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IMPACT OF INFORMATION SYSTEMS SUCCESS DIMENSIONS ON SYSTEMS
EFFECTIVENESS: A CASE OF SUNPLUS ACCOUNTING PACKAGE WITHIN THE
ZIMBABWE UNION CONFERENCE OF THE SEVENTH-DAY ADVENTIST CHURCH

DR. B. NGWENYA
DEAN
FACULTY OF BUSINESS
SOLUSI UNIVERSITY
ZIMBABWE

R. CHISHIRI
INFORMATION SYSTEMS ADMINISTRATOR
ZIMBABWE UNION CONFERENCE
ZIMBABWE

F. NCUBE
INFORMATION & COMMUNICATION TECHNOLOGY MANAGER
SOLUSI UNIVERSITY
ZIMBABWE

Information systems’ stock has risen with technological advancement. They do not come cheaply and huge amounts of resources
are committed toward successful implementation of a system reckoned to bring value to an organisation. It is worthy taking time
out to establish the verity of the returns on this investment. This gives an insight into the areas that may need to be re-considered
with regards to the implemented system, while also providing a guide for future implementations. The D&M information systems
success model’s dimensions adopted in this study provide a standard with which a systems’ effectiveness can be assessed. The
results of this study indicate that the SunPlus Accounting package is delivering satisfactorily across the 5 dimensions of
information quality, system usefulness, system usage, overall satisfaction and service quality. However, the implementation
process needs to be revised if users are to benefit from it. The users overall satisfaction is affected to a greater extent by
information quality usage, usefulness and service quality perception than by the implementation process or usefulness. As such,
for the organisation to realise more from the users, it should pay more attention to these key dimensions.
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CAPACITY BUILDING THROUGH INFORMATION TECHNOLOGY INITIATIVE IN
ENVIRONMENTAL CONCERN OF UTTARAKHAND ENVIRONMENT PROTECTION
AND POLLUTION CONTROL BOARD (UEPPCB)

AMIT DUMKA
DY. MANAGER (EXTENSION & TRAINING)
GOVERNMENT MEDICAL COLLEGE
HALDWANI

DR. AJAY GAIROLA
ASSOCIATE PROFESSOR
DEPARTMENT OF CIVIL ENGINEERING
nr
ROORKEE

Uttarakhand, a newly formed state of Union of India has raised several issues of environmental concern due to rapid increase in
population and caused industrial development. The environment includes water, Air, Land and inters relationship which exists
among and between water, air and land and human beings, other living creatures, plants, micro-organism and properties. In
amendment to the Indian constitution makes provisions for protecting and improving the environment. The state policy in which
enjoins the state to make endeavour for protection and improvement of the environment, safe guarding for the forest and wild
life of the country. Yet another amendment which stipulates that, it shall be the duty of every citizen of India to protect and
improve the natural environment including forest, lakes, rivers and wild life and to have compassion for leaving creative. After
the Stockholm conference on human environment in June 1972 it was considered appropriate it have uniform laws all over the
country for broad environmental problem endangering the health and safety of people as well as flora and fauna. To ensure the
sustained compliance of such laws is a great challenge. The present paper discusses the capacity building of Uttarakhand
Environment Protection & Pollution Control Board (UEPPCB) by implementing Online Consent Management System to ensure
transparent and efficient and monitoring of environmental laws and waste management rules enforcement.
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STRESS MANAGEMENT IN PRESENT SCENARIO: A CHALLENGING TASK

