VoLUME No. 6 (2016), | ssue No. 05 (M AY) | SSN 2231-5756

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:

 Cabell's Direciories of Publishing Opporiuniies, USAl, Google Scholar,

Index Copernicus Publishers Panel, Poland [itilICNVAIIEIONSI08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 4767 Cities in 180 countries/territories  are visiting our journal on regular basis.

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA
http://ijrcm.org.in/

Ulrich's Periodicals Directory ©, ProQuest, U.S.A.,




VoLUME No. 6 (2016), | ssue No. 05 (M AY) | SSN 2231-5756

CONTENTS
Page

TITLE & NAME OF THE AUTHOR (S) No

1. | mHEALTH EFFECTIVENESS AND POTENTIAL IN INDIA 1
SURENDRA NATH SHUKLA, J K SHARMA & DR. BALVINDER SHUKLA
2. |AN EFFICACY OF IMPACT OF TURNOVER RATIOS ON PROFITABILITY WITH SPECIAL REFERENCE TO| 7
INDIAN PHARMACEUTICAL INDUSTRY
DR. N. PASUPATHI

3. |5S TECHNIQUE: THE EMERGING CONCEPT OF SERVICE QUALITY 11
SIMERJEET SINGH BAWA, DR. HARPREET SINGH & DR. NITYA
4. |PERCEIVED ORGANIZATIONAL SUPPORT AND AFFECTIVE OCCUPATIONAL COMMITMENT AS| 16
MEDIATING VARIABLES ON THE RELATIONSHIP BETWEEN ORGANIZATIONAL CAREER GROWTH AND
EMPLOYEES PERFORMANCE

SAUD NAPITUPULU, TULUS HARYONO, HUNIK SRI RUNNING SARWITRI & MUGI HARSONO

5. |PUBLIC SERVICE INNOVATION: STUDY OF MASS TRANSPORT SERVICE THROUGH THE MASS RAPID| 28
TRANSIT (MRT) IN JAKARTA

ERIE SYAHRIAL, DR. SRI SUWITRI, DR. BAMBANG RIYANTO & DR. SUNDARSO
6. |ROLE OF ISO IN IMPROVING QUALITY OF MANAGEMENT EDUCATION IN INDIA 34
DR. KOMAL CHOPRA & DR. PRADNYA CHITRAO
7. |REPORTING QUALITY OF SOCIAL SUSTAINABILITY INDICATORS OF INDIAN MANUFACTURING FIRMS:| 38
AN ANALYSIS

DIGANTA MUNSHI & DR. SRABONI DUTTA
8. |SERVICE QUALITY IN HIGHER EDUCATIONAL INSTITUTIONS: AN EMPIRICAL ASSESSMENT 42
DR. MUSHTAQ AHMAD BHAT & MUDASIR QUADIR SOFI
9. |AN EMPIRICAL STUDY ON PMJDY SCHEME IMPLEMENTATION AT KANEKAL MANDAL OF ANANTAPUR | 49
DISTRICT

G DIVAKARA REDDY
10. |HRM PRACTICES AND ITS CONTRIBUTION TO LEARNING ORGANIZATION: A LITERATURE REVIEW 53
ESHA SINGH
11. | KISSAN CREDIT CARD SCHEMES AND FARMERS AWARENESS - INITIATIVES OF KERALA GRAMIN BANK| 56
DR. PRAKASH. C, NEBU CHERIAN. P & JOBY JOSEPH THOOMKUZHY
12. |A CASE STUDY ON CASH MANAGEMENT PRACTICES IN COOPERATIVE BANKS 75
DR. MOHD. IQBAL DARZI
13. |FINANCIAL INCLUSION IN VILLAGES OF INDIA: A CASE STUDY OF VILLAGES OF SHYAMSUNDAR GRAM | 77

