VoLUME No. 5 (2015), I ssue No. 08 (AUGUST) | SSN 2231-5756

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland [HililICVAIIEIGHSI08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 4255 Cities in 176 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 5 (2015), I ssue No. 08 (AuGUST) | SSN 2231-5756

CONTENTS

N TITLE & NAME OF THE AUTHOR (S) Fage
1. |TIME LAG ANALYSIS OF SELECTED INDIAN COMPANIES 1

DR. RAMANJIT KAUR

2. |A STUDY ON WOMEN EMPLOYEE ATTRITION IN IT INDUSTRY WITH SPECIAL REFERENCE TO| 5
TECHNOPARK, THIRUVANANTHAPURAM
DR. R. MOHAN KUMAR & A. ASTALIN MELBA

3. |CUSTOMERS PERCEPTION TOWARDS ELECTRIC TWO WHEELER VEHICLES IN BANGALORE CITY: A| 9
STUDY ON GO GREEN BATTERY OPERATED VEHICLES
SANTHOSH.M & RAGHAVENDRA.K.A

4. |STATUS OF SCHEDULE TRIBES IN TELANGANA REGION 15
A. LAKSHMI
5. |COMPANIES ACT 2013: A NEW INITIATIVE TOWARDS CORPORATE GOVERNANCE 18

BHARAT N. BASRANI

6. |CATALOGUING OF ISSUES BIRTHING LIFE INSURANCE POLICIES LAPSATION: A CASE STUDY OF| 21

HARYANA
DR. SILENDER SINGH HOODA

7. | MICROFINANCE AND IT’s PROGRESS IN UTTARAKHAND 24
GAURAV PANT

8. |STRATEGIC ISSUES OF MAKE IN INDIA CAMPAIGN 29

DR. SONIA, DR. GARIMA DALAL, YOGITA & SUMEET MALIK

9. |THE STUDY OF IMPACT SIMULTANEOUS OF CAPITAL STRUCTURE AND COMPETITIVE POSITION IN| 33
PRODUCT MARKET (MARKET SHARE) OF COMPANY LISTED IN TEHRAN STOCK EXCHANGE
YAVAR MOBASHER & MOHAMMAD REZA POURALI

10. |SEGMENTATION STUDIES FOR GREEN MARKETING AND THEIR LIMITATIONS 39
RAJEEV GUPTA

11. | TRANSFORMING THE NIGERIAN ECONOMY THROUGH FOREIGN DIRECT INVESTMENT: THE ROLE OF| 43
FINANCIAL DEVELOPMENT
DR. NSEABASI IMOH ETUKAFIA & DR. AKPAN JAMES WILLIAMS

12. |ASTUDY OF FEMININE SANITARY WELL BEING OF KORKU TRIBE IN SOUTH MADHYA PRADESH 50
DR. SUNEELI ANAND & PARTH GUPTA

13. |A CAPSULIZATION OF REGNANT CONTENTIONS IN HRM 54
KIRTI S BIDNUR

14. | MICRO FINANCE INSTITUTIONS (MFls): AN ANALYSIS OF THEIR FUNCTIONING IN BELLARY DISTRICT 58
DURGASHAMILI.SUNKARA & GURUDATT.KAMATH B

15. |VALUE ADDITION ON KENYAN TEAS: EFFECTS ON INTERNATIONAL MARKET SUSTAINABILITY AND| 65
COMPETITIVENESS
ESTHER WANJIRU MAINA

16. |EMPLOYEE RETENTION: MANAGING THE HUMAN RESOURCE IN EDUCATION SECTOR 68
JWALA HANDOO & TANIA MENGI

17. |PERFORMANCE EVALUATION OF MUTUAL FUNDS OF ICICI AND SBI 71
CHILLAKURU ESWARAMMA

18. | MULTIVARIATE MODEL FOR PREDICTING THE IMPACT OF FIRM SPECIFIC VARIABLES ON FINANCIAL| 78
PERFORMANCE OF AIR INDIA LIMITED
SWARICHA JOHRI

19. |ASTUDY ON ECONOMICS OF TOURISM WITH SPECIAL REFERENCE TO VELANKANNI- NAGAPATTINAM | 82
DISTRICT
W.ROSE MARY FLORENCE

20. |INNOVATION CAPACITY: A PREREQUISITE FOR ‘MAKE IN INDIA’ 89
AAINA DHINGRA

REQUEST FOR FEEDBACK & DISCLAIMER 93

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT .

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 5 (2015), | ssue No. 08 (AuGUST) | SSN 2231-5756

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON

LATE SH. RAM BHAJAN AGGARWAL

Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

FORMER .CO-ORDINATOR,
DR. S. GARG

Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR,
PROF. R. K. SHARMA

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR,
DR. BHAVET
Faculty, Shree Ram Institute of Engineering & Technology, Urjani

EDITORIAL ADVISORY BOARD

DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi
DR. SAMBHAVNA
Faculty, I.I.T.M., Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT "

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 5 (2015), | ssue No. 08 (AuGUST) | SSN 2231-5756

DR. MOHENDER KUMAR GUPTA
Associate Professor, P. J. L. N. Government College, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity
University, Noida
PROF. A. SURYANARAYANA
Department of Business Management, Osmania University, Hyderabad
PROF. V. SELVAM
SSL, VIT University, Vellore
DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak
DR. S. TABASSUM SULTANA
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad
SURJEET SINGH
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt.

FORMER TECHNICAL ADVISOR,
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS

DICKIN GOYAL
Advocate & Tax Adviser, Panchkula

NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS

JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT
SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT "

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 5 (2015), I ssue No. 08 (AuGUST) | SSN 2231-5756

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science;
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation;
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics;
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management;
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics;
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers &
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks;
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal
Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:
DATED:

THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please
specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in
one of your journals.

| hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any
language fully or partly, nor is it under review for publication elsewhere.

| affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to their
inclusion of names as co-authors.

Also, if my/our manuscript is accepted, | agree to comply with the formalities as given on the website of the journal. The Journal has
discretion to publish our contribution in any of its journals.

NAME OF CORRESPONDING AUTHOR

Designation

Institution/College/University with full address & Pin Code

Residential address with Pin Code

Mobile Number (s) with country ISD code

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No)
Landline Number (s) with country ISD code

E-mail Address

Alternate E-mail Address

Nationality :

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT v

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 5 (2015), I ssue No. 08 (AuGUST) | SSN 2231-5756

10.
11.

NOTES:

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript.
pdf. version is liable to be rejected without any consideration.

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/
Education/Psychology/Law/Math/other, please specify)

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message
w.r.t. to the manuscript.

d) The total size of the file containing the manuscript is expected to be below 1000 KB.

e) Abstract alone will not be considered for review and the author is required to submit the complete manuscript in the first

instance.

f)  The journal gives acknowledgement w.r.t. the receipt of every email within twenty four hours and in case of non-receipt of
acknowledgment from the journal, w.r.t. the submission of manuscript, within two days of submission, the corresponding
author is required to demand for the same by sending a separate mail to the journal.

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except the covering letter and the
cover page of the manuscript, in the manner as mentioned in the guidelines.

MANUSCRIPT TITLE: The title of the paper should be bold typed, centered and fully capitalised.

AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and
email/alternate email address should be given underneath the title.

ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any.

ABSTRACT: Abstract should be in fully italicized text, ranging between 150 to 300 words. The abstract must be informative and
explain the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full.

KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in
alphabetic order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small
letters, except special words e.g. name of the Countries, abbreviations.

JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at
www.aeaweb.org/econlit/jelCodes.php, however, mentioning JEL Code is not mandatory.

MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free
from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end.

HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading.
SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.
MAIN TEXT:

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE:

INTRODUCTION
REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES
HYPOTHESIS (ES)
RESEARCH METHODOLOGY
RESULTS & DISCUSSION
FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS
LIMITATIONS
SCOPE FOR FURTHER RESEARCH
REFERENCES
APPENDIX/ANNEXURE

The manuscript should preferably range from 2000 to 5000 WORDS.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT vi

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 5 (2015), I ssue No. 08 (AuGUST) | SSN 2231-5756

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self explained, and titles must be
above the table/figure. Sources of data should be mentioned below the table/figure. /t should be ensured that the tables/figures
are referred to from the main text.

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, horizontally centered with equation/formulae
number placed at the right. The equation editor provided with standard versions of Microsoft Word should be utilised. If any other
equation editor is utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that
does not have the editor.

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined
on its first use in each section: Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections.

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised
references in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing. Also check to make sure
that everything that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the
references as per the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.
. Use (ed.) for one editor, and (ed.s) for multiple editors.
. When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically

ascending order.
. Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

. The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters,
dissertations, reports, working papers, unpublished material, etc.

