VoLUME No. 6 (2016), | ssue No. 01 (JANUARY) | SSN 2231-5756

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:

Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S A, Cabell's Directories of Publishing Opportunities, U.S.Al,

Index Copernicus Publishers Panel, Poland [iffCAVAINEIONS08 8. number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 4700 Cities in 180 countries/territories  are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 6 (2016), | ssue No. 01 (JANUARY) | SSN 2231-5756
CONTENTS

TITLE & NAME OF THE AUTHOR (S)

1. |KNOWLEDGE SHARING AND THE PERFORMANCE OF TEACHERS IN KENYA 1
DR. DANIEL AUKA & ESTHER GATHONI KIARIE
2. |A CRITICAL STUDY OF CONTRIBUTION OF INFORMATION TECHNOLOGY COMPANIES IN STANDARD| 10
OF LIVING OF IT COMPANY EXECUTIVES IN VIDARBHA REGION
ABHAY KIMMATKAR & DR. SHAKIL SATTAR

Page

3. |ROLE OF AWH IN EMPOWERING THE DISABILITIES FOR HIGHER EDUCATION 12
DR. RASHMIRANI AGNIHOTRI H.R & DR. K.S MALIPATIL

4. |CASH MANAGEMENT IN SMALL SCALE INDUSTRIES 18
P. VENKATADRI REDDY & DR. HAMPANNA

5. |ASTUDY OF HUMAN ASSET VALUATION MODELS IN INDIAN ENTERPRISES 24

DR. SAMIR M. VOHRA
6. |AN INTUITIVE APPROACH OF SAVINGS AND INVESTMENT PATTERNS OF SELF HELP GROUP WOMEN 27
M.J.CECILIA SHOBANA & DR. V. K. SOMASUNDARAM
7. |FREIGHT COST OPTIMISATION IN LOGISTICS WITH REFERENCE TO AMARA RAJA BATTERIES LTD.,| 31
TIRUPATHI

C. UMADEVI & DR. P. CHITTI BABU
8. |EFFECTS OF BRAND AWARENESS, BRAND AUGMENTATION ON BRAND PURCHASE INTENTION OF| 45
MOBILE PHONE BRANDS: EMPIRICAL ASSESSMENT FROM KENYA
JOSPHINE CHEPCHIRCHIR & MARK LETING KIPRUTO

9. | MANAGEMENT OF TECHNOLOGY IN BANKS 50
DR. NEERU CHADHA

10. |B-LOYALTY TO E-LOYALTY IN THE CONTEXT OF E-COMMERCE 56
P.PHANI BHASKAR & DR. D. PRASANNA KUMAR

11. [CORPORATE SOCIAL RESPONSIBILITY: BEFORE AND AFTER THE NEW COMPANIES ACT 61
DR. BINDIYA KANSAL & SHARANJIT KAUR

12. |MOTIVATIONAL FACTORS: A STUDY ON WOMEN MICRO ENTREPRENEURS IN TIRUPUR CITY 65
K.PRABHA KUMARI

13. | KNOWLEDGE PAPER ON SKILL GAP IN BANKING SECTOR IN INDIA 73

DINESH TANDON
14. |HOUSING LOAN SCHEME: A STUDY ON ICICI HOUSING LOAN BENEFICIARIES IN TENKASI TALUK,| 76
TAMILNADU
A. KENNEDY
15. | PER-CAPITA CONSUMPTION EXPENDITURE AND LABOUR AND CAPITAL INCOME IN INDIA 80
DARSHINI.J.S
16. | A STUDY OF THE RELATIONSHIP BETWEEN EMOTIONAL INTELLIGENCE AND THE PERFORMANCE: A| 82
CASE STUDY OF MELLI BANK

MEHDI ROUHOLAMINI & SOUDEH KIAIEDRONKOLA
17. | MODERN TECHNOLOGY IN BANKING AND ITS IMPACT ON JOB SATISFACTION 87
DHARMENDER KUMAR & KAMAL JEET SINGH
18. | A STUDY OF INFRASTRUCTURE AND LOGISTIC SUPPLY PROBLEMS AT AWCs: IN RURAL ICDS BLOCK| 91
(MEHAM) HARYANA

