VOoLUME No. 4 (2014), I ssue No. 11 (NOVEMBER) | SSN 2231-5756

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland [HililICVAIIEIGHSI08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 3480 Cities in 174 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VOoLUME No. 4 (2014), I ssue No. 11 (NOVEMBER) | SSN 2231-5756

CONTENTS

Sr. Page
No TITLE & NAME OF THE AUTHOR (S) Nf
1. THE ROLE OF WOMEN ENTREPRENEURS IN SHAPING THE BUSINESS AND SOCIETY 1
DR. C. S. SHARMA & ANJU BHARTI
2. IMPACT OF FIl ON S & P NIFTY INDEX 2

ABDUL HALEEM QURAISHI & H NANJEGOWDA

3. |TRAINING AND DEVELOPMENT PROGRAM AND ITS BENEFITS TO EMPLOYEES AND 3
ORGANIZATIONS: A CONCEPTUAL STUDY
DR. RAM KUMAR P.B.

4. |DETERMINANTS OF THE PERFORMANCE OF NON-FINANCIAL FIRMS IN INDIA DURING THE 4
PERIOD OF PRE AND POST GLOBAL FINANCIAL CRISIS
KANAIYALAL S. PARMAR & V. NAGI REDDY

5. |[IMPACT OF E-CRM ON LIFE INSURANCE COMPANIES OF INDORE REGION: AN EMPIRICAL STUDY 5
DR. ASHOK JHAWAR & VIRSHREE TUNGARE
6. |COMBATING UNEMPLOYMENT: AN INDIAN PERSPECTIVE 6

PALAASH KUMAR & DR. ASHOK KUMAR PANIGRAHI

7. |A RESEARCH PAPER ON MEASURING PERCEPTIONS AND IDENTIFYING PREFERENCES TOWARDS 7
MOBILE ADVERTISING AMONG ADVANCED MOBILE USERS
KAUSHIKKUMAR A. PATEL

8. |FOREIGN DIRECT INVESTMENT IN INDIA’S RETAIL SECTOR: AN OVERVIEW 8
LAVANYA KUMAR
9. |MERGERS & ACQUISITIONS: A HUMANITARIAN PERSPECTIVE 9

DR. SMITA MEENA

10. |ASTUDY ON CORPORATE SOCIAL RESPONSIBILITY AND ITS APPLICATION TO HIGHER EDUCATION 10

IN INDIA
ANJULACS

11. |SOCIAL SECURITY IN THE U.S.A AND INDIA: A COMPARISON 11
JOYJIT SANYAL

12. |ANALYSIS OF INNOVATIVE TRADING TECHNIQUES IN FOREIGN EXCHANGE TRADING 12

VIRUPAKSHA GOUD G & ASHWINI S N

13. |LEGAL OBLIGATIONS OF OFFICIAL DEEDS' ELECTRONIC REGISTRATION UNDER IRAN & FRENCH 13
LAW
DR. MOHAMMAD REZA FALLAH, DR. GHASSEM KHADEM RAZAVI & FATEMEH SHAFIEI

14. |A STUDY ON CAPITAL MARKET AND ITS RECENT TRENDS IN INDIA 14
K. RAJENDRA PRASAD, B. ANSAR BASHA, A. SURENDRA BABU & PURUSHOTHAM REDDY

15. |A STUDY ON JOB SATISFACTION AND MOTIVATION OF FACULTY OF SELECTED COLLEGES IN 15
HYDERABAD
RAKHEE MAIRAL RENAPURKAR, HRUSHIKESH KULKARNI & G. TEJASVI

16. |CHANGING LANDSCAPE OF TEXTILES IN INDIA: A TECHNICAL TEXTILES 16
DR. ASIYA CHAUDHARY & PERVE]

17. |EFFECTS OF FINANCIAL PLANNING ON BUSINESS PERFORMANCE: A CASE STUDY OF SMALL 17
BUSINESSES IN MALINDI, KENYA
OMAR, NAGIB ALl

18. |XBRL AROUND THE WORLD: A NEW GLOBAL FINANCIAL REPORTING LANGUAGE 18
ABHILASHA.N

19. |DYNAMICS OF COTTON CULTIVATION IN PUNJAB AGRICULTURE 19
DR. JASPAL SINGH & AMRITPAL KAUR

20. |STANDING AND NOTWITHSTANDING: INDIA’S POSTURES AT GATT/WTO 20
JAYANT
REQUEST FOR FEEDBACK & DISCLAIMER 21

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT ..