. For titles in a language other than English, provide an English translation in parenthesis.

. Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate
some specific point, which may be placed in number orders after the references.

BOOKS
. Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
. Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility,
Edited by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-
303.

JOURNAL AND OTHER ARTICLES

. Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities,"
Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management
Association, New Delhi, India, 19-23

UNPUBLISHED DISSERTATIONS

n

. Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University,

Kurukshetra.

ONLINE RESOURCES

. Always indicate the date that the source was accessed, as online resources are frequently updated or removed.
WEBSITES
D Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT vii

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 5 (2015), I ssue No. 08 (AuGUST) | SSN 2231-5756
CATALOGUING OF ISSUES BIRTHING LIFE INSURANCE POLICIES LAPSATION: A CASE STUDY OF HARYANA

DR. SILENDER SINGH HOODA
ASST. PROFESSOR
DEPARTMENT OF COMMERCE
CHAUDHARY DEVI LAL UNIVERSITY
SIRSA

This paper has focused mainly to study variables affecting on purchase decision of households and accordingly responsible for lapsation of life insurance policies.
Factor analysis is employed on data of 29 items those have impinge on lapsation of term, whole life, endowment, money back policy and unit linked plans. The
findings indicate that factor 7 is at the top, which encourages the household to get their policy lapse, for saving and investment (Mean= 4.85) followed by cover
the needs of family (Mean= 4.56) protection, saving and investment, as well, they consider instalment payment time period (Mean=4.76). Overall, analyses of
policies’ lapsation provide an understanding by characteristics-wise households differ significantly on some items. The results are important for insurance
actuaries, companies, regulators, agents and development officers and also help in increasing the retention of customers, life insurance density and penetration.

KEYWORDS

Household, Lapsation, Factors, Retention, Insurance Density and Penetration.

1. INTRODUCTION

he family is influenced by policies features, company, agent and media at the time of purchase of life insurance products. Before purchasing they

generally acquire relevant knowledge about the products, companies and agents, and then after provide information to agent about socio-economic

structure of his family. Henceforth, both parties create simultaneously the relation of faith for purchasing and selling. If, demographic information
provided to agent and acquired knowledge about policy purchased by household are not properly matches overtime, it may be lapsed. Such problem is
increasing throughout and adversely effects on financial health of life insurance companies. Life Insurance Corporation of India reported that 17 to 18 percent
lapsation of life insurance policies were in the year 2000. After the opening of this sector, it has been increased to 39.91% (lapsation by number) in the year
2005, 24.61 per cent in the year 2006. As per record of Insurance Regulatory and Development Authority (IRDA) around 9.1 million policies were lapsed in 2009
and some private players have shown a lapse ratio as high as 50 per cent or even more. In terms of lapsation in premium amount, there is an increasing trend
from 4.40 to 6.95 per cent (total lapse premium Rs. 20521.50 Crores) for the period of 2004-05 to 2006-07. Moreover, the data available with Insurance
Regulatory and Development Authority and Life Insurance Council reveals that the retention ratio which was 95per cent in 2002-03 has been declined to about
83 per cent in the year ended March 2009. Therefore, study has taken up some important variables which affects on purchase decision of households and
consequently responsible for lapsation of life insurance policies.

2. REVIEW OF LITERATURE

Anderson and Nevin (1975), found a negative association among family size, education and the amount of life insurance purchased. The authors explained that
higher educated people may believe that inflation often decreases the cash value of life insurance from a savings standpoint and hence declines their need for
life insurance. Whereas the study assumes that financial literacy increases with age so it became possibility of surrender or lapse of the policy. In case of family
size study reveals that if the size of the family member is large simultaneously expenditure increases and it becomes impossible to hold cash value insurance
policy for long time. Renshaw and Haberman (1986) focus their analysis on age at entry, duration of policy, type of policy, and company (having data from seven
different life insurers). The case study of Cerchiara et al. (2008) shows the importance of policy duration, calendar year, product class, and policyholder age on
lapse rates. Milhaud et al. (2010) find the biggest surrender risks for policies including a facility constraint, i.e., surrender charges only apply for a certain part of
the contract duration. Once the contract has reached that point of time that the policyholder can surrender without penalty, the lapse risk increases
significantly. Other relevant risk factors include policyholder age or method of payment (i.e., regular or single premiums where regular premiums are further
divided into monthly, bi-monthly, quarterly, half-yearly and annual instalments). Akerlof (1970) showed that if all insurers have imperfect information on
individual risks, an insurance market may not exist, or if it exists, it may not be efficient. To account these studies it is found that to make a efficient life
insurance market firstly the reasons of lapsation may be identified and categories. In view of, present study has carried out.

