VoLUME No. 3 (2013), Issue No. 08 (AUGUST) ISSN 2231-5756

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

Indexed & Listed at:

Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell's Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)]

Index Copernicus Publishers Panel, Poland{iifilCNVAIIEION5I08 &number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 2718 Cities in 161 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 3 (2013), Issue No. 08 (AUGUST)

ISSN 2231-5756

CONTENTS

~ TITLE & NAME OF THE AUTHOR (S) Page

1. | A COMPARATIVE FINANCIAL ANALYSIS OF INDIAN BANKING SECTOR IN CONTEXT OF NPA MANAGEMENT 1
ALPESH GAJERA & DR. VIJAY PITHADIA

2. [IMPACT OF INFORMATION COMMUNICATION TECHNOLOGY (ICT) ON EMPLOYEES PERFORMANCE: A STUDY OF MTN NIGERIA| 5
TELECOMMUNICATION LIMITED
DR. ADEWOYE, JONATHAN OYERINDE

3. | KNOWLEDGE INCUBATION PRACTICES PREVALENT IN HIGHER EDUCATION SYSTEM: A REVIEW OF SELECT PRIVATE INSTITUTIONS IN BANGALORE | 10
DR. A ELANGOVAN & VALARMATHI.B

4. |A STUDY ON INTER-MANDAL AND INTER-DIVISIONAL VARIATIONS IN RURAL FEMALE WORK PARTICIPATION RATE IN CHITTOOR DISTRICT | 13
(ANDHRA PRADESH)
DR. E. LOKANADHA REDDY

5. | IMPACT OF MICROFINANCE ON WOMEN’S LIVES: A STUDY OF LUDHIANA DISTRICT 17
DR. M. L. GUPTA & MUNISH KAPILA

6. | IMPACT OF ANTECEDENTS OF BEHAVIOURAL INTENTION OF STUDENTS’ IN HIGHER EDUCATION 21
DR. M. KALPANA, DR. D SUDHARANI RAVINDRAN & DR. K.RAMYA

7. | ENERGY USES IN INDIA: A CASE OF ELECTRICITY 27
M.ANANDAN & S.RAMASWAMY

8. | THE EXAMINATION OF CONNECTION OF BOTH BALANCE SHEET FINANCING AND ACCEPTED COMPANIES PERFORMANCE IN TEHRAN STOCK | 34
EXCHANGE USING MARKET VALUE TO BOOK
DR. ABOLFAZL GHADIRI MOGHADAM, DR. MOHAMMAD HOSSEIN VADIEI NEUGHABI, DR. HADI JABARI NEUGHABI & YOUSSEF HAGHIGHI

9. | TEAM BUILDING IN INFORMATION TECHNOLOGY (IT) INDUSTRIES 39
SIRISHA DAMARAJU, DR. P. SAI RANI & DR. T. NARAYANA REDDY

10. | IMPROVED PARALLEL THINNING ALGORITHM FOR NUMERAL PATTERNS 43
GAURAV KUMAR & AASISH OBEROI

11. | AWARENESS AND INDIVIDUAL DIFFERENCES ON ORGANIC FOOD PRODUCTS IN ERODE DISTRICT, TAMILNADU 48
M. GOMATHI & DR. S. KALYANI

