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POTENTIAL CUSTOMER FOR MARUTI SUZUKI SWIFT

RAMESHA.R
STUDENT
AMRITA VISHWA VIDYAPITAM
MYSORE

SANDHYA.P
LECTURER
DEPARTMENT OF COMMERCE & MANAGEMENT
AMRITA VISHWA VIDYAPITAM
MYSORE

Automobile industry has a major market in the world and in India ,due to its population. There are various global players in the market, including MARUTI
SUZUKI- which is an Indian company & subsidiary of Japan’s Suzuki company. The Brand Trust Report published by Trust Research Advisory, a brand analytics
company, has ranked Maruti Suzuki in the thirty seventh position in 2013 and eleventh position in 2014, among the most trusted brands of India. Our research
analysis is to know the potential market of MS(Swift) in Mysore city. We have analysed using questionnaire method and also using both primary and secondary
data. This analysis shows that the majority of them prefer MS(Swift),due to its comfort, design and most primarily due to its low cost spare parts availability
than any other cars. Swift has changed its phase in Indian markets outsmarting Ford, TATA and many other domestic players. Most of respondents suggest that
mileage, interiors and fuel efficiency of this car is better than any other cars. Being in the industry for long time Maruti Suzuki has good brand awareness and is
perceived as a credible and reliable brand. Again Maruti Suzuki is perceived as an economic brand and suitable for Indian families.

KEYWORDS

Primary data, Secondary data and Questionnaire.

INTRODUCTION OF THE STUDY

ABOUT SWIFT
n 2004 Maruti Suzuki launched its new car copy “ Maruti Suzuki Swift ”. Swift is a hatchback model of Maruti Suzuki, which is a of an American Model Car
with more boot space. Earlier Maruti was using FIAT engine in its car but now Maruti has launched its own manufactured K-series engine. In swift its using
1.2L K-series engine which is running successfully. Swift is Specification ENGINE — Capacity - 1,298cc (diesel) 1,197cc (petrol) Number of Cylinders - 4

(16valve) Maximum Power - 75ps @ 4,000rpm Maximum Torque - 190 Nm @ 2,000rpm Fuel Tank Capacity - 43 litres Available in Petrol and Diesel variants.

FEATURES

Air Conditioner, Power Doors Locks, Body Color Bumper, Rear Defogger, Electrically-adjustable Outside Mirrors, Tubeless Tyres, Cube Holder, Leather-wrapped
Steering & Gear Knob, Tinted Window Glass, Power Window, Power Steering, Roof Antenna, and Wheel Covers

STRENGTHS

Maruti Suzuki has a strong customer base by taking first mover advantage hatchback market segment. It has a good number of loyal customer bases. With cars
having very good mileage Maruti Suzuki could tap the potential customers in India who are looking for cars with good mileage. Being in the industry for long
time Maruti Suzuki has good brand awareness and is perceived as a credible and reliable brand. Again Maruti Suzuki is perceived as an economic brand and
suitable for Indian families.

WEAKNESS

Talking about weakness of the brand Maruti Suzuki has got limited production capacity which will restrict from meeting the arising customer demand and thus
increasing the sales. When comparing to other models which are in the same category of Swift it has become outdated in the design and appearance. Maruti
cars interiors are not of that luxury and attractive, it is dull and monotonous.

OPPORTUNITY

The target customers of Maruti Swift are the major population of the country. This opens the opportunity for the company to attract this wide population
towards its brand and increase sales. The average income of people is increasing which makes the purchase of more premium cars than basic cars. Due to the
increased sales and demand the company can reduce the cost of production due to economies of scale.

THREAT

The major threat is competition with large number of players in the industry such as Volkswagen Polo, Fiat Punto, Tata bolt, Hyundai elite i20 etc. Many
international players have entered the industry which led to the increased bargaining power of the customers. Maruti was operating in a limited number of
competitive frameworks, but now the scenario has changed with lot of players which is a threat to the company

OBIJECTIVES OF THE STUDY

1.  To find market potential for swift car

2 To know which type car Mysore customer would like to purchase.

3. To study which features customer give more importance while buying a car.
4 To study which factor influence customer while purchasing the car.