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 4 (2014), | ssue No. 11 (NOVEMBER) | SSN 2231-5756

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON

LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR.
AMITA
Faculty, Government M. S., Mohali

ADVISORS
DR. PRIYA RANJAN TRIVEDI
Chancellor, The Global Open University, Nagaland
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR,

DR..BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD

DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT "

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 4 (2014), | ssue No. 11 (NOVEMBER) | SSN 2231-5756
DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P. J. L. N. Government College, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity
University, Noida

PROF. A. SURYANARAYANA
Department of Business Management, Osmania University, Hyderabad
DR. SAMBHAV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani
PROF. V. SELVAM
SSL, VIT University, Vellore
DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak
DR. S. TABASSUM SULTANA
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad

SURJEET SINGH
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt.

TECHNICAL ADVISOR.

AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT
SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT "

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOoLUME No. 4 (2014), I ssue No. 11 (NOVEMBER) | SSN 2231-5756

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science;
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation;
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics;
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management;
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics;
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers &
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks;
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal
Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF.

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT v

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOoLUME No. 4 (2014), I ssue No. 11 (NOVEMBER) | SSN 2231-5756

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
o For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
o Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT vi

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOoLUME No. 4 (2014), I ssue No. 11 (NOVEMBER) | SSN 2231-5756

THE ROLE OF WOMEN ENTREPRENEURS IN SHAPING THE BUSINESS AND
SOCIETY

DR. C. S. SHARMA
DIRECTOR
MAHARAJA AGRASEN INSTITUTE OF MANAGEMENT STUDIES
ROHINI

ANJU BHARTI
ASST. PROFESSOR
MAHARAJA AGRASEN INSTITUTE OF MANAGEMENT STUDIES
ROHINI

According to the Vedas, women happen to be inhuman and were subject to no primary and basic civil liberties. Women wanted
to have the same opportunities as the men though there may be some limitations to what women can do physically, emotionally
and mentally as far as work is concerned, but it may also be the same for the men. Women never wanted to be seen as someone
who is not capable of doing anything besides staying at home but always wanted to be treated equally. As women are the
inherent and important part of the society and so they should not be neglected due to their lesser power and authority (Packota,
2000). Women have had a very important role to play where men are regarded as the “stronger gender”. But, now a days ,in the
changing scenario and modern way of thinking, the disparity between men and women is gradually reducing and has bring about
equality and equity between them, the need of the hour is in women empowerment both through provision of employment and
through the creation of an enterprise. They had gone through difficult stages of setting up an enterprise as do the men and faced
almost same challenges; women do have a distinct set of factors that first obstruct their entry as an entrepreneur and their
survival as a successful business woman. Women entrepreneur are poised to make an even greater impact which has been
reflected on the business as well as on the society (Stengel Geri, 2013).
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IMPACT OF FIION S & P NIFTY INDEX

ABDUL HALEEM QURAISHI
RESEARCH SCHOLAR
DEPARTMENT OF COMMERCE
UNIVERSITY OF MYSORE
MYSORE

H NANJEGOWDA
PRINCIPAL
YUVARAJA’S COLLEGE
DEPARTMENT OF COMMERCE
UNIVERSITY OF MYSORE
MYSORE

The paper investigates the impact of FIl on S & P Nifty Index. This paper employs Unit Root Test to test at which order of
integration the variables turn to be stationery. Secondly the Granger Causality Test is employed to test the causation, thirdly the
Co integration analyses is done to test the long run relationship between the variables and Vector Error Correction Model is used
to check the short run relationship between the variables . Lastly the impact is analysed by employing Regression Analysis. The
secondary time series monthly data is collected from RBI hand book of statistics ranging from 1995-04 to 2013-03 being used for
the analyses. And finds the macro economic variable fii & nifty turn stationary at order nifty(1) & fdi (0). the nifty granger cause
Fll at lag 1 month while co integration reveals their exist no long run relationship between nifty & fli, further vecm discloses that
their exist short run relationship between nifty & fli. finally regression results reveal that their exist positive impact and the