12. | THE IMPACT OF ONLINE MARKETING IN INDIA 52
KUSHINI PRASAD & KONDA SANTOSH KUMAR

13. | A STUDY ON EMPLOYEE ENGAGEMENT ACTIVITIES AT EFD 55
KANIMOZHI.R

14. | NATURE AND TRENDS OF PUBLIC EXPENDITURE IN MANIPUR (2000-2010) 59
HUIDROM IMOBI SINGH

15. | CHALLENGES TO RETAIL SECTOR: A STUDY OF DISTRICT RAJOURI IN JAMMU AND KASHMIR STATE 68
AASIM MIR

16. | BLENDING WITH THE BEST: EVALUATION OF SERVICE QUALITY OF HOTEL INDUSTRY 75
DR. LEENA NITIN FUKEY

17. | A CRITICAL ASSESSMENT ON MEASURES OF EMOTIONAL INTELLIGENCE 83
MEETA MANDAVIYA

18. | IMPACT OF INFLATION ACCOUNTING ON FINANCIAL STATEMENTS AND EARNING PER SHARE 88
MONIKA KHEMANI

19. | A STUDY OF EFFECT OF PERFORMANCE APPRAISAL ON THE ORGANIZATION AND THE EMPLOYEE IN NIDHI TECHNOLOGIES 94
AVINASH GOYAL

20. | A STUDY ON IMPACT OF GLOBAL RECESSION ON INDIAN ECONOMY WITH REFERENCE TO INDIA’S EXPORTS 104
DR. A.MUTHUSAMY

21. | KNOWLEDGE, ATTITUDE, PRACTICE AND PREVENTION ABOUT HIV/AIDS AMONG MEN WHO HAVE SEX WITH MEN (MSM) IN KARNATAK: AN | 112
EMPIRICAL STUDY OF BELGAUM DISTRICT
UMESH T, SEEMA DEVADIGA & DHAVALESHWAR C U

22. | RELATIONSHIP BETWEEN INFORMATION SECURITY AWARENESS AND INFORMATION SECURITY THREAT 115
WILLIAMS SOLOMON ADEDAYO & AKANMU SEMIU AYOBAMI

23. | WHY MBA STUDENTS ARE NOT EMPLOYABLE? (WITH REFERENCE TO DAVANGERE MBA STUDENTS) 120
ASIFULLA A

24. | AN EVALUATION OF AUDIT EXPECTATION GAP IN NIGERIA 124
OLOLA OLAYEYE ADUWO

25. | ROLE OF FINANCIAL INCLUSION FOR INCLUSIVE GROWTH: AN INDIAN SCENARIO 131
BHARGAB KUMAR KALITA

26. | PROBLEMS OF SELF HELP GROUPS WITH SPECIAL REFERENCE TO STATE MICRO FINANCE VISION 2011, ARUNACHAL PRADESH 137
AKEPI LINGGI EHILI

27. | INDEBTEDNESS AND FARMERS SUICIDES IN RURAL PUNJAB 141
DR. GURMEET KAUR

28. | PRESERVATION AND MAINTENANCE OF THE COLLECTION OF SRI VENKATESWARA ORIENTAL RESEARCH INSTITUTE LIBRARY, TIRUPATI: A USER | 147
SURVEY
B. DEENADHAYALU, A. SIVAKESAVULLU & M.BHANUMURTHY

29. | USE OF INFORMATION AND COMMUNICATION TECHNOLOGY (ICT) PRODUCTS AND SERVICES IN UNIVERSITY LIBRARIES OF TIRUPATI (A. P.): AN | 150
ANALYTICAL STUDY
DR. D. KONAPPA

30. | SATISFACTION ON FACILITIES AND SERVICES OF J. B. WOMEN’S ENGINEERING COLLEGE LIBRARY IN TIRUPATI: AN USER SURVEY 155
B. VEENA KUMARI

159

REQUEST FOR FEEDBACK

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT .

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 3 (2013), Issue No. 08 (AUGUST) ISSN 2231-5756

CHIEF PATRON

PROF. K. K. AGGARWAL

Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)

Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON
LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana

Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
AMITA
Faculty, Government M. S., Mohali

ADVISORS
DR. PRIYA RANJAN TRIVEDI
Chancellor, The Global Open University, Nagaland
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR,

PROF. R. K. SHARMA

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR.
DR. BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD

DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT _.

