture owned and 

controlled by women having at least financial interest of 51% of the capital and giving at least 51% of employment generated in the organization to women. 

 

REVIEW OF LITERATURE 
In the last few decades, women had started to realize the value of self-employment and they are now utilizing their capabilities in entrepreneurial activities. 

Researchers claim that family issues such as giving proper time and fulfilling family culpabilities are the chief issues confronted by them. 

Hafizullahet (2012), the study highlighted that male dominance in culture creates problems for female entrepreneurs in terms of limiting their mobility, business 

participation and market interactions. The further arguments of the research revealed that women entrepreneurs of India have to face both environments; tradi-

tional and contemporary in order to run their enterprises. Traditional category includes socio cultural and religious elements while contemporary category is a sub 

category of above mentioned factors and includes constitutional structure, policymaking and other institutional mechanism. 

Palaniappan., Ramgopal and Mani (2012), the study revealed that the lack of proper leadership, planning and inadequate financial resource allocation is some 

other difficulties that women usually face during execution of their businesses. Many women have these qualities but they never got a platform to showcase their 

talents and hence they do not know their real abilities. Matching the basic qualities required for entrepreneurs and the basic characters of Indian women reveal 

that, much potential is available among the Indian women on their entrepreneurial ability. This potential is to be recognized, brought out and exposed for utilization 

in productive and service sectors for the development of the nation. The vast majority of the world’s poor are women. Two-thirds of the world’s illiterates are 

T 
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female. Afza, Hassan and Rashid (2010), His study recognized poor economy and stereotyped society as other factors liable of causing glitches for female entre-

preneurs. The major factors that restrain women from business are gender-based discrimination, lack of communal support, limited access to information, inade-

quate education & training facilities, absence of trust in one’s capabilities and access to resources.  

 

OBJECTIVES OF THE STUDY 
1. To study the problems and challenges faced by the women entrepreneurs in India.  

2. To examine the types of issues and problems they encounter in order to reach the level of success. 

 

RESEARCH METHODOLOGY 
The methodology adopted in this research work is descriptive research. The research design of the present work is descriptive type of conclusive one. The study 

is mainly based on secondary data. The required secondary data have been collected from the standard textbooks, reports of committees, websites and reputed 

journals and magazines. 

 

WOMEN ENTREPRENEURS IN INDIA 
Entrepreneur: An entrepreneur is someone who is a risk taker and is ready to face challenges. 

Women Entrepreneur: It may be defined as a woman or group of women who initiate, organize and run a business enterprise. Government of India has defined 

women entrepreneurs as owing and controlling an enterprise with a women having a minimum financial interest of 51 percent of the capital and giving atleast 51 

percentage of the employment generated in the enterprise to women. 

  

TABLE 1: STATISTICAL DATA OF WOMEN ENTREPRENEURS IN INDIA 

States No of Units Registered No of Women Entrepreneur Percentage 

Tamilnadu 9618 2930 30.36 

Uttar Pradesh 7980 3160 39.84 

Kerala 5487 2135 38.91 

Punjab 4791 1618 33.77 

Maharashtra 4339 1394 32.12 

Gujarat 3872 1538 39.72 

Karnataka 3822 1026 26.84 

Madhya Pradesh 2967 842 28.38 

Other states  14576 4158 28.71 

Total 57,452 18,848 32.82 

Source: Wikipedia.org 

 

PROBLEMS FACED BY THE WOMEN ENTREPRENEURS IN INDIA 
The problems and constraints experienced by women entrepreneurs have resulted in restricting the expansion of women entrepreneurship. Women in India face 

many problems to get ahead their life in business. Women entrepreneurs face a series of problems right from the beginning till the enterprise functions. Being a 

woman itself poses various problems to a woman entrepreneur. A desirable atmosphere is necessary for every woman to inculcate entrepreneurial values and 

involve greatly in business dealings. But Women in India are faced many problems to get ahead their life in business.  

• Family ties - Women in India are very emotionally attached to their families. They are supposed to attend to all the domestic work, to look after the children 

and other members of the family. They are over burden with family responsibilities like extra attention to husband, children and in laws, which take away a 

lots of their time and energy. In such situation, it will be very difficult to concentrate and run the enterprise successfully. 

• Male dominated society- Even though the constitution speaks of equality between gender male chauvinism is still the order of the day. Women are not 

treated equal to men. Their entry to business requires the approval of the head of the family. Entrepreneurship has traditionally been seen as a male preserve. 

All these put a break in the growth of women entrepreneurs. 

• Lack of education - Women in India are lagging far behind in the field of education. Most of the women (around sixty per cent of total women) are illiterate. 

