VoLUME No. 3(2013), I ssue No. 11 (NOVEMBER) | SSN 2231-5756

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland [HililICVAIIEIGHSI08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 2980Cities in 165 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VOLUME NO. 3(2013), ISSUE NO. 11 (NOVEMBER)

| SSN 2231-5756

CONTENTS

No. TITLE & NAME OF THE AUTHOR (S) e

1. | EFFICIENT MARKET HYPOTHESIS: A PRIMARY EXPLORATORY STUDY ON RELEVANCE OF INFORMATION BIAS 1
PRADEEPA.M, VIDYA.R & DR. R.HIREMANINAIK

2. | COMPARATIVE ANALYSIS OF THE PARAMETERS OF DYNAMIC CHANNEL ALLOCATION FOR COLLISION LESS DATA TRANSMISSION 5
SUSHANT JHINGRAN & SAOUD SARWAR

3. | A STUDY OF OVERDUES IN SELECTED PACS’S: WITH SPECIAL REFERENCE TO MANGALAGIRI BRANCH OF GDCCB LTD., TENALI, DURING| 8
2008-12
DR. MADDALI ARAVIND & PALUTLA NAGAMANI

4. | FDIIN AVIATION: WILL IT SERVE AS A GAME CHANGER FOR INDIAN AIRLINES INDUSTRY? 14
P.K. KOTIA & MEENAL LODHA

5. | FACTORS INFLUENCING THE EMPLOYEES’ INTENTION TO CHANGE JOB FROM PUBLIC TO PRIVATE SECTOR BANKS & VICE VERSA: AN | 19
EMPIRICAL STUDY OF BANKING SECTOR EMPLOYEES IN INDIA
DR. RENU SHARMA

6. | HIGHER EDUCATION IN INDIA: CONFRONTING THE CHALLENGE OF CHANGE 24
DR. PAWAN KUMAR SHARMA

7. | ATECHNIQUE WITH DIFFERENTIATED SAMPLING IN ANOMALY DETECTION SYSTEM FOR OUTLIER IDENTIFICATION 27
SARANYA.C & VEENA.S

8. | AN IMPROVED APPROACH OF RISK ANALYSIS FOR IT & ITES ORGANIZATIONS 31
CHELLAM SHENBAGAM

9. | DERIVATIVES MARKET IN INDIA 37
GHANATHE RAMESH, CHEGU JYOTHI, KONDA SANDEEP KUMAR & GOWLIKAR VINESH KUMAR

10. | CORPORATE GOVERNANCE IN BRICS: A COMPARATIVE STUDY 41
MINNY NARANG, DEEPALI MALHOTRA & SWATI SETH

11. | EFFECT OF INSTITUTIONAL PRESSURES ON THE RELATION BETWEEN FINANCIAL AND SUSTAINABLE PERFORMANCE OF FIRMS 48
AMOGH TALAN, PRIYANKA PANDEY & GAURAV TALAN

12. | FOREIGN DIRECT INVESTMENT: ECONOMIC GROWTH AND ISLAMIC BANKING INDUSTRY 52
MEHDI BEHNAME & MAHDI MOSTAFAVI

13. | THE EFFECT OF CAPITAL STRUCTURE ON PROFITABILITY: EVIDENCE FROM THE PETROCHEMICAL COMPANIES IN THE KINGDOM OF SAUDI | 56
ARABIA
AHMED AL AJLOUNI & MUNIR SHAWER

14. | ERA OF KNOWLEDGE MANAGEMENT IN INDUSTRY AND INFORMATION RESEARCH WORLD 63
G.SANTOSH KUMAR & P.SHIRISHA

15. | AN APPROACH INTO COMMERCE EDUCATION AFTER GLOBALIZATION-CHALLENGES AND OPPORTUNITIES 66
RAVINDER KAUR & MANMEET KAUR

