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A STUDY ON AWARENESS AND IMPACT OF GST AMONG SMALL BUSINESS PEOPLE IN DINDIGUL DIST. TN. 
 

Dr. S. SUBENDIRAN 
ASST. PROFESSOR  

REV. JACOB MEMORIAL CHRISTIAN COLLEGE 
SANTHIPURAM 

 
ABSTRACT 

GST (Goods and Service tax) is an introspective step conscious towards justifying the giant indirect tax system in India. The GST is reducing tax tribulation and 
enhancing the ease of doing business in the country. The impact of GST has two key slab weights; one is to the business and second is to the customers who are the 
actual bearer of tax costs. Indian unorganized sector and portion of industry those who are adore the exemption will also contribute significantly to the growth of 
countries GDP. The basic purpose of conducting the study is to know the awareness level of small businessman towards GST and to assess the actual impact as they 
are facing. As it is known that impact will be there either on manufacturing or selling but to know the extent of impact and level of satisfaction study is conducted. 
The study is survey based in which data was collected from 100 business man who are residing in Dindigul District of Tamilnadu. The tool used for collection of data 
was structured questionnaire. The results obtained after analysis revealed that businessman is aware about GST implementation and opined that it’s a fair tax 
system but it requires more clarity, simplification in procedure to the online submission. The paper had tried to attempt the actual impact of GST and suggestive 
measures have also been provided at the end of study. 
 

KEYWORDS 
GST, GDP, VAT, state tax, central tax, purchase tax, entry tax, indirect tax. 
 

JEL CODES 
H21, H25. 
 

INTRODUCTION 
he collection of tax is one of the source of income for the Indian government and the major source of the tax is indirect tax which is also known as GST, 
which defines “one tax one nation”. Before 1 July 2017 there were many state taxes resisted. The tax burden on the payer and much calculation needed 
to be done to pay each tax. This created the situation of confusion among the traders. The introduction of GST has cleared the formation of indirect tax by 

introducing online filling of GST. The other main objective of GST was to remove the pouncing effect, though many people argue that this objective has not been 
reached yet.  
The implication of GST included dual taxation system i.e. Central GST (CGST), State GST (SGST), Integrated GST (IGST). If the location of supplier and buyer are in 
same state then the seller has to collect both CGST and SGST from buyer, both central and state government will agree on the appropriate ration of sharing 
revenue. Rates are implied by government on the mutual basic but it does not exceed more than 14%. The tax rate slaps introduced are 5%, 12%, 18%, 28%, 
however alcohol/ liquor, electricity, and petroleum products are not included in the GST rates. One of the major reasons for not including petroleum into GST is 
the huge revenue around 28% income earned by government, imposing of GST will stop their income.  
The same reason is with the exception of GST on liquor, above 50% of the revenue in some states are generated by the sale of the alcohol.  
Implication of GST was not an easy task, to make 133 crores people understand about the new system especially where people hesitate to accept changes is the 
biggest challenge. The listing of the goods and service into specific rates and its explanation has countered the majority of problems. In the initial days the price of 
many goods and services was increased which created the inflation in the economy. Lack of clarity on the abetments introduced in the economy has made the 
minds more diplomatic. At the end we can say that GST bought the transparency and wider platform for taxation. It is not easy to remove the corruption from the 
system but it can be reduced to the certain level. 
 