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 3 (2013), Issue No. 08 (AUGUST) ISSN 2231-5756
DR. SAMBHAVNA
Faculty, I.I.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P. J. L. N. Government College, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS
PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity
University, Noida

PROF. A. SURYANARAYANA
Department of Business Management, Osmania University, Hyderabad
DR. SAMBHAV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani
PROF. V. SELVAM
SSL, VIT University, Vellore
DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak
DR. S. TABASSUM SULTANA
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad

SURIJEET SINGH
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt.

TECHNICAL ADVISOR.
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA

Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA

Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT
SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 3 (2013), Issue No. 08 (AUGUST) ISSN 2231-5756

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science;
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation;
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics;
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management;
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics;
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers &
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks;
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal
Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF.
(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled * ’ for possible publication in your journals.

| hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. IMANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4, ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT |

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/



mailto:infoijrcm@gmail.com
http://ijrcm.org.in/online_submission.php

VoLUME No. 3 (2013), Issue No. 08 (AUGUST) ISSN 2231-5756

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBIJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.
o Use (ed.) for one editor, and (ed.s) for multiple editors.
[ When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
o Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
o The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
° For titles in a language other than English, provide an English translation in parentheses.
The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
[ Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
° Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

° Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

° Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

[ Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

[ Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

o Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT .

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 3 (2013), Issue No. 08 (AUGUST) ISSN 2231-5756
A STUDY ON IMPACT OF GLOBAL RECESSION ON INDIAN ECONOMY WITH REFERENCE TO INDIA’S
EXPORTS

DR. AAMUTHUSAMY
ASST. PROFESSOR
DEPARTMENT OF INTERNATIONAL BUSINESS & COMMERCE
ALAGAPPA UNIVERSITY
KARAIKUDI

India accepted globalization and liberalization in the year 1991, since then India’s foreign trade has undergone substantial changes. India’s major exports include
manufacturing and engineering goods. There has been a gradual increase in India’s export and imports trades and also there is a rise in trade deficit. India has
good trading relations with all the major countries in the world. Foreign trade has played a crucial role in India’s economy growth. Financial crisis hit the real
economy and became a global economic crisis; it was rapidly transmitted to many developing countries. The economic crisis leads to a decreased demand for
goods and services, which in turn leads to a decrease in production, lay-offs and a sharp rise in unemployment. In the age of globalization, no country can
remains isolated from the fluctuations of world economy. India was affected less by external world depressions as it relived more on internal consumption,
savings , import substitutions and exports.

KEYWORDS

global recession, Indian economy, Indian exports.

INTRODUCTION
he global economic recession has taken its toll on the Indian economy that has led to multi-core loss in business and export orders, especially in key
sectors like the Information Technology, Automobiles, Small and Medium Enterprises,100% Export oriented units and Export-oriented firms etc., In
economics, a recession is a business contraction, a phase of business cycle contraction. It is a general slowdown in economic activity over a fair long
period of time. During recessions, many bunches of macro-economic indicators vary in a similar way. Production as measured by Gross Domestic Product (GDP),
employment, investment spending, capacity utilization, household incomes, business confidence indices, stock indices, business profits and prices fall during
recession; while bankruptcies, business closures, the unemployment rate, etc.,
The world is presently facing economic crisis due to which economics world over are considered to be entering into prolonged slowdown in economic activities.
The intensity of present economic crisis is so high that is being compared with the global economic recession in 1873, great depression of 1930s and East Asian
crisis of 1990s. The current economic slowdown is considered to be sub-prime mortgage crisis in the financial sector of United States. Indian economy also
passed through these stages during the year 2008. The economic growth rate, which was above 8% for consecutive period of three years since 2006, suddenly
plunged to an average of 5.5%. Earlier India was affected less by external world depressions as it relived more on internal consumption, saving and import
substitutions. However, after 1991 India opened up its economy to global players, share of exports, both goods and services, in GDP grew significantly.
The effects of the global financial crisis have been more severe than initially forecast. By virtue of globalization, the moment of financial crisis hit the real
economy and became a global economic crisis; it was rapidly transmitted to many developing countries. India too is weathering the negative impact of the crisis.
There is, however, an important difference between the crisis in the advanced countries and the developments in India. While in the advanced countries the
contagion traversed from the financial to the real sector, in India the slowdown in the real sector is affecting the financial sector, which in turn, has a second-
order impact on the real sector.