PANCHAYAT
DR. BANESWAR KAPASI

14. | MARKETING STRATEGIES OF RETAIL SECTOR IN INDIA 80
PRIYA MALIK

15. |YOUTH ENTREPRENEURSHIP DEVELOPMENT 85
DR. B. KANNAN. & R. DHANABAL

16. |A STUDY ON AGRICULTURAL COMMODITY IN TRICHY 88
K. DHINESHNI & DR. S. P. DHANDAYUTHAPANI

17. |PORTRAYAL OF NATURE IN ENGLISH LITERATURE AND CONSERVATION OF NATURE 91
SANGEETHA .J

18. |ASTUDY ON SUPPLY CHAIN MANAGEMENT IN FMCG IN MYSURU CITY 93

JAGATH PONNANNA & SANDHYA P
19. |ASSESSMENT OF FACTORS AFFECTING PERFORMANCE OF WOMEN ENTREPRENEURS IN MSEs: THE| 96
CASE OF EAST SHOA ZONE OF OROMIA REGIONAL STATE-ETHIOPIA
SILESHI LETA NEMERA

20. [FACTORS AFFECTING ECONOMIC DEVELOPMENT AND GROWTH OF INDUSTRY IN INDIA 99
SHRUTI SHARMA
REQUEST FOR FEEDBACK & DISCLAIMER 100

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOoLUME No. 6 (2016), | ssue No. 05 (MAY) | SSN 2231-5756

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON

LATE SH. RAM BHAJAN AGGARWAL

Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

FORMER CO-ORDINATOR,
DR. S. GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR,

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR.
DR. BHAVET
Faculty, Shree Ram Institute of Engineering & Technology, Urjani

EDITORIAL ADVISORY BOARD

DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi
DR. SAMBHAVNA
Faculty, I.I.T.M., Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOoLUME No. 6 (2016), | ssue No. 05 (MAY) | SSN 2231-5756

DR. MOHENDER KUMAR GUPTA
Associate Professor, P. J. L. N. Government College, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL
Head, Department of I.T., Amity School of Engineering & Technology, Amity University, Noida
PROF. A. SURYANARAYANA
Department of Business Management, Osmania University, Hyderabad
PROF. V. SELVAM
SSL, VIT University, Vellore
DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak
DR. S. TABASSUM SULTANA
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad
SURIJEET SINGH
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt.

FORMER TECHNICAL ADVISOR,
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS

DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA

Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA

Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VoLUME No. 6 (2016), | ssue No. 05 (M AY) | SSN 2231-5756

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-
puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics;
Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-
ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice;
Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History;
Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics
& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development
Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics;
Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management;
Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business;
Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-
ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-
duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-
tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-
tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer
Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-
eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-
gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:
DATED:

THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please
specify)

DEAR SIR/MADAM

Please find my submission of manuscript titled " for likely publication in one of
your journals.

| hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language
fully or partly, nor it is under review for publication elsewhere.

| affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of
their names as co-authors.

Also, if my/our manuscript is accepted, | agree to comply with the formalities as given on the website of the journal. The Journal has
discretion to publish our contribution in any of its journals.

NAME OF CORRESPONDING AUTHOR

Designation/Post*

Institution/College/University with full address & Pin Code

Residential address with Pin Code

Mobile Number (s) with country ISD code

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No)

Landline Number (s) with country ISD code

E-mail Address

Alternate E-mail Address

Nationality

* i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant
Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-

sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of
author is not acceptable for the purpose.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT |

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 6 (2016), | ssue No. 05 (M AY) | SSN 2231-5756

10.
11.

NOTES:

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf.
version is liable to be rejected without any consideration.

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/
Education/Psychology/Law/Math/other, please specify)

c) There is no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message
w.r.t. to the manuscript.

d) The total size of the file containing the manuscript is expected to be below 1000 KB.

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first
instance.

f)  The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of
acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding
author is required to demand for the same by sending a separate mail to the journal.

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the
cover page of the manuscript, in the manner as mentioned in the guidelines.

MANUSCRIPT TITLE: The title of the paper should be typed in bold letters, centered and fully capitalised.

AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-
ternate email address should be given underneath the title.

ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any.

ABSTRACT: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-
dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full.

KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic
order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except
special words e.g. name of the Countries, abbreviations etc.

JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-
web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory.

MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free
from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end.

HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading.
SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.
MAIN TEXT:

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE:

INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESIS (ES)

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

LIMITATIONS

SCOPE FOR FURTHER RESEARCH
REFERENCES
APPENDIX/ANNEXURE

The manuscript should preferably be in 2000 to 5000 WORDS, But the limits can vary depending on the nature of the manuscript.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT .

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 6 (2016), | ssue No. 05 (M AY) | SSN 2231-5756

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be
above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are
referred to from the main text.

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed
at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is
utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the
editor.

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined
on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections.

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised
references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything
that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per
the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.

. Use (ed.) for one editor, and (ed.s) for multiple editors.

. When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending
order.

. Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

. The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters,

dissertations, reports, working papers, unpublished material, etc.
. For titles in a language other than English, provide an English translation in parenthesis.

. Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate
some specific point, which may be placed in number orders before the references.

BOOKS
. Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
. Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited
by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.

JOURNAL AND OTHER ARTICLES

. Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Jour-
nal of Urban Economics, Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-
ciation, New Delhi, India, 19-23

UNPUBLISHED DISSERTATIONS
. Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

. Always indicate the date that the source was accessed, as online resources are frequently updated or removed.
WEBSITES
. Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT ..

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 6 (2016), | ssue No. 05 (M AY) | SSN 2231-5756
YOUTH ENTREPRENEURSHIP DEVELOPMENT
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TRICHY

R. DHANABAL
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TRICHY

The youth are the major human resource for development and thus key agents of social changes, economic development and technological innovation. Therefore,
there is a need for youth Involvement and participation in the socio-economic, cultural, and political environment of a country and its development programmers,
as well as in activities based on the youth’s specific needs, desires and aspiration. If children are the future of a nation, youth are its present resource. The dynamic
role of youth constructive and active work culture of the youth lends a nation its integrity and character. But the profile of the youth in India has been rather low
and its role is extremely mediocre especially after India achieved independence. Youth constitute an important asset of the society.

KEYWORDS

youth entrepreneurship, entrepreneur, unemployment, development programme, socio- economic.

INTRODUCTION
e all share a vision of a just and more equitable global economic order. We all know that youth power can fuel the change we wish to see in the world.
And yet, though 20% of all young people have the potential to become entrepreneurs, only 5% do. In motivating the other 15% to take to entrepre-
neurship and create employment, lies the challenge of change. Some important create facts which lead to youth entrepreneurships are:

. Asia has 300 million unemployed youth in the 18-35 age groups.

. China and India are the world’s fastest growing economies.

. Youth unemployment and under-employment in South Asia is as high as 50-60 per cent.

. Manufacturing and service excellence in Asian countries drive global competitiveness.

. Millions of young Asians work for less than a dollar a day.

. Asia leads the world in design innovations in electronics and automobiles.

OBJECTIVES

1.  Toidentify the Unemployment of youth and Disabled youth.

2 To know the characteristics of youth Entrepreneurship and the
3. To study the various classifications of youth Entrepreneurship.
4 To Analysis the youth Entrepreneur Development Programme.

DEFINITION OF YOUTH

The youth in India cover the age of 15 to 35 years. It is acknowledged that since all the persons within group are unlikely to be one homogenous group, but rather
conglomeration of sub-group with differing social roles and requirements, the age group may, therefore, be divided into two broad sub-groups viz. 15 -19 years
and 20-35 years. The availability of a human resource of such magnitude for achieving socio — economic change and technological excellence need commensurate
infrastructure and suitable priorities to maximize its contribution to National Development.

IMPORTANCE OF YOUTH

. Youth are capable of becoming successful entrepreneurs and creating a large number of new jobs for there, if they are stimulated and assisted to apply one-
to-one mentoring models, and develop their entrepreneurship awareness building skills, personal empowerment skills, entrepreneurial/ enterprise skills,
business planning skills business management skills, support services availing skills and business improvement skills.

. Youth are an asset, invaluable partners for economic and social development. The expected inflow of young people into the labour market, rather than being
viewed as a problem, should be regarded as presenting and enormous opportunity and potential for economic and social development.

. Today’s youth will determine the future of India in the 21 century.