LITERATURE REVIEW 
Kaur (2018). The purpose of study was point out the awareness among people about GST, and to find out the expectations of people after the implementation of 
GST and it also shows the lack of goods and services information of the responded, not able to identify the slabs implemented. 
Mishra (2018), The study provided glimpse of the rates. It throws glance on the impact of GST, on pharmacy, agriculture, textile, mobile and accessories, telecom-
munication sector, real state, FMCG, automobiles, banking, financing. The research paper concludes that the implication of single tax system will attract more 
manufactures to get engage in the sector. The individuals will also get benefit as the prices of the products will decrees and consumption will increase which will 
lead to the increase in GDP.  
Chouhan et.al. (2017), The study focused on awareness of 148 small business owners in Rajasthan state. It also revels the problems faced by the small business 
owner due to lack of adequate knowledge and reliefs provided in the act. The levels of awareness of the responded were low and moderate and majorly not willing 
to support the act. 
Banik and Das (2017), The study revealed the challenges to be faced by India Economy after the implication of GST, it throws light on the comparison of GST with 
previews Tax system, there were 31 taxes including sales tax, state tax etc, which are now turned into CGST, IGST, SGST making tax structure more complicated. 
The study concludes that GDP will fall down due to the introduction of unplanned tax system thus its needed to more simplification in the act. 
Kumar (2017), The study analyzed the previous Indirect tax system and GST, briefly explained the complete concept of the GST, its rate and its comparison with 
the previous tax structure, the present GST system has removed many hurdles while filling the taxation. The examples provide more clarification on how GST is 
levied on the goods and how it is reducing the burden on small vendors and businessman. The study concludes that the GST is easier than earlier tax system; it 
will provide more benefit to the manufactures and thus increase the competition in market. 
Bhuyan and Nayak (2017). The study accommodated the various advantages of implementing GST, says removing of cascading effect, increasing the efficiency of 
logistics, regulating the unorganized sector etc. The paper on the basis of facts and figures shows the impact of GST on telecom, cement, banking and insurance, 
airlines, E-commerce, FMCG, technology sectors. The study conclude that the GST will provide the positive impact on economy and will increase the growth of 
GDP, and will generate the employment, but it will show the negative impact on the service sector as the rates of GST in the service sector has increased.  
 

RESEARCH GAP 
From the literatures it is clear that GST is an emerging issue for the research in the subject of economy. At Macro level many studies have been conducted but at 
micro level area still no research is carried out. Keeping in view, the study attempts to identify the level of awareness and impact of GST among the small business 
people in the Dindigul of Tamilnadu. 
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OBJECTIVES OF THE STUDY 
1. To identify the awareness of GST among the business people residing in Dindigul Dist. 
2. To assess the impact of GST among the business people residing in Dindigul Dist. 
 

RESEARCH METHODOLOGY 
The study is descriptive in nature where small business people were selected as respondents who are dealing in various businesses in the Dindigul Dist.  
 

SOURCES OF DATA 
Primary data were collected primarily through direct administration of the questionnaire. The study uses secondary data to support and substantiate primary data 
and also to form a strong theoretical base. The secondary data were collected from Research paper, Local bodies, Research journals, Newspaper, articles, GST 
portals, working papers etc. 

Sample Size Sampling Technique 

100 Non Probability sampling, convenient technique 

ANALYSIS 
DEMOGRAPHIC CHARACTERISTICS 
A survey conducted on 100 people to find of the demographic character of responded. Its deal with the demographic characteristics of the respondents likewise 
Gender, Age, Literacy level, Monthly earnings and Type of family, Religion and Residential area.  
 

TABLE 1: DEMOGRAPHIC CHARACTERISTICS 

Characteristic Type  Frequency in Percentage (%) 

 
Gender 

Male  100 

Female  0 

 
Age 

20 – 30 12 

30 – 50 54 

50 above 34 

 
 
Literacy Level 

Illiterate 0 

Up to Hr. Secondary 36 

Graduation 52 

Post Graduation 12 

 
 
Monthly Family Earning  

Less than Rs 10000 4 

Rs 10000 – 20000 14 

Rs 20000 – 30000 34 

Rs 30000 and above 48 

 
 
