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A STUDY ON PERFORMANCE OF CONSUMER DISPUTES REDRESSAL AGENCIES IN STATE OF HIMACHAL 

PRADESH 
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ABSTRACT 
This paper attempts to study working and performance of Himachal Pradesh State Consumer Disputes Redressal Comission, Shimla and 4 whole time and 8 part 

time District Consumer Disputes Redressal Forums working in state. These 4 whole time District Consumer Disputes Redressal Forums are established by Himachal 

Pradesh Government in Kangra, Mandi, Shimla and Una Districts.  Although disposal percentage of cases is satisfactory in both Himachal Pradesh State Consumer 

Disputes Redressal Commission and District Consumer Disputes Redressal Forums of Himachal Pradesh but, if we talk about disposal of cases with in stipulated 

time then performance of both Himachal Pradesh State Consumer Disputes Redressal Commission and District Consumer Disputes Redressal Forums of state is 

poor, which is a area of concern and necessary steps like starting evening shifts ,creation of additional benches and filling vacant post of presidents and members 

must be done at the earliest to ensure quick justice to consumers.  

 

KEYWORDS 
Consumer protection, CPA, CDRA. 

 

INTRODUCTION 
entral Government of India enacted Consumer Protection Act,1986 which facilitated setting up Consumer Disputes Redressal Agencies at District, State 

and National level for providing simple, speedy and inexpensive redressal to aggrieved consumers and according to provisions of this Act, Himachal 

Pradesh Government has established Himachal Pradesh State Consumer Disputes Redressal Comission in state capital Shimla and  four whole time District 

Consumer Disputes Redressal Forums in four different districts of Himachal Pradesh to ensure speedy justice to aggrieved consumers. Shimla District Consumer 

Disputes Redressal Forum have jurisdiction over Shimla, Solan, Sirmour and Kinnaur Districts of state. Mandi District Consumer Disputes Redressal Forum have 

jurisdiction over Mandi,Kullu and Lahaul Spiti  Districts of state. Una District Consumer Disputes Redressal Forum have jurisdiction over Una, Hamirpur and 

Bilaspur districts of state. Kangra District Consumer Disputes Redressal Forum have jurisdiction over Kangra and Chamba Districts of state. 

 

TYPE OF RESEARCH  
The present study is descriptive cum exploratory in nature.  

 

OBJECTIVES OF STUDY  
It attempts to elaborate the state of affair of the cases filed/disposed of at the Himachal Pradesh State Consumer Disputes Redressal Comission and  District 

Consumer Disputes Redressal Forums working in state of Himachal Pradesh. The study points out various problems being faced by these Consumer Disputes 

Redressal Agencies and suggest their possible solutions. 

 

RESULTS AND DISCUSSION 
 

TABLE 1.1: STATEMENT OF CASES FILED/DISPOSED OF IN HIMACHAL PRADESH STATE CONSUMER DISPUTES REDRESSAL COMMISSION AND DISTRICT  

CONSUMER DISPUTES REDRESSAL FORUMS  OF HIMACHAL PRADESH  (As on 31.12.2012) 

Agency No. of cases filed 

since inception 

No. of cases disposed of since inception Total No. of 

pending cases 

 

Cases Disposed of 

Within stipulated time 

% Cases Disposed of Within  

stipulated time out of Total cases 

Disposed of 

Total cases 

Disposed of 

% 

State Commission   22576 14884 67.24 22134 98.04 442 

District Forums 56918 30626 57.22 53523 94.03 3395 

Source: Unpublished records of Himachal Pradesh State Consumer Disputes Redressal Commission (2013) 

1. Analysis of Table 1.1 shows that 22576 cases were filed since inception till 31.12.12 in Himachal Pradesh State Consumer Disputes Redressal Commission 

out of which 22134 cases (98.04%) were disposed of till 31.12.12. Statistics shows that only 14884 cases (67.24%) out of total disposed of cases were 

disposed off with in stipulated time.  

2. Analysis of Table 1.1 shows that 56918 cases were filed since inception till 31.12.12 in District Consumer Disputes Redressal Forums of Himachal Pradesh 

out of which 53523 cases (94.03%) were disposed of till 31.12.12. Statistics shows that only 30626 cases (27.70%) out of total cases disposed of cases were 

disposed off with in stipulated time.  

3. Although disposal percentage is satisfactory in both Himachal Pradesh State Consumer Disputes Redressal Commission and District Consumer Disputes 

Redressal Forums of Himachal Pradesh but, if we talk about disposal of cases with in stipulated time then performance of both Himachal Pradesh State 

Consumer Disputes Redressal Commission and District Consumer Disputes Redressal Forums of Himachal Pradesh is poor which is a area of concern and 

necessary steps like starting evening shifts, creation of additional benches must be done at the earliest to ensure speedy justice to consumers.  

4. Government of Himachal Pradesh must establish whole time District Forums  in eight districts of state i.e.  Solan, Sirmour,Kinnaur,Kullu, Lahaul 

Spiti,Hamirpur, Bilaspur and Chamba Districts of state. 

5. 5.Three post of member are vacant in District Consumer Disputes Redressal Forums of Himachal Pradesh. Himachal Pradesh Government must 

immediately fill these posts to ensure speedy justice to consumers. 

 

CONCLUSION 
This paper attempts to study working and performance of Himachal Pradesh State Consumer Disputes Redressal Comission and District Consumer Disputes 

Redressal Forums working in Himachal Pradesh. Although disposal percentage is satisfactory in both Himachal Pradesh State Consumer Disputes Redressal 

Commission and District Consumer Disputes Redressal Forums of Himachal Pradesh but, if we talk about disposal of cases with in stipulated time then 

performance of both Himachal Pradesh State Consumer Disputes Redressal Commission and District Consumer Disputes Redressal Forums of Himachal Pradesh 

is poor which is a area of concern and necessary steps like starting evening shifts, establishment of whole time District Forums  in eight districts of state i.e.  

C
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Solan, Sirmour,Kinnaur,Kullu, Lahaul Spiti,Hamirpur, Bilaspur and Chamba Districts of state and filling vacant post of members of District Forums  must be done 

at the earliest to ensure quick justice to consumers. 
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