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AN EMPIRICAL STUDY ON FACTORS INFLUENCING THE SELECTION OF VAS 
(VALUE ADDED SERVICES) IN MOBILE TELECOM INDUSTRY 

 

VARUN BHARDWAJ 
Ph. D. RESEARCH SCHOLAR 
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HIMACHAL PRADESH UNIVERSITY 

SHIMLA 
 

C. L. CHANDAN 
PROFESSOR 

HIMACHAL PRADESH UNIVERSITY BUSINESS SCHOOL 
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SHIMLA 
 

ABSTRACT 
The revolution in telecom industry has taken the world by storm. Mobile technologies have gained immense popularity and diffused 
widely in human lives during last decade. The Value added services (VAS) refer to an addition of some value on a basic service 
offered to the end- consumers by service provider or an intermediary for consumption. Value added services (VAS) viz. SMS (Short 
Message Service), USSD (Unstructured Supplementary Service Data) and DATA based services have a huge impact on consumer’s 
usage patterns and become a significant differentiators across the operators leading to new opportunities in the innovation of 
differentiating useful services. Since VAS is considered to be a key growth driver for revenues in mobile telecom industry, it is of 
vital importance for operators to analyze customer’s preferences and satisfaction towards MVAS. Hence, the present study aims 
to analyze factors/attributes, which play an influential role in selection of Value Added Services employing Regression and Factor 
analysis. The study reveals that the order of influencing attributes for satisfaction level based on significant p-values has been 
found to be Content Type > Value for Money > Product Knowledge > Promotional Offers > Utility of the Service. Of the total fifteen 
variables influencing the selection of VAS determined by factor analysis, the prominent factors include Mobile Advertisement, Util-
ity of the Service, Discounts and Availability on different modes.  
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DYNAMICS OF RURAL RETAILING IN INDIA: CHALLENGES AND OPPORTUNITIES 
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SUDHINDRA GARGESHA 

JOINT DIRECTOR 
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ABSTRACT 
The Indian rural market has a huge demand base and offers great opportunities to marketers. Two-thirds of Indian consumers live 
in rural areas and almost half of the national income is generated from there. In recent years, rural markets have acquired a lot 
significance, as the overall growth of the rural economy due to good monsoon, improved method of crop yields have resulted into 
substantial increase in spending power of the rural consumers. However, the major challenge for marketers while catering this 
market is to ensure the availability of the product and services to these remote locations. The retailers are the main link between 
the FMCG manufacturers and rural consumer. Generally, they buy FMCGs from the nearby feeder towns and distribute it  to the 
rural consumers. Therefore, the effectiveness of rural marketing by marketers heavily depends on the understanding of behavior, 
attitudes and functioning of retailers. In order to understand the dynamics and practices of rural retiling the current empirical study 
has been undertaken. To realise the stated objectives, the researchers have employed a survey method. For this purpose a struc-
tured questionnaire has been framed, pre-tested, and administered on the 320 rural retailer respondents. The validity of the ques-
tionnaire was adjudged, using Cronbach's coefficient (α). Based on the analysis of the study a brief summary of findings have been 
made and a meaningful conclusion has been drawn. Finally, the results have been compared with the possible evidence. The study 
revealed that there is a significant influence of religion of the retailer on the motive behind entering rural retail business. A majority 
of the rural retailer respondent’s consumers ask for a specific product. The most important factor considered by consumers while 
buying FMCG are both quality and price. There is a significant influence of distance to the nearest town on product groups sold by 
the retailer. Opinion of retailers also has a say in rural areas. Retailers influence the choice of a brand at the point of sale for rural 
consumers. Most of the time, rural retailers give preference to regional brands over national brands, because of better margin, 
reasonable quality and credit facilities provided by sellers. 
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ABSTRACT 
Advancement in technology and educational reforms takes place year by year. However, changes takes place, the educational 
institutes face certain challenges and issues related to the education system. These issues are mainly concerned with the poor 
academic performance, demands and expectations of parents, declining quality of education, non-serious attitude of the students, 
heavy workload on teachers’ etc. such issues make it difficult for the teachers to cope with the academics as well as societal de-
mands of the parents and students. A growing number of studies have suggested that teachers' personal competencies, and more 
specifically Emotional Intelligence (EI), are particularly important for teacher effectiveness. Therefore, this study has been carried 
out to measure the impact of Emotional Intelligence over the teaching performance of the respondents working in higher educa-
tional institution. 
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ABSTRACT 
Retailing is the largest private industry in the world. It is also India’s largest industry accounting for over 10% of the country’s GDP 
and around 8% of the employment. Customer relationship management is an emerging tool that enables marketers to maintain 
their presence in the dynamic marketing environment. In the city like Coimbatore, these organized retail store and firms are con-
centrating and targeting the consumer from the different segments like rural, urban, low, middle and high-income segments etc. 
The research paper attempts to evaluate the CRM importance and practices of the retail stores in Coimbatore city. CRM is highly 
exercised in the industry like hospitality, services industry etc. but it is having equal importance in the retail industry also. The 
results of this research paper shows that the customers don't take a single second when it comes to change the preference and 
break the loyalty for an organization, in such a situation it the CRM of the organization which will compel the customers to visit 
the retail outlet again and again. 
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ABSTRACT 
“Non performing Assets” and profitability of commercial banks in India. A non-performing asset (NPA) is a loan or advance for 
which the principal or interest payment remained overdue for a period of 90 days. According to RBI, terms loans on which interest 
and installment of principal remain overdue for a period of more than 90 days form the end of a particular quarter is called a non 
performing asset Indian banking industry is seriously affected by non-performing assets. 
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ABSTRACT 
The developing countries like India face the enormous task of finding sufficient capital in their development efforts. Most of the 
countries find it difficult to get out of the vicious circle of poverty of low income, low savings, low investment, low employment etc., 
India needs very high rates of savings and investment to make a leap forward in efforts of attaining high levels of growth. As a 
result, automatically a stress is on people to manage savings and spending pattern. 
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OF ENTREPRENEURS IN NIGERIA 
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ABSTRACT 
The study considers Human Resource as the quality and quantity of human efforts directed towards producing goods and services 
to enhance production. In this study, operational performance, productivity and efficiency of entrepreneurs in Entrepreneurship 
and industrial concern are inferred to be dependent on several inter-related factors. Human Resource Development is one of the 
several important determinants of productivity and efficiency in any organization. This study examines the impact of Human Re-
source Development on the operational performance of entrepreneurs in Nigeria, with a study of entrepreneurial activities in Lagos, 
Ogun and Oyo states of Nigeria. The research method adopted for this study was survey and documentary analysis. The survey 
research involved collection of data from existing records and findings of the opinion on the subject through the use of structured 
questionnaire. Stratified sampling technique was used to select the 386 respondents for the study. The instrument was validated 
and pilot-tested to ascertain the internal consistency. The population for the study comprised selected entrepreneurs, human re-
source practitioners, trainers and supervisors in the study area. The internal consistency of the questionnaire was determined using 
Cronbach Alpha. The reliability coefficient of the questionnaire was 0.71. Data obtained were analyzed using mean, frequency 
count, percentages and one-way analysis of variance. A large proportion of the respondents indicate that human resource devel-
opment as implied by the study has made great impact on the operational performance of their industries/enterprises. This ranges 
from filling vacancies more economically, coping with changes more effectively, achieving and maintaining good performance, to 
developing people to their full potential capacity. Participant’s indications strongly point to the fact that human resource develop-
ment activities have made positive change in the productivity of their organizations. There is also wide acceptance in entrepre-
neurship venture/industries that continuous human resource development is necessary and that it is one of the many viable ways 
to bring about change and development in industry and in individuals. It is also one of the ways to maintain the smooth running of 
entrepreneurial activities, thus increasing operational performance and productivity.  
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ABSTRACT 