Religion 

Hindu 56 

Muslim 25 

Christian 13 

Other 6 

 
Type of Area 

Urban 96 

Semi urban 4 

Rural 0 

 
Nature of Family 

Joint family 36 

Nuclear family 64 

Table 1 shows that demographic character of responded. It was found that out of 100 responded 100% of the responded are male. Around 12% of responded are 
of the age of 20-30 years, 54% of the responded are of the age 30 – 50 years and 34% of the responded are of 50 years or above. About 36% of the responded are 
literate up to secondary school, 52%of the responded are graduated and 12% of the responded are postgraduate, this shows that the education level is good in 
Dindigul district. 4% of the responded has monthly family earning less than 10000, about 14% of the responded earn income from 10000 -20000 per month, 34% 
of the responded earn the monthly income from 20000-30000, the majority of the responded i.e. 48% earn monthly income equal to or above 30000 which clearly 
show that the income level of the respond is high. Religion wise the respondents are 56 %, 36%, 25% and 6% of Hindu, Muslim, Christian and Others respectively, 
the type of family is 36% of the respondent are joint family rest of them of nuclear family, and majority of the respondents (96%) are residing in urban area. 
COMPLETE KNOWLEDGE ABOUT THE EXISTENCE OF GST 
It deal with the respondents, who have complete knowledge about the existence of GST likewise GST awareness, source of awareness, Does GST is burden fair tax 
system, legislation and GST council. 
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TABLE 2: KNOWLEDGE ABOUT THE EXISTENCE OF GST 

Type of Awareness Responded  Frequency in Percentage (%) 

 
Responded has GST Awareness 

Yes 100 

No  0 

 
Source of Awareness 

Friends 22 

Media  52  

Internet 26 

 
Does GST is burden 

Yes  18 

No  82 

 
GST is a fair tax system 

Yes 48 

No  16 

Don’t  36 

 
Legislation is satisfactory 

Yes  30 

No  70 

 
GST is easier than early tax system 

Yes 88 

No 12 

 
Business is registered under GST 

Yes  92 

No  8 

 
Knowledge about GST online portal 

Yes  100 

No  - 

 
Propose GST is satisfying 

Yes  18 

No  82 

Current software equipped is capable enough to handle the proposed GST Yes  92 

No  8 

Need assistance of lawyer or CA while filling the tax Yes  60 

No  40 

The table present that the responded have complete knowledge about the existence of GST, based on awareness of GST the 100 % of respondent have fully aware. 
The awareness got from various sources likewise 52% from media followed by 26% from internet and 22 % respondents have aware of GST from friends. In the 
record it is shows that majority of the responded (82%) accept that GST is not burden on Income it has reduced the major drawbacks of the previous tax filing 
system. Whereas some responded have the opinion to add more abetments in the present law to reduce some other effecting factors. The changes in the system 
of filing tax have given some relief to the responded. Record shows that the majority of responded states that the implementation of GST is a fair tax and is 
acceptable by the responded, it indicates that the responded has accepted. Record four shows that the majority of responded i.e. 70%. Whereas 30% of the 
responded are satisfied with the legislation, doesn’t ask for further clarification. 
The record implication of GST is much better than the earlier tax system indicates that 88% of the responded accepts that the implication of GST is much better 
than the earlier tax system. Record Indirect tax, which indicates shows that 100% of the responded are clear that the GST is Indirect tax, which indicates that each 
responded has the perfect knowledge about what the kind of GST taxation. The Record shows that 92% of the responded are registered under GST, which indicates 
that there is majority of tax depositor in the Dindigul district and business is conducted within the rules of government. GST online portal has reduced the paper 
work and made the filing of taxation easy. Government declare the last date via sources, keeping in mind the dates, filing the tax and take the advantage of 
reimbursement. In short, they were completely satisfied with the introduction of the new changes in the legislation, whereas 82% of the responded where in 
doubts regarding the introduction of the legislation and ask for more clarification and establish necessary abetments for ore relaxation in the slaps and return. 
SAFETY AND LEGACY OF GST 
It deals with the respondent have complete knowledge about the existence of GST likewise GST awareness about Safety and Legacy Of GST. 

 
TABLE 3: SAFETY AND LEGACY OF GST 

Type of Awareness Responded  Frequency in Percentage (%) 

 
 
Reduction of corruption in the economy 

Highly Agreed  12 

Agreed  62 

Neutral 18 

Less agreed  8 

Fully Disagreed - 

 
 
GST legislation is satisfactory 
  

 Highly Agreed - 

 Agreed  42 

 Neutral  28 

 Less agreed 26 

Fully Disagreed 4 

 
 
Easy in filing of GST online 

Highly Agreed 38 

Agreed 38 

Neutral 16 

Less agreed  8 

Fully Disagreed - 

 
 
Rate implication on the occupation satisfactory 

Highly Agreed  18 

Agreed  18 

Neutral 14 

Less agreed  46 

Fully Disagreed 4 

 
 
Benefit of the government schemes. 

