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ABSTRACT 
The present research paper studies the marketing strategies adopted by two leading Pharmaceutical companies Lupin and Ranbaxy in the Indian business 

environment. According to annual report (2013-14) of Ministry of Pharmaceuticals, Govt. of India, it constitute about 3% of India’s GDP, 13-14% of total exports & 

8-9% of total imports of the country. The study was exploratory in nature and survey based method was used with sample size of 280. Primary data from end 

users was collected with the help of self designed questionnaire containing 15 close ended (on 5 point Likert Scale) and 2 open ended questions. SPSS 16.0 version 

was used for reliability, factor analysis and t-Test. This paper highlights on the marketing strategies being adopted by the companies for the industrial products. 

 

KEYWORDS 
Marketing Strategy, cGMP, COA. 

 

I. INTRODUCTION  
harmaceutical  industry is one of the oldest industries in India. As per annual report (2013-14) of Ministry of Pharmaceuticals, Govt. of India, it constitute 

about 3% of India’s GDP, 13-14% of total exports & 8-9% of total imports of the country. The ingredients which are being used in the industries  for 

making the drugs have to be manufactured according to the cGMP (current Good Manufacturing Practices) regime.  

 

II. OBJECTIVES 
To compare the marketing strategy of Lupin and Ranbaxy.  

 

III. RESEARCH METHODOLOGY  
Hypothesis H01= There is no significant difference between marketing strategies of Lupin and Ranbaxy . 

The Study: The study was exploratory in nature and survey based method was used to complete the study.  

Sampling Design Population: The population includes all the lab chemical users, Q.C Managers, lab technicians, chemists, scientists, and trading partners of 

major industries  of various parts of the Madhya Pradesh.  

Sampling Element: Sampling elements were the lab chemical users, Q.C. Managers, lab technicians, chemists, scientists, and trading partners.  

Sample Size: The sample size was 280  

Sampling Method: Purposive sampling technique.  

Tools used for data collection: A self designed questionnaire, consisted of 15 close ended and 2 open ended questions, was used to collect the primary data. The 

questionnaire was on a Likert type scale and the sensitivity of the questionnaire was 1-5, where 1 indicated strongly dissatisfied and 5 indicated strongly 

satisfied.  

Tools Used For Data Analysis:To standardize the questionnaire, the data collected on the scale was subjected to Item to total correlation, Reliability and Face 

validity analysis, Factor analysis and t-test.  

Item to total correlation: The internal consistency of the scale was measured  through the item to total correlation.  

Reliability: The reliability was evaluated through Chronbach Alpha.  

Validity: The validity was tested through face validity method.  

t-Test: It was applied to compare the marketing strategies of Lupin and Ranbaxy.  

Technique of data analysis: Through SPSS 16.0  

 

IV. LITERATURE REVIEW 
Mcnallen (1958) had focused on the revised marketing strategies of Cadila for antacids. In his study he showed the impact of Cadila’s revised marketing strategy 

on its market share (gradual increase). N. Deepa (2005) had suggested marketing strategies for Unichem to the various regions of India. Cross (2006) had found 

that once considered a candidate for divesture, Dow Chemical Polyolefins and Elastomers had 12 successful years in a row. Saeed at al (2008) studied the brand 

marketing strategy. Fatma (2009) studied the Online and Offline Marketing Strategies and cited that online marketing had become very important over the years 

as a more cost effective method of doing business. Kostner and Fuchs (2010) had examined the influence of firm-specific factors, such as international marketing 

strategy, firm experience, psychic distance, and international commitment, on export performance in Austrian small and medium-sized enterprises (SMEs). 

 

V. RESULTS AND INTERPRETATION  
Item To Total Correlation: The item to total correlation was above standard value for  Lupin and Ranbaxy (i.e., 0.07014) Therefore all the factors/ items were 

found consistent in the questionnaire.  

Validity: The face validity of the questionnaire was found to be high.  

P
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Reliability: Reliability test was carried out by using SPSS software and the reliability test measure for Lupin and Ranbaxy is given below:  

 

TABLE 1: RELIABILITY 

Lupin 

Reliability Statistics  

Cronbach's Alpha N of Items  

.715 15 

  Ranbaxy 

Reliability Statistics  

Cronbach's Alpha N of Items  

.704 15 

 

TABLE 2(A): t-TEST 

VAR00003 N Mean Std. Deviation Std. Error Mean 

Variable  1 280 59.0714 3.62121 .21641 

Variable 2 280 60.4107 3.74729 .22394 

 

TABLE 2(B): t-TEST 

INDEPENDENT SAMPLES TEST 

 Levene's Test for Equality 

of Variances 

t-test for Equality of Means 

F Sig. T Df Sig. 