Those who are educated are provided either less or inadequate education than their male counterpart partly due to early marriage, partly due to son's higher 

education and partly due to poverty. Due to lack of proper education, women entrepreneurs remain in dark about the development of new technology, new 

methods of production, marketing and other governmental support, which will encourage them to flourish. 

• Self-Confidence – In India, women have lack of self-confidence in their strength and ability. The family members and the society are unwilling to stand beside 

their organizational growth. To a certain degree, this situation is changing with Indian women and yet to face an incredible amend to boost the rate of growth 

in entrepreneurship. 

• Socio-Cultural Barriers – Family and personal obligations sometimes works as a great barrier for succeeding in business career of women entrepreneurship. 

Only few women are capable of managing both home and business efficiently, giving sufficient time to perform all their responsibilities in priority.  

• Risks Related to Market – Tuff competition in the market and lack of mobility of women make them dependent on middleman essential. Many business-

women find it very difficult to capture the market share and make their products well popular and accepted by customer. They are not fully conscious of the 

changing market environment conditions and hence can effectively exploit the services of media and internet.  

• Mobility Constraints - Women in India have to face lot of restriction on their mobility, our society still have some conservativeness, and due to that career 

of women is limited to four walls of kitchen. Though women faced lots of problems being mobile in entrepreneurial activity, the mobility problem has been 

eliminated to very certain extent by the expansion of education awareness to all.  

• Business Administration Knowledge – Women must be educated and trained continuously to acquire the skills and understanding in all the required func-

tional areas of business venture. This will make women to excel in decision-making and develop good business skills. 

• Financial Assistance – Most of the women especially in rural areas are not aware about the financial assistance provided by various institutions. The efforts 

taken for Women entrepreneurs may not able to reach the entrepreneurs in rural and backward areas.  

• Training Programs - Depending upon the needs, duration, skill and the purpose of entrepreneur there are various workshops and training programs available 

the social & welfare association. Such kinds of programs are really helpful to new and young entrepreneurs who desire to start a small and medium sized 

business on their own.  

• Cost - Some business have highly production and operation cost that adversely affects the expansion of women entrepreneurs. The installations of new 

machineries during expansion of the productive capacity and like similar factors discourage the women entrepreneurs from entering into new areas. 

 

CHALLENGES OF WOMEN ENTREPRENEURS IN INDIA 
Entrepreneurship was once considered a man's territory, but each year, more and more women set out on the journey to launch and lead their own companies. 

These business-savvy ladies inspire other women with dreams of founding startups, but many female business owners face still face significant obstacles because 

of their gender.  
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CHART 1 

 
Source: www.womenweb.in 

 

BIGGEST CHALLENGES WOMEN ENTREPRENEURS FACE TODAY 
 Women entrepreneurs think they need to act like men - Most female business owners who have attended networking events can relate to this scenario. 

When women entrepreneurs have to talk business with primarily male executives, it can be intimidating. To compensate and protect themselves, women 

often feel as though they need to adopt a stereotypically male attitude toward business. 

 Emotions and nurturing skills can affect women's businesses - Though trying to act like a man does not guarantee success for a female entrepreneur, 

allowing her ‘feminine’ qualities to stand in the way of getting things done is not necessarily recommended, either. By nature, women are more emotional 

and nurturing, which can sometimes be a hindrance to running a business. 

 Women often lack the support of other female business leaders – Various female business leaders felt insecure about being in the minority as women who 

excelled in math and science, and longed for more camaraderie and support from female peers in their fields. 

 Many women have to balance raising families with running their businesses - Work-life balance is often a goal of entrepreneurs across the board, but 

mothers who start businesses have to simultaneously run their families and their companies. 

 Women entrepreneurs are afraid of failure - According to ‘Global Entrepreneur Monitor’ the fear of failure is the top concern of women who launch startups. 

Failure is a very real possibility in any business venture, but it should not be viewed as negative. 

 

INDIVIDUALITY OF A SUCCESSFUL WOMEN ENTREPRENEUR 
SHE HAS A POSITIVE ATTITUDE  
There is no energy that can mimic what is released when a positive, high-stepping woman enters a room. A positive attitude is the fuel needed to drive us from 

idea conception to realization. A positive attitude takes conscious effort on your part. Arrest negative thoughts and replace them with positive ones. Listen to the 

things you are saying to yourself in your mind. Deliberately use words that focus on constructive, affirming truths about you. 

SHE CAN OVERCOME OBSTACLES 
Women who have struggled in their lives tend to have amazing inner strength. Use adversity to your advantage. At the end of a struggle, you are a better, more 

valuable person. Helen Keller said, “Character cannot be developed in ease and quiet. Only through experience of trial and suffering can the soul be strengthened, 

vision cleared, ambition inspired and success achieved”. 