SONIA HOODA & JYOTI SANGWAN
19. | ROLE OF MANUFACTURING SECTOR IN INDIA 94
KIRAN DEVI

20. |IMPACT OF WORK LIFE BALANCE POLICIES ON THE JOB SATISFACTION OF FEMALE SCHOOL TEACHERS: | 97
A STUDY OF CHITTORGARH DISTRICT, RAJASTHAN
SAHDEEP CHHATRAPATI

REQUEST FOR FEEDBACK & DISCLAIMER 101
INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 6 (2016), | ssue No. 01 (JANUARY) | SSN 2231-5756

CHIEF PATRON

PROF. K. K. AGGARWAL

Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)

Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON

LATE SH. RAM BHAJAN AGGARWAL

Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

FORMER .CO-ORDINATOR,
DR. S. GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, 1.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR
PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR,
DR. BHAVET

Faculty, Shree Ram Institute of Engineering & Technology, Urjani

EDITORIAL ADVISORY BOARD

DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi
DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 6 (2016), | ssue No. 01 (JANUARY) | SSN 2231-5756

DR. MOHENDER KUMAR GUPTA
Associate Professor, P. J. L. N. Government College, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL
Head, Department of I.T., Amity School of Engineering & Technology, Amity University, Noida
PROF. A. SURYANARAYANA
Department of Business Management, Osmania University, Hyderabad
PROF. V. SELVAM
SSL, VIT University, Vellore
DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak
DR. S. TABASSUM SULTANA
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad
SURIJEET SINGH
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt.

FORMER TECHNICAL ADVISOR,

AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA

Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT "

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 6 (2016), | ssue No. 01 (JANUARY) | SSN 2231-5756

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of Computer
Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics; Tourism
Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Governance;
Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice; Auditing;
Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; Financial
Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics & Trade;
International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development Studies;
Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; Political
Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; Management
Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care
Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Organizations;
Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development;
Production/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management;
Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality;
Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing;
Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information
Systems; Modeling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating
Systems; Programming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript - in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT
L COVERING LETTER FOR SUBMISSION:

DATED:

THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please
specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled * ’ for possible publication in one
of your journals.

| hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language
fully or partly, nor is it under review for publication elsewhere.

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to their inclusion
of names as co-authors.

Also, if my/our manuscript is accepted, | agree to comply with the formalities as given on the website of the journal. The Journal has
discretion to publish our contribution in any of its journals.

NAME OF CORRESPONDING AUTHOR

Designation

Institution/College/University with full address & Pin Code

Residential address with Pin Code

Mobile Number (s) with country ISD code

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No)
Landline Number (s) with country ISD code

E-mail Address

Alternate E-mail Address

Nationality

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 6 (2016), | ssue No. 01 (JANUARY) | SSN 2231-5756

10.
11.

NOTES:

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf.
version is liable to be rejected without any consideration.

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/
Education/Psychology/Law/Math/other, please specify)

c) Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t.
to the manuscript.

d) The total size of the file containing the manuscript is expected to be below 1000 KB.

e) Abstract alone will not be considered for review and the author is required to submit the complete manuscript in the first
instance.

f)  The journal gives acknowledgement w.r.t. the receipt of every email within twenty four hours and in case of non-receipt of
acknowledgment from the journal, w.r.t. the submission of manuscript, within two days of submission, the corresponding author
is required to demand for the same by sending a separate mail to the journal.

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except the covering letter and the
cover page of the manuscript, in the manner as mentioned in the guidelines.

MANUSCRIPT TITLE: The title of the paper should be bold typed, centered and fully capitalised.

AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and
email/alternate email address should be given underneath the title.

ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any.

ABSTRACT: Abstract should be in fully italicized text, ranging between 150 to 300 words. The abstract must be informative and explain
the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full.

KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic
order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except
special words e.g. name of the Countries, abbreviations.

JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at
www.aeaweb.org/econlit/jelCodes.php, however, mentioning JEL Code is not mandatory.

MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free
from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end.

HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading.
SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.
MAIN TEXT:

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE:

INTRODUCTION
REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES
HYPOTHESIS (ES)
RESEARCH METHODOLOGY
RESULTS & DISCUSSION
FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS
LIMITATIONS
SCOPE FOR FURTHER RESEARCH
REFERENCES
APPENDIX/ANNEXURE

The manuscript should preferably range from 2000 to 5000 WORDS.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT vi

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 6 (2016), | ssue No. 01 (JANUARY) | SSN 2231-5756

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self explained, and titles must be above
the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred
to from the main text.

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, horizontally centered with equation/formulae
number placed at the right. The equation editor provided with standard versions of Microsoft Word should be utilised. If any other
equation editor is utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that
does not have the editor.

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined
on its first use in each section: Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections.

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised
references in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing. Also check to make sure
that everything that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the
references as per the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.

. Use (ed.) for one editor, and (ed.s) for multiple editors.

J When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending
order.

. Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

. The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters,

dissertations, reports, working papers, unpublished material, etc.
. For titles in a language other than English, provide an English translation in parenthesis.

. Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate
some specific point, which may be placed in number orders after the references.

BOOKS
. Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
. Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited
by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.

JOURNAL AND OTHER ARTICLES

. Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities,"
Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management
Association, New Delhi, India, 19-23

UNPUBLISHED DISSERTATIONS
. Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

. Always indicate the date that the source was accessed, as online resources are frequently updated or removed.
WEBSITES
d Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT vii

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 6 (2016), | ssue No. 01 (JANUARY) | SSN 2231-5756
HOUSING LOAN SCHEME: A STUDY ON ICICI HOUSING LOAN BENEFICIARIES IN TENKASI TALUK,
TAMILNADU

A. KENNEDY
ASST. PROFESSOR
DEPARTMENT OF COMMERCE
ST. JOSEPH’S COLLEGE
JAKHAMA

The present study shows that in India, a chronic shortage of housing units for the urban areas for 2012 is estimated at 18.78 million units mainly in urban areas.
The shortage was broadly attributed to congestion (15 million) followed by obsolescence (2 million) and homelessness (1 million). The government of India through
National Housing Bank, Commercial Banks and other Co-operative Banks extend at concessional rate of interest for the low income groups and economically weaker
sections for acquisition/construction houses. This strategy can reduce the shortage of dwelling units in India. The ICICI bank which is endowed with more funds,
modern technology and simplified procedure may cater to the needs of rural housing demands. For this purpose, all the housing finance banks and companies are
still to simplify the procedure of housing loans scheme and provide information to prospective borrowers through this measure the economy of India and standard
of living of people will improve.

KEYWORDS

ICICI bank, Housing loan, housing loan beneficiaries.

INTRODUCTION
ne segment in the financial sector that has bucked the economic trend is housing finance. Home buyers are flooded with plethora of options and freebies
that they can hardly resist. Today, the metros witness a number of HFC- sponsored property shows and loan meals. This segment has come a long way
since the establishment of the first housing finance company in 1978. It was H.T. Parekh who had the vision of realise the need for a specialized mortgage
finance company in India. Though there were intermediaries such as the state co-operative housing banks and societies, housing finance did not reach out to a
large number of households. Most households would finance their acquisition through borrowing from their provident fund or employers or friends or relative or
selling their personal assets.
After the National Housing Bank Act 1987, was passed, NHB came into existence as a subsidiary of the Reserve Bank of India (RBI) to regulate housing finance
companies and provide them with refinancing to supplement their fund requirements. At present, there are 31 NHB approved housing finance companies in India.
The public sector banks were allowed for providing housing loans directly to retail clients only in 1998, following modifications in RBI guidelines. Earlier, the public
banks could provide housing loans only through subsidiaries.
ICICI Home Finance Company Limited (the Company) is a public company domiciled in India and incorporated under the provisions of the Companies Act, 1956.
The Company is engaged in providing financial assistance for specified interest & maturity to person/persons for the purpose to acquire, construct, erect, improve,
extend, alter, repair, renovate, develop any house, flats or buildings or any form of real estate or any part or portion thereof. The Company is also providing
financial assistance to any person for specified purpose against the security of any immovable property. The Company is also engaged in providing advisory,
consultancy, broking in property service, sourcing and servicing home loans.