ABHA SHARMA
RESEARCH SCHOLAR
TEERTHANKER MAHAVEER UNIVERSITY
MORADABAD

DR. AJAY KUMAR TYAGI
FORMER PROFESSOR
ACCURATE INSTITUTE OF ADVANCED MANAGEMENT
GREATER NOIDA

The national institute of occupational safety and health (NIOSH-USA) defines stress as “the harmful physical and emotional
responses that occur when the requirements of the job does not match with the capabilities, resources of the workers”. In
industrialized countries, there have been quite dramatic changes in the conditions at work, during the last decade, caused by
economic, social and technical development. As organizations contend with tougher business environments around the world,
these demands trickle down to employees in the form of longer hours, tighter deadlines, and so on, making stress a universal
issue. Stress was identified as the number one health risk factor in nearly all surveyed countries so that stress management is
becoming a major issue in both corporate and social agenda . Employers are not understating this risk, as stress materially
affects employee attitudes towards their work and the organization in general. As a consequence, the people today at work are
exposed to high quantitative and qualitative demands as well as hard competition caused by global economy. Stress
Management is a challenging task in Present scenario because different cultures have different values and motivators. This is
why, as an employer, have to spend too much time on learning about new team members, their culture, and what will motivate
them to perform effectively. A successful strategy for preventing stress within the workplace will ensure that the job fits the
person, rather than trying to make people fit jobs that they are not well suited to. The focus of the paper is to study the work
stress their causes and effects and also find out the coping strategies that employers are focusing for preventing work stress.
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CORPORATE SIZE AND CAPITAL STRUCTURE: AN EMPIRICAL ANALYSIS OF
INDIAN PAPER INDUSTRY

DR. A. VIJAYAKUMAR
ASSOCIATE PROFESSOR
ERODE ARTS & SCIENCE COLLEGE
ERODE

A. KARUNAIATHAL
RESEARCH SCHOLAR
ERODE ARTS & SCIENCE COLLEGE
ERODE

It is assumed that size plays a major role in raising debt and equity. Hence, it was hypothesized that there is a direct relationship
between the capital structure of companies and its size. The size of a company was measured in terms of the size of total assets
and fixed assets. It is found that the value of fixed assets increased steadily throughout the study period. It is also noticed that
the year wise debt-equity ratio is consistent, whereas the value of both fixed assets and total assets have recorded a fluctuating
trend over the years. The year wise overall debt-equity ratio is moderate i.e. it is not too high and not too low and the consistent
increase in the size of both fixed assets and total assets also exhibits the effectiveness of the financial planning and soundness of
the financial position of the selected large scale companies in Indian paper industry. The result of regression model of debt
equity with fixed assets and total assets has proved a negative relationship between capital structure and size of the majority of
the selected companies in Indian paper industry during the study period.
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APPLICATION OF KNOWLEDGE MANAGEMENT PRACTICES IN SMALL
ENTERPRISES

T. S. RAVI
ASST. PROFESSOR & HEAD
PG DEPARTMENT OF COMMERCE
DRBCCC HINDU COLLEGE
PATTABIRAM

The study is conducted on application of knowledge management practices in small enterprises and concludes that even small
manufacturing enterprises, in order to enhance the level of productivity, makes the employees understand the concepts involved
in Knowledge Management practices and encourage them to practise the implementation of such knowledge management
applications within their organisations towards maintaining a productive and quality business environment for its long-run

sustenance.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 5

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 4 (2014), I ssue No. 12 (DECEMBER) | SSN 2231-5756

A STUDY ON CUSTOMER PREFERENCE AND ATTITUDE TOWARDS DATA CARD
SERVICE PROVIDERS WITH REFERENCE TO COIMBATORE CITY

B. JANANI
ASST. PROFESSOR
DEPARTMENT OF MANAGEMENT
RATHINAM COLLEGE OF ARTS & SCIENCE
COIMBATORE

T. M. HEMALATHA
HEAD
DEPARTMENT OF MANAGEMENT
RATHINAM COLLEGE OF ARTS & SCIENCE
COIMBATORE

The important aspect in the marketing field is to analyze the customer needs and thoughts. It is essential to know the customer
preference before marketing any product. Customer preferences are changing day to day as per their needs. So it is important to
analysis the customer preference and attitude to market a product. The main function of marketing is to analyze the customer’s
mindset and then advertising about the product begins. The customer satisfaction is the fundamental thing in any business
organization. The Research work “A study on customer preference and attitude towards data card service provider reference to
Coimbatore city”, analysis the customer preference and attitude towards data cards especially AIRTEL, BSNL, RELIANCE and MTS.
The research design is a descriptive research design and primary data have been collected through questionnaire. The statistical
tools used are Simple percentage analysis, Rank analysis, Weighted Mean, Chi — Square and ANOVA. The findings from the
analysis were discussed in detail and suggestions have been given.
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THE SIGNIFICANCE OF EMPLOYEES TRAINING IN THE HOTEL INDUSTRY: A CASE
STUDY