SHE IS STRONG-MINDED 
Strong-minded does not mean that you are rude, conceited or destructive. On the contrary, a strong-minded woman displays confidence. When you are strong 

minded, you're empowered, possess a healthy self-image and take responsibility for your life. The entrepreneurial spirit, by its very nature, requires us to consider 

possibilities that most aren’t brave enough to. 

SHE IS SOFT-HEARTED 
Charity and compassion allow us to reach beyond our cookie-cutter lives and make a difference in the lives of others. By reaching out to others, we grow as 

individuals. A woman with a compassionate heart has great influence. 

SHE HAS INTEGRITY 
You do not need to leave victims in your path to be victorious. Do not need to step on others to step to the next level. Integrity must be the very core of your 

character and always put honor before dollars and live by your convictions. As you gain respect and trust, your company will grow. People seek to do business 

with those they trust. 

SHE HAS BALANCE IN HER LIFE 
Our lives revolve around four major categories like family and friends, health, wealth and spirit. These areas must be balanced to lead a fulfilled life. Evaluate your 

balance continually. A balanced life allows you to think clearly with imagination and optimism. 

SHE SETS GOALS 
Goals are dreams with a plan for realization. Commit your short- and long-term goals to writing. Record how and when you will achieve them. Post your goals in 

plain sight and review them often. Record the reward when the goal is attained. Remember that you cannot hit a mark you cannot see, and continual success 

demands a plan. 

SHE IS DRIVEN BY A CAUSE  
Looking for the hole in the market is a strategic move in every entrepreneur’s plan. Find the needs in your business ventures and pursue those causes with passion. 

SHE IS A TEACHER 
Great woman teach. People want to know what you have that ignites that flame within. We can help mold the great women of tomorrow. 
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SHE’S FOCUSED ON THE NEXT STEP 
The greatest point of resistance is just before breakthrough. We must have a stubborn resolve to see ourselves to the other side. When challenging circumstances 

seek to derail us, if we just take that next step, we will find that we have made it. 

 

REMEDIAL MEASURES FOR WOMEN ENTREPRENEUR 
Vocational Education: The first measure would be to provide education, particularly vocational and technical education to girls. The curriculum should be restruc-

tured to include accountancy, management, computer science, small scale industry, entrepreneurial development, etc. 

Entrepreneurial Motivation at School Level: The girls at the school level should be inspired to adopt entrepreneurship. Generally, women dream to become job 

seekers rather than job makers. To motivate the women, a coordinated effort should be made among the educational institutions, government departments, and 

the business world. 

Accessibility to Information: All possible access to information should be provided for women entrepreneurs. Government agencies, association of women entre-

preneurs, NGO’s and universities should assume responsibilities in this regard. 

Separate Publication: Separate publication should be brought out and distributed to women entrepreneurs on subsided rate in order to create awareness and 

encourage them to avail of the benefits offered to them. Media should be used to give maximum information for promoting the cause of women entrepreneurs. 

Access to Technology: Access to technology is low for women entrepreneurs. Due to lack of finance and information they cannot have proper tools and equipments 

to improve the products. 

Simple Formalities: Efforts should be made to simplify the procedures, formalities, rules and regulation etc. in matters regarding registration and getting assistance 

from different departments and government agencies. 

100% Finance: Banks and financial institutions should offer 100% loans without collateral security to qualified technocrats. Similarly, term loans and working 

capital loans should be sanctioned liberally on different terms.  

Training: The Government of India has organized a number of workshops on Trade Related Entrepreneurship Assistance & development for the benefit of women 

entrepreneurs. It seeks to empower women in rural & semi urban areas through development of entrepreneurial skill, elimination of various constraints faced by 

them & through strengthening trade support network. 

 

CONCLUSION 
Women entrepreneurs face many problems in various aspects of finance, marketing, health and family. After independence, law guaranteed equal rights and 

equal opportunities in education and employment for women. The Primary motivations to women to get success as an entrepreneur not only in the form of 

financial assistance and government schemes, there should be psychological support from family members and husband. Even though, government supporting in 

financial aspects, without having moral support from near and dears women may not get success as an entrepreneur. When it is a business, business is all about 

profits, losses and tensions. Someone should support in all times positively to avoid problems. This support will support a lot not only women and all. Now a days 

the aspirations of women entrepreneurs are increasing because their self-confidence, self-esteem, self-motivations are increased. The literacy rate is gradually 

increasing, becoming well aware of all things enhancements in knowledge levels will make women to have aspirations in future.  
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