. Youth have a unique role in the achievement of environmentally sound and sustainable development.

YOUTH UNEMPLOYMENT

According to the Definition or United Nations, persons without or and currently available for work, who had already made arrangements to take up paid employ-
ment or undertake self-employment activity at a subsequent to the reference period, are to be considered unemployed, irrespective of whether or not they
continued seeking work. All regarded as unemployed are persons temporarily absent from their jobs with no formal job attachment, which were currently available
for work and seeking work. In situations where the conventional means of seeking work are of limited relevance, where the labor market is largely unorganized or
of limited scope, where the labour absorption, is temporarily inadequate or where the labour force is largely self-employed, a relaxed definition of unemployment
can be applied, based on only the first two of the above-mentioned criteria (without work and currently available for work). Such a relaxed definition of unem-
ployment also is applied in the case of persons temporarily lead off without formal job attachment. The unemployment rate is the ratio of unemployed persons
(numerator) to the economically active population or labor force (denominator), expressed as a percentage. Age specific unemployment rates relate unemployed
persons of a specific age group to the economically active population or labor force of the same age group.
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Seeking or available for work or unemployed: people, who are owing the lack of work, had not worked but either sought work through employment exchanges,
intermediaries, friends or relatives or by making applications to prospective employers or expressed their willingness or availability for work under the prevailing
conditions of work remuneration, were considered as those who were ‘seeking or available for ‘(or unemployed)

Youth unemployment is by no means spread evenly amongst young people. A number of individual characteristics tend to increase or reduce the likelihood that a
young person becomes unemployed. Let us look at of these in turn.

DISABLED YOUTH

Another group in the labor market facing particular difficulties is the “disabled”. Numerous studies have noted both the lower rates of labor force participation
and higher unemployment rates. It might just be observed that the differential in labor market success between the disabled and those without disabilities tends
to increase with age. In part this may be attributed to the tendency of disabilities to increase in severity with time, but also to the persistence of effects of an early
lack of success in the labor market.

WHAT IS ENTREPRENEURSHIP?

Most economic, psychological and sociological research points to the fact that entrepreneurship is a process and not a static phenomenon. Entrepreneurship is
more than just a mechanical economic factor. Entrepreneurship has to do with change and is also commonly associated with choice-related issues. Existing defi-
nitions of entrepreneurship often related to the functional role of entrepreneurs and include coordination, innovation, uncertainty bearing, capital supply, decision
making, ownership and resource allocation. Indeed, three of the most frequently mentioned functional roles of entrepreneurs are associated with major schools
of thought on entrepreneurship.

CHARACTERISTICS OF ENTREPRENEURSHIP

. The entrepreneur has an enthusiastic vision, the driving force of an enterprise.

. The entrepreneur’s vision is usually supported by an interlocked collection of specific ideas not available to the marketplace.
o The overall blueprint to realize the vision is clear, however details may be incomplete, flexible, and evolving,

. The entrepreneur promotes the vision with enthusiastic passion.

. With persistence and determination, the entrepreneur develops strategies to change the vision into reality.

. The entrepreneur takes the initial responsibility to cause a vision to become a success.

. Entrepreneurs take prudent risks. They assess costs, market/customer needs and persuade others to join and help.

. An entrepreneur is usually a positive thinker and a decision maker.

TYPES OF YOUTH ENTREPRENEURSHIP PROGRAMMES

Business start-up programmes

. Programmers’ specifically for young women and young men.

. Programmes in which young people are a large proportion of participants,

. Programmes designed to promote or foster a more entrepreneurial culture.

. Sponsoring, running or judging youth enterprise competition,

. School based businesses and competitions,

. Promoting role models.

Impact of these programmes

. These programmers clearly help the young participants overcome the many obstacles they face in starting businesses.
. Unfortunately, these programmes do not reach sufficiently large numbers of young people.

. We should not necessarily think in terms of another project or programme but start thinking more strategically.

FUTURE PERSPECTIVE OF ENTREPRENEURSHIP

. Entrepreneurship as in the past will determine technical innovations, status of social institutions and political management systems. On the basis of these
factors, we can expect the future to be a place where basic needs will remain and only the wants will change. India will overcome the barriers of the infra-
structure of procure; we will also visualize a strong manufacturing and agricultural sector.

