
VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., Google Scholar, 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 4767 Cities  in 180 countries/territories  are visiting our journal on regular basis. 
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii 

CONTENTS 
Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. IMPACT OF FACEBOOK USAGE ON STUDENT ACADEMIC PERFORMANCE: THE CASE OF WOLLEGE 

UNIVERSITY 

V.P.S. ARORA & SARFARAZ KARIM 

1 

2. A STUDY ON THE IMPACT OF EMOTIONAL INTELLIGENCE ON QUALITY OF WORK LIFE AMONG WOMEN 

EMPLOYEES OF ITES COMPANIES WITH SPECIAL REFERENCE TO SELECTED COMPANIES IN COIMBATORE 

DISTRICT 

DR. S. GANESAN & SUKANYA.L 

7 

3. IMPACT OF VILLAGE INFRASTRUCTURE INITIATED BY KORBA COALFIELDS OF CHHATTISGARH (INDIA) ON 

VILLAGERS’ WAY OF LIVING 

A S BABU & SUKANTA CHANDRA SWAIN 

11 

4. REVENUE MANAGEMENT: A CASE STUDY OF BHARAT SANCHAR NIGAM LIMITED 

DR. U. PADMAVATHI 
18 

5. DIGITAL MARKETING – WAY TO SIGNIFICANCE 

SEMILA FERNANDES & VIDYASAGAR A. 
22 

6. PERFORMANCE MANAGEMENT IN SUGAR INDUSTRIES 

M. SARADADEVI & K. YASODA 
28 

7. FOREIGN DIRECT INVESTMENT INFLOWS, TECHNOLOGICAL INNOVATION, SUSTAINABLE DEVELOPMENT 

AND SKILLED HUMAN BEHAVIOR: A MULTIVARIATE GRANGER CAUSALITY STUDY – EVIDENCE FROM 

FRANCE 

DR. BHUMIKA GUPTA & DR. JASMEET KAUR 

32 

8. CONSTRUCTION OF INTER QUARTILE RANGE (IQR) CONTROL CHART USING PROCESS CAPABILITY FOR 

STANDARD DEVIATION 

DR. C. NANTHAKUMAR & S.VIJAYALAKSHMI 

35 

9. EQUITY SHARE PERFORMANCE OF AUTO MOBILE INDUSTRY IN BSE 

M. NIRMALA & P. PAVITHRA 
39 

10. TURN OF THE MONTH EFFECT IN INDIAN METAL SECTOR WITH SPECIAL REFERENCE TO BSE METAL INDEX 

J. SUDARVEL & DR. R. VELMURUGAN 
43 

11. ROLE OF MAHILA SAHKARI BANK IN WOMEN EMPOWERMENT 

DR. R. P. AGRAWAL & AJITA SAJITH 
46 

12. STRESS AMONG IT SECTOR EMPLOYEES 

SABARI GHOSH 
49 

13. MOBILE BANKING IN INDIA: A COMPARATIVE STUDY ON HDFC BANK AND AXIS BANK 

N. NEERAJA 
54 

14. LEADERSHIP REQUIREMENTS TO MANAGE GLOBAL BUSINESS 

DEEPA NATHWANI 
58 

15. A STUDY ON EMOTIONAL INTELLIGENCE AMONG TEACHERS IN PRIVATE SCHOOLS OF DINDIGUL DISTRICT 

DR. R. RADHIKA DEVI & SOUNDARYA.N. 
63 

16. A STUDY ON CONSUMERS OPINION TOWARDS ECO-FRIENDLY PRODUCTS WITH SPECIAL REFERENCE TO 

COIMBATORE CITY 

NITHYA M & T. RAHUL PRASATH 

67 

17. AN EVALUATION OF SERVICES BY DOCTORS PROVIDED BY PHARMACEUTICAL COMPANIES 

MENKA TRIPATHI & DR. PRATIBHA JAIN 
74 

18. OPPORTUNITIES AND CHALLENGES TO TOURISM INDUSTRY: A CASE STUDY OF JAMMU AND KASHMIR 

MUNEER A KHAN, SHAHNEYAZ A BHAT, SUHAIL A BHAT & MUDASIR AHMAD WAR 
79 

19. PERCEPTION OF STUDENT TOWARDS FATE AND LOCUS OF CONTROL AT HIGHER SECONDARY LEVEL: A 

STUDY IN PERCEPTION 

P. THANGARAJU 

83 

20. SOCIO ECONOMIC CONDITIONS OF HANDLOOM WEAVERS: A STUDY OF KARIMNAGAR DISTRICT 

ANKAM SREENIVAS & KALAKOTLA SUMAN 
85 

 REQUEST FOR FEEDBACK & DISCLAIMER 96 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii 