 Highly Agreed -- 

 Agreed  18 

 Neutral  36 

 Less agreed 46 

Fully Disagreed - 

 
 

Highly Agreed 10 

Agreed 32 
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Applied existence law is fairly applied 

Neutral1 10 

Less agreed  44 

Fully Disagreed 4 

 
 
Present system is beneficial then early  
tax system. 

Highly Agreed 30 

Agreed 34 

Neutral 16 

Less agreed  12 

Fully Disagreed 8 

 
 
Necessary amendments should be introduces timely in the legislation 

Highly Agreed 60 

Agreed 32 

Neutral 8 

Less agreed  - 

Fully Disagreed - 

 
Government is taking corrective measures for the flexibility in the current taxation system. 

Highly Agreed 8 

Agreed 32 

Neutral 40 

Less agreed  16 

Fully Disagreed 4 

 
 
Inflation cost reduced due to GST. 

Highly agreed 6 

Agreed 32 

Neutral 12 

Less agreed 38 

Fully Disagreed 12 

 
 
Present tax system moved the pace of economy growth 

Highly agreed 30 

Agreed 52 

Neutral 10 

Less agreed 6 

Fully Disagreed 2 

 
 
GST affected the income 

Highly Agreed  48 

Agreed  12 

Neutral 24 

Less agreed  8 

Fully Disagreed - 

 
Implementation of GST increased the documentary procedure 

 Highly Agreed 10 

 Agreed  50 

 Neutral  4 

 Less agreed 34 

Fully Disagreed 2 

Type of Awareness Responded  Frequency in Percentage (%) 

 
 
Implementation of GST reduced the manual work 

Highly Agreed 44 

Agreed 16 

Neutral1 8 

Less agreed  24 

Fully Disagreed 8 

 
 
GST made it mandatory to provide the bill to customer 

Highly Agreed 32 

Agreed 28 

Neutral 36 

Less agreed  4 

Fully Disagreed - 

 
 
E – WAY bill is beneficial for business 

Highly Agreed 32 

Agreed 28 

Neutral 28 

Less agreed  8 

Fully Disagreed 4 

 

FINDINGS 
➢ A 62% majority supports the statement "GST has reduced corruption". 
➢ The GST procedure required CA consulting as 60% of the respondents were not trained enough to comply with all the requirements. 
➢ 82% respondents are in favour of GST that it’s not a burden. 
➢ 42% of the responded are less happy with the implication of rate. Only 18% of the responded are happy with the implied rate. 
➢ 82%, responded required more clarity in the legislation. 
➢ According to polls, about 50% of the majority considers that GST has failed to reduce inflation. 
➢ A majority of around 80% of the responded are in the favor of the statement that GDP has increased the pace of economy growth. 
➢ The introduction of GST has increased the documentary process, but has reduced the manual work by allowing online registration in the filing process. 
➢ More than 50% of the responded answered that GST has increased in their documentation as for each transaction they need proofreading, whereas intro-

duction of online filling of tax has reduced their manual work as they need to submit the framed form with required information. 
➢ In the survey it was detected that 60% of responded find the E- way bill beneficial for business, which has reduced the documentation process as state wise 

documentation has been eliminated, and the system is user-friendly and it is easy to generate the bill. 
 

SUGGESTIONS 
➢ GST council should work towards simplification of GST procedure. 
➢ The rates implemented should be modulated. 
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➢ Training session for GST should be conducted at regular basis especially in the semi urban areas. 
 

CONCLUSION 
GST will not only bring transparency, but it will also facilitate the ease of doing business in an era of globalization. India needs a powerful and systematic tax 
structure to compete at international level. The tax rates for every state used to be complicated and increased the price of the goods by cascading effect, which 
hindered foreign direct investment as well. The study respondents were aware of the GST law and the rates applied to the products, but small business owners 
were not satisfied with the rates. Online filing of tax has saved a great deal of time and reduced paper work, which is being appreciated by respondents.62% of 
respondents agree that GST has reduced corruption in the economy. There was a majority of respondents who believed GST would for sure accelerate the pace 
of the country's economic growth, but that more clarity is needed, as suggested by the study. GST council should continue to promote the Indian economy. 
 