IMPORTANCE OF THE STUDY

A recession is a decline in a country's Gross Domestic Product (GDP) growth for two or more consecutive quarters of a year. Recession normally takes place
when consumers lose confidence in the growth of the economy and spend less. This leads to a decreased demand for goods and services, which in turn leads to
a decrease in production, lay-offs and a sharp rise in unemployment. In the age of globalization, no country can remains isolated from the fluctuations of world
economy. Heavy losses suffered by major International Banks is going to affect all countries of the world as these financial institutes have their investment
interest in almost all countries. The major industries also affect the global recession. So in the present paper the attempt has been made to throw light upon the
impact of recession on exports in different sectors of Indian economy.

RESEARCH METHODOLOGY

The present study an attempt has been made to examine the impact of recession on exports of different sectors of Indian economy. This study is purely based
on secondary data. The secondary data collected through various sources such as websites and books.

PERIOD OF THE STUDY

This study is made in order to find out the contribution of the impact of global recession on Indian economy from 2006-2007 to 2010-2011.

THE RECESSION PERIOD

December 2007-July 2009:19 months

EXPORTS IN DIFFERENT SECTORS OF INDIAN ECONOMY

The sector — wise exports performance and its impact on global crisis are present below.

MERCHANDISE EXPORT

The country’s exports fell by 9.9 per cent to $11.5 billion in November 2008, as compared with $12.76 billion in the same month in 2007. In October 2008,
exports declined by 12.1 per cent for the first time in more than five years. Economists expect that the slowdown in exports will continue in the coming months.
However, in rupee terms, overseas sale of Indian goods expanded 12 per cent, which could be attributed to the 26 per cent depreciation of the Indian rupee
against the US dollar in the 12 months up to November 30, 2008. The following table highlights percentage of merchandise exports during the study period.
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TABLE 1: MERCHANDISE EXPORTS

Particulars 2006 (%) | 2007 (%) | 2008 (%) | 2009 (%) | 2010(%) | 2011 (%) | Value(core) | Growth Rate
Exports 178.2 -2.5 245.6 37.8 54.2 41.2 79 45.7
Oil 28 1.7 42.5 51.8 8.7 96.8 14 60.9
Non-oil 150.2 -3.2 203.1 35.2 45.5 33.9 65 42.9
Imports 287.4 -3.8 350.5 21.9 84.2 35 110.6 314
QOil 87.1 -7 101.6 16.6 25.9 55.3 30.5 17.8
Non-Qil 200.3 -2.4 248.9 24.2 58.4 27.6 80.1 37.2
Trade Balance | -50.1 0.4 -45.8 -8.6 -12.9 9.1 -15.1 17.1

CHART 1: MERCHANDISE EXPORTS - GROWTH RATE
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The above table 1 shows that Oil exports were increased from 28% in 2006 to 96.8 in 2011. But others exports are decreased such as non-oil exports decreased
from 150.2 % in 2006 to 33.9 % in 2011, imports are goes down from 35% in 2006 to 287.4% in 2011. In the recession period of 2008 exports and imports are
increased when compared to other years. The trade balance of the recession period is - 45.8%.

IRON ORE MINE EXPORTS

India’s iron ore exports also affected due to economic recession. The following table 2 explains the export of Iron Ore Mine exports during the study period.