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 

FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 
 

FORMER CO-ORDINATOR 
DR. S. GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 
 

ADVISORS 
PROF. M. S. SENAM RAJU 

Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

 

EDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 
 

CO-EDITOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Engineering & Technology, Urjani 
 

EDITORIAL ADVISORY BOARD 
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv 

 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

 

ASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of I.T., Amity School of Engineering & Technology, Amity University, Noida 

PROF. A. SURYANARAYANA 
Department of Business Management, Osmania University, Hyderabad 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 

DR. S. TABASSUM SULTANA 
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

SURJEET SINGH 
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt. 

 

FORMER TECHNICAL ADVISOR 
AMITA 

Faculty, Government M. S., Mohali 
 

FINANCIAL ADVISORS 
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 

 

 

 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v 

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of Computer 

Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics; Tourism 

Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Governance; 

Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice; Auditing; 

Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; Financial 

Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics & Trade; 

International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development Studies; 

Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; Political 

Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; Management 

Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care 

Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; 

Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; 

Production/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; 

Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; 

Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; 

Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information 

Systems; Modeling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating 

Systems; Programming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 

submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

 

THE EDITOR 

IJRCM 

 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                   . 

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please 

specify) 

 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in one 

of your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language 

fully or partly, nor is it under review for publication elsewhere. 

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to their inclusion 

of names as co-authors. 

Also, if my/our manuscript is accepted, I agree to comply with the formalities as given on the website of the journal. The Journal has 

discretion to publish our contribution in any of its journals. 

 

NAME OF CORRESPONDING AUTHOR     : 

Designation       : 

Institution/College/University with full address & Pin Code   : 

Residential address with Pin Code     : 

Mobile Number (s) with country ISD code    : 

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No) : 

Landline Number (s) with country ISD code    : 

E-mail Address       : 

Alternate E-mail Address      : 

Nationality        : 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi 

NOTES: 

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf. 

version is liable to be rejected without any consideration. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/ 

Education/Psychology/Law/Math/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. 

to the manuscript. 

d) The total size of the file containing the manuscript is expected to be below 1000 KB. 

e) Abstract alone will not be considered for review and the author is required to submit the complete manuscript in the first 

instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email within twenty four hours and in case of non-receipt of 

acknowledgment from the journal, w.r.t. the submission of manuscript, within two days of submission, the corresponding author 

is required to demand for the same by sending a separate mail to the journal. 

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except the covering letter and the 

cover page of the manuscript, in the manner as mentioned in the guidelines. 

 

2. MANUSCRIPT TITLE: The title of the paper should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and 

email/alternate email address should be given underneath the title. 

4. ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any. 

5. ABSTRACT: Abstract should be in fully italicized text, ranging between 150 to 300 words. The abstract must be informative and explain the 

background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full. 

6. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order 

separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except special 

words e.g. name of the Countries, abbreviations.  

7. JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at 

www.aeaweb.org/econlit/jelCodes.php, however, mentioning JEL Code is not mandatory. 

8. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free from 

any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end. 

9. HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading. 

10. SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.  

11. MAIN TEXT:  

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESIS (ES) 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS   

 CONCLUSIONS 

 LIMITATIONS 

 SCOPE FOR FURTHER RESEARCH 

 REFERENCES 

 APPENDIX/ANNEXURE 

The manuscript should preferably range from 2000 to 5000 WORDS. 

 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vii 

 

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self explained, and titles must be above the 

table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from 

the main text.  

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, horizontally centered with equation/formulae number 

placed at the right. The equation editor provided with standard versions of Microsoft Word should be utilised. If any other equation editor 

is utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the editor. 

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined on its 

first use in each section: Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections. 

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references 

in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing. Also check to make sure that everything 

that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per the 

following: 

 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending 

order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, 

reports, working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parenthesis. 

• Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate some 

specific point, which may be placed in number orders after the references. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by 

David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal 

of Urban Economics, Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, 

New Delhi, India, 19–23 

UNPUBLISHED DISSERTATIONS  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES 

• Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

55 

MOBILE BANKING IN INDIA: A COMPARATIVE STUDY ON HDFC BANK AND AXIS BANK 
 

N. NEERAJA 

ASST. PROFESSOR 

DEPARTMENT OF MANAGEMENT STUDIES 

D. N. R. COLLEGE 

BHIMAVARAM 

 

ABSTRACT 
Mobile banking is referred to as a platform that enables the customers to access financial services. Mobile banking is a subset of banking as it allows every one 

easy to access their banking activities. Mobile banking system is having rapid growth in India. The study compares the performance of Axis bank and HDFC bank in 

the area of mobile banking. The study deals with only secondary data. Information regarding mobile banking has been collected from various types of literature 

and the required data from the RBI website. The study mainly deals with simple tools like percentage analysis, compound monthly growth rate and monthly average 

(mean). The study reveals that the Axis and HDFC bank have taken effective steps in implementing the mobile banking services to their customers and month by 

the month the volume and the value of transactions are increasing steadily. 

 

KEYWORDS 
mobile banking, RBI, customers. 

 

INTRODUCTION  
nformation technology has shrunken the world, as a result of which, time and distance have become non-entities. It has enveloped every aspect of life. 

Today, most of the people adopt new generation technologies. Recent innovations in telecommunications have enabled the launch of new access methods 

for banking services through various e- channels like, ATMs, credit/debit cards, internet banking, mobile banking, Tele - banking, EFT etc. One of these is 

mobile banking; whereby a customer interacts with a bank via mobile phone.  

 Mobile Banking refers to provision of banking and financial services with the help of mobile telecommunication devices. The scope of offered services may include 

facilities to conduct bank transactions, to administer accounts and to access customized information. After the launch of mobile banking, transactions have seen 

some growth. Still mobile banking has a long way to go as, majority of customers prefer banking in traditional ways. Most of the customer’s problem is that they 

are not well educated and not aware of the technological innovations either direct or indirect. Internet banking and Mobile banking has become the self-service 

delivery channel that allows banks to provide information and offer services to their customers with more convenience via the web services technology. The new 

world of electronic banking is changing day by day. It is important to understand the customer’s perception on mobile banking. 

Mobile Banking means a financial transaction conducted by logging on to a banks website using a cell phone, such as viewing account balances, making transfers 

between accounts, or paying bills. It is a term used for performing balance checks, account transactions, payments, credit applications etc. via a mobile device 

such as a mobile phone. In recent time Mobile banking is most often performed via SMS or the Mobile Internet but can also use special programs called clients 

downloaded to the mobile device management of the firm. 

The earlier mobile banking services were offered via SMS. With the introduction of the first primitive smart phones with WAP (wireless application protocol) 

support enabling the use of the mobile web in 1999, the first European banks started to offer mobile banking on this platform to their customers. SMS Banking is 

a Mobile technology that allows you to request and receive banking information from your bank on your mobile phone via Short message service (SMS). WAP 

banking is another form of the Electronic banking that enables the user to communicate interactively with the bank. For this communication the client uses only 

GSM mobile phone with WAP service. With its options and the method of controlling WAP banking reminds an easy form of Internet banking. WAP is a universal 

standard for bringing Internet-based content and advanced value-added services to wireless devices such as phones and personal digital assistants (PDAs). 

 

OBJECTIVES 
1. To give basic ideas regarding M – banking. 

2. To suggest ways to improve the usage of mobile banking.  

3. To compare the performance of HDFC and Axis bank in M – banking transactions. 

4. To compute the performance of HDFC and Axis bank with its peer groups in terms of M – banking transactions. 

 

METHODOLOGY 
The study deals with only secondary data. Information regarding the M – banking has been collected from various literatures and the required data collected from 

the RBI web site. The study mainly deals with simple tools like percentage analysis, growth rate and mean. 

 

HYPOTHESIS 
he study is framed on the following hypothesis. 

The compound monthly growth rate of the volume and value of M – banking transactions of HDFC bank is better than that of the Axis bank. 

 

REVIEW OF LITERATURE 
Barnes and Corbitt; Scornavacca and Barnes (2004) concluded that mobile banking is a result of recent innovations in telecommunications that launched new 

methods for banking services. Rugimbana (1995) found that there is vast potential for mobile banking because of its anywhere and anytime accessibility. Barnes 

& Corbitt (2003) defined mobile banking as “a channel whereby the customer interacts with a bank via mobile device, such as a mobile phone or personal digital 

assistant (PDA)”. 

Shirley J.H.O etal (2006) made a study in the area of impact of information technology on the banking industry. They state that the use of information technology 

can lead to lower costs, but the effect on profitability remains a conclusive owing to the possibility of new work effects that arise as a result of competition in 

financial services. 

