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RURAL HEALTHCARE MANAGEMENT

BHARATHI N.R
LECTURER
INIMS COLLEGE
BANGALORE

N.SURESH
DEAN
FACULTY OF MANAGEMENT & COMMERCE
MS RAMAIAH UNIVERSITY OF APPLIED SCIENCES
BANGALORE

SUKANYA HEGDE
DIRECTOR
INIMS COLLEGE
BANGALORE

Healthcare is one of India’s largest sectors, in terms of revenue and employment, and the sector is expanding rapidly. Indicators
such as infant mortality rate, maternal mortality ratio, life expectancy at birth, malnutrition, etc., have improved significantly over
the last few decades; they remain far below that of countries at similar stage in their economic growth. Furthermore, within the
country, there are significant disparities in healthcare infrastructure, spending, and outcomes across states and between urban
and rural areas. In order to remove the disparity in the progress of healthcare and to bring health care services in rural, health
policy envisages a three tier structure comprising the primary, secondary and tertiary health care facilities to reach the people. The
primary tier is designed to have three types of health care institutions, Viz., Sub-Centre (SC), Primary Health Centre (PHC), and a
Community Health Centre (CHC) as referral centre for every four PHCs. The study was conducted to analyze and evaluate the Rural
Healthcare System in India with the objectives to analyse the trends in progress of Rural Healthcare System and its relation with
its progress in the selected states viz., Assam, Himachala Pradesh, Madhya Pradesh, Odessa, Rajasthan and Uttara Pradesh which
were selected among 18 states considered as the states with weak healthcare indicators/ infrastructure by National Rural
Healthcare Mission. The analyses were made considering Public Healthcare Indicators for Sub-centres with reference to facilities.
The study reveals that there is a significant difference among the progress of states in Sub-Centre (SC) indicating that there is no
homogeneity in the Progress of development in Rural Healthcare in India. The study also shows that all Healthcare Centres confirms
that Progress of Rural Healthcare in India had a strong relation with progress of Healthcare Centres. When progress of healthcare
indicators of in Sub-centres of each states are compared with that of India, results reveals that, two healthcare indicators among
viz.,, ANM quarters and ANM living in Quarters are weak in entire Rural India. Similarly, The study brings out the fact that the
Healthcare Units have not been able to deliver the intended health care and medical services to the people in the rural areas
because of weak facility parameters. The constraints to utilization of their services as identified are the inadequacies in
infrastructure, non-availability of medical specialists and para medical staff and non-functional complementary facilities.
Suggestions were made to find the strategies to streamline the progress of Rural Healthcare System in Sub-centres so as to ensure
the availability, adequacy and functionality of health infrastructural facilities including the medical and para-medical staff in
Healthcare Units.
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CONSUMER DECISION MAKING STYLES: A REVIEW

POORNIMA D
RESEARCH SCHOLAR
VIT BUSINESS SCHOOL
VELLORE INSTITUTE OF TECHNOLOGY
VELLORE

DR. ASHOK D
PROFESSOR & DEAN
VIT BUSINESS SCHOOL
VELLORE INSTITUTE OF TECHNOLOGY
VELLORE

Consumer decision making styles help in understanding and recognizing the factors which influence a consumer’s purchase
decision. This review article related to consumer decision making styles would give an understanding of how the Consumer Style
Inventory (CSl) has been put to use in order to study the consumer decision making styles in the past 30 years since its formulation
in 1986. In spite of various differences existing between people of different nationalities, the CSI study has indicated that this
instrument can be used across nations with modifications. In this review article we have explained how a scale specific to decision
making styles related to sports products have been developed and validated gradually. Likewise further research is necessary to
develop CSI specific to a product, CSI specific to a culture, CSl specific to a country, CSI specific to a demographic factor like gender
etc., and so on.
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A STUDY ON SITUATIONAL FACTORS INFLUENCING PREFERENCE OF
CUSTOMERS SHOPPING IN RETAIL MALLS WITH REFERENCE TO COIMBATORE
CITY

DR. K. SHANMUGA SUNDARAM
PRINCIPAL
CHIKKANNA GOVERNEMNT ARTS COLLEGE
TIRUPPUR

M. PARAMESWARI
ASST. PROFESSOR
PG & RESEARCH DEPARTMENT OF COMMERCE WITH CA
HINDUSTHAN COLLEGE OF ARTS & SCIENCE
COIMBATORE