TABLE 2: IRON ORE MINE EXPORTS

Particulars Year
2006-07 % | 2007-08 % | 2008-09 % | 2009-10 % | 2010-11% | CAGR
Iron and Steel 5.0497 3.6991 4.4313 4.0249 5.2015 0.59 %
Copper and Articles of Copper 1.1305 1.4751 2.4067 1.7903 2.9627 21.15%
Aluminums and Articles of Aluminums | 0.6480 0.5880 0.6513 0.6894 0.7352 2.65%
Percentage Share of Metals 2.2760 1.9207 2.4964 2.1682 2.8664 4.56 %
Percentage of India’s Export 27.94 21.60 25.28 14.71 28.19 0.16 %
CHART 2: IRON ORE MINE EXPORTS
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In above table 2 reveal that the India’s exports are not much more affected by world Recession when compared to USA, UK. In 2008 Iron ore mine were
increased as 4.4343, copper articles were increased as 2.4067, Aluminum articles were decreased as 0.6513 in 2008 when compared to 2007, share metals
percentage were increased as 2.4964 in 2008. Finally percentage of India’s export is increased as 25.28 in 2008.
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SHRIMP EXPORTS

Recession in Europe has taken a toll on ‘luxury’ shrimp consumption during 2008, which could have serious implications for Indian seafood exports in one of its
biggest export destinations. The retail chain segment has reduced its orders significantly across Europe and shrimp stocks are said to be piling up as a result of
consumers’ lessening purchasing power and reluctance to buy comparatively expensive products. Shrimp, a major component in the seafood export basket,
seems to be the worst hit. Shrimp exports account for more than 50 percent of the total seafood exports in both volume and value. Export of shrimp has fallen
by 6 percent in volume and 15.5 percent in value during the first half of 2008-09. Unit realization of the species has fallen to $6.8 per kg as against $6.9 per kg
registered during the first half of 2007-08.

TABLE 3: SHRIMP EXPORTS

Years Export Value (Rs in crores) | Growth Rate
2006-07 | 4271.51 1.20
2007-08 | 4506.08 5.50
2008-09 | 3970.29 -13.49
2009-10 | 3779.80 -4.79
2010-11 | 4382.35 10.65

CAGR 36.65 % -

CHART 3: SHRIMP EXPORTS
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The above table 3 reveals that the Exports value is decreased as 3970.29 crores in 2008-2009 when compared to 2007-08. But the Growth rate of exports value
is going negatively as -13.49.

LEATHER EXPORTS

The leather products are made according to standards and specifications in Europe and America, of which there is not much demand in India. Other export
industries of Uttar Pradesh like silk, carpets and brassware are also facing a similar situation. The economic slowdown in US and Europe has hit the Uttar Pradesh
leather industry hard. In spite of a cheaper rupee, the demand is falling, leaving the exporters scared. So far, the leather industry, concentrated in Kanpur and
Agra, had annual revenue of Rs 4,500 crore and enjoyed an annual growth of 18 to 20 per cent. In many cases, goods are lying at ports and the buyers are not
releasing the consignments.

TABLE 4: LEATHER EXPORTS

S.NO | YEAR LEATHER EXPORTS (in million US $) | %OFGROWTH RATE
1 2006-2007 | 309.91 8.20

2 2007-2008 | 345.34 8.66

3 2008-2009 | 426.17 10.29

4 2009-2010 | 428.62 12.73

5 2010-2011 | 400.83 -6.48

Table 4 shows that the export of leather garments in the year 2006-2007 is US $ 309.91 at the growth rate of 8.20%. In the year 2008-2009, it is US $ 426.17
million at the growth rate of 10.29% and in the year 2010-2011, it is US $ 400.83 million and the growth rate has decreased to-6.48%.

CHART 4: LEATHER EXPORTS
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CAR EXPORTS

Indian car exports recorded a substantial year-on-year growth of 57% in FY 2008-09. In FY 2008- 09, 331,539 cars were exported from India as compared to the
export of 211,112 cars in FY 2007-08. The decline in the value of rupee that declined over 20% in FY 2008-09 made the Indian cars relatively inexpensive in the
overseas market; thereby, further boosting the car exports from India.