16. | ASTUDY ON STRESS LEVEL OF EMPLOYEES OF INFORMATION TECHNOLOGY COMPANIES IN CHENNAI, TAMILNADU 70
DR. RETHINA BAI.R

17. | INNOVATIVE FINANCIAL PRODUCTS: A STUDY OF CHALLENGES AND OPPORTUNITIES AT UDAIPUR, INDIA 73
DR. YOGESH JAIN

18. | FINANCIAL MEASURES USING Z- SCORES WITH SPECIAL REFERENCE TO BAJAJ AUTO LIMITED 84
KOKILAH S

19. | CONSUMER BEHAVIOUR TOWARDS REFRIGERATOR IN MYSORE CITY 88
ALUREGOWDA

20. | THE STUDY OF FACTORS RELATED TO VOCATIONAL WEAR IN MUNICIPALITY’S EMPLOYEES 94
MAJID NILI AHMADABADI & HAMID DEHGHANI

21. | UTILIZING INTERNET AS ON-LINE SALES TOOL FOR EMPOWERMENT OF BUSINESS EDUCATION GRADUATES IN NIGERIA 97
TITUS AMODU UMORU

22. | CONSUMERS’ ATTITUDES TOWARDS THE DAIRY PRODUCT IN THE ETHIOPIAN MARKET: CASE OF ADDIS ABABA 100
SARFARAZ KARIM, SRAVAN KUMAR REDDY & ELIAS GIZACHEW

23. | IMPLEMENTATION OF ABC IN BANGLADESH: REQUIRED PREREQUISITES AND THEIR AVAILABILITY 105
TANZILA AHMED & TAHMINA AHMED

24. | WIDENING REGIONAL ECONOMIC DISPARITIES IN INDIA 109
SUSANTA KR. SUR & DR. TOWHID E AMAN

25. | MODELLING A STACKELBERG GAME IN A TWO STAGE SUPPLY CHAIN UNDER RETURN POLICY CONTRACTS: SOLVING A DECISION | 113
PROBLEM FOR A CAPACITY CONSTRAINED MANUFACTURER
SHIRSENDU NANDI

26. | JOB SATISFACTION IN BANKING: A COMPARATIVE STUDY BETWEEN PUBLIC AND PRIVATE SECTOR BANKS IN DEHRADUN, UTTARAKHAND | 118
RATNAMANI

27. | PERFORMANCE APPRAISAL SYSTEM FOR SALES FORCE IN FASTENER INDUSTRY: STUDY OF LPS ROHTAK 124
HARDEEP

28. | IMPACT OF GLOBAL RECESSION ON INDIAN FINANCIAL MARKET 129
SHIKHA MAKKAR

29. | IMPACT OF PRIVATIZATION ON INDIAN BANKING SECTOR IN THE GLOBALIZATION ERA 134
PRIYANKA RANI, NANCY ARORA & RENU BALA

30. | POST IMPACT ANALYSIS OF GLOBALIZATION ON TOURISM SERVICES 139
BIVEK DATTA

142

REQUEST FOR FEEDBACK & DISCLAIMER

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT .

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 3(2013), ISSUE NO. 11 (NOVEMBER) | SSN 2231-5756

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON

LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR.
AMITA
Faculty, Government M. S., Mohali

ADVISORS
DR. PRIYA RANJAN TRIVEDI
Chancellor, The Global Open University, Nagaland
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal

PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR,

DR..BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD

DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT "

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 3(2013), ISSUE NO. 11 (NOVEMBER) | SSN 2231-5756

DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P. J. L. N. Government College, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity
University, Noida

PROF. A. SURYANARAYANA
Department of Business Management, Osmania University, Hyderabad
DR. SAMBHAV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani
PROF. V. SELVAM
SSL, VIT University, Vellore
DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak
DR. S. TABASSUM SULTANA
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad

SURJEET SINGH
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt.

TECHNICAL ADVISOR.

AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT
SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT "

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 3(2013), ISSUE NO. 11 (NOVEMBER) | SSN 2231-5756

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science;
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation;
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics;
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management;
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics;
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers &
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks;
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal
Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF.