With the tastes and preferences of the consumers, Retail industry in India is getting more popular and getting organized in the
current scenario. Great shift that ushered in the Indian Retail Revolution was the eruption of Malls across all regional markets.
Now at its peak, the mall culture actually brought in the organized format for retailing in India which was absent earlier. Today’s
market is driven and dominated by consumers. It is not easy to predict the complex mind of the consumers as each individual is a
unique product of genetics, environment and experience. For this reason, the buyer’s mind has been categorized as a black box,
which should be opened by the seller in his favour to be a successful marketer. Businesses often try to influence a consumer’s
behaviour with things they can control such as the layout of a store, music, grouping and availability of products, pricing, and
advertising. Some of the factors results in a temporary influence and others are long lasting. This study considers many reasons—
personal, situational, and social—why people shop for mall products, buy and use them, sometimes become loyal customers, and
then dispose of them.
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PARTICIPATION OF GUJJAR AND BAKERWAL IN JAMMU AND KASHMIR
POLITICS
(WITH SPECIAL REFERENCE TO ANANTNAG AND KULGAM DISTRICTS)

AZHAR UD DIN
RESEARCH SCHOLAR
VIKRAM UNIVERSITY

UJJAIN

DR. JAGDISH NIGAM
PRINCIPAL
GOVERNMENT GIRLS COLLEGE
NAGDA

Issues of Tribal’s are of great importance in contemporary times. At present more importance is given to tribal issues because they
have been marginalised for so long. Throughout most of human history there has existed a great difference in relations of power
between general and tribal communities. Thus there exists a major agenda to be addressed in order to overcome tribal invisibility,
marginalisation and subordination. Tribal’s has now become a critical category for analysis in all fields social, economic, religious,
cultural and political. Many current issues in debate and researches are being carried about tribal’s their status and role in society,
politics and economy are influenced by historical, cultural and other factors. In this paper an attempt has been made to know the
role of Gujjar and bakerwal in the political arena and political consciousness in Jammu and Kashmir especially in Anantnag and
Kulgam district, to examine the causes responsible for low level participation of Gujjar and Bakerwal in politics. To highlight the
trend in the recruitment of Gujjar and Bakerwal candidates by political parties for contesting elections and the constraints faced
by Gujjar and Bakerwal in performing their role in electoral politics especially panchayat in Jammu and Kashmir.
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IMPACT OF INVESTOR AWARENESS PROGRAM ON PROSPECTIVE INVESTORS
IN THE INDIAN STOCK MARKET

S.PERIYASAMY
RESEARCH SCHOLAR
DEPARTMENT OF MANAGEMENT STUDIES & RESEARCH
KARPAGAM ACADEMY OF HIGHER EDUCATION
COIMBATORE

DR. M. ASHOK KUMAR
PROFESSOR & HEAD
DEPARTMENT OF MANAGEMENT STUDIES & RESEARCH
KARPAGAM ACADEMY OF HIGHER EDUCATION
COIMBATORE

Liberalisation, Privatisation and Globalisation (LPG) since 1990 has helped our economy to have attain 7t place in the world. It is
evident from recent economic growth that Indian corporates scaled new heights in their respective fields. It is inevitable that market
capitalisation of listed companies in Indian stock exchanges contribution measured at 67.97 as on 2012 data available with world
bank shows that markets plays immense role in economic development by facilitating corporates to generate the required capital
for their projects. Most of the Flis see Indian market as the Investment Avenue for good returns. The ease of doing business, tax
advantage, availability of resources and customer support have made India a heavenly place for Flls to invest whereas retail
participation has been shrinking in the past two decades despite various initiatives by the Government of India and Stock Market
Regulators along with the market intermediaries. Investor Awareness Program, as one of the initiative to educate and protect
investors has helped mobilising Per Capita/Individual Savings into direct investment. It has been ascertained that the total number
of retail investors is much less than 1% of the total Indian population as on 2015. However, relatively low participation of retail
investors in the corporate sector continues to be a cause of concern which needs to be addressed at the earliest. This study examines
the impact of Investor Awareness Program and its impact on prospective investors in India.
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BLACK MONEY IN INDIA: A SOCIAL PROBLEM IN INDIA

