
VOLUME NO. 4 (2014), ISSUE NO. 11 (NOVEMBER)  ISSN 2231-5756 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 3480 Cities in 174 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 



VOLUME NO. 4 (2014), ISSUE NO. 11 (NOVEMBER)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii 

CONTENTS 
Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. THE ROLE OF WOMEN ENTREPRENEURS IN SHAPING THE BUSINESS AND SOCIETY 

DR. C. S. SHARMA & ANJU BHARTI 

1 

2. IMPACT OF FII ON S & P NIFTY INDEX  

ABDUL HALEEM QURAISHI & H NANJEGOWDA 

5 

3. TRAINING AND DEVELOPMENT PROGRAM AND ITS BENEFITS TO EMPLOYEES AND 

ORGANIZATIONS: A CONCEPTUAL STUDY 

DR. RAM KUMAR P.B. 

10 

4. DETERMINANTS OF THE PERFORMANCE OF NON–FINANCIAL FIRMS IN INDIA DURING THE 

PERIOD OF PRE AND POST GLOBAL FINANCIAL CRISIS 

KANAIYALAL S. PARMAR & V. NAGI REDDY 

14 

5. IMPACT OF E-CRM ON LIFE INSURANCE COMPANIES OF INDORE REGION: AN EMPIRICAL STUDY 

DR. ASHOK JHAWAR & VIRSHREE TUNGARE 

20 

6. COMBATING UNEMPLOYMENT: AN INDIAN PERSPECTIVE 

PALAASH KUMAR & DR. ASHOK KUMAR PANIGRAHI 

24 

7. A RESEARCH PAPER ON MEASURING PERCEPTIONS AND IDENTIFYING PREFERENCES TOWARDS 

MOBILE ADVERTISING AMONG ADVANCED MOBILE USERS 

KAUSHIKKUMAR A. PATEL 

30 

8. FOREIGN DIRECT INVESTMENT IN INDIA’S RETAIL SECTOR: AN OVERVIEW 

LAVANYA KUMAR 

42 

9. MERGERS & ACQUISITIONS: A HUMANITARIAN PERSPECTIVE 

DR. SMITA MEENA 

49 

10. A STUDY ON CORPORATE SOCIAL RESPONSIBILITY AND ITS APPLICATION TO HIGHER EDUCATION 

IN INDIA 

ANJULA C S 

52 

11. SOCIAL SECURITY IN THE U.S.A AND INDIA: A COMPARISON 

JOYJIT SANYAL 

55 

12. ANALYSIS OF INNOVATIVE TRADING TECHNIQUES IN FOREIGN EXCHANGE TRADING 

VIRUPAKSHA GOUD G & ASHWINI S N 

59 

13. LEGAL OBLIGATIONS OF OFFICIAL DEEDS' ELECTRONIC REGISTRATION UNDER IRAN & FRENCH 

LAW 

DR. MOHAMMAD REZA FALLAH, DR. GHASSEM KHADEM RAZAVI & FATEMEH SHAFIEI 

67 

14. A STUDY ON CAPITAL MARKET AND ITS RECENT TRENDS IN INDIA 

K. RAJENDRA PRASAD, B. ANSAR BASHA, A. SURENDRA BABU & PURUSHOTHAM REDDY 

72 

15. A STUDY ON JOB SATISFACTION AND MOTIVATION OF FACULTY OF SELECTED COLLEGES IN 

HYDERABAD 

RAKHEE MAIRAL RENAPURKAR, HRUSHIKESH KULKARNI & G. TEJASVI 

74 

16. CHANGING LANDSCAPE OF TEXTILES IN INDIA: A TECHNICAL TEXTILES 

DR. ASIYA CHAUDHARY & PERVEJ 

83 

17. EFFECTS OF FINANCIAL PLANNING ON BUSINESS PERFORMANCE: A CASE STUDY OF SMALL 

BUSINESSES IN MALINDI, KENYA 

OMAR, NAGIB ALI 

88 

18. XBRL AROUND THE WORLD: A NEW GLOBAL FINANCIAL REPORTING LANGUAGE 

ABHILASHA.N 

98 

19. DYNAMICS OF COTTON CULTIVATION IN PUNJAB AGRICULTURE 

DR. JASPAL SINGH & AMRITPAL KAUR 

103 

20. STANDING AND NOTWITHSTANDING: INDIA’S POSTURES AT GATT/WTO 

JAYANT 

107 

 REQUEST FOR FEEDBACK & DISCLAIMER 
110 



VOLUME NO. 4 (2014), ISSUE NO. 11 (NOVEMBER)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii 

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 
 

FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 

CO-ORDINATOR 
AMITA 

Faculty, Government M. S., Mohali 
 

ADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

 

EDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 
 

CO-EDITOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Business & Management, Urjani 
 

EDITORIAL ADVISORY BOARD 
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 



VOLUME NO. 4 (2014), ISSUE NO. 11 (NOVEMBER)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

 

ASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity 

University, Noida 

PROF. A. SURYANARAYANA 
Department of Business Management, Osmania University, Hyderabad 

DR. SAMBHAV GARG 
Faculty, Shree Ram Institute of Business & Management, Urjani 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 

DR. S. TABASSUM SULTANA 
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

SURJEET SINGH 
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt. 

 

TECHNICAL ADVISOR 
AMITA 

Faculty, Government M. S., Mohali 
 

FINANCIAL ADVISORS 
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 

 



VOLUME NO. 4 (2014), ISSUE NO. 11 (NOVEMBER)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v 

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of 

Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; 

Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; 

Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting 

Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic 

Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial 

Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; 

Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public 

Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax 

Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; 

Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management; 

Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; 

Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public 

Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic 

Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & 

Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database 

Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; 

Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal 

Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 

submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF. 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 

 



VOLUME NO. 4 (2014), ISSUE NO. 11 (NOVEMBER)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi 

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources 

of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS 

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES 

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES 

•            Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 

WEBSITES 

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 4 (2014), ISSUE NO. 11 (NOVEMBER)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

1

THE ROLE OF WOMEN ENTREPRENEURS IN SHAPING THE BUSINESS AND SOCIETY 
 

DR. C. S. SHARMA 

DIRECTOR 

MAHARAJA AGRASEN INSTITUTE OF MANAGEMENT STUDIES 

ROHINI 

 

ANJU BHARTI 

ASST. PROFESSOR 

MAHARAJA AGRASEN INSTITUTE OF MANAGEMENT STUDIES 

ROHINI 

 

ABSTRACT 
According to the Vedas, women happen to be inhuman and were subject to no primary and basic civil liberties. Women wanted to have the same opportunities as 

the men though there may be some limitations to what women can do physically, emotionally and mentally as far as work is concerned, but it may also be the 

same for the men. Women never wanted to be seen as someone who is not capable of doing anything besides staying at home but always wanted to be treated 

equally. As women are the inherent and important part of the society and so they should not be neglected due to their lesser power and authority (Packota, 

2000). Women have had a very important role to play where men are regarded as the “stronger gender”. But, now a days ,in the changing scenario and modern 

way of thinking, the disparity between men and women is gradually reducing and has bring about equality and equity between them, the need of the hour is in 

women empowerment both through provision of employment and through the creation of an enterprise. They had gone through difficult stages of setting up an 

enterprise as do the men and faced almost same challenges; women do have a distinct set of factors that first obstruct their entry as an entrepreneur and their 

survival as a successful business woman. Women entrepreneur are poised to make an even greater impact which has been reflected on the business as well as on 

the society (Stengel Geri, 2013). 

 

KEYWORDS 
Entrepreneur, empowerment, opportunity, challenges, employment. 

 

INTRODUCTION 
lobalisation is bringing new opportunities and challenges in entrepreneurship for women in the business world today (Kumari, S, 2012). As women 

entrepreneurs are becoming an important economic and social force around the world. Knowingly, now-a-days big corporations are continued to be 

ruled by men in the business world, but women are also entering this new era by conquering the world markets and running their business through small 

and medium sized firms and being their founders as well as their managers. But still different nations have not relented in their efforts to neither make 

impressive nor admirable efforts in the domain of women entrepreneurship (Nyoh Dinga, Sarah et al, 2005). 