impact of fii on nifty is significant.
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TRAINING AND DEVELOPMENT PROGRAM AND ITS BENEFITS TO EMPLOYEES
AND ORGANIZATIONS: A CONCEPTUAL STUDY

DR. RAM KUMAR P.B.
HEAD
DEPARTMENT OF MANAGEMENT STUDIES
DADI INSTITUTE OF ENGINEERING AND TECHNOLOGY
GAVARAPALEM

The purpose of this paper is to present a conceptual study established on the employee training and development program and
its benefits. This paper will inspect the structure and elements of employee training and development program and later the
study present what are the positive outcomes for employees and organizations. Organizations find it difficult to stay competitive
in recent global economy. Importance of employee development program is growing for the organizations those pursuing to
receive an advantage among competitors. Employees are esteemed resource of the organization and success or failure of the
organization relay on the performance of employees. Therefore, organizations are financing large amount on employee training
and development programs. Furthermore, in training program it is supportive for companies to emphasis on knowledge,
expertise and ability of employees. There is substantial discussion among professionals and researchers on the affect that
development program has on both employee and organization. The study described here is a vigilant assessment of literature on
fundamental of employee development program and its benefits to organizations and employees.
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DETERMINANTS OF THE PERFORMANCE OF NON-FINANCIAL FIRMS IN INDIA
DURING THE PERIOD OF PRE AND POST GLOBAL FINANCIAL CRISIS

KANAIYALAL S. PARMAR
RESEARCH SCHOLAR
IBS, HYDERABAD
ICFAI FOUNDATION FOR HIGHER EDUCATION (DEEMED TO BE UNIVERSITY)
R. R. DISTRICT

V. NAGI REDDY
PROFESSOR
IBS, HYDERABAD
ICFAI FOUNDATION FOR HIGHER EDUCATION (DEEMED TO BE UNIVERSITY)
R. R. DISTRICT

Prior studies on firm performance offer various factors determining the firm performance. However, relationships among the
variables might change with changes in economic environment. Also, the impact of these factors can be sensitive to the kind of
firm performance measure used as dependent variable for the analysis. We study the determinants of the performance of non
financial firms in India for the period covering pre and post recession periods. Using panel data regression, we find that the
impact of independent variables on dependent variable is sensitive to the time period under analysis. Further, we find that the
determinants of firm performance not only gain or lose their significance while switching from accounting based measure of firm
performance to market based measure of firm performance but also they change their direction to impact the firm performance.
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IMPACT OF E-CRM ON LIFE INSURANCE COMPANIES OF INDORE REGION: AN
EMPIRICAL STUDY

DR. ASHOK JHAWAR
ASSOCIATE PROFESSOR
INSTITUTE OF BUSINESS MANAGEMENT & RESEARCH
IPS ACADEMY
INDORE

VIRSHREE TUNGARE
ASST. PROFESSOR
S.J.H.S GUJARATI INNOVATIVE COLLEGE
INDORE

Electronic Customer relationship management in the insurance industry has become key to access huge market. Firms are
framing new strategies to fight stiff competition and maintain customer retention ratio. Public and private insurance companies
are implementing electronic customer relationship programs to attract more customers and retain existing customers. This has
become a good marketing strategy that analyzes about consumer’s needs and behavior in order to create an effective
relationship between an organization and its customer. The paper focused on positive and negative impacts of E-Crm on
organization’s strategy. This study is primarily based on Four companies namely LIC(Life Insurance corporation), ICICI Prudential,
Max New York, HDFC Life Insurance. The study also focuses on other benefits of E-CRM program in insurance sector of Indore.
The research objectives were studied through the informal interview session between researcher and the employees of the
various companies and chi-square method were used to test hypothesis of researcher.
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COMBATING UNEMPLOYMENT: AN INDIAN PERSPECTIVE