Comninos et al. (2008) suggested that consumers will transact electronically if there is convenience and security in mobile banking. 

The above studies dealt with the functioning of mobile banking coupled with its features and advantages. The present study is a modest attempt made by the 

researcher to compare the performance of HDFC and Axis bank in the area of mobile banking. 

Consumers are attracted to these technologies because of convenience, increasing ease of use, and in some instances cost savings (Anguelov et al., 2004). Vyas 

(2009) studied that Banks will target non-online banking users who likely to own a mobile device but may lack regular access to desktop Internet. Mobile banking 

(m-banking) could also be defined as an application of mobile commerce that enables customers to bank virtually at any convenient time and place (Suoranta, 

2003). 

I 
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The present study compares the performance of HDFC and Axis bank in the area of M - banking services. Both HDFC bank and Axis bank are having wide network 

of branches and technology wise. The total number of ATMs installed by the HDFC and Axis bank stands at 11,426 and 12,930 respectively. HDFC and Axis bank is 

providing some of the facilities to satisfy the customer like ATM & Debit/Credit card, Pension related services, Loans & Advances and Deposit account etc. By 

taking this background the present study has been conducted. The study compares the performance of HDFC and Axis bank in the area of M – banking. 

 

MOBILE BANKING IN INDIA 
The Reserve Bank of India (RBI) has clearly specified that the banks which are licensed and supervised in India and have a physical presence in India can go for 

mobile banking services. The banks can deal only with Indian rupee based domestic services and M – banking services for cross border transaction is strictly 

prohibited. To promote mobile banking in a better way RBI has launched interbank mobile payment services, to make payment and settlement simpler and 

enabling prompt settlement of transfer of interbank. 

The Indian market is broadly classified into two categories like urban market and rural market. In urban market the mobile banking has witnessed tremendous 

growth and nearly 70 million people are using it, mainly for checking their accounts and to get information on balances. The rural market is firmly new and the 

bankers can make use of it for their growth. 

In India both the public sector as well as the private sector banks is actively engaged in Mobile banking. The key players are HDFC bank, Axis bank, SBI bank etc. 

The scope of offered services may include facilities to conduct bank and stock market transactions, to administer accounts and to access customized information.  

Mobile banking consists of three inter-related concepts:  

• Mobile accounting  

• Mobile Brokerage 

• Mobile financial Information services 

Most services in the categories designated accounting and brokerage are transaction-based. The non-transaction-based services of an informational nature are 

however essential for conducting transactions for instance, balance inquiries might be needed before committing a money remittance. The accounting and 

brokerage services are therefore offered invariably in combination with information services. Information services, on the other hand, may be offered as an 

independent module. 

Mobile banking users are specially concern with security issues like financial frauds, account misuse and user friendliness issue - difficulty in remembering the 

different codes for different types of transaction, application software installation & updating due to lack of standardization. Mobile banking transactions can be 

broadly classified into two: push type and pull type. Push type is a one-way transaction where our bank sends us information pertaining to our account via SMS. 

Pull type is a two-way transaction, where we send a request and the bank replies.  

 

MOBILE BANKING SERVICES  
Mobile Banking Service over Application/ Wireless Application Protocol (WAP)  

1. Fund transfers (within and outside the bank)  

2. Immediate Payment Services (IMPS)  

3. Enquiry services (Balance enquiry/ Mini statement)  

4. Demat Account Services  

5. Requests (Cheque book request/Generate OTP  

6. Bill Pay (Utility bills, credit cards, Insurance premium), Donations, Subscription.  

7. Top up / Recharge (Mobile /DTH /MobiCash wallet Top up.  

8. M Commerce (Merchant payments, SBI life insurance premium)  

Mobile Banking Service over SMS 

1. Enquiry Services (Balance Enquiry/Mini Statement)  

2. Prepaid Mobile / MobiCash wallet top up  

3. DTH Recharge  

4. IMPS Fund transfer – (Mobile number & MMID and Account Number & IFS Code)  

5. Change MPIN.  

6. IMPS Merchant payments  

 

ADVANTAGES OF MOBILE BANKING 
Mobile banking offers various advantages to banks as well as customers.  

BENEFITS FOR THE BANKS  

• Reduces transaction cost: Mobile banking enables banks to reduce cost of courier, communication, paper works, etc. It reduces costs in setting up a branch 

and the resources to process transactions.  

• Helps in improving services: as there is a direct contact between customers and banks, banks can improve their services on the basis of customer’s feedback.  