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT v

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 3(2013), ISSUE NO. 11 (NOVEMBER) | SSN 2231-5756

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.

4 Use (ed.) for one editor, and (ed.s) for multiple editors.

4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.

4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.

o For titles in a language other than English, provide an English translation in parentheses.

4 The location of endnotes within the text should be indicated by superscript numbers.

BOOKS

o Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.

i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT vi

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 3(2013), ISSUE NO. 11 (NOVEMBER) | SSN 2231-5756
EFFICIENT MARKET HYPOTHESIS: A PRIMARY EXPLORATORY STUDY ON RELEVANCE OF INFORMATION
BIAS

PRADEEPA.M
RESEARCH SCHOLAR
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KUVEMPU UNIVERSITY
SHANKARAGHATTA

VIDYA.R
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DR. R.HIREMANINAIK
CHAIRMAN
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Efficient Market hypothesis one of the most controversial theories about price equilibrium establishment in stock market has shown its potentiality of influencing
stock markets even after generations after it has been propounded. EMH proposes information efficiency and the concept of randomness but fails to consider
Informational bias in explaining the over reactivity of investors in the capital market. The diversity of investments, broker categories and the vastness of
geographical distribution connected by informational technologies makes this study a must. The study explore the relevance of information bias with respect to
only semi and strong form Hypothesis of EMH theory but not the weak form hypothesis which proposes historical and future share prices are independent.

KEYWORDS

Efficient Market Hypothesis, Information Bias, Stock price, Informational Sources.

1. INTRODUCTION

widely accepted, acknowledged and also the most questioned theory of all times on capital markets is Efficient-Market Hypothesis which asserts the

financialmarkets as "Informationally efficient” and generally believed stock markets were extremely efficient in reflecting information about individual

stocks and the stock market as a whole. It was accepted as a view that when new information arises, the news spreads very quickly and is incorporated
into the prices of securities without delay. The view implied, neither technical nor the fundamental analysis would enable an individual investor to achieve
returns greater than those that could be obtained by holding a randomly selected portfolio of individual stocks. There are three common forms in which the
efficient-market hypothesis is commonly stated—weak-form efficiency, semi-strong-form efficiency and strong-form efficiency. In weak-form efficiency, future
prices cannot be predicted by analyzing prices from the past. In semi-strong-form efficiency, it is implied that share prices adjust to publicly available new
information very rapidly and in an unbiased fashion, such that no excess returns can be earned by trading on that information.In strong-form efficiency, share
prices reflect all information, public and private, and no one can earn excess returns.
The efficient-market hypothesis was developed by Professor Eugene Fama at the University Of Chicago Booth School Of Business as an academic concept of
study through his published Ph.D. thesis in the early 1960s at the same school. It was widely accepted up until the 1990s, when behavioral finance economists
started gaining importance, Investors and researchers have disputed the efficient-market hypothesis both empirically and theoretically. Behavioral economists
attribute the imperfections in financial markets to a combination of cognitive biases such as overconfidence, overreaction, representative bias, information bias,
and various other predictable human errors in reasoning and information processing.Alternative theories have proposed that cognitive biases cause these
inefficiencies, leading investors to purchase overpriced growth stocks rather than value stocks. EMH allows the fact that when Investors faced with new
information, some investors may overreact and some may underreact.i.e. Any one person can be wrong about the market—indeed, everyone can be—but the
market as a whole is always right. But good no. of Critics have argued EMH combined with too much of Informational bias leads to Panicking among investors
and leads to stock market crash.

2. REVIEW OF LITERATURE AND SIGNIFICANCE OF THE STUDY

Dr. RashmiSoni(2012)%in her published research on “Validity of Efficient Market Hypothesis in the Indian Stock Market” has opined that share prices readily
discount all historical share prices and publicly available information. But it does not reflect insider information readily and therefore there is a possibility of
making abnormal returns in such cases. She also opines that announcement of various information relating to the companies are not much useful for making
profits.