REFERENCES 
JOURNAL  
1. Banik S. Das A. (2017). GST in India: Impact and challenges. IOSR Journal of Business and Management (IOSR-JBM) Volume 19, Issue 12, 07-10. 
2. Chouhan V. & Shakdwipee P.et.al (2017), Measuring Awareness about Implementation of GST: A Survey of Small Business Owners of Rajasthan. Pacific 

Business Review International, Volume 9 Issue 8,116-125. 
3. Kaur H. (2018). Public Awareness, Knowledge and Understanding of GST in India. International Conference on Management and Information System, 63-67. 

Held at Bangkok. October 2018. 
4. Kumar A.& Nayak R. (2017), GST A New Tax Reforms in India- Implementing Towards Sustainable Development of the Economy, International journal of 

creative thoughts, Volume 5, issue 4, 2350-2355. 
5. Kumar P. & Sarkar S. (2016), Goods and service tax in India: problems and prospects, Asian journal of management research, Volume 6 Issue 3, 504-513. 
BOOKS 
6. GST: SIMPLIFIED by Balasubramanyam KS, published on 12 June 2017, Independently Published, ISBN-10: 152146796X, ISBN-13: 978-1521467961 
7. GST Ready Reckoner – V.S.Datey- 16th edition 2021, Taxmann Publications. 
8. GST Practice Manual Aditya Singhania by Aditya Singhania 13 July 2021- Taxmann Publications 
 
  

http://ijrcm.org.in/


VOLUME NO. 12 (2022), ISSUE NO. 3 (MARCH)   ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

6 

THE POSITIVE IMPACT OF ENTERTAINMENT TECHNOLOGY ON PUBLIC AND PRIVATE SECTOR EMPLOYEES 
 

SUSMITA MANDAL 
Ph.D. RESEARCH SCHOLAR 

GANGADHAR MEHER UNIVERSITY 
SAMBALPUR 

 
Dr. RUPASHREE GOSWAMI 

ASST. PROFESSOR 
SCHOOL OF PSYCHOLOGY 

GANGADHAR MEHER UNIVERSITY 
SAMBALPUR 

 
ABSTRACT 

Several organizational activities, as well as human resource management, are increasingly utilizing the social technology. Several aspects of the advantages and 
disadvantages of entertainment and social behavior are discussed. There has been much debate about the positive and negative effects of entertainment technol-
ogy on human behavior; therefore, we will focus on the positive aspects. The focus of this study is the positive impact of entertainment technology on public and 
private sector employees. In this paper, a first preliminary overview of the positive effects of entertainment technology on employees is presented and discussed. 
This study is followed by an empirical design where entertainment technology is an independent variable and an employee’s behavioral intention or performance 
is the dependent variable. Age, gender, public and private sector, and hours of work are demographic variables. The samples were chosen using stratified random 
sampling, and data were gathered from 220 (N = 220) public and private organizations of Odisha using a standardized tool. Descriptive and inferential statistics (t- 
test) were used to analyze the data. Results showed the positive impact of entertainment technology on performance anticipation and effort expectancy of both 
private and public sector employees. Managerial implications are discussed, and future research suggestions are provided. 
 

KEYWORDS 
entertainment technology, positive impact, public sector, private sector. 
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1.0 INTRODUCTION 
e all know that technology advances at a breakneck speed. This article examines how users are increasingly using entertainment technology at work, 
as well as the impact this technology has on their behavior. Computers are found in nearly every working and living environment, and over two-thirds 
of children in high-industrialized countries have access to them at home. We'd all agree that adults and children need to become proficient users to 