(2- 

tailed) 

Mean 

Difference  

Std. Error 

Difference  

95% Confidence Interval of 

the Difference 

Lower Upper 

Variable Equal variances 

assumed  

1.124 .289 -

4.301 

558 .000 -1.33929 .31142 -1.95099 -.72758 

Equal variances 

not assumed  

  -

4.301  

557.348 .000 -1.33929 .31142 -1.95099 -.72758 

T-TEST GROUPS=VAR00003(1 2)  

 /MISSING=ANALYSIS  

 /VARIABLES=Variable  

 /CRITERIA=CI(.9500).  

An independent-samples t-test was conducted to compare the marketing strategy of Lupin and Ranbaxy. There was significant difference in scores for Lupin 

(M=59.0714, SD=3.62121) and Ranbaxy [M=60.4107, SD=3.74729;  

t(558)=-4.301, p=.000].  

Thus the null hypothesis was rejected  

 

VI. CONCLUSIONS  
Study concluded that there was significant difference between the marketing strategies of Lupin and Ranbaxy .Lupin had wider range of product with strong 

commitment to quality while Ranbaxy had narrower product range with commitment to good quality standards.  

Product replacement policy of Lupin was comparatively dissatisfactory and it was a major source of discontentment amongst the customers while the same 

policy of Ranbaxy was quite satisfactory.  

Distribution channel of Lupin was comparatively stronger while the same needed to be strengthened in case of Ranbaxy. Hence it may be concluded that 

Ranbaxy may increase its market share by strengthening its distribution network. Online information exchange, which is key business tool of modern business 

world, was satisfactory in case of Lupin while the same needed to be improved in case of Ranbaxy.  

 

REFERENCES 
1. B. Tim Lowder (2009), “A Quantum Approach to Entrepreneurial Marketing Strategy and Firm Entropy”,  

2. James B. Mcnallen (1958), “A New Concept in Antacid Marketing”, The Journal of Marketing”, Pp. 273-281  

3. Klaus Heinzelbecker (2005), “Futuring in the European Pharmaceutical Industry”, Journal of Business Chemistry, Vol. 2, No. 1  

4. Pollak Peter (2007), Pharmaceutical - The Industry & the Business, John Wiley & Sons, New Jersey  

5. Richard C. Christian (1958), “Industrial Marketing: Three-step method to better  distribution channel analysis”, The Journal of Marketing, USA, Pp 191-192 

6. Saba Fatma (2009), “Integrating Online and Offline Marketing Strategies - A Strategic Approach”,  

7. Various publications of deptt. Of Pharmaceutical, ministry of Pharmaceuticals, Govt. of India, New Delhi. 

WEBSITES 

8. http://papers.ssrn.com/sol3/papers.cfm?abstract_id=1398982, accessed on 25 Jan 2011. 

9. http://papers.ssrn.com/sol3/papers.cfm?abstract_id=1427958, accessed on 15 may 2011.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



VOLUME NO. 5 (2015), ISSUE NO. 04 (APRIL)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

58 

REQUEST FOR FEEDBACK 
 

Dear Readers 

 

 

At the very outset, International Journal of Research in Commerce, IT & Management (IJRCM) 

acknowledges & appreciates your efforts in showing interest in our present issue under your kind perusal. 

 

I would like to request you tosupply your critical comments and suggestions about the material published 

in this issue as well as on the journal as a whole, on our E-mailinfoijrcm@gmail.com for further 

improvements in the interest of research. 

 

If youhave any queries please feel free to contact us on our E-mail infoijrcm@gmail.com. 

 

I am sure that your feedback and deliberations would make future issues better – a result of our joint 

effort. 

 

Looking forward an appropriate consideration. 

 

With sincere regards 

 

Thanking you profoundly 

 

Academically yours 

 

Sd/- 

Co-ordinator 
 

 

 

DISCLAIMER 
The information and opinions presented in the Journal reflect the views of the authors and not of the 

Journal or its Editorial Board or the Publishers/Editors. Publication does not constitute endorsement by the 

journal. Neither the Journal nor its publishers/Editors/Editorial Board nor anyone else involved in creating, 

producing or delivering the journal or the materials contained therein, assumes any liability or 

responsibility for the accuracy, completeness, or usefulness of any information provided in the journal, nor 

shall they be liable for any direct, indirect, incidental, special, consequential or punitive damages arising 

out of the use of information/material contained in the journal. The journal, nor its publishers/Editors/ 

Editorial Board, nor any other party involved in the preparation of material contained in the journal 

represents or warrants that the information contained herein is in every respect accurate or complete, and 

they are not responsible for any errors or omissions or for the results obtained from the use of such 

material. Readers are encouraged to confirm the information contained herein with other sources. The 

responsibility of the contents and the opinions expressed in this journal is exclusively of the author (s) 

concerned. 



VOLUME NO. 5 (2015), ISSUE NO. 04 (APRIL)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

IV 

 