Kent daniel and Sheridan Titma\n(ZOOO)2 of National Bureau of Economic Research in their working paper “Market Efficiency in Irrational world” opine that
Individuals make systematic mistakes in the way that they process information and they also argue that in reality, individuals have limited processing ability,
and hence use vague, ad hoc rules to translate the information they receive into estimates of cash flows and firm valuations and hence make mistakes out of
overconfidence or under confidence or will go back to rely on technical and Fundamental alaysis.

Jeremy Grantham (2011)3 is Co-founder and Chief Investment Strategist of Grantham Mayo Van Otterloo (GMO), a Boston-based asset management firmhas
stated that the EMH is responsible for the financial crisis of 2007-2010, claiming that belief in the hypothesis caused financial leaders to have a "chronic
underestimation of the dangers of asset bubbles breaking".

At the International Organization of Securities Commissions annual conference, held in June 2009, the hypothesis took center stage. Martin Wolf4, the chief
economics commentator for the Financial Times, dismissed the hypothesis as being a useless way to examine how markets function in reality.
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Paul McCulley®, managing director of Pacific Investment Management Company, has opined that the hypothesis had not failed, but was "seriously flawed" in its
neglect of human nature.

In the light of above literature reviewed it is felt to go in-depth to study what is information bias, how does it relevant to stock markets with special reference to
efficient-market hypothesis.

3. INFORMATION BIAS: (A REVIEW OF THEORY AVAILABLE)

Information bias is a type of cognitive bias, and involves distorted evaluation of information. Information bias occurs due to people's curiosity and confusion of

goals when trying to choose a course of action.Information bias may happen due to the belief that, the more information that can be acquired to make a

decision, the better, even if that extra information is irrelevant for the decision.

i.  Factorsthat can hamper the best use of information.

a)  Familiarity.Repetition and its resultant familiarity can be a more important factor in our belief than any kind of analysis or evidence. Unfortunately,
"common knowledge" is often incorrect.

b) Inconsistency. Trouble applying consistent judgmental and evaluative strategies in similar cases. Information from one source will receive more favorable
treatment than information from another

c)  Pressure. Under pressure, information tends to be processed using shortcuts, simplification, and superficial analysis (stereotyping, pigeonholing, quick
impressions, skimming will be used simply as a means of coping with time or action constraints.

d) Contrast. The mind exaggerates differences, perhaps as a means of distinguishing the items.

e) Mental Effort. Information that is easy to understand is much more likely to influence us than difficult, tedious, or ambiguous information.

f) Privilege. Rare and restricted takes on an automatically greater value and appears more credible than information that just anybody can obtain.

g)  Preconception. Our current concerns tend to control our perceptions and interpretations of incoming information

h)  Hasty Generalization. Generalizations on the basis of very small samples, often one or two or three instances are judged to be representative.

i) Sequence: information presented or received first and last given more importance than it would otherwise deserve.information arriving in the middle of a
project may be unfairly discounted or ignored.

4. OBIJECTIVES OF THE STUDY

a. To explore the informational sources used, priority given and biases existing among investors.
b.  To explore the significant difference among trading decision before and after announcement of information

5. RESEARCH METHODOLOGY ADOPTED

a)  Scope of the study: The study explore the relevance of information bias with respect to only semi and strong form Hypothesis of EMH theory but not the
weak form hypothesis which proposes historical and future share prices are independent Hence no past data of share prices are analyzed.

b) Research Design:
Since there have been few Indian exploratory studies on Relevance of Information Bias to Efficient marketing hypothesis after generations of its proposal,
the research is pursued on exploratory research design.

c)  Study Population:
To analyze the extent of relevance of Information Bias to Efficient Market hypothesis in India one must consider Investor, investment brokers and the
behavior of Stock market on various instances of Information based stock market bubble. Hence the study population consists of all the all the people who
are in either direct contact or the indirect contact with the capital market. This is a pretty large population to cover under a exploratory study.