be prepared for future life and job. Entertainment technologies aren't new, and their importance in international studies isn't either. Entertainment technology is 
the practice of enhancing or enabling any type of entertainment experience via the use of manufactured or developed components. According to research, the 
influence of entertainment technology aids individuals in unwinding and enjoying their leisure time. The convergence of "conventional" foreign relations problems 
with entertainment technology is frequently noticeable. Video games, virtual worlds, and online role-playing games, as well as recreational social networking 
platforms, and, to a lesser extent, traditional mass media outlets, are examples of entertainment technology. Movies, music, TV (including upcoming interactive 
TV), computer game, game console, video arcade, gambling machine, internet are all examples of entertainment technology. 
The Internet is a "superhighway" of information that connects people, data, and other computers (Potosky, 2007). It creates a new contact medium that allows 
users to access large volumes of data in several dimensions. This is equivalent to 21.2 percent of the worldwide population, and the Internet community is growing 
increasingly global, with users spread across all time zones (Spennemann, 2005).  
Various Internet and tool services (chat rooms, e-mails, chrome, youtube, entertainment apps, and so on) give users a wide spectrum of benefits and drawbacks, 
many of which the users are aware of and with which they strive to achieve their objectives (Nithya & Julius, 2007). This suggests that persons, not technology, 
are the key to using the Internet. Furthermore, people's attitudes toward utilizing the Internet are molded by society's current value system. In their research, 
Yen, Chen, Lee, and Koh (2003) discovered that different communities in society had varied perspectives on information and communication technologies (ICT). 
Because access to the Internet enhances prospects for education, employment, and civic involvement, it is critical to analyze the magnitude of disparities and their 
underlying reasons (Ono & Zavodny, 2007). Because demographic factors have been discovered to impact individuals' actions before they participate in a specific 
behavior, disparities in many elements of Internet usage across demographic groups have become an important research field (Yang & Tung, 2007).  
POSITIVE IMPACTS OF ENTERTAINMENT TECHNOLOGY  
When entertainment is freely selected, it can create desirable moods such as rest or excitement, as well as a variety of human emotions that enrich daily life. The 
emotional and social benefits of entertainment are augmented by its effects on executive function and health. Entertainment Technology boosts productivity, 
easing the pressure on workers and removing the need for them to do repeated activities. Following are some positive effects of entertainment technology: 

 Enhances Learning.  

 Fosters Problem-Solving Skills.  

 Develops Future Technological Leader 
NEGATIVE IMPACTS OF ENTERTAINMENT TECHNOLOGY  
Using entertainment technology at work on a regular basis has a number of negative consequences that might jeopardize your professional future. In other words, 
whether or not to use social media at work is a strongly debated topic in corporate circles. While some people like sneaking peeks onto their personal social media 
profiles while at work as a kind of entertainment, others adhere to a rigid no-social media policy during working hours. 
EMPLOYEE BEHAVIOUR 
Employee behavior refers to how workers react in the workplace to certain settings or scenarios. While numerous factors influence an employee's behavior in the 
workplace, people are moulded by their own culture as well as the culture of the company. Employee behavior is described as a person's response to a certain 
scenario at work. Employees must act responsibly at work not just to acquire others' recognition and respect, but also to preserve a positive work environment. It 
is necessary to follow the norms and regulations of the job. 
Entertainment technology can be defined as an activity that a person chooses to do for relaxation and amusement and to get energized. According to cyber protect, 
over 60% of workers browse the web at least once a day for personal purposes, according to Punamaki, Wallenius, Nygard, Saarni, and Rimpela (2007). Although 
the Internet has the potential to increase productivity by improving communications, collaboration, and research skills, it may also reduce efficiency if employees 
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use it for personal reasons, and downloading music and movie trailers can cause business networks to get clogged (Alder, Noel, & Ambrose, 2006). The application 
of the internet and entertainment in the workplace should strike a balance between the mission and values of the company, its employees, and its customers. The 
best approach to achieve this is to gain a thorough understanding of the technology beyond the needed keystrokes, as well as an understanding of the challenges 
that arise during implementation and the effect (Anderson, 1996). According to Zhang (2005), although studies on computer and Internet attitudes abound, the 
vast majority of these studies employ college students as their subjects. Humans who have been permitted and encouraged to use entertainment (such as games, 
youtube, comedy, Facebook, Whatsapp, emoji,) and have the highest opportunity of being healthy, happy, and productive members of society and more produc-
tive (Rauterberg, M. 2004).  
Based on the introduction, literature review and research gap the following objective have been derived.  
 