PALAASH KUMAR
STUDENT
SCHOOL OF PHARMACY & TECHNOLOGY MANAGEMENT
NMIMS UNIVERSITY
SHIRPUR

DR. ASHOK KUMAR PANIGRAHI
ASSOCIATE PROFESSOR
SCHOOL OF PHARMACY & TECHNOLOGY MANAGEMENT
NMIMS UNIVERSITY
SHIRPUR

Inequalities in income and wealth can witness a sea change only in a longer term perspective. A change in inequality (i.e. an
increase or a decrease in the inequality) can be brought about by the employment structure of an economy. The functionality of
the governments is bound by administrative and fiscal constraints; therefore, the income distribution is, in a normal manner,
marginally impacted by the target group programs. What India faces as the major challenge is youth unemployment and that
too for the labour market policy even against the backdrop of the country’s increased levels of literacy and demographic
dividend. 49 percent is the share of the unemployed people in India that is made up by young job seekers. The informal sector
provides for 93 percent of the available work as a result of which a large number of well-educated youth face unemployment,
underemployment or are seeking employment or are between jobs or adjusting with insecure work arrangements. What is
required in India is cooperation, both national as well as international, among different trade unions, vocational training
organizations, and committees at the national level in order to provide an environment full of opportunities for economic growth.
Indian youth, in the absence of any formal social security, is faced with the challenge of survival and limited growth prospects. To
check unemployment among the youth in India, various measures have been initiated. India has introduced a number of
employment generating schemes, including those under MGNREGA. Similar policy initiatives have been taken for skilled workers.
However, these initiatives have had limited impact. There is a need to learn about other’s experiences, their employment
guarantee programs and also their social security programs. In this study we will investigate the various causes of unemployment
in India and the possible measures to eradicate it.
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A RESEARCH PAPER ON MEASURING PERCEPTIONS AND IDENTIFYING
PREFERENCES TOWARDS MOBILE ADVERTISING AMONG ADVANCED MOBILE
USERS

KAUSHIKKUMAR A. PATEL
BUSINESS ANALYST
TATA CONSULTANCY SERVICES LTD.
GANDHINAGAR

Mobile advertising is a rapidly growing sector providing brands, agencies and marketers the opportunity to connect with
consumers beyond traditional and digital media directly on their mobile phones. Mobile phones as a communication tool provide
a unique opportunity for advertising to a marketer. The study describes perceptions, attitudes and preferences of advanced
mobile users towards mobile advertising. The study covers advanced mobile users as target respondents as they are among high-
end users of mobile. They are significantly aware of mobile browsing techniques and avenues regarding mobile advertising. The
study aims to measure perception towards mobile advertising and identify preference towards different types of mobile
advertising by advanced mobile users. The study measures attitude towards mobile advertising by measuring three attitude
components viz. affective, cognitive and behavioral. With the help of 7 structured questions and online survey responded by 120
advanced mobile users the study describes which types of mobile advertisements are preferred by advanced mobile users. It also
shows findings on whether advertisement composition and customized advertising has impact on response of advertising or not.
Based on findings, implications are discussed along with future research directions.
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FOREIGN DIRECT INVESTMENT IN INDIA’S RETAIL SECTOR: AN OVERVIEW