d) Sample size:
The size of investors, traders, swingers and brokers together in stock market is very high in India. Since detail study of opinions of all of these people
towards Relavance of information is very difficult and times consuming, therefore, the study adopted convenience random sampling method and selected
22 respondents.

e) Instrument:
A questionnaire has been administered to 22 respondents to gather accurate and precise responses from respondents. Casual interaction with Investors,
traders as well as brokers is also used to gather information.

f)  Sources of the Study
The study based on both primary and secondary data. Primary data collected from the sample respondents by adopting convenience random sampling
method through questionnaire. The secondary data collected through sources like, Published articles, reports, papers, books etc.

g) Tools and Techniques
The study uses tools like tabular method, five points scale is applied to interpret the data systematically and draw the meaningful conclusions.

6. RESEARCH FINDINGS
A) RESPONDENT PROFILE BY ANNUAL INCOME

Annual Income Respondents | Percentage
Less than 5,00,000 6 27.27
5,00,001-10,00,000 13 59.09
10,00,001-20,00,000 | 3 13.63
20,00,001-30,00,000 | O 0
30,00,001-Above 0 0

Source: survey data
B) RESPONDENT PROFILE BY SOURCE OF INCOME

Source of income Respondents | Percentage
Govt. Employees 5 4.2
Employee of MNC 7 75.0
Employee of domestic company | 3 6.3

Full time Investor 7 14.5

Source: survey data
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C) EXPLORATORY RESPONSES ON THE INFORMATIONAL SOURCES USED

Question Yes | Percentage % | No | Percentage %
News papers 18 81.88 4 18.18
Television 22 100 0 0

Websites 08 36.36 14 | 63.36
Professionals in the market | 22 90.9 2 9.1%

Source: survey data

D) SOURCE WISE EVALUATION OF INFORMATION USED TO EXPLORE INFORMATIONAL BIAS
I NEWSPAPERS (LEVEL OF AGREEABILITY ON THE GIVEN FACTORS)

CRITERIA Agreeability

Always | Some times | Rarely Never
Read Business and Financial papers 27.27% | 18.18% 22.72% | 13.63%
Read Business section in General news papers 45.45% | 13.63% 9.09% 9.09%
Read editorial 18.18% | 18.18% 31.81% | 13.63%
Read editorial completely 9.09% 31.81% 4.54% 36.36%
Look at market watch 54.54% | 18.18% 9.09% 0%
Search information in Newspapers before trading | 45.45% | 22.72% 13.63% | 0%
Collect additional information from other sources | 22.72% | 18.18% 13.63% | 27.27%

Source: survey data

1l TELEVISION (LEVEL OF AGREEABILITY ON THE GIVEN FACTORS)

CRITERIA Agreeability

Always | Some times | Rarely Never
Constantly track news from Business channels 68.18% | 22.72% 4.54% 4.54%
Watch panel Discussions from market experts 31.81% | 31.81% 27.27% | 9.09%
Interviews with Industry experts 36.36% | 31.81% 22.72% | 9.09%
Complete believe what comes in television 9.09% 22.72% 13.63% | 54.54%
Do you feel some information is always masked 54.54% | 27.27% 18.18% | 0%
Do you observe Sponsored/endorsed/ dressed up information. | 45.45% | 22.72% 27.27% | 4.54%
Do they provide Complete information 22.72% | 27.27% 31.81% | 18.18%
Do you compare Information from different channels 40.90% | 22.72% 27.27% | 4.54%
Does Television Forecast Work In Stock Markets 22.72% | 18.18% 31.81% | 27.27%

Source: survey data
1. WEBSITES (LEVEL OF AGREEABILITY ON THE GIVEN FACTORS)