As we know, woman constitutes the family which leads to society and nation (Williams, 1988).For a country to be developed, the social and the economic 

development of women is necessary of any society or a country.“Entrepreneurship is state of mind which every woman has in her but has not been capitalized in 

way in which it should be (Bhardwaj,N.G et al, 2013)”.People are now comfortable in accepting leading role of women in our society due to change in 

environment though there are some exceptions. 

Many entrepreneurial opportunities has been created due to increasing dependency on service sector especially for women where they can excel their skills 

with maintaining balance in their life. Self determination, expectation for recognition, self esteem and career goal are the key drivers for taking up 

entrepreneurship by women (Moore & Buttner, 1997).In order to achieve self satisfaction, sometimes, women chose such career path for discovering their inner 

potential and caliber. 

Women entrepreneurship presently enjoying the support of the authorities to the largest extent in developed economies through different economic 

mechanism, such as tax allowances and access to micro-credit lines. Women entrepreneurship had also its swing in countries which are changing along with the 

expansion of small and medium sized firms(Nyoh,2005).However, it has been found that an increasing number of women in the western world are running firms 

with considerable financial capital and developed business contacts in the world, but the position of women entrepreneurs is basically different in countries in 

transition. 

Recently, an international study found regarding women from low to middle income countries (like in Russia and the Philippines etc.)were more likely to enter 

early stage entrepreneurship when compared to those of higher income countries (like in Belgium, Sweden and Australia etc.)(Lemmon, G, 2012). While eastern 

businesses are mostly following methods based around mutual respect and understanding where as western business expectations are for business leaders to 

be more ruthless, headstrong and less sensitive or respectful. 

 

STATUS OF WOMEN IN THE ANCIENT INDIA 
During the ancient India, there is evidence that women enjoyed equivalent status and rights like their males counterparts. In addition to this, they were 

educated properly in the Vedic period. These references were available (Basu, A, 2014) from the works of Katyayana and Patanjali, the Grammarians. At that 

time women also had the freedom to select their husbands. And this system was known as ‘Swayamvar’.In fact, during this era women had superior position 

than the males. 

Manu, the great law-giver had said long ago ‘where women are honoured, there reside the gods’(Mercy Sowmya,2007). In ancient India’s culture, one of the 

greatest honour had been ascribed to women. According to ancient Hindu scriptures, it can be noticed that no religious rite can be performed with perfection by 

a man without the participation of his wife and wife’s participation used to be essential in any religious rite. All married men along with their wives were allowed 

to perform sacred rites on the occasion of various important festivals and societal celebrations.This was the reason that wives were also called as 

‘Ardhangani’(betterhalf).They were not only given much importance but also provided equal position with men.   

There is another incident in which women have seen grossly deplored as full of lowly characteristics is the rebuke by Ravan of his wife Mandodari when in the 

face of repeated revasales during the course of war with Ram, she asks Ravan to return Sita. Ravan brushes aside her suggestion and contemptuously question 

her innate capability to advice by denouncing entire woman race by describing them as having eight flaws.Tulsidas describes Ravan’s denunciation of women’s 

race in these words: 

“Naari subhau satya kavi kahahi, ougun aath sada ur rahhi  

Sahas anrit chaplata maya, bhay avivek ashauch adaya”  

Sahas – courage/recklessness 

Anrit – mendacity 

Chaplta- fickle/frivolous/wanton/restless 

G
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Maya- the illusion or appearance of the phenomenal world / allure/ 

Bhay – fear/frightened/apprehension/timidity 

Avivek – unthoughtful/indiscretion 

Ashauch – unhygienic/impurity 

Adaya – callousness 

The above lines has been described in Sriramcharitmanas written by Tulsidas where Ravana describes about a woman that the above characteristics are rightly 

observed in them and these eight evils abide in her heart. 