TABLE 5: CAR EXPORTS

Year 2006-2007 | 2007-2008 | 2008-2009 | 2009-2010 | 2010-2011 | CAGR
Motor Vehicle Production 8,467,853 | 9,743,503 | 11,087,997 | 10,853,930 | 11,175,479 | 5.54
Industry Revenue USD Million | 24,379 26,969 30,507 32,383 33,342 6.34
Exports (Units) 629,544 806,222 1,011,529 | 1,238,333 | 1,530,660 | 19.43

CHART 5: CAR EXPORTS
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The above table 5 Motor vehicle production in 2008-2009 is increased as 11,087,997 when compared to 2007-2008 and 2009-2010. Industry revenue US $
increased from 26,969 in 2007 to 30,507 in 2008, but when compared to 2009 it is decreased. Export units are decreased as 806,222 in 2007-08.

TWO WHEELER EXPORTS

Indian two wheeler segment also saw substantial increase in exports. In FY 2008-09, total 1,004,174 units of two wheelers were exported, representing an
increase of 22.50 % from 819,713 units in FY 2007-08. As a result, total vehicle exports from the country during the year surged by 23.60% at 15,30,660 units
whereas in FY 2007-08, the export figure stood at 12,38,333 units.

TABLE-6: COMPANY-WISE TWO-WHEELER EXPORTS

Particulars | FY2006 | FY2007 | FY2008 | FY2009 | FY2010 | CAGR (FY2006-11) | FY2012
Bajaj Auto 14924 16112 28527 53366 90210 56.8 87225
HHML 10061 10324 13023 21165 39254 40.5 43441
HMSI 0 0 1293 10916 31414 n.a 27734
TVS 7265 6621 7765 9636 28093 40.2 36666
Yamaha 15197 20446 20321 45546 32906 21.3 27539
Others 35790 57635 32752 39053 42792 4.6 33773
Total 83237 111138 | 103681 | 179682 | 264669 | 33.5 256378

FY-Financial Year
NA-NOT AVAILABLE
CHART 6: COMPANY-WISE TWO-WHEELER EXPORTS
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The above 6 Table reveals that the export of two wheeler for the year 2008 Bajaj auto, HHML, HMSI, TVS, Yamaha, Others is increased as 28527, 13023, 1293,
7765, 20321, 32752, 103681 when compared to 2007. But 2008 exports of two wheelers are decreased when compared to 2009.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT _ .

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 3 (2013), Issue No. 08 (AUGUST) ISSN 2231-5756
SPICES EXPORTS

The present global turmoil has badly affected the Indian spices export sector especially to Europe and USA. Traditional importers of Indian spices like Canada
have considerably reduced their off take, while there had been an improvement in exports to non-traditional countries like Japan, Korea and Taiwan.

TABLE 7: SPICES EXPORTS FROM INDIA

Year Total Export | Agriculture & Allied Products | % of Total Export | Spices Export | % of Spices Export | Spices Export Earning to Agri exports
2006-07 | 103077 1022.5 9.90 477.87 0.46 5.1

2007-08 | 126263 12673.55 10.03 697.34 0.55 4.94

2008-09 | 159085 18068.79 11.35 1037.77 0.65 4.68

2009-10 | 341970 8723.64 12.38 477.67 0.59 5.5

2010-11 | 352937 3984.80 11.52 525.62 0.62 5.74

CAGR 27.88 31.29 3.01 1.73 6.03 2.29

The above table 7 reveals that Agriculture exports is increased from 12673.55 in 2007-08 to 18068.79 in 2008-09, total exports are increased as 159085 in 2008-
09 when compared to 2007-08, spices exports are increased as 1037.77 in 2008-09 when compared to 2007-08 and 2009-10.

CHART 7: SPICES EXPORTS FROM INDIA
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FISH EXPORTS

Fisheries are one of the main export oriented Industries in India, as it earns billions of dollars from world markets through its fish and other seafood exports. The
worldwide recession has also taken a toll on the fishing industry also.