• Increases customer loyalty: using M-banking customers need not to go in banks braches for fund transfer or for information, which creates a good relationship 

between banks and customers which helps in increasing loyalty towards the banks.  

• Broader customer base: with mobile banking banks can reach a broader customer base beyond their geographical base and area of operations.  

 

TABLE 1: M – BANKING SERVICES PROVIDED BY AXIS & HDFC BANK 

Services AXIS HDFC 

Balance enquiry �  �  

Fund Transfer �  �  

Cheque book request �  �  

Stop Payment cheque            ×          × 

Last few transactions �  �  

Mobile recharge �  �  

Immediate payment services(IMPS) �  �  

Source: compiled from the web site of Axis and HDFC Bank. 

� Indicates that services provided. 

×       Indicates that services not provided. 

Table 2 depict the total value and volume of mobile banking transaction of Axis bank and HDFC bank during the fiscal year 2015(April 2014 – March 2015). 

The total value of mobile banking transaction of HDFC bank is 1.95 times that of the Axis banks value of mobile banking transaction in the same period. The total 

volume of mobile banking transaction of HDFC bank fiscal year 2015 registered at 343869232 thousands which are 5.82 times that of the total volume of mobile 

banking transaction for Axis bank in fiscal year 2015. The compound monthly growth rate of the volume of mobile banking transaction of HDFC bank during the 

period registered at 22.14% which is higher than that of the fiscal year 2015 compound monthly growth rate of the volume of transaction of Axis bank 11.41% 
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during the same period. “The compound monthly growth rate of the volume of mobile banking transaction of HDFC is better than that of Axis bank” is accepted. 

The same is true for the monthly average in value and volume in respect of both the banks. 

 

TABLE 2: THE TOTAL VALUE AND VOLUME OF M – BANKING TRANSACTION OF AXIS AND HDFC BANK DURING THE PERIOD APRIL 2014 – MARCH 2015 

 Month Axis HDFC 

Value of Transaction 

(in Actual) 

Volume of Transaction 

(in Thousands) 

Value of Transaction 

(in Actual) 

Volume of Transaction 

(in Thousands) 

MAY 2014 1567606 6404061 358737 8060456 

JUNE 2014 1360367 5861529 351883 7956286 

JULY 2014 1449571 6747117 387206 8339610 

AUGUST 2014 1625452 8084361 425581 8265297 

SEPTEMBER 2014 1667925 9017668 1041164 34097900 

OCTOBER 2014 1800697 10363468 1103128 35401753 

NOVEMBER 2014 1790700 11309631 1115060 35383253 

DECEMBER 2014 1952110 13101752 1252189 40967884 

JANUARY 2015 2034428 14406144 1491924 49068678 

FEBRUARY 2015 2105755 15068388 1547909 49339786 

MARCH 2015 2646483 19704718 1720761 60605775 

TOTAL 21672000 126069789 11091012 343869232 

MONTHLY AVERAGE 1806000 10505815 924251 28655769 

COMPOUND MONTHLY GROWTH RATE 4.27 11.41 17.37 22.14 

Source: Compiled from the RBI web site. 

When we compare the monthly compound growth rate of the value of Mobile banking transaction of Axis and HDFC bank during the same period. HDFC registered 

a better growth rate of 17.37 percent compared to 4.27 percent for the Axis bank. From the table 2 it is evident that HDFC is performing better than that of the 

Axis bank during 2014-2015 in terms of the volume as well as the value of Mobile banking transaction. 

The Total value of Mobile banking transactions of Axis and HDFC bank during the Fiscal Year 2015 

 

FIG. 1 

 
THE TOTAL VAOLUME AND VALUE OF M – BANKING TRANSACTION OF AXIS BANK AND OTHER PRIVATE SECTOR BANKS FOR THE PERIOD MAY 2014 – MARCH 

2015. 

Table 3 deals with the M – banking transactions that happened in New Generation Private Sector Banks (NGPVSB) during the period May 2014 to March 2015. The 

total number of M - banking transaction of NGPVSB has touched 93207405 thousand and the actual M – banking transactions registered Rs. 5587606. Among the 

group of New Generation Private Sector Banks (NGPVSBs) the share of Axis bank is very high compared to peer group. Next to Axis bank the share of HDFC bank 

both in terms of the value as well as volume of transaction is 30.79 and 6.47 percent respectively. 