CRITERIA Agreeability
Always | Some times | Rarely Never
Constantly track news from Business Websites. 18.18% | 9.09% 4.54% 4.54%
Refer informational reports form market related websites. 9.09% 4.54% 13.63% | 9.09%
Do you check authenticity of articles published in these websites? | 4.54% 9.09% 18.18% | 4.54%
Do you visit company official websites 18.18% | 9.09% 4.54% 4.54%
Do you consider reports published in official\market websites. 13.63% | 13.63636% 9.09% 0%
Have seen anomalies in data published. 18.18% | 9.09% 4.54% 4.54%
Source: survey data
V. PROFESSIONALS IN MARKET (LEVEL OF AGREEABILITY ON THE GIVEN FACTORS)
CRITERIA Agreeability
Always Some times Rarely Never
Do you consider information form professionals ( Market experts, Credit rating agencies, brokers & 68.18% 18.18% 13.63% | 0%
Economic research centers)
Do you take their advice for your final decision 45.45% 22.72% 18.18% | 13.63%
Do you check authenticity of information given by them 36.36% 40.90% 13.63% | 9.09%
Do they give instanious information on investment 50% 36.36% 9.09% 4.54%
Do you compare Information from different Professionals 31.81% 27.27% 31.81% | 9.09%
Does their Forecast Work In Stock Markets 68.18% 18.18% 13.63% | 0%
Source: survey data
E) AGREEABILITY ON FACTOR FOCUSED INFORMATION BIAS AMONG RESPONDENTS
Factor based statement on Information Bias Level of agreeability
Strongly agree | Agree Neither agree nor disagree | Dis-agree | Strongly- Dis agree
advertisements bring familiarity and prompt trading decisions 54.54% 36.36% | 0% 9.09% 0%
Experience Trouble applying consistent judgment in similar cases | 31.81% 36.36% | 0% 22.72% 9.09%
Trading is always a troublesome activity 27.27% 40.90% | 0% 27.27% 4.54%
Exaggeration of difference and overconfidence happens 45.45% 22.72% | 0% 18.18% 0%
Don’t want to put too much of mental effort 27.27% 36.36% | 13.63% 13.63% 9.09%

Source: survey data

7. INTERPRETATION OF MAIJOR FINDINGS

a)  Major source of information for investment decisions are Professionals, Television medium and the newspapers. The much propagated success of web
technologies and the much marketed websites of Brokers and commercial sites are yet to show their potentiality for being the most sought information
source by the traders.

b)  Respondent investors consider newspapers seriously, considerable percentage also reads the editorial section and market watch sections. But majority
read it completely at very rare occasions. Majority of the investors generalize the information on the basis of title or the abstract printed.

c)  Majority of the respondent investors constantly tack information arising out of television media, seek insights from industry experts and panel discussion,
at the other hand there exists a strong sentiment of getting influenced by fabricated and masked information from this media, it is the major source which
enhances familiarity and also enhances professional knowledge of traders.
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d)
e)

f)

8.

The small amount of respondent traders who track information from websites seek them only for time purpose, majority wont check their authenticity and
the reports published in these websites

Professionals who work in capital markets are the most sought after informations sources, even though there exists a considerable amount of bias against
their opinion majority respondents do believe that their forecasts and their ability of getting insider information works for them in majority of times.

In all the above said information sources, there is a strong relevance of information bias from the factors such as Familiarity, generalization, want of not
getting involved in troublesome decisions, inconsistency of judgment and the latency of not interested in applying too much of mental effort.

CONCLUSION

Efficient Market hypothesis one of the most controversial theories about price equilibrium establishment in stock market has shown its potentiality of
influencing stock markets even after generations after it has been propounded. EMH proposes information efficiency and the concept of randomness but fails to
consider Informational bias in explaining the over reactivity of investors in the capital market. The diversity of investments, broker categories and the vastness of
geographical distribution connected by informational technologies makes this study a must. But the small group of respondents could only communicate the
existence of relevance for information bias not its validity and verifiability to every corner of capital markets. Hence the researcher feels an commanding need to
go in further detail as the scope of further research.
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