During the medieval period, with the entrance of the Muslims, the status of women deteriorated in India rapidly. Different evil practices like female infanticide, 

sati, and child marriage were practiced during this period (Singh,R,2003). A very unusual ‘Purdah’ system was introduced to the society.But on the other hand, 

women were also rulers, they excelled in music, literature and arts during this period.Polygamy was also very common in this period.For example, some of great-

women rulers were Razia Sultana, the only women-monarch to rule the throne of Delhi, Nur Jahan and Gond queen Durgavati who ruled for fifteen years before 

she was defeated in a battle by emperor Akbar. 

In recent years, a different and a new way of looking at the relationship between women’s rights and entrepreneurship has been emerged. This is the rights-

based approach to entrepreneurship which is about empowering the women by enabling them participate in the process of development and by enhancing the 

enabling environment for an equitable distribution(Singh,R,2003). It has been felt that there is the need to apply a gender perspective in the implementation of 

the rights to the entrepreneurial process. Because their full participation on the basis of equality in entrepreneurship is fundamental for economic growth, 

development and poverty alleviation. 

There are various major hurdles that the women face during starting and running a company generally come from financing and balancing of life. The balancing 

of life is generally caused due to lack of family support for the women. The other hindering external factors that women face include gender discrimination, 

inaccessibility to information,training opportunities, infrastructure etc(Kumari,S,2012).There are few internal factors which can also create obstacles for the 

women entrepreneurship development like risk aversion by women,lack of confidence, lack of vision of strategic leader etc. 

However,it has been found that Indian women entrepreneurs faced lower level of work-family conflict and are also found to differ from their counterparts in 

western countries on the basis of reasons for starting and succeeding in business. These trends are  also seen in other Asian countries such as Indonesia and 

Singapore. The statistics regarding the proportion of business setup and operation by women showed that it is much lower than the figures found in western 

countries(Robb et al ,2009). 

 

WOMEN IN INDIA 
If we want to know the worth of a civilization, it can be judged by the place given to women in that society.It is one of the several factors that justify the 

greatness of India’s ancient culture is that the honourable place is being granted to women(Singh, R,2003). As discussed above,the influence of Muslims in India  

had caused considerbale deterioration in the status of woman  owing to ‘purdah’ system which led to isolatiom from the society (Desai,R,2013). They were not 

given equal rights as men. It was Raja Ram Mohan Roy who started a movement against this inequality and subjugation(Majumdar,1965). It is ironical but the 

interaction of Indian culture with that of the British has brought tremendous improvement in the status of women. Another factor that has influenced the 

revival of women’s position was Mahatma Gandhi who also induced women to participate in the freedom movement. Women in India now, as a result of this 

retrieval of freedom, have distinguished themselves as teachers, nurses, air-hostesses, booking clerks, receptionists and doctors. They have also participated 

aggressively in politics as well as in administration. But still, in spite of this improvement in the status of women, there are few evils prevailing in the society like 

evils of illiteracy, dowry, ignorance and economic slavery would have to be fully removed in order to give them their rightful place in Indian 

society(Singh,R,2003) .                                                                                                                                                                                                                                                                                                                   

Constructive view of role of women states that role of women undergoes a metamorphosis in terms of socio – cultural dialogic reconstruction. Women are said 

to born with the following inherent qualities which contribute towards refining the socio- cultural fabric of the society: 

• Shri – radiance or prosperity 

• Kirti - fame 

• Wak – ability of communication ( through Intuitions) 

• Smriti – mindfulness, which is remembered 

• Dhriti – ability to bear anything,  to hold, preserve, be steady, Firmness, constancy, resolution;  

• Medha - Intelligence, vigor, vitality; ability connected with the ideas of intellectual activity. 