LAVANYA KUMAR
ASST. PROFESSOR
DIRECTORATE OF DISTANCE EDUCATION
SIKKIM MANIPAL UNIVERSITY
BANGALORE

Foreign direct investment (FDI) plays an important role in India’s economic development. It is the most important channel
through which the foreign capital flows into the country. In retailing, presently 51% FDI is allowed in Multibrand retail and 100%
(revised) in Single Brand retail sector through government route in addition to some more regulations. With FDI now being
permitted, the entry by global retailers such as Wal-Mart, Carrefour and Metro AG, Tesco into the Indian retail segment may help
tackle inflation especially in food prices. Moreover, technical know-how from foreign firms, such as efficient warehousing
technologies and distribution systems can improve supply chain efficiency in India. In the Indian context, this paper brings forth
an overview of the Indian retail sector along with the opportunities of expansion of FDI in retail and also addresses the major
challenges that the sector faces. The present paper also touches upon the advantages & disadvantage of 100% FDI in retail.
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MERGERS & ACQUISITIONS: A HUMANITARIAN PERSPECTIVE

DR. SMITA MEENA
ASST. PROFESSOR
KAMALA NEHRU COLLEGE
UNIVERSITY OF DELHI
DELHI

In today’s world Strategy for corporate sector restructuring is increasing dynamically to overcome the challenges posed by
globalization. Rapid strategic change is necessary for most companies in these days of globalization. One of the striking features
of the present mergers and acquisitions (M&A’s) scenario is the presence of a large number of cross-border deals, which is an
easier way of internationalization. Strategic success depends on how effectively an organization adapts to these changes in a
competent market. There has been enormous consolidation by M&A’s to achieve economies of scale, product synergies and
strong brand presence. It has the power to change the economic scenario of the country by boosting its growth and
development. But one of the important factors which is mostly ignored or not looked in to deeply is human resource of both the
entities. The present paper will discuss the various factors affecting employees during M&A in Indian environment, how the
Indian companies outcome this challenge, how it affects the society. Besides this, a step is taken to find the various reasons of
stress, positive and negative impact on employee’s morale. The present paper will study that why M&A process proved
unsuccessful in meeting the expectations of its employees. Finally the paper will suggest various measures for effective
management of human resource.
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A STUDY ON CORPORATE SOCIAL RESPONSIBILITY AND ITS APPLICATION TO
HIGHER EDUCATION IN INDIA

ANJULACS
ASST. PROFESSOR
MNSS COLLEGE
ANCHAL

In the development of corporate ethics, we have reached a stage where the question of the social responsibility of business to the
community can no longer be scoffed at or taken lightly. In the environment of modern economic development, the corporate
sector no longer functions in isolation. If the plea of the companies that they are performing a social purpose in the development
of the country is to be accepted, it can only be judged by the test of social responsiveness shown to the needs of the community
by the companies. The company must behave and function as responsible member of the society like any other individual. The
company must accept its obligation to be socially responsible and to work for the larger benefit of the community. One of the
chief indicators of social progress is education, which plays a key role in questioning the society in achieving self-sustainability
and equal development. In view of the Global recognition of the fact that business community can contribute to social objectives,
education requires corporate involvement at the highest level. A big step forward in India was the Companies Act 2013. This Act
empowers the companies to spend 2% of the average net profits over the previous three years on CSR activities. The Indian
system of education being obsolete it warrants urgent reforms. It is the responsibility of Corporates to perform their duties such
as: financing of Research and Development, training programs and workshops, investment in infrastructural developments and
facilitating qualitative investments, in the midst of the impending challenges.
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SOCIAL SECURITY IN THE U.S.A AND INDIA: A COMPARISON

JOYJIT SANYAL
ASST. PROFESSOR
DEPARTMENT OF COMMERCE
ASSAM UNIVERSITY
DIPHU CAMPUS
DIPHU

Social security is an important device for the upliftment of workforce in any country as well as raising the level of productivity of
the labour force thereby providing them with mental satisfaction on the other hand. It is of grave need for any country to provide
the basic facets of social security measures to its workforce. The study entitled ‘Social Security in the U.S.A and India- A
comparison’ tries to unfold the differences in Social Security System between the two countries, one being a developed nation
and the other being its counterpart- a developing nation. The study throws light on the system of social security in the U.S.A- its
policies and benefits thereby putting stress on the various policies practiced in India. The study points out the differences

between the two countries in policy formulation and implementation.
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ANALYSIS OF INNOVATIVE TRADING TECHNIQUES IN FOREIGN EXCHANGE
TRADING