DR. NIKHIL RANJAN AGARWAL
HEAD
DEPARTMENT OF COMMERCE
WILSONIA DEGREE COLLEGE
MORADABAD

India is a land of irony- it is the land of poorest of poor and richest of rich. One such irony is black money. On one hand we have
such poor population which can’t sustain itself and cannot even afford one meal per day and on the other hand we have people
who have riches stashed which if valued, would be more than GDP of a small nation. Another irony is black money. According to
various reports, Indians have more black money stashed in foreign assets than any other country. In every budget, government
reiterates its promise of bringing back the black money but bitter truth is, black money is not curbed properly. This paper tries to
identify the various avenues which lead to black money generation, existing laws and policy regarding black money and some steps
to trace, control the quantum and circulation of black money. The present paper also helps to know about present status of black
money in India and its Impact on economy.
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AN EMPIRICAL APPROACH TO INVENTORY COST REDUCTION

R. JAYARAMAN
PROFESSOR (OPERATIONS MANAGEMENT)
SP JAIN INSTITUTE OF MANAGEMENT & RESEARCH
BHAVANS CAMPUS
MUNSHI NAGAR

Five different inventory classification system have been described in literature and used by companies in practice. While many
companies seem to prefer the ABC system for inventory management others use the FSN or the VED for spares inventory
management. A closer examination of the five systems has yielded some fresh light on the way to manage and control inventory
costs. This paper describes an empirical approach which has been adopted for the first time to compare the performance of each
of the inventory classification system in terms of the total stocking cost which yields some surprising results. What is evident is that
the “most popular” system, ABC, could lead to the highest inventory cost.
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THE INFLUENCE OF BRAND LOYALTY TOWARDS THE PURCHASE OF COSMETICS
IN CHENNAI

V. NITHYA
RESEARCH SCHOLAR
BHARATHIAR UNIVERSITY
COIMBATORE

DR. A. KUMUDHA
PROFESSOR
PSGR KRISHNAMMAL COLLEGE FOR WOMEN
COIMBATORE

This study examines the Brand Loyalty towards the various factors trust, value, satisfaction, and price that influences the Brand
loyalty in Chennai. The customers how do they prefer the cosmetic brand and their insight of being loyal to the cosmetic brand.
Hypotheses are posited and in order to empirically test them The 60 female cosmetic users were the respondents of the survey
study. It concludes that the women in Chennai have a perceived value for the cosmetic brands that stands to be the primary factor

for them being brand loyal.
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ROLE OF INFORMATION AND COMMUNICATION TECHNOLOGY (ICT) IN
EFFECTIVE IMPLEMENTATION OF CRM PRACTICES

DR. U. KANAKA RAO
ASSOCIATE PROFESSOR
DEPARTMENT OF BUSINESS MANAGEMENT
SWARNA BHARATHI INSTITUTE OF SCIENCE & TECHNOLOGY
KHAMMAM, TELANGANA, INDIA

DANDA. UDAYA SHEKHAR
ASST. PROFESSOR
DEPARTMENT OF BUSINESS MANAGEMENT
MADAWALABU UNIVERSITY
ETHIOPIA

In this present paper an attempt is made to understand and analyze Role of information and communication technology (ICT) in
effective implementation of CRM practices Information and Communications Technology (ICT) is often used as an extended
synonym for information technology (IT), but it is a more specific term that stresses the role of unified communications and the
integration of telecommunications such as telephone lines and wireless signals, computers as well as necessary enterprise
software, hard ware, storage, and audio-visual systems, which enable users to access, store, transmit, and manipulate the
information. Retaining customers will lead to the creation of sustained competitive advantage and improved profitability for the
company. Information technology acts as an enabler in the whole process.
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INDIAN BANK EMPLOYEES’ PERCEPTION OF E-BANKING: AN EMPIRICAL
INVESTIGATION