S. KALIST RAJA CROSS
ASST. PROFESSOR
DEPARTMENT OF TOURISM & HOSPITALITY MANAGEMENT
BHARATH UNIVERSITY
CHENNAI

It is boom time for India's Tourism and Hospitality sector. Driven by a surge in business traveler arrivals and a soaring interest in
the country, India has emerged as a leading tourist destination. The world’s leading travel and tourism journal, “Conde Nast
Traveler”, ranked India amongst top 4 preferred holiday destinations in the world. Another important feature of the hospitality
industry, which is of particular significance to India, is its contribution to national integration and preservation of natural as well
as cultural environments and enrichment of the social and cultural lives of people. Over 382 million domestic tourists visiting
different parts of the country every year return with a better understanding of the people living in different regions of the
country. They have a better appreciation of the cultural diversity of India. Thus, hospitality industry has been recognized as an
important instrument for sustainable human development including Poverty elimination, Environmental regeneration, job
creation; and Advancement of women and other disadvantaged groups. Training is a continuous process and that people’s skills
need to be continually updated to avoid becoming obsolete just like technologies which become outdated if development is not
ongoing. The effect of training at the top filters downward throughout the entire organization where well trained staff builds
stronger teams of employees, in turn leading to better financial results. Gob believes that Hospitality operators are generally
strong believers in management and employees training and are prepared to invest in effective training programmes. Training
and development are essential in providing employees with the right skills for their present and future jobs. The world today is
constantly evolving, with customers demanding more, which in turn adds pressure to companies and their employees. Therefore,
in times of recessions, decreasing the budgets of training programs is a way for companies in all industries to manage and
minimize their financial losses. The purpose of this paper is to identify the different techniques that the hotel industry could use to
maintain the training and development of their employees. This paper will also look at the literature supporting the cost-effective
practices of training and development and the methods used to evaluate training programs. In concluding the paper, a set of
general recommendations is suggested for the hotel industry and the human resources department when developing cost
effective training programs.
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A STUDY ON CUSTOMER SATISFACTION TOWARDS HEALTH DRINKS PRODUCTS
(WITH SPECIAL REFERENCE TO COIMBATORE CITY)

S. HARIKARAN
ASST. PROFESSOR
DEPARTMENT OF COMMERCE
RATHINAM COLLEGE OF ARTS & SCIENCE
COIMBATORE

Health is man’s precious possession. It influences all his activities and shapes his destiny. An understanding of health is the basis
of all health care. Health is wealth. This indicates the importance of health. Health, intact is a key to education, success, good
citizenship and happy life. Without good health and individual cannot perform efficiently. A healthy individual is like a pillar of a
society. The health of an individual by keeping himself free from disease helps in stopping the spread of disease in one’s own
community and neighborhood or society. The study of consumer preferences on health drinks gains importance to know the
buyer behavior of health drink users. The consumer is price determining factor or decisive force in the market. So the producer
should understand what exactly is expected from him by the consumers who are highly sensitive and reactive. The above
proposition implies that there is an imperative necessity on the part of the manufacturers to supply tastier drinks at competitive
prices but at the same time should see that the quantity or standard is not deteriorated.
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DATA MINING PRACTICES: A STUDY PAPER

B.AYSHWARYA
ASST. PROFESSOR
DEPARTMENT OF COMPUTER SCIENCE
KRISTU JAYANTI COLLEGE
BANGALORE

In this paper, the thought of data mining was précised and its importance towards its methodologies was showed. The data
mining based on Neural Network and Genetic Algorithm is researched in detail and the key technology and ways to achieve the
data mining on Neural Network and Genetic Algorithm are also surveyed. This paper also conducts a formal review of the area of
rule extraction from ANN and GA.
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ASSESSING THE ORTHOPEDICALLY HANDICAPPED CUSTOMERS’ (OHC)
ACCEPTANCE OF MOBILE BANKING ADOPTION THROUGH EXTENDED
TECHNOLOGY ACCEPTANCE MODEL