TABLE 8: SEA FOODS EXPORTS

Years Sea Foods Exports (Rs in Crores) | Growth rate
2002-03 | 5957.05 10.04
2003-04 | 6810.31 -11.47
2004-05 | 6646.69 9.12
2005-06 | 7245.30 9.01
2006-07 | 8363.53 9.01
2007-08 | 7476.00 15.43
2008-09 | 8607.94 -11.87
2009-10 | 10048.53 15.14
2010-11 | 11682.69 16.73
CAGR 7.68 -
CHART 8: SEA FOODS EXPORTS FROM INDIA
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The export of marine products has steadily grown over the years- from a mere Rs.5957.05 in 2002-03 to 8607.94 in 2008-09. Marine products account for
approximately 1.1 % of the total exports from India.
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TABLE 9: TOTAL MARINE PRODUCTS (Rs. in crores)

Year | Total Export of Marine Frozen Frozen Fin Frozen Cutler Frozen Squid Dried Items Live Child

Products Shrimp Fish Fish Fish Items Items

2006 | 5957.05 4139092 713.11 280.07 329.67 67.69 40.57 63.66
(69.50%) (12%) (4.7%) (5.5%) (1.14%) (0.70%) (1.06%)

2007 | 68810.3 4608031 841.65 417.18 384.37 84.23 53.66 59.14
(67%) (12.2%) (6.6%) (5.58%) (1.2%) (0.78%) (0.86%)

2008 | 6091.95 4013.07 620.73 435.18 372.92 145.68 51.10 64.04
(65.87%) (10.2%) (7.14%) (6.12%) (2.40%) (0.82%) (1.05%)

2009 | 6646.69 54220.67 759.27 549.15 477.26 121.01 50.75 68.14
(63.5%) (11.4%) (7.60%) (7.20%) (1.82%) (0.76%) (1.02%)

2010 | 7245.30 4271.51 998.70 797.37 575.52 132.56 61.71 81.56
(58.93%) (13.8%) (9.53%) (7.94%) (1.83%) (0.85%) (1.12%)
2011 | 8363.53 4506.08 1452.08 474.01 568.32 183.16 64.06 117.30
(53.83%) (17.3%) (7.14%) (6.80%) (2.18%) (0.81%) (1.40%)

2012 | 7476.00 3970.29 1210.07 747.6 373.8 224.28 74.76 74.76

CHART 9: TOTAL MARINE PRODUCTS
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The above table 9 shows that the share of item -wise export on total export of sea foods from India. In 2006-07 the frozen shrimps export from India was
Rs.4139.92 crores with the contribution of 69.50 %. The next place goes to frozen fin fish export followed by frozen cuttle fish. The other sea foods exports
contributed around 5 % in total sea foods exports.

COFFEE EXPORTS

Indian coffee also important exports segment in the global market. As a recession result, coffee exports have declined over 21 per cent during the first 10
months of the current coffee year (October 2008- September 2009). Exports between October 2008 and July 2009 stood at 152,681 tonnes, as against 194,058
tonnes in the corresponding period of the previous coffee year.

TABLE 10: INDIA’S EXPORT OF COFFEE

year Quantity | Value(in Rs in crore) | Growth Rate
2006-07 | 249029 2007.90 9.8

2007-08 | 218998 2046.29 -8.19
2008-09 | 197171 2242.64 -12.62
2009-10 | 181225 1944.98 8.6

2010-11 | 273826 2832.62 7.25

CAGR 1.74 7.11 -

CHART 10: INDIA’S EXPORT OF COFFEE
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Table 10 reveals that the quantities of coffee exports are decreased from 218998 tonne in 2007-08 to 197171 tonne in 2008-09. Value of coffee exports in the
recession period of 2008, is increased as 2242.64 crores when compared to 2007-08. Growth rate of coffee exports is comes down as negatively -12.62 in 2008.
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TEXTILE EXPORTS

Textile exports become important elements in export basket. The following table highlights export of textile for the study period.