• Kshama – Forgiveness 

Due to Raja Ram Mohan Roy’s movement against women’s subjugation to men and Victorian influence on Indian culture and civilization, the position of women 

had once again undergone a change (Chandrashekhar,2010). However, they re-asserted their equality with men only under the enlightened leadership of 

Mahatma Gandhi.Under his leadership,they discarded their veil and came out of the four walls of their houses to fight for the battle of freedom.The result of this 

is being reflected in our Indian Constitution that has given women the equal status with men where there is no discrimination between men and woman.Each 

and every professions are open to both of them with merit as the only criterion of selection. 

Indian woman have now distinguished themselves in various spheres of life as politicians, orators, lawyers, doctors, administrators and diplomats.They not only 

perform their work and duties with responsibility but also with honestly and sincerely. Indian women have shown their worth in every spheres of life 

(Gupta,P,2011). Women are contesting for the Parliament and the Assembly, exercising their votes with right, seeking appointment in public office and 

competing with men in other spheres of life. All these shows that Indian women are enjoying more liberty and equality today than before.They have been 

shaping their future with men and sharing responsibilities for themselves, their family and their country. There is no doubt regarding the fact that women are 

intelligent, hard-working and efficient in work, they put heart and soul together in whatever they undertake(Chandrashekhar,2010). 

 

GLOBAL STATUS OF WOMEN 
The Global Entrepreneurial Monitor,a global study formed of a consortium of National teams, GEM data of 1999 recorded a significant participation rate of 

women in entrepreneurship(Nyoh, D,Sarah,2005).The purpose of GEM is to measure individual involvement in venture creation.The study describes that women 

constitute 51% of the world’s population and suffer most from poverty. As human poverty has been viewed as a situation that focuses on the denial of 

opportunities and choices most basic to human development in order to live a healthy and creative life and to enjoy a decent standard of living, freedom, 

dignity, self esteem and respect for all. Another study, according to the Kauffman Firm Survey (Robb et al.,2009), says only about 30% of the primary owners 

were women(Cohoon M,Wadhwa V and Mitchell L,2010). Poverty is a comprehensive violation of human rights, not only of economic and social rights but also 

of civil and political rights.The share of women who become entrepreneurs is significantly below across the globe that of men.Women entrepreneurship rates 

equal or exceed male rates in just seven countries, according to Global Entrepreneurship Monitor(GEM) data,2012.The highest gaps reflected are in 

Europe,Middle East and North Africa and Asia, the lowest gaps in sub-Saharan Africa and Latin America and the Caribbean(LAC). 

• In advanced market economies women own more than 25% of all business. In Japan, 23% private firms are owned by women (Nyoh, D,Sarah,2005).. 

• In Germany, women have established one third of the new businesses since 1990 representing one million jobs. 

• In the United States, women owned more than 38% of all business (9.1 million firms) employing 27.5 million workers (or 1 in 5 workers) with revenues 

about $ 3.6 trillion (Center for Women’s Business Research, 1999). 

•  It is also said that women produced 80% of the food for Sub-Saharan Africa, 50-60% for Asia, 26% for the Caribbean, 36% for North Africa and the Middle 

East, and more than 30% for Latin America (Roy, Tisdell, & Blomqvist, 1996). 
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EMPOWERING WOMEN IN BUSINESS 
The status of women has been greatly improved and they are being encouraged to start small business in order to have their own source of income so that they 

are able to become independent(Ochani Priyanka,2012).In this regard, various governmental and non-governmental organisations are offering financial support 

to women and encouraging them to make their own money by starting various activities and now they are given equal opportunity like their male counterparts 

by the government. 

 

SOCIAL EMPOWERMENT 
Women are becoming successful in several spheres of life like they are educated about the social benefits including awareness about the existing social 

problems in the society,good recognition and image in the family and the community, role in making important decision in their family, plan and promote better 

education for their children and other family members, also taking care of health of the aged and the children just to mention a few 

(Blattman,C.Green,E,2013).Women are  given a chance to serve the community including fighting for the basics amenities and welfare needs of the 

community.Women are competing with their male peers when it comes to education having higher education degrees which is one of significant characteristics 

that many successful female entrepreneurs have in common(Schumpeter, 2011). 