. Entrepreneurs and not managers will be in demand, as only will be equipped to find order in chaos. The focus of entrepreneurial energy will shift from
achieving volume sales to fulfill a specific requirement. Governance will become more growth and development. More autonomy will become the basis of
all issues.

. The future will see entrepreneurship as the key driver of economic development, technological obsolescence will become order of the day and there will be
more space for leisure. New businesses will be credited with providing variety of new jobs in the economy. New and small business will also develop more
than their share product and service innovation. At one end we will see the technological upheavals is quick succession and on the other end there will be
social value systems and cultural issues undergoing slow but dynamic transformations

. Our strategy should foster partnership between and build on the existing efforts of governments, employers’ organization, trade unions, youth originations
and other civil society groups to learn from each other and to efforts and resources.

ENTREPRENEURSHIP DEVELOPMENT PROGRAMME (EDP)

Entrepreneurship Development Programmed (EDP) refers to a programme designated to help a person in strengthening the entrepreneurial motive and in acquir-
ing skills and capabilities necessary for playing his/her entrepreneurial role effectively. Towards this end it is necessary to promote his/her understanding of
motives, motivation, pattern, their impact on behavior and entrepreneurial value. A programme which seeks to do this can qualify to be called EDP. This has to be
stressed here because there are a number of programmers which aim at providing informational or managerial inputs are required by a new entrepreneur, access.
With programmed not touching entrepreneurial motivation and behavior cannot be called an EDP.

Entrepreneurial development which basically covers the areas of non-financial incentives is an important promotional activity that has assumed special importance
in the context or our policy of board basing the entrepreneurial cadre and encouraging particularly small, medium and tiny sector entrepreneurs. EDPs thus achieve
the twin objectives of widening the entrepreneurial base and creation of self-employment opportunities.

Entrepreneurship development programmes require a selection process that attempts to identify those target groups that have some of the key prerequisites for
entrepreneurial success. While it can be argued that public funds should be spent on those who most need help, a selection process deploys limited resources
where they are most effective, to the overall benefit of the community. Beneficiaries may be individuals and/or groups. An entrepreneur to recognize and design
unique, innovation business opportunities, based on an analysis of local conditions and their own special skills.

Entrepreneurial development programmes may have to include support for entrepreneurship orientation and awareness, the development of the competencies
(skills, experience and attitudes) necessary to recognize a market opportunity and organize the resources to meet it and the improvement of business performance
for growth and competitiveness. ED training is usually more effective when linked to fiancé and other services such as marketing, quality assurance and productivity
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improvement. For example, involving the development banks at an early stage of the support process helps to prepare the entrepreneur for the credit process
and facilitates to prepare the entrepreneur for the credit process and facilitates the bank’s appraisal of the business plan.

CONCLUSION

The future will see entrepreneurship as the key driver of economic development. New businesses will be credited with providing variety of new jobs in the econ-
omy. Entrepreneurs and not managers will be in demand, as only they will be equipped to find order in chaos. In today’s economy, technical and business skills
are not enough to operate a business. Entrepreneurial skills are also required to anticipate changes, identify opportunities, and create a high-performance working
environment according to the realities demanded by global competition. The development of entrepreneurship amongst engineers and general graduates is going
to be an effective mechanism for technology innovations, helpful in the removal of regional imbalances and sustainable growth of small industries. Entrepreneur-
ship requires a strong determination to reach goals regardless of personal sacrifice.

The study of entrepreneurship has relevance today, not only because it helps entrepreneurs better fulfill their personal needs but because of the economic
contribution of the new ventures. More than increasing national income by creating new jobs, entrepreneurship acts as a positive force in economic growth by
serving as the bridge between innovation and market place. Although government gives great support to basic and applied research, it has to have great success
in translating the technological innovations to products or services. This leaves the entrepreneur, who frequently lacks both technical and business skills, to serve
as the major link in the process of innovation development, and economic growth and revitalization
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