VIRUPAKSHA GOUD G
ASST. PROFESSOR
DEPARTMENT OF MBA
B.V.V.SANGHA’S AIEMS
BIDADI

ASHWINI S N
MBA STUDENT
B.V.V.SANGHA’S AIEMS
BIDADI

This research paper is intended to study the innovative trading techniques in foreign exchange market. This study covers various
trading technical tools and analysing methods in the foreign exchange trading. Study also covers the various fundamental factors
with FOREIGN EXCHANGE. Primary & Secondary data collected from a trading company called Wing World Finconsult Pvt Ltd.
EURO vs. US S Currency Pair considered for the analysis of trading techniques. Discussed Trading techniques are Relative Strength
Index, Stochastic oscillator, Fibonacci Retracement, Bollinger Bands, Moving Average Convergence and Divergence technique.
We have a strong opinion that Currency Trading in India is having an immense scope if Awareness increases along with liberal
policies. Industry is potential to grow leaps and bounds subjected to support of regulatory bodies.
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LEGAL OBLIGATIONS OF OFFICIAL DEEDS' ELECTRONIC REGISTRATION UNDER
IRAN & FRENCH LAW

DR. MOHAMMAD REZA FALLAH
ASST. PROFESSOR
FACULTY OF HUMAN SCIENCES
SHAHED UNIVERSITY
TEHRAN

DR. GHASSEM KHADEM RAZAVI
ASST. PROFESSOR
IRANIAN RESEARCH INSTITUTE FOR INFORMATION SCIENCE & TECHNOLOGY
TEHRAN

FATEMEH SHAFIEI
ALUMNI
SHAHED UNIVERSITY
IRAN

With the inevitable advent of Information and Communications Technology (ICT) and setting of deeds in cyberspace, "Electronic
Registration" of deeds is essential. In current status, the terms of the electronic deeds’ realization and the position of the notaries
in the written laws are both necessary regarding the particular circumstances of the recognition of these deeds in an actual
environment. The authors create an appropriate platform and draw legislator’s attention to special legislation on electronic
registration and examine fundamentally electronic capabilities of deeds. The concepts of deed are discussed and a comparative
study is conducted on the position of the electronic registration of deeds under Iran and French law. In conclusion, effective
factors of the legal requirements of electronic deed are identified including applying electronic signature by a Notary and saving
the electronic deeds in a central electronic archive.
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A STUDY ON CAPITAL MARKET AND ITS RECENT TRENDS IN INDIA

K. RAJENDRA PRASAD
ASST. PROFESSOR
DEPARTMENT OF MBA
SANTHIRAM ENGINEERING COLLEGE
NANDYAL

B. ANSAR BASHA
STUDENT
DEPARTMENT OF MBA
SANTHIRAM ENGINEERING COLLEGE
NANDYAL

A. SURENDRA BABU
STUDENT
DEPARTMENT OF MBA
SANTHIRAM ENGINEERING COLLEGE
NANDYAL

PURUSHOTHAM REDDY
STUDENT
DEPARTMENT OF MBA
SANTHIRAM ENGINEERING COLLEGE
NANDYAL

In recent times there has been a growing concern on the role of capital markets in India in stimulating economic progress. The
argument that Indian economies may be lagging and that the capital markets may not be providing the needed impetus for
financial intermediation and economic progress has been put forward by few numbers of researchers. A peculiar experience in
most Indian economies is that the challenges with good quality institutions such as democratic accountability could have resulted
to the weak capital market development in India because they increase political risk and reduce the viability of external finance.
This study evaluates capital market and developing economies, challenges to capital market growth, the capital market in
Nigeria, capital market and economic growth in India and policy directions for promoting capital market growth in developing
countries.
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A STUDY ON JOB SATISFACTION AND MOTIVATION OF FACULTY OF SELECTED
COLLEGES IN HYDERABAD