RESEARCH METHODOLOGY

. Data collection: Data is collected through primary and secondary sources.

. Primary Data: Primary data was collected through the distribution of questionnaires, direct interaction with the customers.
. Type of research: Survey method.
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ANALYSIS AND DATA INTERPRETATION

TABLE NO 1: SHOWS THE ANALYSIS OF THE OCCUPATION OF THE RESPONDENTS (No. of Respondents: 50)

Particulars Respondents
Govt Employees 16
private employees 16
Business man 8
Others 10
CHART 1
OCCUPATION
20
15
10
-l
0 . . T T 1 B Respondents
Govt private Business man Others
Employees employees

INFERENCE: From the above analysis, it can be inferred that 8 out of 50 respondents belong to govt employees,10respondents belong to private employees,16
belong to business men,and 16 belong other categories.

TABLE 2: SHOWS THE FACTORS INFLUENCED TO DECIDE THE MODEL (No. of Respondents: 50)

Particulars Respondents
Friends 23
Advertisements | 16
Relatives 4
Parents 7

CHART 2

FACTORS INFLUENCE

20
15
10

B Respondents

O .
Friends Advertisment Relatives Parents

INFERENCE: From the above analysis it shows that 23respondents are influenced by friends, 16 respondents are influenced by advertisement 4  respondents
are influenced by relatives and 7 respondents are influenced by Parents.

TABLE- 3: SHOWS THE AGREE WITH PRICE OFFERED BETTER THAN OTHER COMPANIES (No. of Respondents: 50)

Particulars No of Respodents
Yes, we agree 28
No, we don’t agree 17
May be 3
They serve the best 2
CHART 3
PRICE
30
20 ~
B No of Respodents
10 A
O .
Yes, we agree No, we don’t agree May be They serve the best
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INFERENCE: From the above analysis it shows that 28respondents say Yes we agree, 17 respondents say they strongly agree 3respondents say they disagree
and 2 respondents says they strongly disagree.

TABLE-4: SHOWING THE RESPONDENTS OPINION ABOUT MARUTI SUZUKI SWIFT (No. of Respondents: 50)

Particulars Respondents
High Milage 20
Maintance 05
Low Price 12
Comfort 8
Style&Design 5
CHART 4
OPINION
30
20
K ]
H Respondents
0 _ B mmm mResp

High Milage  Maintance Low Price Comfort  Style&Design

INFERENCE: From the above analysis it shows that 20respondents chose high milage ,5 respondents chose for low maintenance cost 12 respondents chose low
price and 8respondents chose comfort 5 chose for style &design

TABLE-5: SHOWS THE FACED ANY PROBLEM UNAVAILABILITY OF SPARE PARTS (No. of Respondents: 50)
Particulars | Respondents

Yes 13
No 37
CHART 5

spare parts

40

20

W Respondents

0 .
Yes No

INFERENCE: From the above analysis it shows that 13 respondents are not satisfied with the availability of spare parts and 37 respondents are satisfied with the
availability of spare parts.

FINDINGS

. Business men and government employees are using swift cars
. Spare parts are easily available.

. High mileage and fuel efficiency.

. Good performance and low maintenance cost.

. Suitable for family.

. Availability in more colour and Design

. Less price when compare to other cars and worth.

SUGGESTIONS

. Effective advertisement through television should be telecasted to attract customers

. Maruti Suzuki should provide a good design of swift in future also.

. Should provide good facilities like insurance ,easy instalment lowdown payments ,and also provides offers and festivals seasons.
. Should provide good service to customers.

. Adopt more features in future swift cars.

. Conduct more customer welfare programmes to knowing need and wants relating to purchase of customer.

CONCLUSION

o From overall the study it can be concluded that most of the customer considered for mileage ,price and comfort
. Swift car is worth for its price and its features.

. It is suitable to government employees and private employees.

. Spare parts availability is good.

. Availability in more colours.

REFERENCE
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