UTHARAJA. K
LECTURER
DEPARTMENT OF COMMERCE
GOVERNMENT ARTS COLLEGE
TIRUVANNAMALAI

VINOD KUMAR. G
ASST. PROFESSOR
GOVERNMENT ARTS COLLEGE
TIRUVANNAMALAI

The globalisation of Indian economy has allowed the emergence of innovative technologies and process. The information
communication and technological developments have significant contribution to the rapid growth of Indian banking industry. The
electronic channel of banking is diffusing into the younger generation customers. The banking industry has witnessed quick
transition as the market moved to plastic money, then moved to computer based banking and now mobile banking. These
banking technologies have offered solutions for serving the huge population. Accessing the branch banking facilities or the ATM
centres by orthopedically handicapped customers (OHCs) is a greatest challenge. Banks still are not able find comprehensive
solution to the problem. Therefore assessing the electronic channel options for serving the OHCs has become critical. But no
attempt has been made by researchers so far to assess the OHCs acceptance of Mobile banking channel in India. This paper is an
effort to measure the orthopedically challenged customers’ acceptance of mobile banking. Extended TAM (technology
acceptance model) was used for assessing the new technology acceptance. Study covered 100 OHCs from Tiruvannamalai
district, Tamilnadu (INDIA) using purposive snowball sampling. Survey was done using structured questionnaire with five point
likert scale. The study highlighted OHCs positive attitude and intention to use mobile banking channel. Factors like perceived Ease
of use and Perceived usefulness established significant relationship with the intention to use. The outcome of this paper is a
worthy addition to the existing literature and also offers enormous scope for future research.
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A FINANCIAL ANALYSIS OF INDIAN AND FOREIGN STEEL INDUSTRIES: A
COMPARISON

M. BENEDICT
RESEARCH SCHOLAR
GTN ARTS COLLGE
DINDIGUL

DR. M. SINDHUJA
ASST. PROFESSOR
SARASWATHI NARAYANAN COLLEGE
MADURAI

Financial statement analysis is often divided into two sub-parts i.e. “Profitability Analysis” and “Risk Analysis”. This is a natural
division since much of our thinking about any firm’s performance is influenced by our study of the relationship between risk and
return in finance. This paper represents an empirical study which examines the profitability from different perspectives of Steel
industries in world with a data of 10 years from 2003 to 2013 and 04 major Steel companies have been considered as sample
units. For this analytical study, the researcher has used Ratio Techniques for analysis and to test hypothesis Single Factor ANOVA
(F-test) has been applied. The study reveals Arcelor Mittal remained an outperforming player over the last decade in the Steel
industry with leading in the profitability from the different perspectives.
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TRENDS OF FDI IN INDIA

DR. M. K. PANDEY
ASST. PROFESSOR
DEPARTMENT OF COMMERCE
MAHATMA GANDHI KASHI VIDYAPITH
SHAKTINAGAR

ANUMEHA PRIYADARSHNI
RESEARCH SCHOLAR
DEPARTMENT OF APPLIED ECONOMICS & COMMERCE
PATNA UNIVERSITY
PATNA

The paper presented deals with the trend of FDI India. FDI is important for a developing country like, India. FDI improves the
foreign exchange position, helps in capital formation and so on. Cumulative amount of FDI (from April 2000 to July 2012) into
India stood at USS 176.76 billion. Retailing is the interface between the producer and the individual consumer, buying for
personal consumption. It is the last link that connects the consumer with the manufacturing and distribution chains. India has the
highest retail density in the world with 15 million outlets. It is a known fact that retail is related aam bania but when multi brand
is being discussed it is not only the aam bania in the picture. It totally becomes a new scenario.
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CURRENT e-CRM PRACTICES IN INDIAN PRIVATE SECTOR BANKS AND THE
NEED FOR STRATEGIC APPROACH

WASEEM JOHN
RESEARCH SCHOLAR
DEPARTMENT OF BUSINESS ADMINISTRATION
ALIGARH MUSLIM UNIVERSITY
ALIGARH

SUHAIL JAVAID
MARKETING OFFICER
FILL INDUSTRIES
ANANTNAG

With the increasing number of private sector banks creating many alternatives for customers to invest in, it has become
imperative for banks to keep their customers satisfied. Most importantly it is important to retain the profitable customers
because there is a general notion that retaining an existing customer is less costly than acquiring a new one. e-CRM is currently
being debated as one of the new advancements in marketing which can address this problem. It is being seen as a tool to acquire
and retain customers using the one of the efficient channels known as web. In this paper we will try to provide an insight into
current e-CRM practices in leading private sector banks in India and the issues related with it based on secondary data obtained
from different reliable sources and some suggestive measures have been discussed for successful implementation of the e-CRM
programmes. This paper is informative and the data used is secondary data collected from different reliable resources.
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SECURITY ISSUES IN e-COMMERCE