DR. LAKSHMINARAYANA BHAT A
ASSOCIATE PROFESSOR
BESANT EVENING & WOMEN'’S COLLEGE
MANGALORE

Of late the banking industry has undergone rapid changes characterised by a series of fundamental developments all over the
world including India. Most significant among them is the advancement in information technology as well as communication
systems. The major objective of the study has been to analyse the perceived level of satisfaction of the employees with the
introduction of ICT in the banking sector. This study is restricted to the employees in the banks and the geographical area is confined
to Dakshina Kannada (DK) District in Karnataka State. The employee respondents from the Corporation Bank, the Karnataka Bank
Ltd and the Axis Bank Ltd., chosen at random have been interviewed aiming at gathering primary information. The primary data
were gathered through a field survey, using structured pre-tested Interview Schedules, from the bank employees working in the
study area of DK district. The employees in the banks are satisfied with the development of the ICT in the banks. The employee
respondents prefer E-banking over traditional banking.
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WORK MOTIVATION OF B. Ed. COLLEGE TEACHERS IN RELATION TO SOME
DEMOGRAPHIC VARIABLES

SHEIKH AABID AZAD
RESEARCH SCHOLAR
DEPARTMENT OF EDUCATION
ANNAMALAI UNIVERSITY
ANNAMALAI NAGAR

DR. P.N.NATARAJ
ASSOCIATE PROFESSOR
DEPARTMENT OF EDUCATION
ANNAMALAI UNIVERSITY
ANNAMALAI NAGAR

In the present study, the investigators intended to compare the work motivation of B.Ed college teachers with respect to some
demographic variables. Work motivation was treated as dependent variables. The independent variables comprised of gender,
type of college, teaching experience and educational qualifications. For the purpose of investigation, descriptive survey method
was employed. The sample comprised of 300 B.Ed college teachers working in colleges located in Kashmir division affiliated to
University of Kashmir and was selected by Random sampling technique. A Work Motivation Scale by Dr. K. G. Agrawal was used in
the study. The obtained data was analyzed using means, S.D’s and t-test. The findings of the study revealed: i) There is no significant
difference in work motivation between male and female B.Ed college teachers. ii) There is no significant difference in work
motivation among B.Ed college teachers who are working in different types of colleges. iii) There is no significant difference in work
motivation among B.Ed college teachers in their teaching experience.iv) There is no significant difference in work motivation among
B.Ed college teachers in respect of their educational qualification.
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IMPACT ASSESSMENT OF MICRO FINANCE ON WOMEN EMPOWERMENT

DEEPIKA GAUTAM
RESEARCH SCHOLAR
DEPARTMENT OF COMMERCE
HIMACHAL PRADESH UNIVERSITY
SHIMLA

DR. O.P VERMA
ASSOCIATE PROFESSOR
DEPARTMENT OF COMMERCE
HIMACHAL PRADESH UNIVERSITY
SHIMLA

Microfinance across the globe is being practiced as a tool to mitigate poverty and chiefly as an empowerment tool to strengthen
the rural women. The paper has uniquely established that microfinance in Himachal Pradesh have been significantly successful in
achieving the objective of economic development of the rural women. The present paper aims to see the noteworthy impacts of
financial inclusion on personal, social, family and political empowerment besides economic empowerment. Microfinance play a
significant role at creating efficient and effective institutional platforms of the rural poor enabling them to increase household
income through sustainable livelihood enhancement and improved access to financial services. Factor analysis has been used to
measure the relationship between the observed variables. The results of the study revealed that financial inclusion through
SHGs have had greater impact on economic, personal, social, family and political empowerment of the members.
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BRAND SELECTION CRITERIA FOR FMCG PRODUCTS: AN EMPIRICAL RESEARCH
ON RURAL CONSUMERS

DR. AJEET KUMAR SAHOO
ASST. PROFESSOR
PIMR
INDORE

AMIT ROY
BRAND MANAGER
PATRIKA
INDORE

DR. AMIT KUMAR
ASST. PROFESSOR
IBMR IPS ACADEMY
INDORE

The hair care market in India is estimated at around USS 200 million. Hair care products consist of hair oils, shampoos, conditioners
and hair colors. The shampoo market is the fastest growing item within personal product category. The India shampoo market is
estimated at around USS 550 million. As per the industry estimates, the urban market penetration of shampoo was about 40%
whereas in the rural market usage was of the order of 10 % of the total population. Thus, there is a considerable scope for expansion
by converting non-users. This paper examines various factors affecting the consumers’ buying behavior for various shampoo
products in Indian rural market; and attempts to assess the perception of rural consumers for them. The findings and the
implications of the study would not only help the shampoo producing companies and marketers but also set guide lines for future
research.
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FDI IN RETAIL: CHANGE AND CHALLENGE