3. RESEARCH METHODOLOGY

Hypothesis: there is no significant effect on lapsation by factors influencing purchase of policy among the households’” demographic variables i.e. family size,

age, income, education occupation and gender.

Reliability and Validity: The interactive Cronbach’s Alpha value for reliability of 29 items was found 0.730. The CVR above .80 is significant (.60 < significant). It

means items in questions contains in questionnaires cover the content of the research significantly as by Kapoor D.R. and Saigal P. (2013).

Scale of measurement: The responses of 800 households were collected on these 29 items from households on 5-point Likert scale-summated rating, from 5 for

strongly agreement to 1 for strogly disagrees.

Data collection method and tool: Non-Probabilistic Convenience-cum-Judgement sampling was used and responses were taken through well structured

questionnaire.

Determination of sample size:

a.  General framework: To confirm the sample size of 800 was adequate, calculations for sample size determination by proportion were made as follows, using
the maximum possible population variation ( [1=.18 or 18%) as per study of the Insurance Regulatory and Development Authority on Lapsation of all life

insurance companies in India by Kannan R. et. al (2008). The precision of the D in the present study was t 0.05 for a 95 percent confidence level (z=1.96).

n=T1(1 — 1)z*/D?, n=(.18)(1-0.18)(1.96)?/(0.05)* = 226.71 or 227 rounded to the next higher integer.
b.  Framework of technique: Keiser-Meyer-Olkin (KMO) measure of sample adequacy is also used and its value is 0.665, which is large than 0.500. Thus, factor
analysis may be considered as appropriate techniques.

DATA ANALYSIS STRATEGY: To analysis and interpret mean, standard deviation, factor analysis has applied. For conformation of descriptive statistics F-test,
within-subject, is used. The correlation matrix of 29 reaction items which were developed to know the reasons of life insurance policies lapsation and the
present study has found that there are 24 loading variables have correlation greater than 0.300 ; it is reliable regardless of the sample size, (F. Andy and M.
Jeremy, 2010). To test the appropriateness of factor analysis technique the correlation between the variables are checked and Keiser-Meyer-Olkin (KMO)
measure of sample adequacy is also used for the same. The population correlation matrix is an identity matrix, is rejected by Bartlett’s Test of Sphericity. The
approximate Chi-square value is 15051.977 with 406 degree of freedom, which is significant at 0.05 levels. The value of KMO statistic, 0.665, is also large than
0.6. Further, PCA method is used for extraction of variable for the component (factor) concerned. The extraction communalities, averagely for each variable has
been found 0.749 which is the amount of variance a variable share with all the other variables being considered. The reproduced correlation matrix of overall
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items in opinion making of agent towards selling of policies has shown that (26%) non-redundant residuals with absolute values greater than 0.05, indicating an
acceptable model fit. The component have Eigenvalue more than or equal 1.000 loaded to find the pattern of factors.

4. ANALYSIS, INTERPRETATION, RESULTS AND SUGGESTIONS

TABLE 1: CONFIRMATORY STATISTICS OF FACTORS INFLUENCING OVERALL INFLUENCE ON HOUSEHOLDS FOR PURCHASE OF POLICY

Factor Mean of Confirmatory Statistics
the Family size Age Income Education Occupation Gender
variable (df=4, 795) (df=5, 794) (df=3, 796) (df=5, 794) (df=5, 794) (df=1, 798)
F Sig F Sig F Sig F Sig F Sig F Sig
Knowledge of Terms And 2.60(7) 6.369 .000* 30.356 .000* 10.039 .000* 28.552 .000* 23.306 .000* 11.651 .001*
Conditions of Policy Factors(F;)
25 | Grace Period of Policy 2.94 7.093 .000* 15.927 | .000* | 4.168 .006* | 19.734 | .000* | 17.374 | .000* | .719 .397
29 | Loan Facility on Policy 2.70 6.785 .000* 19.651 | .000* | 4.729 .003* | 21.254 | .000* | 27.319 | .000* | .400 .527
14 | Possesses Surrender Value 2.39 11.503 .000* 30.823 .000* 7.351 .000* 34.041 .000* 20.686 .000* 31.338 .000*
26 | Policy Can Be Surrender After 2.22 8.615 .000* 12.339 .000* 8.942 .000* 10.926 .000* 21.112 .000* 42.164 .000*
A Specific Period
24 | Free Lock Period of Policy 2.82 10.576 .000* 48.601 | .000* | 8.322 .000* | 27.834 | .000* | 19.776 | .000* | 4.164 .042
27 | Terms And Conditions of The 2.20 3.176 .013 15.818 .000* 18.760 .000* 14.808 .000* 18.100 .000* 55.444 .000*
Policy For Maturity
19 | Made Comparison Between 2.29 7.491 .000* 11.134 .000* 8.885 .000* 29.524 .000* 23.472 .000* .319 572