DR. SARITA MUNDRA
ASST. PROFESSOR
SHRI CLOTH MARKET GIRLS COMMERCE COLLEGE
INDORE

DR. SADHANA ZANZARI
ASST. PROFESSOR
SHRI CLOTH MARKET GIRLS COMMERCE COLLEGE
INDORE

ER. SURABHI MUNDRA
ALUMNI
SHRI G. S. INSTITUTE OF TECHNOLOGY AND SCIENCE
INDORE

E-commerce security is the protection of e-commerce assets from unauthorized access, use, alteration, or destruction. It is a part
of the information security framework and is specifically applied to the components that affect e-commerce. Dimensions of e-
commerce security are integrity, non-repudiation, authenticity, confidentiality, privacy, availability. Today's consumer is
confronted by a maze of different online commerce opportunities, choices, and decisions, none of which were available or even
fathomable 20 years ago. E-commerce is gaining momentum and acceptance; previously risky online activities such as banking
are now considered safe and reliable, yet popular methods used to access sensitive information online present serious security
risks.” Most consumers accept terms and conditions too easily and without a second thought, compromising online anonymity
and privacy. E-commerce isn't just increasing, it's evolving. The exponential rate of e-commerce growth has far surpassed
mainstream security measures set in place to properly regulate online commerce and prevent consumer identity fraud. Every
time a new e-commerce innovation is released, a new security risk is posed for consumers. To ensure the security, privacy and
effectiveness of e-commerce, on one hand businesses should authenticate business transactions, control access to resources such
as web pages for registered or selected users, encrypt communications and implement security technologies, while on other hand
consumers need to be cautious and attentive to minute details."”
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STUDY ON INVESTOR’S PERCEPTIONS TOWARDS ONLINE TRADING WITH
REFERENCE TO MAYILADUTHURAI TOWN

DR. C. BALAJI
ASST. PROFESSOR
PG & RESEARCH DEPARTMENT OF COMMERCE
A.V.C.COLLEGE (AUTONOMOUS)
MANNAMPANDAL

Investment is the allocation of monetary resources to assets that are expected to yield some gain or positive return over a given
period of time. These assets range from safe investments to risky Investments in this form are also called ‘Financial investment’.
From the point of view of people who invest their funds, they are the supplier of ‘Capital’ and in their view investment is a
commitment of a person’s funds to derive future income in the of interest, dividends, rent, premium, pension benefits or the
appreciation of the value of their principal capital. To the financial investor it is not important whether money is invested for a
productive use or for the purchase of secondhand instruments such as existing shares and stocks listed on the stock exchange.
Most investments are considered to be transfers of financial assets from one person to another.
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IMPACT OF DEBT CAPITAL ON OUTREACH AND EFFICIENCY OF MICROFINANCE
INSTITUTIONS: A SURVEY OF SOME SELECTED MFIs IN TANZANIA

HARUNI MAPESA
SR. LECTURER
SCHOOL OF BUSINESS
MZUMBE UNIVERSITY
MOROGORO

Financial and development economics researchers, practitioners, and donors are debating on the rightful effect of debt capital on
the performance of MFls in terms of outreach. Some argue that microfinance involvement in commercially procured funds is
likely to cause the sector raise interest rates or increase loan sizes to maintain a certain level of operational return or profitability
to be able to pay interest expenses on borrowed capital. Changes in either dimension could result into exclusion of some type of
potential poor borrowers. Still others argue that debt capital enhances efficiency through economies of large scale when massive
debt funds are used to expand operation. Thus, MFIs can reach more poor clients at low costs. This paper is a survey of
secondary data from selected MFlIs in Tanzania. Empirical evidences from this paper show that debt capital reduces outreach to
poor clients of MFIs in Tanzania context. The policy implication for the paper is that since MFls are perceived as people’s
development tool and poverty alleviation strategy, donation or government grants should be sustained in a long term in order to
enable MFIs reach the poor who cannot afford high interest rates charged by debt financed MFls.
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RURAL CONSUMER ATTITUDE TOWARDS ONLINE SHOPPING: AN EMPIRICAL
STUDY OF RURAL INDIA