OBIJECTIVES OF THE STUDY

The main objective of the study is to bring out the service offered by the housing finance companies and the opinions of housing finance borrowers. Hence the
following specific objectives are framed.

1.  To study the terms and conditions and service provided by housing finance companies.

2 To bring out the demographic profile of housing finance companies.

3. To find out the housing finance beneficiaries satisfaction and problems with respect to service provided by the housing finance companies.

4. To suggest the measures for improving the service facilities by housing financing banks.

HYPOTHESIS
Hi : There is no significant difference between tow income groups of housing loan beneficiaries’ perception about customer service problem.
H: : There is no significant difference between tow income groups of housing loan beneficiaries’ perception about loan amount collection method problem.

METHODOLOGY
SOURCES OF DATA
This study is based on both primary and secondary data. Secondary data are collected from newspaper reports, journals and also from internet. The primary data
collected from housing loan borrowers of ICICI bank spread across Tenkasi Taluk in Tamilnadu.
SAMPLE DESIGN
In order to study the opinions of housing loan borrowers about the services provided by the housing finance companies, a convenient sampling is selected, due to
non availability list of housing loan borrowers. These companies keep their borrowers list confidential. Hence the researcher is compelled to choose the sample
through convenient sampling.
ANALYSIS FOR THE STATISTICAL TOOLS USED
In this study, the percentage is used to explain most of the data and charts and pie diagram also used in appropriate place in order to highlight the important data
chi square statistic.

2_ < Jo—fe)?
X=2 =7
Where

fo =an observed frequency

f. =an expected frequency

X? = chisquare

S = sigma symbol meaning “the sum of”
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REVIEW OF LITERATURE

This chapter reveals the relevant literature studied on housing and housing loan by different authors and researchers from time to time. lyengar (2000) in his
study, housing a complex inter play of socio economic and technological issues revealed that the aim of any housing police is to create homes and not just construct
buildings. The socio, economic and technical fronts in the housing product led to the satisfaction of the customer. Mistry (2002) listed the main reason for growing
demand for housing in India. A house cost just about 3 to 3.5 times an individual annual salary as against 15-20 times, more than a decade ago. Prices of property
had declined overtime and had become fairly stable in recent times. In addition, interest rates on housing loans had declined. The government had been offering
attractive taxes incentives to buy houses. Rajiv Sabharwal (2002) found that the customers in housing finance were seeking more than just a loan; they sought
convenience in the entire process of acquiring a home as well as the finance for it. The aim of the housing finance companies was to help the customers to make
the process seamless by offering the services like selection of property, documentation and loans. Anilk., Khandelwal (2002) pointed out that the things in housing
finance were moving certainly in favour of customers. Not only had home loans become cheaper, but they also had come with a host of value added service
including property identification. The boom in the housing market was due to increased urbanization and demand for urban housing, improved repayment
capabilities, viewing housing as a preferred asset and the fiscal incentives granted by the government of India. Nambirajan (2000) listed out the choices available
with the prospective buyers of the residential houses at bottom rates and at low rate of interest on housing loans, along with the huge concessions available in
income tax. This was really a boon to general public especially from low and middle income groups. Sudhir Choksey (2002) pointed out that the banks and the
housing finance companies had predominantly been targeting the salaried segment and the business class for home loans. The companies had also started
designing specific products keeping in mind niche markets and varied segments of the society since the customers had become aware of the intense competition
among the housing finance companies.

RESULT OF ANALYSIS OF DATA
In this chapter the collected data on housing loan scheme have been analysed and interpreted to draw important findings and conclusion. In this regard the
following factors of housing loan scheme have been tabulated and the results have been arrived.