Rate of Premium On The
Policies of Companies

15 | Children Education 3.20 7.966 .000* 22.649 | .000* | 10.077 | .000* | 20.131 | .000* | 13.637 | .000* | 4.0147 | .042

Agent influence (F,) 2.14(8) 6.394 .000* 15.498 .000* 6.314 .000* 3.971 .001* 17.920 .000* 2.199 .138

4 Agent Assured Better After 3.29 3.665 .006* 6.866 .000* 17.084 .000* 2.757 .018 16.792 .000* 2.627 .105
Sales Services

6 Agent Reputation For After 2.03 14.352 .000* 12.890 | .000* | 2.937 .033 21.589 | .000* | 7.264 .000* | .795 373
Sale Services

3 Agent Was Known To My 4.06 6.031 .000* 24.834 .000* 8.002 .000* 9.032 .000* 18.468 .000* 3.327 .069
Friend

5 Agent Stress On This Policy 3.17 11.172 .000* 14.302 | .000* | 4.817 .002* | 6.822 .000* | 46.156 | .000* | .322 .571

Benefits on policy (Fs) 1.78(9) 6.493 .000* 8.311 .000* | 12.556 | .000* | 34.973 | .000* | 20.597 | .000* | 22.295 | .000*

17 | Survival Benefit 1.48 13.035 .000* 13.035 | .000* | 16.430 | .000* | 24.640 | .000* | 8.364 .000* | 24.573 | .000*

12 | Tax Benefit 2.02 4.930 .001* 4.930 .001* 24.934 .002* 37.485 .000* 15.726 .000* 3.481 .062

16 | Rebate On Basic Premium 1.80 4.006 .003* 4.006 .003* 5.158 .000* 34.428 .000* 22.979 .000* 70.482 .000*

9 Provides Extra Riders 1.80 8.359 .000* 8.359 .000* | 8.026 .000* | 33.503 | .000* | 18.155 | .000* | .032 .857

Liquidity and Protection against 4.15(2) 2.644 .033 24.827 | .000* | 21.551 | .000* | 9.019 .000* | 3.942 .002* | 6.411 .012

life Risk (Fs)

10 | (Provides Financial Protection 4.34 5.248 .000* 5.248 .000* 57.673 .000* 6.639 .000* 5.136 .000* 4.378 .037*
for Family Against Life Risk

13 | Liquidity And Financial 3.95 2.244 .063 2.244 .063 2.539 .055 10.268 | .000* | 2.749 .018 6.574 .011*
Protection

Factors of Company (Fs) 3.60(6) 13.510 .000* 22.080 .000* 2.937 .033 6.045 .000* 18.447 .000* .333 .564

21 | Advertisement Of The 3.46 6.862 .000* 16.429 .000* 8.363 .000* 7.147 .000* 4.065 .001* 12.929 .000*
Company Seen On The
Newspaper

20 | Better Sale And After Sale 3.23 10.947 .000* 23.948 | .000* | 5.442 .001* | 13.067 | .000* | 23.278 | .000* | 2.136 144
Services

18 | Goodwill Of The Company In 4.10 9.542 .015 2.830 .015 3.271 .021 2.040 .071 12.480 .000* 1.964 .162
Society

Knowledge on Financial Matters on | 3.90(3) 14.602 .000* 11.864 | .000* | 7.653 .000* | 17.602 | .000* | 57.839 | .000* | .124 724

the Basis of Terms and Conditions
of policy (Fe)