2.0 RESEARCH OBJECTIVES 
1. To find out the relationship between positive impact of entertainment technology and employee behavior. 
2. To find out the positive impact of entertainment technology on the employees of public and private sector organizations. 
3. To analyze the positive impact of entertainment technology on male and female employees. 
 

3.0 RESEARCH METHODOLOGY  
Research work is of cause and effect nature. In this study, employee behavior is the dependent variable whereas entertainment technology is the independent 
variable. This study aims the positive impact of entertainment technology on public and private sector employee behavior, in an organization. The present study 
considers an empirical research design to address the objective of the study. In this study we have collected data from the employees of the educational institutions 
of Mayurbhaanj and Balasore in Odisha. The sample size was 220 respondents from two districts of Odisha (Balasore and Mayurbhanj), and this was selected on 
a stratified random sampling basis. 
STUDY INSTRUMENT  
In this study, the research instrument was used for collecting the data. It has two sections; one is demographic information and another is Recreational and 
Entertainment Activities. This questionnaire developed by Shujat, S. S. (2011).  
The demographic information included the participant’s name, age, sex, marital status, type of organization, name of organization etc. The Recreational and 
Entertainment Activities questionnaire was developed by Shujat, S. S. (2011). This questionnaire consists of 12 items which was answered on a four-point rating 
scale from ‘Strongly Agree to Strongly Disagree’. The strongly agree by (SA) was considered as 1 and the strongly disagree by DA was considered as 4. The score 
for entertainment activity ranges from a minimum of 12 to a maximum of 48. The lower score in this scale indicates a high level of the positive impact of enter-
tainment technology on employee behavior. 
The data were collected from the educational institutions of two districts in Odisha, comprised of the private and public sectors. From Odisha we have taken two 
districts; those is Balasore and Mayurbhanj.30 respondents were male and 30 were female from each private and public sector educational institution in Balasore. 
50 respondents belonged to private and 50 belonged to public sector educational institutions from Mayurbhanj. 30 males and 30 females from the private sectors 
as well as 20 females and 20 males from public sector institutions of Mayurbhanj. The respondents were asked about matters related to entertainment activities, 
the frequency with which these activities are followed in an organization, the merits of conducting these activities, and their effect on employees’ performance. 
The survey questionnaire comprised of twelve closed-ended questions with a predetermined set of responses, and those are (Strongly Agree, Agree, Disagree, and 
Strongly Disagree). The data were mainly collected through the Google form.  
The Mean, percentage, correlation, and t-test were used to analyze the data. The 20 version of IBM SPSS (Statistical Package for Social Sciences) software was 
used for the analysis of data. 
 

4.0 DATA ANALYSIS 
DEMOGRAPHIC PROFILE OF RESPONDENTS 
Respondents' demographic information (Table-1) revealed that 110 out of 220 are women, and 110 are men. From the table-1, it was observed that 54.54% 
respondents are from private organizations and 45.45% from public organizations. One hundred forty participants are married, whereas eighty participants are 
unmarried. Majority of the participants are above forty years of age. 

 
TABLE 1: THE DESCRIPTIVE CHARACTERISTICS OF THE RESPONDENT 

Variable Characteristic No. of respondent Percentage 

Organization sector Private 120  54.54% 

Public 100 45.45% 

Gender Male 110 50 % 

Female 110 50 % 

Marital status Married 140 63.63 % 

Unmarried 80 36.36% 

Age More than 40 130 59.09% 

Less than 40 90 40.90 % 

Table No.1 Table no. one is showing the descriptive characteristic of the respondent. Here, the female and male are equally represented like 50% female and 50% 
male. Here, public and private sectors are showing respectively 54.54% & 45.45%. There 63.63 % of the samples are married and 36.36% samples are unmarried. 
Among the samples, 59.09 are more than 40 and 40.90 % are less than 40.  
Table-2 shows a positive significant correlation between PIET and EB (Pearson coefficient=0.969, p=0.00). 
 

