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ABSTRACT 
Poverty is the unsolved question in the economy from last many decade. Every country try to solve this mysterious question. Why every country (mostly 

developing/poor country) doing lot of much effort to solve this problem. Have you ever thought? It not, then it is necessary that we must have a knowledge about 

it. Because, it cause bad impact not only on our economy, but also on our community. In other word we can say, it is multi problem creator/orientor. 

 

KEYWORDS 
poverty, problem,overcome. 

 

INTRODUCTION 

he impact of poverty is more on developing country, as compared to developed country. In it, situation of poverty is very troublesome. As per Asian 

Development Bank, the rate of poverty will rise more in next few year, there will be possible that number of poor people will rise by two crore ten lakh in 

next few year. Hence corrective step should be taken for escaping such dangerous problem. 

Global economical problem will surely make the problem of poverty much more effective. Hence, it become vital that save from economical recession to the 

country and people from its impact and focus on program of development. Otherwise the target of 'Developed India' will remain as imagination, not true. 

 

WHAT IS POVERTY? 
It is the situation, in which one is unable to satisfy his own basic need in absence of sufficient mean. 

The assessment of poverty and trend is complicated because of lack of consistent information and absence of officially recognized poverty lines. Partly due to 

absence of official poverty lines same studies have used their own lines. Thus lower line denote basic need based on specific assumption about eating foods, 

needs and requirement. Upper line indicate requirement and other need such as clothing, water and health care. 

 

HOW TO IDENTIFY IT? 
 

 
 

WHAT ARE THE VARIOUS CAUSES OF POVERTY? 
1. It is a result of many & often mutually reinforcing factor including lack of productive resource to generate material wealth. 

2. Illiteracy is also responsible for poverty, because in absence of knowledge one can't take away benefit of availed opportunities, facilities 

3. Malnutrition is also the hidden reason behind poverty. Because in it, a person become physically disable and he is unable to do any work, then, how could 

such family overcome from the problem of poverty? 

4. Natural calamities such as flood, drought are also the reason of poverty. Because all things which one has get lost in it. Government’s budget get 

disbalanced and there is need to spend maximum amount of affected area. 

5. Man-made calamities like war is also responsible. Because it restrain all economical as well as non-economical activities. 

6. Feast contract with modern world mean unfamiliar with opportunities to earn. 

7. Families which are in burden of lax 

8. Underemployment and unemployment both are the cause of poverty. 

9. In indirect way, tradition and norms which hinder the effective resource utilisation and participation in income generating activities. 

10. Some landless farmer, remains unemployed because of non-availably of land. 

T 
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11. Growing population is also play important role in rising poverty. 

12. Disparities in distribution of income. 

13. In indirect way, class-conflict is also responsible  

14. Political environment is also somewhat responsible for the problem of poverty. 

15. Government's unproductive activity like "MGNREGA" is useless. This statement is not cent-percent correct. But it is partial, correct. Because, As know 

successful plan is those plan in which both parties are in benefit, But in some plan, government failed because- 

+ (Benefit to public as a step toward poverty eradication & for employment) 

- (Loss/deficit in government fund, because of unproductive activity implemented by government and useless as per economical view) 

Net result= [Nil]  Goal of 'Developed India' yet not achieved. [Vice versa situation may be occur] 

Generally, this step is not fruitful, because under MGNREGA task given is not productive in nature, It will productive for those who work under this plan. For 

making this plan, productive task must be given which are in benefit of both economy and public. 

 

NUMBER OF POOR PEOPLE IN INDIA 

The number of poor people in India, according to the country’s Eleventh National Development Plan, amounts to more than 300 million. The country has been 

successful in reducing the proportion of poor people from about 55 per cent in 1973 to about 27 per cent in 2004. But almost one third of the country’s 

population of more than 1.1 billion continues to live below the poverty line, and a large proportion of poor people live in rural areas. Poverty remains a chronic 

condition for almost 30 per cent of India’s rural population. The incidence of rural poverty has declined somewhat over the past three decades as a result of 

rural to urban migration.Poverty is deepest among members of scheduled castes and tribes in the country's rural areas. In 2005 these groups accounted for 80 

per cent of poor rural people, although their share in the total rural population is much smaller.On the map of poverty in India, the poorest areas are in parts of 

Rajasthan, Madhya Pradesh, Uttar Pradesh, Bihar, Jharkhand, Orissa, Chhattisgarh and West Bengal.Large numbers of India's poorest people live in the country's 

semi-arid tropical region. In this area shortages of water and recurrent droughts impede the transformation of agriculture that the Green Revolution has 

achieved elsewhere. There is also a high incidence of poverty in flood-prone areas such as those extending from eastern Uttar Pradesh to the Assam plains, and 

especially in northern Bihar.Poverty affects tribal people in forest areas, where loss of entitlement to resources has made them even poorer. In coastal fishing 

communities people's living conditions are deteriorating because of environmental degradation, stock depletion and vulnerability to natural disasters. 