7 Affordable Instalment of the 4.15 9.228 .000* 9.615 .000* | 13.032 | .000* | 19.092 | .000* | 65.737 | .000* | 65.737 | .000*
premium
23 | Policy Can Be Lapse, if 3.64 16.093 .000* 9.255 .000* | 6.543 .000* | 10.128 | .000* | 34.382 | .000* | 34.382 | .000*

Premium Payment Is not
Made Continuously

Combination Of Protection, Saving 4.71(1) 3.639 .006* 11.485 | .000* | 3.159 .024 10.999 | .000* | 9.183 .000* | 2.260 133
And Investment (F;)

11 | Saving and Investment 4.85 6.650 .000* 18.495 .000* 3.827 .010 12.630 .000* 7.122 .000* .847 .358

8 Cover the Needs of My Family | 4.56 6.650 .000* 7.653 .000* | 1.995 113 7.766 .000* | 9.254 .000* | .847 .358

Specific Agent at Company (Fg) 3.61(5) 6.450 .000* 12.043 | .000* | 19.581 | .000* | 2.366 .038 9.965 .000* | 2.928 .087

22 | Agent of Company Was 4.06 6.031 .000* 24.834 .000* 5.452 .001* 9.032 .000* 18.468 .000* 3.327 .069
Known

2 Agent Was My Friend 3.16 4.954 .001* 2.591 .025% 24.219 .000* 2.700 .020 17.001 .000* 943 .332

Combination of Agent Influence 3.72(4) 6.533 .000* 3.791 .002* | 4.960 .002* | 10.278 | .000* | 9.207 .000* | .045 .833

and Knowledge About Policy Fo)

28 | Instalment Payment Time 4.76 5.931 .000* 3.720 .002* 8.001 .000* 7.655 .000* 9.735 .000* 2.061 151
Periods

1 Agent Was Known To Family 2.67 4.199 .002* 4.271 .001* 3.691 .012% 10.619 .000* 4.235 .001* 1.203 273

Source: Primary (Data processed through PASW 18.0)
Note: Value in the parenthesis shows rank, *Significant at 0.01.
Table 1 enlisted the rating of the factors on the basis of their importance and depicts the results by demographic variables (Independent variables). The factor 7
reveals that households have given preference to policy lapsation in compare to saving and investment with (Mean= 4.85) followed by cover the needs of family
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(Mean= 4.56). Same as they favoured policies lapsation than financial protection, saving and investment and instalment payment time period (Mean=4.76).
Further, they do not consider benefits attached to policy as depicts by mean (1.78) of the variable of factor three.

As far as F-statistics (ANOVA) is concerned, Table 1 shows that family size-wise households significantly differ towards influence on households for purchase of
policy, except, goodwill of the company in society and liquidity and financial protection.

Age-wise, except, goodwill of the company, liquidity and financial protection and agent was my friend.

Income-wise, except, agent reputation for after sale services, liquidity and financial protection, goodwill of the company in society, saving and investment and
cover the needs of my family.

Education-wise, except, agent assured better after sale services, goodwill of the company and agent was my friend.

Occupation-wise liquidity and financial protection; gender-wise, except, grace period of policy, loan facility on policy, free lock period of policy, made
comparison between rate of premium on the policies of companies, children education, factor second, tax benefit, provides extra riders, factor fourth, fifth, sixth
and seventh at 0.01 significant level with respective degree of freedom of demographic characteristics of the households of lapse policy. As per results,
conclusively it is suggested that companies should work with keep in mind two factors first, knowledge of the terms and conditions, and second, benefits on
policy to minimise the lapsation of life insurance policies.

Further area for research: the present study has not covered the factors which are related to financial market, so by considering these factors a new study can
be conducted related to policy lapsation.

5. CONCLUSION

This paper has focused mainly to study variables affecting on purchase decision of households and accordingly responsible for lapsation of life insurance policies.
Factor analysis is employed on data of 29 items those have impinge on lapsation of term, whole life, endowment, money back policy and unit linked plans. The
findings indicate that factor 7 is at the top, which encourages the household to get their policy lapse, for saving and investment (Mean= 4.85) followed by cover
the needs of family (Mean= 4.56) protection, saving and investment, as well, they consider instalment payment time period (Mean=4.76). Overall, analyses of
policies’ lapsation provide an understanding by characteristics-wise households differ significantly on some items. The results are important for insurance
actuaries, companies, regulators, agents and development officers and also help in increasing the retention of customers, life insurance density and penetration.
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