SARVIOT DHUNNA
ASST. PROFESSOR
POST GRADUATE DEPARTMENT OF COMMERCE
KHALSA COLLEGE FOR WOMEN
LUDHIANA

Retailing involves a direct interface with the customer and the coordination of business activities from end to end- right from the
concept or design stage of a product or offering, to its delivery and post-delivery service to the customer. The Indian retail industry
is generally divided into two major segments — organized retailing and unorganized retailing. In 2010, the Indian retail market was
valued at 5435 billion of which the share of modern retail was 7 per cent. The sector is expected to grow to 5535 billion by 2013
with the share of modern retail at 10 per cent. FDI in retail sector is not allowed, it is only allowed up to 51 % in single brand and
government is still considering the opinion of allowing FDI in multi brand segment.100% FDI is allowed in cash and carry wholesale
and export trading, both wall mart and Carrefour have already entered in India in this segment. Many big giants like Wall mart,
Carrefour are waiting to earn their fortune in continuously growing market.FDI in retail sector will have both positive and negative
effect if allowed. Both organized and unorganized sector will face adverse competition from global players. With all the hurdles
that the recessional economy has posed to inhibit its smooth development, roadmap of FDI in retail sector is nevertheless very
encouraging; this needs to be implemented with a lot of caution and care.
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TRAINING PROGRAMME IN PRACTICE IN THE INDIAN STEEL INDUSTRY: A
COMPARATIVE ANALYSIS

DR. ITISHREE MOHANTY
ASST. PROFESSOR
KANAK MANJARI INSTITUTE OF PHARMACEUTICAL SCIENCES
CHHEND

DR. SMRUTI RANJAN RATH
DY. REGISTRAR (ACADEMIC & EXAMINATION)
NATIONAL INSTITUTE OF PHARMACEUTICAL EDUCATION & RESEARCH (NIPER)
HAJIPUR

Training is an inevitable part of every organization. Effective training practices helps in better decision making, target achievement,
motivation, team building, leadership development, learning environment etc. which helps in the development of a good
organizational culture. Further, effective training practices helps in building and sustaining profit, growth and achievement for a
longer period of time. Training programme is designed to help new employees to adjust to the workplace successfully and include
the formal ongoing efforts of organizations to improve the performance and self-fulfillments of employees. In the modern
workplace, these efforts have taken a broad range of applications, from training in highly specified job skills to long-term
professional developments, and are applicable to all sorts of employees ranging from line staff to the chief executive officer. For
the purpose of studying the importance of training programmes in the organizational context, RSP comes out to be the most
appropriate company with cultural and organizational heritage with a decade of successful and profitable legacy. The purpose of
this study is therefore to make an in depth analysis of the innovative way of training programmes being practiced in Rourkela Steel
Plant, vis-a-vis its parent organization the SAIL and other competing steel in India namely, Tata Steel and JINDAL.
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STAGES INVOLVED IN BAMBOO BASED ENTERPRISES IN DIMAPUR DISTRICT,
NAGALAND

DITALAK MPANME
RESEARCH SCHOLAR
DEPARTMENT OF MANAGEMENT
NORTH-EASTERN HILL UNIVERSITY
TURA CAMPUS
TURA

DR. KH. DEVANANDA SINGH
ASST. PROFESSOR
DEPARTMENT OF MANAGEMENT
NORTH-EASTERN HILL UNIVERSITY
TURA CAMPUS
TURA

The paper focuses on the profile of enterprise owners and stages involved in the development of bamboo based enterprises in
Dimapur District, Nagaland. By using Five Point Likert Scale, data was collected from 82 bamboo based enterprises in the area of
study and analyzed to draw a meaningful conclusion by using factor analysis. Out of the four different stages of enterprise
development namely survival stage, growth stage, maturity stage and recession stage, adopted in the study, the first two stages
of enterprise development were found among the bamboo based enterprises in the area of study.
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OPPORTUNITIES AND CHALLENGES IN SUPPLY CHAIN MANAGEMENT IN SMEs:
A CASE STUDY OF TEXTILE SECTOR IN INDIA