The study was done at Cochin Stock Exchange, Kochi mainly concentrating on hedging of equity portfolio using index futures by  
constructing a portfolio which consists of 10 different companies from different sectors randomly selected.This study is an outcome 
of a study undertaken on the National Stock Exchange benchmark index-the Standard and Poor’s Crisil Nifty Index and Nifty futures 
contract, on the present topic. The study is based on the concept that portfolio risk is dominated by the market risk, regardless of 
the composition of the portfolio. Index futures provide a solution for countering the market risk. Portfolio managers use index 
futures to hedge their portfolios against adverse future fluctuations in prices.For this study, a portfolio comprising of scrip’s traded 
in the National Stock Exchange were selected. A period from 31sr March 2017 to 27th April 2017 was selected for the study. The 
secondary data are collected from the various websites and also information from various books, company publications etc.The 
interpretations and suggestions are on the basis of various analytical tools based on the prudence of the investigator. 
 

  

http://ijrcm.org.in/


VOLUME NO. 7 (2017), ISSUE NO. 12 (DECEMBER)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

9 

THE INFLUENCE OF MICROECONOMIC FACTORS TOWARDS NPL OF MICRO 
SMALL ENTERPRISES (MSE) BANK XYZ 

 

DUDY BUDIANA 
STUDENT 

SCHOOL OF BUSINESS 
BOGOR AGRICULTURAL UNIVERSITY 

BOGOR, INDONESIA 
 

HERMANTO SIREGAR 
LECTURER 

SCHOOL OF BUSINESS 
BOGOR AGRICULTURAL UNIVERSITY 

BOGOR, INDONESIA 
 

TUBAGUS NUR AHMAD MAULANA 
LECTURER 

SCHOOL OF BUSINESS 
BOGOR AGRICULTURAL UNIVERSITY 

BOGOR, INDONESIA 
 

ABSTRACT 
The current global economic condition is a challenge for micro-banks to anticipate the slowing credit growth and increase in Non 
Performing Loan (NPL). NPL is one of the credit quality parameters and effects the bank's profit, whereby the higher of NPL, the 
greater cost must be reserved by the bank. This research analyzes the influence of microeconomic factors in the form of customer 
training, age of debtor and portfolio of agriculture sector, hunting, forestry & plantation toward NPL of Bank XYZ. The method used 
is panel data analysis. The results showed that training classes, age of debtors and portfolio of agriculture, hunting, forestry & 
plantation sector toward NPL of Bank XYZ. 
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ABSTRACT 

The research project entitled ‘A Study of Effectiveness of Training Program’ is an attempt to understand the opinion and attitudes 
of the various blue collar workers of the Sahyadri Starch & Industries Pvt. Limited Miraj MIDC, towards the maintenance of effec-
tiveness of Training services provided by the Company. The data was collected through well-structured questionnaires, which con-
tains closed end question. In the course of study, it was found that the training programs analyzed were provided to various blue 
collar workers of Sahyadri Starch & Industries Pvt. Limited Miraj MIDC. Random sampling technique was adopted for selecting 
sample units from the employees. The methods of data collection for the study include both primary and secondary data. The 
primary data were collected through questionnaire by conducting personal interview with the employees. The source of secondary 
data was company profiles and websites. A sample of 50 employees helped to analyze their satisfaction level and provide valuable 
suggestions. The statistical tool used for analyzing and interpreting the opinions of the employees and the tool includes simple 
percentage analysis. The results were presented with the help of different charts and diagrams. Findings of the study were drawn 
from the analyzing of data’s, suggestions and conclusions have been made based on the findings. 
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