MALLIKA A SHETTY
LECTURER
DEPARTMENT OF COMMERCE & MANAGEMENT
SMS COLLEGE
BRAHMAVAR

This paper discuss the rural people behaviour towards online shopping, it also discuss why they prefer online shopping and why
not. In recent years, rural markets have acquired significance, as the overall growth of the economy has resulted into substantial
increase in the purchasing power of the rural communities. Rural Markets are defined as those segments of overall market of any
economy, which are distinct from the other types of markets like stock market, commodity markets or Labor economics. Online
shopping or e-shopping is a form of electronic commerce which allows consumers to directly buy goods or services from a seller
over the Internet using a web browser. Alternative names are: e-web-store, e-shop, e-store, Internet shop, web-shop, web-store,
online store, online storefront and virtual store. The purpose of this study is to analyze the impact of consumer perceptions in
regards to online shopping. A sample of 100 (63 males and 37 females) respondents were taken into consideration from
Brahmavar.
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MICRO INSURANCE: A PRODUCT COMPARISON OF LIC & SBI LIFE INSURANCE

LIMNA .M
JUNIOR RESEARCH FELLOW
P.S. M. O. COLLEGE
TIRURANGADI

Micro insurance is the new buzzword in Indian insurance industry. It leads to have a 'policy in every pocket'. In India there is
existence of vicious circle of poverty. Poverty makes poorer, to the poor people. So, in this scenario micro insurance is the
emerging instrument to breaking this vicious circle of poverty and insured them from the specific perils which make them more
vulnerable and deprived. This paper seeks to provide information about the micro insurance, its origin, products. It provides a
individual products comparison of two products namely, Jeevan Madhur of LIC and Grameen Bima of SBI Life. Micro Insurance
products have been made to compare various benefits and features.
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AN INTERDISCIPLINARY APPROACH TO EMPLOYABILITY IN INDIA

HARI G KRISHNA
RESEARCH SCHOLAR
AMET UNIVERSITY
CHENNAI

The study is to analyse the interdisciplinary approach to employability in Indian scenario. Due to severe competition and more,
skilled rather multi talented availability in the market, employability perceptions has under gone a sea change. In this context,
the study has been undertaken based on the industrial outlook and demand regarding the job aspirants as well as the employees.
The objective of the study is to understand the disciplinarian approach to employability in the current scenario by the responses
of the working group among various industries in India. Obviously, with the growing demand for multifunctional and
multitalented persons for the Indian industries, this study is highly significant and prominent. The study has been undertaken
based on the primary data collected through survey by framing a questionnaire and data has been taken from persons working
across various industries. Sample size is 200 and Simple random sampling is used for the survey. From the study it is inferred that
the person’s response to five point scales rating to Multidiscipline approach/knowledge has no significance to their educational
discipline. The person’s response to five point scales rating to Multidiscipline approach/knowledge has significance to their
educational level. There is significance between the years of experience of the person/official position of the person with their
response to five-point scale rating to Multidiscipline approach/knowledge. The industrial outlook on employability aspect is
multidiscipline one and in congruence with the response of the persons on employability. The responses of the study are in accord
with the industrial perspective on employability. Thus, the objective of the study proved to be true and vital in current scenario.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 19

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 4 (2014), I ssue No. 12 (DECEMBER) | SSN 2231-5756

AN OPINION-STUDY ABOUT 5-S PRACTICES TOWARDS IMPROVING QUALITY &
SAFETY AND MAINTAINING SIMPLIFIED WORK ENVIRONMENT

K.BHAVANI SELVI
RESEARCH SCHOLAR
UNIVERSITY OF MADRAS
CHEPAUK

Alvin Toffler identifies three stages of economic evolution- the Agrarian age, Industrial age and the Information age. At present
we are in the information age commonly referred to as the information economy. Information technology and knowledge
workers drive this information economy. Further, in the global business environment many new manufacturing approaches have
emerged in achieving manufacturing excellence. In order to achieve this, the manufacturers of the present contemporary times
adopt value-added manufacturing, continuous improvement manufacturing and JIT-Just-In-Time approaches. The continuous
improvement manufacturing approach emphasises on improving the quality of goods and services involving the employees of all
levels and functions of the organisation. The continuous improvement approach of manufacturing adopts quality planning,
quality control, quality improvement,(JURAN TRIOLOGY) PDSA cycle (Plan, Do, Study and Act), 5S PRACTICES and Kaizen. Among
them, this article attempts to study the effectiveness of 5-S practices in improving quality & safety and maintaining simplified
work environment in the organisation that practises 5-S.
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