 

PRESENT CHALLENGES 
As the female entrepreneurship and the formation of women business networks are steadily and gradually rising,there are number of challenges and hurdles 

that female entrepreneurs face.One of the major challenge many of them face is the traditional gender roles(Roth,C, 2011). Entrepreneurship ,as being seen, is 

still considered as a male dominated field and it may be difficult to surpass these conventional views.Women entrepreneurs are facing following hurdles related 

to their business: 

FINANCIAL POSITION OF WOMEN AND SEX DISCRIMINATION 

As it has been seen  usually women have lower financial assets with compare to men(Brush,C.G, 1992). So, for a given oppotunity and equally capable individual, 

they must secure additional resources compared to men in order to exploit the opportunity because they control less capital(Carter,S,Rosa,P ,1998). In the 

women’s entrepreneurship literature, a question has developed if women having a harder time getting finance than men for the same business opportunity.A 

solution was derived for obtaining finances for business which was known as microfinancing, a financial institution, that has become exceptionally popular 

especially in developing economies(Carter,S, Anderson,S and Shaw,E, 2001). 

FACING OBSTACLES IN MANAGING A SMALL FIRM 

Recent studies on women entrepreneurs has shown that women have to cope with stereotypic attitudes towards women on a daily basis. Business relations 

constantly remind the entrepreneur that she is different being a woman, sometimes in a positive way such as by praising her for being a successful 

entrepreneur(Loscocco,K,A and Leicht,K,T,1993). Though, it is not that easy to combine the workload associated with being a small business manager with taking 

care of children and a family. Women entrepreneurs feel more in control even if the revenues are somewhat smaller and happier with their situation than if they 

worked as an employee.  

HURDLES/OBSTACLES REGARDING GROWTH OF THE FIRM 

Women entrepreneurs are facing specific problem which has come up regarding their inability to achieve growth especially sales growth(Du Rietz,A and 

Henrekson,M,2000). As women often have a difficult time to assemble external resources, they start less ambitious firms that can be financed to a greater 

degree by their own available resources.As it has been seen that firms with more resources at start-up have a higher probability to grow than firms with fewer 

resources like societal position, human resources and financial resources. This type of initial endowment in the firm is therefore,of great importance for firm 

survival and for the growth of the firm(Bruderl,J and Schussler,R,1990).Many women entrepreneurs,despite being facing growth barriers, they are still able to 

achieve substantial firm growth(Cooper,A.C,Woo,Cand Dunckelberg,W,1989).  

 

CONCLUSION 
Women have been given an unequal status right from the ancient times which is either of an object or a fragile creature that needs protection. They are being 

expected to follow their fathers and husbands and their decision making ability is being questioned every time for no logical reasons.The proof for this bias has 

been provided by the holy scriptures such as the Ramayana and Manusmriti (Anand Ashay,2013).But now we must question our belief and must assess them on 

the basis of merit. With the passage of time, these rules of society have become obsolete and need to be re-evaluated through continuous evolution. Women 

leaders are being seen by an increasing number of employers as an unexplored source of talent, experience and management leadership. Women are now 

starting business at a faster rate than men in many emerging economies making significant contributions to job creation and economy growth. As women are 

the important part of our society and so cannot be neglected due to their lesser power and authority. In today’s scenario, we see women compete in all respects 

of life and moving ahead along with men sharing equal responsibility and demonstrating equal capacity to deal with various situations and circumstances.As 

Brigham Young says, “You educate a man,you educate a man.You educate a woman,you educate a generation.”There is no doubt that women have been 

entering the workforce in increasing number all over the world. Women have had to work very hard to make their presence felt as business has typically been 

considered a male dominated industry(Bertrand,M,2010).Businesswomen have found great success everywhere they have chosen to work with their natural 

abilities for conflict resolving and team building.Women are  regarded as the magnificent creation of god,a multi faceted personality with the power of 

benevolence, adjustability, integrity and tolerance(Pujari,M.D,2011) . 
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