REQUIRED: A NEW POVERTY LINE THAT SHOWS 67% OF INDIA IS POOR  

The Congress party after claiming that its social policies over the last nine years had helped bring down poverty in the country, now seems to have done a volte 

face. Data released by the Planning Commission on 22 July, 2013, suggested that poverty in India had declined from 37.2 percent in 2004-05 to 21.9 percent by 

2011-12. Several spokespersons of the Congress party led United Progressive Alliance (UPA) were quick to claim credit, and attributed this to several social 

sector programmes that the party had launched during its tenure. A poverty line separates the poor section of the population from the non-poor section. Those 

below the poverty line are deemed to be poor and those who are above it are deemed to be not poor. And what exactly is a poverty line? As S Subramanian 

writes in The Poverty Line “A poverty line is identified in monetary units as the level of income or consumption expenditure required in order to avoid poverty.” 

The consumption expenditure in order to avoid poverty is set at Rs 816 per person per month in the rural areas and Rs 1,000 per person per month in the urban 

areas. For a family of five people, this amounts to Rs 4,080 per month in rural areas and Rs 5000 per month in urban areas. These numbers were set by the 

report of the expert group to review methodology for estimation of poverty. The report was released in November 2009 (It is better known as the Tendulkar 

committee report). The committee arrived at that numbers taking into account the expenditure on food, clothing, footwear, durables, education and health. 

“Actual private expenditures reported by households near the new poverty lines on these items were found to be adequate at the all-India level in both the rural 

and the urban areas and for most of the states.”  

HOW TO OVERCOME FROM IT? 

Because of, root of all problem, it is not easy to overcome from it. It needs collective effort o all. To overcome from this problem, harmony & feeling of patriotic 

must be in everyone. No one alone could solve this problem. 

1. Education is the key toward poverty reduction. Education will create awareness among the people. It will make them familiar with opportunities to earn. 

2. Government at their own-level, are trying to solve this problem, from last 25 years, But looking toward at current situation, government must substitute 

their unproductive economy by making a change in task authorized. C++ situation must be occurs, where, ++ refers to  

[1] Successful implementation of productive plan and growth in rate of GDP  

[2] As a people of country must be get benefit of this plan, +- will never be useful 

3. Strengthen the base of infrastructure. 

4. Agriculture is the main occupation of India. Hence, concentration on improvement the method of agriculture. Obsolete technology must be replaced by 

modern technology, solving grievance of farmer. In India, wastage of grains during harvesting is more. For example- 

Total production of wheat in Australia = Total wastage of wheat in India                           [Because of obsolete methods] 

Hence, corrective step must be taken for avoiding such wastage. 

5. 'Rural-Development' is assumed as important step for poverty-reduction.  

6. India is rapidly growing in case of population. Hence 'Population-control' is necessary by creating awareness of 'Small Family' 

7. Number of people in age-group of 16-40 is more. By transforming this human resource into usable productive resource, by providing new opportunities to 

earn, motivating them for entrepreneurship. 

Transforming the power of youth of nation, 

Human resource → ProducUve resource  = step towards Development 

8. Beyond a certain relation, every community must have a feeling towards problem faced by our motherland, likely passion for development. At their own 

level, they must be collect some amount for development. That collected fund must be utilised for public welfare and for donating in natural calamities 

affected areas. At our individual level, we can try by this way. It is tough & challenging task. But it is necessary for development of economy.  

9. There must be absence of/removed of superstition. End of class-conflict is vital. 

10. Political environment must be favourable for growth opportunities. 

11. Corruption, Crime, Terrorism must be diminished, which is rival of growth. 

It there is an implementation of given some measure of poverty reduction with a collective effort of public and government it will possible that poverty which is 

enemy of all problem, will be wholly diminish. And a goal of 'Development India' will surely achieve. 

INDIA MUST BE- 

Free from bias of 

[Corruption + Poverty + Terrorism + Overpopulation + Illiteracy + Violence + Crime + Caste relate violence + Religious violence + Inflation + Poor infrastructure] 
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In some cases, How poverty take another form of terrorism is explained as below- 

 
 

POVERTY IS A ROOT OF ALL PROBLEM AND ENEMY 
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CONCULSION 
The impact of poverty is more on developing country, as compared to developed country. In it, situation of poverty is very troublesome. As per Asian 

Development Bank, the rate of poverty will rise more in next few year, there will be possible that number of poor people will rise by two crore ten lakh in next 

few year. Hence corrective step should be taken for escaping such dangerous problem. 

Global economical problem will surely make the problem of poverty much more effective. Hence, it become vital that save from economical recession to the 

country and people from its impact and focus on program of development. Otherwise the target of 'Developed India' will remain as imagination, not true. 
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