TABLE 11: INDIA’S TEXTILES EXPORTS

Particulars Year 2006-07 | 2007-2008 | 2008-09 | 2009-10 | 2010-11 | CAGR
Silk 0.2391 0.3807 0.3966 0.2125 0.2810 3.19
Cotton 1.7089 2.8948 3.1053 3.1583 2.6918 5.71
Carpets and other textile floor covering 0.5899 1.0875 1.9557 0.7728 0.9796 10.67
Percentage share of Textile sector 0.3793 1.4543 1.4558 1.3812 1.8174 36.80
Percentage of India’s Total Export In World export | 27.94 21.60 25.28 14.71 28.19 0.19

The above table reveal that silk, cotton, carpets and other textile floor covering is increased percentage as 0.3066, 3.1053, 0.9557 in 2008-09,when compared to
2007-08. But the percentage of Textile sector and total india’s and world export is increased as 1.4558, 25.28 in 2008-09 when compared to 2007-08
respectively.

CHART 11: INDIA’S TEXTILES EXPORT
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PLASTICS AND RUBBER ARTICLE EXPORTS

The plastics and rubber articles export share was shown in the table 12. During the period of five years taken for the study, plastic export contribution was
slowly down from the beginning to end. The rubber articles were remains constant for all the five years taken for these studies. The average share of the plastic
and rubber article sectors also sails on the same boat.

TABLE 12: INDIA’S PLASTICS AND RUBBER ARTICLE EXPORTS

Particulars Year 2006-07 | 2007-08 | 2008-09 | 2009-10 | 2010-11 | CAGR
Plastics and Articles 1.5201 2.0957 2.1696 1.7105 1.5680 0.59
Rubber and Articles 0.9093 1.0039 0.9435 0.8542 0.9373 0.58
Percentage Share Of Articles Sector | 1.7147 1.5498 1.5565 1.2823 1.8026 0.98
Percentage Of India’s Total Export 27.94 21.60 25.28 14.71 28.19 0.19
CHART 12: INDIA’S PLASTICS AND RUBBER ARTICLE EXPORTS
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The above table 12 shows that the plastics export contribution was slowly down 2006-07 to 2010-11.
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MISCELLANEOUS EXPORTS
Miscellaneous manufactured Articles like Toys, Games and Sports requesites ; parts and Accessories , Furniture; Bedding, Mattresses, Mattresses supports,
Cushions and Similar stuffed furnishing; Lamps and Lighting Fittings etrc.

TABLE 13: INDIA’S MISCELLANEOUS EXPORTS

Particulars Year 2006-07 | 2007-08 | 2008-09 | 2009-10 | 2010-11 | CAGR
Miscellaneous Manufactured Articles | 0.1329 0.1724 0.1545 0.1445 0.1727 5.54
Toys, Games, and Sports Requisites 0.1222 0.1285 0.1002 0.0819 0.1764 7.56
Other miscellaneous 0.3146 0.2888 0.3663 0.3385 0.3982 4.73
Percentage Share Of Miscellaneous 0.2032 0.1966 0.2070 0.1873 0.2691 5.71
Percentage Of India’s Export 27.94 21.60 25.28 14.71 28.19 0.19
CHART 13: INDIA’S MISCELLANEOUS EXPORTS
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The above table 13 reveal that the share of miscellaneous manufactured articles item includes Toys, Games requisites, Furniture, Bedding, Mattressess. During
the year 2006-07 and during the year 2010-2011 miscellaneous manufactured articles has been reduced slowly in export of commodities.

CONCLUSION

The Global Economic Recession is the important issue that has to be considered by the entire world as it has its slowdown effects in all Industrial Sectors.
Country must reduce Inflation to show increase in GDP rate . Recessions are generally believed to be caused by a widespread drop in spending. Governments
usually respond to recessions by adopting expansionary macro-economic policies, such as increasing money supply, reducing cost and funds, increasing
government spending and decreasing taxation.
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