YASER JEBRIL ALMATARNEH
RESEARCH SCHOLAR
ALIGARH MUSLIM UNIVERSITY
ALIGARH

SAAD BIN AZHAR
RESEARCH SCHOLAR
ALIGARH MUSLIM UNIVERSITY
ALIGARH

The purpose of this paper is to review the literature on supply chain management (SCM) practices in small and medium scale
enterprises (SMEs) and outlines the key insights to identify the opportunities and challenges to supply chain management in textile
sector in India. The paper describes a literature-based research that has sought understand the issues of SCM for SMEs. The
methodology is based on critical review of research papers from high-quality, international refereed journals. Mainly, issues are
explored under three categories — supply chain integration, strategy and planning and implementation. This has supported the
development of key constructs and propositions for textile sector in India. Survival of textile sector will be determined first and
foremost by their ability to provide/produce more, at less cost, in less time, with few “defects”. The key to this is effective SCM. The
issue is much explored in the context of large enterprises but less attention is paid to SMEs. Paper aims to surface out some facts
for the same. The paper reports-classifies the literature and development of construct and propositions and the sector needs more
investment in E-business.
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A STUDY ON EDUCATIONAL ADJUSTMENT PROBLEMS OF ADOLESCENTS IN
RELATION TO THEIR ACADEMIC CLIMATE

SUMEET KHURANA
RESEARCH SCHOLAR
UNIVERSITY SCHOOL OF EDUCATION
G.G.S.I.P. UNIVERSITY
NEW DELHI

The present study aims at finding the gender difference in educational adjustment problems of adolescents and whether there is a
significant difference in educational adjustment problems of adolescents from good, average and poor academic climate. For this
purpose, a sample of 200 adolescents (100 girls and 100 boys) was randomly selected from Patiala and Bathinda cities of Punjab.
Academic climate description questionnaire (ACDQ) by M.L. Shah and Amita Shah (1988) and Adjustment inventory for school
students (AISS) by A.K.P. Sinha and R.P. Singh (1998) were used as tools for data collection. Analysis of results suggested significant
gender difference in educational adjustment problems of adolescents and adolescent boys face more educational adjustment
problems than adolescent girls. Results show that educational adjustment problems of adolescents differ in relation to their good,
average and poor academic climate. Adolescents perceiving academic climate to be good have significantly lower level of
educational adjustment problems than those perceiving it to be poor.
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GENDER EQUALITY: THE BATTLE FOR JUSTICE

HARPREET KAUR
RESEARCH SCHOLAR
DEPARTMENT OF LAW
PUNJABI UNIVERSITY
PATIALA

Worldwide, people are subject to persistent human rights violation because of their gender identity. These human rights violation
take many forms, from denials of the right to life, freedom from torture, and security of person, to discrimination in accessing
economic, social and cultural rights such as health, housing, education and right too work. Gender inequality refers to unequal
treatment or perceptions of individual based on their gender. It arises from differences in socially constructed gender role as well
as biologically through chromosomes, brain structure, and hormonal differences. Gender equality is Integral to a country’s
economic development. Gender based discrimination revels ugly face of the society. This issue is very old and is Global. Really it is
a travesty of all canons of social justice and equality for women who constitute half of the world’s population and work for two-
third of the world’s working hours and earn just one tenth of the world property and remain victim of Inequality and injustice. There
is a need to change the mind-set of the society. This paper will explore the actual socio legal condition of Indian Women and will
also focus on recent break through emerged in judicial arena in the realm of gender justice.
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CONSUMER’S PERCEPTION TOWARDS MAGGI NOODLES WITH SPECIAL
REFERENCE TO THE AREA OF TUTICORIN

S. MUTHU LAKSHMI
TRAINEE IN AUDITOR OFFICE
12D, MEEANKSHIPURAM, PILLAIYARKOVIL STREET, TUTICORIN

In the light of growing confusion due to an Indian Government laboratory detecting lead levels above permissible limits, Nestle
India announced that it would temporarily stop selling maggi noodles until the situation was resolved. Now that the orders of
Bombay high court have been compiled with Nestle India has made maggi noodles available for sale once again. Thus the present
study focus on consumer’s perception towards maggi noodles in Tuticorin.
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