RAKHEE MAIRAL RENAPURKAR
SR. ASST. PROFESSOR
DEPARTMENT OF BUSINESS MANAGEMENT
BADRUKA COLLEGE PG CENTRE
KACHIGUDA

HRUSHIKESH KULKARNI
STUDENT
DEPARTMENT OF BUSINESS MANAGEMENT
BADRUKA COLLEGE PG CENTRE
KACHIGUDA

G. TEJASVI
STUDENT
DEPARTMENT OF BUSINESS MANAGEMENT
BADRUKA COLLEGE PG CENTRE
KACHIGUDA

As we know that every individual in this world wants to satisfy themselves. This satisfaction differs from person to person based
on their need, desire and abilities which they hold. A person can satisfy his own self, when he has all the basic resources to
achieve or fulfill their need. This satisfaction also plays a major important role among teaching fraternity. The satisfaction among
faculty is related to the motivation practices practiced by their organization / Institution. These practices motivate employees to
learn and exhibit the talent which they hold. It gives them autonomy or authority to innovate, experiment with new ideas which
can benefit both the employee and employer. The major satisfaction is experienced when organization motivate them to take up
Research work, enroll in Ph.D or give them time off to attend programs through which they can learn as well enhance their
teaching methodology. The other sources of satisfaction come, if they handle subject of their own interest, if timings are
convenient and if they handle activities which are of their interest. Faculties become more confident when they are involved in
different activities. These sources of motivation mould employees positively and give them job satisfaction. The study is been
taken to understand and analyze levels of satisfaction of faculty working in different colleges. A sample of 80 respondents from
different colleges was taken. Statistical package for Social Sciences (SPSS) is used to analyze if Gender wise satisfaction differs
among faculty.
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CHANGING LANDSCAPE OF TEXTILES IN INDIA: A TECHNICAL TEXTILES

DR. ASIYA CHAUDHARY
ASST. PROFESSOR
DEPARTMENT OF COMMERCE
ALIGARH MUSLIM UNIVERSITY
ALIGARH

PERVEJ
RESEARCH SCHOLAR
DEPARTMENT OF COMMERCE
ALIGARH MUSLIM UNIVERSITY
ALIGARH

The textile industry is usually recognized as an industry satisfying clothing requirements of human beings for protection, grace,
and improves aesthetic sense which is known as traditional textile or general textile. On the other hand, the textile that used for
specific purposes; use of textile in industry, for human protection from extreme situation etc. are known as technical textile,
industrial textile, and functional textile. The present paper attempts to show that how the textile consumption in India has shifted
from the Traditional textile to Technical textile. For the purpose, value-wise share, its CAGR and market size for various technical
textile segments in India from 2001-02 to 2011-12 have been studied. In addition, researchers try to find out the reasons
responsible for slow growth of the industry and trace various initiatives taken by the Government for the Promotion of Technical
Textiles Industry in India.
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EFFECTS OF FINANCIAL PLANNING ON BUSINESS PERFORMANCE: A CASE
STUDY OF SMALL BUSINESSES IN MALINDI, KENYA

OMAR, NAGIB ALl
ASST. LECTURER
DEPARTMENT OF BUSINESS STUDIES
TECHNICAL UNIVERSITY OF MOMBASA
MOMBASA

The importance of recording business transactions and keeping of business documents has become an important component in
evaluation of business performance. Small businesses must do financial planning in order for their business operations to achieve
the desired goals. Evaluation of business operations before implementation is a crucial process that has to be done with a lot of
care. The study sought to determine the effects of financial planning on business performance among small businesses in Kenya.
The target population included all small businesses traders in Malindi, Kenya. Cluster sampling technique was employed to
ensure fair distribution of the different kinds of enterprises from different trading zones in the area. Primary and secondary data
were collected and processed and analyzed using descriptive and inferential statistics. The study made the following findings:
sole proprietors preferred engaging in business ventures that served immediate consumers, required less capital to initiate and
have high immediate returns; sales turnover is important in determining the performance of a business and thus require efficient
financial planning; small businesses that had financial plans are more likely to experience growth and profitability. The study
recommended the need for policy makers and all the small businesses to embrace the concept of financial planning for effective
business management, maximum rate of returns and overall business monitoring; there is also a need for owners/managers of
small businesses to evaluate and consider other factors such as financial literacy, access to finances etc., in formulating their
financial plans so as to improve performance (profits).
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XBRL AROUND THE WORLD: A NEW GLOBAL FINANCIAL REPORTING
LANGUAGE