TABLE 1: AGE GROUP OF RESPONDENTS

Age group Income Group (Rs.) Total

Below 200000 | Above 200000
Below 30 | 4 (5%) 7 (8.5%) 11 (13.75%)
30-40 23 (28.75%) 12 (15%) 35 (43.75%)
40-50 6 (7.5%) 14 (17.5%) 20 (25%)
50-60 7 (8.5%) 7 (8.75%) 14 (17.25%)
Total 40 (50%) 40 (50%) 80 (100%)

TABLE 2: INCOME SLAP PER ANNUM

Particulars

Income Group

Total

Below 200000

Above 200000

Up to 1,00,000

15 (18.75%)

15 (18.75%

1,00,000 - 2,00,000

25 (31.25%)

25 (31.25%

2,00,000 - 3,00,000

23 (28.75%)

23 (28.75%

3,00,000 & Above

17 (21.25%)

17 (21.25%

Total

40 (50%)

40 (50%)

80 (100%)

The above table shows that out of 80 respondents, 43.75% of the respondents come under the category of 30-40, 25% of respondents come under the category
40-50, 17.5% of the respondents come under the category of 50 & above and the remaining 13.75% of respondents come under the category of below 30.

The income group of ICICI housing loan respondents have been studied and reported in the above table. It can be seen that around 31.25% of respondents come
under the category of “Rs. 1,00,000 to 2,00,000” per annum and 28.75% of respondents come under the category of “Rs. 2,00,000 to 3,00,000”. 21.25% of
respondents come under the category of “Rs. 3,00,000 and above” and the remaining 18.75% respondents come under the category of up to “Rs. 1,00,000”.

TABLE 3: CATEGORY OF LOAN AMOUNT OF RESPONDENT

Loan Amount Income Group (Rs.) Total

Below 200000 | Above 200000
1,50,000 — 3,00,000 | 13 (16.25%) 14 (17.5%) 27 (33.75%)
3,00,000 —5,00,000 | 15 (18.75%) 12 (15%) 27 (33.75%)
5,00,000 — 7,00,000 10 (12.5%) 8 (10%) 18 (22.5%)
7,00,000 —10,00,000 | 2 (2.5%) 2 (2.5%) 4 (5%)
Above 10,00,000 - 4 (5%) 4 (5%)
Total 40 (50%) 40 (50%) 80 (100%)

The above table shows that 67.5% of the respondents come under the category of Rs. 1, 50,000 to 5,00,000 loan amount group, 22.5% of the respondents come
under the category of Rs. 5,00,000 to 7,00,000 of loan amount group and the remaining 10% of the respondents come under the category of Rs. 7,00,000 to
10,00,000 of loan amount.

TABLE 4: ACCORDING TO YOU WHAT FACTORS MOTIVATE YOU TO TAKE HOUSING LOAN FROM ICICI BANK

Particulars Income Group (Rs.) Total

Below 200000 | Above 200000
Lowest Interest 18 (22.5%) 10 (12.5%) 28 (35%)
Prompt Service 5 (6.25%) 8 (10%) 13 (16.25%)
Easy Procedure 10 (12.5%) 9(11.25%) 19 (23.75%)
Liberal in Allocating | 3 (3.75%) 7 (8.75%) 10 (12.5%)
Loan Amount 4 (5%) 6 (7.5%) 10 (12.5%)
Total 40 (50%) 40 (50%) 80 (100%)

ICICI housing loan respondents have been asked to give their opinion about the reason of motivation. These opinions are reported in the table. The table shows
that out of 80 respondents, 35% of the respondents cited “Lowest Interest”, 23.75% of respondent cited “Easy Procedure”, 16.25% of respondent cited “Prompt
Service”, and remaining 25% of respondent cited “Liberal in allocating and loan amount” as the reason for borrowing housing loan from ICICI bank.
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TABLE 5:

ICICI HOUSING FINANCE: INTRODUCER

Particulars

Income Group (Rs.)

Below 200000

Above 200000

Total

Advertisement

19 (23.75%)

10 (12.5%)

29 (36.25%)

Friends 10 (12.5%) 6 (7.5%) 16 (20%)
Agent 9(11.25%) 19 (23.75%) 28 (35%)
Relatives 2 (2.5%) 5 (6.25%) 7 (8.75%)
Total 40 (50%) 40 (50%) 80 (100%)

ICICI housing loan respondents have been asked to give their opinion about the introducer. These opinions are reported in the table. The table shows that the out
of 80 respondents, 36.25% of the respondents suggested “Advertisement”, 35% of respondents suggested “Agent”, 20% of respondents suggested “Friends” and
the remaining 8.75% of respondents suggested “Relatives” as introducer of ICICI housing finance scheme.