 

TABLE 3: THE TOTAL VOLUME AND VALUE OF M - BANKING TRANSACTIONS OF AXIS BANK AND OTHER NEW GENERATION PRIVATE SECTOR BANKS FOR THE 

PERIOD MAY 2014 – MARCH 2015 

 Bank Value of Transaction 

(in Actual) 

Volume of Transaction 

(in Thousands) 

IndusInd Bank Ltd 29035 

(0.51) 

204057 

(0.21) 

Axis Bank 2646483 

(47.36) 

19704718 

(21.14) 

Kotak Mahindra Bank Ltd 661236 

(11.83)  

10575393 

(11.34) 

HDFC Bank 1720761  

(30.79) 

6030577 

(6.47) 

Yes Bank 530091 

(9.48) 

2417462 

(2.59) 

Total 5587606 93207405 

Figures in the parenthesis refers to percentage to the total 
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CONCLUSION 
Mobile banking services are growing both in terms of volume and value transactions. The statistical data reveals that the penetration level of mobile phone in 

India is much more than that of the banking services. Mostly young and educated customers are very much interested to apply & avail mobile banking services. 

The banks should take some steps to educate their customers regarding various aspects of mobile banking services. The value of transaction is more in HDFC when 

compared to Axis bank. Both HDFC and Axis bank have to increase the loans & advances, they must also provide proper ATM & Debit/Credit facilities so that many 

of the customers will be willing to do mobile banking transactions. Necessary steps should be taken to frame guidelines related to security and privacy transaction. 

 

REFERENCES 
1. Barnes, S.J., & Corbitt, B. (2003). Mobile banking: concept and potential. International Journal of Mobile Communications, 1 (3), 273-288.  

2. Comninos, A., Esselaar, S., Ndiwalana, A., & Stork, C. (2008). Towards evidence-based ICT policy and regulation m-banking the unbanked. Retrieved from 

http://externo.casafrica.es/aeo/pdf/english/ overview_part_2_09_aeo_09.pdf. 

3. Mobile banking transactions in India – Operative guidelines for banks – RBI, www.rbi.org. 

4. Scornavacca, Eusebio; Barnes, Stuart J.; Huff, Sid L., Mobile business research published in 2000-04: Emergence, current status and opportunities. 

Communications of the Association for Information Systems. 2006, Vol. 17, p2-19. 18p. 

5. Shirley J.H.O et.al, the impact of technology on the banking industry; theory and Empirics, 2006.  

6. Suoranta, M. (2003) Adoption of Mobile Banking in Finland. Doctoral Dissertation. Jyväskylä University Printing House, Jyväskylä and ER-paino, Lievestuore. 

7. Vyas, Charul (2009). Mobile banking in India - Perception and Statistics. Vital Analytics. Retrieved fromhttp://www.telecomindiaonline.com/telecom-india-

daily-telecom-station-mobilebanking-in-india-perception-and-statistics.html  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

59 

REQUEST FOR FEEDBACK 
 

Dear Readers 

 

 

At the very outset, International Journal of Research in Commerce, IT & Management (IJRCM) acknowledges 

& appreciates your efforts in showing interest in our present issue under your kind perusal. 

 

I would like to request you to supply your critical comments and suggestions about the material published 

in this issue, as well as on the journal as a whole, on our e-mail infoijrcm@gmail.com for further 

improvements in the interest of research. 

 

If you have any queries, please feel free to contact us on our e-mail infoijrcm@gmail.com. 

 

I am sure that your feedback and deliberations would make future issues better – a result of our joint effort. 

 

Looking forward to an appropriate consideration. 

 

With sincere regards 

 

Thanking you profoundly 

 

Academically yours 

 

Sd/- 

Co-ordinator 
 

 

 

DISCLAIMER 
The information and opinions presented in the Journal reflect the views of the authors and not of the Journal 

or its Editorial Board or the Publishers/Editors. Publication does not constitute endorsement by the journal. 

Neither the Journal nor its publishers/Editors/Editorial Board nor anyone else involved in creating, producing 

or delivering the journal or the materials contained therein, assumes any liability or responsibility for the 

accuracy, completeness, or usefulness of any information provided in the journal, nor shall they be liable for 

any direct, indirect, incidental, special, consequential or punitive damages arising out of the use of 

information/material contained in the journal. The journal, neither its publishers/Editors/ Editorial Board, 

nor any other party involved in the preparation of material contained in the journal represents or warrants 

that the information contained herein is in every respect accurate or complete, and they are not responsible 

for any errors or omissions or for the results obtained from the use of such material. Readers are encouraged 

to confirm the information contained herein with other sources. The responsibility of the contents and the 

opinions expressed in this journal are exclusively of the author (s) concerned. 

 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

IV 

 