TABLE 2: CORRELATION 

 PIET EB 

PIET 1 0.969* 

EB 0.969* 1 

(*p <0.05)  
From the table-3, it was observed that there is no significant difference of entertainment technology on the gender of the employees (t (218) =1.58, p=0.113). But 
on the other hand, it was observed that there is a significant difference in entertainment technology on the private sector and public sector employees (t (218) 
=2.73, p=0.018). It was also observed that there is a significant difference between the private and public sector employees on the positive impact of entertainment 
technology. The private sector employees (Mean =15.83) have more positive impact of entertainment technology on behavior than the public sector employees 
(Mean =14.69). 

TABLE 3: DIFFERENCE BETWEEN ENTERTAINMENT TECHNOLOGY ON GENDER AND SECTORS 

Attribute Test Statistics (t-Test) df Sig.(p) 

Gender (Male/Female) 1.59 218 0.113 

Sector (Private/Public) 2.73 218 0.018 
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5.0 DISCUSSION AND CONCLUSION 
First of all, surprisingly, test results indicated that the data for the relationship between the positive impact of the entertainment technology and employees' 
behavior. The results of correlation also support this finding. Interestingly, it was found that the positive impact of the entertainment technology and employees' 
behavior is strongly positively correlated. Second objective shows that the difference between the positive impact of entertainment technology on the employees 
of public and private sector organization. The result of the t-test shows that “there is a significant difference exists between the private and public sector employees 
on the positive impact of entertainment technology. However, in this study, the difference between the impact of entertainment technology on private and public 
sector employees found a significant difference (t value = 2.374; df = 218; p-value = 0.018). This may indicate that the private sector employees are a more positive 
impact of entertainment technology on behavior than public sector employees. The third objective was to find out the difference between the positive impact of 
entertainment technology on male and female employees' behavior. However, in our study, the difference between males and females was not found significant 
(t = 1.593; df = 218; p-value =1.97). This might be attributable in part to the fact that our respondents were all employees, and it doesn't seem logical to expect 
gender gaps among groups with similar backgrounds. 
The findings from this research indicate that entertainment technology, more than ever before, is becoming highly important for organizations at present and in 
the future. Despite the economic downturn, acknowledging and responding to the personal needs of employees continue to be significant. The presence of fun-
filled activities such as games, picnics, celebrations of special events not only help the employees get engaged with each other resulting in better interpersonal 
relationships but also making the workplace comfortable and a less stressful place. According to respondents, entertainment technology and employee’s behavior 
are a strongly high positive correlation. Results of the research indicate that entertainment technology is very important to employees and they believe that it 
should exist in the organization.  
The present study shows that entertainment technology and employees’ behavior are a strongly high positive correlation. Employees are more satisfied, creative, 
stress-free, and energetic than those who are using less entertainment technology. Entertainment technology and employee’s behavior are positively correlated. 
Public and private sector organizations with regard to the positive impact of the entertainment technology and employee’s behavior exist significant difference. 
Private sector employees’ behavior is more positively influenced by entertainment technology than public sector employees. Private sector employees are less 
satisfied with their jobs than public sector organizations. They are more using entertainment technology to reduce stress and recreate their energy due to excessive 
workload. No significant difference was observed in the positive impact of entertainment technology on male and female employees. This shows that gender does 
not matter much. This information is collected from employees during data collection. This shows that entertainment technology users are happier than their 
counterparts. Thus, we can conclude that the use of entertainment technology in organization employees has scope for developing better positive behavior toward 
their organizational work. We also see that entertainment technology associates well with employees’ happiness. The study suggests that organization needs to 
nurture entertainment technology organization to enhance employee positive performance because entertainment technology positively impacts employees' 
behavior. 
 

6.0. FURTHER RECOMMENDATION 
The present study has probed more towards the positive impact of entertainment technology on employee’s behavior, difference between entertainment tech-
nology on private and public sector organization as well as difference among positive impact of entertainment technology on male and female employees’ behavior 
in two districts in Odisha. The findings of the study provide further scope for future researchers to investigate the impact of entertainment technology on employ-
ees' behavior regards to personality dimension.  
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