ABHILASHA.N
RESEARCH SCHOLAR
DEPARTMENT OF STUDIES IN COMMERCE
UNIVERSITY OF MYSORE
MANASAGANGOTHRI, MYSORE

In this global era, as business world looking at international level there is a need of common financial reporting language to
interact financial information at a global level. Different countries follows different reporting format in order to remove diversity
in reporting, XBRL is the best solution as it is transparent, reliable, cost saving, time saving, greater efficiency, improved accuracy
etc., which will be great revolution in the accounting area in building common global reporting language. Charles Hoffman is
Known as the founder of XBRL in the 1997. XBRL is an Web-based business reporting language that is rapidly becoming an
International standards for financial reporting. It holds the promise of improving the efficiency of producing, disseminating and
using a compnay’s financial and non-financial information. It provides cost savings, great efficiency, transparency, comparability,
improved accuracy and reliability to both suppliers and users of financial data. This paper aims to study the XBRL implementation
around the world i.e., USA, Canada, China, Australia and India and also their implementation process using Secondary data
method.
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DYNAMICS OF COTTON CULTIVATION IN PUNJAB AGRICULTURE

DR. JASPAL SINGH
SR. RESEARCH FELLOW
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NEW DELHI

AMRITPAL KAUR
RESEARCH ASSOCIATE
NATIONAL CENTRE FOR AGRICULTURAL ECONOMICS & POLICY RESEARCH
NEW DELHI

The study has revealed that the productivity and returns of cotton cultivation has increased substantially in Punjab during the last
decade, producing cotton at the highest yield per hectare in India. The study employed the plot level data of Cost of Cultivation
Scheme by the Directorate of Economics and Statistics and analyse the input-wise cost of cultivation of cotton in Punjab. During
2000-01 to 2010-11 the cost of production has increased at a trend growth rate of 10.9 percent whereas the value of production
has accelerated at a much higher growth rate of 17 percent, leading to the boost in net returns of the cultivators and prove to be
a profitable commercial crop of Punjab.
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STANDING AND NOTWITHSTANDING: INDIA’S POSTURES AT GATT/WTO

JAYANT
STUDENT
DEPARTMENT OF COMMERCE
MAHARSHI DAYANAND UNIVERSITY
ROHTAK

Since independence India’s political, economic and foreign policy had been changing which implicitly steered her role in
GATT(1947) and later in WTO(1995). The main objective of the article is to identify co- laterality and co-linearity in various
variables those influenced our stand at various occasions. Through a time tagged analysis several clusters (of variables) have
been identified. Soon after independence Indian regime was desperate to get rid of colonial practices, and therefore, adopted
socialistic model. Thus India initially adopted cautious approach. Later, a decisive distance from cold war, acquiring a significant
identity on global structure, efforts in establishing Non Alignment Movement, and reemphasis on agriculture were some factors
during sixties made India to adopt a different posture globally. More dependence on PSUs, green revolution and nationalization
of banks contributed toward India’s consolidated stand. India’s response in respect to easing trade barriers was by default as
‘no’. To face economic crisis 1991 and debt trap, we were forced to ease trade barriers(LPG), which proved to be turning point in
India’s stand. After Urguay Round being considered as lop-sided, Doha Round was launched in protecting the interests of
developing countries which automatically implies our intensive role. This paper attempts to give special attention on India’s role
in Doha negotiations. An attempt has been made to identify various variables which made India’s positions so different at WTO.
The analysis suggested the forces at domestic and international front with greater contribution of political aspirations moderated
our trade and even its politics.
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