TABLE 6: CHARGE OF INTEREST RATE

Interest Rate Income Group (Rs.) Total
Below 200000 | Above 200000

Agree 10 (12.5%) 8 (10%) 18 (22.5%)
Strongly Agree 12 (15%) 24 (30%) 36 (45%)
Disagree 2 (2.5%) 1(1.25%) 3 (3.75%)
Strongly Disagree 6 (7.5%) 1(1.25%) 7 (8.75%)
Neither Agree nor Disagree | 10 (12.5%) 6 (7.5%) 16 (20%)
Total 40 (50%) 40 (50%) 80 (100%)

ICICI housing loan respondents have been asked to give their opinion about the interest rate of ICICI bank. These opinions are reported in the table. The table
shows that out of 80 respondents, 45% of the respondents “Strongly Agreed”, 22.5% of respondents “Agreed”, 20% or respondents “Neither Agreed nor
Disagreed”, and the remaining 12.5% of respondents “Disagreed or Strongly Disagreed” of interest rate Charged for ICICI housing finance scheme.

Hypothesis Testing

Hi Problem of Customer Service

Calculated value = 1.308

TABLE 7
Problem Income Group (Rs.) Total
Below 200000 | Above 200000
No Problem 24 (30%) 22 (27.5%) 46 (57.5%)
Less Problem 10 (12.5%) 8 (10%) 18 (22.5%)
More Problem | 6 (7.5%) 10 (12.5%) 16 (20%)
Total 40 (50%) 40 (50%) 80 (100%)

The table value at 2 degree of freedom at 5% level of significance =5.991

Hi: There is no significant difference between two income groups of housing loan beneficiaries’ perception about customer service.

As the calculated value of Chi-square (1.308) is less than the table value of Chi-square (5.991), the null hypothesis is accepted. Therefore there is no significant
difference between two groups of housing loan beneficiaries’ perception about customer service.
Hz Problem on Collection Method of Loan Amount

TABLE 8
Problem Income Group (Rs.) Total
Below 200000 | Above 200000
No Problem 16 (20%) 25 (31.25%) 41 (51.25%)
Less Problem 14 (17.5%) 10 (12.5%) 24 (30%)
More Problem | 10 (12.5%) 5(6.25%) 15 (18.75%)
Total 40 (50%) 40 (50%) 80 (100%)

Calculated value = 4.306

The table value at 2 degree of freedom at 5% level of significance =5.991

Hz: There is no significant difference between two income groups of housing loan beneficiaries’ perception about loan amount collection method.

As the calculated value of Chi-square (4.306) is less than the table value of Chi-square (5.991), the null hypothesis is accepted. Therefore there is no significant
difference between two groups of housing loan beneficiaries’ perception about loan amount collection method.

SUGGESTIONS

1. Housing loan is provided mostly to government employees and fixed income groups people because of stable repaying capacity of loan. The business people
and private employees may also be given in future so that the housing loan scheme would be popular amount all walks of life.

2. Tow third of housing loan beneficiaries are borrowing loan less than Rs. 5,00,000. In future, the ICICI bank may be disbursing more amount of loan by releasing
certain eligibility criteria.

3. Some of the members observed that the interest rates are suddenly changed after granting the loan. The bank should clearly communicate the rate of
interest at the time of granting loan and the future fluctuation of interest.

4.  The documentation procedure is still to be simplified so that even the less educated people can easily understand and approach the bank for housing loan.

CONCLUSION

In India, a chronic shortage of housing units for the urban areas for 2012 is estimated at 18.78 million units mainly in urban areas. The shortage was broadly
attributed to congestion (15 million) followed by obsolescence (2 million) and homelessness (1 million). The government of India through National Housing Bank,
Commercial Banks and other Co-operative Banks extend at concessional rate of interest for the low income groups and economically weaker sections for
acquisition/construction houses. This strategy can reduce the shortage of dwelling units in India.

The ICICI bank which is endowed with more funds, modern technology and simplified procedure may cater to the needs of rural housing demands. For this purpose,
all the housing finance banks and companies are still to simplify the procedure of housing loans scheme and provide information to prospective borrowers through
this measure the economy of India and standard of living of people will improve.
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